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SUMMARY 

This report assesses the perception of the media and media skills among the citizens of the Republic of Moldova 
in 2022. It presents the changes compared with the findings in similar reports prepared in 2018 and 2020.  

The current study assessed the extent to which media consumers can evaluate the quality of the media content 
and the level of knowledge among different target groups on issues such as propaganda and disinformation. 

A qualitative and a quantitative study were conducted to achieve the proposed objectives. 

The qualitative study. Two Focus Groups comprised of representatives of the general population in both 
urban and rural areas were organized. Youth, middle-aged people, and the elderly were present and 
participated in the focus groups. The discussion participants were selected according to their level of 
informedness. Focus group discussions were conducted with representatives from Chisinau from December 
12-13, 2022. 

The quantitative study. A national representative survey was conducted (except for on the left bank of the 
Nistru river), in which 1,374 respondents among the general population aged 18+ participated. Data were 
collected using the CAPI (computer-assisted personal interviews) face-to-face method by tablet. The interviews 
took place from December 15, 2022 – January 13, 2023. 

Main indicators 2018 2020 2022 

1. 
% Of citizens who say they inform themselves from 
independent sources 16% 18% 18% 

 
2. 

% Of citizens who say it is essential for Moldovans to be 
able to recognize the news aimed at manipulating or 
misinforming citizens 

74% 65% 61% 

The level of being informed and satisfied with the media in the Republic of Moldova 

48% of respondents reported feeling informed to a great extent about what is generally happening in the 
Republic of Moldova. At the same time, 41% of the interviewed population say that they are fairly dissatisfied 
with the Moldovan mass media, and 16% report being very unhappy with the Moldovan mass media. 34% of 
respondents say they are fairly satisfied with the country’s mass media, and 6% of the interviewed population 
report being very satisfied with the mass media in the Republic of Moldova. 

People’s perception regarding the presence of manipulative news in the media of the Republic of 
Moldova and the importance of recognizing it 

Interviewees were asked to what extent they agree with the statement that “it is important that Moldovans are 
able to distinguish news that is meant to manipulate or misinform citizens.” In this respect, 70% agree with the 
statement. At the same time, 49% of respondents say they are unsure if the sources they follow are 
independent. In addition, over a third of those who reported watching the news exclusively from independent 
sources mention that they watch Jurnal TV (36%) and Pro TV (35%).  

53% of those interviewed believe distinguishing fake news from real news is very easy or somewhat easy. 73% 
believe that distinguishing fake news from trustworthy news is somewhat challenging or very hard for the 
Moldovan public. 

Respondents have the persistent opinion that politics influence news in Moldova. This indicator has increased 
over the last four years: 88% had this opinion in 2022, 84% in 2020, and 85% in 2018.  

Level of awareness with the terms “propaganda” and “fake news” 

Compared to the 2020 and 2018 studies, more respondents reported knowing what fake news and media 
manipulation meant. In 2022, 73% reported understanding fake news, compared to 65% of respondents with 
the same opinion in 2020 and 53% in 2018. On the other hand, 60% of respondents in 2022 said they know 
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what media propaganda means, compared to 44% of people who had the same opinion in 2020 and 34% in 
2018. 

72% of respondents agree that news is false when journalists intentionally present inaccurate information as 
if it was true. Similarly, cases in which the media manipulates information to promote a particular point of view 
are perceived by 60% of the respondents as false information/news.  

On the other hand, 60% of respondents believe that propaganda means political news aimed at changing 
opinions, attitudes, and behaviors. Similarly, bringing in celebrities to promote political parties or ideas is 
perceived by 57% of respondents as propaganda. At the same time, 54% of respondents believe that involving 
the church in promoting political parties/ideas is propaganda, too. 

People’s knowledge about the possibility of reporting fake news  

About 34% of respondents reported being aware that anyone can register or file a formal complaint if they 
become aware of a news story that is not true, is offensive, or violates someone's rights. However, the share of 
those who are unaware of this possibility predominates. Moreover, the indicator is increasing compared to the 
previous survey at 34% in 2022 compared to 24% in 2020.  

Of those aware of the possibility of reporting fake or offensive news, 24% of respondents believe the complaint 
may be filed with the police, and 20% of the surveyed people think this is done at the Broadcasting Council. 
However, 25% of those who are aware of the possibility of filing a formal complaint if they see news that does 
not seem genuine do not know where to make the complaint.  

Favorite sources of information and the frequency of use 

For daily news, most respondents choose TV and social networks. However, television remains the top source 
of information for 42% of those surveyed and, for 33%, the most trustworthy source.  

In addition, 65% of respondents check how the news is presented in various media sources. At the same time, 
42% of respondents do not trust any source of information.  

83% of Romanian speakers watch videos or listen to radio programs in Romanian, and 67% do so in the Russian 
language as well. Additionally, 72% of Romanian speakers read content in Romanian, while 49% read content 
in Russian.  

At the same time, 83% of Russian-speaking respondents watch/listen to content in that language and 28% in 
Romanian as well. At the same time, 70% of surveyed Russian speakers read content in Russian and 22% in 
Romanian.  

Regarding respondents’ habits of watching TV and their favorite stations for information, 38% watch a 
newscast in its entirety without multitasking. Likewise, 24% of respondents always turn on the TV to watch 
the Moldovan news when it is news time. The most popular TV channels among respondents who watch 
television at least once a week include Moldova 1 (44%), Jurnal TV (42%), ProTV (36%), Prime (30%), and TV8 
(29%). The most trusted channels for political news and events in the country for respondents are Jurnal TV 
(29%), Moldova 1 (37%), Pro TV (30%), TV8 (21%), and Prime (21%).  

57% of the respondents sometimes watch (30%, almost every time they watch TV) or regularly (27%) TV 
programs produced in the Russian Federation and rebroadcast on the territory of the Republic of Moldova. If 
Russian TV channels no longer broadcast in Moldova (e.g., NTV, RTR Rossya, Perviy Kanal), people would watch 
Moldova 1, Prime, Jurnal TV, and Pro TV. At the same time, 23% of respondents would stop watching TV if 
Russian channels disappeared from the grid.  

The interviewees were asked what radio stations they listen to get informed about political and social news in 
Moldova. At least once a week, the interviewees listen mainly to the following stations: Radio Noroc (32%), 
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Radio Moldova (28%), and Radio Plai (23%). These same radio stations have also gained respondents’ trust for 
how they present the political and social news in Moldova.  

In 2022, 31% of respondents mentioned reading the “Ziarul de Garda” newspaper at least once in two weeks 
for news. That same publication is the top newspaper respondents trust for political news and events in the 
country: 28% of respondents trust the political news and events presented by Ziarul de Garda. Fewer people 
read the following newspapers: Komsomol’skaya pravda (16%) and Argumenty i fakty (12%). The position of 
the Makler newspaper, the most-read newspaper according to the 2020 survey, fell by 13 percentage points in 
2022 (6% in 2022, compared to 19% in 2020). 

Compared to previous surveys, more respondents use the internet at least once a week: 84% in 2022, compared 
to 73% in 2020 and 60% in 2018. Facebook is used several times a day by most respondents (70%). In addition 
to Facebook, more participants than in previous years use Instagram (35% in 2022 vs. 31% in 2020 and 25% 
in 2018), TikTok (29% in 2022, compared to 7% in 2020), and Telegram (22% in 2022) several times a day. 
Most of the time, respondents use the internet to talk to friends and relatives (95%), check social networks 
(91%), and to a lesser extent, watch TV stations (28%) and listen to online radio (17%) of Moldovan origin. 

News portals that respondents access at least once a week include News.md (23%), Point.md (20%), Protv.md 
(18%), Zdg.md (17%), and Jurnal.md (16%). At the same time, the most trusted news sites are Protv.md (23%), 
News.md (21%), Jurnal.md (20%), Zdg.md (18%), and Point.md (15%), respondents say.  

18% of those interviewed said they listen to/watch podcasts. Over a third (35%) listen to podcasts 2-3 times 
per week.  

Participants' attitude towards the media and media analysis skills 

Asked to identify what news items were real and which were fake from a proposed list of news stories, a third 
of those surveyed (33%) correctly identified four out of five news stories as genuine or fake. One of the news 
items –Moldovan exports to the European Union account for 61% of exports, while only 5% go to Russia – was 
assessed by almost half of the respondents (43%) as a piece of fake news, which is incorrect.  

Most respondents say they have a functional TV (93%), Wi-Fi, or cable internet connection (77%) in their 
household. The share of people with a tablet connected to the internet increased by 51 percentage points 
compared to previous surveys (68% in 2022, vs. 19% in 2020 and 2018).  
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Introduction 

Magenta Consulting conducted this study for Internews. 

i.1 Purpose and Objectives of the Study 

The primary goal of this study was to assess the perception of the media and media skills among the citizens 
of the Republic of Moldova. The study evaluated the extent to which media consumers understand media 
content, whether journalists and the media provide professional content and the level of familiarity among 
different target groups with such notions as propaganda and disinformation. The public perception was also 
analyzed compared to 2018 and 2020, when Magenta conducted the first and second studies. 

Objectives of the study: 

To obtain an overall picture of media consumers' perceptions, the following purposes were set: 

• assessing how well-informed media consumers are about current events. 
• assessing the potential levels of disinformation. 
• assessing the share of people who claim to be able to determine when the media manipulates the 

public and when it presents objective data. 
• identify the most popular and favorite sources of information (TV/radio/internet/newspapers, etc.) 

in the order each respondent ranks them. 
• identifying the target groups most vulnerable to false or inaccurate information. 
• Identify the local or international media sources that are considered to be the most credible. 

 
i.2 Methodology 

The data presented in this report was collected through a mixed methodology, combining qualitative and 
quantitative research. 

I. Qualitative research. Two Focus Groups were formed of representatives of the general population, both 
urban and rural, from the Chisinau municipality. The focus group discussions took place with Romanian-
speaking respondents aged 18 and 30 and Russian-speaking respondents aged 31 and over. Moreover, the 
participants in the group discussions were selected depending on how well-informed they were. The table 
below includes the data on the population segments participating in the Focus Groups. 

FG distribution: 

No   City Language spoken Segment of participants Level of information 
1 Chisinau Romanian Youth aged 18-30 Medium level 
2 Chisinau Russian Adults aged 31+ Medium level 

The data for the qualitative research were collected in the period from December 12 – December 13, 2022. 

In the report, the data collected in the Focus Groups are presented in gray boxes. 
 

II. Quantitative research. A national representative survey was conducted in which 1,374 respondents 
among the general population aged 18+ participated. The data were collected from December 15, 
2022 – January 13, 2023. 
 

i.2.1 Survey – sample and data collection 

The data collection was conducted based on a nationally representative proportional sample and included. 
1,374 respondents aged 18+. The survey’s margin of error is +/- 2.64%. 
Data were collected using CAPI, or Computer Assisted Personal Interview (tablet-assisted face-to-face 
interview). 
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Figure i.1: General sample, N=1374, % 

Group District Medium Number of 
interviews 

Group 1 Briceni, Donduseni, Edinet, Ocnita Urban    27 

Rural    70 

Group 2 Drochia, Floresti, Soroca Urban    38 

Rural    72 

Group 3 Balti, Falesti, Glodeni, Rascani, Sangerei Urban    77 

Rural    96 

Group 4 Orhei, Rezina, Soldanesti, Telenesti Urban    21 

Rural    88 

Group 5 Chisinau mun. Urban    308 

Rural    29 

Group 6 Anenii Noi, Criuleni, Dubasari, Ialoveni, Straseni Urban    20 

Rural    116 

Group 7 Calarasi, Nisporeni, Ungheni Urban    33 

Rural    56 

Group 8 Basarabeasca, Cimislia, Hancesti, Leova Urban    18 

Rural    78 

Group 9 Causeni, Stefan Voda Urban    14 

Rural    53 

Group 10 Gagauzia ATU Urban    28 

Rural    37 

Group 11 Cahul, Cantemir, Taraclia Urban    31 

Rural    67 

Total 1374 

i.2.1.1 Data Collection 

Locality selection 

To obtain a nationally representative sample, the country was divided into 11 geographic region groups, each 
comprising four districts on average. This procedure ensured that the interviews were conducted in a 
geographically uniform manner. 

A list of urban, largely rural, medium rural, and small rural inhabited areas was compiled for each geographical 
group. These localities were randomized, and the list included in the sampling was compiled. The number of 
localities was determined by the limited number of interviews conducted in each locality. Thus, in large villages, 
15 interviews were conducted, 13 interviews in medium villages, and 10 interviews in small villages. Urban 
localities were randomly selected from the list of cities from each geographical group. 

Household selection. 

A list of streets was compiled for cities, with streets where interviews were conducted and selected randomly. 
Once on one of the streets, the interviewer starts from a point designated by the office (a random house 
number). The interviewer divides the total number of apartments at this address into three and conducts the 
first interview in that household. Then, the interviewer follows the “+3” rule, i.e., skips two apartments and 
knocks at the door of the third apartment to conduct the following interview. 

For rural settlements and small towns, the sampling starts from a starting point such as the mayoralty. If there 
is no mayoralty in the village, then a church, a school, a post office, or, if these are absent, a local shop/pub can 
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serve as a starting point. After that, the interviewer conducts the first interview at the first household to the 
left of the starting point and continues in an increment of 3 homes.  

Respondent selection. 

In the study conducted in 2022 and the previous ones of 2018 and 2020, when someone in the selected 
household opened the door, the interviewer invited the person who met the criteria and was the last to 
celebrate their birthday. If this person was away for a long time (e.g., working abroad), the interviewer chose 
the person whose birthday was before the former.   

At the same time, correctness was ensured in the process of choosing and interviewing the respondent; any 
contact was recorded on the route data sheet, on which the interviewer wrote down the address, the efficiency 
of the established connection (interview conducted/refusal and reason/not at home, come back later). 
Following all these steps, it was possible to present the information on the response rate.    

i.2.3 Questionnaire’s structure 

The 2022 survey included 46 questions and contained the following sections: general aspects, current behavior 
(channels and websites used, TV, news websites, radio, newspapers, and online behavior), confusion/fake 
news/disinformation, and demographics.   

Compared to the 2020 and 2018 surveys, the list of TV and radio stations studied in 2022 was updated 
following the Registers of TV and Radio Broadcasters. At the same time, the 2022 survey investigated aspects 
related to people’s habits of watching programs/channels from the Russian Federation rebroadcast by 
Moldovan television.  

i.2.5 Interviewing 

Data were collected through face-to-face interviews using the CAPI method (using tablets). 

The data collection process for quantitative research included the following steps: 

Pretesting the questionnaire  
The questionnaire was developed and adjusted by Magenta Consulting in collaboration with the sponsor. All 
comments and requirements of the sponsor were implemented. The questionnaires were translated into 
Romanian and Russian. Our experience demonstrates the need to pretest the questionnaires, so this was a 
mandatory step. The approach helped identify questions that respondents might misunderstand or 
misinterpret. After pretesting, the questionnaire was improved and adapted to the research purpose. The 
questionnaire was tested on ten respondents (6 in Romanian and 4 in Russian) for this study.  

Selection of interviewers and their training 
A team of 20 interviewers with considerable experience in face-to-face surveys was selected, and their training 
was conducted. As our experience has shown, it was necessary to ensure that the interviewer understood the 
purpose of the project, what types of answers to expect from the respondent, how to record the answers, how 
to follow the instructions in the questionnaire, etc. At the same time, at this stage, the routes of the interviewers 
were determined.  

Data collection 
Magenta Consulting employed the CAPI method of data collection. A person was also responsible for the project 
logistics during the data collection. This person kept track of all the questionnaires received from the field force, 
simultaneously checked the quality of the work done, and ascertained what remained to be done. All interviews 
were conducted in Russian or Romanian, depending on the respondent's preference. About 40%-50% of the 
respondents were called: the person calling checked how long the interview lasted, and this information was 
compared with the tablet data. The consultant also addressed some critical questions from the questionnaire 
and studied the demographics. The itinerary sheet was reviewed in the territory: the Magenta employee 
checked if the sheet data corresponded to reality and if those marked as having refused were invited to 
participate in the survey.  

Data entry 
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Because the data were collected employing the CAPI method, these surveys using tablets have an essential 
advantage: the questionnaires are immediately entered into the database. As soon as the interviewer filled in 
the answers, the data was transferred to the database via Wi-Fi, which eliminated the costs of double entry and 
helped reduce errors.  

Quality control and elimination of potential risks  
This sub-chapter points out the potential risks associated with conducting the survey and the solutions to 
eliminate the effects of such risks. 

1. Risk prevention: non-representative data. In parallel with interviewing, the number of questionnaires 
delivered was monitored in real-time to ensure that the data collected corresponded to the proposed sample. 
All questionnaires were checked for consistency. The questionnaires in which some crucial questions were not 
answered were not included in the model, and other interviews were conducted instead. 

2. Risk prevention: misunderstanding of specific questions by interviewers and respondents. Interviewers were 
carefully taught at the beginning of the project about the purpose of the project and how the data will be 
analyzed. Additionally, each question in the questionnaire was explained so that the interviewers understood 
all the questions and could explain them to the respondents when needed. All interviews were conducted in 
the respondent's mother tongue.  

3. Risk prevention: interviewers tamper with the primary data. The interviews were conducted by the Magenta 
Consulting team of interviewers, who had participated in numerous projects of a similar nature and have 
experience and a high level of trust on the part of Magenta Consulting. However, 40% of respondents were 
called to verify whether they participated in the study to eliminate any risk of possible tampering with 
questionnaires. Respondents were asked several questions from the respondent's profiling section, and, in 
addition, they answered several questions from the questionnaire. This is a much higher questionnaire 
verification rate compared to research agencies in Moldova: the interviewers know that they are checked on, 
and, therefore, cases in which the interviewer falsifies questionnaires are sporadic.  

i.2.6 Data analysis 

For the analysis of survey data, Magenta Consulting uses the SPSS statistical software, which produces not only 
general results for each question of interest but also cross-tabulations (tables showing the relationship 
between two or more variables) referring to demographics and any other questions and showing 
correlations/associations with the questions of interest. Each result is presented graphically and commented 
on. Appropriate statistical tests were applied to interpret the results and draw statistically significant 
conclusions. 
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CHAPTER I. THE LEVEL OF INFORMEDNESS AND 
SATISFACTION WITH THE MEDIA IN THE REPUBLIC OF 
MOLDOVA 
 

This chapter contains data about how well-informed respondents are about the events in the Republic of Moldova 
and the level of satisfaction with the media in the country. The data is presented as a comparison between 2018, 
2020, and 2022. 

Figure 1.1: The self-assessed level of informedness about the events in the Republic of Moldova. “Q3. How 
informed do you feel about what generally happens in the Republic of Moldova?” 

 
Comparing the current data with the 2020 and 2018 surveys, we see an increase in the share of those who feel 
informed to a great extent about what is happening in the Republic of Moldova (48% in 2022, compared to 
44% in 2020 and 36% in 2018). At the same time, in 2022, the share of people who believe they are not 
informed about the events in Moldova decreased by four percentage points compared to 2020. We also notice 
a gradual decrease in the share of people who feel very informed about the events in Moldova. (The results by 
demographic criteria are presented in Annex 1.1) 

During the focus group discussions, the participants said they want to be up-to-date on the latest events in the 
country and the world and read/watch the news on TV daily. Most interviewees say they get information from 
online sources, and only a few watch the news on TV in addition to online sources. Many interviewees said they 
do not intentionally seek out information, but rather subscribe to specific online portals and receive the latest 
news during the day. However, some participants claim that sometimes the information on social networks is 
insufficient, because they can find only the most urgent and essential news there. Therefore, they must 
intentionally seek out more news than those presented in the online sources they subscribe to. Another reason 
the interviewees intentionally search for information about events is that social networks or newscasts display 
only the "important news at that time” and do not present the whole picture. Therefore, those who want to be 
informed about different events look for more detailed/in-depth information from other sources; in most cases, 
they use a search engine, not a specific portal. Given that most of those interviewed get informed on Facebook, 
they believe there is much fake news on this social network, leading them to subscribe to other social networks 
such as Telegram. Many participants are subscribed to a Government information source that they trust: Prima 
sursă (The first source) or the channels of journalists such as Nata Albot, Andrei Bolocan, Dorin Galben, and 
Natalia Gheţu. 

In focus groups, people were asked about the recent events they remember (at the time of the qualitative study 
from December 12-13, 2022):   

• A “Russian or Ukrainian” bomb fell in Briceni; 
• Errors in determining the degree of vulnerability for gas compensation; 
• Electricity supply to the population of Moldova (news about electricity cuts on the territory of Moldova; 

causes of power outages; who the suppliers of electricity to Moldova are; the inconsistency between the 
fact that Moldova buys electricity from Romania, but the electricity was cut when the system in Ukraine 
was affected; and forecasts of when the following power outages will occur); 

• The disruption of the gas supply to Moldova from January 1 onward; 
• The football World Cup; 
• Romania’s failure to enter the Schengen zone; 
• The rise in the salaries of government ministers; and  
• The official registration of MAN political party, led by Mayor General of Chisinau municipality Ion Ceban;  
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When asked to identify news that happened 6-12 months ago (at the time of the qualitative study from 
December 12-13, 2022), the focus group participants remembered the following news items: 

• News about Maia’s Sandu achievements and their impact on Moldova presented on the information 
channel of the President of the Republic of Moldova (diplomatic visits to other countries and actions to 
combat corruption: “The corrupt have left power, but the PAS Party has gained absolute power in 
government”); 

• The presence of Russian troops at the border with Ukraine under the pretext of military drills; 
• News about the flow of refugees in Moldova (management of the situation, possibilities for providing aid, 

distribution of refugees, and the situation to date); 
• Pensions increased up to MDL 2000; 
• A new city for recreation was built in Moldova near the village of Pohrebea (the Village of Goats), which 

was opened by “our neighbors from Ukraine”; 
• News about the “end of the pandemic”; 
• Anti-government protests; 
• News about the 34% inflation in Moldova;  
• The war in Ukraine; 
• False bomb alerts at the International Airport of Moldova; and  
• Wrestler Anastasia Nichita became a world champion.  

 
In the Focus Groups, participants were asked about several events that happened in the country, as well as to 
share the information they knew about the following news: 

All focus group participants know about the war in Ukraine and its influence on our country. The information 
participants know on this topic includes: “Vladimir Putin attacked Ukraine” with bombs and drones, which is 
still happening. The opinion of the Russian-speaking interviewees about the causes and reasons for the war in 
Ukraine contradicts those of the Romanian-speaking ones. Thus, for some of them, the war was caused by Kyiv’s 
failure to comply with the Minsk Agreement and the Ukrainian army’s attacks on settlements in Donbas. Others 
said the war could have been avoided if the presidents of both countries had sat at the negotiating table. There 
were also opinions that Ukraine was a “currency of exchange” in the confrontation between the United States 
and the Russian Federation. The participants say the war had a significant impact on Ukraine, which both lost 
a part of its territory and had population losses/casualties, both military and civilian. Even though the military 
conflict is taking place on the neighboring country's territory, the interviewees believe it has affected Moldova 
to some extent. In the opinion of the focus group participants, the war in Ukraine negatively influenced the 
economic and energy supply situation in the Republic of Moldova. In addition, the interviewees claim that “the 
war triggered a massive exodus of the population,” who fled the country in order not to be involved in any way 
in the military conflict and because of the economic situation in the country “that came upon us as an avalanche 
with sky-rocketing prices and shortage of goods, at first.” At the same time, comparing the events in Ukraine with 
the 1992 conflict in Transnistria, which has not yet been resolved, the interviewees say they were affected more 
than expected. They had not imagined that a conflict in Ukraine would affect the population of Moldova to this 
extent (with emigration, increasing prices, and a shortage of goods when the war started). At the same time, 
participants admire Moldovan citizens who were able to provide the necessary support and assistance to 
refugees.  

Several participants were unaware of this news concerning the appointment of Dumitru Alaiba as Minister of 
Economy. Of those who have heard about the appointment of Alaiba as Minister of Economy, some see him as 
an active and revolutionary MP in the economic field: “He does what I expect a Minister to do.” The other 
interviewees either state that they have not heard this news, or they only have some general awareness of it 
and nothing more. Some GF participants associate Dumitru Alaiba with higher gasoline and diesel prices. On 
the other hand, the focus group with Russian speakers had a negative attitude towards this news and the new 
Minister of Economy. There is a persisting opinion that the ruling party promotes only its members to crucial 
positions, neglecting criteria such as experience, competence, and ability to manage public institutions.  

Regarding the release of Igor Dodon from house arrest, all participants reported being informed about this 
topic. Most interviewees also know the accusations against Igor Dodon and why he was placed under house 
arrest. Interviewees know the following on the subject matter: he is accused in the “Kuliok” case (translator’s 
note: “Kuliok” is the colloquial name for the plastic bag in which Mr. Dodon allegedly received illegal funds); 
and is accused of tax evasion, financing the party from obscure sources and money from offshore, treason 
against the country, illicit enrichment, and receiving money from Moscow. One of the participants believes that 
his arrest was only a stunt by the current government to prove that the judiciary is working. Still, it turned out 
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that the justice system in Moldova remains corrupt because “by paying the right person, one can be free again.” 
Another participant believes that not all the accusations are accurate, much evidence is hidden, and the subject 
remains controversial. In the opinion of the interviewees, the information on the “Dodon case” disseminated in 
the domestic media is somewhat distorted and truncated, and little seems to be true. They also believe the 
Dodon case is a political war the government started against the opposition. At the same time, Igor Dodon’s 
release from house arrest can be perceived in two ways. On the one hand, this situation shows the “perfection 
of democracy” because an innocent man was released from arrest. On the other hand, the situation is perceived 
as the “impotence of the government,” which failed to prove Dodon’s guilt and had to release him.  

All interviewees were aware of the anti-government protests organized by the SOR party. The participants 
also mentioned that protesters are paid, which is not admissible in a democracy where people have the right 
to free protest. Regarding the reasons behind the demonstrations’ organization, they asserted that “The SOR 
Party believes that the current government is corrupt and lies to the people, because it failed to achieve anything 
of what was promised in 2020” and the SOR Party is trying to bring this fact to people’s attention through 
protests. In addition, interviewees believe that protests aim to “destabilize the current political situation and 
form a resistance.” There was also the opinion that the demonstrations were meant to distract the public from 
important topics or issues in the country. Paying people for going to protests is not a novelty, because the 
practice of paying protesters is not new. On the other hand, there is a persisting opinion that these protests are 
justified and were triggered by the population’s impoverishment, increasing prices for energy products and 
resources, and the failure to index the social benefits to inflation. Most protesters are people from vulnerable 
groups most exposed to the economic crisis now affecting the Republic of Moldova. Therefore, they went to 
protests voluntarily, without any payment, some FG participants believe. Similarly, the interviewees criticized 
the government’s actions and omissions regarding protesters’ claims. 

The level of FG participants’ awareness and knowledge about electricity cuts is ambiguous. None of the 
participants precisely know the causes of power outages in Moldova. Some believe there was a 
misunderstanding: “They said we were buying electricity from Romania. Ukraine was bombed, but we are 
suffering anyway.” Others stated that once the Russians bombed the Ukrainian energy infrastructure, there was 
pressure on the Moldovan energy system, which failed. All the interviewees said that much, sometimes even 
controversial, information (e.g., it is Romania’s fault) was released about these power outages in the media and 
that the transparency of the government’s public communication needs improvement. At the same time, some 
do not believe that the Moldovan energy system was somehow affected by the bombing of Ukraine and that the 
power outages were mere “provocations by the leadership of our country to scare people even more and incite 
ethnic conflicts.” Respondents justify this opinion with the idea that the government aims to incite the 
population against the Russian Federation to force citizens to consider joining the EU or Romania.  

During the discussion, interviewees were also asked about the law banning the broadcast of news from other 
states. Many participants claim not to know about it. Some information known to the participants is that this 
initiative was intended to curb manipulation and not disseminate propaganda in society. This law sanctions 
media sources that have certain funding and spread fake news. Those with any opinion about this law support 
it because it would reduce the manipulation and propaganda of fake news in order “not to divide society.” 

During the discussion with Russian speakers, the majority answered that they knew about the law banning 
news dissemination from other states and that they do not agree with this decision of the Moldovan authorities. 
They believe this decision violates the constitutional rights of ethnic (language) minorities, information, free 
speech, and free choice. One of the participants explained that the law limits the broadcasting of specific 
Russian TV channels (that is, the prohibition of domestic private television from rebroadcasting 100% of the 
program grid of Russian media). This has sparked reactions from other FG participants, who were indignant 
that Romanian TV channels broadcast 24 hours of Romanian news and shows in the schedules of Moldovan TV 
operators, as well as TV channels from Ukraine.  

On the other hand, opinions were split. One segment treats this prohibition or limitation on the broadcasting 
of Russian broadcasts as a “command” originating from the West to the Moldovan authorities. Others prioritize 
Russian broadcasts compared to local Russian-language ones because of the quality of the broadcasts and news, 
the advanced digital technologies used to make the show/news, the high professionalism of the film and news 
editing teams, and the content delivery format. 

Most FG participants stated that media consumers must decide on their own which media product to consume, 
where to get information, how much to consume, and whether they want to let themselves be manipulated. On 
the other hand, they expressed the position that foreign channels intend to shape a predetermined behavior 
for domestic media consumers to foster the official position of their country in their minds and perceptions. 



Chapter I. The level of information and satisfaction with the media in the Republic of Moldova 

15 
 

15 

Figure 1.2.1: The level of satisfaction with the media in the Republic of Moldova. “Q4. How satisfied or 
dissatisfied are you with the mass media (TV, newspapers, radio, online news portal, etc.) from the Republic of 
Moldova generally?” 

 

Figure 1.2.2: The level of satisfaction with the media in the Republic of Moldova, by demographic criteria. 
“Q4. How satisfied or dissatisfied are you with the mass media (TV, newspapers, radio, online news portal, etc.) 
from the Republic of Moldova generally?” 

 

Regarding the level of satisfaction with Moldovan media, 40% of respondents say they are very and quite 
satisfied with it, vs. 42% who said the same in 2020. At the same time, the share of people dissatisfied with the 
media in the country increased to 57% in 2022, as compared to 55% in 2020 and 56% in 2018.  

More interviewed women (43%) than men (37%) say they are satisfied with the Moldovan mass media. What’s 
more, more respondents in the North region (10%) feel more satisfied with the country’s media than the 
inhabitants of other regions (5% in the Central region, 3% in Chisinau, and 5% in the South). (The results by 
demographic criteria are presented in Annex 1.2) 
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CHAPTER II: RESPONDENTS' PERCEPTION OF THE 
PRESENCE OF DISINFORMATION AND PROPAGANDISTIC 
NEWS IN THE MEDIA OF THE REPUBLIC OF MOLDOVA 
 

This chapter includes comparative data on the population's perception of manipulative news in the media of the 
Republic of Moldova and their opinion about the importance of distinguishing between fake and truthful news. 
Sub-chapter 2 offers data about the familiarity with the terms “fake news” and “propaganda.” At the end of the 
chapter, the data is presented on the share of citizens who are aware of the possibility of reporting fake news and 
the institution they think they should turn to. 

2.1. People’s perception regarding the presence of manipulative news in 
the media of the Republic of Moldova and the importance of recognizing 
it 

Figure 2.1.1: Opinion regarding recognizing news that manipulates and misinforms citizens. “Q23. Please tell 
me to what extent you agree or disagree with the following statement: “it is important for Moldovans to be able 
to distinguish news meant to manipulate or misinform citizens.” 

 
Most respondents (90%) agree that “it is important for Moldovans to distinguish manipulative and misleading 
news.” This trend is increasing compared to 2020 (87%). (The results by demographic criteria are presented in 
Annex 2.1.1) 

Figure 2.1.2: The share of citizens who believe they follow news from independent sources. “Q24. To what 
extent do you agree or disagree with the following statement: “I follow the news only from independent sources.” 

 
 
  



Chapter II. Respondents' perception of the presence of disinformation and propagandistic news in the media of the 
Republic of Moldova 

17 
 

17 

Table 2.1.2: The share of citizens who follow the news from independent sources by TV channels watched. 
“Q11. Please tell me what TV channels you watch for news and events at least once a week?” “Q24. To what extent 
do you agree or disagree with the statement, ‘I follow the news only from independent sources?’ (one answer 
possible).” 

Q24, % column 

2022 2020 2018 

Watch at 
least once a 

week, 
N=1055 

Follow the 
news only 

from 
independe
nt sources, 

N=157 

Watch at 
least once a 

week, 
N=1133 

Follow the 
news only 

from 
independe
nt sources, 

N=206 

Watch at 
least once a 

week, 
N=1155 

Follow the 
news only 

from 
independe
nt sources, 

N=180 
Moldova 1 44% 31% 35% 32% 45% 38% 
Jurnal TV 42% 36% 37% 42% 31% 31% 
PRO TV 36% 35% 33% 32% 27% 30% 
PRIME  30% 23% 36% 33% 55% 50% 
TV 8 29% 23% 18% 27% 6% 7% 
Publika TV 23% 19% 25% 28% 25% 23% 
NTV/HTB 16% 17% 16% 19% 20% 21% 
RTR MOLDOVA  16% 7% 15% 16% 21% 20% 
Primul în Moldova 12% 10% 11% 13% N/A N/A 
RTR Rossia 11% 9% N/A N/A N/A N/A 
Pervîi Kanal 10% 8% N/A N/A N/A N/A 
TV 6 9% 7% N/A N/A N/A N/A 
N4 8% 4% 5% 5% 6% 7% 
TVR MOLDOVA 8% 4% 5% 9% 3% 9% 
Moldova 2 8% 6% 3% 2% 4% 2% 
Canal 3 7% 9% 9% 8% 18% 21% 
Canal 2 7% 6% 12% 12% 16% 20% 
Ren TV  6% 7% 5% 3% 5% 8% 
THT Exclusiv  5% 3% 5% 7% 9% 11% 
CTC (STS) Mega 4% 0% 3% 2% 8% 10% 
GRT Găgăuzia 3% 4% N/A N/A N/A N/A 
Vocea Basarabiei 3% 2% N/A N/A N/A N/A 
TVC 21 2% 3% N/A N/A N/A N/A 
Accent TV 2% 3% N/A N/A N/A N/A 
Another channel 6% 5% N/A N/A N/A N/A 
None 5% 6% N/A N/A N/A N/A 
DK/NA 2% 1% N/A N/A N/A N/A 

Nearly half of those surveyed (49%) wonder whether the sources they follow are independent. This indicator 
has increased compared to previous years. At the same time, compared to the 2020 data, the share of people in 
2022 who believe that they watch news only from independent sources and those who watch from both 
independent and other sources decreased by three percentage points. 

36% of respondents who think they watch news only from independent sources watch Jurnal TV, six 
percentage points fewer than in 2020. At the same time, 35% of respondents who say they watch news only 
from independent sources watch PRO TV. The share is three percentage points higher than in the 2020 survey. 
(The results by demographic criteria are presented in Annex 2.1.2) 
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Figure 2.1.3: The share of people who report that they can tell when the media is trying to manipulate the 
opinion of citizens. “Q25. Do you think you can identify when the mass media (TV, press, radio, news websites, etc.) 
wants to manipulate or change the opinion of citizens (e.g., offers fake news, propaganda, misinformation, etc.)?” 

 
More than half of the surveyed people (53%) say they could tell when the media tries to manipulate or change 
citizens’ opinions. However, this is six percentage points lower in comparison with the same opinion in the 
2020 survey. Some people also said it would be difficult to identify instances in which the media is trying to 
manipulate the population: 44% in 2022 vs. 36% in 2020. (The results by demographic criteria are presented in 
Annex 2.1.3) 

Figure 2.1.4: Respondents' opinion on the capability of the population in the Republic of Moldova to identify 
fake news. “Q26. How easy or hard do you think it is for people from the Republic of Moldova to identify fake news 
from true (truthful) news?” 

 
In the current survey, most of those interviewed (73%) expressed their opinion that the population of the 
Republic of Moldova finds it hard to distinguish trustworthy news from fake news, which is nine percentage 
points more than the same opinion in 2020 and 12 percentage points more compared to the 2018 data. (The 
results by demographic criteria are presented in Annex 2.1.4) 

Figure 2.1.5: The share of respondents who believe that politics influence the news in the Republic of Moldova. 
“Q27. Do you think the news from the Republic of Moldova is influenced or not influenced by politics?” 

 
A popular opinion among the interviewees is that politics influence the news in Moldova. 88% had this opinion 
in 2022, which is four percentage points higher than the same opinion in 2020 and three percentage points 
higher than in 2018. (The results by demographic criteria are presented in Annex 2.1.5) 
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2.2. Familiarity with “propaganda” and “fake news.”  

Figure 2.2.1: The share of people who claim to know what the term “fake news” is. “Q28. Do you know what … 
is?” 

 
Respondent’s knowledge of "fake news" has increased over the past four years. Thus, 73% say they know what 
“fake news” is in 2022, 20 percentage points more than in 2018. (The results by demographic criteria are 
presented in Annex 2.2.1) 

Figure 2.2.2: Respondents' perception of the concept of fake news. “Q29. To what extent do you agree or 
disagree that the following statements describe fake news?” % of those who know what ”fake news” is 

 
In the 2022 survey, 72% of respondents claim that they know when a piece of news is fake and agree with the 
claim that news is fake when “journalists intentionally present untruthful information as if it were true.” 60% 
of the surveyed people who say they know what a piece of fake news is think that news is fake when the media 
manipulate the information to promote a particular point of view or when journalists present news without 
checking whether all the information is accurate. At the same time, almost a quarter of respondents (23%) who 
say they know what fake news is could not express their agreement or disagreement with the claim that news 
presented superficially is fake, which is 13 percentage points more than the same opinion in 2020 and 2018. 
(The results by demographic criteria are presented in Annex 2.2.2) 

In the Focus Groups, participants expressed their understanding of the term “fake news.” 

Asked to define the term “fake news,” the interviewees listed the following characteristics: 

• “it is news or information taken out of context and presented from an intended angle that is favorable or 
detrimental to a person.” 

• “fake news is short-lived because it is dismantled by truthful information.” 
• “it is something that didn’t happen, but what was assumed to have happened if one decision or another was 

made.” 
• “fake news is the beginning, the first step of propagandists.” 
• “information that does not correspond to the current reality.” 
• “information you can’t verify.” 
Comparing fake news with propagandistic news, the interviewees noted a difference between these 
phenomena: propaganda is long-lasting and has a specific purpose, while fake news is only incorrect, distorted, 
inaccurate information released in order to later propagate certain ideas.  
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Asked to provide an example of “fake news,” several Russian-speaking interviewees mentioned the ruling 
party’s electoral message: “Good times.” In their opinion, this message turned out to be fake news because the 
electoral promises were now far from the population’s expectations. People have not only been disappointed 
in the current government, but also feel that they have been “fooled.” 

Some participants also have the impression that the government intentionally propagates only the point of 
view that is convenient for them in the local media, thus creating a belief among the FG participants that they 
would like to foster a negative public perception about some countries to “instill” an idea of who is the “enemy” 
of Moldova. 

The interviewees provided examples of certain fake news that they remember. Some of this news is about: 

• speculation about childbirth benefits/monthly child benefits when the media distorted the minister’s 
words and he produced several press releases to provide clarifications on the topic. 

• disappearance of salt from the country’s stores;  
• high levels of radiation in the Republic of Moldova coming from Ukraine;  
• fuel shortages on the market; and 
• enlisting men in the army.  

 
Another example of “fake news” mentioned during the discussion was related to gas price negotiations. In the 
opinion of the interviewees, the Moldovan authorities were not sincere with people, offering truncated 
information about talks with Russia’s Gazprom. At a press conference attended by a representative from 
Moldova, Russian leader Putin answered his question about some details of these negotiations. These 
statements by Putin led the interviewee to believe that the Moldovan authorities broadcast “fake news” about 
the talks on natural gas supplies. 

Figure 2.2.3: The share of people claiming to know the term “media propaganda” is. “Q28. Do you know what 
…?” 

  
Assessing the level of knowledge of the interviewed population about “media propaganda,” there is a significant 
increase in this proportion in 2022. 60% of those surveyed said they knew what “media propaganda” was, 
compared to 44% of respondents with the same opinion in 2020 and 34% in 2018.  (The results by demographic 
criteria are presented in Annex 2.2.1) 
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Figure 2.2.4: Respondents' perception of the concept of propagandistic news. “Q30. To what extent do you 
agree or disagree that the statements below describe propaganda news in Moldova?” out of those who know 
what “media propaganda” is 

 
To assess the respondents’ awareness of the meaning of “media propaganda,” they were asked to express how 
much they agreed with each of the proposed statements.  

In this regard, 60% of those who say they know what “media propaganda” is agree that propaganda in the 
media refers to political news aimed at changing opinions, attitudes, and behaviors. In 2022, the share of 
respondents who believe that propaganda in the media means cases in which certain celebrities promote 
political ideas increased by 25 percentage points to 57% in 2022, compared to 32% in 2020. Compared to 
previous years, the share of those who believe that propaganda means news praising the government is 
gradually decreasing, at 44% in 2022 vs. 46% in 2020 and 53% in 2018. (The results by demographic criteria 
are presented in Annex 2.2.4) 

In the Focus Groups, the participants commented on the term “propaganda.” 

For the most part, interviewees understand “propaganda” as the following: information that aims to change 
public opinion. During the discussion, the following understandings of propaganda were identified:  

• “When with the help of certain sources (e.g., the media, the internet, and offline and other products that can 
influence opinions) one brings information into the public space that is not necessarily true, but is repeated 
until the impression is created that it is true.” 

• “It is a continuous process of repetition, bombardment, and false information that can somehow change the 
opinion of the audience and the public.” 

• “...propaganda is when information is disseminated publicly to gain supporters and followers willing to listen 
to this information.” 

• “...propaganda aims to spread a political or religious doctrine and to significantly influence public opinion.” 
• “...propaganda is indeed a systemic, permanent, or long-term action of delivering information or false 

information to establish a political doctrine or to persuade people to think in a certain way.” 
• “... it means promoting a not-necessarily-true idea on a massive scale.” 

 
Some participants also noted that “propaganda” is made to shape and influence the behavior of news 
consumers. There were also opinions that “propaganda” is also made with a positive purpose for society: it is 
used to bring the truth to the public. At the same time, propaganda is generated by the state, which reportedly 
brings news to the public through media financed from the state budget (or at least controlled by 
intermediaries) that is convenient for the government, as well as to prepare the ground, (i.e., public opinion) 
for certain upcoming decisions that could have a direct or indirect impact on certain internal and external 
policies on the government’s agenda. 

In the opinion of all FG participants, there is propaganda in the Republic of Moldova. FG participants believe 
that propaganda is generated by those who want to get to power and “use dirty tools that bring a faster result.” 
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Referring to the earlier discussion, interviewees claim that the anti-government protests organized by the SOR 
Political Party are propaganda. Most of the time, propaganda grows before the presidential elections to tarnish 
a politician's credibility, the interviewees believe. FG participants argue that it is now easier to identify 
manipulative or propagandistic news because there is a broader choice of information sources. On the other 
hand, there is the opinion that propaganda comes from the East to convince the population that it is more 
convenient “not to be independent, to be permanently economically, energetically, and socially dependent.” 

In speaking about concrete examples of news items in recent years that have propaganda tendencies, the 
interviewees mentioned some news from the political and military sphere that they believe is propaganda:  

• “Maia Sandu […] is trying to sell the country to the Americans.” 
• bomb alerts in Moldova. 
• mobilization in Moldova. 
• The explosion on the bridge connecting Russia with the Crimean Peninsula. In this case, both parties accused 

one another: Ukraine claimed it was an attack by Russia, and Russia claimed that Ukraine exploded the 
bridge on its own, which interviewees believe is propaganda from both sides. 

• “The greatest propaganda I have heard since the beginning of the war is that the Ukrainians are bombarding 
themselves.” 

As an example of active propaganda, interviewees mentioned the shows of Vladimir Solovyov, a political 
personality from the Russian Federation who is amplifying the current news: “He said these [Ukrainians] are 
Nazis and we are going against Nazism, now they are propagating the idea that the gates to heaven are in Ukraine 
and we are fighting the Antichrist.” The interviewees claim that a high-level, mass-produced fake news story 
becomes a propaganda fake that can foster a specific idea within society.  

To distinguish propaganda news from authentic news, focus group participants note that they take the 
following actions: comparing the same news from multiple sources, including government/official sources; 
checking the source that publishes the information, the year of publication, and by whom the page was created; 
and consulting the opinions of journalists and critics. 
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2.3. How well-informed are people about the possibility of reporting fake 
news and their level of disinformation 

Figure 2.3.1: The share of citizens who claim to be aware of the possibility of reporting or writing a formal 
complaint when spotting a fake news story. “Q33. Based on what you know or have heard, can citizens of Moldova 
report or write an official complaint if they see news that is not true, is offensive, or violates someone’s rights.” 

 

More than a third of those surveyed (34%) say that every citizen of the Republic of Moldova may file a formal 
complaint when they notice a piece of fake news, which is ten percentage points higher than the same opinion 
from the previous survey. At the same time, the share of respondents who do not know about this possibility 
increased by 12 percentage points compared to 2020, at 60% in 2022 vs. 48% in 2020. (The results by 
demographic criteria are presented in Annex 2.3.1) 

Figure 2.3.2: Respondents' opinions about the institutions to which they can turn if they spot fake news. “Q34. 
Based on what you know or have heard, where can the citizens report or write an official complaint if they see 
such news?” % of those aware that citizens can report if they have seen fake news 

 
Almost a quarter (24%) of the surveyed people who are aware of the possibility of reporting fake news say it 
can be done with the police, which is 12 percentage points less than the same opinion in the previous survey. 
One in five respondents believes a formal complaint may be filed with the Broadcasting Council. However, 25% 
of those who are aware of the possibility of reporting fake news do not know the institution to which the formal 
complaint should be brought. (Results per demographic criteria are presented in Annex 2.3.2) 
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CHAPTER III: SOURCES OF INFORMATION – FREQUENCY 
OF USE AND LEVEL OF CONFIDENCE  
 
This chapter covers comparative data on sources of information preferred by the respondents, and the frequency 
of use of and level of confidence in the sources used. Data are provided for each source: TV, Radio, newspapers, and 
online portals.  

3.1. Favorite sources of information and frequency of use 

Figure 3.1.1: Frequency of use of media sources. “Q5. How often do you use the following sources to get 
informed?”  

 
Many respondents use TV (59%) and social networks (58%) daily to get informed. Compared to the previous 
survey, 16 percent more respondents use social networks in 2022 to get daily information. The share of those 
who use news sites every day to get informed has doubled to 42% in 2022 vs. 20% in 2020 and 21% in 2018.  
(Results per demographic criteria are presented in Annex 3.1.1) 
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Figure 3.1.2: The citizens’ primary and most trusted information source. Q6. “I will read you a list of information 
sources. In the last month, could you tell me what your main source of information for political news and events in 
the country was?” Q7 was: “Which sources do you trust most to provide accurate information?”  

 
In 2022, 42% of respondents said that television was the primary source of information over the past months. 
One-third of those surveyed said that TV remains the most trusted source. However, these indicators tend to 
decrease compared to previous years.  

Conversely, the popularity of social media as a source of information is increasing. Accordingly, 31% of 
respondents noted that social networks were their main source of primary information in the past month, 
seven percentage points more than in 2020 and 15 percentage points more than in 2018. At the same time, the 
share of those who trust social networks because they provide truthful information is growing, with 22% in 
2022 vs. 19% in 2020 and 13% in 2018. (Results per demographic criteria are presented in Annex 3.1.2.) 

Figure 3.1.3: Level of citizens’ confidence in media sources. Q32. “Do you agree or disagree with the following 
statements?” 

 

The interviewees were asked to evaluate statements on a scale from “totally agree” to “totally disagree” to 
understand their information-seeking behavior.  
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Thus, 64% of respondents say they check how the news is presented in different media sources, which is eight 
percentage points higher than the same opinion in 2020 and 17 percentage points higher than the same opinion 
in 2018.  

Compared to the previous surveys, the share of those who do not trust any media sources increased in 2022, 
with 42% in 2022 vs. 35% in 2020. (Results per demographic criteria are presented in Annex 3.1.3) 

Participants in the qualitative study discussed sources of information, especially those they trust. 

The opinions of the interviewees were different: some prefer online sources because you can find more views, 
opinions, and information in the virtual space. The internet also provides the possibility to quickly check any 
news from multiple sources and access expert reviews, commentary, and views of different political 
stakeholders. For others, television is a trustworthy source, as it allows them to watch live news or other events 
that provide a “live contact” with the participants in the shows, with the locations where particular 
circumstances took place, etc.  

During the discussions, interviewees mentioned that they do not fully trust the sources of information they use 
but rather compare them to identify differences and form their own opinion. One view is that a media source 
cannot be trusted if it reports to private individuals or the government, because they serve specific interests. 
To avoid being misled, interviewees check several sources of information concerning news to form their own 
opinion. At the same time, it is confirmed that some news can be verified, such as that about compensation or 
the number of protesters in a square. To check the source of information, participants apply the time factor. If 
the broadcast news proves to be true over certain period of time, then the source is considered honest. 

Table 3.1.4: Share of citizens who watch the news in Romanian, Russian, and English. “Q31. In which 
languages do you usually follow the news? Evaluate for each language separately.” 

 

Most Romanian-speakers respondents prefer to read (72%) and watch/listen to (83%) news in their language. 
However, a large proportion of the Romanian-speaking interviewees (67%) watch/listen to the news in 
Russian. One in four (27%) Romanian-speaking respondents usually do not follow Russian news. 6% of 
Romanian speakers say they do not know Russian.  

At the same time, 83% of Russian-speaking respondents say they usually watch/listen to the news in the same 
language. Content in Romanian is preferred by more than one-fourth of Russian speakers. However, one in 
three Russian-speaking respondents does not follow any content in Romanian. 39% do not know the Romanian 
language.  
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More men (54%) usually read the content in Romanian than women (59%). At the same time, the share of those 
who typically read content in Romanian decreases with age. Thus, 73% of those under 25 who were surveyed 
read content in Romanian. Among respondents aged 36-45, 69% read and 78% watch/listen to content in 
Romanian. Similarly, 49% of respondents over 65 usually read content in Romanian, and 68% watch/listen to 
it. Among Russian speakers, 22% traditionally read content in Russian, and 28% watch or listen to it. 

Regarding following content in Russian, men (76%) are more likely to watch/listen to content than women 
(66%). The same situation is observed in relation to reading content in Russian: 54% of the interviewed men 
usually read content in Russian, compared to 51% of women. At the same time, 49% of Romanian-speaking 
respondents usually read content in Russian, and 67% watch/listen to content in Russian. (Results per 
demographic criteria are presented in Annex 3.1.4) 

The FG participants also discussed the topic of trust in national and international media sources. Most of the 
Romanian-speaking participants choose to follow the national media sources because they are closer to the 
citizenry. In rare cases, interviewees use international sources to check local news. According to some 
participants, international news “arouses a certain curiosity, confirming or denying the information we have 
here locally.” The interviewees also prefer local sources for news related to the war in Ukraine because they 
provide sufficient information. However, interviewees who sometimes consult international sources note that 
they seem more detailed, with more arguments and evidence presented, "so much evidence that you can't 
believe it." 

On the other hand, more than half of the interviewed Russian speakers mentioned that they access sources of 
foreign origin to get more information, giving preference to news with analytical content. US and German news 
sources in which foreign experts comment on certain global events were also mentioned. For some 
participants, the news broadcast by Euronews is trustworthy because it is balanced, does not exhibit any 
political partisanship for the benefit of any country, and offers comments from both opposing parties. 
Accordingly, some interviewees have noticed that the information in foreign media sources differs significantly 
from those disseminated by domestic media sources. As one of the interviewees said: “our media takes that 
foreign news, ‘processes’ it a little, thereby imitating the process of making their own news, and then disseminates 
it as they see fit.” International “debates” content is the most likely source of truth, because it addresses various 
topics with regional and global impact with the involvement of many experts and officials, each of which brings 
different arguments and information, said one of the participants. 
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3.2. Respondents’ habit of watching television and their favorite 
information channels  

Next, the answers of people who typically watch television at least once a week are presented. 

Figure 3.2.1: Behavior while watching the news on television. “Q9. Typically, how do you personally watch the 
news on TV?” % out of those who watch TV at least once a week 

 

38% of the respondents who watch TV at least once a week say that they usually watch the entire newscast 
without doing other things in the meantime. On the other hand, one in three interviewees who watch TV at 
least once a week claims that half of the time they watch TV and take care of other things the other half of the 
time, which is nine percentage points more than in the previous survey. (Results per demographic criteria are 
presented in Figure 3.2.1) 

Figure 3.2.2: Frequency of respondents’ intentional watching of news. “Q10. When it is news time, for example, 
19:00, 20:00, or 21:00, how often do you switch on the TV or change the channel specially to watch the news from 
Moldova?” % out of those who watch TV at least once a week 
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Table 3.2.2.1: Frequency of respondents’ intentional news viewership, according to demographic criteria. 
“Q10. When it is news time (for example, 19:00, 20:00, or 21:00) how often do you switch on the TV or change the 
channel particularly to watch the news from Moldova?”  

Q10, % row 

2022 

Always 

In the 
majorit

y of 
cases 

Rarely Never Other 

Total 19% 36% 31% 9% 4% 

Gender Male 25% 32% 32% 8% 3% 
Female 23% 34% 32% 8% 4% 

Age 

18 – 25  6% 29% 38% 19% 7% 
26 – 35  10% 24% 47% 12% 7% 
36 – 45  17% 40% 32% 10% 2% 
46 – 65  26% 39% 27% 6% 2% 
Over 65  44% 33% 19% 3% 2% 

Region 

North 23% 36% 33% 3% 5% 
Center 18% 33% 35% 11% 3% 
Chisinau 31% 28% 28% 13% 1% 
South 21% 38% 29% 7% 5% 

Watching TV 
programs 

produced in 
Russia 

Almost every time I watch TV 29% 31% 29% 7% 3% 

Sometimes 17% 33% 33% 13% 4% 

Do not watch 22% 36% 32% 6% 4% 

Language Romanian/Moldovan 21% 37% 31% 8% 3% 
Russian 28% 20% 37% 9% 6% 

As for the frequency of intentional news viewership by respondents, the situation remains the same as in the 
previous surveys. 23% of those who watch TV at least once a week always turn it on to watch the news in 
Moldova.  

More respondents aged over 65+ (44%) always turn on the TV to watch the news in Moldova. At the same time, 
29% of those who watch TV programs produced in Russia almost always turn on the TV to watch the news 
from Moldova. (Results per demographic criteria are presented in Annex 3.2.2) 
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Figure 3.2.3: TV channels that are watched for news at least once a week. “Q11. Please tell me, what TV 
channels do you watch for news and events at least once a week?” % of those who watch TV at least once a 
week 
 

                                          

Among the interviewees who watch TV at least once a week, the most popular TV channel they watch is 
Moldova 1, with 44%, which is nine percentage points higher compared to 2020. In the same vein, there is a 
growth in the popularity of Jurnal TV (42% in 2022, vs. 37% in 2020 and 31% in 2018) and Pro TV (36% in 
2022, vs. 33% in 2020 and 27% in 2018), which are watched by respondents at least once a week.  

Rural respondents watch Moldova 1 TV channel at least once a week (47%) to a greater extent. Urban residents 
watch Jurnal TV regularly (43%) to a greater extent. At the same time, Romanian speakers watch Jurnal TV 
(50%), Moldova 1 (49%), and PRO TV (44%) at least once a week. Among Russian-speakers, the top TV stations 
they watch at least once a week are: RTR Rossya (25%), Moldova 1 (25%), RTR Moldova (23%), and NTV 
(23%). (Results per demographic criteria are presented in Annex 3.2.3) 
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Figure 3.2.4: Citizens’ confidence level in TV channels. “Q12. Which TV channels do you trust most for political 
news and events in the country?” % of those who watch TV at least once a week 

 

39% of those surveyed who watch TV at least once a week deem Jurnal TV the most trusted for political news 
and events in Moldova, with a constantly increasing share over the last four years. The other TV channels 
trusted for their presentation of political news and events in the country are Moldova 1 (37%), Pro TV (30%), 
and TV 8 (21%). (Results per demographic criteria are presented in Annex 3.2.4) 

Figure 3.2.5: Share of respondents who watch Russian TV programs. “Q13. Do you watch TV programs produced 
by Russian TV channels, such as NTV, RTR Rossia, and Pervîi Kanal?” % of those who watch TV at least once a 
week 

 

The 2022 survey shows an upward trend among those who do not watch TV programs produced in Russia. 
However, almost one in three respondents who watch TV at least once a week continue to watch TV programs 
produced in Russia. (Results per demographic criteria are presented in Annex 3.2.5) 
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Figure 3.2.5.1: Respondents would watch TV channels if those produced in Russia were shut down. ” Q13.1 
Please tell me what TV channels would you watch if Russian TV channels like NTV, RTR Rossia, and Pervîi Kanal 
are no longer broadcast in Moldova?” % of those who regularly or sometimes watch TV programs produced 
in Russia, N=621 

 

18% of respondents who regularly or sometimes watch programs produced in Russia say they would move to 
Moldova 1 or Prime if Russian TV channels were closed. However, almost one in four respondents say they 
would stop watching TV if Russian TV channels were shut down. (Results per demographic criteria are presented 
in Annex 3.2.5.1) 
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Figure 3.2.6: Types of programs that are of interest to the population. “Q21. Do you know about the following 
shows (one possible answer per line)?”, N=1374 

 

In the 2022 survey, 54% of the interviewed population who watch TV at least once a week reported watching 
the “Vorbește Moldova” show (“Moldova talks”) with Natalia Cheptene. However, only 38% trust this show, 
and 17% do not. At the same time, respondents trust the following shows: „Ora de ras” (“Laughter hour”) with 
Cheianu and Durbala (29%), „În profunzime” (“In-depth”) with Lorena Bogza (22%), „O seară perfectă” (“A 
perfect evening”) with Anişoara Loghin (21%) and „Cutia neagră” (“Black Box”) with Mariana Rață (21%). 
(Results per demographic criteria are presented in Annex 3.2.6) 

Focus group participants named the following TV channels as credible: TV8, Prime, Jurnal TV, PRO TV, and 
Publika TV. One participant said he lost confidence in TV8 after news of the two bombs that fell in Poland and 
belonged to Ukraine. 

Russian-speaking people expressed their preferences for Russian TV channels, such as ORT and NTV and those 
from the Republic of Moldova: RTR Moldova and Publika TV. The interviewees say they prefer to watch Russian 
channels, particularly entertainment (comedies, talk shows, and stand-up), arguing that negative news is 
predominant in the media. Accordingly, one must “disconnect” from these dark realities through recreation and 
watching fun shows. 

When asked why they prefer to watch Russian television programs (for the language or the content of the 
messages conveyed), a large segment of the Russian-speaking interviewees answered that they wanted to 
diversify their sources of information by watching Russian TV programs in addition to Moldovan TV channels.  

Focus group participants also stressed that they admit that some news could have a hidden message intending 
to shape their behavior or opinion concerning certain societal processes. However, most of them claim that this 
manipulative news does not have the desired effect because they also search for information from other 
sources, which allows them to form their own opinion, uninfluenced by external factors. 

In addition to news, some interviewees also listen to the opinion of independent journalists. The participants 
name the following journalists: 

• Andrei Bolocan and Nata Albot: “they were more vocal during Plahotniuc’s administration, although even 
now sometimes they criticize the government. I like to think that they have kept their ideas and position.” 

• Nata Albot “has not changed her vision; she is constantly expressing her opinions to the people.” 
• Dorin Galben “shows verticality and inspires others.” 
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• Natalia Gheţu “compares PAS and other parties” in her discussions. 
 

There were opinions that journalists lose their reputation when they join a party or engage in political 
partisanship (by promoting a particular party or political leader). At the same time, some do not believe this to 
be entirely true, raising the example of Oazu Nantoi and Garry Kasparov, who still have a healthily critical 
position that is uninfluenced by internal factors while having ties to a party. At the same time, regarding news 
and opinions on the situation in the country, the participants noted that they also check the opinions of 
Moldovan influencers such as Emilian Cretu, Cătălin Lungu, and iluminAT.  

During the discussions, they also revealed their preferred sources of information in the past that they no longer 
follow. These include:  

• TV8 channel: the participant lost trust after the channel broadcast the news of the missiles that fell in 
Poland, announcing that they were Ukrainian missiles. 

• Natalia Morari and her return to the screen after being involved in a scandal for praising Platon because 
her actions “are neither correct, nor ethical, nor professional.” 

3.3 Radio - radio stations that the respondents listen to be informed 

Next, the responses of people who listen to the radio at least once a week are presented. 

Figure 3.3.1.1: The radio stations that citizens listen to for political and social news at least once a week. “16A. 
What radio stations do you listen to for news at least once a week?” % of those who listen to the radio at least 
once a week, N=455 
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Among the interviewees, who listen to the radio at least once a week, the top stations for political and social 
news are Radio Noroc (32%), Radio Moldova (28%), and Radio Plai (23%). (Results per demographic criteria 
are presented in Annex 3.3.1) 

Figure 3.3.1.2: Radio stations that citizens trust the most concerning political and social news. “Q16. Which 
radio station do you trust most for political news and events in the country?” % of those who listen to the radio 
at least once a week 

 

The interviewees who listen to the radio for news at least once a week say that they mainly trust Radio Noroc 
(27%), Radio Moldova (24%), and Radio Plai (22%), citing political and social news. (Results per demographic 
criteria are presented in Annex 3.3.2)  
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3.4. Newspapers - publications used by respondents for information 
purposes 

Below are the answers of people who read newspapers at least once every two weeks.  

Figure 3.4.1: Newspapers that citizens use at least once every two weeks to be informed. ”Q17. What printed 
newspapers do you read for news at least once every two weeks?” % of those who read newspapers at least 
once in 2 weeks 

 

In the 2022 survey, almost one in three respondents who read print newspapers at least once every two weeks 
reported reading Ziarul de Gardă (31%), 15 percentage points more than in the 2020 survey. Meanwhile, the 
position of Makler newspaper, the most widely read newspaper according to the 2020 survey, fell by 13 
percentage points in 2022. (Results per demographic criteria are presented in Annex 3.4.1) 
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Figure 3.4.2: Print newspapers that citizens trust the most. “Q18. Which newspapers do you trust most for 
political news and events in the country?” % of those who read newspapers at least once every 2 weeks 

 

In terms of political news and events in the country, Ziarul de Gardă is the most trusted among the population 
who reads newspapers at least once every two weeks, with 28% in 2022, 13% in 2020, and 6% in 2018 (Results 
by demographic criteria are presented in Annex 3.4.2) 

3.5. Online behavior: favorite information portals 

Figure 3.5.1: Share of citizens who use the internet at least once a month. “Q19A. Do you use the internet at 
least once a month?” 

 

Most of those surveyed (84%) use the internet at least once a week, and this share has been increasing over 
the past four years. (Results per demographic criteria are presented in Annex 3.5.1) 
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Figure 3.5.2: Frequency of use of social media. “Q19. How often do you use...?” % of those who use the internet 
at least once a week 

 

Compared to previous rounds, Facebook (70%), Instagram (35%), and TikTok (29%) are accessed by internet 
users several times a day. At the same time, more than a quarter of respondents who access the internet at least 
once a week (28%) view Telegram daily. 

Figure 3.5.2.1: Frequency of use of social networks (the sum of those who use social networks several times a 
day and once daily) per demographic criteria. “Q19. How often do you use...?” N=1086 

Q19, % per row Facebook 
users 

Instagra
m users 

Tik Tok 
users 

Telegram 
users 

Odnoklas
sniki 
users 

Vkontakt
e users 

Twitter 
users 

Total 79% 42% 37% 29% 25% 12% 5% 

Gender Male 75% 38% 42% 31% 25% 14% 7% 
Female 83% 45% 32% 26% 24% 10% 4% 

Age 

18 – 25  80% 87% 75% 62% 21% 26% 14% 
26 – 35 89% 56% 41% 33% 25% 14% 5% 
36 – 45 88% 38% 34% 37% 27% 13% 6% 
46 – 65  73% 22% 26% 11% 26% 6% 1% 
Over 65 50% 9% 13% 10% 16% 4% 2% 

Region 

North 79% 47% 43% 26% 41% 18% 8% 
Center 86% 36% 31% 25% 15% 6% 3% 
Chisinau 73% 43% 27% 40% 10% 4% 3% 
South 80% 43% 49% 21% 32% 21% 6% 

Langua
ge 

Rom./Mold. 84% 42% 37% 28% 21% 9% 5% 
Russian 61% 41% 37% 34% 36% 22% 6% 

Social networks such as Instagram (94%), TikTok (87%), and Telegram (92%) are used mainly by the youth 
population 25 and under. At the same time, Facebook is a social network used extensively by everyone, 
regardless of demographic criteria. (Results per demographic criteria are presented in Annex 3.5.2) 
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Figure 3.5.3: Purposes for using the internet. “Q20. For which of the following purposes do you use the internet? 
(one possible response per line)” % of those who use the internet at least once a week 

 

Most users use the internet for communication (95%) and social networking (91%), which has remained stable 
over the past four years. By contrast, the percentage of those who search the internet for information decreased 
in 2022 to 75% vs. 82% in 2020 and 84% in 2018. (Results per demographic criteria are presented in Annex 
3.5.3) 

Next, the responses of people who visit news websites at least once a week are presented. 
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Figure 3.5.4: News websites that citizens use for information purposes (respondents indicated the sources). 
“Q14. Which websites do you use for news at least once a week?” % of those who access news websites at 
least once a week 
 

  
Many who access news sites at least once per week for information use News.md (23%), 20% read Point.md, 
and 18% read Protv.md. At the same time, Zdg.md is accessed for information purposes by 17% of respondents, 
ten percentage points more than in the previous survey. 

Conversely, Jurnal.md lost its top position compared to previous years. It was accessed by 16% of news site 
users, which is 11% less than in 2020 and 13% less than in 2018. (Results per demographic criteria are 
presented in Annex 3.5.4) 
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Figure 3.5.5: Level of people’s confidence in news websites (respondents showed the sources). “Q15. Which 
websites do you trust most for political news and events in the country?” % out of those who access news 
websites at least once a week 

 
Most of those who read news sites at least once a week for information purposes visit www.news.md; the most 
trusted source is www.protv.md (23%). In 2022, the zdg.md gained the trust of the population – 18% of users 
deem zdg.md as a trustworthy source, compared to 4% of the people with the same opinion in 2020.  (Results 
per demographic criteria are presented in Annex 3.5.5) 

Regarding trustworthy news sources, focus group participants named the following news portals: 
www.point.md (for Russian-speaking interviewees), www.zdg.md (Ziarul de gardă), www.tv8.md, 
www.stiri.md, first source, www.moldova.org, www.jurnal.md, www.agora.md, www.diez.md, 
www.realitatea.md, rise.md, noi.md;  

As for sources on Telegram, several interviewees named “Prima sursă” and “Ziarul de Gardă” as reliable. 
Interviewees trust the “Prima sursă” information source because “it comes directly from the authorities 
governing the country.” Regarding “Ziarul de Garda,” the participants justify their trust in this source by the fact 
that they “were the only ones who kept their integrity, respectively, I associate with what they write,” “conduct 
more careful researches and present more arguments, more facts, more information.” 

Focus Group participants discussed the news they read and how they decided which news to select. 

To detect fake news, most interviewees check it in multiple sources. Some read readers’ comments, making it 
easier to understand whether the news is fake: “Statistically speaking, if out of 100 comments, only ten are 
positive and the other 90 are negative, respectively, the news is fake. Those 90 people can’t think wrong.”  For 

http://www.news.md/
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others, readers’ comments do not indicate whether the news is fake because they admit that there are many 
“trolls” in these comments, whose task is to form a pro or against attitude toward one event or another. 
However, comments that feel to be made by “living” people could signal that the news is fake or that propaganda 
is being made. 

Besides, to verify the information, participants also turn to the sources of the opposition, if it is about the news 
with a political, social, economic, or security context. This helps them understand whether the news’s author 
intended to broadcast a piece of fake news or wanted to trigger a convenient reaction. At the same time, some 
participants treat official (public) sources from the start tendentiously. The critical reluctance of these 
participants to official media sources is mitigated once the news proves to be true. Otherwise, this feeling of 
mistrust is cemented even more. 

Speaking about the factors that motivate participants to choose certain news, several say they do not have any 
patterns in selecting the news to read. They usually subscribe to multiple sources of information on social 
networks, read the news on these networks, and intentionally search for specific information only if needed for 
any particular news.  On the other hand, some choose to read first the “latest” news in the political, social, 
agriculture, economy, and justice fields. Some interviewees say they read mainly information directly 
connected to their well-being – fuel, electricity, and gas prices. Therefore, if they want to be more informed 
about these events, they access other sources for further documentation and to find out if that news is 
“disinformation” or a “propaganda.” Examples of fuel prices, invoice payments, and food prices were brought.  

The interviewees say that the news title plays a vital role in their decision to read the full content. Headlines 
can influence and generate an emotional impact and gain media consumers’ interest in this news. At the same 
time, this makes participants more cautious in order not to be manipulated. They check for the authors and 
what interest they might pursue. 

Climate and environmental changes are another area of interest regarding news to read. The weather forecast 
is also permanently read by the FG participants, as they want to know what to wear, how the weather will be, 
what savings could be made on heating, and how to plan the weekend.  

Another criterion for prioritizing news reading is the COVID pandemic and the overall level of public health. 
Here the interviewees referred to the number of patients and recommendations of health professionals on how 
to protect themselves from viruses. Also, news about the war in Ukraine is among the interviewees' top news 
of interest. Only one FG participant said that, on the background of war-related news, news about the COVID 
pandemic has disappeared or, at least, the frequency of this news has decreased several times. 

The interviewees say the news topic should be substantial enough, as they won’t read a “trap” story about 
celebrities' lives. During the discussion, they also mentioned avoiding Russian news, both those broadcast by 
Russian channels and by Moldovan media in Russian. The reason is not hatred toward the Russian language 
but because there are enough news broadcasts in the Romanian language. One of the interviewees reported 
avoiding news on Facebook and Instagram because it “doesn’t have any economic, social or general value added 
for the country.” Another respondent said that he did not read any crime-related news at all. Such content gives 
him emotional discomfort.  
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CHAPTER IV: PARTICIPANTS' ATTITUDE TOWARDS 
MEDIA AND MEDIA ANALYSIS SKILLS 
 

This chapter presents respondents’ opinion about the media in general, the presence of devices in respondents’ 
households, the share of those listening to podcasts and the frequency of listening to podcasts.  

4.1. Media Literacy - Attitude and skills of media analysis 

Figure 4.1.1: Respondents opinion about real and fake news “Q35. I am going to read excerpts of some news 
stories. Please indicate which ones are fake and which ones are true? (one possible answer)”, N=1374 

True news 

 
 

Fake news 

 

The interviewees were presented with five stories, two of which were true and three – fake. Participants were 
asked to identify which news, in their opinion, was fake and which was true.  

In this context, 62% of the respondents correctly identified the true news, such as Moldova obtaining the status 
of candidate for EU accession means more European funds and support for the country’s development and 
reform. However, the second true news – he Moldovan exports to the European Union account for 61%, and 
only 5% goes to Russia – was identified as a true by 35% of respondents, and 43% of the population surveyed 
think this news is fake.  

In terms of identifying fake news, more than half of the interviewed people correctly identified all the fake news 
presented. (Results per demographic criteria are presented in Annex 4.1.1) 
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Figure 4.1.2: Composite indicator on the number of news correctly identified by the respondents, % “Q35. I 
am going to read excerpts of some news stories. Please indicate which ones are fake and which ones are true? 
(one possible answer)”  

 

For the presented graph, a composite indicator was calculated based on the answers to the question about 
identifying fake and true news (Figure 4.1.1). The share of interviewees who correctly identified all the five 
news, four out of five, three out of five or less, was determined.  

In the same vein, we see a growing trend in differentiating between fake and true news. In 2022 all five news 
stories were correctly identified by 12% of respondents, compared to 8% in 2020. Four out of five news stories 
were correctly identified (true or false) by one in three respondents, while in 2020, the same result was 
achieved by one in five interviewees. At the same time, over half of the surveyed people (54%) correctly 
characterized three out of five news stories, which is by 10 percentage points higher compared to the 2020 
survey result.  
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4.2 Devices in the respondents’ households, share of those who know 
what a podcast is and frequency of listening to podcasts 

Figure 4.2.1: Devices in the respondents’ households. “Q8.  Do you have in your household…? (multiple answer)?” 

 
The majority of the surveyed people have a functioning TV in the household, but their share is decreasing – 
93% in 2022 vs. 95% in 2020 vs. 97% in 2018. At the same time, more people in 2022 reported that the 
household is connected to Wi-Fi or cable internet (77%). In 2022, the share of people who have a mobile phone 
with WiFi-only internet increased by 18 percentage points compared to the results of the 2020 and 2018 
surveys. At the same time, the share of people who have mobile phones with internet included in the 
subscription increased – 70% in 2022, compared to 59% in 2020 and 41% in 2018. (Results per demographic 
criteria are presented in Annex 4.2.1) 

Figure 4.2.2: Share of respondents who listen to podcasts. „Q22. Do you listen/watch podcasts (digital audio, 
where you can listen shows, interviews, etc.)? (one possible answer)” 

 

Compared to the 2020 survey, in 2022, the share of people listening to podcasts almost doubled – 18% in 2022, 
compared to 10% in 2020. (Results per demographic criteria are presented in Annex 4.2.2) 

Figure 4.2.3: The frequency of listening to podcasts. „Q22.1 How often do you listen/watch podcasts? (one 
possible answer)”, % out of those who listen to podcasts, N=213 

 
Over a third of those who listen to podcasts (35%) say they usually listen to them 2-3 times a week. (Results 
per demographic criteria are presented in Annex 4.2.3) 
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ANNEX 
Table 1.1: The self-assessed level of being informed about the events in the Republic of Moldova, by demographic criteria. 
”Q3. How informed do you feel regarding what is happening in general in the Republic of Moldova?”  

Q3, % per row 

2022, N=1374 

Very 
informed 

Informed to 
a great 
extent 

Informed to 
a small 
extent 

Not at all/To 
a very small 

extent 
informat 

DK/NA 

Total 15% 48% 30% 6% 0% 

Gender Male 15% 49% 30% 7% 0% 
Female 15% 48% 30% 6% 0% 

Age 

18 – 25 y.o. 12% 46% 32% 10% 0% 
26 – 35 y.o. 13% 50% 31% 6% 0% 
36 – 45 y.o. 15% 52% 27% 6% 0% 
46 – 65 y.o. 17% 47% 31% 4% 1% 
Over 65 y.o. 17% 48% 25% 9% 1% 

Environment Urban 18% 49% 28% 5% 0% 
Rural 13% 48% 31% 7% 1% 

Q3, % per row 

2020, N=1364 

Very 
informed 

Informed to 
a great 
extent 

Informed to 
a small 
extent 

Not at all/To 
a very small 

extent 
informat 

DK/NA 

Total 16% 44% 29% 10% 1% 

Gender Male 19% 44% 27% 9% 0% 
Female 14% 44% 30% 11% 1% 

Age 

18 – 25 y.o. 18% 36% 35% 10% 0% 
26 – 35 y.o. 12% 56% 24% 7% 2% 
36 – 45 y.o. 19% 46% 26% 9% 0% 
46 – 65 y.o. 15% 44% 30% 11% 0% 
Over 65 y.o. 20% 39% 26% 14% 1% 

Environment Urban 15% 52% 26% 7% 0% 
Rural 17% 38% 30% 13% 1% 

Q3, % per row 

2018, N=1353 

Very 
informed 

Informed to 
a great 
extent 

Informed to 
a small 
extent 

Not at all/To 
a very small 

extent 
informat 

DK/NA 

Total 19% 36% 34% 9% 1% 

Gender Male 21% 37% 32% 9% 1% 
Female 17% 35% 36% 10% 1% 

Age 

18 – 25 y.o. 20% 30% 37% 11% 2% 
26 – 35 y.o. 19% 33% 40% 7% 1% 
36 – 45 y.o. 20% 45% 29% 5% 0% 
46 – 65 y.o. 20% 38% 33% 8% 2% 
Over 65 y.o. 18% 34% 32% 13% 2% 

Environment Urban 22% 43% 27% 7% 1% 
Rural 18% 31% 39% 11% 2% 
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Annex 1.1: The self-assessed level of being informed about the events in the Republic of Moldova. ” Q3. How informed do you 
feel regarding what is happening in general in the Republic of Moldova?” 

%, per row N Very 
informed 

Informed 
to a great 

extent 

Informed 
to a small 

extent 

Not at 
all/To a 

very 
small 
extent 

DK/NA 

 
Total 1374 15% 48% 30% 6% 0%  

Gender Male 657 15% 49% 30% 7% 0%  
Female 717 15% 48% 30% 6% 0%  

Age 

18 – 25 y.o. 112 12% 46% 32% 10% 0%  
26 – 35 y.o. 216 13% 50% 31% 6% 0%  
36 – 45 y.o. 231 15% 52% 27% 6% 0%  
46 – 65 y.o. 496 17% 47% 31% 4% 1%  
Over 65 y.o. 319 17% 48% 25% 9% 1%  

Environ
ment 

Urban 608 18% 49% 28% 5% 0%  
Rural 766 13% 48% 31% 7% 1%  

Region 

North 389 17% 48% 28% 7% 1%  
Centre 365 13% 44% 36% 6% 1%  
Chisinau 326 15% 54% 26% 5% 0%  
South 294 16% 48% 29% 7% 0%  

Studies 

Elementary studies 7* 0% 73% 19% 8% 0%  
Gymnasium 230 9% 46% 35% 9% 0%  
Lyceum/General secondary 206 14% 43% 34% 9% 0%  
Sec. Vocational, proff. school 379 13% 43% 36% 7% 1%  
Specialty college  199 14% 55% 28% 2% 0%  
Higher education  346 22% 54% 19% 5% 0%  

Occupati
on 

Public servant 31 43% 25% 30% 2% 0%  
Director/ Manager 23* 11% 75% 12% 2% 0%  
Qualified specialist 174 16% 56% 24% 4% 0%  
Qualified worker  229 14% 51% 27% 8% 0%  
Unqualified worker  126 9% 43% 39% 7% 1%  
Farmer in private household 38 28% 29% 38% 2% 2%  
Entrepreneur  15* 6% 60% 34% 0% 0%  
Student 50 9% 50% 30% 12% 0%  
Maternity leave 52 14% 54% 24% 8% 0%  
Retired 467 18% 47% 28% 6% 1%  
Unemployed/ Jobless 191 13% 41% 37% 8% 1%  

Househo
ld 

income 

Less than MDL 3 thousand 317 13% 44% 33% 9% 1%  
3 – 5 thousand MDL 314 17% 42% 34% 6% 1%  
5 – 10 thousand MDL 331 15% 50% 31% 4% 0%  
10 – 15 thousand MDL 119 20% 51% 25% 4% 0%  
15 – 20 thousand MDL 53 18% 54% 18% 11% 0%  
20 – 25 thousand MDL 10* 26% 53% 21% 0% 0%  
Over 25 thousand MDL 11* 16% 36% 38% 9% 0%  
DK/NA 219 10% 57% 25% 8% 1%  

Car 
I drive 444 17% 52% 26% 5% 0%  
Another member drives 258 12% 50% 29% 8% 1%  
We do not have a car 664 15% 45% 33% 7% 0%  

Languag
e 

Romanian/Moldovan 1051 15% 47% 32% 6% 0%  
Russian 224 19% 52% 20% 8% 1%  
Ukrainian 23* 6% 67% 26% 0% 0%  
Gagauz 34 4% 53% 27% 17% 0%  
Other 26* 19% 67% 12% 2% 0%  
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Table 1.2: The level of satisfaction with the media in the Republic of Moldova, by demographic criteria. ”Q4. How informed 
do you feel regarding what is happening in general in the Republic of Moldova)?” 

Q4, % per row 
2022, N=1374 

Very 
satisfied 

Quite 
satisfied 

Quite 
dissatisfied 

Very 
dissatisfied DK/NA 

Total 6% 34% 41% 16% 3% 

Gender Male 6% 31% 42% 18% 3% 
Female 5% 38% 40% 14% 3% 

Age 

18 – 25 y.o. 2% 39% 42% 9% 8% 
26 – 35 y.o. 5% 35% 44% 12% 4% 
36 – 45 y.o. 7% 34% 42% 16% 1% 
46 – 65 y.o. 6% 32% 40% 20% 1% 
Over 65 y.o. 6% 37% 35% 18% 3% 

Environment Urban 6% 30% 43% 18% 2% 
Rural 5% 38% 39% 14% 3% 

Q4, % per row 
2020, N=1364 

Very 
satisfied 

Quite 
satisfied 

Quite 
dissatisfied 

Very 
dissatisfied DK/NA 

Total 6% 36% 39% 16% 3% 

Gender Male 6% 33% 41% 17% 2% 
Female 6% 38% 38% 15% 4% 

Age 

18 – 25 y.o. 8% 33% 41% 12% 6% 
26 – 35 y.o. 4% 37% 43% 13% 3% 
36 – 45 y.o. 4% 37% 40% 17% 2% 
46 – 65 y.o. 5% 34% 41% 17% 2% 
Over 65 y.o. 10% 39% 30% 19% 1% 

Environment Urban 5% 39% 40% 12% 3% 
Rural 7% 33% 39% 19% 3% 

Q4, % per row 
2018, N=1353 

Very 
satisfied 

Quite 
satisfied 

Quite 
dissatisfied 

Very 
dissatisfied DK/NA 

Total 6% 34% 38% 18% 5% 

Gender Male 7% 32% 37% 21% 3% 
Female 5% 35% 39% 15% 6% 

Age 

18 – 25 y.o. 6% 46% 26% 18% 5% 
26 – 35 y.o. 8% 34% 39% 16% 4% 
36 – 45 y.o. 5% 38% 42% 13% 2% 
46 – 65 y.o. 6% 31% 39% 20% 4% 
Over 65 y.o. 6% 27% 39% 18% 9% 

Environment Urban 4% 32% 41% 20% 4% 
Rural 8% 36% 35% 16% 6% 
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Annex 1.2: The level of satisfaction with the media in the Republic of Moldova. ” Q4. How informed do you feel regarding 
what is happening in general in the Republic of Moldova)?” 

%, per row N Very 
satisfied 

Quite 
satisfied 

Quite 
dissatisfie

d 

Very 
dissatisfie

d 
DK/NA 

 
Total 1374 6% 34% 41% 16% 3%  

Gender Male 657 6% 31% 42% 18% 3%  
Female 717 5% 38% 40% 14% 3%  

Age 

18 – 25 y.o. 112 2% 39% 42% 9% 8%  
26 – 35 y.o. 216 5% 35% 44% 12% 4%  
36 – 45 y.o. 231 7% 34% 42% 16% 1%  
46 – 65 y.o. 496 6% 32% 40% 20% 1%  
Over 65 y.o. 319 6% 37% 35% 18% 3%  

Environ
ment 

Urban 608 6% 30% 43% 18% 2%  
Rural 766 5% 38% 39% 14% 3%  

Region 

North 389 10% 30% 39% 18% 3%  
Centre 365 5% 37% 44% 11% 3%  
Chisinau 326 3% 37% 41% 16% 2%  
South 294 5% 35% 37% 20% 3%  

Studies 

Elementary studies 7* 11% 62% 0% 19% 8%  
Gymnasium 230 3% 31% 44% 19% 2%  
Lyceum/General secondary 206 6% 35% 41% 16% 1%  
Sec. Vocational, proff. school 379 6% 30% 38% 21% 4%  
Specialty college  199 5% 37% 44% 12% 2%  
Higher education  346 6% 38% 40% 12% 4%  

Occupati
on 

Public servant 31 7% 30% 45% 14% 4%  
Director/ Manager 23* 8% 31% 38% 23% 0%  
Qualified specialist 174 5% 41% 41% 10% 2%  
Qualified worker  229 4% 36% 44% 14% 1%  
Unqualified worker  126 2% 29% 43% 20% 5%  
Farmer in private household 38 8% 33% 42% 17% 0%  
Entrepreneur  15* 0% 38% 40% 18% 5%  
Student 50 0% 47% 37% 11% 6%  
Maternity leave 52 7% 29% 42% 17% 5%  
Retired 467 8% 35% 35% 20% 2%  
Unemployed/ Jobless 191 8% 29% 42% 16% 5%  

Househo
ld 

income 

Less than MDL 3 thousand 317 6% 32% 38% 21% 4%  
3 – 5 thousand MDL 314 6% 34% 44% 15% 1%  
5 – 10 thousand MDL 331 7% 36% 41% 15% 2%  
10 – 15 thousand MDL 119 6% 37% 38% 14% 4%  
15 – 20 thousand MDL 53 6% 30% 37% 18% 9%  
20 – 25 thousand MDL 10* 11% 43% 46% 0% 0%  
Over 25 thousand MDL 11* 0% 53% 47% 0% 0%  
DK/NA 219 3% 33% 42% 17% 4%  

Car 
I drive 444 6% 35% 41% 16% 3%  
Another member drives 258 8% 36% 40% 11% 4%  
We do not have a car 664 5% 33% 41% 19% 2%  

Languag
e 

Romanian/Moldovan 1051 6% 39% 41% 11% 3%  
Russian 224 5% 17% 40% 36% 3%  
Ukrainian 23* 7% 8% 48% 28% 9%  
Gagauz 34 0% 19% 34% 35% 12%  
Other 26* 0% 44% 34% 23% 0%  
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Annex 2.1.1: Opinion regarding the importance of recognizing the news that manipulate and misinform the citizens. ”Q23. 
Please tell me to what extent do you agree or disagree with the following statement: “it is important that Moldovans can 
distinguish news that is meant to manipulate or misinform the citizens” (one possible answer)” 

%, per row N Totally 
agree 

Somewhat 
agree 

Neither 
agree  

nor 
disagree 

Somewhat 
disagree 

Totally 
disagree DK/NA 

Total 1374 70% 20% 5% 2% 2% 1% 

Gender Male 657 71% 20% 4% 2% 2% 1% 
Female 717 69% 19% 5% 3% 2% 1% 

Age 

18 – 25 y.o. 112 71% 20% 4% 3% 1% 0% 
26 – 35 y.o. 216 73% 17% 6% 1% 2% 0% 
36 – 45 y.o. 231 71% 18% 5% 2% 3% 1% 
46 – 65 y.o. 496 70% 20% 3% 3% 2% 2% 
Over 65 y.o. 319 62% 25% 5% 4% 2% 2% 

Environment Urban 608 70% 16% 6% 4% 3% 1% 
Rural 766 70% 22% 4% 1% 1% 1% 

Region 

North 389 52% 30% 6% 5% 4% 3% 
Centre 365 74% 18% 5% 1% 1% 1% 
Chisinau 326 83% 11% 3% 1% 2% 0% 
South 294 73% 18% 4% 3% 1% 0% 

Studies 

Elementary studies 7* 73% 0% 27% 0% 0% 0% 
Gymnasium 230 66% 23% 5% 1% 1% 3% 
Lyceum/General 
secondary 206 67% 21% 5% 2% 3% 1% 

Sec. Vocational, proff. 
school 379 63% 25% 6% 3% 2% 1% 

Specialty college  199 72% 18% 5% 3% 2% 0% 
Higher education  346 80% 13% 2% 2% 1% 1% 

Occupation 

Public servant 31 91% 4% 2% 3% 0% 0% 
Director/ Manager 23* 75% 16% 0% 0% 8% 0% 
Qualified specialist 174 80% 11% 4% 3% 1% 0% 
Qualified worker  229 72% 20% 4% 1% 2% 1% 
Unqualified worker  126 70% 20% 4% 2% 2% 1% 
Farmer in private hh. 38 64% 29% 5% 0% 0% 2% 
Entrepreneur  15* 59% 21% 5% 0% 15% 0% 
Student 50 73% 20% 5% 0% 1% 0% 
Maternity leave 52 69% 17% 3% 4% 6% 0% 
Retired 467 65% 24% 3% 4% 2% 2% 
Unemployed/ Jobless 191 64% 21% 11% 3% 0% 2% 

Household 
income 

Less than MDL 3 
thousand 317 57% 30% 7% 2% 2% 3% 

3 – 5 thousand MDL 314 68% 20% 4% 5% 2% 1% 
5 – 10 thousand MDL 331 67% 22% 5% 3% 3% 1% 
10 – 15 thousand MDL 119 82% 15% 1% 1% 1% 0% 
15 – 20 thousand MDL 53 80% 12% 1% 3% 4% 0% 
20 – 25 thousand MDL 10* 83% 17% 0% 0% 0% 0% 
Over 25 thousand MDL 11* 94% 6% 0% 0% 0% 0% 
DK/NA 219 81% 10% 5% 1% 2% 0% 

Car 

I drive 444 74% 17% 3% 3% 3% 1% 
Another member 
drives 258 70% 19% 5% 2% 3% 1% 

We do not have a car 664 67% 22% 6% 2% 1% 1% 

Language 

Romanian/Moldovan 1051 71% 18% 5% 2% 2% 1% 
Russian 224 66% 24% 4% 2% 2% 1% 
Ukrainian 23* 40% 37% 0% 5% 10% 8% 
Gagauz 34 71% 24% 4% 1% 0% 0% 
Other 26* 86% 8% 0% 6% 0% 0% 



ANNEX 

51 
 

51 
Table 2.1.2: The share of citizens who believe they follow news from independent sources, by demographic criteria. ”Q24. 
To what extent do you agree or disagree with the following statement: “I follow the news only from independent sources”? (one 
answer possible)” 

Q24, % column 

2022 2020 2018 

Watch at least 
once a week, 

N=1055 

Follow the 
news only 

from 
independent 

sources, 
N=157 

Watch at least 
once a week, 

N=1133 

Follow the 
news only 

from 
independent 

sources, 
N=206 

Watch at least 
once a week,  

N=1155 

Follow the 
news only 

from 
independent 

sources, 
N=180 

Moldova 1 44% 31% 35% 32% 45% 38% 
Jurnal TV 42% 36% 37% 42% 31% 31% 
PRO TV 36% 35% 33% 32% 27% 30% 
PRIME  30% 23% 36% 33% 55% 50% 
TV 8 29% 23% 18% 27% 6% 7% 
Publika TV 23% 19% 25% 28% 25% 23% 
NTV/HTB 16% 17% 16% 19% 20% 21% 
RTR MOLDOVA  16% 7% 15% 16% 21% 20% 
Primul în Moldova 12% 10% 11% 13% N/A N/A 
RTR Rossia 11% 9% N/A N/A N/A N/A 
Pervîi Kanal 10% 8% N/A N/A N/A N/A 
TV 6 9% 7% N/A N/A N/A N/A 
N4 8% 4% 5% 5% 6% 7% 
TVR MOLDOVA 8% 4% 5% 9% 3% 9% 
Moldova 2 8% 6% 3% 2% 4% 2% 
Canal 3 7% 9% 9% 8% 18% 21% 
Canal 2 7% 6% 12% 12% 16% 20% 
Ren TV  6% 7% 5% 3% 5% 8% 
THT Exclusiv  5% 3% 5% 7% 9% 11% 
CTC (STS) Mega 4% 0% 3% 2% 8% 10% 
GRT Găgăuzia 3% 4% N/A N/A N/A N/A 
Vocea Basarabiei 3% 2% N/A N/A N/A N/A 
TVC 21 2% 3% N/A N/A N/A N/A 
Accent TV 2% 3% N/A N/A N/A N/A 
Other 6% 5% N/A N/A N/A N/A 
None 5% 6% N/A N/A N/A N/A 
DK/NA 2% 1% N/A N/A N/A N/A 
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Annex 2.1.2: The share of citizens who believe they follow news from independent sources, by demographic criteria. ”Q24. 
To what extent do you agree or disagree with the following statement: “I follow the news only from independent sources”? (one 
answer possible)” 

%, per row N 

 I follow the 
news only 

from 
independen

t sources 

I follow the 
news from 

both 
independen

t sources 
and other 

sources  

I follow the 
news, but I 

am not sure 
which 

sources are 
independen

t 

DK/NA 

Total 1374 15% 30% 49% 6% 

Gender Male 657 14% 30% 51% 5% 
Female 717 16% 30% 46% 8% 

Age 

18 – 25 y.o. 112 19% 29% 41% 11% 
26 – 35 y.o. 216 18% 27% 49% 6% 
36 – 45 y.o. 231 14% 35% 48% 3% 
46 – 65 y.o. 496 12% 32% 49% 7% 
Over 65 y.o. 319 12% 25% 56% 7% 

Environ
ment 

Urban 608 15% 35% 44% 6% 
Rural 766 15% 26% 52% 7% 

Region 

North 389 16% 30% 47% 7% 
Centre 365 15% 22% 56% 7% 
Chisinau 326 16% 35% 45% 4% 
South 294 11% 35% 46% 8% 

Studies 

Elementary studies 7* 0% 65% 27% 8% 
Gymnasium 230 14% 22% 58% 6% 
Lyceum/General secondary 206 20% 28% 44% 8% 
Sec. Vocational, proff. school 379 15% 28% 49% 9% 
Specialty college  199 12% 33% 52% 2% 
Higher education  346 15% 36% 45% 5% 

Occupati
on 

Public servant 31 21% 33% 40% 6% 
Director/ Manager 23* 13% 43% 38% 6% 
Qualified specialist 174 18% 41% 37% 5% 
Qualified worker  229 16% 29% 50% 5% 
Unqualified worker  126 10% 23% 56% 10% 
Farmer in private household 38 23% 30% 42% 5% 
Entrepreneur  15* 11% 47% 36% 6% 
Student 50 18% 33% 36% 12% 
Maternity leave 52 31% 22% 40% 7% 
Retired 467 11% 26% 56% 7% 
Unemployed/ Jobless 191 12% 28% 55% 4% 

Househo
ld 

income 

Less than MDL 3 thousand 317 16% 26% 52% 6% 
3 – 5 thousand MDL 314 14% 29% 51% 7% 
5 – 10 thousand MDL 331 16% 32% 47% 5% 
10 – 15 thousand MDL 119 9% 36% 51% 4% 
15 – 20 thousand MDL 53 14% 33% 43% 10% 
20 – 25 thousand MDL 10* 21% 22% 57% 0% 
Over 25 thousand MDL 11* 7% 39% 54% 0% 
DK/NA 219 16% 29% 44% 11% 

Car 
I drive 444 17% 32% 47% 4% 
Another member drives 258 17% 29% 46% 9% 
We do not have a car 664 13% 28% 52% 7% 

Languag
e 

Romanian/Moldovan 1051 14% 31% 49% 6% 
Russian 224 18% 23% 52% 7% 
Ukrainian 23* 12% 30% 40% 17% 
Gagauz 34 16% 31% 35% 19% 
Other 26* 12% 39% 42% 6% 
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Annex 2.1.3: The share of people who declare they can tell when the media is trying to manipulate the opinion of citizens. 
”Q25. Do you think you can identify when the mass media (TV, press, radio, news websites, etc.) wants to manipulate or change 
citizens’ opinion (e.g., offers fake news, propaganda, misinformation, etc.)?” 

%, per row N Very 
easy  

Somewh
at easy 

Somewh
at hard 

Very 
hard DK/NA 

Total 1374 15% 38% 29% 15% 3% 

Gender Male 657 17% 39% 29% 13% 3% 
Female 717 14% 36% 30% 16% 3% 

Age 

18 – 25 y.o. 112 16% 38% 32% 11% 3% 
26 – 35 y.o. 216 14% 36% 30% 17% 2% 
36 – 45 y.o. 231 14% 43% 27% 14% 2% 
46 – 65 y.o. 496 16% 39% 29% 13% 3% 
Over 65 y.o. 319 18% 29% 28% 19% 6% 

Environ
ment 

Urban 608 17% 42% 26% 12% 2% 
Rural 766 14% 34% 31% 17% 4% 

Region 

North 389 16% 31% 29% 21% 4% 
Centre 365 10% 37% 33% 17% 3% 
Chisinau 326 20% 50% 24% 4% 1% 
South 294 15% 34% 31% 16% 4% 

Studies 

Elementary studies 7* 39% 38% 0% 8% 15% 
Gymnasium 230 11% 25% 38% 22% 4% 
Lyceum/General secondary 206 13% 38% 30% 16% 3% 
Sec. Vocational, proff. school 379 12% 37% 29% 18% 4% 
Specialty college  199 17% 40% 31% 11% 0% 
Higher education  346 21% 45% 24% 7% 2% 

Occupati
on 

Public servant 31 33% 35% 28% 0% 4% 
Director/ Manager 23* 25% 42% 21% 11% 0% 
Qualified specialist 174 18% 45% 25% 10% 3% 
Qualified worker  229 13% 42% 25% 17% 3% 
Unqualified worker  126 13% 30% 39% 15% 4% 
Farmer in private household 38 18% 37% 20% 18% 7% 
Entrepreneur  15* 13% 40% 16% 21% 10% 
Student 50 17% 34% 31% 11% 7% 
Maternity leave 52 12% 49% 31% 5% 3% 
Retired 467 17% 33% 30% 16% 4% 
Unemployed/ Jobless 191 11% 32% 35% 21% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 317 14% 26% 33% 23% 5% 
3 – 5 thousand MDL 314 13% 36% 34% 15% 2% 
5 – 10 thousand MDL 331 14% 38% 31% 15% 2% 
10 – 15 thousand MDL 119 13% 47% 30% 8% 2% 
15 – 20 thousand MDL 53 18% 49% 14% 15% 5% 
20 – 25 thousand MDL 10* 37% 29% 35% 0% 0% 
Over 25 thousand MDL 11* 22% 45% 26% 6% 0% 
DK/NA 219 21% 45% 20% 10% 4% 

Car 
I drive 444 19% 41% 25% 12% 3% 
Another member drives 258 14% 38% 31% 12% 5% 
We do not have a car 664 13% 35% 31% 18% 2% 

Languag
e 

Romanian/Moldovan 1051 15% 38% 29% 14% 3% 
Russian 224 17% 36% 29% 13% 4% 
Ukrainian 23* 16% 22% 36% 17% 10% 
Gagauz 34 3% 41% 26% 26% 5% 
Other 26* 24% 41% 22% 11% 2% 
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Table 2.1.4: Respondents' opinion on the capability of the population in the Republic of Moldova to identify fake news, by 
demographic criteria. ”Q26. How easy or hard do you think it is for people from the Republic of Moldova to identify fake news 
from true (truthful) news?” part 1 

Q26, % per row 
2022, N=1374 

Very/somewha
t easy 

Very/somewha
t hard DK/NA 

Total 23% 73% 4% 

Gender Male 23% 72% 5% 
Female 23% 73% 4% 

Age 

18 – 25 y.o. 15% 76% 9% 
26 – 35 y.o. 27% 71% 2% 
36 – 45 y.o. 18% 81% 1% 
46 – 65 y.o. 26% 70% 4% 
Over 65 y.o. 21% 70% 8% 

Region 

North 29% 65% 6% 
Centre 20% 78% 2% 
Chisinau 19% 79% 2% 
South 23% 69% 8% 

TV programs 
produced in Russia 

Almost every time I watch TV 24% 70% 6% 
Sometimes 25% 71% 4% 
I don’t watch 23% 74% 3% 

Language  Romanian/Moldovan 23% 73% 4% 
Russian 25% 71% 4% 

Q26, % per row 
2020, N=1364 

Very/somewhat 
easy 

Very/somewhat 
hard DK/NA 

Total 31% 64% 5% 

Gender Male 30% 65% 5% 
Female 31% 63% 6% 

Age 

18 – 25 y.o. 31% 64% 5% 
26 – 35 y.o. 31% 66% 3% 
36 – 45 y.o. 33% 64% 3% 
46 – 65 y.o. 27% 64% 8% 
Over 65 y.o. 33% 62% 5% 

Region 

North 27% 67% 6% 
Centre 29% 69% 2% 
Chisinau 36% 60% 4% 
South 32% 58% 10% 

TV programs 
produced in Russia 

Almost every time I watch TV 39% 57% 4% 
Sometimes 27% 68% 5% 
I don’t watch 29% 67% 5% 

Language  Romanian/Moldovan 30% 65% 5% 
Russian 31% 63% 6% 
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Table 2.1.4: Respondents' opinion on the capability of the population in the Republic of Moldova to identify fake news, by 
demographic criteria. ”Q26. . How easy or hard do you think it is for people from the Republic of Moldova to identify fake news 
from true (truthful) news?” part 2 

Q26, % per row 
2018, N=1353 

Very/somewhat 
easy 

Very/somewhat 
hard DK/NA 

Total 29% 61% 10% 

Gender Male 31% 62% 7% 
Female 28% 59% 13% 

Age 

18 – 25 y.o. 27% 63% 9% 
26 – 35 y.o. 32% 61% 7% 
36 – 45 y.o. 34% 60% 6% 
46 – 65 y.o. 28% 63% 9% 
Over 65 y.o. 27% 55% 17% 

Region 

North 24% 63% 13% 
Centre 28% 60% 12% 
Chisinau 28% 64% 8% 
South 38% 57% 6% 

TV programs 
produced in Russia 

Almost every time I watch TV 30% 60% 9% 
Sometimes 33% 60% 7% 
I don’t watch 25% 63% 12% 

Language  Romanian/Moldovan 29% 61% 10% 
Russian 26% 65% 9% 
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Annex 2.1.4: Respondents' opinion on the capability of the population in the Republic of Moldova to identify fake news, by 
demographic criteria. ”Q26. How easy or hard do you think it is for people from the Republic of Moldova to identify fake news 
from true (truthful) news?” 

%, per row N Very 
easy 

Somewh
at easy 

Somewh
at hard 

Very 
hard DK/NA 

Total 1374 6% 17% 40% 33% 4% 

Gender Male 657 6% 17% 38% 34% 5% 
Female 717 7% 16% 41% 32% 4% 

Age 

18 – 25 y.o. 112 4% 11% 47% 29% 9% 
26 – 35 y.o. 216 7% 20% 33% 38% 2% 
36 – 45 y.o. 231 5% 12% 44% 37% 1% 
46 – 65 y.o. 496 7% 20% 40% 29% 4% 
Over 65 y.o. 319 7% 14% 37% 33% 8% 

Environ
ment 

Urban 608 5% 16% 44% 31% 3% 
Rural 766 7% 17% 36% 34% 6% 

Region 

North 389 9% 19% 34% 31% 6% 
Centre 365 5% 16% 40% 38% 2% 
Chisinau 326 5% 14% 49% 30% 2% 
South 294 6% 17% 37% 32% 8% 

Studies 

Elementary studies 7* 50% 27% 0% 8% 15% 
Gymnasium 230 8% 14% 32% 40% 6% 
Lyceum/General secondary 206 6% 19% 40% 29% 6% 
Sec. Vocational, proff. school 379 7% 19% 40% 29% 4% 
Specialty college  199 5% 16% 45% 32% 2% 
Higher education  346 4% 15% 42% 36% 3% 

Occupati
on 

Public servant 31 18% 16% 27% 28% 11% 
Director/ Manager 23* 0% 20% 48% 32% 0% 
Qualified specialist 174 5% 14% 45% 33% 2% 
Qualified worker  229 4% 18% 39% 38% 3% 
Unqualified worker  126 9% 17% 38% 30% 6% 
Farmer in private household 38 6% 26% 31% 32% 5% 
Entrepreneur  15* 0% 5% 33% 57% 5% 
Student 50 5% 6% 53% 28% 8% 
Maternity leave 52 4% 23% 46% 25% 2% 
Retired 467 8% 17% 38% 30% 6% 
Unemployed/ Jobless 191 6% 16% 38% 37% 3% 

Househo
ld 

income 

Less than MDL 3 thousand 317 7% 15% 39% 32% 6% 
3 – 5 thousand MDL 314 10% 16% 40% 30% 3% 
5 – 10 thousand MDL 331 5% 16% 39% 37% 3% 
10 – 15 thousand MDL 119 5% 17% 41% 32% 4% 
15 – 20 thousand MDL 53 5% 21% 35% 28% 11% 
20 – 25 thousand MDL 10* 0% 8% 35% 57% 0% 
Over 25 thousand MDL 11* 0% 0% 34% 66% 0% 
DK/NA 219 3% 21% 42% 30% 4% 

Car 
I drive 444 5% 18% 39% 35% 3% 
Another member drives 258 5% 18% 45% 27% 5% 
We do not have a car 664 8% 15% 38% 34% 5% 

Languag
e 

Romanian/Moldovan 1051 6% 17% 39% 34% 4% 
Russian 224 7% 18% 42% 29% 4% 
Ukrainian 23* 6% 12% 38% 27% 16% 
Gagauz 34 9% 13% 28% 34% 16% 
Other 26* 9% 12% 41% 27% 10% 
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Annex 2.1.5: The share of respondents who believe that the news in the Republic of Moldova is influenced by politics. ”Q27. 
Do you think news from the Republic of Moldova are influenced or not influenced by politics?” 

%, per row N 
Extremely 
influence

d 

Very 
influence

d 

Slightly 
influence

d 

Not at all 
influence

d 
DK/NA 

Total 1374 58% 30% 7% 1% 4% 

Gender Male 657 61% 28% 7% 1% 3% 
Female 717 55% 32% 7% 1% 4% 

Age 

18 – 25 y.o. 112 52% 37% 7% 0% 3% 
26 – 35 y.o. 216 62% 29% 4% 1% 4% 
36 – 45 y.o. 231 60% 29% 9% 1% 1% 
46 – 65 y.o. 496 57% 30% 7% 1% 4% 
Over 65 y.o. 319 55% 27% 9% 4% 6% 

Environ
ment 

Urban 608 62% 26% 7% 2% 2% 
Rural 766 55% 33% 7% 1% 4% 

Region 

North 389 53% 27% 13% 2% 5% 
Centre 365 53% 36% 6% 2% 4% 
Chisinau 326 66% 27% 4% 1% 1% 
South 294 60% 31% 5% 0% 4% 

Studies 

Elementary studies 7* 74% 11% 0% 8% 7% 
Gymnasium 230 59% 28% 7% 1% 5% 
Lyceum/General secondary 206 53% 33% 7% 1% 6% 
Sec. Vocational, proff. school 379 60% 28% 8% 2% 3% 
Specialty college  199 53% 34% 7% 2% 3% 
Higher education  346 60% 30% 6% 1% 2% 

Occupati
on 

Public servant 31 59% 33% 2% 0% 6% 
Director/ Manager 23* 58% 42% 0% 0% 0% 
Qualified specialist 174 62% 25% 8% 2% 4% 
Qualified worker  229 56% 32% 7% 1% 4% 
Unqualified worker  126 63% 26% 6% 2% 4% 
Farmer in private household 38 54% 37% 7% 0% 2% 
Entrepreneur  15* 51% 33% 16% 0% 0% 
Student 50 60% 30% 8% 1% 1% 
Maternity leave 52 62% 34% 4% 0% 0% 
Retired 467 57% 28% 8% 2% 4% 
Unemployed/ Jobless 191 54% 33% 7% 1% 5% 

Househo
ld 

income 

Less than MDL 3 thousand 317 54% 25% 11% 3% 6% 
3 – 5 thousand MDL 314 57% 30% 6% 2% 4% 
5 – 10 thousand MDL 331 55% 36% 6% 1% 2% 
10 – 15 thousand MDL 119 59% 30% 8% 0% 2% 
15 – 20 thousand MDL 53 69% 20% 11% 0% 0% 
20 – 25 thousand MDL 10* 29% 71% 0% 0% 0% 
Over 25 thousand MDL 11* 44% 56% 0% 0% 0% 
DK/NA 219 66% 27% 4% 1% 3% 

Car 
I drive 444 60% 29% 8% 1% 3% 
Another member drives 258 48% 38% 8% 2% 5% 
We do not have a car 664 61% 28% 6% 1% 4% 

Languag
e 

Romanian/Moldovan 1051 55% 33% 7% 1% 3% 
Russian 224 72% 19% 5% 3% 2% 
Ukrainian 23* 52% 17% 27% 0% 5% 
Gagauz 34 61% 20% 2% 0% 17% 
Other 26* 58% 35% 3% 0% 4% 
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Annex 2.2.1: The share of people who claim to know what the term “fake news” is. ”Q28. Do you know what …? 

%, per row N Media propaganda Fake news 
Yes No DK/NA Yes No DK/NA 

Total 1374 60% 37% 3% 73% 25% 3% 

Gender Male 657 58% 39% 3% 73% 24% 3% 
Female 717 61% 35% 4% 72% 25% 3% 

Age 

18 – 25 y.o. 112 68% 30% 2% 82% 14% 5% 
26 – 35 y.o. 216 61% 36% 3% 73% 25% 2% 
36 – 45 y.o. 231 66% 32% 2% 75% 24% 1% 
46 – 65 y.o. 496 59% 37% 4% 72% 25% 3% 
Over 65 y.o. 319 44% 51% 5% 63% 33% 5% 

Environment Urban 608 67% 31% 3% 77% 20% 2% 
Rural 766 54% 42% 4% 69% 28% 3% 

Region 

North 389 52% 43% 5% 61% 35% 4% 
Centre 365 50% 48% 2% 67% 30% 3% 
Chisinau 326 79% 19% 2% 89% 10% 1% 
South 294 59% 38% 4% 76% 21% 3% 

Studies 

Elementary studies 7* 65% 35% 0% 27% 62% 11% 
Gymnasium 230 43% 51% 5% 62% 34% 5% 
Lyceum/General secondary 206 53% 45% 2% 72% 25% 3% 
Sec. Vocational, proff. 
school 379 54% 44% 2% 68% 30% 2% 

Specialty college  199 63% 33% 4% 78% 16% 5% 
Higher education  346 77% 20% 3% 82% 16% 1% 

Occupation 

Public servant 31 94% 6% 0% 83% 17% 0% 
Director/ Manager 23* 86% 14% 0% 78% 18% 4% 
Qualified specialist 174 72% 22% 5% 82% 16% 2% 
Qualified worker  229 59% 40% 1% 72% 26% 2% 
Unqualified worker  126 42% 51% 7% 55% 39% 5% 
Farmer in private 
household 38 62% 30% 7% 75% 22% 2% 

Entrepreneur  15* 66% 34% 0% 78% 22% 0% 
Student 50 74% 21% 4% 84% 13% 3% 
Maternity leave 52 81% 16% 3% 86% 10% 3% 
Retired 467 49% 48% 3% 66% 30% 4% 
Unemployed/ Jobless 191 56% 41% 3% 74% 23% 2% 

Household 
income 

Less than MDL 3 thousand 317 44% 50% 5% 62% 33% 5% 
3 – 5 thousand MDL 314 58% 39% 2% 68% 30% 2% 
5 – 10 thousand MDL 331 62% 35% 3% 74% 23% 2% 
10 – 15 thousand MDL 119 74% 25% 1% 87% 13% 0% 
15 – 20 thousand MDL 53 67% 27% 6% 80% 11% 9% 
20 – 25 thousand MDL 10* 61% 39% 0% 90% 10% 0% 
Over 25 thousand MDL 11* 84% 16% 0% 82% 18% 0% 
DK/NA 219 63% 34% 3% 76% 22% 3% 

Car 
I drive 444 66% 31% 3% 79% 17% 4% 
Another member drives 258 61% 35% 4% 71% 27% 2% 
We do not have a car 664 54% 43% 3% 68% 29% 3% 

Language 

Romanian/Moldovan 1051 57% 40% 3% 71% 26% 3% 
Russian 224 71% 27% 1% 81% 18% 1% 
Ukrainian 23* 46% 39% 16% 71% 18% 11% 
Gagauz 34 59% 25% 15% 72% 16% 13% 
Other 26* 70% 30% 0% 84% 16% 0% 
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Annex 2.2.2: Respondents’ perception of the concept of fake news. ”Q29. To what extent do you agree or disagree that the 
following statements describe fake news?”, part 1 

%, per row N 

Journalists intentionally present untruthful information 
as if it were true 

Totally 
agree 

Somew
hat 

agree 

Neither
/ Nor 

Somew
hat 

disagre
e 

Totally 
disagre

e 
DK/NA 

Total 978 72% 18% 4% 2% 2% 1% 

Gender Male 475 74% 18% 5% 2% 0% 1% 
Female 503 71% 19% 4% 3% 3% 1% 

Age 

18 – 25 y.o. 91 64% 25% 6% 4% 1% 1% 
26 – 35 y.o. 157 70% 18% 6% 2% 4% 1% 
36 – 45 y.o. 172 76% 18% 3% 3% 1% 0% 
46 – 65 y.o. 354 75% 16% 4% 3% 1% 1% 
Over 65 y.o. 204 74% 20% 1% 2% 1% 1% 

Environ
ment 

Urban 458 74% 15% 6% 3% 1% 1% 
Rural 520 71% 22% 2% 2% 2% 1% 

Region 

North 235 59% 27% 6% 4% 2% 2% 
Centre 238 72% 20% 4% 1% 3% 1% 
Chisinau 285 84% 7% 6% 1% 1% 0% 
South 220 71% 22% 2% 4% 1% 1% 

Studies 

Elementary studies 1* 0% 100% 0% 0% 0% 0% 
Gymnasium 139 70% 21% 5% 1% 2% 1% 
Lyceum/General secondary 146 69% 18% 7% 3% 2% 1% 
Sec. Vocational, proff. school 254 71% 20% 3% 4% 2% 1% 
Specialty college  152 70% 23% 2% 4% 1% 1% 
Higher education  283 78% 13% 5% 1% 1% 1% 

Occupati
on 

Public servant 26* 73% 27% 0% 0% 0% 0% 
Director/ Manager 19* 87% 13% 0% 0% 0% 0% 
Qualified specialist 142 79% 13% 2% 4% 0% 1% 
Qualified worker  162 76% 17% 4% 2% 1% 0% 
Unqualified worker  72 70% 17% 5% 1% 3% 4% 
Farmer in private household 29* 70% 19% 0% 8% 0% 3% 
Entrepreneur  11* 82% 11% 0% 7% 0% 0% 
Student 40 67% 20% 8% 4% 0% 1% 
Maternity leave 44 60% 26% 7% 3% 4% 0% 
Retired 307 74% 21% 3% 1% 1% 0% 
Unemployed/ Jobless 140 68% 18% 8% 1% 4% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 192 75% 18% 3% 2% 2% 0% 
3 – 5 thousand MDL 211 68% 22% 4% 2% 3% 0% 
5 – 10 thousand MDL 247 73% 17% 4% 3% 2% 1% 
10 – 15 thousand MDL 102 75% 20% 3% 3% 0% 0% 
15 – 20 thousand MDL 43 74% 12% 10% 2% 2% 0% 
20 – 25 thousand MDL 9* 56% 36% 0% 8% 0% 0% 
Over 25 thousand MDL 9* 100% 0% 0% 0% 0% 0% 
DK/NA 165 71% 18% 5% 3% 1% 3% 

Car 
I drive 350 73% 20% 2% 2% 1% 1% 
Another member drives 180 69% 14% 9% 4% 3% 0% 
We do not have a car 443 73% 19% 4% 2% 1% 1% 

Languag
e 

Romanian/Moldovan 733 74% 16% 4% 2% 2% 1% 
Russian 174 62% 30% 5% 3% 1% 1% 
Ukrainian 17* 76% 18% 7% 0% 0% 0% 
Gagauz 23* 87% 11% 0% 0% 2% 0% 
Other 22* 84% 0% 9% 7% 0% 0% 
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Annex 2.2.2: Respondents’ perception of the concept of fake news. ”Q29. To what extent do you agree or disagree that the 
following statements describe fake news?”, part 2 

%, per row N 

Mass-media influences the information in order to 
promote a certain point of view 

Totally 
agree 

Somew
hat 

agree 

Neither
/ Nor 

Somew
hat 

disagre
e 

Totally 
disagre

e 
DK/NA 

Total 978 60% 25% 9% 3% 1% 2% 

Gender Male 475 59% 26% 8% 5% 1% 2% 
Female 503 62% 24% 10% 2% 2% 1% 

Age 

18 – 25 y.o. 91 58% 22% 10% 8% 1% 2% 
26 – 35 y.o. 157 59% 27% 10% 3% 2% 1% 
36 – 45 y.o. 172 61% 24% 9% 4% 0% 2% 
46 – 65 y.o. 354 63% 24% 7% 3% 1% 2% 
Over 65 y.o. 204 58% 26% 7% 2% 3% 4% 

Environ
ment 

Urban 458 59% 23% 11% 4% 1% 2% 
Rural 520 61% 26% 7% 3% 2% 2% 

Region 

North 235 53% 32% 7% 2% 3% 3% 
Centre 238 60% 25% 10% 3% 1% 1% 
Chisinau 285 67% 17% 11% 4% 1% 1% 
South 220 60% 27% 7% 3% 1% 2% 

Studies 

Elementary studies 1* 0% 100% 0% 0% 0% 0% 
Gymnasium 139 56% 27% 10% 3% 1% 3% 
Lyceum/General secondary 146 53% 26% 12% 4% 3% 3% 
Sec. Vocational, proff. school 254 64% 25% 5% 4% 0% 2% 
Specialty college  152 58% 31% 7% 1% 1% 1% 
Higher education  283 65% 19% 9% 4% 2% 0% 

Occupati
on 

Public servant 26* 87% 10% 0% 0% 0% 3% 
Director/ Manager 19* 90% 4% 0% 6% 0% 0% 
Qualified specialist 142 62% 24% 9% 3% 2% 0% 
Qualified worker  162 65% 22% 6% 3% 1% 2% 
Unqualified worker  72 52% 34% 7% 5% 0% 2% 
Farmer in private household 29* 45% 27% 21% 3% 3% 0% 
Entrepreneur  11* 69% 31% 0% 0% 0% 0% 
Student 40 55% 22% 9% 12% 2% 1% 
Maternity leave 44 57% 29% 12% 1% 0% 0% 
Retired 307 59% 26% 9% 2% 1% 2% 
Unemployed/ Jobless 140 56% 23% 12% 4% 2% 3% 

Househo
ld 

income 

Less than MDL 3 thousand 192 60% 22% 9% 3% 2% 4% 
3 – 5 thousand MDL 211 61% 26% 6% 3% 2% 2% 
5 – 10 thousand MDL 247 62% 24% 9% 2% 1% 1% 
10 – 15 thousand MDL 102 65% 20% 9% 3% 1% 1% 
15 – 20 thousand MDL 43 57% 25% 15% 2% 1% 0% 
20 – 25 thousand MDL 9* 65% 16% 0% 20% 0% 0% 
Over 25 thousand MDL 9* 58% 34% 8% 0% 0% 0% 
DK/NA 165 54% 30% 8% 5% 1% 1% 

Car 
I drive 350 61% 25% 8% 3% 0% 2% 
Another member drives 180 62% 24% 8% 2% 3% 0% 
We do not have a car 443 59% 24% 9% 4% 1% 2% 

Languag
e 

Romanian/Moldovan 733 60% 23% 9% 4% 1% 2% 
Russian 174 58% 33% 5% 1% 1% 1% 
Ukrainian 17* 71% 16% 0% 4% 9% 0% 
Gagauz 23* 83% 9% 0% 6% 2% 0% 
Other 22* 43% 29% 19% 5% 0% 2% 
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Annex 2.2.2: Respondents’ perception of the concept of fake news. ”Q29. To what extent do you agree or disagree that the 
following statements describe fake news?”, part 3 

%, pe linie N 

Journalists present news without verifying if all 
information is true 

Totally 
agree 

Somew
hat 

agree 

Neither
/ Nor 

Somew
hat 

disagre
e 

Totally 
disagre

e 
DK/NA 

Total 978 60% 25% 9% 3% 2% 1% 

Gender Male 475 58% 23% 11% 4% 2% 1% 
Female 503 60% 27% 7% 3% 2% 1% 

Age 

18 – 25 y.o. 91 50% 32% 11% 6% 1% 1% 
26 – 35 y.o. 157 58% 22% 11% 3% 5% 1% 
36 – 45 y.o. 172 56% 28% 11% 3% 1% 2% 
46 – 65 y.o. 354 64% 23% 7% 3% 2% 1% 
Over 65 y.o. 204 64% 23% 4% 4% 1% 4% 

Environ
ment 

Urban 458 56% 24% 13% 3% 2% 1% 
Rural 520 63% 25% 5% 4% 2% 1% 

Region 

North 235 53% 31% 7% 3% 5% 1% 
Centre 238 63% 25% 7% 4% 1% 1% 
Chisinau 285 61% 19% 15% 3% 1% 1% 
South 220 61% 27% 4% 4% 2% 2% 

Studies 

Elementary studies 1* 0% 100% 0% 0% 0% 0% 
Gymnasium 139 60% 25% 7% 5% 1% 2% 
Lyceum/General secondary 146 55% 30% 10% 2% 2% 1% 
Sec. Vocational, proff. school 254 64% 23% 7% 3% 2% 1% 
Specialty college  152 58% 26% 8% 4% 1% 2% 
Higher education  283 59% 23% 11% 3% 3% 1% 

Occupati
on 

Public servant 26* 72% 23% 3% 3% 0% 0% 
Director/ Manager 19* 62% 22% 11% 5% 0% 0% 
Qualified specialist 142 57% 26% 10% 1% 3% 2% 
Qualified worker  162 63% 23% 6% 4% 3% 0% 
Unqualified worker  72 53% 30% 9% 4% 1% 3% 
Farmer in private household 29* 72% 21% 4% 0% 0% 3% 
Entrepreneur  11* 37% 49% 0% 14% 0% 0% 
Student 40 51% 29% 8% 11% 0% 1% 
Maternity leave 44 61% 30% 10% 0% 0% 0% 
Retired 307 64% 22% 7% 3% 1% 3% 
Unemployed/ Jobless 140 57% 22% 13% 4% 4% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 192 65% 20% 8% 4% 2% 2% 
3 – 5 thousand MDL 211 65% 22% 6% 2% 4% 1% 
5 – 10 thousand MDL 247 63% 24% 8% 3% 2% 1% 
10 – 15 thousand MDL 102 63% 23% 14% 1% 0% 0% 
15 – 20 thousand MDL 43 51% 22% 12% 8% 5% 2% 
20 – 25 thousand MDL 9* 65% 16% 0% 20% 0% 0% 
Over 25 thousand MDL 9* 54% 46% 0% 0% 0% 0% 
DK/NA 165 44% 36% 11% 5% 2% 2% 

Car 
I drive 350 60% 23% 11% 2% 2% 1% 
Another member drives 180 59% 24% 8% 5% 2% 2% 
We do not have a car 443 60% 26% 6% 4% 2% 2% 

Languag
e 

Romanian/Moldovan 733 60% 23% 9% 4% 2% 1% 
Russian 174 57% 33% 6% 2% 1% 1% 
Ukrainian 17* 55% 31% 0% 0% 9% 5% 
Gagauz 23* 81% 13% 0% 2% 2% 2% 
Other 22* 41% 20% 35% 4% 0% 0% 
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Annex 2.2.2: Respondents’ perception of the concept of fake news. ”Q29. To what extent do you agree or disagree that the 
following statements describe fake news?”, part 4 

%, per row N 

Fake news is news that present only a part of the 
information that is held 

Totally 
agree 

Somew
hat 

agree 

Neither
/ Nor 

Somew
hat 

disagre
e 

Totally 
disagre

e 
DK/NA 

Total 978 48% 30% 13% 4% 3% 2% 

Gender Male 475 44% 33% 12% 5% 4% 2% 
Female 503 51% 28% 14% 4% 3% 1% 

Age 

18 – 25 y.o. 91 39% 35% 11% 9% 3% 1% 
26 – 35 y.o. 157 47% 30% 16% 3% 3% 1% 
36 – 45 y.o. 172 41% 34% 17% 2% 4% 1% 
46 – 65 y.o. 354 52% 29% 11% 4% 3% 2% 
Over 65 y.o. 204 55% 24% 8% 5% 3% 5% 

Environ
ment 

Urban 458 46% 30% 16% 3% 3% 1% 
Rural 520 49% 31% 10% 5% 4% 2% 

Region 

North 235 38% 37% 12% 4% 5% 4% 
Centre 238 51% 29% 12% 6% 1% 1% 
Chisinau 285 51% 23% 18% 4% 3% 0% 
South 220 49% 34% 9% 2% 4% 2% 

Studies 

Elementary studies 1* 0% 100% 0% 0% 0% 0% 
Gymnasium 139 49% 28% 11% 5% 4% 3% 
Lyceum/General secondary 146 48% 33% 10% 4% 2% 2% 
Sec. Vocational, proff. school 254 48% 33% 11% 5% 2% 1% 
Specialty college  152 48% 36% 9% 3% 3% 1% 
Higher education  283 47% 25% 19% 4% 4% 1% 

Occupati
on 

Public servant 26* 49% 36% 9% 0% 0% 6% 
Director/ Manager 19* 43% 31% 16% 10% 0% 0% 
Qualified specialist 142 48% 25% 21% 2% 3% 0% 
Qualified worker  162 47% 35% 10% 3% 4% 1% 
Unqualified worker  72 45% 38% 11% 5% 2% 0% 
Farmer in private household 29* 62% 23% 9% 3% 0% 3% 
Entrepreneur  11* 30% 42% 28% 0% 0% 0% 
Student 40 43% 31% 8% 7% 7% 3% 
Maternity leave 44 41% 31% 18% 10% 0% 0% 
Retired 307 55% 25% 8% 5% 4% 4% 
Unemployed/ Jobless 140 45% 27% 19% 4% 4% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 192 56% 22% 10% 6% 3% 3% 
3 – 5 thousand MDL 211 50% 30% 11% 3% 4% 2% 
5 – 10 thousand MDL 247 45% 31% 14% 3% 4% 2% 
10 – 15 thousand MDL 102 49% 31% 13% 6% 2% 0% 
15 – 20 thousand MDL 43 48% 26% 21% 4% 1% 0% 
20 – 25 thousand MDL 9* 39% 53% 0% 8% 0% 0% 
Over 25 thousand MDL 9* 18% 56% 17% 8% 0% 0% 
DK/NA 165 42% 35% 15% 3% 3% 1% 

Car 
I drive 350 49% 28% 14% 5% 3% 1% 
Another member drives 180 46% 29% 15% 3% 5% 2% 
We do not have a car 443 47% 32% 11% 5% 3% 2% 

Languag
e 

Romanian/Moldovan 733 48% 29% 14% 5% 3% 2% 
Russian 174 45% 38% 9% 2% 5% 1% 
Ukrainian 17* 53% 42% 0% 0% 0% 5% 
Gagauz 23* 70% 21% 4% 4% 2% 0% 
Other 22* 23% 27% 41% 3% 5% 0% 
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Annex 2.2.2: Respondents’ perception of the concept of fake news. ”Q29. To what extent do you agree or disagree that the 
following statements describe fake news?”, part 5 

%, per row N 

Superficially presented news are fake news 

Totally 
agree 

Somew
hat 

agree 

Neither
/ Nor 

Somew
hat 

disagre
e 

Totally 
disagre

e 
DK/NA 

Total 978 36% 25% 23% 8% 3% 5% 

Gender Male 475 36% 25% 23% 8% 3% 5% 
Female 503 36% 24% 24% 7% 4% 6% 

Age 

18 – 25 y.o. 91 35% 19% 31% 12% 1% 2% 
26 – 35 y.o. 157 36% 28% 20% 6% 5% 6% 
36 – 45 y.o. 172 33% 29% 22% 9% 2% 5% 
46 – 65 y.o. 354 35% 24% 24% 7% 4% 6% 
Over 65 y.o. 204 39% 20% 23% 6% 3% 9% 

Environ
ment 

Urban 458 36% 20% 28% 9% 3% 4% 
Rural 520 35% 28% 19% 7% 3% 7% 

Region 

North 235 37% 30% 14% 6% 6% 9% 
Centre 238 32% 23% 30% 8% 2% 4% 
Chisinau 285 40% 17% 32% 8% 2% 1% 
South 220 33% 30% 15% 9% 4% 9% 

Studies 

Elementary studies 1* 0% 100% 0% 0% 0% 0% 
Gymnasium 139 33% 27% 21% 9% 4% 6% 
Lyceum/General secondary 146 32% 30% 20% 5% 6% 7% 
Sec. Vocational, proff. school 254 38% 24% 22% 9% 2% 6% 
Specialty college  152 40% 27% 21% 4% 1% 6% 
Higher education  283 35% 20% 28% 10% 4% 4% 

Occupati
on 

Public servant 26* 58% 13% 10% 9% 0% 10% 
Director/ Manager 19* 32% 26% 21% 20% 0% 0% 
Qualified specialist 142 28% 25% 29% 9% 4% 5% 
Qualified worker  162 35% 27% 25% 6% 4% 4% 
Unqualified worker  72 32% 34% 18% 12% 0% 4% 
Farmer in private household 29* 38% 22% 15% 3% 3% 18% 
Entrepreneur  11* 13% 26% 25% 10% 7% 19% 
Student 40 35% 15% 32% 13% 2% 3% 
Maternity leave 44 27% 32% 23% 15% 3% 0% 
Retired 307 38% 23% 23% 6% 4% 7% 
Unemployed/ Jobless 140 42% 19% 25% 3% 5% 7% 

Househo
ld 

income 

Less than MDL 3 thousand 192 41% 17% 21% 8% 5% 9% 
3 – 5 thousand MDL 211 32% 28% 22% 5% 6% 6% 
5 – 10 thousand MDL 247 35% 27% 24% 8% 2% 5% 
10 – 15 thousand MDL 102 43% 21% 22% 8% 2% 4% 
15 – 20 thousand MDL 43 32% 25% 27% 14% 0% 2% 
20 – 25 thousand MDL 9* 21% 35% 21% 23% 0% 0% 
Over 25 thousand MDL 9* 18% 18% 38% 25% 0% 0% 
DK/NA 165 34% 27% 26% 7% 2% 4% 

Car 
I drive 350 40% 24% 22% 8% 3% 4% 
Another member drives 180 33% 25% 23% 9% 4% 6% 
We do not have a car 443 34% 25% 25% 6% 3% 7% 

Languag
e 

Romanian/Moldovan 733 33% 23% 25% 8% 3% 7% 
Russian 174 40% 33% 16% 6% 3% 2% 
Ukrainian 17* 62% 33% 0% 0% 0% 5% 
Gagauz 23* 59% 17% 17% 2% 2% 4% 
Other 22* 39% 8% 39% 14% 0% 0% 
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Annex 2.2.4: Respondents’ perception of the concept of propagandistic news. ” Q30. To what extent do you agree or disagree 
that the statements below describe propaganda news in Moldova?” part 1 

%, per row N 

Propaganda news is news that is often repeated over a 
long period of time 

Totally 
agree 

Somew
hat 

agree 

Neithe
r/ Nor 

Somew
hat 

disagr
ee 

Totally 
disagr

ee 
DK/NA 

Total 787 44% 28% 16% 5% 5% 2% 

Gender Male 371 42% 28% 18% 5% 4% 2% 
Female 416 46% 27% 14% 5% 5% 2% 

Age 

18 – 25 y.o. 76 27% 33% 22% 11% 4% 4% 
26 – 35 y.o. 132 41% 28% 18% 7% 3% 2% 
36 – 45 y.o. 151 48% 26% 17% 2% 7% 0% 
46 – 65 y.o. 287 51% 28% 11% 4% 5% 1% 
Over 65 y.o. 141 47% 18% 17% 4% 8% 5% 

Environ
ment 

Urban 385 44% 30% 16% 4% 4% 1% 
Rural 402 44% 25% 16% 6% 6% 3% 

Region 

North 194 42% 29% 9% 6% 10% 4% 
Centre 182 42% 30% 19% 5% 4% 1% 
Chisinau 252 53% 23% 18% 3% 3% 0% 
South 159 37% 31% 17% 8% 4% 4% 

Studies 

Elementary studies 3* 42% 17% 42% 0% 0% 0% 
Gymnasium 94 45% 25% 15% 9% 6% 1% 
Lyceum/General secondary 104 35% 32% 18% 9% 3% 4% 
Sec. Vocational, proff. school 200 45% 29% 14% 5% 4% 4% 
Specialty college  123 37% 33% 19% 6% 5% 0% 
Higher education  260 51% 24% 16% 2% 6% 1% 

Occupati
on 

Public servant 29* 53% 36% 3% 0% 5% 2% 
Director/ Manager 20* 60% 14% 19% 0% 0% 7% 
Qualified specialist 126 46% 26% 17% 4% 5% 1% 
Qualified worker  136 43% 32% 13% 6% 5% 1% 
Unqualified worker  55 50% 20% 18% 11% 0% 0% 
Farmer in private household 24* 52% 28% 13% 4% 4% 0% 
Entrepreneur  9* 31% 32% 16% 0% 21% 0% 
Student 35 22% 37% 23% 8% 6% 4% 
Maternity leave 42 28% 33% 25% 14% 0% 0% 
Retired 221 47% 26% 14% 4% 7% 4% 
Unemployed/ Jobless 103 48% 24% 17% 2% 7% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 133 57% 17% 11% 4% 7% 4% 
3 – 5 thousand MDL 177 38% 34% 15% 6% 6% 1% 
5 – 10 thousand MDL 200 44% 29% 16% 5% 3% 3% 
10 – 15 thousand MDL 88 49% 30% 15% 5% 1% 0% 
15 – 20 thousand MDL 37 27% 32% 32% 0% 8% 0% 
20 – 25 thousand MDL 7* 63% 37% 0% 0% 0% 0% 
Over 25 thousand MDL 9* 10% 29% 28% 8% 25% 0% 
DK/NA 136 46% 22% 18% 8% 4% 2% 

Car 
I drive 292 50% 25% 15% 6% 3% 2% 
Another member drives 152 43% 25% 19% 7% 4% 2% 
We do not have a car 341 40% 31% 15% 4% 7% 2% 

Languag
e 

Romanian/Moldovan 585 46% 25% 18% 5% 5% 1% 
Russian 149 37% 34% 14% 6% 5% 3% 
Ukrainian 10* 66% 34% 0% 0% 0% 0% 
Gagauz 18* 33% 39% 2% 13% 2% 10% 
Other 19* 57% 24% 9% 4% 6% 0% 
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Annex 2.2.4: Respondents’ perception of the concept of propagandistic news. ”Q30. To what extent do you agree or disagree 
that the following statements describe propaganda news in Moldova?” part 2 

%, per row N 

Propaganda news is news presented on channels you 
do not trust 

Totally 
agree 

Somew
hat 

agree 

Neithe
r/Nor 

Somew
hat 

disagr
ee 

Totally 
disagr

ee 
DK/NA 

Total 787 41% 22% 16% 10% 7% 4% 

Gender Male 371 43% 20% 17% 8% 6% 5% 
Female 416 38% 23% 16% 11% 8% 4% 

Age 

18 – 25 y.o. 76 35% 27% 16% 14% 4% 5% 
26 – 35 y.o. 132 37% 19% 19% 12% 11% 3% 
36 – 45 y.o. 151 40% 23% 21% 8% 6% 3% 
46 – 65 y.o. 287 45% 21% 13% 9% 7% 5% 
Over 65 y.o. 141 42% 27% 13% 5% 7% 7% 

Environ
ment 

Urban 385 39% 19% 19% 13% 6% 4% 
Rural 402 42% 25% 13% 6% 9% 5% 

Region 

North 194 42% 22% 10% 9% 11% 6% 
Centre 182 45% 21% 18% 6% 5% 4% 
Chisinau 252 42% 17% 20% 14% 4% 3% 
South 159 32% 29% 16% 8% 10% 5% 

Studies 

Elementary studies 3* 0% 42% 17% 0% 42% 0% 
Gymnasium 94 41% 23% 15% 6% 8% 8% 
Lyceum/General secondary 104 44% 27% 12% 8% 3% 5% 
Sec. Vocational, proff. school 200 43% 22% 17% 8% 6% 3% 
Specialty college  123 38% 25% 14% 13% 5% 6% 
Higher education  260 39% 19% 19% 11% 9% 3% 

Occupati
on 

Public servant 29* 42% 25% 6% 15% 8% 5% 
Director/ Manager 20* 45% 18% 15% 15% 7% 0% 
Qualified specialist 126 36% 18% 23% 12% 8% 4% 
Qualified worker  136 41% 24% 16% 10% 6% 2% 
Unqualified worker  55 42% 23% 16% 10% 8% 2% 
Farmer in private household 24* 53% 16% 20% 4% 4% 4% 
Entrepreneur  9* 41% 47% 0% 0% 11% 0% 
Student 35 43% 20% 15% 14% 4% 4% 
Maternity leave 42 25% 32% 19% 17% 5% 2% 
Retired 221 44% 23% 14% 4% 6% 9% 
Unemployed/ Jobless 103 41% 19% 18% 7% 9% 5% 

Househo
ld 

income 

Less than MDL 3 thousand 133 47% 17% 15% 5% 8% 8% 
3 – 5 thousand MDL 177 34% 23% 16% 12% 11% 4% 
5 – 10 thousand MDL 200 40% 25% 17% 10% 4% 3% 
10 – 15 thousand MDL 88 51% 20% 13% 9% 5% 2% 
15 – 20 thousand MDL 37 38% 22% 24% 7% 6% 3% 
20 – 25 thousand MDL 7* 59% 23% 0% 18% 0% 0% 
Over 25 thousand MDL 9* 45% 18% 10% 28% 0% 0% 
DK/NA 136 36% 21% 18% 8% 9% 7% 

Car 
I drive 292 43% 20% 17% 11% 5% 4% 
Another member drives 152 42% 21% 17% 7% 8% 5% 
We do not have a car 341 37% 24% 16% 10% 9% 4% 

Languag
e 

Romanian/Moldovan 585 42% 21% 17% 9% 6% 4% 
Russian 149 35% 23% 15% 12% 10% 6% 
Ukrainian 10* 66% 34% 0% 0% 0% 0% 
Gagauz 18* 26% 24% 19% 4% 13% 13% 
Other 19* 45% 22% 8% 13% 6% 6% 
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Annex 2.2.4: Respondents’ perception of the concept of propagandistic news. ” Q30. To what extent do you agree or disagree 
that the following statements describe fake news?” part 3 

%, per row N 

Propaganda news is news presenting only the 
accomplishments (good things) of a party or political 

leader 

Totally 
agree 

Somew
hat 

agree 

Neithe
r/Nor 

Somew
hat 

disagr
ee 

Totally 
disagr

ee 
DK/NA 

Total 787 51% 26% 12% 5% 4% 2% 

Gender Male 371 55% 25% 11% 5% 4% 1% 
Female 416 48% 27% 12% 6% 4% 2% 

Age 

18 – 25 y.o. 76 39% 42% 9% 7% 4% 0% 
26 – 35 y.o. 132 53% 20% 16% 5% 5% 0% 
36 – 45 y.o. 151 46% 32% 13% 5% 2% 2% 
46 – 65 y.o. 287 56% 22% 9% 6% 4% 3% 
Over 65 y.o. 141 55% 22% 10% 4% 3% 6% 

Environ
ment 

Urban 385 48% 26% 15% 5% 4% 1% 
Rural 402 55% 26% 8% 6% 3% 2% 

Region 

North 194 53% 25% 13% 2% 4% 3% 
Centre 182 59% 27% 6% 5% 1% 1% 
Chisinau 252 50% 25% 16% 6% 1% 2% 
South 159 45% 27% 9% 8% 9% 2% 

Studies 

Elementary studies 3* 58% 0% 42% 0% 0% 0% 
Gymnasium 94 51% 27% 12% 4% 3% 3% 
Lyceum/General secondary 104 51% 28% 12% 6% 2% 2% 
Sec. Vocational, proff. school 200 60% 17% 9% 6% 6% 2% 
Specialty college  123 46% 31% 9% 9% 2% 2% 
Higher education  260 48% 29% 13% 4% 4% 1% 

Occupati
on 

Public servant 29* 48% 20% 18% 0% 12% 2% 
Director/ Manager 20* 69% 9% 15% 0% 7% 0% 
Qualified specialist 126 54% 28% 10% 6% 2% 1% 
Qualified worker  136 52% 28% 13% 4% 3% 1% 
Unqualified worker  55 50% 25% 9% 8% 8% 0% 
Farmer in private household 24* 42% 27% 7% 13% 4% 7% 
Entrepreneur  9* 23% 11% 7% 50% 8% 0% 
Student 35 37% 36% 11% 12% 3% 0% 
Maternity leave 42 52% 30% 13% 1% 3% 0% 
Retired 221 52% 24% 11% 5% 3% 5% 
Unemployed/ Jobless 103 55% 23% 13% 4% 2% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 133 63% 21% 8% 3% 1% 4% 
3 – 5 thousand MDL 177 50% 25% 13% 3% 6% 4% 
5 – 10 thousand MDL 200 53% 25% 13% 4% 4% 1% 
10 – 15 thousand MDL 88 58% 19% 8% 8% 6% 2% 
15 – 20 thousand MDL 37 61% 26% 11% 0% 2% 0% 
20 – 25 thousand MDL 7* 59% 24% 17% 0% 0% 0% 
Over 25 thousand MDL 9* 45% 20% 17% 18% 0% 0% 
DK/NA 136 34% 39% 13% 11% 3% 0% 

Car 
I drive 292 54% 26% 11% 4% 4% 1% 
Another member drives 152 47% 30% 9% 7% 5% 2% 
We do not have a car 341 52% 24% 13% 6% 3% 2% 

Languag
e 

Romanian/Moldovan 585 54% 25% 11% 5% 3% 2% 
Russian 149 46% 29% 12% 7% 5% 2% 
Ukrainian 10* 58% 18% 0% 0% 14% 10% 
Gagauz 18* 24% 37% 17% 9% 13% 0% 
Other 19* 43% 20% 16% 11% 0% 9% 
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Annex 2.2.4: Respondents’ perception of the concept of propagandistic news. ” Q30. To what extent do you agree or disagree 
that the following statements describe fake news?” part 4 

%, per row N 

Propaganda news is the one which certain celebrities 
promote political ideas 

Totally 
agree 

Somew
hat 

agree 

Neithe
r/Nor 

Somew
hat 

disagr
ee 

Totally 
disagr

ee 
DK/NA 

Total 787 57% 24% 10% 4% 4% 2% 

Gender Male 371 57% 24% 9% 3% 5% 2% 
Female 416 56% 23% 10% 5% 3% 2% 

Age 

18 – 25 y.o. 76 52% 22% 18% 4% 4% 0% 
26 – 35 y.o. 132 51% 31% 6% 5% 5% 2% 
36 – 45 y.o. 151 61% 22% 10% 3% 4% 1% 
46 – 65 y.o. 287 59% 22% 9% 4% 3% 3% 
Over 65 y.o. 141 62% 18% 8% 3% 3% 7% 

Environ
ment 

Urban 385 58% 23% 11% 3% 3% 2% 
Rural 402 55% 24% 9% 5% 5% 3% 

Region 

North 194 50% 26% 8% 5% 6% 4% 
Centre 182 57% 23% 12% 6% 2% 1% 
Chisinau 252 65% 18% 11% 3% 2% 1% 
South 159 50% 29% 8% 3% 7% 3% 

Studies 

Elementary studies 3* 17% 42% 0% 42% 0% 0% 
Gymnasium 94 54% 21% 8% 3% 7% 6% 
Lyceum/General secondary 104 51% 21% 15% 7% 3% 3% 
Sec. Vocational, proff. school 200 58% 24% 9% 4% 4% 2% 
Specialty college  123 54% 24% 14% 2% 2% 3% 
Higher education  260 60% 25% 8% 3% 4% 1% 

Occupati
on 

Public servant 29* 50% 24% 6% 6% 11% 2% 
Director/ Manager 20* 89% 11% 0% 0% 0% 0% 
Qualified specialist 126 61% 25% 7% 2% 6% 0% 
Qualified worker  136 53% 24% 10% 5% 3% 4% 
Unqualified worker  55 55% 24% 12% 3% 6% 0% 
Farmer in private household 24* 54% 18% 17% 7% 4% 0% 
Entrepreneur  9* 8% 68% 13% 0% 0% 11% 
Student 35 49% 30% 13% 9% 0% 0% 
Maternity leave 42 47% 26% 18% 5% 4% 0% 
Retired 221 57% 22% 11% 3% 3% 4% 
Unemployed/ Jobless 103 60% 21% 9% 4% 4% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 133 65% 15% 9% 3% 3% 3% 
3 – 5 thousand MDL 177 55% 24% 9% 3% 4% 4% 
5 – 10 thousand MDL 200 54% 27% 10% 4% 3% 1% 
10 – 15 thousand MDL 88 69% 21% 4% 1% 4% 1% 
15 – 20 thousand MDL 37 49% 34% 12% 0% 5% 0% 
20 – 25 thousand MDL 7* 76% 12% 0% 0% 12% 0% 
Over 25 thousand MDL 9* 38% 27% 0% 15% 20% 0% 
DK/NA 136 49% 24% 15% 7% 4% 2% 

Car 
I drive 292 61% 24% 8% 2% 4% 1% 
Another member drives 152 50% 27% 11% 6% 6% 1% 
We do not have a car 341 56% 21% 11% 5% 4% 4% 

Languag
e 

Romanian/Moldovan 585 57% 22% 11% 4% 3% 2% 
Russian 149 54% 29% 5% 5% 5% 2% 
Ukrainian 10* 58% 34% 7% 0% 0% 0% 
Gagauz 18* 43% 20% 9% 2% 26% 0% 
Other 19* 88% 12% 0% 0% 0% 0% 
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Annex 2.2.4: Respondents’ perception of the concept of propagandistic news. ”Q30. To what extent do you agree or disagree 
that the following statements describe fake news?” part 5 

%, per row N 

News that involves the church in the promotion of 
parties/political ideas 

Totally 
agree 

Somew
hat 

agree 

Neithe
r/Nor 

Somew
hat 

disagr
ee 

Totally 
disagr

ee 
DK/NA 

Total 787 54% 24% 9% 6% 5% 1% 

Gender Male 371 52% 24% 11% 6% 5% 1% 
Female 416 56% 24% 8% 6% 5% 1% 

Age 

18 – 25 y.o. 76 62% 17% 11% 8% 0% 2% 
26 – 35 y.o. 132 50% 31% 9% 4% 7% 0% 
36 – 45 y.o. 151 50% 28% 10% 5% 6% 1% 
46 – 65 y.o. 287 56% 22% 9% 7% 4% 2% 
Over 65 y.o. 141 56% 20% 7% 6% 10% 1% 

Environ
ment 

Urban 385 56% 25% 9% 6% 3% 1% 
Rural 402 53% 23% 9% 6% 7% 2% 

Region 

North 194 44% 25% 11% 9% 10% 2% 
Centre 182 60% 22% 10% 4% 3% 1% 
Chisinau 252 64% 19% 10% 4% 2% 1% 
South 159 46% 33% 6% 7% 6% 2% 

Studies 

Elementary studies 3* 17% 0% 83% 0% 0% 0% 
Gymnasium 94 48% 27% 8% 6% 9% 2% 
Lyceum/General secondary 104 56% 21% 14% 5% 5% 0% 
Sec. Vocational, proff. school 200 53% 26% 7% 6% 5% 3% 
Specialty college  123 55% 21% 10% 10% 4% 0% 
Higher education  260 57% 26% 8% 4% 4% 1% 

Occupati
on 

Public servant 29* 57% 35% 2% 6% 0% 0% 
Director/ Manager 20* 61% 29% 5% 5% 0% 0% 
Qualified specialist 126 54% 24% 10% 6% 5% 1% 
Qualified worker  136 56% 24% 12% 3% 5% 0% 
Unqualified worker  55 50% 22% 14% 7% 5% 1% 
Farmer in private household 24* 44% 16% 4% 17% 15% 4% 
Entrepreneur  9* 21% 41% 12% 0% 11% 15% 
Student 35 70% 11% 8% 10% 0% 0% 
Maternity leave 42 53% 32% 4% 9% 2% 0% 
Retired 221 53% 24% 8% 8% 6% 2% 
Unemployed/ Jobless 103 57% 20% 12% 3% 7% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 133 55% 19% 7% 6% 10% 3% 
3 – 5 thousand MDL 177 53% 22% 10% 8% 7% 1% 
5 – 10 thousand MDL 200 50% 31% 9% 6% 3% 0% 
10 – 15 thousand MDL 88 61% 22% 7% 4% 4% 1% 
15 – 20 thousand MDL 37 59% 27% 10% 2% 2% 0% 
20 – 25 thousand MDL 7* 70% 30% 0% 0% 0% 0% 
Over 25 thousand MDL 9* 73% 0% 0% 17% 10% 0% 
DK/NA 136 53% 24% 13% 5% 2% 3% 

Car 
I drive 292 59% 21% 8% 7% 3% 1% 
Another member drives 152 53% 27% 9% 4% 5% 3% 
We do not have a car 341 51% 26% 10% 5% 7% 1% 

Languag
e 

Romanian/Moldovan 585 56% 23% 10% 6% 5% 1% 
Russian 149 49% 31% 6% 7% 5% 2% 
Ukrainian 10* 52% 10% 0% 21% 7% 10% 
Gagauz 18* 43% 15% 11% 0% 20% 10% 
Other 19* 65% 31% 0% 4% 0% 0% 
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Annex 2.2.4: Respondents’ perception of the concept of propagandistic news. ”Q30. To what extent do you agree or disagree 
that the following statements describe fake news?” part 6 

%, per row N 

Propaganda news is news that alarms the population 

Totally 
agree 

Somew
hat 

agree 

Neithe
r/Nor 

Somew
hat 

disagr
ee 

Totally 
disagr

ee 
DK/NA 

Total 787 54% 24% 10% 8% 4% 1% 

Gender Male 371 57% 24% 8% 8% 3% 1% 
Female 416 51% 23% 12% 8% 4% 1% 

Age 

18 – 25 y.o. 76 47% 28% 11% 14% 0% 0% 
26 – 35 y.o. 132 48% 24% 16% 7% 4% 0% 
36 – 45 y.o. 151 52% 23% 11% 9% 5% 1% 
46 – 65 y.o. 287 60% 23% 7% 5% 3% 1% 
Over 65 y.o. 141 61% 18% 6% 7% 5% 3% 

Environ
ment 

Urban 385 49% 24% 13% 9% 4% 1% 
Rural 402 59% 23% 7% 6% 3% 1% 

Region 

North 194 51% 24% 8% 9% 7% 1% 
Centre 182 64% 23% 6% 6% 1% 0% 
Chisinau 252 51% 21% 15% 10% 2% 1% 
South 159 51% 27% 10% 5% 5% 2% 

Studies 

Elementary studies 3* 17% 42% 42% 0% 0% 0% 
Gymnasium 94 64% 16% 8% 6% 5% 1% 
Lyceum/General secondary 104 53% 27% 10% 8% 1% 1% 
Sec. Vocational, proff. school 200 60% 24% 8% 5% 2% 1% 
Specialty college  123 58% 27% 7% 6% 2% 0% 
Higher education  260 46% 23% 14% 11% 5% 1% 

Occupati
on 

Public servant 29* 54% 31% 10% 2% 2% 0% 
Director/ Manager 20* 49% 17% 13% 14% 7% 0% 
Qualified specialist 126 45% 22% 15% 13% 4% 1% 
Qualified worker  136 61% 23% 6% 6% 5% 0% 
Unqualified worker  55 63% 26% 4% 5% 2% 0% 
Farmer in private household 24* 67% 24% 5% 0% 4% 0% 
Entrepreneur  9* 45% 32% 12% 11% 0% 0% 
Student 35 40% 22% 18% 20% 0% 0% 
Maternity leave 42 43% 25% 20% 8% 5% 0% 
Retired 221 58% 23% 8% 6% 4% 2% 
Unemployed/ Jobless 103 55% 24% 11% 5% 4% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 133 62% 22% 4% 4% 7% 1% 
3 – 5 thousand MDL 177 49% 21% 14% 11% 4% 1% 
5 – 10 thousand MDL 200 56% 27% 10% 4% 3% 0% 
10 – 15 thousand MDL 88 59% 23% 6% 9% 2% 1% 
15 – 20 thousand MDL 37 44% 29% 17% 9% 2% 0% 
20 – 25 thousand MDL 7* 64% 36% 0% 0% 0% 0% 
Over 25 thousand MDL 9* 38% 27% 17% 8% 10% 0% 
DK/NA 136 50% 21% 13% 11% 3% 2% 

Car 
I drive 292 58% 22% 10% 8% 2% 0% 
Another member drives 152 54% 22% 11% 8% 3% 1% 
We do not have a car 341 50% 26% 11% 7% 5% 1% 

Languag
e 

Romanian/Moldovan 585 57% 21% 11% 7% 3% 1% 
Russian 149 39% 34% 8% 11% 7% 2% 
Ukrainian 10* 72% 28% 0% 0% 0% 0% 
Gagauz 18* 74% 24% 0% 0% 2% 0% 
Other 19* 56% 16% 13% 13% 0% 3% 
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Annex 2.2.4: Respondents’ perception of the concept of propagandistic news. ”Q30. To what extent do you agree or disagree 
that the following statements describe fake news?” part 7 

%, per row N 

Propaganda news is news promoting the advantages of 
closeness with other countries 

Totally 
agree 

Somew
hat 

agree 

Neithe
r/Nor 

Somew
hat 

disagr
ee 

Totally 
disagr

ee 
DK/NA 

Total 787 32% 25% 23% 9% 7% 4% 

Gender Male 371 32% 25% 24% 8% 7% 3% 
Female 416 31% 25% 23% 10% 7% 4% 

Age 

18 – 25 y.o. 76 21% 27% 26% 14% 9% 4% 
26 – 35 y.o. 132 28% 28% 23% 7% 9% 4% 
36 – 45 y.o. 151 33% 24% 24% 10% 7% 2% 
46 – 65 y.o. 287 37% 22% 23% 8% 6% 4% 
Over 65 y.o. 141 34% 24% 22% 10% 4% 5% 

Environ
ment 

Urban 385 28% 27% 25% 11% 7% 3% 
Rural 402 35% 23% 22% 7% 7% 5% 

Region 

North 194 44% 26% 10% 8% 6% 6% 
Centre 182 26% 23% 38% 7% 4% 2% 
Chisinau 252 28% 27% 27% 12% 3% 3% 
South 159 30% 22% 19% 8% 16% 5% 

Studies 

Elementary studies 3* 17% 42% 0% 0% 42% 0% 
Gymnasium 94 33% 28% 19% 7% 7% 6% 
Lyceum/General secondary 104 26% 25% 27% 12% 5% 4% 
Sec. Vocational, proff. school 200 37% 19% 24% 8% 7% 4% 
Specialty college  123 29% 27% 23% 12% 7% 2% 
Higher education  260 31% 27% 24% 8% 7% 3% 

Occupati
on 

Public servant 29* 39% 31% 12% 6% 10% 2% 
Director/ Manager 20* 32% 35% 17% 5% 12% 0% 
Qualified specialist 126 26% 27% 27% 11% 4% 6% 
Qualified worker  136 38% 23% 23% 8% 5% 3% 
Unqualified worker  55 42% 17% 26% 7% 8% 2% 
Farmer in private household 24* 36% 18% 29% 13% 4% 0% 
Entrepreneur  9* 0% 31% 40% 9% 0% 20% 
Student 35 16% 26% 29% 17% 11% 0% 
Maternity leave 42 28% 31% 21% 13% 7% 0% 
Retired 221 32% 23% 28% 7% 5% 5% 
Unemployed/ Jobless 103 37% 22% 17% 8% 10% 6% 

Househo
ld 

income 

Less than MDL 3 thousand 133 40% 22% 21% 7% 8% 3% 
3 – 5 thousand MDL 177 32% 24% 24% 11% 5% 4% 
5 – 10 thousand MDL 200 34% 27% 22% 8% 5% 4% 
10 – 15 thousand MDL 88 41% 21% 22% 7% 5% 3% 
15 – 20 thousand MDL 37 22% 30% 27% 13% 5% 2% 
20 – 25 thousand MDL 7* 29% 59% 0% 0% 12% 0% 
Over 25 thousand MDL 9* 10% 17% 47% 0% 26% 0% 
DK/NA 136 21% 25% 26% 12% 12% 5% 

Car 
I drive 292 35% 25% 23% 10% 6% 2% 
Another member drives 152 26% 28% 19% 12% 9% 6% 
We do not have a car 341 32% 24% 26% 7% 7% 4% 

Languag
e 

Romanian/Moldovan 585 32% 25% 26% 8% 5% 4% 
Russian 149 33% 24% 16% 12% 12% 3% 
Ukrainian 10* 51% 21% 7% 0% 21% 0% 
Gagauz 18* 22% 27% 10% 10% 20% 10% 
Other 19* 25% 34% 25% 10% 6% 0% 
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Annex 2.2.4: Respondents’ perception of the concept of propagandistic news. ”Q30. To what extent do you agree or disagree 
that the following statements describe fake news?” part 8 

%, per row N 

Propaganda news is news criticizing only some political 
parties 

Totally 
agree 

Somew
hat 

agree 

Neithe
r/Nor 

Somew
hat 

disagr
ee 

Totally 
disagr

ee 
DK/NA 

Total 787 53% 28% 11% 3% 3% 1% 

Gender Male 371 47% 32% 13% 3% 4% 2% 
Female 416 58% 25% 9% 4% 3% 1% 

Age 

18 – 25 y.o. 76 51% 28% 14% 3% 3% 0% 
26 – 35 y.o. 132 46% 31% 12% 5% 5% 1% 
36 – 45 y.o. 151 49% 31% 13% 3% 3% 1% 
46 – 65 y.o. 287 60% 25% 8% 3% 2% 2% 
Over 65 y.o. 141 54% 28% 9% 2% 4% 3% 

Environ
ment 

Urban 385 52% 28% 12% 4% 3% 1% 
Rural 402 54% 29% 9% 3% 4% 1% 

Region 

North 194 43% 34% 12% 4% 6% 1% 
Centre 182 60% 26% 9% 2% 1% 2% 
Chisinau 252 60% 21% 12% 4% 2% 1% 
South 159 46% 35% 10% 3% 5% 2% 

Studies 

Elementary studies 3* 42% 17% 42% 0% 0% 0% 
Gymnasium 94 44% 39% 9% 2% 5% 1% 
Lyceum/General secondary 104 59% 25% 11% 3% 0% 2% 
Sec. Vocational, proff. school 200 56% 26% 10% 4% 3% 1% 
Specialty college  123 50% 39% 5% 4% 2% 0% 
Higher education  260 54% 22% 14% 3% 5% 2% 

Occupati
on 

Public servant 29* 48% 29% 12% 6% 5% 0% 
Director/ Manager 20* 70% 9% 14% 0% 7% 0% 
Qualified specialist 126 59% 24% 11% 1% 3% 2% 
Qualified worker  136 53% 30% 9% 5% 4% 0% 
Unqualified worker  55 61% 28% 7% 3% 0% 2% 
Farmer in private household 24* 47% 32% 14% 0% 4% 4% 
Entrepreneur  9* 0% 60% 0% 11% 19% 9% 
Student 35 47% 34% 11% 9% 0% 0% 
Maternity leave 42 45% 29% 19% 6% 0% 0% 
Retired 221 56% 27% 9% 2% 3% 4% 
Unemployed/ Jobless 103 54% 26% 13% 2% 4% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 133 60% 27% 8% 1% 2% 2% 
3 – 5 thousand MDL 177 50% 27% 12% 5% 5% 1% 
5 – 10 thousand MDL 200 57% 27% 8% 2% 3% 2% 
10 – 15 thousand MDL 88 54% 27% 12% 5% 2% 1% 
15 – 20 thousand MDL 37 59% 22% 17% 0% 2% 0% 
20 – 25 thousand MDL 7* 65% 23% 0% 12% 0% 0% 
Over 25 thousand MDL 9* 36% 55% 10% 0% 0% 0% 
DK/NA 136 42% 32% 14% 4% 5% 1% 

Car 
I drive 292 52% 28% 12% 3% 2% 2% 
Another member drives 152 54% 24% 12% 2% 5% 1% 
We do not have a car 341 53% 30% 9% 4% 4% 1% 

Languag
e 

Romanian/Moldovan 585 56% 26% 11% 3% 3% 1% 
Russian 149 42% 38% 9% 6% 3% 2% 
Ukrainian 10* 62% 28% 10% 0% 0% 0% 
Gagauz 18* 52% 28% 4% 0% 15% 0% 
Other 19* 59% 15% 14% 0% 11% 0% 
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Annex 2.2.4: Respondents’ perception of the concept of propagandistic news. ”Q30. To what extent do you agree or disagree 
that the following statements describe fake news?” part 9 

%, per row N 

Propaganda news is political news promoting a 
certain point of view 

Totall
y 

agree 

Some
what 
agree 

Neithe
r/Nor 

Some
what 

disagr
ee 

Totall
y 

disagr
ee 

DK/N
A 

Total 787 59% 26% 9% 3% 1% 1% 

Gender Male 371 60% 23% 10% 4% 1% 2% 
Female 416 57% 28% 9% 3% 1% 1% 

Age 

18 – 25 y.o. 76 54% 30% 13% 3% 0% 0% 
26 – 35 y.o. 132 53% 30% 8% 4% 3% 2% 
36 – 45 y.o. 151 57% 28% 10% 4% 1% 0% 
46 – 65 y.o. 287 66% 19% 9% 3% 1% 2% 
Over 65 y.o. 141 59% 27% 7% 2% 1% 4% 

Environ
ment 

Urban 385 60% 24% 11% 4% 1% 1% 
Rural 402 58% 27% 8% 3% 2% 2% 

Region 

North 194 54% 29% 9% 3% 2% 3% 
Centre 182 57% 30% 9% 2% 0% 2% 
Chisinau 252 66% 20% 8% 5% 0% 0% 
South 159 55% 27% 12% 2% 2% 1% 

Studies 

Elementary studies 3* 0% 42% 17% 42% 0% 0% 
Gymnasium 94 50% 24% 12% 8% 1% 5% 
Lyceum/General secondary 104 51% 33% 11% 3% 0% 1% 
Sec. Vocational, proff. school 200 63% 23% 7% 2% 3% 1% 
Specialty college  123 54% 29% 12% 3% 0% 2% 
Higher education  260 64% 23% 8% 2% 1% 1% 

Occupati
on 

Public servant 29* 68% 17% 9% 6% 0% 0% 
Director/ Manager 20* 82% 14% 0% 5% 0% 0% 
Qualified specialist 126 61% 27% 9% 3% 0% 0% 
Qualified worker  136 63% 25% 5% 3% 2% 1% 
Unqualified worker  55 57% 26% 10% 2% 5% 0% 
Farmer in private household 24* 44% 28% 7% 12% 9% 0% 
Entrepreneur  9* 59% 24% 16% 0% 0% 0% 
Student 35 62% 26% 8% 4% 0% 0% 
Maternity leave 42 48% 35% 15% 2% 0% 0% 
Retired 221 56% 26% 9% 3% 1% 5% 
Unemployed/ Jobless 103 57% 21% 16% 4% 0% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 133 60% 20% 11% 3% 1% 5% 
3 – 5 thousand MDL 177 54% 26% 13% 2% 2% 3% 
5 – 10 thousand MDL 200 59% 28% 7% 5% 0% 1% 
10 – 15 thousand MDL 88 65% 26% 3% 5% 2% 0% 
15 – 20 thousand MDL 37 68% 25% 5% 0% 2% 0% 
20 – 25 thousand MDL 7* 63% 37% 0% 0% 0% 0% 
Over 25 thousand MDL 9* 63% 27% 10% 0% 0% 0% 
DK/NA 136 55% 27% 13% 3% 1% 0% 

Car 
I drive 292 62% 23% 10% 2% 1% 1% 
Another member drives 152 58% 25% 10% 5% 2% 1% 
We do not have a car 341 56% 29% 8% 4% 1% 2% 

Languag
e 

Romanian/Moldovan 585 59% 24% 10% 4% 1% 2% 
Russian 149 60% 31% 7% 1% 1% 1% 
Ukrainian 10* 48% 44% 7% 0% 0% 0% 
Gagauz 18* 52% 18% 4% 10% 15% 0% 
Other 19* 59% 25% 10% 6% 0% 0% 
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Annex 2.2.4: Respondents’ perception of the concept of propagandistic news. ”Q30. To what extent do you agree or disagree 
that the following statements describe fake news?” part 10 

%, per row N 

Propaganda news is news praising the government, 
parliament, president, or city mayor 

Totall
y 

agree 

Some
what 
agree 

Neithe
r/Nor 

Some
what 

disagr
ee 

Totall
y 

disagr
ee 

DK/N
A 

Total 787 44% 24% 18% 7% 5% 2% 

Gender Male 371 47% 21% 19% 6% 6% 2% 
Female 416 41% 26% 18% 9% 4% 2% 

Age 

18 – 25 y.o. 76 33% 28% 20% 9% 6% 4% 
26 – 35 y.o. 132 41% 25% 19% 9% 5% 1% 
36 – 45 y.o. 151 43% 27% 20% 5% 5% 1% 
46 – 65 y.o. 287 49% 21% 15% 8% 5% 2% 
Over 65 y.o. 141 48% 16% 20% 7% 5% 4% 

Environ
ment 

Urban 385 41% 22% 24% 8% 3% 1% 
Rural 402 47% 25% 12% 7% 7% 2% 

Region 

North 194 46% 28% 10% 7% 7% 1% 
Centre 182 46% 25% 15% 9% 5% 1% 
Chisinau 252 43% 20% 26% 8% 2% 2% 
South 159 40% 24% 18% 6% 8% 4% 

Studies 

Elementary studies 3* 0% 58% 42% 0% 0% 0% 
Gymnasium 94 36% 31% 20% 3% 5% 5% 
Lyceum/General secondary 104 43% 27% 17% 6% 4% 2% 
Sec. Vocational, proff. school 200 53% 18% 13% 8% 7% 1% 
Specialty college  123 38% 26% 21% 7% 6% 1% 
Higher education  260 44% 22% 20% 9% 4% 2% 

Occupati
on 

Public servant 29* 48% 33% 2% 9% 8% 0% 
Director/ Manager 20* 57% 21% 8% 14% 0% 0% 
Qualified specialist 126 43% 29% 15% 5% 6% 3% 
Qualified worker  136 45% 20% 25% 5% 5% 0% 
Unqualified worker  55 46% 30% 11% 9% 4% 0% 
Farmer in private household 24* 43% 20% 30% 0% 0% 7% 
Entrepreneur  9* 23% 7% 7% 54% 8% 0% 
Student 35 34% 23% 28% 11% 0% 4% 
Maternity leave 42 27% 27% 22% 16% 5% 4% 
Retired 221 46% 20% 17% 8% 6% 2% 
Unemployed/ Jobless 103 52% 23% 18% 2% 5% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 133 56% 19% 12% 4% 6% 3% 
3 – 5 thousand MDL 177 46% 23% 16% 10% 4% 1% 
5 – 10 thousand MDL 200 43% 29% 18% 6% 3% 2% 
10 – 15 thousand MDL 88 48% 23% 15% 4% 6% 4% 
15 – 20 thousand MDL 37 27% 19% 43% 10% 2% 0% 
20 – 25 thousand MDL 7* 42% 29% 0% 18% 12% 0% 
Over 25 thousand MDL 9* 37% 18% 10% 25% 10% 0% 
DK/NA 136 36% 23% 24% 9% 7% 1% 

Car 
I drive 292 48% 21% 19% 8% 4% 0% 
Another member drives 152 42% 21% 18% 7% 7% 4% 
We do not have a car 341 41% 27% 17% 7% 5% 2% 

Languag
e 

Romanian/Moldovan 585 45% 23% 19% 8% 5% 2% 
Russian 149 44% 27% 15% 6% 5% 2% 
Ukrainian 10* 82% 10% 7% 0% 0% 0% 
Gagauz 18* 26% 29% 9% 0% 26% 10% 
Other 19* 27% 12% 44% 17% 0% 0% 
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Annex 2.2.4: Respondents’ perception of the concept of propagandistic news. ”Q30. To what extent do you agree or disagree 
that the following statements describe fake news?” part 11 

%, per row N 

Propaganda news is news criticizing the government, 
Parliament, President, mayor of the city 

Totall
y 

agree 

Some
what 
agree 

Neithe
r/Nor 

Some
what 

disagr
ee 

Totall
y 

disagr
ee 

DK/N
A 

Total 787 29% 21% 20% 20% 10% 1% 

Gender Male 371 29% 17% 20% 22% 11% 1% 
Female 416 30% 24% 19% 17% 8% 2% 

Age 

18 – 25 y.o. 76 28% 22% 28% 17% 4% 1% 
26 – 35 y.o. 132 27% 19% 22% 19% 12% 0% 
36 – 45 y.o. 151 25% 23% 20% 22% 8% 2% 
46 – 65 y.o. 287 31% 22% 16% 20% 10% 1% 
Over 65 y.o. 141 36% 15% 15% 20% 11% 3% 

Environ
ment 

Urban 385 25% 21% 24% 20% 9% 1% 
Rural 402 33% 20% 15% 19% 10% 2% 

Region 

North 194 38% 25% 11% 13% 12% 1% 
Centre 182 25% 19% 17% 28% 9% 2% 
Chisinau 252 24% 19% 28% 18% 9% 1% 
South 159 31% 21% 19% 21% 8% 1% 

Studies 

Elementary studies 3* 0% 58% 42% 0% 0% 0% 
Gymnasium 94 29% 26% 13% 18% 10% 3% 
Lyceum/General secondary 104 30% 23% 21% 22% 3% 2% 
Sec. Vocational, proff. school 200 36% 13% 18% 23% 8% 1% 
Specialty college  123 29% 24% 18% 17% 11% 1% 
Higher education  260 25% 21% 23% 18% 12% 1% 

Occupati
on 

Public servant 29* 41% 28% 9% 5% 17% 0% 
Director/ Manager 20* 20% 11% 22% 37% 10% 0% 
Qualified specialist 126 25% 25% 18% 19% 12% 1% 
Qualified worker  136 29% 19% 20% 22% 10% 0% 
Unqualified worker  55 31% 15% 23% 22% 6% 3% 
Farmer in private household 24* 32% 27% 30% 4% 4% 4% 
Entrepreneur  9* 9% 32% 33% 7% 19% 0% 
Student 35 36% 22% 16% 22% 4% 0% 
Maternity leave 42 25% 23% 25% 25% 1% 0% 
Retired 221 29% 21% 15% 22% 10% 2% 
Unemployed/ Jobless 103 31% 16% 24% 16% 10% 3% 

Househo
ld 

income 

Less than MDL 3 thousand 133 40% 15% 11% 25% 7% 2% 
3 – 5 thousand MDL 177 32% 21% 16% 21% 10% 1% 
5 – 10 thousand MDL 200 28% 23% 19% 19% 10% 1% 
10 – 15 thousand MDL 88 34% 15% 21% 21% 8% 1% 
15 – 20 thousand MDL 37 26% 20% 16% 26% 10% 2% 
20 – 25 thousand MDL 7* 42% 12% 34% 12% 0% 0% 
Over 25 thousand MDL 9* 18% 10% 18% 17% 38% 0% 
DK/NA 136 18% 27% 32% 12% 10% 2% 

Car 
I drive 292 30% 18% 22% 20% 9% 1% 
Another member drives 152 34% 24% 17% 16% 7% 2% 
We do not have a car 341 26% 21% 19% 21% 12% 2% 

Languag
e 

Romanian/Moldovan 585 30% 20% 20% 19% 9% 1% 
Russian 149 24% 22% 19% 23% 11% 1% 
Ukrainian 10* 51% 42% 0% 0% 7% 0% 
Gagauz 18* 39% 16% 25% 8% 9% 2% 
Other 19* 22% 15% 28% 23% 6% 6% 
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Annex 2.2.4: Respondents’ perception of the concept of propagandistic news. ” Q30. To what extent do you agree or disagree 
that the following statements describe fake news?” part 12 

%, per row N 

Propaganda news is political news with the goal of 
changing opinions, attitudes, and behaviors 

Totall
y 

agree 

Some
what 
agree 

Neithe
r/Nor 

Some
what 

disagr
ee 

Totall
y 

disagr
ee 

DK/N
A 

Total 787 60% 25% 9% 3% 1% 2% 

Gender Male 371 61% 23% 10% 4% 1% 2% 
Female 416 59% 27% 9% 2% 2% 1% 

Age 

18 – 25 y.o. 76 47% 38% 11% 3% 1% 0% 
26 – 35 y.o. 132 56% 24% 9% 6% 2% 3% 
36 – 45 y.o. 151 60% 26% 11% 1% 2% 0% 
46 – 65 y.o. 287 68% 19% 8% 2% 1% 2% 
Over 65 y.o. 141 60% 27% 7% 1% 2% 3% 

Environ
ment 

Urban 385 60% 23% 10% 4% 1% 2% 
Rural 402 60% 27% 8% 2% 2% 2% 

Region 

North 194 53% 30% 7% 4% 3% 3% 
Centre 182 59% 27% 12% 2% 0% 0% 
Chisinau 252 67% 19% 10% 2% 1% 2% 
South 159 59% 27% 8% 4% 1% 2% 

Studies 

Elementary studies 3* 0% 58% 42% 0% 0% 0% 
Gymnasium 94 57% 26% 6% 6% 1% 4% 
Lyceum/General secondary 104 57% 35% 6% 1% 0% 1% 
Sec. Vocational, proff. school 200 66% 19% 8% 3% 1% 2% 
Specialty college  123 54% 32% 11% 1% 0% 1% 
Higher education  260 62% 21% 10% 3% 2% 1% 

Occupati
on 

Public servant 29* 70% 20% 3% 6% 0% 0% 
Director/ Manager 20* 56% 18% 12% 0% 5% 9% 
Qualified specialist 126 59% 19% 11% 5% 2% 3% 
Qualified worker  136 65% 21% 8% 2% 2% 2% 
Unqualified worker  55 66% 20% 12% 1% 0% 0% 
Farmer in private household 24* 62% 25% 4% 6% 4% 0% 
Entrepreneur  9* 57% 43% 0% 0% 0% 0% 
Student 35 42% 45% 9% 5% 0% 0% 
Maternity leave 42 52% 27% 16% 4% 1% 0% 
Retired 221 58% 28% 8% 1% 1% 4% 
Unemployed/ Jobless 103 61% 25% 10% 3% 1% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 133 64% 20% 8% 4% 1% 3% 
3 – 5 thousand MDL 177 58% 26% 9% 3% 2% 2% 
5 – 10 thousand MDL 200 65% 22% 9% 2% 2% 0% 
10 – 15 thousand MDL 88 62% 23% 6% 3% 0% 5% 
15 – 20 thousand MDL 37 47% 28% 16% 4% 2% 3% 
20 – 25 thousand MDL 7* 76% 24% 0% 0% 0% 0% 
Over 25 thousand MDL 9* 65% 18% 10% 7% 0% 0% 
DK/NA 136 54% 33% 10% 1% 1% 0% 

Car 
I drive 292 64% 22% 8% 4% 1% 2% 
Another member drives 152 57% 26% 13% 0% 2% 2% 
We do not have a car 341 58% 28% 8% 3% 1% 2% 

Languag
e 

Romanian/Moldovan 585 61% 24% 9% 3% 1% 2% 
Russian 149 51% 32% 11% 3% 2% 2% 
Ukrainian 10* 82% 18% 0% 0% 0% 0% 
Gagauz 18* 74% 20% 4% 0% 2% 0% 
Other 19* 81% 5% 10% 0% 4% 0% 
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Annex 2.3.1: The share of citizens who claim to know about the possibility of reporting or writing a formal complaint, in the 
case of spotting a fake news story. ”Q33. Based on what you know or heard, can citizens of Moldova report or write an official 
complaint if they see news that was not true, is offensive, or violates someone’s rights” 

%, per row N Yes No DK/NA 
Total 1374 34% 60% 6% 

Gender Male 657 30% 64% 6% 
Female 717 37% 56% 7% 

Age 

18 – 25 y.o. 112 42% 50% 8% 
26 – 35 y.o. 216 42% 53% 6% 
36 – 45 y.o. 231 31% 63% 6% 
46 – 65 y.o. 496 29% 65% 6% 
Over 65 y.o. 319 27% 66% 7% 

Environm
ent 

Urban 608 31% 63% 6% 
Rural 766 36% 58% 7% 

Region 

North 389 37% 53% 10% 
Centre 365 29% 64% 6% 
Chisinau 326 31% 66% 3% 
South 294 38% 58% 4% 

Studies 

Elementary studies 7* 38% 62% 0% 
Gymnasium 230 26% 64% 10% 
Lyceum/General secondary 206 39% 54% 6% 
Sec. Vocational, proff. school 379 31% 65% 4% 
Specialty college  199 33% 58% 9% 
Higher education  346 38% 57% 5% 

Occupatio
n 

Public servant 31 56% 36% 8% 
Director/ Manager 23* 40% 52% 8% 
Qualified specialist 174 42% 53% 5% 
Qualified worker  229 31% 65% 5% 
Unqualified worker  126 26% 70% 5% 
Farmer in private household 38 50% 48% 2% 
Entrepreneur  15* 38% 50% 12% 
Student 50 47% 46% 7% 
Maternity leave 52 50% 48% 2% 
Retired 467 26% 66% 8% 
Unemployed/ Jobless 191 31% 62% 7% 

Househol
d income 

Less than MDL 3 thousand 317 28% 63% 8% 
3 – 5 thousand MDL 314 32% 60% 7% 
5 – 10 thousand MDL 331 33% 62% 5% 
10 – 15 thousand MDL 119 36% 52% 11% 
15 – 20 thousand MDL 53 39% 56% 5% 
20 – 25 thousand MDL 10* 37% 56% 7% 
Over 25 thousand MDL 11* 38% 62% 0% 
DK/NA 219 38% 59% 3% 

Car 
I drive 444 40% 53% 7% 
Another member drives 258 36% 60% 4% 
We do not have a car 664 28% 66% 6% 

Language 

Romanian/Moldovan 1051 34% 60% 6% 
Russian 224 36% 59% 5% 
Ukrainian 23* 16% 63% 21% 
Gagauz 34 26% 73% 1% 
Other 26* 41% 59% 0% 
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Annex 2.3.2: Respondents' opinions about the institutions to which they can turn in case of spotting fake news. ”Q34. Based 
on what you know or heard, where can the citizens report or write an official complaint if they see such news?” Part 1 

%, per row N Police Press 
Council 

Broadca
sting 

Council 
Court Stop 

Fals 

Total 523 24% 18% 20% 9% 12% 

Gender Male 220 22% 16% 23% 12% 13% 
Female 303 26% 19% 18% 7% 12% 

Age 

18 – 25 y.o. 53 27% 18% 21% 6% 20% 
26 – 35 y.o. 100 27% 22% 18% 10% 17% 
36 – 45 y.o. 86 29% 15% 26% 10% 12% 
46 – 65 y.o. 175 19% 17% 23% 10% 7% 
Over 65 y.o. 109 22% 12% 9% 10% 5% 

Environment Urban 220 15% 15% 25% 8% 9% 
Rural 303 31% 19% 17% 10% 15% 

Region 

North 175 30% 11% 10% 7% 12% 
Centre 121 24% 21% 22% 6% 12% 
Chisinau 111 18% 13% 20% 10% 10% 
South 116 23% 28% 34% 14% 16% 

Studies 

Elementary studies 2* 100% 0% 0% 0% 0% 
Gymnasium 78 25% 19% 20% 12% 6% 
Lyceum/General secondary 88 32% 13% 22% 9% 9% 
Sec. Vocational, proff. school 129 27% 16% 14% 9% 14% 
Specialty college  80 28% 18% 16% 8% 16% 
Higher education  143 14% 22% 28% 9% 15% 

Occupation 

Public servant 17* 28% 19% 41% 4% 19% 
Director/ Manager 11* 35% 0% 23% 17% 0% 
Qualified specialist 82 19% 23% 21% 11% 18% 
Qualified worker  75 25% 19% 23% 8% 10% 
Unqualified worker  35 12% 13% 25% 11% 2% 
Farmer in private household 18* 35% 34% 23% 21% 30% 
Entrepreneur  7* 22% 12% 38% 0% 0% 
Student 25* 31% 20% 20% 3% 16% 
Maternity leave 28* 32% 26% 19% 6% 26% 
Retired 159 18% 14% 14% 10% 5% 
Unemployed/ Jobless 73 35% 16% 16% 13% 16% 

Household 
income 

Less than MDL 3 thousand 113 38% 16% 14% 15% 8% 
3 – 5 thousand MDL 121 21% 17% 17% 11% 14% 
5 – 10 thousand MDL 119 23% 22% 26% 5% 15% 
10 – 15 thousand MDL 52 24% 27% 21% 9% 24% 
15 – 20 thousand MDL 24 17% 18% 16% 8% 14% 
20 – 25 thousand MDL 4* 24% 0% 17% 0% 0% 
Over 25 thousand MDL 4* 0% 0% 43% 0% 0% 
DK/NA 86 18% 10% 23% 8% 5% 

Car 
I drive 192 22% 18% 21% 7% 13% 
Another member drives 104 24% 18% 17% 8% 14% 
We do not have a car 223 27% 17% 22% 13% 10% 

Language 

Romanian/Moldovan 400 24% 20% 24% 9% 15% 
Russian 89 25% 10% 5% 11% 5% 
Ukrainian 8* 18% 0% 0% 9% 0% 
Gagauz 10* 43% 10% 52% 0% 0% 
Other 9* 32% 7% 15% 25% 7% 
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Annex 2.3.2: Respondents' opinions about the institutions to which they can turn in case of spotting fake news. ”Q34. Based 
on what you know or heard, where can the citizens report or write an official complaint if they see such news?” Part 2 

%, per row N Media 
NGOs 

To the 
media 

instituti
on that 
publish

ed/ 
broadca
sted the 

news 

Other DK NA 

Total 523 5% 18% 5% 25% 3% 

Gender Male 220 3% 19% 3% 28% 1% 
Female 303 7% 17% 6% 24% 4% 

Age 

18 – 25 y.o. 53 7% 15% 4% 19% 0% 
26 – 35 y.o. 100 7% 20% 3% 25% 1% 
36 – 45 y.o. 86 8% 16% 5% 20% 1% 
46 – 65 y.o. 175 4% 19% 6% 25% 6% 
Over 65 y.o. 109 1% 19% 7% 44% 3% 

Environment Urban 220 7% 14% 5% 30% 3% 
Rural 303 5% 21% 5% 22% 3% 

Region 

North 175 5% 15% 4% 31% 2% 
Centre 121 3% 21% 4% 16% 4% 
Chisinau 111 9% 18% 6% 30% 2% 
South 116 5% 20% 5% 23% 3% 

Studies 

Elementary studies 2* 71% 71% 0% 0% 0% 
Gymnasium 78 6% 20% 4% 28% 0% 
Lyceum/General secondary 88 4% 22% 4% 27% 5% 
Sec. Vocational, proff. school 129 3% 16% 6% 25% 5% 
Specialty college  80 5% 16% 5% 24% 4% 
Higher education  143 7% 16% 4% 25% 1% 

Occupation 

Public servant 17* 0% 16% 0% 8% 5% 
Director/ Manager 11* 17% 5% 16% 13% 0% 
Qualified specialist 82 6% 18% 5% 24% 1% 
Qualified worker  75 0% 26% 2% 21% 1% 
Unqualified worker  35 2% 18% 2% 45% 0% 
Farmer in private household 18* 5% 10% 6% 0% 10% 
Entrepreneur  7* 12% 37% 11% 15% 0% 
Student 25* 14% 9% 6% 15% 0% 
Maternity leave 28* 10% 13% 0% 22% 0% 
Retired 159 3% 20% 6% 37% 4% 
Unemployed/ Jobless 73 8% 19% 8% 26% 3% 

Household 
income 

Less than MDL 3 thousand 113 6% 13% 4% 27% 4% 
3 – 5 thousand MDL 121 4% 17% 5% 26% 4% 
5 – 10 thousand MDL 119 1% 18% 6% 21% 1% 
10 – 15 thousand MDL 52 7% 25% 4% 20% 6% 
15 – 20 thousand MDL 24 4% 22% 4% 20% 0% 
20 – 25 thousand MDL 4* 0% 43% 0% 17% 0% 
Over 25 thousand MDL 4* 0% 40% 0% 17% 0% 
DK/NA 86 11% 15% 6% 35% 2% 

Car 
I drive 192 4% 17% 4% 29% 2% 
Another member drives 104 7% 14% 9% 21% 4% 
We do not have a car 223 6% 21% 3% 24% 2% 

Language 

Romanian/Moldovan 400 4% 19% 5% 22% 3% 
Russian 89 6% 14% 5% 38% 3% 
Ukrainian 8* 35% 12% 0% 30% 14% 
Gagauz 10* 0% 62% 0% 20% 8% 
Other 9* 25% 7% 8% 52% 0% 



ANNEX 

79 
 

79 
 
Annex 3.1.1: Frequency of use of media sources. ”Q5. How often do you use the following sources to get informed?” part 1 

%, per row N 

TV 

Daily 

2-3 
times 

a 
week 

Once 
a 

week 

Once 
in 2 

weeks 

Once 
a 

mont
h and 
less 

Do 
not 
use 

DK/N
A 

Total 1374 59% 12% 6% 2% 6% 14% 1% 

Gender Male 657 59% 12% 5% 2% 6% 15% 1% 
Female 717 59% 12% 7% 2% 6% 14% 1% 

Age 

18 – 25 y.o. 112 26% 13% 12% 6% 10% 32% 2% 
26 – 35 y.o. 216 38% 18% 10% 2% 10% 19% 2% 
36 – 45 y.o. 231 61% 11% 4% 1% 8% 15% 0% 
46 – 65 y.o. 496 75% 10% 4% 1% 2% 8% 0% 
Over 65 y.o. 319 83% 6% 2% 1% 2% 7% 0% 

Environ
ment 

Urban 608 53% 11% 6% 3% 8% 18% 1% 
Rural 766 64% 13% 6% 1% 4% 12% 1% 

Region 

North 389 65% 12% 4% 1% 8% 10% 0% 
Centre 365 62% 16% 7% 1% 5% 10% 0% 
Chisinau 326 48% 9% 7% 3% 8% 23% 1% 
South 294 60% 12% 6% 2% 1% 17% 2% 

Studies 

Elementary studies 7* 47% 7% 27% 0% 0% 19% 0% 
Gymnasium 230 60% 15% 6% 0% 3% 12% 2% 
Lyceum/General secondary 206 58% 8% 8% 3% 7% 16% 0% 
Sec. Vocational, proff. school 379 70% 9% 3% 0% 6% 11% 1% 
Specialty college  199 63% 13% 6% 2% 6% 10% 0% 
Higher education  346 46% 14% 7% 3% 7% 21% 1% 

Occupati
on 

Public servant 31 56% 17% 2% 0% 10% 16% 0% 
Director/ Manager 23* 56% 11% 0% 0% 8% 24% 0% 
Qualified specialist 174 46% 11% 9% 6% 7% 19% 2% 
Qualified worker  229 61% 12% 3% 3% 8% 13% 0% 
Unqualified worker  126 65% 14% 7% 2% 2% 11% 0% 
Farmer in private household 38 63% 7% 0% 2% 10% 14% 3% 
Entrepreneur  15* 34% 6% 19% 0% 26% 15% 0% 
Student 50 21% 11% 12% 2% 13% 39% 3% 
Maternity leave 52 39% 21% 8% 1% 6% 22% 3% 
Retired 467 82% 7% 2% 1% 1% 6% 0% 
Unemployed/ Jobless 191 50% 19% 9% 0% 7% 15% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 317 70% 11% 2% 1% 3% 11% 2% 
3 – 5 thousand MDL 314 67% 11% 6% 1% 4% 11% 0% 
5 – 10 thousand MDL 331 60% 10% 7% 2% 6% 15% 1% 
10 – 15 thousand MDL 119 40% 20% 11% 7% 7% 13% 2% 
15 – 20 thousand MDL 53 55% 17% 7% 2% 6% 13% 0% 
20 – 25 thousand MDL 10* 43% 10% 0% 0% 40% 7% 0% 
Over 25 thousand MDL 11* 37% 8% 0% 7% 39% 9% 0% 
DK/NA 219 49% 11% 7% 2% 7% 24% 1% 

Car 
I drive 444 54% 12% 7% 3% 8% 15% 1% 
Another member drives 258 54% 15% 7% 2% 4% 17% 0% 
We do not have a car 664 65% 11% 5% 1% 5% 13% 2% 

Languag
e 

Romanian/Moldovan 1051 59% 13% 6% 2% 6% 13% 1% 
Russian 224 57% 9% 6% 1% 6% 19% 2% 
Ukrainian 23* 66% 24% 0% 0% 4% 6% 0% 
Gagauz 34 59% 5% 15% 0% 3% 19% 0% 
Other 26* 52% 7% 0% 0% 12% 29% 0% 

 
  



ANNEX 
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Annex 3.1.1: Frequency of use of media sources. ”Q5. How often do you use the following sources to get informed?” part 2 

%, per row N 

Radio 

Daily 

2-3 
times 

a 
week 

Once a 
week 

Once 
in 2 

weeks 

Once a 
month 

and 
less 

Do not 
use 

DK/N
A 

Total 1374 19% 8% 4% 2% 7% 54% 6% 

Gender Male 657 22% 9% 4% 3% 7% 51% 5% 
Female 717 17% 7% 4% 2% 7% 58% 7% 

Age 

18 – 25 y.o. 112 6% 5% 5% 5% 10% 65% 6% 
26 – 35 y.o. 216 10% 4% 4% 2% 8% 63% 9% 
36 – 45 y.o. 231 23% 11% 6% 3% 9% 46% 3% 
46 – 65 y.o. 496 24% 11% 3% 2% 6% 50% 5% 
Over 65 y.o. 319 29% 6% 3% 1% 4% 52% 5% 

Environ
ment 

Urban 608 15% 8% 5% 2% 9% 55% 6% 
Rural 766 22% 8% 3% 2% 6% 54% 5% 

Region 

North 389 21% 10% 3% 2% 5% 52% 7% 
Centre 365 18% 8% 4% 2% 7% 55% 6% 
Chisinau 326 17% 6% 3% 2% 10% 57% 5% 
South 294 19% 7% 6% 2% 7% 53% 5% 

Studies 

Elementary studies 7* 0% 0% 0% 0% 0% 38% 62% 
Gymnasium 230 21% 9% 4% 2% 5% 55% 4% 
Lyceum/General secondary 206 20% 8% 3% 2% 7% 54% 6% 
Sec. Vocational, proff. school 379 21% 8% 4% 2% 6% 53% 7% 
Specialty college  199 21% 8% 4% 2% 9% 51% 5% 
Higher education  346 15% 6% 4% 3% 8% 58% 5% 

Occupati
on 

Public servant 31 18% 10% 2% 2% 8% 48% 10% 
Director/ Manager 23* 34% 8% 4% 8% 4% 37% 4% 
Qualified specialist 174 9% 9% 3% 3% 11% 59% 6% 
Qualified worker  229 21% 9% 4% 2% 5% 53% 5% 
Unqualified worker  126 18% 8% 4% 1% 9% 56% 5% 
Farmer in private household 38 37% 2% 0% 5% 9% 44% 3% 
Entrepreneur  15* 10% 0% 5% 0% 7% 69% 9% 
Student 50 7% 3% 9% 3% 13% 59% 6% 
Maternity leave 52 8% 2% 4% 1% 2% 77% 6% 
Retired 467 28% 9% 3% 1% 4% 47% 7% 
Unemployed/ Jobless 191 17% 9% 4% 2% 8% 57% 4% 

Househo
ld 

income 

Less than MDL 3 thousand 317 28% 8% 4% 1% 5% 47% 7% 
3 – 5 thousand MDL 314 19% 9% 3% 2% 7% 53% 7% 
5 – 10 thousand MDL 331 15% 8% 6% 2% 7% 56% 6% 
10 – 15 thousand MDL 119 19% 8% 3% 2% 9% 55% 3% 
15 – 20 thousand MDL 53 10% 1% 3% 5% 13% 66% 2% 
20 – 25 thousand MDL 10* 19% 18% 0% 0% 21% 42% 0% 
Over 25 thousand MDL 11* 15% 14% 0% 9% 15% 47% 0% 
DK/NA 219 17% 7% 3% 3% 6% 60% 5% 

Car 
I drive 444 20% 9% 5% 4% 8% 50% 4% 
Another member drives 258 15% 8% 3% 1% 6% 61% 6% 
We do not have a car 664 20% 7% 3% 2% 7% 55% 7% 

Languag
e 

Romanian/Moldovan 1051 20% 9% 4% 2% 8% 51% 5% 
Russian 224 16% 4% 1% 1% 4% 67% 7% 
Ukrainian 23* 0% 0% 4% 7% 0% 75% 14% 
Gagauz 34 18% 9% 11% 0% 3% 56% 3% 
Other 26* 13% 3% 4% 4% 2% 73% 0% 
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Annex 3.1.1: Frequency of use of media sources. ”Q5. How often do you use the following sources to get informed?” part 3 

%, per row N 

Newspapers 

Daily 

2-3 
times 

a 
week 

Once a 
week 

Once 
in 2 

weeks 

Once a 
month 

and 
less 

Do not 
use 

DK/N
A 

Total 1374 3% 3% 5% 2% 9% 70% 8% 

Gender Male 657 4% 3% 4% 2% 7% 72% 9% 
Female 717 3% 3% 6% 2% 10% 68% 8% 

Age 

18 – 25 y.o. 112 2% 1% 2% 0% 9% 81% 5% 
26 – 35 y.o. 216 0% 1% 2% 1% 9% 75% 12% 
36 – 45 y.o. 231 3% 4% 3% 2% 11% 70% 7% 
46 – 65 y.o. 496 4% 4% 7% 3% 9% 66% 8% 
Over 65 y.o. 319 9% 5% 8% 3% 5% 62% 8% 

Environ
ment 

Urban 608 3% 3% 4% 2% 10% 70% 8% 
Rural 766 4% 3% 6% 2% 8% 70% 9% 

Region 

North 389 6% 2% 6% 2% 8% 66% 9% 
Centre 365 1% 2% 4% 1% 8% 75% 9% 
Chisinau 326 2% 3% 2% 1% 12% 73% 6% 
South 294 4% 4% 7% 3% 6% 66% 9% 

Studies 

Elementary studies 7* 0% 0% 0% 0% 0% 65% 35% 
Gymnasium 230 3% 3% 5% 1% 7% 72% 10% 
Lyceum/General secondary 206 2% 5% 6% 2% 6% 70% 9% 
Sec. Vocational, proff. school 379 4% 1% 5% 1% 11% 70% 7% 
Specialty college  199 4% 2% 4% 2% 10% 69% 8% 
Higher education  346 4% 4% 4% 2% 8% 70% 8% 

Occupati
on 

Public servant 31 0% 0% 7% 5% 8% 62% 18% 
Director/ Manager 23* 2% 4% 8% 0% 19% 67% 0% 
Qualified specialist 174 3% 4% 3% 3% 12% 68% 7% 
Qualified worker  229 2% 2% 4% 1% 6% 77% 7% 
Unqualified worker  126 3% 3% 3% 0% 10% 70% 11% 
Farmer in private household 38 0% 0% 6% 10% 12% 56% 16% 
Entrepreneur  15* 0% 0% 0% 6% 7% 68% 19% 
Student 50 3% 1% 1% 2% 8% 81% 4% 
Maternity leave 52 3% 2% 4% 0% 4% 80% 7% 
Retired 467 6% 6% 7% 3% 7% 60% 9% 
Unemployed/ Jobless 191 3% 1% 6% 0% 9% 75% 7% 

Househo
ld 

income 

Less than MDL 3 thousand 317 5% 3% 5% 2% 9% 65% 12% 
3 – 5 thousand MDL 314 4% 3% 5% 3% 9% 67% 9% 
5 – 10 thousand MDL 331 4% 5% 4% 3% 8% 67% 8% 
10 – 15 thousand MDL 119 3% 3% 6% 0% 8% 72% 8% 
15 – 20 thousand MDL 53 2% 3% 5% 0% 8% 83% 0% 
20 – 25 thousand MDL 10* 0% 0% 0% 0% 18% 82% 0% 
Over 25 thousand MDL 11* 0% 0% 0% 0% 17% 83% 0% 
DK/NA 219 1% 1% 5% 1% 8% 76% 7% 

Car 
I drive 444 2% 3% 4% 2% 10% 70% 9% 
Another member drives 258 5% 3% 9% 1% 8% 66% 7% 
We do not have a car 664 4% 3% 4% 2% 8% 71% 9% 

Languag
e 

Romanian/Moldovan 1051 3% 3% 5% 2% 10% 68% 8% 
Russian 224 3% 3% 2% 2% 4% 77% 9% 
Ukrainian 23* 5% 0% 9% 0% 0% 81% 5% 
Gagauz 34 5% 6% 3% 3% 0% 66% 17% 
Other 26* 2% 0% 8% 0% 4% 85% 0% 
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Annex 3.1.1: Frequency of use of media sources. ”Q5. How often do you use the following sources to get informed?” part 4 

%, per row N 

Magazines 

Daily 

2-3 
times 

a 
week 

Once a 
week 

Once 
in 2 

weeks 

Once a 
month 

and 
less 

Do not 
use 

DK/N
A 

Total 1374 2% 2% 2% 2% 7% 77% 10% 

Gender Male 657 1% 2% 1% 1% 6% 79% 10% 
Female 717 2% 1% 2% 2% 8% 75% 10% 

Age 

18 – 25 y.o. 112 2% 3% 2% 1% 6% 81% 6% 
26 – 35 y.o. 216 1% 0% 2% 3% 5% 77% 13% 
36 – 45 y.o. 231 2% 3% 1% 1% 9% 76% 8% 
46 – 65 y.o. 496 1% 1% 2% 1% 7% 76% 10% 
Over 65 y.o. 319 3% 2% 1% 2% 4% 77% 12% 

Environ
ment 

Urban 608 2% 2% 2% 2% 8% 74% 10% 
Rural 766 1% 1% 1% 1% 5% 79% 10% 

Region 

North 389 4% 2% 1% 1% 6% 74% 12% 
Centre 365 0% 0% 1% 0% 6% 82% 10% 
Chisinau 326 0% 2% 2% 1% 9% 77% 9% 
South 294 1% 2% 3% 4% 5% 75% 9% 

Studies 

Elementary studies 7* 0% 0% 0% 0% 0% 38% 62% 
Gymnasium 230 3% 1% 1% 1% 5% 77% 12% 
Lyceum/General secondary 206 1% 4% 3% 0% 6% 76% 10% 
Sec. Vocational, proff. school 379 2% 1% 1% 1% 8% 80% 8% 
Specialty college  199 1% 0% 1% 3% 7% 79% 10% 
Higher education  346 1% 2% 3% 3% 7% 74% 10% 

Occupati
on 

Public servant 31 0% 0% 0% 2% 8% 70% 20% 
Director/ Manager 23* 5% 4% 4% 0% 11% 76% 0% 
Qualified specialist 174 1% 1% 2% 4% 9% 73% 9% 
Qualified worker  229 1% 1% 2% 1% 5% 82% 8% 
Unqualified worker  126 2% 0% 0% 0% 8% 76% 14% 
Farmer in private household 38 0% 0% 6% 0% 10% 73% 10% 
Entrepreneur  15* 0% 0% 0% 0% 12% 74% 14% 
Student 50 1% 3% 3% 2% 9% 79% 3% 
Maternity leave 52 0% 3% 2% 3% 0% 85% 7% 
Retired 467 2% 2% 2% 2% 6% 74% 12% 
Unemployed/ Jobless 191 2% 1% 1% 0% 7% 80% 9% 

Househo
ld 

income 

Less than MDL 3 thousand 317 2% 3% 1% 1% 6% 74% 13% 
3 – 5 thousand MDL 314 1% 1% 0% 2% 8% 75% 13% 
5 – 10 thousand MDL 331 2% 3% 2% 3% 6% 75% 9% 
10 – 15 thousand MDL 119 2% 0% 5% 1% 9% 77% 7% 
15 – 20 thousand MDL 53 2% 2% 1% 0% 6% 85% 4% 
20 – 25 thousand MDL 10* 0% 0% 0% 0% 11% 89% 0% 
Over 25 thousand MDL 11* 0% 0% 0% 8% 23% 69% 0% 
DK/NA 219 1% 0% 2% 0% 4% 83% 9% 

Car 
I drive 444 1% 1% 2% 2% 6% 78% 10% 
Another member drives 258 2% 2% 2% 1% 9% 75% 9% 
We do not have a car 664 2% 2% 1% 2% 6% 77% 10% 

Languag
e 

Romanian/Moldovan 1051 1% 2% 2% 2% 8% 76% 10% 
Russian 224 3% 1% 1% 1% 3% 82% 10% 
Ukrainian 23* 0% 0% 0% 0% 0% 92% 8% 
Gagauz 34 3% 0% 0% 5% 0% 75% 17% 
Other 26* 2% 0% 2% 0% 4% 87% 4% 
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Annex 3.1.1: Frequency of use of media sources. ”Q5. How often do you use the following sources to get informed?” part 5 

%, per row N 

News websites 

Daily 

2-3 
times 

a 
week 

Once 
a 

week 

Once 
in 2 

weeks 

Once 
a 

month 
and 
less 

Do not 
use 

DK/N
A 

Total 1374 42% 12% 3% 3% 3% 34% 3% 

Gender Male 657 41% 12% 3% 3% 2% 35% 3% 
Female 717 42% 11% 4% 2% 4% 34% 4% 

Age 

18 – 25 y.o. 112 46% 21% 1% 2% 4% 24% 2% 
26 – 35 y.o. 216 54% 14% 4% 3% 3% 20% 2% 
36 – 45 y.o. 231 46% 13% 7% 3% 3% 26% 2% 
46 – 65 y.o. 496 38% 9% 3% 2% 3% 41% 4% 
Over 65 y.o. 319 21% 4% 1% 2% 3% 63% 6% 

Environ
ment 

Urban 608 42% 13% 5% 4% 4% 30% 3% 
Rural 766 41% 11% 2% 2% 3% 38% 4% 

Region 

North 389 39% 10% 5% 3% 2% 36% 4% 
Centre 365 34% 14% 1% 2% 4% 41% 4% 
Chisinau 326 52% 12% 6% 2% 3% 24% 1% 
South 294 41% 9% 2% 3% 4% 37% 4% 

Studies 

Elementary studies 7* 38% 0% 0% 0% 0% 54% 8% 
Gymnasium 230 27% 9% 3% 1% 4% 51% 5% 
Lyceum/General secondary 206 31% 14% 1% 3% 4% 41% 4% 
Sec. Vocational, proff. school 379 34% 12% 4% 3% 4% 41% 3% 
Specialty college  199 51% 12% 2% 3% 2% 27% 3% 
Higher education  346 59% 11% 5% 2% 2% 18% 2% 

Occupati
on 

Public servant 31 54% 17% 8% 0% 0% 21% 0% 
Director/ Manager 23* 67% 8% 8% 4% 0% 13% 0% 
Qualified specialist 174 60% 16% 5% 1% 2% 15% 1% 
Qualified worker  229 45% 14% 3% 3% 4% 28% 3% 
Unqualified worker  126 38% 8% 4% 4% 4% 39% 3% 
Farmer in private household 38 45% 17% 2% 0% 0% 31% 4% 
Entrepreneur  15* 36% 23% 13% 5% 7% 11% 5% 
Student 50 50% 15% 3% 4% 5% 22% 1% 
Maternity leave 52 52% 14% 3% 4% 3% 24% 0% 
Retired 467 24% 5% 2% 3% 3% 56% 7% 
Unemployed/ Jobless 191 36% 14% 4% 1% 4% 38% 3% 

Househo
ld 

income 

Less than MDL 3 thousand 317 30% 7% 3% 2% 2% 51% 6% 
3 – 5 thousand MDL 314 33% 14% 3% 3% 2% 39% 5% 
5 – 10 thousand MDL 331 43% 11% 3% 3% 5% 31% 3% 
10 – 15 thousand MDL 119 52% 13% 5% 3% 3% 25% 0% 
15 – 20 thousand MDL 53 51% 9% 4% 6% 5% 25% 0% 
20 – 25 thousand MDL 10* 45% 44% 0% 0% 11% 0% 0% 
Over 25 thousand MDL 11* 82% 9% 0% 0% 0% 8% 0% 
DK/NA 219 52% 12% 4% 2% 1% 27% 2% 

Car 
I drive 444 52% 12% 4% 4% 1% 24% 3% 
Another member drives 258 48% 13% 3% 1% 4% 29% 2% 
We do not have a car 664 31% 10% 3% 2% 4% 45% 4% 

Languag
e 

Romanian/Moldovan 1051 42% 13% 3% 3% 3% 33% 3% 
Russian 224 44% 6% 4% 3% 3% 37% 3% 
Ukrainian 23* 41% 5% 9% 7% 0% 39% 0% 
Gagauz 34 11% 18% 0% 0% 0% 63% 8% 
Other 26* 60% 17% 0% 3% 2% 18% 0% 
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Annex 3.1.1: Frequency of use of media sources. ”Q5. How often do you use the following sources to get informed?” part 6 

%, per row N 

Social networks 

Daily 

2-3 
times 

a 
week 

Once a 
week 

Once 
in 2 

weeks 

Once a 
month 

and 
less 

Do not 
use 

DK/N
A 

Total 1374 58% 11% 3% 2% 2% 21% 3% 

Gender Male 657 56% 10% 3% 2% 2% 23% 4% 
Female 717 60% 13% 3% 2% 1% 18% 3% 

Age 

18 – 25 y.o. 112 73% 14% 6% 1% 1% 4% 0% 
26 – 35 y.o. 216 72% 14% 2% 3% 1% 4% 3% 
36 – 45 y.o. 231 68% 10% 3% 2% 3% 12% 3% 
46 – 65 y.o. 496 51% 11% 3% 1% 1% 28% 4% 
Over 65 y.o. 319 24% 5% 2% 1% 3% 58% 8% 

Environ
ment 

Urban 608 56% 13% 4% 3% 3% 18% 4% 
Rural 766 59% 11% 2% 1% 1% 23% 3% 

Region 

North 389 57% 12% 3% 1% 1% 22% 3% 
Centre 365 57% 13% 4% 0% 1% 21% 3% 
Chisinau 326 64% 12% 2% 1% 2% 17% 1% 
South 294 54% 8% 4% 4% 3% 22% 6% 

Studies 

Elementary studies 7* 65% 0% 0% 0% 0% 15% 20% 
Gymnasium 230 46% 8% 4% 1% 2% 33% 6% 
Lyceum/General secondary 206 51% 17% 1% 3% 1% 23% 4% 
Sec. Vocational, proff. school 379 57% 10% 3% 1% 2% 23% 3% 
Specialty college  199 66% 11% 4% 1% 2% 14% 1% 
Higher education  346 66% 12% 3% 3% 2% 12% 3% 

Occupati
on 

Public servant 31 65% 10% 0% 6% 0% 19% 0% 
Director/ Manager 23* 63% 23% 4% 0% 0% 10% 0% 
Qualified specialist 174 69% 10% 3% 3% 3% 9% 4% 
Qualified worker  229 70% 12% 2% 3% 2% 9% 2% 
Unqualified worker  126 59% 11% 2% 0% 1% 25% 2% 
Farmer in private household 38 64% 10% 2% 0% 3% 16% 4% 
Entrepreneur  15* 51% 29% 0% 0% 5% 15% 0% 
Student 50 70% 18% 6% 2% 0% 3% 0% 
Maternity leave 52 76% 21% 2% 0% 0% 2% 0% 
Retired 467 32% 7% 2% 1% 2% 47% 8% 
Unemployed/ Jobless 191 59% 13% 7% 1% 2% 16% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 317 40% 7% 5% 1% 1% 38% 7% 
3 – 5 thousand MDL 314 51% 11% 3% 1% 2% 25% 6% 
5 – 10 thousand MDL 331 61% 14% 3% 4% 2% 14% 2% 
10 – 15 thousand MDL 119 77% 8% 1% 1% 0% 12% 0% 
15 – 20 thousand MDL 53 68% 18% 4% 3% 1% 5% 0% 
20 – 25 thousand MDL 10* 63% 19% 11% 0% 0% 7% 0% 
Over 25 thousand MDL 11* 94% 0% 0% 0% 6% 0% 0% 
DK/NA 219 66% 14% 2% 0% 2% 15% 1% 

Car 
I drive 444 67% 10% 4% 2% 3% 13% 2% 
Another member drives 258 69% 12% 2% 2% 1% 12% 3% 
We do not have a car 664 47% 12% 3% 2% 2% 30% 5% 

Languag
e 

Romanian/Moldovan 1051 59% 12% 4% 2% 1% 20% 3% 
Russian 224 51% 12% 1% 2% 3% 25% 5% 
Ukrainian 23* 60% 4% 3% 0% 0% 23% 10% 
Gagauz 34 55% 7% 2% 0% 0% 30% 6% 
Other 26* 71% 8% 0% 0% 2% 19% 0% 
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Annex 3.1.1: Frequency of use of media sources. ”Q5. How often do you use the following sources to get informed?” part 7 

%, per row N 

Blogs 

Daily 

2-3 
times 

a 
week 

Once a 
week 

Once 
in 2 

weeks 

Once a 
month 

and 
less 

Do not 
use 

DK/N
A 

Total 1374 20% 11% 5% 2% 5% 50% 6% 

Gender Male 657 20% 10% 6% 2% 4% 51% 6% 
Female 717 19% 11% 5% 3% 6% 49% 7% 

Age 

18 – 25 y.o. 112 32% 8% 8% 3% 8% 37% 3% 
26 – 35 y.o. 216 26% 14% 8% 4% 3% 39% 6% 
36 – 45 y.o. 231 22% 16% 4% 4% 9% 44% 3% 
46 – 65 y.o. 496 15% 9% 5% 2% 5% 56% 8% 
Over 65 y.o. 319 7% 3% 1% 0% 4% 75% 10% 

Environ
ment 

Urban 608 18% 10% 6% 3% 7% 48% 7% 
Rural 766 22% 11% 5% 2% 4% 51% 6% 

Region 

North 389 26% 9% 5% 3% 4% 47% 8% 
Centre 365 15% 11% 5% 3% 5% 56% 6% 
Chisinau 326 19% 12% 5% 3% 8% 49% 4% 
South 294 20% 11% 5% 1% 5% 49% 8% 

Studies 

Elementary studies 7* 65% 0% 0% 0% 0% 15% 20% 
Gymnasium 230 16% 7% 3% 1% 4% 59% 9% 
Lyceum/General secondary 206 18% 11% 7% 1% 4% 52% 7% 
Sec. Vocational, proff. school 379 17% 13% 5% 1% 6% 53% 6% 
Specialty college  199 23% 11% 6% 3% 7% 46% 5% 
Higher education  346 23% 10% 5% 5% 6% 44% 6% 

Occupati
on 

Public servant 31 37% 7% 5% 6% 6% 38% 2% 
Director/ Manager 23* 40% 19% 0% 8% 3% 25% 4% 
Qualified specialist 174 24% 15% 6% 5% 8% 36% 6% 
Qualified worker  229 26% 10% 7% 1% 5% 45% 5% 
Unqualified worker  126 15% 16% 5% 3% 3% 53% 5% 
Farmer in private household 38 30% 17% 0% 2% 8% 36% 7% 
Entrepreneur  15* 13% 16% 5% 0% 12% 48% 5% 
Student 50 34% 6% 11% 4% 4% 39% 1% 
Maternity leave 52 17% 21% 5% 4% 2% 45% 6% 
Retired 467 8% 6% 2% 1% 5% 69% 11% 
Unemployed/ Jobless 191 18% 9% 6% 4% 7% 51% 5% 

Househo
ld 

income 

Less than MDL 3 thousand 317 18% 6% 3% 2% 4% 57% 11% 
3 – 5 thousand MDL 314 18% 9% 5% 2% 6% 52% 8% 
5 – 10 thousand MDL 331 22% 10% 7% 3% 6% 46% 6% 
10 – 15 thousand MDL 119 22% 12% 5% 5% 4% 51% 2% 
15 – 20 thousand MDL 53 14% 20% 1% 4% 11% 45% 5% 
20 – 25 thousand MDL 10* 18% 0% 11% 0% 7% 65% 0% 
Over 25 thousand MDL 11* 47% 15% 0% 0% 6% 33% 0% 
DK/NA 219 21% 16% 6% 3% 4% 47% 4% 

Car 
I drive 444 24% 14% 6% 4% 5% 42% 5% 
Another member drives 258 25% 9% 5% 3% 7% 44% 7% 
We do not have a car 664 14% 8% 5% 1% 5% 59% 7% 

Languag
e 

Romanian/Moldovan 1051 19% 12% 6% 3% 6% 48% 6% 
Russian 224 25% 5% 1% 3% 2% 56% 9% 
Ukrainian 23* 26% 0% 11% 0% 0% 46% 17% 
Gagauz 34 8% 20% 3% 0% 5% 55% 8% 
Other 26* 26% 4% 9% 0% 0% 61% 0% 
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Annex 3.1.1: Frequency of use of media sources. ”Q5. How often do you use the following sources to get informed?” part 8 

%, per row N 

YouTube channels 

Daily 

2-3 
times 

a 
week 

Once a 
week 

Once 
in 2 

weeks 

Once a 
month 

and 
less 

Do not 
use 

DK/N
A 

Total 1374 33% 11% 5% 3% 5% 39% 5% 

Gender Male 657 34% 13% 4% 2% 5% 39% 4% 
Female 717 32% 10% 5% 3% 6% 39% 5% 

Age 

18 – 25 y.o. 112 40% 10% 9% 3% 7% 30% 2% 
26 – 35 y.o. 216 45% 13% 3% 5% 5% 26% 3% 
36 – 45 y.o. 231 34% 20% 6% 1% 5% 31% 3% 
46 – 65 y.o. 496 27% 10% 5% 2% 5% 45% 6% 
Over 65 y.o. 319 17% 3% 2% 0% 4% 66% 8% 

Environ
ment 

Urban 608 26% 14% 4% 4% 6% 40% 5% 
Rural 766 38% 10% 5% 1% 4% 38% 4% 

Region 

North 389 38% 10% 4% 1% 6% 35% 6% 
Centre 365 28% 11% 5% 3% 4% 45% 4% 
Chisinau 326 29% 15% 5% 3% 6% 41% 2% 
South 294 36% 10% 6% 3% 4% 34% 7% 

Studies 

Elementary studies 7* 65% 0% 0% 0% 0% 15% 20% 
Gymnasium 230 30% 8% 3% 3% 5% 45% 7% 
Lyceum/General secondary 206 39% 11% 6% 3% 2% 32% 6% 
Sec. Vocational, proff. school 379 28% 11% 2% 3% 6% 46% 3% 
Specialty college  199 32% 9% 10% 2% 8% 36% 3% 
Higher education  346 35% 16% 5% 3% 4% 33% 4% 

Occupati
on 

Public servant 31 47% 16% 6% 0% 5% 25% 0% 
Director/ Manager 23* 43% 12% 8% 0% 0% 33% 4% 
Qualified specialist 174 37% 18% 5% 3% 5% 29% 3% 
Qualified worker  229 41% 13% 4% 2% 5% 32% 3% 
Unqualified worker  126 29% 14% 4% 2% 3% 45% 3% 
Farmer in private household 38 44% 7% 9% 0% 3% 32% 4% 
Entrepreneur  15* 25% 41% 0% 0% 0% 29% 5% 
Student 50 37% 9% 6% 6% 7% 34% 1% 
Maternity leave 52 45% 14% 7% 2% 1% 25% 5% 
Retired 467 19% 6% 3% 2% 4% 58% 9% 
Unemployed/ Jobless 191 32% 9% 6% 5% 9% 35% 3% 

Househo
ld 

income 

Less than MDL 3 thousand 317 28% 3% 3% 2% 7% 48% 9% 
3 – 5 thousand MDL 314 34% 9% 3% 3% 5% 40% 6% 
5 – 10 thousand MDL 331 39% 10% 6% 5% 5% 32% 3% 
10 – 15 thousand MDL 119 39% 12% 5% 0% 5% 37% 2% 
15 – 20 thousand MDL 53 19% 32% 3% 2% 8% 34% 3% 
20 – 25 thousand MDL 10* 25% 29% 0% 0% 17% 29% 0% 
Over 25 thousand MDL 11* 30% 41% 0% 0% 6% 23% 0% 
DK/NA 219 28% 16% 9% 2% 3% 40% 2% 

Car 
I drive 444 42% 15% 5% 2% 5% 29% 2% 
Another member drives 258 34% 14% 3% 4% 6% 34% 5% 
We do not have a car 664 25% 7% 5% 2% 5% 49% 6% 

Languag
e 

Romanian/Moldovan 1051 30% 11% 6% 3% 6% 40% 4% 
Russian 224 44% 10% 2% 1% 2% 36% 5% 
Ukrainian 23* 42% 9% 0% 0% 3% 29% 17% 
Gagauz 34 26% 16% 0% 5% 0% 47% 6% 
Other 26* 44% 8% 4% 0% 0% 42% 2% 
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Annex 3.1.2.1: The citizens’ main source of information. ”Q6. I will read you a list of information sources, could you tell me, in 
the last month what was your main source of information for political news and events in the country?”  

%, per row N 
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Total 1374 42% 19% 31% 2% 0% 0% 4% 0% 2% 

Gender Male 657 41% 21% 30% 0% 0% 5% 0% 1% 2% 
Female 717 43% 16% 32% 0% 0% 3% 0% 2% 3% 

Age 

18 – 25 y.o. 112 13% 30% 45% 0% 0% 7% 0% 4% 0% 
26 – 35 y.o. 216 18% 24% 54% 0% 0% 3% 0% 1% 0% 
36 – 45 y.o. 231 35% 22% 35% 0% 0% 4% 0% 1% 3% 
46 – 65 y.o. 496 60% 15% 17% 0% 0% 3% 0% 1% 3% 
Over 65 y.o. 319 74% 3% 8% 1% 0% 5% 0% 3% 6% 

Environ
ment 

Urban 608 37% 22% 34% 0% 0% 4% 0% 2% 1% 
Rural 766 46% 16% 29% 0% 0% 4% 0% 2% 3% 

Region 

North 389 44% 13% 37% 0% 0% 3% 0% 1% 2% 
Centre 365 51% 16% 26% 0% 0% 3% 0% 1% 3% 
Chisinau 326 32% 28% 32% 0% 0% 5% 0% 1% 1% 
South 294 42% 18% 27% 1% 0% 6% 0% 4% 3% 

Studies 

Elementary studies 7* 27% 0% 65% 0% 0% 8% 0% 0% 0% 
Gymnasium 230 54% 9% 26% 1% 0% 4% 0% 3% 3% 
Lyceum/General secondary 206 51% 14% 26% 0% 0% 5% 0% 1% 3% 
Sec. Vocational, proff. school 379 49% 14% 28% 0% 0% 5% 0% 1% 3% 
Specialty college  199 39% 19% 37% 0% 0% 2% 0% 1% 1% 
Higher education  346 26% 32% 35% 0% 0% 4% 0% 2% 1% 

Occupati
on 

Public servant 31 27% 17% 42% 0% 0% 8% 0% 6% 0% 
Director/ Manager 23* 18% 38% 36% 0% 0% 2% 0% 6% 0% 
Qualified specialist 174 27% 37% 32% 0% 0% 3% 0% 1% 0% 
Qualified worker  229 35% 20% 41% 0% 0% 3% 0% 0% 1% 
Unqualified worker  126 51% 14% 31% 0% 0% 2% 0% 1% 2% 
Farmer in private household 38 47% 13% 32% 0% 0% 7% 0% 0% 0% 
Entrepreneur  15* 28% 33% 38% 0% 0% 0% 0% 0% 0% 
Student 50 7% 39% 38% 0% 0% 12% 0% 4% 0% 
Maternity leave 52 22% 17% 60% 0% 0% 0% 0% 1% 0% 
Retired 467 72% 5% 11% 1% 0% 4% 0% 2% 5% 
Unemployed/ Jobless 191 40% 16% 33% 0% 0% 4% 0% 2% 6% 

Househo
ld 

income 

Less than MDL 3 thousand 317 56% 6% 24% 1% 0% 4% 0% 2% 7% 
3 – 5 thousand MDL 314 54% 17% 24% 0% 0% 3% 0% 1% 2% 
5 – 10 thousand MDL 331 40% 22% 33% 0% 0% 3% 0% 2% 1% 
10 – 15 thousand MDL 119 25% 31% 40% 0% 0% 2% 0% 1% 1% 
15 – 20 thousand MDL 53 37% 23% 37% 0% 0% 3% 0% 0% 0% 
20 – 25 thousand MDL 10* 28% 44% 17% 0% 0% 11% 0% 0% 0% 
Over 25 thousand MDL 11* 14% 23% 62% 0% 0% 0% 0% 0% 0% 
DK/NA 219 29% 21% 37% 0% 0% 9% 0% 3% 1% 

Car 
I drive 444 34% 23% 37% 0% 0% 4% 0% 1% 1% 
Another member drives 258 37% 21% 34% 1% 0% 3% 0% 3% 2% 
We do not have a car 664 51% 14% 25% 0% 0% 4% 0% 1% 4% 

Languag
e 

Romanian/Moldovan 1051 43% 19% 31% 0% 0% 3% 0% 1% 3% 
Russian 224 36% 20% 32% 0% 0% 9% 0% 2% 0% 
Ukrainian 23* 58% 19% 14% 5% 0% 5% 0% 0% 0% 
Gagauz 34 57% 3% 32% 0% 0% 0% 0% 6% 3% 
Other 26* 28% 16% 40% 0% 0% 14% 0% 2% 0% 
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Annex 3.1.2.2: The source of information that citizens trust most. ”Q7. Which of these sources do you trust most to offer 
accurate information?” 

%, per row N 
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Total 1374 33% 15% 22% 2% 1% 0% 4% 0% 20% 2% 
Gende

r 
Male 657 32% 15% 23% 1% 0% 5% 1% 21% 1% 1% 
Female 717 34% 16% 22% 2% 0% 4% 0% 19% 2% 2% 

Age 

18 – 25 y.o. 112 14% 23% 40% 1% 0% 3% 0% 17% 1% 0% 
26 – 35 y.o. 216 14% 20% 35% 2% 0% 6% 1% 20% 2% 0% 
36 – 45 y.o. 231 27% 17% 21% 0% 0% 5% 0% 25% 2% 3% 
46 – 65 y.o. 496 45% 14% 14% 1% 0% 3% 0% 20% 1% 3% 
Over 65 y.o. 319 60% 4% 8% 1% 0% 4% 0% 16% 3% 3% 

Enviro
nment 

Urban 608 29% 17% 24% 0% 0% 3% 1% 22% 2% 1% 
Rural 766 36% 14% 21% 2% 0% 5% 0% 18% 1% 3% 

Regio
n 

North 389 34% 12% 26% 0% 0% 6% 0% 17% 1% 3% 
Centre 365 37% 15% 18% 2% 0% 2% 1% 22% 2% 2% 
Chisinau 326 25% 23% 23% 0% 0% 3% 0% 22% 3% 1% 
South 294 34% 11% 22% 3% 0% 6% 1% 21% 1% 2% 

Studie
s 

Elementary studies 7* 20% 0% 65% 0% 0% 8% 0% 7% 0% 0% 
Gymnasium 230 44% 11% 13% 1% 0% 4% 0% 22% 1% 4% 
Lyceum/General secondary 206 35% 11% 23% 4% 0% 3% 0% 21% 1% 2% 
Sec. Vocational, proff. school 379 35% 10% 20% 1% 0% 7% 0% 22% 3% 2% 
Specialty college  199 30% 15% 33% 1% 0% 3% 1% 14% 1% 1% 
Higher education  346 25% 26% 23% 0% 0% 3% 1% 20% 1% 0% 

Occup
ation 

Public servant 31 30% 17% 33% 2% 0% 6% 3% 8% 0% 0% 
Director/ Manager 23* 17% 22% 24% 0% 0% 0% 0% 37% 0% 0% 
Qualified specialist 174 20% 32% 21% 0% 0% 4% 1% 21% 1% 1% 
Qualified worker  229 26% 16% 28% 1% 0% 5% 0% 21% 3% 1% 
Unqualified worker  126 33% 9% 27% 2% 0% 4% 0% 23% 0% 1% 
Farmer in private household 38 32% 12% 28% 6% 0% 5% 0% 13% 0% 5% 
Entrepreneur  15* 28% 42% 19% 0% 0% 0% 0% 10% 0% 0% 
Student 50 8% 30% 36% 3% 0% 5% 0% 19% 0% 0% 
Maternity leave 52 18% 17% 38% 3% 0% 0% 0% 25% 0% 0% 
Retired 467 54% 5% 10% 2% 0% 3% 0% 20% 3% 3% 
Unemployed/ Jobless 191 36% 10% 23% 0% 0% 5% 1% 18% 2% 4% 

House
hold 

incom
e 

Less than MDL 3 thousand 317 42% 4% 18% 1% 0% 6% 0% 22% 2% 5% 
3 – 5 thousand MDL 314 42% 16% 15% 1% 0% 3% 0% 20% 2% 2% 
5 – 10 thousand MDL 331 32% 17% 24% 1% 0% 4% 0% 19% 1% 1% 
10 – 15 thousand MDL 119 21% 30% 29% 2% 0% 2% 1% 15% 0% 0% 
15 – 20 thousand MDL 53 27% 16% 29% 0% 0% 2% 0% 26% 0% 0% 
20 – 25 thousand MDL 10* 7% 36% 21% 0% 0% 7% 0% 29% 0% 0% 
Over 25 thousand MDL 11* 29% 23% 23% 0% 0% 0% 15% 9% 0% 0% 
DK/NA 219 23% 15% 27% 2% 0% 8% 1% 21% 2% 1% 

Car 
I drive 444 27% 18% 27% 1% 0% 6% 1% 18% 2% 1% 
Another member drives 258 32% 20% 23% 2% 0% 3% 0% 17% 2% 1% 
We do not have a car 664 38% 12% 18% 1% 0% 4% 0% 23% 1% 3% 

Langu
age 

Romanian/Moldovan 1051 34% 17% 21% 1% 0% 3% 1% 19% 1% 2% 
Russian 224 24% 13% 28% 1% 0% 8% 0% 24% 1% 1% 
Ukrainian 23* 30% 11% 17% 5% 0% 19% 0% 18% 0% 0% 
Gagauz 34 47% 5% 21% 5% 0% 3% 0% 15% 0% 3% 
Other 26* 27% 9% 22% 0% 0% 7% 0% 24% 11% 0% 
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Annex 3.1.3: Level of citizens’ confidence in media sources. ”Q32. Do you agree or disagree with the following statement?” 
part 1 

%, per row N 

Any information that appears on the TV, radio, is 
written in newspapers or on the internet is true  

Totally 
agree Agree Disagree Totally 

disagree DK/NA 

Total Total 1374 5% 10% 52% 29% 3% 

Gender Male 657 4% 9% 52% 32% 3% 
Female 717 6% 11% 52% 27% 4% 

Age 

18 – 25 y.o. 112 4% 9% 51% 33% 3% 
26 – 35 y.o. 216 7% 11% 52% 26% 4% 
36 – 45 y.o. 231 7% 9% 54% 27% 2% 
46 – 65 y.o. 496 5% 9% 54% 30% 2% 
Over 65 y.o. 319 3% 10% 47% 33% 7% 

Environment Urban 608 5% 10% 54% 28% 2% 
Rural 766 6% 9% 50% 30% 4% 

Region 

North 389 10% 15% 51% 19% 5% 
Centre 365 4% 9% 51% 31% 4% 
Chisinau 326 3% 5% 59% 31% 1% 
South 294 3% 10% 47% 38% 2% 

Studies 

Elementary studies 7* 23% 34% 43% 0% 0% 
Gymnasium 230 7% 12% 43% 34% 4% 
Lyceum/General secondary 206 5% 11% 48% 32% 4% 
Sec. Vocational, proff. school 379 7% 9% 55% 26% 4% 
Specialty college  199 6% 7% 57% 28% 2% 
Higher education  346 3% 10% 55% 30% 3% 

Occupation 

Public servant 31 11% 0% 54% 36% 0% 
Director/ Manager 23* 4% 4% 44% 38% 10% 
Qualified specialist 174 3% 8% 56% 31% 2% 
Qualified worker  229 7% 11% 54% 26% 3% 
Unqualified worker  126 6% 5% 52% 34% 4% 
Farmer in private household 38 2% 9% 55% 32% 2% 
Entrepreneur  15* 0% 18% 32% 45% 5% 
Student 50 4% 7% 62% 23% 5% 
Maternity leave 52 3% 15% 47% 35% 0% 
Retired 467 4% 11% 50% 32% 5% 
Unemployed/ Jobless 191 9% 13% 49% 25% 5% 

Household 
income 

Less than MDL 3 thousand 317 4% 11% 54% 26% 6% 
3 – 5 thousand MDL 314 9% 10% 50% 27% 3% 
5 – 10 thousand MDL 331 6% 12% 53% 25% 4% 
10 – 15 thousand MDL 119 7% 8% 52% 32% 2% 
15 – 20 thousand MDL 53 5% 13% 39% 43% 0% 
20 – 25 thousand MDL 10* 0% 7% 67% 26% 0% 
Over 25 thousand MDL 11* 0% 9% 33% 58% 0% 
DK/NA 219 2% 5% 55% 35% 3% 

Car 
I drive 444 4% 9% 51% 32% 4% 
Another member drives 258 6% 10% 59% 23% 2% 
We do not have a car 664 6% 10% 50% 30% 3% 

Language 

Romanian/Moldovan 1051 5% 10% 51% 30% 4% 
Russian 224 5% 7% 57% 29% 2% 
Ukrainian 23* 7% 14% 54% 21% 5% 
Gagauz 34 5% 10% 48% 34% 3% 
Other 26* 8% 13% 62% 15% 2% 
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Annex 3.1.3: Level of citizens’ confidence in media sources. ”Q32 Do you agree or disagree with the following statement?” 
part 2 

%, per row N 

I have several news sources that I trust and I don’t 
check what other sources say 

Totally 
agree Agree Disagree Totally 

disagree DK/NA 

Total Total 1374 16% 37% 33% 11% 3% 

Gender Male 657 15% 36% 34% 12% 3% 
Female 717 16% 38% 32% 11% 3% 

Age 

18 – 25 y.o. 112 15% 35% 35% 13% 2% 
26 – 35 y.o. 216 18% 30% 33% 14% 5% 
36 – 45 y.o. 231 13% 41% 36% 8% 2% 
46 – 65 y.o. 496 16% 38% 33% 11% 2% 
Over 65 y.o. 319 13% 40% 30% 11% 7% 

Environment Urban 608 13% 37% 37% 11% 2% 
Rural 766 17% 36% 31% 12% 4% 

Region 

North 389 19% 30% 37% 11% 4% 
Centre 365 18% 41% 30% 7% 4% 
Chisinau 326 9% 39% 40% 10% 2% 
South 294 16% 37% 26% 18% 3% 

Studies 

Elementary studies 7* 39% 45% 8% 0% 8% 
Gymnasium 230 18% 36% 25% 16% 5% 
Lyceum/General secondary 206 19% 36% 29% 12% 4% 
Sec. Vocational, proff. school 379 15% 37% 37% 8% 3% 
Specialty college  199 16% 40% 34% 8% 2% 
Higher education  346 12% 36% 38% 13% 2% 

Occupation 

Public servant 31 21% 21% 31% 23% 4% 
Director/ Manager 23* 0% 27% 52% 14% 8% 
Qualified specialist 174 10% 37% 36% 16% 1% 
Qualified worker  229 16% 40% 32% 9% 3% 
Unqualified worker  126 18% 39% 28% 10% 7% 
Farmer in private household 38 10% 40% 35% 10% 5% 
Entrepreneur  15* 0% 69% 26% 0% 5% 
Student 50 14% 35% 37% 9% 4% 
Maternity leave 52 19% 33% 31% 15% 2% 
Retired 467 16% 38% 30% 11% 4% 
Unemployed/ Jobless 191 20% 30% 37% 10% 2% 

Household 
income 

Less than MDL 3 thousand 317 19% 35% 31% 10% 5% 
3 – 5 thousand MDL 314 17% 36% 35% 10% 2% 
5 – 10 thousand MDL 331 20% 36% 28% 11% 4% 
10 – 15 thousand MDL 119 13% 37% 35% 13% 3% 
15 – 20 thousand MDL 53 12% 42% 32% 14% 0% 
20 – 25 thousand MDL 10* 0% 28% 53% 19% 0% 
Over 25 thousand MDL 11* 9% 30% 46% 9% 6% 
DK/NA 219 8% 40% 39% 11% 3% 

Car 
I drive 444 14% 34% 35% 13% 4% 
Another member drives 258 14% 41% 31% 11% 2% 
We do not have a car 664 17% 37% 33% 10% 3% 

Language 

Romanian/Moldovan 1051 17% 38% 33% 10% 3% 
Russian 224 12% 32% 37% 16% 3% 
Ukrainian 23* 3% 32% 39% 18% 8% 
Gagauz 34 15% 38% 19% 15% 13% 
Other 26* 12% 34% 44% 8% 2% 
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Annex 3.1.3: Level of citizens’ confidence in media sources. ”Q32 Do you agree or disagree with the following statement?” 
part 4 

%, per row N 

I trust mass-media sources that a recommended by 
trusted people 

Totally 
agree Agree Disagree Totally 

disagree DK/NA 

Total Total 1374 13% 32% 39% 13% 3% 

Gender Male 657 11% 30% 42% 14% 3% 
Female 717 15% 35% 35% 12% 4% 

Age 

18 – 25 y.o. 112 15% 33% 33% 17% 3% 
26 – 35 y.o. 216 14% 27% 38% 17% 4% 
36 – 45 y.o. 231 14% 36% 39% 10% 2% 
46 – 65 y.o. 496 11% 34% 41% 11% 2% 
Over 65 y.o. 319 13% 33% 38% 11% 5% 

Environment Urban 608 11% 29% 46% 12% 2% 
Rural 766 15% 35% 33% 14% 4% 

Region 

North 389 13% 28% 40% 16% 3% 
Centre 365 16% 33% 33% 12% 5% 
Chisinau 326 8% 29% 52% 10% 1% 
South 294 15% 39% 28% 14% 4% 

Studies 

Elementary studies 7* 39% 18% 27% 16% 0% 
Gymnasium 230 12% 33% 35% 14% 5% 
Lyceum/General secondary 206 16% 33% 32% 15% 3% 
Sec. Vocational, proff. school 379 14% 36% 36% 11% 3% 
Specialty college  199 15% 24% 45% 12% 3% 
Higher education  346 9% 32% 43% 14% 2% 

Occupation 

Public servant 31 10% 29% 20% 41% 0% 
Director/ Manager 23* 10% 17% 58% 7% 8% 
Qualified specialist 174 7% 35% 43% 13% 2% 
Qualified worker  229 11% 36% 37% 12% 4% 
Unqualified worker  126 14% 30% 42% 11% 3% 
Farmer in private household 38 19% 35% 28% 16% 2% 
Entrepreneur  15* 12% 45% 28% 6% 9% 
Student 50 19% 31% 33% 13% 5% 
Maternity leave 52 18% 29% 36% 18% 0% 
Retired 467 13% 34% 36% 13% 4% 
Unemployed/ Jobless 191 14% 25% 44% 14% 3% 

Household 
income 

Less than MDL 3 thousand 317 14% 32% 37% 13% 4% 
3 – 5 thousand MDL 314 14% 36% 36% 13% 2% 
5 – 10 thousand MDL 331 13% 32% 38% 13% 4% 
10 – 15 thousand MDL 119 13% 38% 31% 15% 4% 
15 – 20 thousand MDL 53 18% 38% 33% 11% 0% 
20 – 25 thousand MDL 10* 0% 28% 53% 19% 0% 
Over 25 thousand MDL 11* 18% 30% 44% 9% 0% 
DK/NA 219 9% 26% 50% 13% 3% 

Car 
I drive 444 11% 29% 44% 14% 2% 
Another member drives 258 13% 35% 35% 14% 4% 
We do not have a car 664 14% 34% 36% 12% 3% 

Language 

Romanian/Moldovan 1051 13% 32% 38% 13% 3% 
Russian 224 11% 35% 42% 11% 2% 
Ukrainian 23* 14% 24% 43% 15% 5% 
Gagauz 34 8% 33% 29% 23% 8% 
Other 26* 15% 22% 63% 0% 0% 
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Annex 3.1.3: Level of citizens’ confidence in media sources. ”Q32 Do you agree or disagree with the following statement?” 
part 5 

%, per row N 

I check how news is presented in various mass-
media sources 

Totally 
agree Agree Disagree Totally 

disagree DK/NA 

Total Total 1374 29% 36% 20% 11% 5% 

Gender Male 657 29% 37% 18% 10% 6% 
Female 717 29% 35% 21% 12% 4% 

Age 

18 – 25 y.o. 112 22% 40% 23% 11% 4% 
26 – 35 y.o. 216 28% 39% 17% 13% 4% 
36 – 45 y.o. 231 32% 40% 16% 7% 5% 
46 – 65 y.o. 496 31% 32% 22% 10% 4% 
Over 65 y.o. 319 25% 29% 22% 16% 9% 

Environment Urban 608 34% 40% 17% 7% 2% 
Rural 766 25% 32% 22% 14% 7% 

Region 

North 389 21% 32% 25% 17% 6% 
Centre 365 22% 38% 22% 10% 7% 
Chisinau 326 42% 39% 14% 4% 1% 
South 294 32% 33% 18% 13% 4% 

Studies 

Elementary studies 7* 12% 73% 0% 8% 7% 
Gymnasium 230 20% 33% 20% 18% 9% 
Lyceum/General secondary 206 24% 39% 22% 11% 4% 
Sec. Vocational, proff. school 379 26% 37% 22% 11% 4% 
Specialty college  199 31% 35% 20% 8% 6% 
Higher education  346 39% 34% 16% 9% 2% 

Occupation 

Public servant 31 41% 27% 12% 18% 2% 
Director/ Manager 23* 35% 36% 10% 11% 8% 
Qualified specialist 174 40% 36% 16% 7% 1% 
Qualified worker  229 31% 39% 19% 9% 3% 
Unqualified worker  126 19% 42% 21% 8% 10% 
Farmer in private household 38 32% 24% 25% 11% 8% 
Entrepreneur  15* 5% 79% 5% 0% 11% 
Student 50 34% 43% 9% 8% 6% 
Maternity leave 52 22% 39% 22% 17% 0% 
Retired 467 25% 34% 20% 14% 7% 
Unemployed/ Jobless 191 28% 24% 30% 15% 3% 

Household 
income 

Less than MDL 3 thousand 317 20% 29% 25% 15% 11% 
3 – 5 thousand MDL 314 27% 36% 21% 12% 4% 
5 – 10 thousand MDL 331 37% 32% 19% 8% 4% 
10 – 15 thousand MDL 119 33% 34% 15% 15% 3% 
15 – 20 thousand MDL 53 26% 41% 16% 16% 1% 
20 – 25 thousand MDL 10* 39% 36% 25% 0% 0% 
Over 25 thousand MDL 11* 30% 56% 8% 0% 6% 
DK/NA 219 26% 45% 18% 9% 3% 

Car 
I drive 444 34% 34% 18% 9% 5% 
Another member drives 258 29% 36% 21% 13% 2% 
We do not have a car 664 25% 37% 21% 12% 5% 

Language 

Romanian/Moldovan 1051 29% 36% 20% 11% 5% 
Russian 224 27% 38% 22% 9% 4% 
Ukrainian 23* 20% 16% 38% 21% 5% 
Gagauz 34 30% 22% 20% 22% 7% 
Other 26* 66% 21% 0% 11% 2% 
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Annex 3.1.3: Level of citizens’ confidence in media sources. ”Q32. Do you agree or disagree with the following statement?” 
part 6 

%, per row N 
I do not trust any mass-media 

Totally 
agree Agree Disagree Totally 

disagree DK/NA 

Total Total 1374 16% 26% 39% 15% 4% 

Gender Male 657 18% 26% 37% 15% 3% 
Female 717 14% 26% 41% 15% 4% 

Age 

18 – 25 y.o. 112 18% 24% 45% 10% 1% 
26 – 35 y.o. 216 18% 26% 37% 14% 5% 
36 – 45 y.o. 231 17% 32% 34% 15% 2% 
46 – 65 y.o. 496 15% 25% 40% 17% 4% 
Over 65 y.o. 319 12% 23% 43% 16% 6% 

Environment Urban 608 14% 28% 41% 16% 2% 
Rural 766 18% 24% 38% 14% 5% 

Region 

North 389 22% 27% 34% 14% 3% 
Centre 365 14% 27% 37% 15% 6% 
Chisinau 326 14% 24% 49% 12% 2% 
South 294 13% 25% 39% 18% 5% 

Studies 

Elementary studies 7* 20% 65% 8% 0% 7% 
Gymnasium 230 19% 29% 30% 15% 7% 
Lyceum/General secondary 206 21% 20% 40% 15% 5% 
Sec. Vocational, proff. school 379 17% 31% 35% 13% 3% 
Specialty college  199 14% 19% 48% 14% 5% 
Higher education  346 12% 26% 44% 17% 1% 

Occupation 

Public servant 31 18% 34% 38% 10% 0% 
Director/ Manager 23* 14% 41% 25% 8% 12% 
Qualified specialist 174 12% 24% 47% 15% 1% 
Qualified worker  229 16% 29% 37% 15% 3% 
Unqualified worker  126 16% 30% 38% 9% 7% 
Farmer in private household 38 14% 30% 19% 25% 12% 
Entrepreneur  15* 0% 30% 48% 12% 11% 
Student 50 21% 15% 55% 9% 0% 
Maternity leave 52 26% 21% 35% 19% 0% 
Retired 467 16% 20% 40% 17% 6% 
Unemployed/ Jobless 191 17% 30% 37% 14% 2% 

Household 
income 

Less than MDL 3 thousand 317 23% 26% 32% 13% 6% 
3 – 5 thousand MDL 314 12% 28% 40% 18% 2% 
5 – 10 thousand MDL 331 15% 25% 42% 15% 4% 
10 – 15 thousand MDL 119 15% 22% 42% 20% 2% 
15 – 20 thousand MDL 53 14% 30% 38% 15% 3% 
20 – 25 thousand MDL 10* 0% 0% 74% 26% 0% 
Over 25 thousand MDL 11* 9% 18% 67% 0% 6% 
DK/NA 219 17% 29% 39% 12% 4% 

Car 
I drive 444 17% 24% 39% 15% 5% 
Another member drives 258 14% 24% 43% 17% 3% 
We do not have a car 664 17% 29% 38% 13% 3% 

Language 

Romanian/Moldovan 1051 15% 25% 40% 16% 4% 
Russian 224 17% 29% 39% 12% 3% 
Ukrainian 23* 12% 28% 32% 17% 11% 
Gagauz 34 13% 19% 39% 13% 15% 
Other 26* 34% 24% 34% 9% 0% 
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Annex 3.1.4: Share of citizens who watch news in Romanian, Russian and/or English languages. ”Q31. In which languages 
do you usually follow the news? Evaluate for each language separately.” part 1 

%, per row N 

Romanian/Moldovan 

I read news 
I watch 

video/liste
n to audios 

Usually, I 
do not 
follow 

news in 
this 

language 

I do not 
know this 

language at 
all 

Total Total 1374 61% 71% 18% 9% 

Gender Male 657 64% 73% 17% 9% 
Female 717 59% 69% 19% 9% 

Age 

18 – 25 y.o. 112 73% 73% 16% 6% 
26 – 35 y.o. 216 61% 69% 19% 8% 
36 – 45 y.o. 231 69% 78% 13% 7% 
46 – 65 y.o. 496 59% 70% 19% 11% 
Over 65 y.o. 319 49% 68% 20% 12% 

Environ
ment 

Urban 608 66% 72% 14% 11% 
Rural 766 58% 70% 21% 7% 

Region 

North 389 51% 66% 28% 7% 
Centre 365 66% 83% 9% 2% 
Chisinau 326 77% 79% 10% 8% 
South 294 52% 55% 23% 21% 

Studies 

Elementary studies 7* 77% 66% 0% 7% 
Gymnasium 230 51% 72% 22% 7% 
Lyceum/General secondary 206 57% 68% 17% 7% 
Sec. Vocational, proff. school 379 60% 66% 17% 13% 
Specialty college  199 69% 74% 15% 8% 
Higher education  346 68% 76% 18% 8% 

Occupati
on 

Public servant 31 72% 61% 22% 0% 
Director/ Manager 23* 83% 84% 6% 10% 
Qualified specialist 174 74% 78% 12% 7% 
Qualified worker  229 64% 80% 17% 6% 
Unqualified worker  126 59% 65% 15% 9% 
Farmer in private household 38 69% 63% 15% 7% 
Entrepreneur  15* 54% 74% 11% 7% 
Student 50 68% 72% 25% 6% 
Maternity leave 52 66% 67% 27% 9% 
Retired 467 51% 67% 21% 13% 
Unemployed/ Jobless 191 57% 70% 15% 10% 

Househo
ld 

income 

Less than MDL 3 thousand 317 52% 63% 22% 15% 
3 – 5 thousand MDL 314 56% 71% 17% 10% 
5 – 10 thousand MDL 331 62% 69% 23% 7% 
10 – 15 thousand MDL 119 70% 76% 20% 3% 
15 – 20 thousand MDL 53 76% 81% 11% 2% 
20 – 25 thousand MDL 10* 93% 82% 18% 0% 
Over 25 thousand MDL 11* 77% 85% 8% 6% 
DK/NA 219 68% 77% 7% 12% 

Car 
I drive 444 66% 72% 15% 8% 
Another member drives 258 64% 72% 19% 8% 
We do not have a car 664 57% 70% 19% 10% 

Languag
e 

Romanian/Moldovan 1051 72% 83% 13% 0% 
Russian 224 22% 28% 34% 39% 
Ukrainian 23* 19% 24% 29% 52% 
Gagauz 34 3% 9% 48% 50% 
Other 26* 72% 80% 12% 8% 
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Annex 3.1.4: Share of citizens who watch news in Romanian, Russian and/or English languages. ”Q31. In which languages 
do you usually follow the news? Evaluate for each language separately.” part 2 

%, per row N 

Russian 

I read news 
I watch 

video/liste
n to audios 

Usually, I 
do not 
follow 

news in 
this 

language 

I do not 
know this 

language at 
all 

Total Total 1374 53% 71% 24% 5% 

Gender Male 657 54% 76% 21% 4% 
Female 717 51% 66% 27% 6% 

Age 

18 – 25 y.o. 112 46% 70% 25% 6% 
26 – 35 y.o. 216 50% 67% 26% 5% 
36 – 45 y.o. 231 60% 73% 22% 3% 
46 – 65 y.o. 496 57% 76% 23% 4% 
Over 65 y.o. 319 43% 67% 27% 9% 

Environ
ment 

Urban 608 59% 74% 20% 4% 
Rural 766 48% 69% 28% 5% 

Region 

North 389 47% 69% 32% 2% 
Centre 365 42% 63% 27% 8% 
Chisinau 326 69% 76% 17% 5% 
South 294 54% 77% 22% 5% 

Studies 

Elementary studies 7* 72% 34% 35% 20% 
Gymnasium 230 43% 69% 30% 6% 
Lyceum/General secondary 206 46% 70% 19% 6% 
Sec. Vocational, proff. school 379 57% 74% 23% 4% 
Specialty college  199 58% 73% 25% 2% 
Higher education  346 54% 70% 25% 6% 

Occupati
on 

Public servant 31 44% 63% 28% 6% 
Director/ Manager 23* 84% 86% 8% 0% 
Qualified specialist 174 58% 68% 24% 6% 
Qualified worker  229 55% 77% 22% 2% 
Unqualified worker  126 51% 71% 27% 3% 
Farmer in private household 38 58% 60% 33% 0% 
Entrepreneur  15* 62% 73% 13% 5% 
Student 50 43% 70% 28% 10% 
Maternity leave 52 57% 57% 33% 3% 
Retired 467 50% 69% 26% 7% 
Unemployed/ Jobless 191 49% 75% 21% 4% 

Househo
ld 

income 

Less than MDL 3 thousand 317 50% 69% 29% 8% 
3 – 5 thousand MDL 314 48% 71% 29% 4% 
5 – 10 thousand MDL 331 51% 72% 23% 5% 
10 – 15 thousand MDL 119 51% 70% 22% 5% 
15 – 20 thousand MDL 53 56% 66% 23% 2% 
20 – 25 thousand MDL 10* 82% 71% 7% 11% 
Over 25 thousand MDL 11* 60% 68% 22% 9% 
DK/NA 219 61% 76% 19% 4% 

Car 
I drive 444 55% 74% 21% 4% 
Another member drives 258 53% 71% 22% 7% 
We do not have a car 664 51% 69% 28% 4% 

Languag
e 

Romanian/Moldovan 1051 49% 67% 27% 6% 
Russian 224 70% 83% 18% 1% 
Ukrainian 23* 51% 93% 38% 0% 
Gagauz 34 33% 94% 8% 0% 
Other 26* 85% 97% 5% 0% 
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Annex 3.1.4: Share of citizens who watch news in Romanian, Russian and/or English languages. ”Q31. In which languages 
do you usually follow the new? Evaluate for each language separately.” part 3 

%, per row N 

English 

I read news 
I watch 

video/liste
n to audios 

Usually, I 
do not 
follow 

news in 
this 

language 

I do not 
know this 

language at 
all 

Total Total 1374 9% 11% 13% 79% 

Gender Male 657 10% 12% 13% 78% 
Female 717 9% 9% 14% 80% 

Age 

18 – 25 y.o. 112 25% 28% 28% 45% 
26 – 35 y.o. 216 10% 12% 13% 78% 
36 – 45 y.o. 231 14% 16% 17% 70% 
46 – 65 y.o. 496 3% 5% 9% 89% 
Over 65 y.o. 319 3% 3% 8% 92% 

Environ
ment 

Urban 608 15% 18% 18% 67% 
Rural 766 5% 5% 10% 88% 

Region 

North 389 6% 4% 13% 84% 
Centre 365 6% 8% 14% 82% 
Chisinau 326 23% 24% 17% 61% 
South 294 3% 8% 10% 88% 

Studies 

Elementary studies 7* 38% 0% 11% 100% 
Gymnasium 230 6% 4% 9% 90% 
Lyceum/General secondary 206 8% 8% 11% 80% 
Sec. Vocational, proff. school 379 3% 5% 9% 89% 
Specialty college  199 6% 10% 15% 77% 
Higher education  346 20% 23% 21% 61% 

Occupati
on 

Public servant 31 17% 6% 7% 80% 
Director/ Manager 23* 35% 34% 28% 43% 
Qualified specialist 174 23% 23% 16% 60% 
Qualified worker  229 6% 8% 16% 79% 
Unqualified worker  126 4% 3% 7% 91% 
Farmer in private household 38 0% 3% 2% 95% 
Entrepreneur  15* 0% 7% 28% 64% 
Student 50 31% 36% 29% 34% 
Maternity leave 52 15% 15% 26% 64% 
Retired 467 2% 3% 7% 93% 
Unemployed/ Jobless 191 4% 9% 12% 86% 

Househo
ld 

income 

Less than MDL 3 thousand 317 1% 3% 8% 93% 
3 – 5 thousand MDL 314 6% 6% 9% 89% 
5 – 10 thousand MDL 331 10% 11% 14% 77% 
10 – 15 thousand MDL 119 19% 22% 17% 66% 
15 – 20 thousand MDL 53 7% 10% 20% 72% 
20 – 25 thousand MDL 10* 42% 32% 18% 51% 
Over 25 thousand MDL 11* 25% 23% 22% 46% 
DK/NA 219 14% 17% 20% 64% 

Car 
I drive 444 13% 16% 15% 74% 
Another member drives 258 10% 11% 14% 75% 
We do not have a car 664 6% 7% 12% 84% 

Languag
e 

Romanian/Moldovan 1051 9% 11% 15% 78% 
Russian 224 11% 8% 11% 82% 
Ukrainian 23* 0% 7% 4% 89% 
Gagauz 34 0% 0% 2% 98% 
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Other 26* 36% 33% 12% 59% 

  



ANNEX 

98 
 

98 
Table 3.2.1: Behavior while watching news on television. ”Q9. Usually, how do you personally watch the news on TV?” part 
1 

%, per row N 

Most of the time, the TV is 
on while I do other things 

– I listen more carefully 
only when I hear 

something interesting 

Half of the time I watch TV, 
half - I do other things 

 
Total 1098 25% 32%  

Gender Male 527 21% 31%  
Female 571 29% 33%  

Age 

18 – 25 y.o. 54 44% 29%  
26 – 35 y.o. 136 33% 37%  
36 – 45 y.o. 180 24% 37%  
46 – 65 y.o. 441 21% 30%  
Over 65 y.o. 287 17% 27%  

Environ
ment 

Urban 430 22% 35%  
Rural 668 27% 30%  

Region 

North 315 35% 28%  
Centre 322 18% 36%  
Chisinau 216 19% 32%  
South 245 26% 32%  

Studies 

Elementary studies 5* 18% 33%  
Gymnasium 194 20% 31%  
Lyceum/General secondary 159 24% 33%  
Sec. Vocational, proff. school 326 24% 34%  
Specialty college  163 32% 27%  
Higher education  247 25% 33%  

Occupati
on 

Public servant 25* 19% 34%  
Director/ Manager 16* 9% 38%  
Qualified specialist 120 26% 38%  
Qualified worker  180 27% 35%  
Unqualified worker  107 19% 38%  
Farmer in private household 28* 27% 29%  
Entrepreneur  10* 44% 0%  
Student 21* 43% 29%  
Maternity leave 34* 47% 37%  
Retired 425 20% 25%  
Unemployed/ Jobless 149 27% 33%  

Househo
ld 

income 

Less than MDL 3 thousand 267 28% 31%  
3 – 5 thousand MDL 269 28% 26%  
5 – 10 thousand MDL 265 25% 30%  
10 – 15 thousand MDL 87 31% 37%  
15 – 20 thousand MDL 43 15% 52%  
20 – 25 thousand MDL 6* 0% 67%  
Over 25 thousand MDL 6* 14% 32%  
DK/NA 155 18% 34%  

Car 
I drive 339 26% 29%  
Another member drives 205 32% 32%  
We do not have a car 546 21% 34%  

Languag
e 

Romanian/Moldovan 854 23% 33%  
Russian 165 38% 24%  
Ukrainian 21* 32% 18%  
Gagauz 30 21% 34%  
Other 16* 8% 51%  
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Table 3.2.1: Behavior while watching news on television. ”Q9. Usually, how do you personally watch the news on TV?” part 
2 

%, per row N 
I usually watch the entire newscast 

without doing other things at the 
same time 

None DK/NA 
 

Total 1098 38% 4% 0%  

Gender Male 527 42% 5% 1%  
Female 571 35% 4% 0%  

Age 

18 – 25 y.o. 54 20% 7% 0%  
26 – 35 y.o. 136 23% 7% 1%  
36 – 45 y.o. 180 33% 6% 0%  
46 – 65 y.o. 441 45% 4% 0%  
Over 65 y.o. 287 56% 0% 0%  

Environment Urban 430 41% 2% 0%  
Rural 668 36% 6% 0%  

Region 

North 315 33% 4% 0%  
Centre 322 40% 5% 1%  
Chisinau 216 45% 4% 0%  
South 245 38% 4% 0%  

Studies 

Elementary studies 5* 48% 0% 0%  
Gymnasium 194 40% 8% 1%  
Lyceum/General secondary 159 40% 2% 0%  
Sec. Vocational, proff. school 326 38% 4% 0%  
Specialty college  163 38% 3% 1%  
Higher education  247 37% 4% 0%  

Occupation 

Public servant 25* 44% 3% 0%  
Director/ Manager 16* 53% 0% 0%  
Qualified specialist 120 35% 2% 0%  
Qualified worker  180 32% 6% 0%  
Unqualified worker  107 35% 6% 1%  
Farmer in private household 28* 41% 4% 0%  
Entrepreneur  10* 47% 9% 0%  
Student 21* 21% 7% 0%  
Maternity leave 34* 14% 2% 0%  
Retired 425 54% 1% 0%  
Unemployed/ Jobless 149 31% 9% 0%  

Household 
income 

Less than MDL 3 thousand 267 35% 6% 0%  
3 – 5 thousand MDL 269 43% 2% 0%  
5 – 10 thousand MDL 265 40% 5% 0%  
10 – 15 thousand MDL 87 26% 4% 2%  
15 – 20 thousand MDL 43 33% 0% 0%  
20 – 25 thousand MDL 6* 33% 0% 0%  
Over 25 thousand MDL 6* 54% 0% 0%  
DK/NA 155 42% 6% 0%  

Car 
I drive 339 38% 5% 1%  
Another member drives 205 32% 4% 0%  
We do not have a car 546 41% 4% 0%  

Language 

Romanian/Moldovan 854 40% 4% 0%  
Russian 165 32% 5% 0%  
Ukrainian 21* 29% 16% 5%  
Gagauz 30 37% 8% 0%  
Other 16* 41% 0% 0%  
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Table 3.2.2: Frequency of respondents’ intentional watching of news, by demographic criteria. ”Q10. When it is news time, 
for example, 19:00, 20:00 or 21:00, how often do you switch on the TV or change the channel particularly to watch news from 
Moldova?”  

Q10, % per row 

2020 

Always 
In the 

majority 
of cases 

Rarely Never Other 

Total 22% 34% 30% 11% 3% 

Gender Male 23% 34% 29% 10% 4% 
Female 21% 34% 31% 11% 3% 

Age 

18 – 25 y.o. 2% 18% 53% 24% 4% 
26 – 35 y.o. 7% 30% 46% 14% 3% 
36 – 45 y.o. 19% 30% 35% 12% 4% 
46 – 65 y.o. 25% 42% 23% 7% 3% 
Over 65 y.o. 45% 35% 12% 6% 3% 

Region 

North 18% 36% 31% 9% 6% 
Centre 23% 31% 29% 14% 3% 
Chisinau 25% 31% 32% 9% 3% 
South 23% 39% 27% 10% 2% 

TV programs 
produced in 

Russia 

Almost every time I watch TV 34% 32% 21% 10% 3% 
Sometimes 16% 36% 38% 7% 3% 
I don’t watch 17% 33% 29% 17% 4% 

Language  Romanian/Moldovan 22% 34% 31% 10% 3% 
Russian 22% 35% 29% 10% 4% 

Q10, % per row 2018 

 Always 
In the 

majority of 
cases 

Rarely Never Other 

Total 32% 37% 24% 5% 2% 

Gender Male 32% 37% 24% 6% 1% 
Female 32% 38% 24% 5% 2% 

Age 

18 – 25 y.o. 21% 22% 33% 18% 6% 
26 – 35 y.o. 16% 38% 35% 7% 3% 
36 – 45 y.o. 21% 42% 32% 4% 1% 
46 – 65 y.o. 38% 40% 18% 4% 1% 
Over 65 y.o. 46% 36% 14% 2% 2% 

Region 

North 37% 35% 22% 5% 1% 
Centre 27% 40% 28% 3% 2% 
Chisinau 31% 38% 21% 7% 3% 
South 33% 37% 22% 7% 2% 

TV programs 
produced in 

Russia 

Almost every time I watch TV 36% 37% 21% 4% 1% 
Sometimes 28% 37% 27% 6% 2% 
I don’t watch 33% 38% 21% 6% 2% 

Language  Romanian/Moldovan 33% 37% 24% 6% 1% 
Russian 35% 37% 21% 6% 2% 
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Annex 3.2.2: Frequency of respondents’ intentional watching of news, by demographic criteria. ”Q10. When it is news time, 
for example, 19:00, 20:00 or 21:00, how often do you switch on the TV or change the channel particularly to watch news from 
Moldova?” part 1 

%, per row N Always In the majority 
of cases Rarely 

 
Total 1098 23% 34% 32%  

Studies 

Elementary studies 5* 43% 33% 23%  
Gymnasium 194 20% 31% 36%  
Lyceum/General secondary 159 25% 38% 27%  
Sec. Vocational, proff. school 326 24% 33% 32%  
Specialty college  163 21% 35% 32%  
Higher education  247 21% 34% 31%  

Occupati
on 

Public servant 25* 15% 49% 26%  
Director/ Manager 16* 19% 33% 17%  
Qualified specialist 120 19% 40% 32%  
Qualified worker  180 16% 35% 39%  
Unqualified worker  107 13% 33% 39%  
Farmer in private household 28* 25% 38% 30%  
Entrepreneur  10* 10% 20% 61%  
Student 21* 2% 41% 25%  
Maternity leave 34* 4% 35% 51%  
Retired 425 39% 35% 21%  
Unemployed/ Jobless 149 21% 25% 34%  

Househo
ld 

income 

Less than MDL 3 thousand 267 28% 31% 29%  
3 – 5 thousand MDL 269 22% 38% 32%  
5 – 10 thousand MDL 265 26% 35% 26%  
10 – 15 thousand MDL 87 11% 30% 41%  
15 – 20 thousand MDL 43 23% 47% 26%  
20 – 25 thousand MDL 6* 28% 14% 39%  
Over 25 thousand MDL 6* 18% 36% 46%  
DK/NA 155 16% 30% 38%  

Car 
I drive 339 21% 34% 30%  
Another member drives 205 20% 35% 34%  
We do not have a car 546 24% 34% 32%  

 
  



ANNEX 

102 
 

102 
Annex 3.2.2: Frequency of respondents’ intentional watching of news, by demographic criteria. ”Q10. When it is news time, 
for example, 19:00, 20:00 or 21:00, how often do you switch on the TV or change the channel particularly to watch news from 
Moldova?” part 2 

%, per row N Never 

I only watch 
channels 
showing 

local news 

None DK/NA 

 
Total 1098 8% 1% 2% 0%  

Studies 

Elementary studies 5* 0% 0% 0% 0%  
Gymnasium 194 10% 0% 3% 0%  
Lyceum/General secondary 159 6% 1% 3% 0%  
Sec. Vocational, proff. school 326 8% 1% 2% 0%  
Specialty college  163 6% 3% 2% 0%  
Higher education  247 11% 1% 2% 0%  

Occupati
on 

Public servant 25* 8% 0% 3% 0%  
Director/ Manager 16* 22% 0% 9% 0%  
Qualified specialist 120 8% 1% 0% 0%  
Qualified worker  180 8% 2% 0% 0%  
Unqualified worker  107 11% 0% 3% 0%  
Farmer in private household 28* 7% 0% 0% 0%  
Entrepreneur  10* 9% 0% 0% 0%  
Student 21* 25% 0% 7% 0%  
Maternity leave 34* 7% 0% 2% 0%  
Retired 425 4% 1% 1% 0%  
Unemployed/ Jobless 149 11% 4% 4% 0%  

Househo
ld 

income 

Less than MDL 3 thousand 267 6% 1% 4% 0%  
3 – 5 thousand MDL 269 6% 1% 1% 0%  
5 – 10 thousand MDL 265 8% 2% 3% 0%  
10 – 15 thousand MDL 87 14% 2% 2% 0%  
15 – 20 thousand MDL 43 4% 0% 0% 0%  
20 – 25 thousand MDL 6* 20% 0% 0% 0%  
Over 25 thousand MDL 6* 0% 0% 0% 0%  
DK/NA 155 13% 0% 3% 0%  

Car 
I drive 339 8% 2% 5% 0%  
Another member drives 205 10% 1% 0% 0%  
We do not have a car 546 8% 1% 1% 0%  
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Annex 3.2.3: TV channels that are watched for news at least once a week. ”Q11. Please tell me what TV channels do you 
watch for news and events at least one a week?” part 1 

%, per row N Moldo
va 1 

Jurnal 
TV 

PRO 
TV 

PRIM
E TV8 Publi

ka TV 
NTV/ 
HTB 

Total 1098 44% 42% 36% 30% 29% 23% 16% 

Gender Male 527 43% 41% 36% 25% 33% 22% 18% 
Female 571 46% 42% 36% 35% 25% 23% 14% 

Age 

18 – 25 y.o. 54 41% 32% 28% 35% 20% 20% 13% 
26 – 35 y.o. 136 32% 41% 35% 29% 22% 24% 12% 
36 – 45 y.o. 180 44% 47% 44% 27% 29% 23% 13% 
46 – 65 y.o. 441 48% 44% 37% 32% 34% 24% 21% 
Over 65 y.o. 287 54% 36% 33% 27% 30% 19% 15% 

Environ
ment 

Urban 430 37% 43% 38% 30% 30% 21% 16% 
Rural 668 49% 41% 35% 30% 28% 24% 17% 

Region 

North 315 39% 26% 17% 25% 22% 19% 13% 
Centre 322 53% 53% 49% 36% 32% 26% 14% 
Chisinau 216 36% 50% 51% 28% 39% 21% 15% 
South 245 48% 41% 32% 31% 26% 25% 24% 

Studies 

Elementary studies 5 0% 0% 0% 33% 15% 33% 0% 
Gymnasium 194 52% 29% 28% 30% 25% 19% 22% 
Lyceum/General secondary 159 54% 38% 34% 26% 28% 19% 16% 
Sec. Vocational, proff. school 326 43% 43% 34% 37% 26% 21% 20% 
Specialty college  163 42% 42% 34% 29% 31% 25% 15% 
Higher education  247 38% 53% 48% 24% 36% 28% 9% 

Occupati
on 

Public servant 25 31% 58% 39% 4% 21% 43% 0% 
Director/ Manager 16 42% 50% 52% 24% 28% 28% 12% 
Qualified specialist 120 38% 55% 49% 27% 34% 30% 12% 
Qualified worker  180 43% 46% 40% 37% 32% 25% 18% 
Unqualified worker  107 46% 42% 36% 31% 25% 20% 20% 
Farmer in private household 28 53% 35% 36% 19% 35% 26% 11% 
Entrepreneur  10 18% 18% 52% 23% 55% 23% 38% 
Student 21 50% 42% 30% 42% 21% 18% 9% 
Maternity leave 34 47% 40% 33% 28% 23% 18% 9% 
Retired 425 49% 38% 32% 31% 29% 20% 18% 
Unemployed/ Jobless 149 42% 37% 31% 25% 28% 23% 19% 

Househo
ld 

income 

Less than MDL 3 thousand 267 53% 33% 23% 33% 27% 21% 17% 
3 – 5 thousand MDL 269 49% 41% 33% 29% 30% 22% 17% 
5 – 10 thousand MDL 265 41% 44% 38% 34% 27% 26% 18% 
10 – 15 thousand MDL 87 41% 52% 42% 22% 25% 23% 9% 
15 – 20 thousand MDL 43 38% 44% 50% 27% 27% 14% 16% 
20 – 25 thousand MDL 6 48% 53% 34% 13% 34% 13% 0% 
Over 25 thousand MDL 6 28% 68% 50% 18% 36% 32% 14% 
DK/NA 155 35% 43% 47% 29% 36% 23% 15% 

Car 
I drive 339 38% 48% 41% 24% 32% 24% 13% 
Another member drives 205 47% 48% 42% 34% 26% 28% 13% 
We do not have a car 546 48% 35% 30% 33% 28% 19% 20% 

Languag
e 

Romanian/Moldovan 854 49% 50% 44% 33% 33% 27% 13% 
Russian 165 25% 9% 10% 19% 14% 6% 23% 
Ukrainian 21 50% 20% 14% 18% 14% 4% 5% 
Gagauz 30 21% 3% 3% 15% 10% 10% 64% 
Other 16 40% 57% 33% 40% 56% 21% 35% 
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Annex 3.2.3: TV channels that are watched for news at least once a week. ”Q11. Please tell me what TV channels do you 
watch for news and events at least one a week?” part 2 

%, per row N 
RTR 

MOLD
OVA 

Primul 
în 

Moldo
va 

RTR 
Rossia 

Pervîi 
Kanal TV6 N4 

TVR 
MOLD
OVA 

Total 1098 16% 12% 11% 10% 9% 8% 8% 

Gender Male 527 17% 12% 11% 10% 10% 9% 8% 
Female 571 15% 13% 10% 11% 8% 8% 9% 

Age 

18 – 25 y.o. 54 11% 6% 4% 0% 6% 1% 0% 
26 – 35 y.o. 136 11% 12% 12% 6% 5% 6% 5% 
36 – 45 y.o. 180 14% 10% 8% 10% 7% 7% 7% 
46 – 65 y.o. 441 20% 14% 13% 14% 12% 11% 10% 
Over 65 y.o. 287 18% 14% 10% 13% 7% 9% 12% 

Environ
ment 

Urban 430 15% 12% 12% 11% 9% 7% 9% 
Rural 668 16% 13% 10% 10% 9% 9% 8% 

Region 

North 315 12% 15% 6% 8% 7% 9% 5% 
Centre 322 16% 10% 8% 8% 11% 11% 9% 
Chisinau 216 15% 12% 11% 11% 9% 6% 10% 
South 245 22% 12% 21% 17% 7% 7% 8% 

Studies 

Elementary studies 5 33% 0% 0% 0% 0% 0% 0% 
Gymnasium 194 20% 16% 10% 8% 9% 4% 3% 
Lyceum/General secondary 159 8% 7% 13% 8% 12% 8% 8% 
Sec. Vocational, proff. school 326 19% 11% 13% 16% 10% 11% 8% 
Specialty college  163 14% 15% 11% 8% 7% 6% 11% 
Higher education  247 14% 12% 7% 9% 6% 11% 10% 

Occupati
on 

Public servant 25 8% 8% 8% 0% 9% 23% 6% 
Director/ Manager 16 22% 27% 22% 18% 6% 9% 16% 
Qualified specialist 120 14% 15% 9% 7% 5% 10% 11% 
Qualified worker  180 15% 12% 11% 10% 12% 6% 8% 
Unqualified worker  107 23% 6% 13% 10% 7% 12% 6% 
Farmer in private household 28 14% 22% 3% 7% 16% 7% 8% 
Entrepreneur  10 13% 8% 0% 0% 0% 8% 0% 
Student 21 7% 19% 6% 0% 7% 0% 0% 
Maternity leave 34 4% 7% 16% 16% 10% 9% 5% 
Retired 425 18% 14% 13% 16% 9% 10% 9% 
Unemployed/ Jobless 149 14% 12% 10% 7% 9% 5% 6% 

Househo
ld 

income 

Less than MDL 3 thousand 267 19% 16% 11% 13% 8% 10% 7% 
3 – 5 thousand MDL 269 20% 11% 14% 13% 13% 7% 11% 
5 – 10 thousand MDL 265 14% 19% 15% 10% 10% 10% 8% 
10 – 15 thousand MDL 87 12% 4% 8% 4% 8% 6% 8% 
15 – 20 thousand MDL 43 17% 6% 0% 2% 0% 5% 10% 
20 – 25 thousand MDL 6 0% 0% 0% 0% 0% 0% 19% 
Over 25 thousand MDL 6 14% 0% 18% 0% 0% 18% 0% 
DK/NA 155 12% 5% 5% 11% 6% 9% 5% 

Car 
I drive 339 12% 12% 9% 7% 8% 9% 8% 
Another member drives 205 17% 13% 11% 11% 7% 7% 7% 
We do not have a car 546 18% 12% 12% 13% 10% 9% 8% 

Languag
e 

Romanian/Moldovan 854 14% 13% 7% 8% 10% 9% 10% 
Russian 165 23% 11% 25% 18% 4% 7% 1% 
Ukrainian 21 9% 18% 6% 11% 0% 5% 4% 
Gagauz 30 41% 2% 36% 38% 0% 8% 3% 
Other 16 23% 7% 3% 5% 0% 7% 0% 
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Annex 3.2.3: TV channels that are watched for news at least once a week. ”Q11. Please tell me what TV channels do you 
watch for news and events at least one a week?” part 3 

%, per row N Mold
ova 2 

Canal 
3 

Canal 
2 

Ren 
TV 

THT 
Exclu

siv 

GRT 
Găgă
uzia 

Voce
a 

Basar
abiei 

TVC 
21 

Total 1098 8% 7% 7% 6% 5% 3% 3% 2% 

Gender Male 527 8% 7% 6% 6% 5% 3% 3% 2% 
Female 571 8% 8% 8% 6% 6% 4% 3% 2% 

Age 

18 – 25 y.o. 54 9% 15% 9% 6% 6% 2% 0% 2% 
26 – 35 y.o. 136 5% 6% 8% 5% 8% 4% 3% 1% 
36 – 45 y.o. 180 7% 6% 7% 5% 5% 4% 3% 2% 
46 – 65 y.o. 441 9% 7% 6% 7% 5% 4% 3% 3% 
Over 65 y.o. 287 10% 7% 8% 6% 4% 2% 5% 2% 

Environ
ment 

Urban 430 6% 6% 6% 6% 7% 3% 3% 4% 
Rural 668 9% 8% 8% 6% 4% 4% 3% 1% 

Region 

North 315 9% 11% 10% 8% 4% 2% 1% 3% 
Centre 322 9% 5% 8% 2% 4% 0% 7% 1% 
Chisinau 216 4% 7% 4% 6% 9% 1% 3% 4% 
South 245 9% 5% 5% 8% 6% 12% 1% 1% 

Studies 

Elementary studies 5 0% 0% 0% 0% 0% 8% 0% 0% 
Gymnasium 194 9% 7% 4% 3% 4% 5% 2% 1% 
Lyceum/General secondary 159 10% 9% 9% 5% 6% 2% 2% 3% 
Sec. Vocational, proff. school 326 10% 9% 11% 10% 6% 4% 4% 2% 
Specialty college  163 6% 9% 6% 7% 7% 6% 2% 3% 
Higher education  247 5% 4% 5% 3% 5% 1% 4% 2% 

Occupati
on 

Public servant 25 8% 5% 5% 16% 5% 0% 0% 8% 
Director/ Manager 16 11% 13% 6% 6% 21% 0% 0% 6% 
Qualified specialist 120 6% 9% 6% 5% 3% 2% 6% 3% 
Qualified worker  180 9% 7% 9% 7% 9% 3% 3% 0% 
Unqualified worker  107 10% 5% 6% 4% 6% 5% 0% 3% 
Farmer in private household 28 12% 10% 3% 7% 6% 4% 0% 0% 
Entrepreneur  10 0% 0% 0% 0% 0% 0% 0% 0% 
Student 21 7% 20% 9% 2% 10% 6% 0% 0% 
Maternity leave 34 5% 12% 12% 4% 5% 0% 0% 0% 
Retired 425 10% 6% 7% 7% 4% 4% 4% 3% 
Unemployed/ Jobless 149 8% 8% 6% 5% 4% 5% 4% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 267 13% 10% 12% 10% 5% 6% 2% 5% 
3 – 5 thousand MDL 269 8% 7% 5% 6% 4% 4% 3% 1% 
5 – 10 thousand MDL 265 5% 5% 6% 6% 9% 3% 5% 2% 
10 – 15 thousand MDL 87 9% 6% 3% 5% 4% 0% 3% 1% 
15 – 20 thousand MDL 43 9% 12% 11% 2% 2% 0% 0% 0% 
20 – 25 thousand MDL 6 0% 20% 20% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 6 18% 0% 0% 18% 0% 14% 18% 18% 
DK/NA 155 4% 7% 6% 3% 5% 2% 2% 2% 

Car 
I drive 339 8% 5% 4% 5% 4% 4% 3% 2% 
Another member drives 205 9% 10% 8% 7% 3% 2% 3% 1% 
We do not have a car 546 7% 7% 8% 6% 7% 3% 4% 3% 

Languag
e 

Romanian/Moldovan 854 9% 8% 8% 5% 4% 0% 4% 2% 
Russian 165 5% 5% 5% 10% 7% 10% 0% 2% 
Ukrainian 21 11% 16% 0% 14% 7% 0% 0% 0% 
Gagauz 30 0% 6% 0% 12% 20% 55% 0% 3% 
Other 16 7% 0% 0% 0% 7% 0% 0% 0% 
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Annex 3.2.3: TV channels that are watched for news at least once a week. ”Q11. Please tell me what TV channels do you 
watch for news and events at least one a week?” part 4 

%, per row N Accen
t TV 

Euro 
News CNN 

UA 
TV/ 

Freeд
ом 

Cotidi
anul None Other DK/N

A 

Total 1098 2% 2% 1% 1% 0% 5% 3% 2% 

Gender Male 527 2% 2% 1% 1% 1% 3% 4% 2% 
Female 571 2% 1% 0% 0% 0% 6% 2% 1% 

Age 

18 – 25 y.o. 54 4% 2% 0% 0% 0% 14% 3% 0% 
26 – 35 y.o. 136 2% 0% 0% 1% 1% 4% 1% 3% 
36 – 45 y.o. 180 2% 3% 1% 0% 0% 3% 2% 2% 
46 – 65 y.o. 441 2% 3% 1% 0% 0% 4% 5% 1% 
Over 65 y.o. 287 1% 0% 1% 1% 0% 2% 4% 2% 

Environ
ment 

Urban 430 1% 3% 1% 1% 1% 4% 3% 2% 
Rural 668 2% 1% 1% 0% 0% 5% 3% 2% 

Region 

North 315 2% 1% 1% 0% 0% 6% 3% 2% 
Centre 322 2% 1% 0% 0% 0% 4% 3% 1% 
Chisinau 216 2% 4% 1% 1% 1% 6% 2% 3% 
South 245 1% 2% 1% 1% 2% 2% 5% 1% 

Studies 

Elementary studies 5 0% 0% 0% 0% 0% 0% 0% 43% 
Gymnasium 194 2% 0% 0% 0% 1% 4% 2% 0% 
Lyceum/General secondary 159 1% 1% 2% 1% 0% 3% 4% 2% 
Sec. Vocational, proff. school 326 3% 2% 1% 1% 1% 4% 4% 2% 
Specialty college  163 2% 3% 1% 1% 1% 5% 3% 3% 
Higher education  247 1% 2% 1% 0% 0% 6% 2% 2% 

Occupati
on 

Public servant 25 6% 0% 2% 0% 0% 3% 0% 0% 
Director/ Manager 16 0% 6% 0% 0% 0% 0% 9% 0% 
Qualified specialist 120 1% 3% 1% 0% 0% 4% 3% 2% 
Qualified worker  180 1% 2% 1% 0% 1% 6% 1% 2% 
Unqualified worker  107 3% 0% 1% 0% 0% 4% 3% 0% 
Farmer in private household 28 3% 0% 0% 0% 0% 4% 7% 0% 
Entrepreneur  10 0% 0% 0% 0% 0% 10% 0% 0% 
Student 21 9% 0% 0% 6% 6% 13% 0% 0% 
Maternity leave 34 3% 0% 0% 0% 0% 3% 5% 0% 
Retired 425 1% 2% 1% 1% 0% 3% 5% 2% 
Unemployed/ Jobless 149 1% 2% 0% 0% 1% 6% 1% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 267 1% 2% 1% 0% 1% 4% 3% 1% 
3 – 5 thousand MDL 269 3% 1% 1% 1% 0% 4% 4% 1% 
5 – 10 thousand MDL 265 2% 2% 0% 1% 1% 4% 2% 2% 
10 – 15 thousand MDL 87 1% 1% 1% 0% 0% 12% 4% 1% 
15 – 20 thousand MDL 43 0% 6% 0% 0% 0% 2% 4% 2% 
20 – 25 thousand MDL 6 0% 0% 0% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 6 0% 0% 0% 0% 0% 0% 0% 0% 
DK/NA 155 3% 1% 0% 0% 0% 3% 4% 5% 

Car 
I drive 339 2% 2% 1% 1% 1% 4% 2% 2% 
Another member drives 205 2% 1% 1% 0% 0% 3% 3% 2% 
We do not have a car 546 2% 2% 0% 1% 0% 5% 4% 2% 

Languag
e 

Romanian/Moldovan 854 2% 2% 1% 1% 1% 3% 2% 2% 
Russian 165 1% 2% 1% 0% 0% 11% 7% 2% 
Ukrainian 21 0% 0% 0% 0% 0% 11% 5% 4% 
Gagauz 30 3% 3% 0% 0% 0% 0% 3% 0% 
Other 16 0% 4% 0% 0% 0% 0% 0% 4% 
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Annex 3.2.4: Citizens’ confidence level in TV channels. ”Q12 Which TV channels do you trust most for political news and 
country events?” part 1 

%, per row N Jurnal TV Moldova 1 PRO TV TV 8 PRIME NTV/HTB 
Total 1098 17% 13% 9% 6% 5% 5% 

Gender Male 527 17% 10% 9% 7% 4% 5% 
Female 571 17% 15% 9% 5% 7% 4% 

Age 

18 – 25 y.o. 54 18% 13% 7% 8% 5% 3% 
26 – 35 y.o. 136 15% 8% 10% 6% 6% 5% 
36 – 45 y.o. 180 20% 10% 13% 5% 5% 2% 
46 – 65 y.o. 441 16% 14% 9% 7% 6% 6% 
Over 65 y.o. 287 16% 20% 6% 5% 4% 6% 

Environment Urban 430 16% 11% 13% 6% 4% 4% 
Rural 668 17% 14% 7% 6% 6% 5% 

Region 

North 315 11% 16% 6% 6% 6% 6% 
Centre 322 22% 10% 13% 7% 6% 2% 
Chisinau 216 17% 10% 13% 6% 3% 4% 
South 245 16% 16% 6% 5% 6% 6% 

Studies 

Elementary studies 5* 0% 15% 0% 0% 34% 0% 
Gymnasium 194 12% 16% 7% 7% 4% 6% 
Lyceum/General secondary 159 13% 20% 6% 3% 6% 7% 
Sec. Vocational, proff. school 326 20% 8% 8% 5% 7% 6% 
Specialty college  163 15% 15% 8% 8% 5% 4% 
Higher education  247 19% 10% 16% 8% 3% 1% 

Occupation 

Public servant 25* 19% 16% 21% 0% 0% 0% 
Director/ Manager 16* 12% 9% 20% 6% 0% 0% 
Qualified specialist 120 19% 8% 16% 8% 8% 1% 
Qualified worker  180 20% 11% 11% 3% 7% 3% 
Unqualified worker  107 10% 7% 10% 8% 8% 5% 
Farmer in private household 28* 23% 10% 11% 9% 0% 0% 
Entrepreneur  10* 10% 0% 0% 25% 0% 9% 
Student 21* 12% 20% 4% 4% 0% 7% 
Maternity leave 34 12% 18% 10% 8% 0% 5% 
Retired 425 16% 17% 6% 7% 5% 8% 
Unemployed/ Jobless 149 17% 12% 7% 6% 5% 4% 

Household 
income 

Less than MDL 3 thousand 267 16% 17% 4% 5% 6% 4% 
3 – 5 thousand MDL 269 19% 18% 7% 7% 7% 5% 
5 – 10 thousand MDL 265 16% 14% 10% 5% 5% 5% 
10 – 15 thousand MDL 87 24% 5% 13% 4% 3% 1% 
15 – 20 thousand MDL 43 19% 13% 20% 9% 6% 4% 
20 – 25 thousand MDL 6* 19% 15% 0% 19% 0% 0% 
Over 25 thousand MDL 6* 0% 0% 50% 18% 0% 0% 
DK/NA 155 11% 3% 12% 8% 3% 5% 

Car 
I drive 339 19% 9% 12% 7% 3% 4% 
Another member drives 205 18% 15% 12% 6% 5% 4% 
We do not have a car 546 14% 15% 7% 6% 7% 6% 

Language 

Romanian/Moldovan 854 20% 14% 11% 7% 6% 3% 
Russian 165 4% 7% 3% 2% 2% 7% 
Ukrainian 21* 5% 16% 0% 9% 0% 5% 
Gagauz 30 3% 8% 0% 0% 0% 23% 
Other 16* 12% 7% 11% 12% 8% 19% 
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Annex 3.2.4: Citizens’ confidence level in TV channels. ”Q12. Which TV channels do you trust most for political news and 
country events?” part 2 

%, per row N Publika 
TV N4 RTR 

Rossia Other None DK/NA 

Total 1098 2% 2% 2% 12% 24% 4% 

Gender Male 527 1% 2% 2% 10% 29% 4% 
Female 571 3% 2% 2% 13% 20% 3% 

Age 

18 – 25 y.o. 54 2% 3% 2% 7% 32% 2% 
26 – 35 y.o. 136 3% 1% 1% 12% 29% 6% 
36 – 45 y.o. 180 2% 2% 1% 8% 28% 4% 
46 – 65 y.o. 441 2% 2% 2% 12% 23% 3% 
Over 65 y.o. 287 1% 3% 2% 18% 15% 4% 

Environ
ment 

Urban 430 2% 3% 3% 12% 22% 4% 
Rural 668 2% 1% 1% 11% 26% 3% 

Region 

North 315 2% 2% 0% 18% 22% 4% 
Centre 322 2% 3% 0% 8% 24% 4% 
Chisinau 216 2% 2% 2% 10% 28% 4% 
South 245 2% 0% 5% 11% 23% 3% 

Studies 

Elementary studies 5* 0% 0% 10% 0% 42% 0% 
Gymnasium 194 2% 0% 3% 15% 23% 5% 
Lyceum/General secondary 159 2% 2% 2% 13% 23% 3% 
Sec. Vocational, proff. school 326 2% 1% 1% 14% 24% 4% 
Specialty college  163 0% 2% 0% 11% 28% 5% 
Higher education  247 4% 4% 1% 8% 24% 3% 

Occupati
on 

Public servant 25* 0% 8% 0% 14% 19% 3% 
Director/ Manager 16* 0% 0% 0% 9% 44% 0% 
Qualified specialist 120 3% 3% 1% 6% 25% 2% 
Qualified worker  180 0% 1% 0% 12% 29% 3% 
Unqualified worker  107 1% 1% 2% 7% 38% 6% 
Farmer in private household 28* 9% 0% 0% 18% 20% 0% 
Entrepreneur  10* 0% 0% 0% 31% 26% 0% 
Student 21* 0% 0% 0% 14% 34% 6% 
Maternity leave 34 3% 5% 3% 13% 24% 2% 
Retired 425 2% 2% 2% 15% 17% 4% 
Unemployed/ Jobless 149 6% 1% 5% 11% 22% 5% 

Househo
ld 

income 

Less than MDL 3 thousand 267 2% 1% 3% 17% 20% 5% 
3 – 5 thousand MDL 269 2% 1% 2% 12% 17% 3% 
5 – 10 thousand MDL 265 3% 3% 2% 14% 21% 4% 
10 – 15 thousand MDL 87 2% 0% 0% 4% 39% 4% 
15 – 20 thousand MDL 43 2% 6% 0% 5% 15% 0% 
20 – 25 thousand MDL 6* 0% 14% 0% 0% 33% 0% 
Over 25 thousand MDL 6* 0% 18% 0% 0% 14% 0% 
DK/NA 155 2% 2% 0% 10% 42% 3% 

Car 
I drive 339 2% 3% 1% 9% 29% 3% 
Another member drives 205 2% 1% 3% 12% 20% 3% 
We do not have a car 546 3% 2% 2% 14% 22% 4% 

Languag
e 

Romanian/Moldovan 854 2% 2% 0% 9% 21% 4% 
Russian 165 1% 2% 6% 22% 41% 4% 
Ukrainian 21* 4% 0% 6% 16% 35% 4% 
Gagauz 30 0% 0% 12% 32% 23% 0% 
Other 16* 4% 7% 3% 7% 6% 4% 
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Table 3.2.5: Share of respondents who watch Russian TV programs, by demographic criteria. ”Q13. Do you watch TV 
programs made in Russia, such as NTV, RTR Rossiya?” 

Q13, % per row 
2022 

Yes, almost every 
time I watch TV Yes, sometimes Do not watch 

Total 30% 27% 42% 

Gender Male 28% 27% 44% 
Female 32% 27% 40% 

Age 

18 – 25 y.o. 16% 38% 43% 
26 – 35 y.o. 29% 30% 40% 
36 – 45 y.o. 27% 25% 48% 
46 – 65 y.o. 34% 28% 38% 
Over 65 y.o. 33% 20% 47% 

Region 

North 30% 31% 38% 
Centre 16% 33% 50% 
Chisinau 29% 23% 48% 
South 49% 19% 30% 

Language  Romanian/Moldovan 22% 30% 46% 
Russian 62% 11% 27% 

Q13, % per row 
2020 

Yes, almost every 
time I watch TV Yes, sometimes Do not watch 

Total 32% 38% 28% 

Gender Male 29% 39% 30% 
Female 35% 38% 26% 

Age 

18 – 25 y.o. 11% 52% 35% 
26 – 35 y.o. 21% 40% 38% 
36 – 45 y.o. 32% 39% 29% 
46 – 65 y.o. 38% 38% 22% 
Over 65 y.o. 43% 29% 27% 

Region 

North 30% 41% 26% 
Centre 27% 41% 31% 
Chisinau 35% 36% 30% 
South 39% 34% 25% 

Language  Romanian/Moldovan 26% 41% 32% 
Russian 61% 25% 11% 

Q13, % per row 
2018 

Yes, almost every 
time I watch TV Yes, sometimes Do not watch 

Total 35% 42% 22% 

Gender Male 37% 45% 18% 
Female 35% 39% 26% 

Age 

18 – 25 y.o. 26% 45% 30% 
26 – 35 y.o. 34% 49% 17% 
36 – 45 y.o. 41% 46% 13% 
46 – 65 y.o. 38% 41% 21% 
Over 65 y.o. 33% 35% 32% 

Region 

North 42% 38% 20% 
Centre 19% 51% 31% 
Chisinau 41% 47% 13% 
South 42% 32% 25% 

Language  Romanian/Moldovan 24% 48% 28% 
Russian 68% 27% 4% 
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Annex 3.2.5: Share of respondents who watch Russian TV programs, by demographic criteria. ”Q13. Do you watch TV 
programs produced by Russian TV channels, for instance by NTV, RTR Rossia, Pervîi Kanal?” 

%, per row N 
Yes, almost 
every time 
I watch TV 

Yes, 
sometimes 

Do not 
watch DK/NA 

 
Total 1098 30% 27% 42% 1%  

Studies 

Elementary studies 5* 43% 0% 57% 0%  
Gymnasium 194 30% 32% 37% 1%  
Lyceum/General secondary 159 37% 19% 41% 2%  
Sec. Vocational, proff. school 326 39% 27% 34% 0%  
Specialty college  163 24% 27% 47% 2%  
Higher education  247 20% 29% 51% 0%  

Occupatio
n 

Public servant 25* 28% 30% 42% 0%  
Director/ Manager 16* 42% 15% 43% 0%  
Qualified specialist 120 25% 35% 40% 0%  
Qualified worker  180 28% 23% 48% 0%  
Unqualified worker  107 39% 28% 32% 2%  
Farmer in private household 28* 34% 36% 30% 0%  
Entrepreneur  10* 23% 18% 59% 0%  
Student 21* 10% 38% 46% 6%  
Maternity leave 34 30% 11% 57% 3%  
Retired 425 35% 23% 41% 1%  
Unemployed/ Jobless 149 26% 35% 38% 1%  

Househol
d income 

Less than MDL 3 thousand 267 37% 23% 39% 1%  
3 – 5 thousand MDL 269 36% 27% 36% 1%  
5 – 10 thousand MDL 265 29% 31% 39% 1%  
10 – 15 thousand MDL 87 17% 27% 57% 0%  
15 – 20 thousand MDL 43 32% 24% 44% 0%  
20 – 25 thousand MDL 6* 20% 34% 46% 0%  
Over 25 thousand MDL 6* 32% 14% 54% 0%  
DK/NA 155 21% 29% 48% 1%  

Car 
I drive 339 25% 26% 47% 1%  
Another member drives 205 28% 26% 45% 1%  
We do not have a car 546 35% 28% 36% 1%  
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Annex 3.2.5.1: TV channels that respondents would watch if those produced in Russia were closed. ”Q13.1 Please tell me 
what TV channels would you watch if Russian TV channels like NTV, RTR Rossia, Pervîi Kanal will no longer be broadcast in 
Moldova” part 1 

%, per row N Moldo
va 1 PRIME Jurnal 

TV 
PRO 
TV 

Ren 
TV 

THT 
Exclus

iv 

Publik
a TV 

Total 621 18% 18% 14% 13% 9% 8% 8% 

Gender Male 289 17% 15% 13% 10% 12% 10% 8% 
Female 332 19% 20% 15% 15% 7% 6% 9% 

Age 

18 – 25 y.o. 28* 22% 18% 23% 17% 0% 12% 11% 
26 – 35 y.o. 78 12% 15% 12% 17% 12% 11% 8% 
36 – 45 y.o. 93 20% 17% 13% 8% 8% 10% 9% 
46 – 65 y.o. 269 21% 19% 16% 11% 9% 6% 8% 
Over 65 y.o. 153 18% 17% 7% 13% 10% 8% 8% 

Environ
ment 

Urban 236 15% 16% 14% 10% 7% 7% 6% 
Rural 385 20% 18% 14% 14% 11% 9% 10% 

Region 

North 191 20% 19% 15% 15% 8% 6% 10% 
Centre 155 21% 21% 16% 15% 4% 9% 10% 
Chisinau 113 15% 12% 13% 10% 5% 4% 6% 
South 162 17% 16% 12% 10% 19% 13% 6% 

Studies 

Elementary studies 2* 0% 0% 77% 100% 0% 0% 23% 
Gymnasium 111 28% 13% 13% 14% 10% 7% 11% 
Lyceum/General secondary 92 25% 20% 12% 8% 12% 13% 6% 
Sec. Vocational, proff. school 214 12% 19% 10% 9% 8% 8% 5% 
Specialty college  85 17% 15% 12% 14% 4% 7% 11% 
Higher education  114 18% 21% 22% 17% 13% 9% 11% 

Occupati
on 

Public servant 15* 36% 15% 25% 20% 20% 5% 11% 
Director/ Manager 9* 11% 7% 0% 0% 0% 0% 0% 
Qualified specialist 70 17% 26% 21% 19% 10% 5% 7% 
Qualified worker  93 15% 17% 14% 10% 9% 12% 6% 
Unqualified worker  68 12% 13% 8% 7% 19% 21% 5% 
Farmer in private household 19* 47% 30% 18% 10% 11% 10% 20% 
Entrepreneur  4* 20% 45% 0% 0% 56% 0% 56% 
Student 10* 19% 11% 19% 8% 8% 16% 0% 
Maternity leave 13* 4% 11% 0% 0% 4% 7% 0% 
Retired 241 19% 17% 11% 12% 9% 7% 7% 
Unemployed/ Jobless 89 25% 19% 21% 20% 6% 4% 15% 

Househo
ld 

income 

Less than MDL 3 thousand 155 22% 26% 13% 10% 14% 7% 9% 
3 – 5 thousand MDL 164 23% 13% 16% 14% 8% 7% 8% 
5 – 10 thousand MDL 157 14% 18% 18% 15% 9% 13% 9% 
10 – 15 thousand MDL 36 18% 13% 11% 16% 4% 7% 12% 
15 – 20 thousand MDL 22* 18% 27% 3% 10% 23% 3% 10% 
20 – 25 thousand MDL 3* 27% 0% 27% 27% 0% 0% 0% 
Over 25 thousand MDL 3* 0% 0% 0% 0% 0% 31% 0% 
DK/NA 81 12% 11% 10% 8% 4% 6% 5% 

Car 
I drive 171 13% 15% 13% 12% 13% 12% 7% 
Another member drives 114 23% 24% 21% 20% 7% 5% 14% 
We do not have a car 331 20% 17% 12% 10% 8% 7% 7% 

Languag
e 

Romanian/Moldovan 442 22% 21% 18% 17% 8% 8% 11% 
Russian 121 7% 9% 2% 2% 11% 5% 3% 
Ukrainian 10* 48% 18% 11% 0% 8% 0% 0% 
Gagauz 29* 16% 6% 0% 0% 15% 34% 0% 
Other 12* 0% 0% 10% 10% 18% 0% 0% 
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Annex 3.2.5.1: TV channels that respondents would watch if those produced in Russia were closed. ”Q13.1 Please tell me 
what TV channels would you watch if Russian TV channels like NTV, RTR Rossia, Pervîi Kanal will no longer be broadcast in 
Moldova” part 2 

%, per row N TV8 Canal 
3 N4 

GRT 
Găgăg
uzia 

Canal 
2 

Moldo
va 2 

TVC 
21 

Total 621 8% 7% 6% 6% 5% 4% 4% 

Gender Male 289 11% 6% 5% 6% 2% 4% 4% 
Female 332 6% 7% 7% 6% 7% 5% 3% 

Age 

18 – 25 y.o. 28* 7% 14% 11% 4% 5% 5% 0% 
26 – 35 y.o. 78 5% 6% 5% 6% 10% 0% 5% 
36 – 45 y.o. 93 9% 7% 6% 6% 5% 9% 0% 
46 – 65 y.o. 269 9% 6% 6% 6% 2% 5% 5% 
Over 65 y.o. 153 10% 6% 5% 6% 3% 3% 4% 

Environ
ment 

Urban 236 11% 6% 6% 4% 0% 3% 2% 
Rural 385 6% 7% 6% 7% 8% 5% 4% 

Region 

North 191 9% 10% 9% 3% 6% 7% 2% 
Centre 155 6% 4% 6% 0% 4% 1% 2% 
Chisinau 113 10% 5% 3% 1% 0% 4% 1% 
South 162 8% 7% 6% 18% 6% 5% 8% 

Studies 

Elementary studies 2* 0% 0% 0% 0% 0% 0% 0% 
Gymnasium 111 10% 10% 6% 7% 6% 1% 3% 
Lyceum/General secondary 92 7% 6% 7% 6% 4% 5% 7% 
Sec. Vocational, proff. school 214 6% 5% 6% 8% 6% 4% 4% 
Specialty college  85 5% 7% 2% 6% 5% 9% 2% 
Higher education  114 14% 8% 8% 3% 2% 5% 2% 

Occupati
on 

Public servant 15* 5% 4% 16% 0% 4% 15% 0% 
Director/ Manager 9* 0% 22% 5% 0% 0% 0% 0% 
Qualified specialist 70 13% 10% 6% 4% 5% 12% 1% 
Qualified worker  93 7% 8% 2% 9% 9% 7% 3% 
Unqualified worker  68 6% 4% 9% 9% 1% 0% 12% 
Farmer in private household 19* 4% 20% 5% 5% 18% 15% 5% 
Entrepreneur  4* 0% 56% 45% 0% 0% 25% 25% 
Student 10* 0% 5% 0% 0% 0% 0% 0% 
Maternity leave 13* 0% 0% 16% 0% 16% 0% 0% 
Retired 241 10% 6% 5% 7% 2% 2% 3% 
Unemployed/ Jobless 89 12% 6% 8% 7% 4% 4% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 155 13% 12% 5% 8% 5% 5% 4% 
3 – 5 thousand MDL 164 8% 4% 8% 7% 5% 6% 5% 
5 – 10 thousand MDL 157 6% 6% 5% 7% 6% 4% 3% 
10 – 15 thousand MDL 36 5% 5% 6% 0% 5% 3% 0% 
15 – 20 thousand MDL 22* 3% 11% 12% 0% 8% 4% 8% 
20 – 25 thousand MDL 3* 27% 37% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 3* 0% 0% 0% 31% 0% 0% 0% 
DK/NA 81 9% 3% 5% 4% 0% 1% 2% 

Car 
I drive 171 11% 10% 7% 8% 5% 5% 1% 
Another member drives 114 8% 9% 6% 5% 5% 8% 3% 
We do not have a car 331 7% 4% 6% 6% 4% 2% 5% 

Languag
e 

Romanian/Moldovan 442 8% 7% 7% 0% 6% 5% 4% 
Russian 121 9% 6% 2% 13% 1% 2% 1% 
Ukrainian 10* 0% 26% 0% 0% 11% 11% 0% 
Gagauz 29* 6% 0% 9% 65% 0% 0% 17% 
Other 12* 20% 0% 6% 0% 0% 10% 0% 
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Annex 3.2.5.1: TV channels that respondents would watch if those produced in Russia were closed. ”Q13.1 Please tell me 
what TV channels would you watch if Russian TV channels like NTV, RTR Rossia, Pervîi Kanal will no longer be broadcast in 
Moldova” part 3 

%, per row N TV6 
TVR 

MOLDO
VA 

Accent 
TV 

Vocea 
Basara

biei 

Euro 
News 

UA TV/ 
Freeдо

м 
Total 621 3% 3% 3% 1% 1% 1% 

Gender Male 289 3% 3% 3% 1% 1% 1% 
Female 332 3% 3% 2% 2% 0% 0% 

Age 

18 – 25 y.o. 28* 0% 4% 7% 0% 0% 0% 
26 – 35 y.o. 78 5% 2% 4% 2% 0% 0% 
36 – 45 y.o. 93 4% 2% 2% 1% 0% 0% 
46 – 65 y.o. 269 3% 4% 2% 2% 2% 1% 
Over 65 y.o. 153 3% 3% 1% 0% 1% 1% 

Environ
ment 

Urban 236 3% 3% 2% 2% 1% 2% 
Rural 385 3% 3% 3% 1% 0% 0% 

Region 

North 191 3% 2% 3% 2% 0% 2% 
Centre 155 2% 4% 5% 1% 1% 0% 
Chisinau 113 3% 1% 2% 1% 3% 1% 
South 162 4% 5% 1% 2% 1% 0% 

Studies 

Elementary studies 2* 0% 0% 0% 0% 0% 0% 
Gymnasium 111 4% 2% 4% 0% 0% 0% 
Lyceum/General secondary 92 7% 5% 2% 1% 2% 3% 
Sec. Vocational, proff. school 214 3% 4% 4% 1% 1% 1% 
Specialty college  85 2% 3% 1% 1% 1% 0% 
Higher education  114 2% 2% 2% 4% 0% 0% 

Occupati
on 

Public servant 15* 11% 5% 5% 0% 0% 0% 
Director/ Manager 9* 0% 0% 0% 19% 0% 0% 
Qualified specialist 70 3% 3% 1% 7% 1% 0% 
Qualified worker  93 4% 3% 0% 0% 0% 0% 
Unqualified worker  68 2% 1% 8% 0% 0% 0% 
Farmer in private household 19* 13% 10% 0% 5% 0% 0% 
Entrepreneur  4* 0% 0% 0% 25% 0% 0% 
Student 10* 0% 11% 19% 0% 0% 0% 
Maternity leave 13* 4% 0% 0% 0% 0% 0% 
Retired 241 4% 3% 2% 2% 2% 2% 
Unemployed/ Jobless 89 1% 3% 1% 0% 0% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 155 3% 2% 1% 1% 1% 3% 
3 – 5 thousand MDL 164 5% 5% 3% 1% 2% 1% 
5 – 10 thousand MDL 157 2% 3% 2% 1% 0% 0% 
10 – 15 thousand MDL 36 7% 2% 2% 10% 0% 0% 
15 – 20 thousand MDL 22* 0% 0% 3% 0% 3% 0% 
20 – 25 thousand MDL 3* 0% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 3* 0% 0% 0% 0% 0% 0% 
DK/NA 81 1% 1% 7% 0% 1% 0% 

Car 
I drive 171 1% 3% 2% 2% 1% 1% 
Another member drives 114 2% 5% 1% 2% 0% 1% 
We do not have a car 331 5% 2% 4% 1% 1% 1% 

Languag
e 

Romanian/Moldovan 442 4% 4% 3% 2% 1% 1% 
Russian 121 2% 0% 2% 1% 1% 1% 
Ukrainian 10* 0% 0% 0% 0% 0% 0% 
Gagauz 29* 0% 3% 0% 0% 3% 0% 
Other 12* 0% 0% 0% 0% 0% 0% 
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Annex 3.2.5.1: TV channels that respondents would watch if those produced in Russia were closed. ”Q13.1 Please tell me 
what TV channels would you watch if Russian TV channels like NTV, RTR Rossia, Pervîi Kanal will no longer be broadcast in 
Moldova?” part 4 

%, per row N Cotidi
aNol 

Studio
-L CNN BAS 

TV Other None DK/N
A 

Total 621 1% 1% 0% 0% 8% 23% 11% 

Gender Male 289 0% 1% 0% 0% 8% 25% 10% 
Female 332 1% 0% 0% 0% 9% 22% 12% 

Age 

18 – 25 y.o. 28* 0% 0% 0% 0% 4% 17% 14% 
26 – 35 y.o. 78 1% 0% 0% 0% 9% 16% 14% 
36 – 45 y.o. 93 1% 2% 1% 0% 9% 23% 12% 
46 – 65 y.o. 269 1% 0% 0% 0% 9% 28% 7% 
Over 65 y.o. 153 0% 0% 0% 0% 7% 26% 13% 

Environ
ment 

Urban 236 2% 1% 0% 0% 9% 29% 10% 
Rural 385 0% 0% 0% 0% 8% 20% 11% 

Region 

North 191 0% 1% 0% 0% 9% 9% 18% 
Centre 155 0% 1% 0% 0% 9% 25% 8% 
Chisinau 113 1% 0% 0% 0% 8% 38% 11% 
South 162 2% 1% 1% 1% 7% 28% 5% 

Studies 

Elementary studies 2* 0% 0% 0% 0% 0% 0% 0% 
Gymnasium 111 1% 1% 1% 0% 5% 20% 11% 
Lyceum/General secondary 92 0% 0% 1% 0% 7% 19% 19% 
Sec. Vocational, proff. school 214 2% 1% 0% 0% 12% 26% 7% 
Specialty college  85 0% 0% 0% 0% 8% 21% 16% 
Higher education  114 0% 1% 0% 0% 8% 27% 7% 

Occupati
on 

Public servant 15* 0% 6% 0% 0% 19% 14% 19% 
Director/ Manager 9* 0% 0% 0% 0% 25% 22% 0% 
Qualified specialist 70 0% 0% 0% 1% 11% 23% 8% 
Qualified worker  93 2% 0% 0% 0% 4% 27% 12% 
Unqualified worker  68 0% 0% 0% 0% 10% 15% 8% 
Farmer in private household 19* 0% 0% 0% 0% 9% 9% 0% 
Entrepreneur  4* 0% 0% 0% 0% 24% 0% 0% 
Student 10* 0% 0% 0% 0% 0% 14% 27% 
Maternity leave 13* 0% 0% 0% 0% 4% 34% 32% 
Retired 241 1% 0% 0% 0% 9% 27% 9% 
Unemployed/ Jobless 89 1% 2% 2% 0% 6% 20% 8% 

Househo
ld 

income 

Less than MDL 3 thousand 155 1% 2% 1% 0% 6% 21% 11% 
3 – 5 thousand MDL 164 1% 0% 0% 0% 9% 25% 6% 
5 – 10 thousand MDL 157 1% 1% 0% 1% 8% 21% 12% 
10 – 15 thousand MDL 36 0% 0% 0% 0% 7% 25% 18% 
15 – 20 thousand MDL 22* 0% 0% 0% 0% 22% 15% 5% 
20 – 25 thousand MDL 3* 0% 0% 0% 0% 0% 0% 36% 
Over 25 thousand MDL 3* 0% 0% 0% 0% 30% 39% 0% 
DK/NA 81 0% 0% 0% 0% 8% 31% 14% 

Car 
I drive 171 1% 1% 0% 0% 10% 22% 11% 
Another member drives 114 1% 0% 1% 1% 6% 26% 8% 
We do not have a car 331 1% 0% 0% 0% 8% 23% 12% 

Languag
e 

Romanian/Moldovan 442 1% 1% 0% 0% 8% 21% 10% 
Russian 121 0% 0% 0% 0% 11% 36% 14% 
Ukrainian 10* 0% 0% 0% 0% 0% 25% 12% 
Gagauz 29* 0% 0% 0% 0% 3% 9% 9% 
Other 12* 0% 0% 0% 0% 27% 23% 23% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
1 

%, per row N 

Show “Internetul grăiește” with Nata Albot și Andrei Bolocan 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 11% 5% 22% 61% 2% 

Gender Male 657 10% 5% 22% 62% 1% 
Female 717 12% 5% 22% 60% 2% 

Age 

18 – 25 y.o. 112 12% 3% 28% 56% 1% 
26 – 35 y.o. 216 14% 7% 22% 56% 2% 
36 – 45 y.o. 231 15% 6% 28% 50% 2% 
46 – 65 y.o. 496 9% 5% 20% 65% 1% 
Over 65 y.o. 319 6% 2% 14% 77% 3% 

Environ
ment 

Urban 608 13% 6% 26% 52% 2% 
Rural 766 9% 4% 19% 68% 1% 

Region 

North 389 9% 8% 19% 63% 2% 
Centre 365 9% 3% 27% 61% 1% 
Chisinau 326 16% 6% 26% 50% 2% 
South 294 10% 2% 16% 70% 2% 

Studies 

Elementary studies 7* 0% 0% 0% 88% 12% 
Gymnasium 230 6% 1% 18% 74% 3% 
Lyceum/General secondary 206 9% 3% 20% 67% 2% 
Sec. Vocational, proff. school 379 8% 5% 16% 70% 1% 
Specialty college  199 16% 6% 28% 49% 1% 
Higher education  346 16% 7% 29% 47% 1% 

Occupati
on 

Public servant 31 18% 19% 20% 44% 0% 
Director/ Manager 23* 25% 2% 38% 30% 4% 
Qualified specialist 174 19% 5% 26% 47% 3% 
Qualified worker  229 11% 9% 26% 54% 1% 
Unqualified worker  126 6% 2% 18% 74% 1% 
Farmer in private household 38 18% 11% 14% 55% 3% 
Entrepreneur  15* 35% 0% 27% 33% 6% 
Student 50 18% 2% 21% 58% 1% 
Maternity leave 52 7% 7% 26% 60% 0% 
Retired 467 6% 2% 16% 74% 3% 
Unemployed/ Jobless 191 8% 4% 24% 64% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 317 4% 1% 13% 78% 4% 
3 – 5 thousand MDL 314 5% 5% 25% 64% 2% 
5 – 10 thousand MDL 331 14% 6% 20% 60% 1% 
10 – 15 thousand MDL 119 19% 7% 22% 51% 1% 
15 – 20 thousand MDL 53 18% 5% 27% 49% 2% 
20 – 25 thousand MDL 10* 18% 7% 47% 29% 0% 
Over 25 thousand MDL 11* 15% 8% 48% 29% 0% 
DK/NA 219 15% 5% 28% 53% 0% 

Car 
I drive 444 15% 6% 24% 53% 1% 
Another member drives 258 13% 6% 23% 57% 0% 
We do not have a car 664 7% 3% 20% 68% 2% 

Languag
e 

Romanian/Moldovan 1051 13% 6% 26% 55% 1% 
Russian 224 3% 2% 8% 85% 3% 
Ukrainian 23* 4% 5% 5% 76% 10% 
Gagauz 34 3% 0% 2% 94% 2% 
Other 26* 11% 3% 35% 52% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
2 

%, per row N 

Show “Morari Live” with Natalia Morari 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 11% 15% 32% 40% 2% 

Gender Male 657 10% 16% 33% 40% 1% 
Female 717 12% 15% 31% 40% 2% 

Age 

18 – 25 y.o. 112 6% 14% 30% 49% 1% 
26 – 35 y.o. 216 10% 11% 38% 41% 2% 
36 – 45 y.o. 231 9% 19% 38% 31% 3% 
46 – 65 y.o. 496 15% 17% 29% 38% 1% 
Over 65 y.o. 319 11% 15% 25% 47% 2% 

Environ
ment 

Urban 608 11% 16% 35% 36% 2% 
Rural 766 11% 15% 30% 43% 1% 

Region 

North 389 17% 13% 25% 45% 1% 
Centre 365 8% 18% 40% 33% 1% 
Chisinau 326 10% 14% 43% 33% 1% 
South 294 9% 17% 22% 50% 2% 

Studies 

Elementary studies 7* 0% 0% 27% 61% 12% 
Gymnasium 230 10% 13% 23% 51% 3% 
Lyceum/General secondary 206 11% 20% 22% 46% 2% 
Sec. Vocational, proff. school 379 10% 13% 30% 47% 1% 
Specialty college  199 13% 16% 37% 34% 1% 
Higher education  346 12% 17% 44% 26% 1% 

Occupati
on 

Public servant 31 12% 13% 35% 38% 2% 
Director/ Manager 23* 13% 20% 47% 17% 4% 
Qualified specialist 174 15% 15% 42% 26% 3% 
Qualified worker  229 11% 21% 32% 36% 0% 
Unqualified worker  126 10% 9% 36% 45% 0% 
Farmer in private household 38 11% 15% 30% 38% 5% 
Entrepreneur  15* 18% 36% 23% 18% 6% 
Student 50 5% 16% 18% 61% 1% 
Maternity leave 52 16% 3% 43% 37% 0% 
Retired 467 12% 15% 28% 43% 2% 
Unemployed/ Jobless 191 7% 16% 28% 47% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 317 10% 11% 22% 53% 4% 
3 – 5 thousand MDL 314 12% 17% 29% 41% 2% 
5 – 10 thousand MDL 331 11% 18% 34% 36% 1% 
10 – 15 thousand MDL 119 15% 16% 36% 32% 1% 
15 – 20 thousand MDL 53 10% 18% 42% 28% 2% 
20 – 25 thousand MDL 10* 0% 7% 43% 50% 0% 
Over 25 thousand MDL 11* 0% 40% 51% 9% 0% 
DK/NA 219 11% 12% 39% 38% 1% 

Car 
I drive 444 12% 16% 38% 34% 1% 
Another member drives 258 11% 15% 32% 41% 1% 
We do not have a car 664 10% 15% 28% 44% 2% 

Languag
e 

Romanian/Moldovan 1051 11% 19% 36% 33% 1% 
Russian 224 13% 3% 15% 66% 3% 
Ukrainian 23* 8% 13% 8% 65% 7% 
Gagauz 34 10% 0% 18% 72% 0% 
Other 26* 8% 8% 63% 21% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
3 

%, per row N 

Show “Mechanism Deystvya” with Elena Levitki-Pahomova 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 7% 5% 18% 68% 2% 

Gender Male 657 8% 6% 18% 67% 2% 
Female 717 7% 4% 17% 70% 2% 

Age 

18 – 25 y.o. 112 5% 3% 14% 77% 2% 
26 – 35 y.o. 216 3% 3% 18% 74% 2% 
36 – 45 y.o. 231 6% 2% 19% 69% 3% 
46 – 65 y.o. 496 11% 9% 18% 61% 2% 
Over 65 y.o. 319 10% 3% 17% 67% 3% 

Environ
ment 

Urban 608 9% 7% 20% 61% 3% 
Rural 766 6% 3% 16% 74% 2% 

Region 

North 389 9% 7% 13% 69% 2% 
Centre 365 5% 3% 21% 70% 1% 
Chisinau 326 9% 5% 22% 62% 2% 
South 294 5% 4% 15% 72% 4% 

Studies 

Elementary studies 7* 0% 0% 0% 88% 12% 
Gymnasium 230 2% 6% 17% 72% 4% 
Lyceum/General secondary 206 7% 4% 17% 71% 2% 
Sec. Vocational, proff. school 379 11% 6% 14% 68% 1% 
Specialty college  199 8% 6% 21% 64% 1% 
Higher education  346 7% 3% 21% 66% 3% 

Occupati
on 

Public servant 31 9% 11% 6% 74% 0% 
Director/ Manager 23* 21% 2% 27% 46% 4% 
Qualified specialist 174 7% 4% 28% 59% 3% 
Qualified worker  229 8% 6% 17% 68% 1% 
Unqualified worker  126 6% 7% 20% 67% 1% 
Farmer in private household 38 8% 5% 11% 72% 5% 
Entrepreneur  15* 12% 0% 28% 54% 6% 
Student 50 5% 2% 6% 84% 3% 
Maternity leave 52 1% 1% 15% 79% 4% 
Retired 467 10% 5% 18% 64% 3% 
Unemployed/ Jobless 191 4% 7% 13% 74% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 317 6% 4% 10% 75% 5% 
3 – 5 thousand MDL 314 9% 7% 20% 62% 2% 
5 – 10 thousand MDL 331 11% 5% 18% 66% 1% 
10 – 15 thousand MDL 119 4% 6% 24% 63% 3% 
15 – 20 thousand MDL 53 6% 2% 17% 73% 2% 
20 – 25 thousand MDL 10* 11% 0% 7% 83% 0% 
Over 25 thousand MDL 11* 0% 8% 9% 83% 0% 
DK/NA 219 5% 2% 20% 71% 1% 

Car 
I drive 444 8% 4% 18% 68% 2% 
Another member drives 258 5% 4% 14% 76% 2% 
We do not have a car 664 8% 6% 19% 64% 3% 

Languag
e 

Romanian/Moldovan 1051 6% 5% 19% 68% 2% 
Russian 224 13% 6% 11% 67% 4% 
Ukrainian 23* 4% 6% 9% 74% 7% 
Gagauz 34 8% 0% 13% 79% 0% 
Other 26* 6% 3% 13% 79% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
4 

%, per row N 

Show “Cutia Neagră” with Mariana Rață 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 21% 14% 22% 41% 1% 

Gender Male 657 23% 16% 20% 40% 2% 
Female 717 20% 13% 24% 42% 1% 

Age 

18 – 25 y.o. 112 8% 7% 31% 53% 1% 
26 – 35 y.o. 216 12% 14% 29% 45% 2% 
36 – 45 y.o. 231 21% 15% 28% 35% 2% 
46 – 65 y.o. 496 30% 18% 16% 35% 1% 
Over 65 y.o. 319 29% 11% 13% 46% 1% 

Environ
ment 

Urban 608 23% 16% 21% 38% 2% 
Rural 766 19% 13% 23% 43% 1% 

Region 

North 389 20% 12% 18% 49% 2% 
Centre 365 24% 16% 32% 27% 1% 
Chisinau 326 27% 13% 24% 36% 1% 
South 294 13% 16% 15% 53% 2% 

Studies 

Elementary studies 7* 0% 0% 0% 88% 12% 
Gymnasium 230 17% 10% 24% 48% 2% 
Lyceum/General secondary 206 19% 15% 13% 53% 2% 
Sec. Vocational, proff. school 379 18% 17% 21% 44% 1% 
Specialty college  199 27% 14% 24% 34% 1% 
Higher education  346 25% 14% 28% 31% 2% 

Occupati
on 

Public servant 31 25% 15% 19% 41% 0% 
Director/ Manager 23* 31% 18% 28% 19% 4% 
Qualified specialist 174 27% 12% 29% 29% 3% 
Qualified worker  229 21% 20% 20% 38% 1% 
Unqualified worker  126 18% 12% 27% 44% 0% 
Farmer in private household 38 25% 12% 20% 40% 3% 
Entrepreneur  15* 20% 8% 49% 18% 6% 
Student 50 3% 12% 18% 67% 1% 
Maternity leave 52 11% 5% 33% 51% 0% 
Retired 467 26% 17% 17% 39% 2% 
Unemployed/ Jobless 191 19% 11% 19% 48% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 317 16% 11% 15% 54% 4% 
3 – 5 thousand MDL 314 19% 18% 21% 40% 2% 
5 – 10 thousand MDL 331 26% 13% 22% 38% 0% 
10 – 15 thousand MDL 119 19% 17% 23% 40% 2% 
15 – 20 thousand MDL 53 23% 16% 35% 24% 2% 
20 – 25 thousand MDL 10* 46% 0% 18% 37% 0% 
Over 25 thousand MDL 11* 24% 38% 21% 16% 0% 
DK/NA 219 22% 11% 28% 39% 0% 

Car 
I drive 444 27% 14% 22% 36% 1% 
Another member drives 258 20% 14% 23% 42% 1% 
We do not have a car 664 17% 14% 23% 44% 2% 

Languag
e 

Romanian/Moldovan 1051 25% 17% 26% 31% 1% 
Russian 224 8% 3% 6% 79% 4% 
Ukrainian 23* 13% 0% 5% 76% 7% 
Gagauz 34 2% 3% 17% 77% 2% 
Other 26* 21% 15% 32% 32% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
5 

%, per row N 

Show "Novaya nedelya" cu Anatolii Golea 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 11% 6% 18% 63% 2% 

Gender Male 657 11% 7% 18% 62% 2% 
Female 717 10% 5% 18% 65% 2% 

Age 

18 – 25 y.o. 112 3% 4% 16% 76% 2% 
26 – 35 y.o. 216 4% 4% 14% 75% 3% 
36 – 45 y.o. 231 9% 6% 19% 63% 4% 
46 – 65 y.o. 496 16% 8% 20% 55% 1% 
Over 65 y.o. 319 19% 8% 18% 54% 2% 

Environ
ment 

Urban 608 16% 7% 21% 55% 2% 
Rural 766 7% 6% 15% 70% 2% 

Region 

North 389 8% 8% 12% 70% 2% 
Centre 365 8% 5% 20% 65% 2% 
Chisinau 326 19% 5% 23% 53% 1% 
South 294 9% 6% 17% 65% 3% 

Studies 

Elementary studies 7* 0% 0% 11% 77% 12% 
Gymnasium 230 5% 5% 16% 69% 5% 
Lyceum/General secondary 206 9% 8% 14% 67% 2% 
Sec. Vocational, proff. school 379 13% 5% 16% 65% 2% 
Specialty college  199 15% 7% 20% 57% 2% 
Higher education  346 11% 7% 22% 59% 1% 

Occupati
on 

Public servant 31 13% 7% 14% 66% 0% 
Director/ Manager 23* 21% 6% 28% 40% 4% 
Qualified specialist 174 12% 9% 19% 57% 3% 
Qualified worker  229 14% 5% 15% 63% 3% 
Unqualified worker  126 7% 4% 14% 75% 0% 
Farmer in private household 38 2% 7% 17% 74% 0% 
Entrepreneur  15* 6% 6% 9% 80% 0% 
Student 50 2% 3% 15% 77% 3% 
Maternity leave 52 7% 0% 22% 68% 3% 
Retired 467 16% 8% 20% 54% 3% 
Unemployed/ Jobless 191 5% 6% 18% 69% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 317 9% 4% 13% 70% 5% 
3 – 5 thousand MDL 314 14% 6% 17% 59% 3% 
5 – 10 thousand MDL 331 13% 9% 20% 57% 1% 
10 – 15 thousand MDL 119 6% 6% 18% 69% 1% 
15 – 20 thousand MDL 53 3% 5% 20% 71% 2% 
20 – 25 thousand MDL 10* 21% 0% 25% 54% 0% 
Over 25 thousand MDL 11* 8% 9% 16% 67% 0% 
DK/NA 219 10% 4% 19% 66% 1% 

Car 
I drive 444 11% 8% 19% 61% 2% 
Another member drives 258 8% 7% 15% 69% 1% 
We do not have a car 664 12% 5% 18% 63% 3% 

Languag
e 

Romanian/Moldovan 1051 11% 7% 20% 61% 2% 
Russian 224 13% 4% 9% 71% 4% 
Ukrainian 23* 0% 11% 5% 78% 7% 
Gagauz 34 3% 2% 13% 83% 0% 
Other 26* 24% 2% 21% 54% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
6 

%, per row N 

Show “Freedom cu Dorin Galben” 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 18% 8% 16% 56% 2% 

Gender Male 657 16% 9% 17% 56% 2% 
Female 717 21% 8% 15% 55% 2% 

Age 

18 – 25 y.o. 112 26% 8% 14% 51% 1% 
26 – 35 y.o. 216 20% 8% 21% 49% 3% 
36 – 45 y.o. 231 18% 11% 20% 50% 2% 
46 – 65 y.o. 496 16% 8% 14% 60% 2% 
Over 65 y.o. 319 16% 6% 8% 68% 2% 

Environ
ment 

Urban 608 22% 8% 17% 51% 2% 
Rural 766 16% 9% 15% 60% 2% 

Region 

North 389 16% 8% 13% 61% 2% 
Centre 365 19% 14% 18% 48% 2% 
Chisinau 326 24% 5% 18% 50% 2% 
South 294 14% 6% 14% 64% 3% 

Studies 

Elementary studies 7* 0% 0% 8% 80% 12% 
Gymnasium 230 15% 5% 8% 67% 4% 
Lyceum/General secondary 206 16% 7% 14% 62% 2% 
Sec. Vocational, proff. school 379 17% 9% 16% 58% 1% 
Specialty college  199 18% 10% 22% 50% 1% 
Higher education  346 24% 10% 18% 46% 2% 

Occupati
on 

Public servant 31 46% 10% 16% 29% 0% 
Director/ Manager 23* 35% 7% 17% 38% 4% 
Qualified specialist 174 24% 8% 23% 43% 3% 
Qualified worker  229 16% 9% 20% 53% 2% 
Unqualified worker  126 13% 10% 15% 61% 1% 
Farmer in private household 38 17% 5% 12% 63% 3% 
Entrepreneur  15* 27% 29% 11% 28% 6% 
Student 50 17% 7% 8% 66% 3% 
Maternity leave 52 20% 9% 18% 52% 0% 
Retired 467 16% 8% 9% 65% 3% 
Unemployed/ Jobless 191 14% 6% 20% 58% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 317 13% 6% 10% 67% 4% 
3 – 5 thousand MDL 314 16% 12% 14% 54% 4% 
5 – 10 thousand MDL 331 21% 5% 19% 54% 1% 
10 – 15 thousand MDL 119 28% 5% 17% 48% 1% 
15 – 20 thousand MDL 53 23% 9% 17% 49% 2% 
20 – 25 thousand MDL 10* 18% 7% 10% 65% 0% 
Over 25 thousand MDL 11* 16% 15% 32% 37% 0% 
DK/NA 219 17% 11% 18% 54% 0% 

Car 
I drive 444 22% 8% 21% 49% 2% 
Another member drives 258 24% 8% 14% 53% 2% 
We do not have a car 664 13% 9% 13% 63% 2% 

Languag
e 

Romanian/Moldovan 1051 22% 10% 19% 48% 2% 
Russian 224 4% 1% 6% 85% 4% 
Ukrainian 23* 4% 0% 5% 84% 7% 
Gagauz 34 3% 2% 7% 88% 0% 
Other 26* 20% 5% 18% 58% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
7 

%, per row N 

Show “În Profunzime” with Lorena Bogza 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 22% 9% 22% 45% 2% 

Gender Male 657 22% 9% 22% 45% 2% 
Female 717 22% 9% 21% 46% 2% 

Age 

18 – 25 y.o. 112 7% 8% 35% 48% 2% 
26 – 35 y.o. 216 16% 8% 26% 48% 2% 
36 – 45 y.o. 231 27% 14% 23% 34% 3% 
46 – 65 y.o. 496 27% 9% 17% 46% 2% 
Over 65 y.o. 319 27% 8% 13% 51% 2% 

Environ
ment 

Urban 608 26% 11% 21% 39% 2% 
Rural 766 18% 8% 22% 51% 2% 

Region 

North 389 14% 7% 15% 61% 2% 
Centre 365 26% 11% 31% 32% 1% 
Chisinau 326 34% 7% 24% 33% 2% 
South 294 14% 12% 16% 55% 3% 

Studies 

Elementary studies 7* 0% 0% 0% 77% 23% 
Gymnasium 230 15% 9% 18% 55% 3% 
Lyceum/General secondary 206 17% 8% 21% 51% 3% 
Sec. Vocational, proff. school 379 18% 10% 17% 53% 1% 
Specialty college  199 27% 9% 26% 39% 1% 
Higher education  346 30% 10% 27% 32% 2% 

Occupati
on 

Public servant 31 28% 7% 30% 36% 0% 
Director/ Manager 23* 31% 14% 26% 24% 4% 
Qualified specialist 174 28% 14% 21% 34% 3% 
Qualified worker  229 24% 10% 27% 37% 2% 
Unqualified worker  126 16% 8% 23% 53% 1% 
Farmer in private household 38 21% 11% 17% 49% 3% 
Entrepreneur  15* 40% 17% 14% 23% 6% 
Student 50 0% 6% 36% 56% 3% 
Maternity leave 52 17% 0% 25% 55% 3% 
Retired 467 24% 10% 14% 50% 3% 
Unemployed/ Jobless 191 18% 7% 22% 51% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 317 9% 9% 12% 65% 5% 
3 – 5 thousand MDL 314 20% 10% 22% 45% 3% 
5 – 10 thousand MDL 331 27% 11% 21% 40% 1% 
10 – 15 thousand MDL 119 27% 9% 28% 35% 1% 
15 – 20 thousand MDL 53 31% 9% 25% 34% 2% 
20 – 25 thousand MDL 10* 18% 0% 43% 39% 0% 
Over 25 thousand MDL 11* 54% 9% 28% 9% 0% 
DK/NA 219 22% 7% 27% 44% 0% 

Car 
I drive 444 27% 10% 25% 37% 2% 
Another member drives 258 25% 5% 23% 47% 0% 
We do not have a car 664 17% 11% 19% 51% 3% 

Languag
e 

Romanian/Moldovan 1051 26% 11% 25% 36% 2% 
Russian 224 4% 2% 9% 80% 4% 
Ukrainian 23* 4% 0% 8% 81% 7% 
Gagauz 34 3% 5% 7% 86% 0% 
Other 26* 44% 4% 15% 36% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
8 

%, per row N 

Show “Puterea a Patra” with Gheorghe Gonța 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 20% 11% 21% 46% 2% 

Gender Male 657 22% 11% 21% 44% 2% 
Female 717 19% 11% 21% 48% 2% 

Age 

18 – 25 y.o. 112 10% 6% 29% 54% 2% 
26 – 35 y.o. 216 15% 7% 26% 51% 2% 
36 – 45 y.o. 231 21% 12% 24% 41% 3% 
46 – 65 y.o. 496 25% 14% 17% 42% 2% 
Over 65 y.o. 319 27% 11% 12% 49% 2% 

Environ
ment 

Urban 608 23% 10% 23% 43% 2% 
Rural 766 18% 11% 20% 49% 2% 

Region 

North 389 18% 9% 16% 55% 2% 
Centre 365 23% 15% 27% 33% 2% 
Chisinau 326 24% 9% 24% 41% 2% 
South 294 15% 9% 17% 57% 3% 

Studies 

Elementary studies 7* 0% 0% 0% 77% 23% 
Gymnasium 230 12% 10% 16% 58% 3% 
Lyceum/General secondary 206 19% 7% 21% 50% 3% 
Sec. Vocational, proff. school 379 20% 11% 16% 51% 2% 
Specialty college  199 28% 14% 21% 37% 1% 
Higher education  346 23% 10% 29% 36% 2% 

Occupati
on 

Public servant 31 23% 10% 30% 37% 0% 
Director/ Manager 23* 32% 10% 33% 21% 4% 
Qualified specialist 174 22% 15% 25% 35% 3% 
Qualified worker  229 20% 11% 26% 40% 2% 
Unqualified worker  126 19% 14% 16% 51% 1% 
Farmer in private household 38 17% 5% 18% 58% 3% 
Entrepreneur  15* 28% 5% 17% 44% 6% 
Student 50 5% 0% 26% 66% 3% 
Maternity leave 52 18% 4% 30% 49% 0% 
Retired 467 24% 13% 14% 45% 3% 
Unemployed/ Jobless 191 18% 8% 19% 53% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 317 13% 11% 13% 59% 4% 
3 – 5 thousand MDL 314 17% 12% 21% 47% 3% 
5 – 10 thousand MDL 331 25% 9% 22% 44% 1% 
10 – 15 thousand MDL 119 20% 9% 31% 39% 2% 
15 – 20 thousand MDL 53 21% 19% 28% 28% 5% 
20 – 25 thousand MDL 10* 25% 0% 25% 51% 0% 
Over 25 thousand MDL 11* 48% 6% 15% 31% 0% 
DK/NA 219 23% 10% 22% 44% 1% 

Car 
I drive 444 25% 10% 24% 39% 2% 
Another member drives 258 21% 9% 23% 46% 1% 
We do not have a car 664 16% 12% 18% 52% 3% 

Languag
e 

Romanian/Moldovan 1051 24% 13% 25% 37% 2% 
Russian 224 7% 2% 6% 81% 5% 
Ukrainian 23* 0% 9% 5% 75% 11% 
Gagauz 34 2% 2% 7% 89% 0% 
Other 26* 17% 3% 29% 49% 3% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
9 

%, per row N 

Show “Secretele Puterii” with Alex Cozer 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 15% 8% 20% 55% 3% 

Gender Male 657 16% 10% 19% 53% 2% 
Female 717 13% 7% 20% 57% 3% 

Age 

18 – 25 y.o. 112 4% 7% 24% 63% 3% 
26 – 35 y.o. 216 8% 6% 22% 62% 3% 
36 – 45 y.o. 231 19% 11% 19% 49% 3% 
46 – 65 y.o. 496 19% 9% 21% 50% 2% 
Over 65 y.o. 319 21% 9% 11% 57% 2% 

Environ
ment 

Urban 608 17% 9% 21% 50% 3% 
Rural 766 12% 7% 19% 59% 3% 

Region 

North 389 9% 8% 17% 63% 3% 
Centre 365 19% 10% 25% 46% 1% 
Chisinau 326 19% 5% 22% 52% 2% 
South 294 11% 10% 16% 59% 4% 

Studies 

Elementary studies 7* 0% 0% 8% 69% 23% 
Gymnasium 230 12% 6% 16% 62% 4% 
Lyceum/General secondary 206 14% 6% 18% 60% 3% 
Sec. Vocational, proff. school 379 13% 11% 17% 58% 2% 
Specialty college  199 17% 7% 25% 48% 3% 
Higher education  346 17% 9% 24% 49% 2% 

Occupati
on 

Public servant 31 13% 14% 19% 49% 6% 
Director/ Manager 23* 23% 11% 26% 36% 4% 
Qualified specialist 174 17% 10% 25% 45% 4% 
Qualified worker  229 18% 9% 19% 52% 2% 
Unqualified worker  126 13% 7% 19% 61% 1% 
Farmer in private household 38 9% 11% 20% 58% 3% 
Entrepreneur  15* 25% 0% 34% 35% 6% 
Student 50 1% 4% 20% 73% 3% 
Maternity leave 52 4% 3% 28% 62% 3% 
Retired 467 19% 10% 14% 54% 3% 
Unemployed/ Jobless 191 10% 8% 19% 61% 3% 

Househo
ld 

income 

Less than MDL 3 thousand 317 9% 8% 12% 66% 5% 
3 – 5 thousand MDL 314 12% 9% 19% 56% 4% 
5 – 10 thousand MDL 331 16% 10% 22% 51% 2% 
10 – 15 thousand MDL 119 20% 9% 27% 43% 1% 
15 – 20 thousand MDL 53 15% 8% 31% 45% 2% 
20 – 25 thousand MDL 10* 46% 0% 7% 47% 0% 
Over 25 thousand MDL 11* 31% 9% 30% 31% 0% 
DK/NA 219 15% 6% 20% 59% 0% 

Car 
I drive 444 20% 8% 23% 48% 2% 
Another member drives 258 17% 5% 19% 57% 2% 
We do not have a car 664 10% 10% 17% 60% 3% 

Languag
e 

Romanian/Moldovan 1051 18% 10% 24% 46% 2% 
Russian 224 3% 2% 5% 86% 4% 
Ukrainian 23* 4% 5% 5% 75% 11% 
Gagauz 34 2% 0% 0% 96% 2% 
Other 26* 19% 2% 11% 68% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
10 

%, per row N 

Show “Cabinetul din Umbră” with Vitalie Călugăreanu 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 13% 9% 21% 55% 2% 

Gender Male 657 14% 10% 21% 53% 3% 
Female 717 13% 7% 22% 57% 2% 

Age 

18 – 25 y.o. 112 7% 7% 21% 65% 1% 
26 – 35 y.o. 216 4% 7% 23% 63% 2% 
36 – 45 y.o. 231 16% 10% 26% 45% 3% 
46 – 65 y.o. 496 18% 10% 21% 50% 2% 
Over 65 y.o. 319 21% 9% 13% 55% 2% 

Environ
ment 

Urban 608 16% 10% 23% 49% 3% 
Rural 766 11% 8% 20% 60% 2% 

Region 

North 389 8% 9% 18% 63% 2% 
Centre 365 17% 10% 26% 46% 1% 
Chisinau 326 16% 6% 23% 52% 3% 
South 294 12% 10% 16% 59% 3% 

Studies 

Elementary studies 7* 0% 0% 8% 69% 23% 
Gymnasium 230 12% 8% 15% 63% 3% 
Lyceum/General secondary 206 10% 7% 18% 62% 3% 
Sec. Vocational, proff. school 379 13% 10% 20% 56% 1% 
Specialty college  199 15% 11% 24% 49% 1% 
Higher education  346 16% 8% 26% 48% 2% 

Occupati
on 

Public servant 31 10% 9% 26% 53% 2% 
Director/ Manager 23* 19% 6% 32% 39% 4% 
Qualified specialist 174 13% 10% 28% 46% 3% 
Qualified worker  229 15% 10% 22% 50% 3% 
Unqualified worker  126 8% 9% 23% 60% 0% 
Farmer in private household 38 14% 5% 12% 64% 5% 
Entrepreneur  15* 17% 21% 16% 40% 6% 
Student 50 5% 9% 10% 73% 3% 
Maternity leave 52 10% 3% 22% 65% 0% 
Retired 467 19% 9% 17% 53% 2% 
Unemployed/ Jobless 191 8% 9% 20% 61% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 317 11% 8% 15% 63% 4% 
3 – 5 thousand MDL 314 11% 10% 22% 55% 3% 
5 – 10 thousand MDL 331 17% 11% 21% 51% 1% 
10 – 15 thousand MDL 119 17% 7% 24% 51% 2% 
15 – 20 thousand MDL 53 11% 12% 34% 41% 2% 
20 – 25 thousand MDL 10* 28% 0% 14% 58% 0% 
Over 25 thousand MDL 11* 24% 45% 0% 31% 0% 
DK/NA 219 11% 4% 25% 59% 1% 

Car 
I drive 444 14% 11% 24% 49% 2% 
Another member drives 258 16% 8% 20% 56% 0% 
We do not have a car 664 11% 8% 19% 59% 3% 

Languag
e 

Romanian/Moldovan 1051 16% 11% 25% 46% 2% 
Russian 224 3% 1% 6% 86% 4% 
Ukrainian 23* 9% 0% 5% 80% 7% 
Gagauz 34 0% 2% 0% 98% 0% 
Other 26* 8% 3% 34% 54% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
11 

%, per row N 

Show “Ora Expertizei” with Dumitru Mișin 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 17% 8% 21% 53% 2% 

Gender Male 657 18% 9% 21% 51% 2% 
Female 717 16% 7% 21% 55% 2% 

Age 

18 – 25 y.o. 112 7% 10% 21% 60% 2% 
26 – 35 y.o. 216 9% 6% 25% 58% 2% 
36 – 45 y.o. 231 18% 9% 26% 44% 3% 
46 – 65 y.o. 496 22% 7% 20% 50% 2% 
Over 65 y.o. 319 23% 10% 12% 53% 2% 

Environ
ment 

Urban 608 19% 8% 23% 47% 3% 
Rural 766 15% 7% 20% 57% 2% 

Region 

North 389 13% 9% 18% 59% 2% 
Centre 365 20% 10% 27% 42% 2% 
Chisinau 326 19% 6% 24% 49% 2% 
South 294 15% 6% 14% 62% 3% 

Studies 

Elementary studies 7* 0% 0% 8% 69% 23% 
Gymnasium 230 12% 5% 17% 63% 3% 
Lyceum/General secondary 206 15% 7% 13% 63% 2% 
Sec. Vocational, proff. school 379 14% 11% 19% 55% 2% 
Specialty college  199 23% 6% 28% 42% 1% 
Higher education  346 20% 8% 27% 44% 2% 

Occupati
on 

Public servant 31 23% 5% 27% 45% 0% 
Director/ Manager 23* 34% 4% 31% 27% 4% 
Qualified specialist 174 17% 12% 26% 43% 3% 
Qualified worker  229 16% 9% 25% 49% 2% 
Unqualified worker  126 17% 8% 21% 55% 0% 
Farmer in private household 38 9% 2% 20% 67% 3% 
Entrepreneur  15* 25% 21% 8% 40% 6% 
Student 50 8% 8% 13% 69% 3% 
Maternity leave 52 9% 1% 28% 59% 3% 
Retired 467 22% 8% 17% 49% 3% 
Unemployed/ Jobless 191 10% 6% 19% 62% 3% 

Househo
ld 

income 

Less than MDL 3 thousand 317 11% 8% 16% 61% 5% 
3 – 5 thousand MDL 314 17% 8% 20% 50% 4% 
5 – 10 thousand MDL 331 22% 8% 21% 50% 1% 
10 – 15 thousand MDL 119 15% 9% 28% 47% 1% 
15 – 20 thousand MDL 53 16% 4% 30% 49% 2% 
20 – 25 thousand MDL 10* 35% 17% 37% 11% 0% 
Over 25 thousand MDL 11* 24% 30% 0% 46% 0% 
DK/NA 219 15% 5% 22% 57% 0% 

Car 
I drive 444 21% 7% 27% 44% 2% 
Another member drives 258 17% 9% 15% 59% 0% 
We do not have a car 664 13% 8% 19% 57% 3% 

Languag
e 

Romanian/Moldovan 1051 20% 9% 25% 44% 2% 
Russian 224 5% 2% 7% 82% 5% 
Ukrainian 23* 9% 0% 5% 80% 7% 
Gagauz 34 0% 5% 0% 96% 0% 
Other 26* 6% 6% 25% 64% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
12 

%, per row N 

Show Buna Seara with Mircea Surdu 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 14% 7% 25% 53% 2% 

Gender Male 657 13% 7% 25% 53% 2% 
Female 717 14% 7% 25% 52% 2% 

Age 

18 – 25 y.o. 112 5% 3% 23% 67% 2% 
26 – 35 y.o. 216 8% 5% 24% 61% 2% 
36 – 45 y.o. 231 14% 7% 30% 46% 3% 
46 – 65 y.o. 496 18% 8% 26% 46% 1% 
Over 65 y.o. 319 22% 10% 19% 49% 1% 

Environ
ment 

Urban 608 13% 7% 26% 52% 3% 
Rural 766 15% 6% 24% 54% 1% 

Region 

North 389 14% 9% 20% 56% 1% 
Centre 365 19% 5% 33% 43% 1% 
Chisinau 326 13% 4% 28% 53% 2% 
South 294 10% 9% 19% 60% 3% 

Studies 

Elementary studies 7* 0% 0% 8% 69% 23% 
Gymnasium 230 17% 6% 20% 54% 3% 
Lyceum/General secondary 206 15% 7% 23% 52% 2% 
Sec. Vocational, proff. school 379 14% 7% 22% 55% 1% 
Specialty college  199 15% 8% 28% 48% 1% 
Higher education  346 11% 6% 30% 52% 2% 

Occupati
on 

Public servant 31 11% 17% 22% 51% 0% 
Director/ Manager 23* 11% 9% 33% 43% 4% 
Qualified specialist 174 15% 5% 33% 44% 3% 
Qualified worker  229 14% 8% 28% 48% 2% 
Unqualified worker  126 11% 4% 21% 63% 1% 
Farmer in private household 38 17% 5% 16% 60% 3% 
Entrepreneur  15* 7% 12% 33% 41% 6% 
Student 50 9% 3% 13% 73% 3% 
Maternity leave 52 2% 1% 33% 60% 3% 
Retired 467 20% 8% 22% 48% 2% 
Unemployed/ Jobless 191 13% 7% 24% 54% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 317 17% 9% 18% 52% 5% 
3 – 5 thousand MDL 314 18% 8% 24% 48% 2% 
5 – 10 thousand MDL 331 15% 7% 29% 48% 1% 
10 – 15 thousand MDL 119 12% 6% 33% 48% 1% 
15 – 20 thousand MDL 53 7% 7% 28% 57% 2% 
20 – 25 thousand MDL 10* 31% 0% 22% 47% 0% 
Over 25 thousand MDL 11* 0% 0% 38% 63% 0% 
DK/NA 219 7% 5% 21% 68% 0% 

Car 
I drive 444 12% 6% 30% 51% 1% 
Another member drives 258 13% 6% 24% 56% 0% 
We do not have a car 664 16% 8% 21% 53% 3% 

Languag
e 

Romanian/Moldovan 1051 17% 8% 30% 44% 1% 
Russian 224 3% 2% 7% 84% 4% 
Ukrainian 23* 0% 9% 5% 80% 7% 
Gagauz 34 2% 2% 0% 96% 0% 
Other 26* 7% 3% 23% 68% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
13 

%, per row N 

Show Joi with Liliana Barbarosie 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 5% 4% 16% 73% 2% 

Gender Male 657 6% 5% 16% 72% 2% 
Female 717 3% 4% 16% 75% 2% 

Age 

18 – 25 y.o. 112 3% 3% 13% 79% 3% 
26 – 35 y.o. 216 4% 2% 14% 78% 2% 
36 – 45 y.o. 231 7% 4% 18% 69% 3% 
46 – 65 y.o. 496 4% 6% 18% 71% 2% 
Over 65 y.o. 319 6% 6% 15% 71% 2% 

Environ
ment 

Urban 608 4% 6% 17% 70% 3% 
Rural 766 5% 3% 15% 76% 2% 

Region 

North 389 5% 7% 15% 70% 3% 
Centre 365 5% 2% 18% 74% 1% 
Chisinau 326 3% 3% 16% 75% 2% 
South 294 4% 4% 13% 75% 4% 

Studies 

Elementary studies 7* 0% 0% 0% 77% 23% 
Gymnasium 230 6% 4% 11% 75% 4% 
Lyceum/General secondary 206 4% 5% 15% 74% 2% 
Sec. Vocational, proff. school 379 5% 5% 16% 73% 1% 
Specialty college  199 6% 4% 17% 72% 2% 
Higher education  346 3% 3% 18% 73% 3% 

Occupati
on 

Public servant 31 10% 9% 10% 71% 0% 
Director/ Manager 23* 4% 2% 26% 63% 4% 
Qualified specialist 174 3% 4% 19% 70% 4% 
Qualified worker  229 8% 3% 16% 71% 2% 
Unqualified worker  126 3% 4% 16% 77% 0% 
Farmer in private household 38 0% 5% 17% 75% 3% 
Entrepreneur  15* 5% 7% 11% 71% 6% 
Student 50 6% 6% 7% 79% 3% 
Maternity leave 52 4% 1% 12% 79% 3% 
Retired 467 4% 5% 15% 73% 3% 
Unemployed/ Jobless 191 3% 5% 18% 73% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 317 3% 7% 10% 75% 5% 
3 – 5 thousand MDL 314 5% 5% 20% 68% 2% 
5 – 10 thousand MDL 331 6% 3% 18% 71% 2% 
10 – 15 thousand MDL 119 6% 6% 19% 68% 2% 
15 – 20 thousand MDL 53 1% 5% 20% 72% 2% 
20 – 25 thousand MDL 10* 21% 0% 7% 73% 0% 
Over 25 thousand MDL 11* 0% 0% 0% 100% 0% 
DK/NA 219 2% 1% 13% 84% 0% 

Car 
I drive 444 6% 3% 18% 70% 2% 
Another member drives 258 4% 4% 13% 79% 0% 
We do not have a car 664 3% 5% 15% 73% 3% 

Languag
e 

Romanian/Moldovan 1051 5% 4% 19% 70% 2% 
Russian 224 3% 3% 6% 84% 4% 
Ukrainian 23* 4% 5% 8% 72% 11% 
Gagauz 34 0% 5% 0% 96% 0% 
Other 26* 0% 0% 9% 91% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
14 

%, per row N 

Show “Vorbește Moldova” with Natalia Cheptene 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, 

but do not 
watch 

I do not 
know DK/NA 

Total 1374 38% 17% 25% 20% 1% 

Gender Male 657 33% 17% 28% 21% 1% 
Female 717 43% 16% 21% 19% 1% 

Age 

18 – 25 y.o. 112 24% 22% 29% 25% 1% 
26 – 35 y.o. 216 37% 18% 25% 20% 1% 
36 – 45 y.o. 231 35% 14% 29% 21% 1% 
46 – 65 y.o. 496 42% 17% 23% 18% 1% 
Over 65 y.o. 319 46% 13% 18% 23% 1% 

Environ
ment 

Urban 608 29% 18% 31% 21% 1% 
Rural 766 45% 16% 19% 20% 0% 

Region 

North 389 44% 18% 18% 20% 1% 
Centre 365 39% 26% 28% 7% 0% 
Chisinau 326 27% 12% 40% 21% 1% 
South 294 41% 10% 14% 34% 1% 

Studies 

Elementary studies 7* 85% 0% 8% 7% 0% 
Gymnasium 230 51% 13% 15% 20% 1% 
Lyceum/General secondary 206 40% 19% 20% 21% 1% 
Sec. Vocational, proff. school 379 39% 21% 19% 22% 0% 
Specialty college  199 37% 18% 27% 18% 1% 
Higher education  346 27% 14% 38% 20% 1% 

Occupati
on 

Public servant 31 41% 22% 22% 15% 0% 
Director/ Manager 23* 21% 11% 44% 20% 4% 
Qualified specialist 174 28% 13% 38% 19% 2% 
Qualified worker  229 39% 19% 26% 17% 0% 
Unqualified worker  126 36% 15% 28% 21% 0% 
Farmer in private household 38 46% 12% 18% 22% 3% 
Entrepreneur  15* 31% 29% 14% 21% 6% 
Student 50 7% 20% 40% 33% 1% 
Maternity leave 52 43% 22% 19% 16% 0% 
Retired 467 45% 14% 19% 21% 1% 
Unemployed/ Jobless 191 47% 17% 17% 19% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 317 46% 14% 18% 20% 2% 
3 – 5 thousand MDL 314 51% 15% 15% 19% 0% 
5 – 10 thousand MDL 331 36% 20% 24% 20% 0% 
10 – 15 thousand MDL 119 30% 20% 29% 22% 0% 
15 – 20 thousand MDL 53 31% 23% 37% 8% 2% 
20 – 25 thousand MDL 10* 17% 19% 46% 18% 0% 
Over 25 thousand MDL 11* 0% 15% 63% 23% 0% 
DK/NA 219 26% 13% 36% 25% 0% 

Car 
I drive 444 30% 18% 32% 21% 0% 
Another member drives 258 39% 20% 19% 22% 0% 
We do not have a car 664 43% 15% 22% 19% 1% 

Languag
e 

Romanian/Moldovan 1051 44% 20% 26% 10% 0% 
Russian 224 18% 5% 20% 55% 2% 
Ukrainian 23* 18% 4% 9% 62% 7% 
Gagauz 34 7% 2% 16% 74% 0% 
Other 26* 34% 6% 44% 17% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
15 

%, per row N 

Show “O seară Perfectă” with Anișoara Loghin 

I follow 
and trust 
this show 

I follow 
but do not 
trust this 

show 

I have 
heard, but 

do not 
watch 

I do not 
know DK/NA 

Total 1374 21% 8% 23% 46% 2% 

Gender Male 657 17% 7% 25% 50% 2% 
Female 717 26% 8% 22% 42% 2% 

Age 

18 – 25 y.o. 112 15% 9% 31% 42% 3% 
26 – 35 y.o. 216 20% 7% 25% 47% 2% 
36 – 45 y.o. 231 24% 9% 27% 38% 2% 
46 – 65 y.o. 496 23% 8% 21% 47% 2% 
Over 65 y.o. 319 23% 5% 16% 54% 2% 

Environ
ment 

Urban 608 21% 9% 28% 40% 2% 
Rural 766 21% 7% 20% 50% 2% 

Region 

North 389 20% 10% 15% 53% 2% 
Centre 365 22% 8% 32% 37% 1% 
Chisinau 326 25% 7% 27% 39% 2% 
South 294 17% 6% 19% 55% 3% 

Studies 

Elementary studies 7* 0% 0% 8% 69% 23% 
Gymnasium 230 21% 5% 20% 49% 4% 
Lyceum/General secondary 206 20% 7% 21% 49% 2% 
Sec. Vocational, proff. school 379 19% 9% 15% 55% 2% 
Specialty college  199 25% 8% 25% 40% 1% 
Higher education  346 22% 9% 33% 35% 1% 

Occupati
on 

Public servant 31 21% 10% 31% 38% 0% 
Director/ Manager 23* 25% 3% 42% 26% 4% 
Qualified specialist 174 27% 9% 29% 32% 3% 
Qualified worker  229 23% 9% 24% 43% 1% 
Unqualified worker  126 16% 5% 21% 58% 0% 
Farmer in private household 38 34% 7% 16% 40% 3% 
Entrepreneur  15* 29% 29% 14% 23% 6% 
Student 50 11% 10% 31% 47% 1% 
Maternity leave 52 25% 8% 26% 37% 3% 
Retired 467 22% 5% 17% 52% 3% 
Unemployed/ Jobless 191 15% 9% 24% 50% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 317 15% 7% 16% 57% 5% 
3 – 5 thousand MDL 314 23% 5% 21% 49% 2% 
5 – 10 thousand MDL 331 24% 11% 22% 42% 1% 
10 – 15 thousand MDL 119 26% 8% 29% 36% 1% 
15 – 20 thousand MDL 53 22% 9% 41% 26% 2% 
20 – 25 thousand MDL 10* 21% 25% 18% 36% 0% 
Over 25 thousand MDL 11* 15% 23% 48% 15% 0% 
DK/NA 219 18% 5% 27% 49% 1% 

Car 
I drive 444 23% 8% 28% 40% 2% 
Another member drives 258 27% 10% 25% 39% 0% 
We do not have a car 664 17% 7% 19% 53% 3% 

Languag
e 

Romanian/Moldovan 1051 26% 9% 27% 36% 2% 
Russian 224 3% 2% 9% 81% 5% 
Ukrainian 23* 5% 5% 5% 79% 7% 
Gagauz 34 5% 0% 6% 89% 0% 
Other 26* 22% 0% 32% 46% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
16 

%, per row N 

Show ZeroDoi 

I follow 
and trust 
this show 

I follow 
but do 

not trust 
this show 

I have 
heard, 
but do 

not watch 

I do not 
know DK/NA 

Total 1374 8% 7% 15% 68% 3% 

Gender Male 657 7% 8% 15% 67% 2% 
Female 717 9% 5% 14% 69% 3% 

Age 

18 – 25 y.o. 112 14% 11% 14% 58% 3% 
26 – 35 y.o. 216 10% 7% 18% 63% 2% 
36 – 45 y.o. 231 10% 6% 16% 64% 4% 
46 – 65 y.o. 496 5% 6% 14% 73% 2% 
Over 65 y.o. 319 6% 4% 10% 77% 3% 

Environ
ment 

Urban 608 11% 7% 17% 63% 3% 
Rural 766 6% 7% 13% 72% 2% 

Region 

North 389 7% 6% 11% 74% 2% 
Centre 365 7% 9% 19% 62% 3% 
Chisinau 326 14% 3% 18% 63% 3% 
South 294 5% 8% 10% 74% 4% 

Studies 

Elementary studies 7* 0% 0% 0% 77% 23% 
Gymnasium 230 7% 4% 10% 75% 5% 
Lyceum/General secondary 206 7% 8% 10% 73% 2% 
Sec. Vocational, proff. school 379 5% 7% 11% 75% 2% 
Specialty college  199 12% 11% 16% 60% 2% 
Higher education  346 10% 5% 23% 59% 3% 

Occupati
on 

Public servant 31 11% 7% 28% 53% 2% 
Director/ Manager 23* 2% 7% 33% 54% 4% 
Qualified specialist 174 13% 5% 21% 59% 3% 
Qualified worker  229 10% 8% 17% 64% 2% 
Unqualified worker  126 5% 7% 11% 76% 2% 
Farmer in private household 38 9% 2% 19% 65% 5% 
Entrepreneur  15* 30% 0% 12% 53% 6% 
Student 50 26% 13% 3% 56% 3% 
Maternity leave 52 6% 4% 25% 60% 5% 
Retired 467 5% 4% 11% 76% 4% 
Unemployed/ Jobless 191 3% 8% 13% 73% 3% 

Househo
ld 

income 

Less than MDL 3 thousand 317 3% 6% 8% 78% 6% 
3 – 5 thousand MDL 314 6% 6% 18% 66% 4% 
5 – 10 thousand MDL 331 10% 10% 14% 66% 2% 
10 – 15 thousand MDL 119 9% 7% 22% 61% 2% 
15 – 20 thousand MDL 53 9% 12% 16% 61% 2% 
20 – 25 thousand MDL 10* 17% 0% 8% 75% 0% 
Over 25 thousand MDL 11* 15% 0% 17% 68% 0% 
DK/NA 219 12% 4% 15% 69% 1% 

Car 
I drive 444 10% 7% 20% 61% 2% 
Another member drives 258 10% 7% 13% 68% 2% 
We do not have a car 664 6% 7% 11% 73% 4% 

Languag
e 

Romanian/Moldovan 1051 9% 8% 18% 62% 3% 
Russian 224 4% 1% 4% 88% 4% 
Ukrainian 23* 0% 5% 5% 84% 7% 
Gagauz 34 0% 0% 2% 98% 0% 
Other 26* 11% 0% 7% 82% 0% 
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Annex 3.2.6: Types of programs that are of interest to the population. ”Q21. Do you know about the following shows?” part 
17 

%, per row N 

Show “Ora de Râs” with Cheianu and Durbala 

I follow 
and trust 
this show 

I follow 
but do 

not trust 
this show 

I have 
heard, 
but do 

not watch 

I do not 
know DK/NA 

Total 1374 29% 11% 20% 38% 2% 

Gender Male 657 29% 12% 20% 37% 3% 
Female 717 29% 10% 21% 39% 2% 

Age 

18 – 25 y.o. 112 18% 12% 33% 37% 1% 
26 – 35 y.o. 216 31% 11% 20% 36% 3% 
36 – 45 y.o. 231 34% 10% 23% 31% 3% 
46 – 65 y.o. 496 30% 11% 19% 39% 2% 
Over 65 y.o. 319 30% 9% 13% 47% 2% 

Environ
ment 

Urban 608 27% 10% 22% 38% 3% 
Rural 766 31% 11% 19% 38% 1% 

Region 

North 389 21% 11% 17% 48% 3% 
Centre 365 36% 16% 24% 23% 1% 
Chisinau 326 33% 7% 24% 34% 3% 
South 294 28% 8% 16% 46% 3% 

Studies 

Elementary studies 7* 38% 0% 0% 50% 12% 
Gymnasium 230 28% 7% 20% 42% 3% 
Lyceum/General secondary 206 26% 9% 20% 43% 3% 
Sec. Vocational, proff. school 379 27% 12% 15% 44% 2% 
Specialty college  199 30% 16% 19% 33% 2% 
Higher education  346 33% 9% 27% 29% 2% 

Occupati
on 

Public servant 31 32% 12% 22% 34% 0% 
Director/ Manager 23* 40% 3% 28% 25% 4% 
Qualified specialist 174 32% 11% 27% 27% 3% 
Qualified worker  229 31% 13% 22% 32% 2% 
Unqualified worker  126 20% 13% 21% 45% 1% 
Farmer in private household 38 39% 5% 19% 34% 3% 
Entrepreneur  15* 19% 21% 23% 30% 6% 
Student 50 13% 12% 24% 49% 3% 
Maternity leave 52 35% 6% 18% 40% 2% 
Retired 467 30% 9% 15% 44% 3% 
Unemployed/ Jobless 191 30% 10% 19% 38% 3% 

Househo
ld 

income 

Less than MDL 3 thousand 317 26% 6% 18% 47% 4% 
3 – 5 thousand MDL 314 31% 8% 22% 37% 3% 
5 – 10 thousand MDL 331 33% 14% 17% 35% 2% 
10 – 15 thousand MDL 119 28% 14% 24% 34% 1% 
15 – 20 thousand MDL 53 32% 15% 29% 23% 2% 
20 – 25 thousand MDL 10* 29% 0% 43% 29% 0% 
Over 25 thousand MDL 11* 31% 30% 23% 16% 0% 
DK/NA 219 26% 10% 22% 42% 0% 

Car 
I drive 444 37% 11% 19% 32% 2% 
Another member drives 258 29% 14% 22% 35% 1% 
We do not have a car 664 24% 9% 21% 43% 3% 

Languag
e 

Romanian/Moldovan 1051 35% 13% 24% 26% 2% 
Russian 224 6% 3% 7% 80% 4% 
Ukrainian 23* 5% 5% 5% 79% 7% 
Gagauz 34 5% 0% 2% 93% 0% 
Other 26* 35% 3% 32% 30% 0% 
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Annex 3.3.1: Radio stations that citizens listen to for political and social news at least once a week. ”16A. What radio stations 
do you listen for news at least once a week?” part 1 

%, per row N Radio 
Noroc 

Radio 
Moldo

va 

Radio 
Plai 

Jurnal 
FM 

Radio 
Chisin

au 

Kiss 
FM Hit FM 

Total 455 32% 28% 23% 14% 11% 11% 11% 

Gender Male 242 32% 26% 22% 16% 13% 12% 13% 
Female 213 32% 29% 25% 12% 9% 10% 8% 

Age 

18 – 25 y.o. 18* 10% 25% 10% 19% 12% 37% 10% 
26 – 35 y.o. 36 36% 21% 9% 17% 4% 18% 18% 
36 – 45 y.o. 91 30% 22% 20% 17% 7% 12% 16% 
46 – 65 y.o. 190 33% 28% 29% 14% 13% 8% 9% 
Over 65 y.o. 120 37% 41% 28% 8% 17% 2% 2% 

Environ
ment 

Urban 170 22% 19% 12% 16% 13% 13% 12% 
Rural 285 39% 34% 30% 13% 10% 9% 9% 

Region 

North 136 30% 28% 20% 13% 10% 14% 14% 
Centre 129 45% 40% 31% 17% 13% 9% 7% 
Chisinau 83 14% 20% 13% 19% 15% 16% 12% 
South 107 37% 22% 28% 10% 7% 5% 8% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 0% 0% 
Gymnasium 89 37% 30% 34% 9% 15% 11% 4% 
Lyceum/General secondary 69 28% 33% 21% 14% 11% 14% 10% 
Sec. Vocational, proff. school 132 40% 28% 23% 19% 11% 7% 9% 
Specialty college  67 27% 29% 25% 12% 9% 13% 14% 
Higher education  96 25% 22% 14% 15% 9% 13% 17% 

Occupati
on 

Public servant 11* 23% 56% 8% 22% 0% 0% 8% 
Director/ Manager 11* 29% 18% 23% 27% 14% 0% 18% 
Qualified specialist 38 28% 14% 20% 17% 8% 6% 10% 
Qualified worker  80 34% 28% 14% 25% 12% 17% 19% 
Unqualified worker  39 38% 26% 35% 4% 7% 2% 5% 
Farmer in private household 13* 58% 20% 31% 16% 0% 6% 6% 
Entrepreneur  3* 32% 0% 35% 0% 0% 0% 32% 
Student 10* 9% 37% 9% 0% 0% 35% 9% 
Maternity leave 9* 17% 12% 21% 9% 0% 30% 16% 
Retired 187 34% 37% 28% 10% 15% 4% 4% 
Unemployed/ Jobless 61 34% 17% 28% 11% 12% 22% 14% 

Househo
ld 

income 

Less than MDL 3 thousand 134 38% 31% 31% 8% 16% 8% 6% 
3 – 5 thousand MDL 104 29% 33% 29% 14% 13% 9% 11% 
5 – 10 thousand MDL 97 32% 26% 16% 15% 7% 9% 12% 
10 – 15 thousand MDL 37 41% 29% 16% 19% 4% 20% 7% 
15 – 20 thousand MDL 11* 26% 36% 28% 6% 13% 0% 17% 
20 – 25 thousand MDL 3* 28% 21% 28% 51% 0% 51% 28% 
Over 25 thousand MDL 4* 0% 56% 0% 21% 0% 0% 0% 
DK/NA 65 24% 15% 18% 20% 11% 16% 16% 

Car 
I drive 162 31% 22% 20% 17% 9% 14% 17% 
Another member drives 73 31% 41% 14% 16% 9% 18% 7% 
We do not have a car 218 33% 28% 28% 12% 14% 5% 6% 

Languag
e 

Romanian/Moldovan 381 36% 31% 27% 16% 13% 12% 12% 
Russian 46 12% 13% 4% 6% 6% 8% 9% 
Ukrainian 1* 0% 0% 0% 0% 0% 0% 0% 
Gagauz 14* 17% 4% 0% 6% 0% 0% 0% 
Other 6* 10% 29% 0% 0% 0% 20% 0% 
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Annex 3.3.1: Radio stations that citizens listen to for political and social news at least once a week. ”16A. What radio stations 
do you listen for news at least once a week?” part 2 

%, per row N Русское 
Радио 

Radio 
Vocea 

Basarab
iei 

Europa 
Plus 

Ruskii 
Hit 

Publika 
FM 

Diaspor
a FM 

Total 455 10% 7% 5% 5% 5% 4% 

Gender Male 242 14% 9% 7% 6% 5% 5% 
Female 213 6% 5% 3% 3% 4% 4% 

Age 

18 – 25 y.o. 18* 14% 10% 3% 14% 0% 0% 
26 – 35 y.o. 36 19% 11% 11% 7% 6% 8% 
36 – 45 y.o. 91 8% 6% 5% 4% 9% 5% 
46 – 65 y.o. 190 10% 5% 6% 4% 4% 4% 
Over 65 y.o. 120 5% 7% 0% 2% 1% 3% 

Environ
ment 

Urban 170 8% 7% 6% 3% 5% 4% 
Rural 285 12% 7% 5% 6% 5% 5% 

Region 

North 136 14% 3% 11% 5% 1% 9% 
Centre 129 4% 12% 1% 2% 3% 4% 
Chisinau 83 6% 11% 6% 3% 6% 0% 
South 107 15% 3% 1% 8% 9% 3% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 0% 
Gymnasium 89 11% 4% 4% 2% 5% 3% 
Lyceum/General secondary 69 11% 4% 3% 8% 4% 4% 
Sec. Vocational, proff. school 132 10% 10% 10% 8% 4% 5% 
Specialty college  67 14% 4% 5% 5% 3% 6% 
Higher education  96 8% 9% 2% 0% 7% 5% 

Occupati
on 

Public servant 11* 26% 0% 19% 0% 8% 0% 
Director/ Manager 11* 13% 18% 0% 0% 9% 0% 
Qualified specialist 38 2% 7% 4% 0% 6% 7% 
Qualified worker  80 14% 9% 9% 4% 9% 9% 
Unqualified worker  39 17% 4% 10% 16% 4% 4% 
Farmer in private household 13* 7% 0% 0% 14% 7% 0% 
Entrepreneur  3* 35% 0% 0% 0% 0% 0% 
Student 10* 26% 18% 6% 26% 0% 0% 
Maternity leave 9* 0% 12% 0% 0% 9% 0% 
Retired 187 6% 6% 3% 3% 3% 4% 
Unemployed/ Jobless 61 14% 4% 2% 3% 3% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 134 16% 2% 4% 7% 7% 1% 
3 – 5 thousand MDL 104 5% 8% 4% 1% 3% 6% 
5 – 10 thousand MDL 97 8% 10% 6% 6% 5% 6% 
10 – 15 thousand MDL 37 11% 0% 11% 3% 0% 2% 
15 – 20 thousand MDL 11* 8% 0% 8% 8% 0% 0% 
20 – 25 thousand MDL 3* 0% 0% 0% 0% 0% 28% 
Over 25 thousand MDL 4* 22% 28% 0% 22% 28% 0% 
DK/NA 65 13% 11% 5% 3% 5% 6% 

Car 
I drive 162 15% 8% 7% 8% 7% 3% 
Another member drives 73 7% 9% 2% 3% 3% 10% 
We do not have a car 218 8% 5% 5% 3% 4% 3% 

Languag
e 

Romanian/Moldovan 381 6% 8% 5% 2% 5% 4% 
Russian 46 40% 1% 11% 12% 0% 2% 
Ukrainian 1* 0% 0% 0% 0% 0% 0% 
Gagauz 14* 24% 0% 0% 40% 0% 6% 
Other 6* 20% 0% 0% 0% 10% 0% 
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Annex 3.3.1: Radio stations that citizens listen to for political and social news at least once a week. ”16A. What radio stations 
do you listen for news at least once a week?” part 3 

%, per row N 
Radio 

Europa 
Liberă 

GRT FM Retro 
FM 

Radio 
Orhei 

Autora
dio/ 

Avtora
dio 

Radio 
Sănătat

ea  

Total 455 4% 4% 3% 2% 2% 2% 

Gender Male 242 5% 5% 3% 3% 2% 1% 
Female 213 3% 3% 4% 2% 2% 3% 

Age 

18 – 25 y.o. 18* 0% 7% 13% 0% 0% 8% 
26 – 35 y.o. 36 4% 6% 0% 0% 0% 0% 
36 – 45 y.o. 91 3% 1% 3% 3% 2% 3% 
46 – 65 y.o. 190 5% 4% 4% 3% 3% 1% 
Over 65 y.o. 120 4% 2% 2% 4% 1% 2% 

Environ
ment 

Urban 170 2% 5% 3% 1% 2% 2% 
Rural 285 5% 3% 4% 4% 2% 2% 

Region 

North 136 7% 0% 4% 1% 1% 3% 
Centre 129 4% 0% 1% 8% 1% 1% 
Chisinau 83 0% 0% 6% 0% 4% 3% 
South 107 1% 16% 3% 2% 2% 0% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 0% 
Gymnasium 89 5% 8% 2% 1% 2% 1% 
Lyceum/General secondary 69 2% 0% 3% 0% 0% 0% 
Sec. Vocational, proff. school 132 7% 2% 2% 7% 1% 1% 
Specialty college  67 1% 4% 6% 0% 4% 4% 
Higher education  96 1% 4% 4% 2% 3% 2% 

Occupati
on 

Public servant 11* 0% 0% 0% 0% 8% 0% 
Director/ Manager 11* 0% 13% 0% 0% 0% 9% 
Qualified specialist 38 4% 0% 6% 3% 0% 3% 
Qualified worker  80 4% 2% 2% 1% 1% 0% 
Unqualified worker  39 2% 5% 5% 10% 2% 0% 
Farmer in private household 13* 0% 7% 12% 0% 0% 0% 
Entrepreneur  3* 0% 0% 0% 0% 0% 0% 
Student 10* 0% 0% 15% 0% 0% 15% 
Maternity leave 9* 0% 0% 0% 0% 0% 0% 
Retired 187 6% 3% 1% 3% 3% 2% 
Unemployed/ Jobless 61 1% 9% 5% 1% 3% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 134 8% 5% 6% 4% 2% 4% 
3 – 5 thousand MDL 104 2% 2% 3% 1% 2% 0% 
5 – 10 thousand MDL 97 3% 5% 2% 2% 2% 1% 
10 – 15 thousand MDL 37 0% 0% 2% 0% 0% 0% 
15 – 20 thousand MDL 11* 0% 0% 0% 0% 0% 0% 
20 – 25 thousand MDL 3* 0% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 4* 0% 22% 22% 0% 0% 0% 
DK/NA 65 3% 3% 2% 5% 3% 4% 

Car 
I drive 162 3% 5% 2% 2% 3% 1% 
Another member drives 73 4% 2% 6% 1% 0% 5% 
We do not have a car 218 5% 3% 3% 3% 2% 1% 

Languag
e 

Romanian/Moldovan 381 4% 0% 2% 3% 1% 2% 
Russian 46 2% 14% 12% 0% 4% 4% 
Ukrainian 1* 0% 0% 0% 0% 0% 0% 
Gagauz 14* 0% 61% 7% 0% 11% 0% 
Other 6* 0% 0% 0% 0% 0% 0% 
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Annex 3.3.1: Radio stations that citizens listen to for political and social news at least once a week. ”16A. What radio stations 
do you listen for news at least once a week?” part 4 

%, per row N Love Radio Radio 
Studentus 

Radio 
România 

Actualități 

Aquarelle 
FM 

Total 455 1% 1% 1% 1% 

Gender Male 242 2% 2% 1% 2% 
Female 213 0% 1% 2% 0% 

Age 

18 – 25 y.o. 18* 13% 12% 0% 5% 
26 – 35 y.o. 36 0% 0% 0% 0% 
36 – 45 y.o. 91 1% 2% 0% 2% 
46 – 65 y.o. 190 0% 0% 2% 1% 
Over 65 y.o. 120 1% 0% 2% 0% 

Environ
ment 

Urban 170 1% 1% 1% 2% 
Rural 285 2% 2% 2% 1% 

Region 

North 136 0% 2% 2% 0% 
Centre 129 3% 2% 0% 2% 
Chisinau 83 1% 2% 0% 1% 
South 107 1% 0% 3% 2% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 
Gymnasium 89 1% 0% 1% 2% 
Lyceum/General secondary 69 5% 5% 1% 0% 
Sec. Vocational, proff. school 132 0% 1% 0% 2% 
Specialty college  67 1% 0% 0% 1% 
Higher education  96 0% 2% 3% 0% 

Occupati
on 

Public servant 11* 0% 0% 0% 0% 
Director/ Manager 11* 0% 0% 0% 0% 
Qualified specialist 38 0% 2% 3% 0% 
Qualified worker  80 5% 2% 0% 1% 
Unqualified worker  39 0% 0% 2% 2% 
Farmer in private household 13* 0% 0% 0% 0% 
Entrepreneur  3* 0% 0% 0% 0% 
Student 10* 0% 22% 0% 9% 
Maternity leave 9* 0% 0% 0% 0% 
Retired 187 1% 0% 2% 0% 
Unemployed/ Jobless 61 0% 0% 1% 3% 

Househo
ld 

income 

Less than MDL 3 thousand 134 1% 0% 2% 0% 
3 – 5 thousand MDL 104 0% 0% 2% 1% 
5 – 10 thousand MDL 97 1% 4% 2% 1% 
10 – 15 thousand MDL 37 3% 0% 0% 4% 
15 – 20 thousand MDL 11* 0% 11% 0% 0% 
20 – 25 thousand MDL 3* 51% 0% 0% 0% 
Over 25 thousand MDL 4* 0% 0% 0% 0% 
DK/NA 65 1% 1% 0% 1% 

Car 
I drive 162 3% 2% 1% 2% 
Another member drives 73 1% 2% 0% 0% 
We do not have a car 218 0% 0% 2% 1% 

Languag
e 

Romanian/Moldovan 381 2% 2% 2% 1% 
Russian 46 0% 0% 0% 0% 
Ukrainian 1* 0% 0% 0% 0% 
Gagauz 14* 0% 0% 0% 7% 
Other 6* 0% 0% 0% 0% 
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Annex 3.3.1: Radio stations that citizens listen to for political and social news at least once a week. ”16A. What radio stations 
do you listen for news at least once a week?” part 5 

%, per row N Radio Alla Megapolis 
FM Other None DK/NA 

Total 455 1% 1% 6% 8% 3% 

Gender Male 242 1% 1% 5% 7% 2% 
Female 213 1% 0% 8% 10% 3% 

Age 

18 – 25 y.o. 18* 0% 4% 5% 8% 8% 
26 – 35 y.o. 36 0% 4% 1% 14% 0% 
36 – 45 y.o. 91 0% 0% 4% 11% 1% 
46 – 65 y.o. 190 2% 1% 9% 7% 1% 
Over 65 y.o. 120 1% 0% 6% 3% 8% 

Environ
ment 

Urban 170 1% 0% 7% 14% 4% 
Rural 285 1% 2% 6% 4% 1% 

Region 

North 136 2% 0% 6% 6% 1% 
Centre 129 0% 0% 2% 4% 4% 
Chisinau 83 0% 1% 8% 13% 5% 
South 107 1% 3% 9% 11% 1% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 
Gymnasium 89 1% 0% 8% 3% 0% 
Lyceum/General secondary 69 2% 2% 7% 10% 3% 
Sec. Vocational, proff. school 132 1% 1% 6% 8% 3% 
Specialty college  67 1% 3% 5% 9% 4% 
Higher education  96 1% 0% 6% 11% 3% 

Occupati
on 

Public servant 11* 0% 0% 0% 18% 0% 
Director/ Manager 11* 0% 0% 0% 17% 0% 
Qualified specialist 38 0% 0% 11% 12% 0% 
Qualified worker  80 1% 2% 4% 7% 0% 
Unqualified worker  39 0% 0% 12% 9% 6% 
Farmer in private household 13* 0% 0% 0% 15% 0% 
Entrepreneur  3* 0% 0% 0% 32% 0% 
Student 10* 0% 7% 0% 22% 0% 
Maternity leave 9* 0% 0% 12% 21% 0% 
Retired 187 2% 0% 8% 3% 6% 
Unemployed/ Jobless 61 1% 2% 4% 5% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 134 2% 1% 6% 7% 2% 
3 – 5 thousand MDL 104 2% 0% 7% 6% 2% 
5 – 10 thousand MDL 97 0% 3% 9% 9% 3% 
10 – 15 thousand MDL 37 3% 0% 7% 14% 0% 
15 – 20 thousand MDL 11* 0% 0% 0% 13% 0% 
20 – 25 thousand MDL 3* 0% 0% 0% 0% 0% 
Over 25 thousand MDL 4* 0% 0% 0% 0% 0% 
DK/NA 65 0% 0% 3% 7% 6% 

Car 
I drive 162 1% 2% 5% 10% 2% 
Another member drives 73 0% 1% 7% 6% 1% 
We do not have a car 218 2% 0% 7% 7% 4% 

Languag
e 

Romanian/Moldovan 381 1% 1% 5% 8% 2% 
Russian 46 2% 0% 16% 4% 9% 
Ukrainian 1* 0% 0% 0% 100% 0% 
Gagauz 14* 0% 0% 0% 0% 0% 
Other 6* 0% 0% 36% 20% 0% 
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Annex 3.3.2: Radio stations that citizens trust the most concerning political and social news. ”Q16. Which of the radio 
stations do you trust most for political news and events in the country? Please indicate which one do you trust the most in the 
first place, second place and third place?” part 1 

%, per row N Radio 
Noroc 

Radio 
Moldov

a 

Radio 
Plai 

Jurnal 
FM Hit FM 

Radio 
Chisina

u 
Total 455 12% 9% 8% 7% 5% 4% 

Gender Male 242 9% 8% 7% 7% 4% 5% 
Female 213 15% 11% 9% 8% 6% 2% 

Age 

18 – 25 y.o. 18* 0% 3% 0% 5% 0% 0% 
26 – 35 y.o. 36 12% 5% 0% 11% 6% 0% 
36 – 45 y.o. 91 10% 8% 3% 9% 7% 7% 
46 – 65 y.o. 190 13% 9% 13% 6% 5% 3% 
Over 65 y.o. 120 14% 16% 13% 6% 3% 6% 

Environ
ment 

Urban 170 6% 10% 5% 7% 5% 6% 
Rural 285 16% 9% 11% 7% 5% 2% 

Region 

North 136 10% 11% 9% 9% 8% 1% 
Centre 129 18% 11% 8% 7% 5% 6% 
Chisinau 83 5% 9% 2% 7% 5% 7% 
South 107 12% 7% 12% 5% 1% 3% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 0% 
Gymnasium 89 10% 7% 12% 5% 2% 2% 
Lyceum/General secondary 69 11% 13% 12% 7% 6% 7% 
Sec. Vocational, proff. school 132 19% 7% 7% 10% 6% 5% 
Specialty college  67 8% 11% 9% 5% 4% 0% 
Higher education  96 6% 10% 3% 6% 6% 4% 

Occupati
on 

Public servant 11* 19% 15% 0% 15% 8% 8% 
Director/ Manager 11* 9% 9% 0% 9% 0% 0% 
Qualified specialist 38 9% 6% 7% 14% 7% 6% 
Qualified worker  80 10% 7% 3% 9% 5% 5% 
Unqualified worker  39 10% 4% 11% 5% 11% 0% 
Farmer in private household 13* 29% 14% 13% 0% 6% 0% 
Entrepreneur  3* 33% 0% 0% 0% 0% 0% 
Student 10* 0% 6% 0% 0% 0% 0% 
Maternity leave 9* 0% 12% 0% 0% 16% 0% 
Retired 187 12% 14% 14% 5% 3% 5% 
Unemployed/ Jobless 61 11% 7% 10% 8% 2% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 134 15% 8% 13% 4% 3% 5% 
3 – 5 thousand MDL 104 9% 13% 11% 12% 8% 5% 
5 – 10 thousand MDL 97 8% 10% 4% 8% 3% 4% 
10 – 15 thousand MDL 37 26% 8% 8% 5% 1% 0% 
15 – 20 thousand MDL 11* 13% 26% 0% 6% 0% 0% 
20 – 25 thousand MDL 3* 28% 21% 0% 0% 0% 0% 
Over 25 thousand MDL 4* 0% 28% 0% 22% 0% 0% 
DK/NA 65 4% 4% 4% 3% 12% 4% 

Car 
I drive 162 8% 7% 5% 8% 6% 3% 
Another member drives 73 17% 11% 5% 7% 3% 1% 
We do not have a car 218 12% 11% 11% 6% 5% 6% 

Languag
e 

Romanian/Moldovan 381 13% 10% 9% 7% 6% 4% 
Russian 46 7% 5% 3% 6% 2% 2% 
Ukrainian 1* 0% 0% 0% 0% 0% 0% 
Gagauz 14* 13% 0% 0% 0% 0% 0% 
Other 6* 0% 13% 0% 0% 0% 0% 
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Annex 3.3.2: Radio stations that citizens trust the most concerning political and social news. ”Q16. Which of the radio stations 
do you trust most for political news and events in the country? Please indicate which one do you trust the most in the first place, 
second place and third place?” part 2 

%, per row N Kiss FM 

Radio 
Vocea 

Basarab
iei 

GRT FM Publika 
FM 

Русское 
Радио 

Diaspor
a FM 

Total 455 3% 3% 3% 2% 2% 1% 

Gender Male 242 3% 4% 3% 2% 2% 1% 
Female 213 3% 2% 2% 3% 2% 2% 

Age 

18 – 25 y.o. 18* 5% 5% 7% 0% 0% 0% 
26 – 35 y.o. 36 6% 0% 3% 7% 4% 4% 
36 – 45 y.o. 91 5% 3% 0% 3% 1% 1% 
46 – 65 y.o. 190 2% 2% 4% 0% 2% 1% 
Over 65 y.o. 120 3% 7% 1% 2% 2% 1% 

Environ
ment 

Urban 170 5% 3% 3% 1% 1% 1% 
Rural 285 2% 3% 2% 2% 3% 1% 

Region 

North 136 3% 0% 0% 3% 4% 3% 
Centre 129 3% 7% 0% 1% 1% 1% 
Chisinau 83 6% 4% 0% 1% 0% 0% 
South 107 1% 1% 11% 3% 3% 2% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 0% 
Gymnasium 89 5% 2% 7% 5% 3% 2% 
Lyceum/General secondary 69 3% 0% 0% 0% 0% 1% 
Sec. Vocational, proff. school 132 1% 4% 3% 1% 5% 1% 
Specialty college  67 5% 2% 1% 0% 0% 0% 
Higher education  96 4% 4% 2% 4% 1% 2% 

Occupati
on 

Public servant 11* 0% 0% 0% 0% 0% 0% 
Director/ Manager 11* 0% 9% 0% 0% 0% 0% 
Qualified specialist 38 3% 2% 0% 1% 0% 5% 
Qualified worker  80 4% 1% 2% 4% 4% 0% 
Unqualified worker  39 3% 4% 0% 0% 2% 2% 
Farmer in private household 13* 0% 0% 0% 0% 0% 0% 
Entrepreneur  3* 0% 0% 0% 0% 0% 0% 
Student 10* 10% 9% 0% 0% 0% 0% 
Maternity leave 9* 9% 0% 0% 9% 0% 0% 
Retired 187 2% 4% 2% 1% 3% 1% 
Unemployed/ Jobless 61 5% 1% 9% 5% 2% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 134 1% 1% 5% 2% 4% 0% 
3 – 5 thousand MDL 104 2% 4% 2% 2% 3% 2% 
5 – 10 thousand MDL 97 5% 3% 3% 2% 1% 3% 
10 – 15 thousand MDL 37 9% 0% 0% 0% 0% 0% 
15 – 20 thousand MDL 11* 0% 0% 0% 0% 0% 0% 
20 – 25 thousand MDL 3* 0% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 4* 0% 28% 0% 0% 0% 0% 
DK/NA 65 4% 4% 2% 3% 0% 1% 

Car 
I drive 162 4% 4% 3% 2% 2% 0% 
Another member drives 73 7% 4% 3% 1% 1% 5% 
We do not have a car 218 2% 2% 3% 2% 2% 1% 

Languag
e 

Romanian/Moldovan 381 4% 3% 0% 2% 1% 2% 
Russian 46 0% 0% 10% 0% 11% 1% 
Ukrainian 1* 0% 0% 0% 0% 0% 0% 
Gagauz 14* 0% 0% 44% 0% 0% 0% 
Other 6* 20% 0% 0% 10% 0% 0% 
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Annex 3.3.2: Radio stations that citizens trust the most concerning political and social news. ”Q16 Which of the radio station 
do you trust most for political news and events in the country? Please indicate which one do you trust the most in the first place, 
second place and third place?” part 3 

%, per row N 
Radio 

Europa 
Liberă 

Magic 
FM 

Europa 
Plus 

Maestr
o FM 

Megap
olis FM 

Radio 
One 

Total 455 1% 1% 1% 1% 1% 1% 

Gender Male 242 2% 2% 1% 0% 0% 1% 
Female 213 0% 0% 1% 1% 1% 0% 

Age 

18 – 25 y.o. 18* 0% 13% 0% 0% 4% 0% 
26 – 35 y.o. 36 4% 0% 0% 2% 0% 4% 
36 – 45 y.o. 91 1% 0% 0% 0% 1% 0% 
46 – 65 y.o. 190 0% 0% 1% 1% 0% 0% 
Over 65 y.o. 120 1% 0% 0% 0% 0% 0% 

Environ
ment 

Urban 170 0% 1% 1% 1% 1% 0% 
Rural 285 2% 1% 0% 0% 0% 1% 

Region 

North 136 2% 2% 0% 0% 0% 2% 
Centre 129 1% 0% 0% 0% 0% 0% 
Chisinau 83 0% 2% 3% 3% 1% 0% 
South 107 0% 0% 0% 0% 1% 0% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 0% 
Gymnasium 89 0% 0% 0% 0% 0% 3% 
Lyceum/General secondary 69 0% 3% 0% 0% 2% 0% 
Sec. Vocational, proff. school 132 4% 0% 0% 0% 0% 0% 
Specialty college  67 0% 0% 0% 0% 0% 0% 
Higher education  96 0% 1% 3% 3% 1% 0% 

Occupati
on 

Public servant 11* 0% 0% 0% 0% 0% 0% 
Director/ Manager 11* 0% 0% 0% 0% 0% 0% 
Qualified specialist 38 2% 0% 0% 0% 3% 0% 
Qualified worker  80 2% 0% 0% 1% 0% 2% 
Unqualified worker  39 0% 0% 0% 0% 0% 0% 
Farmer in private household 13* 0% 0% 0% 0% 0% 0% 
Entrepreneur  3* 0% 0% 0% 0% 0% 0% 
Student 10* 0% 15% 0% 0% 7% 0% 
Maternity leave 9* 0% 0% 0% 0% 0% 0% 
Retired 187 1% 0% 1% 1% 0% 0% 
Unemployed/ Jobless 61 0% 2% 2% 0% 0% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 134 1% 0% 0% 1% 0% 0% 
3 – 5 thousand MDL 104 1% 0% 0% 0% 0% 0% 
5 – 10 thousand MDL 97 2% 2% 1% 1% 2% 2% 
10 – 15 thousand MDL 37 0% 0% 0% 0% 0% 0% 
15 – 20 thousand MDL 11* 0% 0% 0% 0% 0% 0% 
20 – 25 thousand MDL 3* 0% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 4* 0% 0% 0% 0% 0% 0% 
DK/NA 65 0% 2% 2% 0% 0% 0% 

Car 
I drive 162 1% 1% 0% 0% 1% 1% 
Another member drives 73 1% 2% 0% 2% 1% 0% 
We do not have a car 218 1% 0% 1% 1% 0% 0% 

Languag
e 

Romanian/Moldovan 381 1% 1% 0% 0% 1% 1% 
Russian 46 0% 0% 5% 3% 0% 0% 
Ukrainian 1* 0% 0% 0% 0% 0% 0% 
Gagauz 14* 0% 0% 0% 0% 0% 0% 
Other 6* 0% 0% 0% 0% 0% 0% 
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Annex 3.3.2: Radio stations that citizens trust the most concerning political and social news. ”Q16 Which of the radio stations 
do you trust most for political news and events in the country? Please indicate which one do you trust the most in the first place, 
second place and third place?” part 4 

%, per row N 

Autoradi
o/ 

Avtoradi
o 

Radio 
Orhei 

Ruskii 
Hit Radio 21 Univers 

FM 

Total 455 0% 0% 0% 0% 0% 

Gender Male 242 1% 0% 0% 1% 0% 
Female 213 0% 0% 1% 0% 1% 

Age 

18 – 25 y.o. 18* 0% 0% 0% 0% 0% 
26 – 35 y.o. 36 0% 0% 0% 0% 0% 
36 – 45 y.o. 91 0% 0% 1% 1% 1% 
46 – 65 y.o. 190 1% 1% 1% 0% 0% 
Over 65 y.o. 120 1% 0% 0% 0% 0% 

Environ
ment 

Urban 170 1% 0% 0% 1% 1% 
Rural 285 0% 1% 1% 0% 0% 

Region 

North 136 0% 1% 1% 1% 1% 
Centre 129 0% 1% 1% 0% 0% 
Chisinau 83 1% 0% 0% 0% 0% 
South 107 1% 0% 0% 0% 0% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 
Gymnasium 89 1% 1% 0% 0% 0% 
Lyceum/General secondary 69 0% 0% 0% 0% 0% 
Sec. Vocational, proff. school 132 0% 1% 1% 0% 0% 
Specialty college  67 2% 0% 1% 0% 2% 
Higher education  96 0% 0% 0% 1% 0% 

Occupati
on 

Public servant 11* 0% 0% 0% 0% 11% 
Director/ Manager 11* 0% 0% 0% 0% 0% 
Qualified specialist 38 0% 0% 0% 0% 0% 
Qualified worker  80 1% 1% 1% 0% 0% 
Unqualified worker  39 0% 0% 0% 0% 0% 
Farmer in private household 13* 0% 0% 0% 0% 0% 
Entrepreneur  3* 0% 0% 0% 0% 0% 
Student 10* 0% 0% 0% 0% 0% 
Maternity leave 9* 0% 0% 0% 0% 0% 
Retired 187 0% 1% 1% 0% 0% 
Unemployed/ Jobless 61 0% 0% 0% 2% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 134 1% 0% 1% 0% 0% 
3 – 5 thousand MDL 104 0% 1% 0% 0% 1% 
5 – 10 thousand MDL 97 1% 1% 0% 1% 0% 
10 – 15 thousand MDL 37 0% 0% 0% 0% 0% 
15 – 20 thousand MDL 11* 0% 0% 8% 0% 0% 
20 – 25 thousand MDL 3* 0% 0% 0% 0% 0% 
Over 25 thousand MDL 4* 0% 0% 0% 0% 0% 
DK/NA 65 0% 0% 0% 0% 0% 

Car 
I drive 162 1% 1% 0% 1% 0% 
Another member drives 73 0% 0% 0% 0% 0% 
We do not have a car 218 0% 0% 1% 0% 1% 

Languag
e 

Romanian/Moldovan 381 0% 1% 0% 0% 0% 
Russian 46 0% 0% 2% 0% 0% 
Ukrainian 1* 0% 0% 0% 0% 0% 
Gagauz 14* 4% 0% 0% 0% 0% 
Other 6* 0% 0% 0% 0% 0% 
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Annex 3.3.2: Radio stations that citizens trust the most concerning political and social news. ”Q16 Which of the radio stations 
do you trust most for political news and events in the country? Please indicate which one do you trust the most in the first place, 
second place and third place?” part 5 

%, per row N Aquarelle 
FM 

Love 
Radio Other None DK/NA 

Total 455 0% 0% 2% 23% 11% 

Gender Male 242 0% 0% 1% 24% 13% 
Female 213 0% 0% 3% 21% 9% 

Age 

18 – 25 y.o. 18* 0% 3% 5% 50% 0% 
26 – 35 y.o. 36 0% 0% 0% 24% 9% 
36 – 45 y.o. 91 0% 0% 2% 23% 11% 
46 – 65 y.o. 190 1% 0% 3% 21% 13% 
Over 65 y.o. 120 0% 0% 1% 14% 12% 

Environment Urban 170 1% 1% 1% 24% 16% 
Rural 285 0% 0% 2% 22% 8% 

Region 

North 136 0% 1% 2% 18% 12% 
Centre 129 1% 0% 0% 22% 8% 
Chisinau 83 0% 0% 2% 28% 17% 
South 107 0% 0% 5% 25% 8% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 
Gymnasium 89 0% 0% 2% 23% 7% 
Lyceum/General secondary 69 0% 1% 2% 18% 15% 
Sec. Vocational, proff. school 132 1% 0% 3% 17% 7% 
Specialty college  67 0% 0% 1% 29% 18% 
Higher education  96 0% 0% 1% 27% 11% 

Occupation 

Public servant 11* 0% 0% 0% 18% 8% 
Director/ Manager 11* 0% 0% 0% 55% 9% 
Qualified specialist 38 0% 0% 3% 21% 11% 
Qualified worker  80 0% 0% 1% 23% 13% 
Unqualified worker  39 0% 0% 2% 32% 12% 
Farmer in private household 13* 0% 0% 0% 32% 7% 
Entrepreneur  3* 0% 0% 0% 33% 35% 
Student 10* 0% 6% 0% 34% 13% 
Maternity leave 9* 0% 0% 0% 54% 0% 
Retired 187 0% 0% 3% 16% 11% 
Unemployed/ Jobless 61 2% 0% 3% 16% 11% 

Household 
income 

Less than MDL 3 thousand 134 0% 0% 3% 24% 10% 
3 – 5 thousand MDL 104 0% 0% 2% 14% 9% 
5 – 10 thousand MDL 97 0% 0% 3% 20% 10% 
10 – 15 thousand MDL 37 2% 0% 0% 29% 12% 
15 – 20 thousand MDL 11* 0% 8% 0% 25% 13% 
20 – 25 thousand MDL 3* 0% 0% 0% 51% 0% 
Over 25 thousand MDL 4* 0% 0% 0% 0% 22% 
DK/NA 65 0% 0% 2% 33% 17% 

Car 
I drive 162 1% 1% 1% 28% 11% 
Another member drives 73 0% 0% 4% 20% 7% 
We do not have a car 218 0% 0% 2% 19% 12% 

Language 

Romanian/Moldovan 381 0% 0% 1% 22% 10% 
Russian 46 0% 0% 6% 25% 14% 
Ukrainian 1* 0% 0% 0% 100% 0% 
Gagauz 14* 0% 0% 0% 33% 7% 
Other 6* 0% 0% 16% 0% 41% 
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Annex 3.4.1: Newspapers that citizens use at least once every two weeks to be informed. ”Q17. What printed newspapers do 
you read for news at least once in two weeks?” part 1 

%, per row N 
Ziarul 

de 
Gardă 

Комсо
мольск

ая 
Правда  

Аргуме
нты и 
факты 

Gazeta 
de 

Chisina
u 

Cahul 
Expres Makler 

Total 180 31% 16% 12% 7% 7% 6% 

Gender Male 80 30% 14% 16% 6% 7% 11% 
Female 100 31% 17% 8% 8% 6% 2% 

Age 

18 – 25 y.o. 7* 29% 0% 0% 9% 0% 0% 
26 – 35 y.o. 7* 61% 17% 0% 6% 17% 16% 
36 – 45 y.o. 24* 14% 14% 23% 13% 15% 10% 
46 – 65 y.o. 72 28% 14% 14% 6% 5% 4% 
Over 65 y.o. 70 35% 22% 7% 5% 4% 4% 

Environ
ment 

Urban 68 27% 15% 15% 5% 13% 8% 
Rural 112 33% 16% 10% 9% 2% 5% 

Region 

North 65 21% 14% 11% 7% 0% 9% 
Centre 29* 26% 3% 0% 3% 0% 0% 
Chisinau 29* 27% 22% 27% 5% 0% 9% 
South 57 47% 21% 11% 11% 22% 4% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 0% 
Gymnasium 24* 12% 10% 8% 4% 0% 9% 
Lyceum/General secondary 28* 32% 14% 20% 8% 23% 5% 
Sec. Vocational, proff. school 50 34% 18% 7% 12% 7% 7% 
Specialty college  22* 19% 21% 21% 8% 0% 11% 
Higher education  55 42% 16% 8% 5% 4% 2% 

Occupati
on 

Public servant 3* 34% 0% 34% 0% 0% 34% 
Director/ Manager 4* 29% 43% 29% 0% 27% 29% 
Qualified specialist 18* 48% 17% 10% 15% 0% 0% 
Qualified worker  198 53% 6% 23% 4% 21% 15% 
Unqualified worker  13* 7% 21% 8% 7% 0% 0% 
Farmer in private household 2* 0% 0% 0% 0% 0% 0% 
Entrepreneur  0* 0% 0% 0% 0% 0% 0% 
Student 3* 0% 0% 0% 0% 0% 0% 
Maternity leave 6* 19% 0% 0% 26% 0% 0% 
Retired 95 28% 21% 11% 5% 4% 4% 
Unemployed/ Jobless 20* 26% 10% 4% 8% 11% 5% 

Househo
ld 

income 

Less than MDL 3 thousand 46 42% 14% 11% 5% 9% 6% 
3 – 5 thousand MDL 45 16% 12% 16% 1% 4% 3% 
5 – 10 thousand MDL 46 33% 22% 17% 13% 10% 9% 
10 – 15 thousand MDL 15* 49% 7% 0% 9% 7% 0% 
15 – 20 thousand MDL 7* 29% 29% 19% 0% 0% 19% 
20 – 25 thousand MDL 0* 0% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 0* 0% 0% 0% 0% 0% 0% 
DK/NA 21* 17% 14% 0% 10% 0% 3% 

Car 
I drive 47 25% 16% 14% 9% 5% 15% 
Another member drives 53 39% 8% 9% 12% 7% 2% 
We do not have a car 79 28% 23% 12% 2% 8% 3% 

Languag
e 

Romanian/Moldovan 143 36% 10% 7% 8% 8% 5% 
Russian 22* 0% 38% 32% 4% 0% 3% 
Ukrainian 3* 0% 46% 46% 0% 0% 46% 
Gagauz 6* 34% 66% 47% 18% 0% 0% 
Other 4* 0% 0% 0% 0% 0% 0% 
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Annex 3.4.1: Newspapers that citizens use at least once every two weeks to be informed. ”Q17. What printed newspapers do 
you read for news at least once in two weeks?” part 2 

%, per row N Unghiul Literatura 
și Arta 

Moldova 
Suverană 

Observato
rul de 
North  

Молдавск
ие 

ведомост
и  

Total 180 6% 5% 5% 4% 4% 

Gender Male 80 5% 7% 6% 4% 2% 
Female 100 6% 3% 3% 4% 6% 

Age 

18 – 25 y.o. 7* 15% 0% 9% 0% 9% 
26 – 35 y.o. 7* 0% 17% 0% 0% 0% 
36 – 45 y.o. 24* 4% 9% 4% 7% 0% 
46 – 65 y.o. 72 8% 3% 5% 7% 5% 
Over 65 y.o. 70 2% 3% 6% 1% 6% 

Environ
ment 

Urban 68 4% 7% 6% 3% 7% 
Rural 112 7% 4% 4% 6% 2% 

Region 

North 65 1% 1% 8% 11% 4% 
Centre 29* 27% 9% 0% 0% 0% 
Chisinau 29* 0% 9% 0% 0% 13% 
South 57 2% 6% 7% 1% 1% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 
Gymnasium 24* 15% 9% 0% 4% 4% 
Lyceum/General secondary 28* 6% 8% 12% 3% 0% 
Sec. Vocational, proff. school 50 7% 2% 6% 4% 5% 
Specialty college  22* 4% 0% 0% 14% 4% 
Higher education  55 0% 6% 4% 2% 6% 

Occupati
on 

Public servant 3* 0% 0% 34% 34% 0% 
Director/ Manager 4* 0% 0% 0% 0% 0% 
Qualified specialist 18* 10% 6% 0% 0% 0% 
Qualified worker  198 0% 10% 0% 4% 0% 
Unqualified worker  13* 0% 0% 0% 7% 0% 
Farmer in private household 2* 0% 0% 0% 100% 0% 
Entrepreneur  0* 0% 0% 0% 0% 0% 
Student 3* 0% 0% 21% 0% 21% 
Maternity leave 6* 22% 19% 0% 0% 0% 
Retired 95 7% 4% 6% 1% 8% 
Unemployed/ Jobless 20* 4% 5% 10% 8% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 46 0% 3% 9% 6% 9% 
3 – 5 thousand MDL 45 10% 0% 3% 7% 1% 
5 – 10 thousand MDL 46 9% 6% 3% 2% 4% 
10 – 15 thousand MDL 15* 0% 13% 0% 0% 0% 
15 – 20 thousand MDL 7* 0% 0% 13% 19% 0% 
20 – 25 thousand MDL 0* 0% 0% 0% 0% 0% 
Over 25 thousand MDL 0* 0% 0% 0% 0% 0% 
DK/NA 21* 5% 12% 7% 0% 3% 

Car 
I drive 47 0% 5% 3% 6% 0% 
Another member drives 53 10% 4% 5% 6% 1% 
We do not have a car 79 6% 6% 6% 2% 8% 

Languag
e 

Romanian/Moldovan 143 6% 6% 5% 5% 1% 
Russian 22* 0% 0% 9% 0% 19% 
Ukrainian 3* 0% 0% 0% 0% 33% 
Gagauz 6* 18% 0% 0% 0% 10% 
Other 4* 0% 0% 0% 0% 0% 
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Annex 3.4.1: Newspapers that citizens use at least once every two weeks to be informed. ”Q17. What printed newspapers do 
you read for news at least once in two weeks?” part 3 

%, per row N 

Эконом
ическо

е 
Обозре

ние  

Expresu
l de 

Unghen
i 

Коммер
сант 
PLUS 

Est 
Curier Other DK/NA 

Total 180 2% 2% 1% 1% 25% 6% 

Gender Male 80 1% 0% 3% 2% 26% 5% 
Female 100 2% 3% 0% 1% 25% 7% 

Age 

18 – 25 y.o. 7* 0% 0% 24% 0% 0% 14% 
26 – 35 y.o. 7* 0% 0% 0% 0% 17% 0% 
36 – 45 y.o. 24* 9% 0% 0% 9% 18% 7% 
46 – 65 y.o. 72 1% 3% 0% 0% 26% 6% 
Over 65 y.o. 70 0% 2% 0% 0% 35% 6% 

Environ
ment 

Urban 68 2% 3% 0% 2% 17% 8% 
Rural 112 2% 1% 2% 1% 31% 4% 

Region 

North 65 3% 0% 4% 4% 30% 4% 
Centre 29* 0% 10% 0% 0% 34% 9% 
Chisinau 29* 5% 0% 0% 0% 13% 16% 
South 57 0% 0% 0% 0% 20% 1% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 0% 
Gymnasium 24* 4% 0% 0% 8% 28% 3% 
Lyceum/General secondary 28* 0% 0% 8% 0% 22% 5% 
Sec. Vocational, proff. school 50 0% 0% 0% 0% 23% 4% 
Specialty college  22* 0% 4% 0% 0% 23% 6% 
Higher education  55 4% 3% 0% 0% 29% 9% 

Occupati
on 

Public servant 3* 0% 0% 0% 0% 34% 32% 
Director/ Manager 4* 0% 0% 0% 0% 0% 0% 
Qualified specialist 18* 11% 0% 0% 0% 27% 11% 
Qualified worker  198 0% 0% 0% 4% 8% 0% 
Unqualified worker  13* 0% 0% 0% 10% 23% 24% 
Farmer in private household 2* 0% 0% 0% 0% 0% 0% 
Entrepreneur  0* 0% 0% 0% 0% 0% 0% 
Student 3* 0% 0% 57% 0% 0% 0% 
Maternity leave 6* 0% 0% 0% 0% 0% 33% 
Retired 95 0% 4% 0% 0% 34% 3% 
Unemployed/ Jobless 20* 4% 0% 0% 0% 33% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 46 2% 0% 0% 0% 23% 2% 
3 – 5 thousand MDL 45 0% 0% 0% 0% 32% 15% 
5 – 10 thousand MDL 46 2% 3% 5% 2% 21% 2% 
10 – 15 thousand MDL 15* 7% 5% 0% 7% 19% 0% 
15 – 20 thousand MDL 7* 0% 0% 0% 0% 9% 0% 
20 – 25 thousand MDL 0* 0% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 0* 0% 0% 0% 0% 0% 0% 
DK/NA 21* 0% 0% 0% 0% 36% 14% 

Car 
I drive 47 2% 0% 5% 3% 17% 12% 
Another member drives 53 4% 5% 0% 0% 27% 6% 
We do not have a car 79 0% 0% 0% 1% 30% 2% 

Languag
e 

Romanian/Moldovan 143 2% 2% 2% 2% 25% 5% 
Russian 22* 0% 0% 0% 0% 21% 0% 
Ukrainian 3* 0% 0% 0% 0% 21% 0% 
Gagauz 6* 0% 0% 0% 0% 37% 0% 
Other 4* 0% 0% 0% 0% 20% 80% 
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Annex 3.4.2: Printed newspapers that citizens trust the most. ”Q18. Which newspapers do you trust most for political news 
and events in the country? Please indicate which one do you trust the most in the first place, second place and third place?” part 
1 

%, per row N 

Zi
ar

ul
 d

e 
Ga

rd
ă 

К
ом

со
м

о
ль

ск
ая

 
П

ра
вд

а 
Ар

гу
м

ен
т

ы
 и

 
ф

ак
ты

 

Ca
hu

l 
Ex

pr
es

 

U
ng

hi
ul

 

Ga
ze

ta
 d

e 
Ch

is
in

au
 

O
bs

er
va

t
or

ul
 d

e 
N

or
th

 
Ex

pr
es

ul
 

de
 

U
ng

he
ni

 

Total 180 20% 8% 6% 5% 5% 4% 3% 3% 

Gender Male 80 18% 7% 8% 5% 5% 4% 4% 6% 
Female 100 22% 8% 5% 5% 5% 3% 3% 2% 

Age 

18 – 25 y.o. 7* 0% 0% 0% 20% 15% 0% 0% 33% 
26 – 35 y.o. 7* 27% 0% 0% 0% 0% 0% 16% 0% 
36 – 45 y.o. 24* 18% 9% 0% 15% 4% 4% 4% 0% 
46 – 65 y.o. 72 22% 7% 11% 3% 7% 5% 1% 1% 
Over 65 y.o. 70 20% 12% 5% 1% 2% 1% 3% 5% 

Environ
ment 

Urban 68 15% 9% 9% 12% 4% 2% 1% 2% 
Rural 112 24% 6% 4% 0% 6% 4% 5% 5% 

Region 

North 65 18% 6% 1% 0% 1% 9% 6% 6% 
Centre 29* 15% 0% 0% 0% 27% 0% 6% 0% 
Chisinau 29* 23% 16% 18% 0% 0% 0% 0% 0% 
South 57 25% 9% 9% 17% 0% 0% 0% 5% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 0% 0% 0% 
Gymnasium 24* 2% 10% 8% 0% 15% 4% 9% 0% 
Lyceum/General secondary 28* 18% 0% 10% 8% 6% 3% 0% 10% 
Sec. Vocational, proff. school 50 22% 8% 4% 7% 4% 2% 2% 1% 
Specialty college  22* 11% 7% 6% 9% 4% 14% 0% 5% 
Higher education  55 33% 11% 5% 2% 0% 0% 5% 4% 

Occupati
on 

Public servant 3* 34% 0% 0% 0% 0% 0% 0% 0% 
Director/ Manager 4* 0% 0% 0% 27% 0% 0% 14% 0% 
Qualified specialist 18* 38% 0% 5% 0% 5% 0% 0% 9% 
Qualified worker  198 24% 0% 9% 10% 0% 4% 10% 0% 
Unqualified worker  13* 22% 13% 8% 0% 0% 0% 0% 0% 
Farmer in private household 2* 0% 0% 0% 0% 0% 100% 0% 0% 
Entrepreneur  0* 0% 0% 0% 0% 0% 0% 0% 0% 
Student 3* 0% 0% 0% 0% 0% 0% 0% 57% 
Maternity leave 6* 19% 0% 0% 0% 22% 0% 14% 0% 
Retired 95 19% 12% 8% 2% 7% 1% 2% 3% 
Unemployed/ Jobless 20* 12% 10% 0% 14% 4% 8% 0% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 46 26% 14% 10% 10% 0% 7% 0% 0% 
3 – 5 thousand MDL 45 8% 4% 10% 3% 10% 5% 0% 3% 
5 – 10 thousand MDL 46 25% 8% 6% 5% 7% 0% 8% 9% 
10 – 15 thousand MDL 15* 27% 7% 0% 7% 0% 0% 5% 5% 
15 – 20 thousand MDL 7* 9% 0% 0% 0% 0% 19% 10% 0% 
20 – 25 thousand MDL 0* 0% 0% 0% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 0* 0% 0% 0% 0% 0% 0% 0% 0% 
DK/NA 21* 20% 6% 0% 0% 5% 0% 0% 0% 

Car 
I drive 47 18% 3% 8% 5% 0% 6% 6% 10% 
Another member drives 53 25% 5% 2% 2% 8% 2% 5% 2% 
We do not have a car 79 18% 13% 9% 7% 6% 2% 0% 1% 

Languag
e 

Romanian/Moldovan 143 24% 3% 2% 6% 6% 4% 4% 5% 
Russian 22* 7% 34% 27% 0% 0% 0% 0% 0% 
Ukrainian 3* 0% 0% 0% 0% 0% 0% 0% 0% 
Gagauz 6* 0% 29% 37% 0% 0% 0% 0% 0% 
Other 4* 0% 0% 0% 0% 0% 0% 0% 0% 
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Annex 3.4.2: Printed newspapers that citizens trust the most. ”Q18. Which newspapers do you trust most for political news 
and events in the country? Please indicate which one do you trust the most in the first place, second place and third place?” part 
2 

%, per row N 
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Total 180 3% 3% 1% 1% 1% 10% 18% 8% 

Gender Male 80 3% 1% 0% 3% 2% 11% 17% 6% 
Female 100 3% 3% 3% 0% 0% 9% 19% 10% 

Age 

18 – 25 y.o. 7* 0% 0% 9% 0% 0% 0% 9% 14% 
26 – 35 y.o. 7* 0% 17% 0% 0% 0% 0% 40% 0% 
36 – 45 y.o. 24* 5% 4% 0% 0% 5% 4% 19% 11% 
46 – 65 y.o. 72 4% 0% 1% 2% 0% 10% 19% 6% 
Over 65 y.o. 70 2% 2% 1% 1% 0% 18% 13% 13% 

Environ
ment 

Urban 68 3% 1% 2% 2% 2% 9% 17% 9% 
Rural 112 3% 3% 1% 1% 0% 10% 19% 8% 

Region 

North 65 5% 1% 3% 3% 2% 9% 22% 6% 
Centre 29* 0% 9% 0% 0% 0% 13% 21% 9% 
Chisinau 29* 0% 0% 2% 0% 0% 11% 17% 14% 
South 57 4% 2% 0% 0% 0% 8% 13% 8% 

Studies 

Elementary studies 0* 0% 0% 0% 0% 0% 0% 0% 0% 
Gymnasium 24* 0% 9% 4% 0% 5% 15% 20% 0% 
Lyceum/General secondary 28* 0% 4% 0% 0% 0% 0% 23% 17% 
Sec. Vocational, proff. school 50 9% 2% 2% 5% 0% 12% 11% 8% 
Specialty college  22* 6% 0% 4% 0% 0% 6% 27% 3% 
Higher education  55 0% 0% 0% 0% 0% 13% 17% 11% 

Occupati
on 

Public servant 3* 0% 0% 0% 0% 0% 34% 0% 32% 
Director/ Manager 4* 29% 0% 0% 0% 0% 0% 29% 0% 
Qualified specialist 18* 0% 0% 0% 0% 0% 11% 21% 11% 
Qualified worker  198 8% 10% 0% 0% 0% 0% 24% 0% 
Unqualified worker  13* 0% 0% 0% 0% 10% 0% 33% 14% 
Farmer in private household 2* 0% 0% 0% 0% 0% 0% 0% 0% 
Entrepreneur  0* 0% 0% 0% 0% 0% 0% 0% 0% 
Student 3* 0% 0% 21% 0% 0% 0% 21% 0% 
Maternity leave 6* 0% 0% 0% 0% 0% 0% 25% 20% 
Retired 95 1% 1% 2% 3% 0% 17% 11% 9% 
Unemployed/ Jobless 20* 5% 5% 0% 0% 0% 5% 29% 9% 

Househo
ld 

income 

Less than MDL 3 thousand 46 3% 0% 4% 0% 0% 8% 9% 9% 
3 – 5 thousand MDL 45 5% 0% 0% 3% 0% 8% 23% 18% 
5 – 10 thousand MDL 46 0% 2% 2% 1% 0% 5% 22% 0% 
10 – 15 thousand MDL 15* 5% 13% 0% 0% 7% 12% 12% 0% 
15 – 20 thousand MDL 7* 19% 0% 0% 0% 0% 0% 42% 0% 
20 – 25 thousand MDL 0* 0% 0% 0% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 0* 0% 0% 0% 0% 0% 0% 0% 0% 
DK/NA 21* 0% 6% 0% 0% 0% 31% 16% 17% 

Car 
I drive 47 5% 0% 0% 0% 3% 8% 22% 6% 
Another member drives 53 5% 4% 0% 1% 0% 11% 18% 9% 
We do not have a car 79 0% 3% 3% 2% 0% 10% 16% 10% 

Languag
e 

Romanian/Moldovan 143 2% 3% 1% 0% 1% 9% 21% 7% 
Russian 22* 4% 0% 3% 6% 0% 7% 6% 5% 
Ukrainian 3* 46% 0% 33% 0% 0% 21% 0% 0% 
Gagauz 6* 16% 0% 0% 0% 0% 18% 0% 0% 
Other 4* 0% 0% 0% 0% 0% 20% 0% 80% 
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Annex 3.5.1: Share of citizens who use Internet at least once a month. ”Q19A. Do you use the internet at least once a month?” 

%, per row N Yes No 
Total 1374 84% 16% 

Gender Male 657 83% 17% 
Female 717 86% 14% 

Age 

18 – 25 y.o. 112 95% 5% 
26 – 35 y.o. 216 98% 2% 
36 – 45 y.o. 231 91% 9% 
46 – 65 y.o. 496 82% 18% 
Over 65 y.o. 319 48% 52% 

Environ
ment 

Urban 608 89% 11% 
Rural 766 81% 19% 

Region 

North 389 84% 16% 
Centre 365 80% 20% 
Chisinau 326 92% 8% 
South 294 82% 18% 

Studies 

Elementary studies 7* 65% 35% 
Gymnasium 230 72% 28% 
Lyceum/General secondary 206 81% 19% 
Sec. Vocational, proff. school 379 80% 20% 
Specialty college  199 92% 8% 
Higher education  346 95% 5% 

Occupati
on 

Public servant 31 93% 7% 
Director/ Manager 23* 94% 6% 
Qualified specialist 174 98% 2% 
Qualified worker  229 97% 3% 
Unqualified worker  126 79% 21% 
Farmer in private household 38 72% 28% 
Entrepreneur  15* 94% 6% 
Student 50 91% 9% 
Maternity leave 52 100% 0% 
Retired 467 59% 41% 
Unemployed/ Jobless 191 89% 11% 

Househo
ld 

income 

Less than MDL 3 thousand 317 62% 38% 
3 – 5 thousand MDL 314 82% 18% 
5 – 10 thousand MDL 331 93% 7% 
10 – 15 thousand MDL 119 97% 3% 
15 – 20 thousand MDL 53 99% 1% 
20 – 25 thousand MDL 10* 100% 0% 
Over 25 thousand MDL 11* 94% 6% 
DK/NA 219 88% 12% 

Car 
I drive 444 93% 7% 
Another member drives 258 92% 8% 
We do not have a car 664 75% 25% 

Languag
e 

Romanian/Moldovan 1051 85% 15% 
Russian 224 86% 14% 
Ukrainian 23* 71% 29% 
Gagauz 34 73% 27% 
Other 26* 96% 4% 
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Annex 3.5.2: Frequency of use of social media. (the sum of those who use social networks several times a day and once a 
day) by demographic criteria. ”Q19. How often do you use...?”  

Q19, % per row N 
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Total 1086 79% 42% 37% 29% 25% 12% 5% 
Environ

ment 
Urban 516 76% 46% 29% 35% 18% 11% 7% 
Rural 570 82% 39% 44% 22% 31% 12% 3% 

Studies 

Elementary studies 3* 100% 100% 100% 58% 100% 0% 0% 
Gymnasium 141 77% 33% 45% 18% 28% 15% 4% 
Lyceum/General secondary 158 76% 44% 37% 27% 22% 13% 2% 
Sec. Vocational, proff. school 285 77% 36% 37% 20% 30% 16% 6% 
Specialty college  177 80% 42% 40% 31% 30% 14% 7% 
Higher education  320 83% 49% 32% 39% 16% 6% 5% 

Occupati
on 

Public servant 28* 86% 66% 50% 35% 27% 18% 6% 
Director/ Manager 22* 83% 36% 33% 68% 11% 4% 9% 
Qualified specialist 170 81% 44% 28% 40% 19% 9% 6% 
Qualified worker  221 87% 49% 49% 23% 29% 15% 4% 
Unqualified worker  96 83% 30% 44% 25% 28% 16% 6% 
Farmer in private household 26* 94% 17% 34% 13% 30% 12% 7% 
Entrepreneur  14* 79% 62% 38% 51% 13% 13% 11% 
Student 46 70% 98% 73% 78% 15% 35% 19% 
Maternity leave 52 95% 73% 42% 42% 29% 8% 2% 
Retired 261 58% 13% 16% 7% 24% 4% 0% 
Unemployed/ Jobless 164 82% 35% 37% 20% 27% 10% 5% 

Househo
ld 

income 

Less than MDL 3 thousand 176 68% 30% 39% 20% 32% 13% 9% 
3 – 5 thousand MDL 238 78% 33% 38% 17% 28% 7% 2% 
5 – 10 thousand MDL 299 82% 45% 39% 25% 26% 19% 4% 
10 – 15 thousand MDL 114 84% 55% 41% 35% 24% 16% 6% 
15 – 20 thousand MDL 52 94% 49% 33% 30% 27% 8% 5% 
20 – 25 thousand MDL 10* 71% 65% 21% 58% 7% 0% 11% 
Over 25 thousand MDL 10* 100% 51% 42% 56% 0% 7% 18% 
DK/NA 187 79% 45% 31% 46% 15% 6% 4% 

Car 
I drive 401 83% 46% 42% 35% 26% 13% 6% 
Another member drives 225 82% 52% 36% 30% 22% 11% 4% 
We do not have a car 456 76% 33% 34% 22% 25% 11% 5% 
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Annex 3.5.3: Purposes of using the Internet. ”Q20. For which of the following purposes do you use the internet?” part 1 

%, per row N To use social networks 

To communicate with 
friends and relatives on 

Skype, Viber, WhatsApp or 
other chats 

Yes No DK/NA Yes No DK/NA 
Total 1086 91% 8% 1% 95% 4% 0% 

Gender Male 513 89% 10% 2% 94% 5% 0% 
Female 573 93% 6% 1% 96% 4% 0% 

Age 

18 – 25 y.o. 107 99% 1% 0% 95% 5% 0% 
26 – 35 y.o. 213 97% 3% 1% 96% 4% 0% 
36 – 45 y.o. 209 95% 5% 0% 95% 5% 0% 
46 – 65 y.o. 404 85% 13% 2% 95% 4% 0% 
Over 65 y.o. 153 70% 23% 7% 93% 4% 3% 

Environment Urban 516 90% 8% 2% 95% 4% 0% 
Rural 570 92% 7% 1% 95% 4% 0% 

Region 

North 311 92% 7% 1% 95% 5% 0% 
Centre 271 93% 7% 0% 97% 3% 0% 
Chisinau 290 90% 8% 2% 94% 6% 1% 
South 214 88% 9% 3% 96% 4% 1% 

Studies 

Elementary studies 3* 100% 0% 0% 42% 58% 0% 
Gymnasium 141 88% 8% 4% 92% 6% 1% 
Lyceum/General secondary 158 88% 10% 2% 95% 5% 0% 
Sec. Vocational, proff. school 285 91% 9% 1% 95% 5% 0% 
Specialty college  177 92% 7% 1% 97% 3% 0% 
Higher education  320 93% 7% 1% 97% 3% 0% 

Occupation 

Public servant 28* 97% 3% 0% 94% 6% 0% 
Director/ Manager 22* 96% 4% 0% 91% 9% 0% 
Qualified specialist 170 92% 7% 1% 97% 3% 0% 
Qualified worker  221 95% 5% 0% 95% 4% 1% 
Unqualified worker  96 92% 8% 0% 94% 6% 0% 
Farmer in private household 26* 97% 3% 0% 92% 8% 0% 
Entrepreneur  14* 84% 16% 0% 92% 8% 0% 
Student 46 100% 0% 0% 90% 8% 2% 
Maternity leave 52 98% 2% 0% 98% 2% 0% 
Retired 261 76% 19% 5% 96% 3% 1% 
Unemployed/ Jobless 164 91% 8% 1% 96% 4% 0% 

Household 
income 

Less than MDL 3 thousand 176 85% 12% 3% 96% 4% 0% 
3 – 5 thousand MDL 238 88% 10% 2% 96% 3% 1% 
5 – 10 thousand MDL 299 92% 7% 0% 94% 6% 0% 
10 – 15 thousand MDL 114 93% 7% 0% 95% 5% 0% 
15 – 20 thousand MDL 52 95% 5% 0% 98% 2% 0% 
20 – 25 thousand MDL 10* 93% 7% 0% 89% 11% 0% 
Over 25 thousand MDL 10* 100% 0% 0% 100% 0% 0% 
DK/NA 187 93% 5% 1% 96% 4% 0% 

Car 
I drive 401 93% 7% 1% 95% 5% 0% 
Another member drives 225 95% 4% 1% 95% 5% 0% 
We do not have a car 456 88% 11% 2% 95% 4% 1% 

Language 

Romanian/Moldovan 832 93% 7% 1% 95% 4% 0% 
Russian 180 83% 13% 4% 95% 4% 0% 
Ukrainian 16* 95% 0% 5% 93% 7% 0% 
Gagauz 21* 90% 10% 0% 91% 9% 0% 
Other 24* 91% 9% 0% 100% 0% 0% 
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Annex 3.5.3: Purposes of using the Internet. ”Q20. For which of the following purposes do you use the internet?” part 2 

%, per row N 
To watch movies, shows or 

videos For checking the email 

Yes No DK/NA Yes No DK/NA 
Total 1086 70% 29% 1% 58% 39% 3% 

Gender Male 513 71% 28% 1% 58% 39% 3% 
Female 573 68% 30% 2% 58% 39% 3% 

Age 

18 – 25 y.o. 107 87% 13% 0% 84% 16% 0% 
26 – 35 y.o. 213 83% 16% 1% 72% 26% 2% 
36 – 45 y.o. 209 69% 29% 1% 63% 35% 2% 
46 – 65 y.o. 404 57% 42% 1% 40% 57% 3% 
Over 65 y.o. 153 44% 50% 6% 29% 62% 10% 

Environment Urban 516 72% 26% 1% 70% 27% 3% 
Rural 570 67% 31% 2% 48% 50% 2% 

Region 

North 311 68% 30% 2% 57% 40% 3% 
Centre 271 60% 39% 0% 45% 54% 1% 
Chisinau 290 78% 20% 1% 74% 24% 2% 
South 214 71% 26% 3% 55% 40% 4% 

Studies 

Elementary studies 3* 42% 17% 42% 17% 83% 0% 
Gymnasium 141 69% 27% 3% 37% 56% 7% 
Lyceum/General secondary 158 67% 31% 2% 46% 51% 3% 
Sec. Vocational, proff. school 285 69% 31% 1% 47% 50% 3% 
Specialty college  177 68% 31% 1% 56% 43% 1% 
Higher education  320 73% 27% 1% 83% 15% 1% 

Occupation 

Public servant 28* 63% 37% 0% 91% 9% 0% 
Director/ Manager 22* 88% 12% 0% 100% 0% 0% 
Qualified specialist 170 78% 22% 0% 86% 12% 2% 
Qualified worker  221 73% 26% 1% 57% 42% 1% 
Unqualified worker  96 77% 22% 1% 46% 52% 2% 
Farmer in private household 26* 72% 28% 0% 50% 50% 0% 
Entrepreneur  14* 80% 20% 0% 76% 24% 0% 
Student 46 86% 12% 2% 85% 13% 2% 
Maternity leave 52 70% 28% 2% 77% 21% 2% 
Retired 261 45% 51% 4% 24% 69% 8% 
Unemployed/ Jobless 164 70% 28% 2% 45% 53% 2% 

Household 
income 

Less than MDL 3 thousand 176 57% 39% 4% 32% 62% 7% 
3 – 5 thousand MDL 238 64% 33% 3% 47% 48% 5% 
5 – 10 thousand MDL 299 70% 29% 0% 63% 36% 1% 
10 – 15 thousand MDL 114 75% 25% 0% 73% 25% 1% 
15 – 20 thousand MDL 52 82% 18% 0% 74% 26% 0% 
20 – 25 thousand MDL 10* 69% 24% 7% 78% 15% 7% 
Over 25 thousand MDL 10* 85% 15% 0% 100% 0% 0% 
DK/NA 187 76% 23% 1% 66% 34% 0% 

Car 
I drive 401 73% 26% 1% 71% 28% 1% 
Another member drives 225 68% 32% 0% 59% 40% 1% 
We do not have a car 456 67% 30% 3% 46% 49% 5% 

Language 

Romanian/Moldovan 832 68% 30% 1% 58% 40% 2% 
Russian 180 72% 26% 2% 55% 39% 6% 
Ukrainian 16* 62% 29% 9% 46% 45% 9% 
Gagauz 21* 68% 32% 0% 55% 41% 5% 
Other 24* 83% 17% 0% 81% 19% 0% 
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Annex 3.5.3: Purposes of using the Internet. ”Q20. For which of the following purposes do you use the internet?” part 3 

%, per row N 
For work reasons (certain 

websites, calendar etc.) 
To stay informed on 

Moldovan news websites 
Yes No DK/NA Yes No DK/NA 

Total 1086 48% 49% 3% 59% 38% 2% 

Gender Male 513 48% 49% 3% 57% 40% 3% 
Female 573 48% 48% 4% 61% 37% 2% 

Age 

18 – 25 y.o. 107 62% 37% 0% 68% 31% 0% 
26 – 35 y.o. 213 58% 39% 3% 66% 32% 2% 
36 – 45 y.o. 209 60% 36% 4% 62% 35% 3% 
46 – 65 y.o. 404 35% 61% 3% 53% 45% 3% 
Over 65 y.o. 153 17% 74% 9% 41% 53% 6% 

Environment Urban 516 55% 41% 4% 60% 37% 3% 
Rural 570 42% 55% 3% 59% 39% 2% 

Region 

North 311 51% 45% 5% 53% 44% 3% 
Centre 271 40% 59% 1% 62% 38% 0% 
Chisinau 290 60% 37% 3% 69% 29% 2% 
South 214 39% 56% 5% 53% 43% 4% 

Studies 

Elementary studies 3* 0% 58% 42% 42% 58% 0% 
Gymnasium 141 29% 65% 7% 45% 49% 6% 
Lyceum/General secondary 158 36% 60% 4% 58% 40% 2% 
Sec. Vocational, proff. school 285 36% 61% 3% 52% 46% 3% 
Specialty college  177 50% 49% 1% 66% 33% 1% 
Higher education  320 72% 26% 2% 69% 29% 2% 

Occupation 

Public servant 28* 81% 19% 0% 61% 37% 3% 
Director/ Manager 22* 100% 0% 0% 84% 16% 0% 
Qualified specialist 170 82% 15% 3% 75% 23% 2% 
Qualified worker  221 47% 51% 2% 61% 38% 1% 
Unqualified worker  96 37% 62% 1% 52% 47% 1% 
Farmer in private household 26* 54% 46% 0% 65% 35% 0% 
Entrepreneur  14* 67% 25% 8% 61% 39% 0% 
Student 46 59% 38% 3% 67% 30% 3% 
Maternity leave 52 53% 45% 2% 57% 41% 2% 
Retired 261 15% 77% 8% 43% 51% 5% 
Unemployed/ Jobless 164 35% 62% 4% 53% 44% 3% 

Household 
income 

Less than MDL 3 thousand 176 27% 65% 7% 47% 46% 7% 
3 – 5 thousand MDL 238 37% 57% 6% 55% 40% 5% 
5 – 10 thousand MDL 299 51% 48% 1% 59% 40% 1% 
10 – 15 thousand MDL 114 61% 37% 2% 64% 36% 1% 
15 – 20 thousand MDL 52 54% 44% 2% 67% 33% 0% 
20 – 25 thousand MDL 10* 85% 8% 7% 83% 10% 7% 
Over 25 thousand MDL 10* 100% 0% 0% 85% 15% 0% 
DK/NA 187 58% 41% 2% 67% 33% 0% 

Car 
I drive 401 61% 38% 1% 68% 31% 1% 
Another member drives 225 47% 51% 2% 62% 37% 1% 
We do not have a car 456 37% 57% 6% 50% 46% 4% 

Language 

Romanian/Moldovan 832 50% 47% 2% 64% 34% 2% 
Russian 180 39% 55% 6% 38% 57% 5% 
Ukrainian 16* 51% 40% 9% 40% 51% 9% 
Gagauz 21* 31% 65% 5% 42% 54% 5% 
Other 24* 62% 34% 5% 76% 24% 0% 
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Annex 3.5.3: Purposes of using the Internet. ”Q20. For which of the following purposes do you use the internet?” part 4 

%, per row N 
To watch Moldovan TV 

channels online 
To listen to Moldova radio 

stations online 
Yes No DK/NA Yes No DK/NA 

Total 1086 28% 69% 3% 17% 79% 4% 

Gender Male 513 25% 72% 3% 16% 80% 4% 
Female 573 30% 67% 3% 18% 79% 4% 

Age 

18 – 25 y.o. 107 26% 71% 3% 16% 81% 3% 
26 – 35 y.o. 213 34% 64% 2% 19% 77% 4% 
36 – 45 y.o. 209 29% 67% 5% 20% 74% 5% 
46 – 65 y.o. 404 25% 73% 2% 14% 84% 3% 
Over 65 y.o. 153 16% 77% 7% 17% 76% 7% 

Environ
ment 

Urban 516 26% 71% 3% 16% 80% 4% 
Rural 570 29% 68% 3% 17% 79% 4% 

Region 

North 311 34% 62% 3% 18% 76% 6% 
Centre 271 23% 75% 2% 15% 84% 1% 
Chisinau 290 20% 78% 3% 13% 85% 2% 
South 214 33% 62% 5% 22% 72% 7% 

Studies 

Elementary studies 3* 0% 100% 0% 0% 58% 42% 
Gymnasium 141 25% 67% 7% 13% 78% 9% 
Lyceum/General secondary 158 23% 75% 2% 13% 84% 2% 
Sec. Vocational, proff. school 285 26% 70% 4% 17% 79% 4% 
Specialty college  177 29% 69% 1% 20% 79% 1% 
Higher education  320 31% 66% 2% 19% 78% 3% 

Occupati
on 

Public servant 28* 27% 73% 0% 15% 85% 0% 
Director/ Manager 22* 41% 59% 0% 34% 66% 0% 
Qualified specialist 170 36% 61% 3% 22% 74% 4% 
Qualified worker  221 28% 70% 2% 18% 80% 2% 
Unqualified worker  96 17% 81% 2% 7% 91% 2% 
Farmer in private household 26* 41% 59% 0% 41% 59% 0% 
Entrepreneur  14* 35% 65% 0% 17% 83% 0% 
Student 46 18% 75% 6% 17% 77% 6% 
Maternity leave 52 24% 74% 2% 15% 80% 5% 
Retired 261 18% 77% 5% 14% 81% 6% 
Unemployed/ Jobless 164 32% 62% 6% 14% 80% 6% 

Househo
ld 

income 

Less than MDL 3 thousand 176 29% 64% 7% 14% 77% 10% 
3 – 5 thousand MDL 238 33% 62% 5% 19% 74% 6% 
5 – 10 thousand MDL 299 30% 68% 2% 20% 78% 2% 
10 – 15 thousand MDL 114 26% 73% 1% 20% 79% 1% 
15 – 20 thousand MDL 52 27% 69% 3% 16% 83% 1% 
20 – 25 thousand MDL 10* 32% 68% 0% 18% 75% 7% 
Over 25 thousand MDL 10* 69% 31% 0% 27% 73% 0% 
DK/NA 187 14% 83% 2% 9% 89% 2% 

Car 
I drive 401 33% 66% 2% 21% 77% 2% 
Another member drives 225 27% 70% 3% 18% 80% 2% 
We do not have a car 456 23% 72% 5% 13% 81% 6% 

Languag
e 

Romanian/Moldovan 832 30% 68% 2% 20% 77% 3% 
Russian 180 14% 80% 6% 5% 87% 8% 
Ukrainian 16* 47% 44% 9% 21% 70% 9% 
Gagauz 21* 33% 62% 5% 18% 77% 5% 
Other 24* 17% 79% 4% 10% 90% 0% 
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Annex 3.5.3: Purposes of using the Internet. ”Q20. For which of the following purposes do you use the internet?” part 5 

%, per row N In order to search for information, e.g. on google 
Yes No DK/NA 

Total 1086 75% 22% 2% 

Gender Male 513 74% 24% 2% 
Female 573 76% 21% 2% 

Age 

18 – 25 y.o. 107 88% 12% 0% 
26 – 35 y.o. 213 84% 15% 2% 
36 – 45 y.o. 209 78% 18% 4% 
46 – 65 y.o. 404 67% 31% 2% 
Over 65 y.o. 153 50% 43% 7% 

Environ
ment 

Urban 516 78% 20% 2% 
Rural 570 73% 25% 3% 

Region 

North 311 72% 24% 5% 
Centre 271 71% 28% 1% 
Chisinau 290 86% 14% 0% 
South 214 72% 25% 3% 

Studies 

Elementary studies 3* 0% 58% 42% 
Gymnasium 141 66% 29% 5% 
Lyceum/General secondary 158 78% 21% 1% 
Sec. Vocational, proff. school 285 66% 31% 3% 
Specialty college  177 77% 23% 0% 
Higher education  320 86% 12% 2% 

Occupati
on 

Public servant 28 85% 15% 0% 
Director/ Manager 22 100% 0% 0% 
Qualified specialist 170 85% 13% 2% 
Qualified worker  221 80% 19% 1% 
Unqualified worker  96 73% 25% 2% 
Farmer in private household 26 79% 21% 0% 
Entrepreneur  14* 73% 19% 8% 
Student 46 90% 10% 0% 
Maternity leave 52 90% 10% 0% 
Retired 261 55% 42% 4% 
Unemployed/ Jobless 164 65% 30% 5% 

Househo
ld 

income 

Less than MDL 3 thousand 176 58% 36% 6% 
3 – 5 thousand MDL 238 67% 30% 3% 
5 – 10 thousand MDL 299 79% 20% 2% 
10 – 15 thousand MDL 114 86% 13% 2% 
15 – 20 thousand MDL 52 77% 23% 0% 
20 – 25 thousand MDL 10* 90% 10% 0% 
Over 25 thousand MDL 10* 100% 0% 0% 
DK/NA 187 84% 15% 1% 

Car 
I drive 401 82% 16% 2% 
Another member drives 225 74% 25% 1% 
We do not have a car 456 69% 27% 4% 

Languag
e 

Romanian/Moldovan 832 76% 22% 2% 
Russian 180 77% 21% 2% 
Ukrainian 16* 60% 31% 9% 
Gagauz 21* 50% 46% 5% 
Other 24* 80% 20% 0% 
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Annex 3.5.4: News websites that citizens use for information purposes . ”Q14. Which websites do you use for news at least 
once a week?” part 1 

%, per row N 
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Total 702 23% 20% 18% 17% 16% 11% 11% 

Gender Male 339 23% 22% 16% 15% 16% 11% 11% 
Female 363 23% 19% 21% 20% 16% 11% 10% 

Age 

18 – 25 y.o. 77 32% 22% 21% 21% 19% 12% 24% 
26 – 35 y.o. 152 20% 23% 22% 21% 15% 14% 11% 
36 – 45 y.o. 150 25% 24% 15% 17% 13% 8% 10% 
46 – 65 y.o. 241 21% 15% 17% 14% 17% 12% 5% 
Over 65 y.o. 82 12% 10% 12% 7% 9% 2% 6% 

Environ
ment 

Urban 342 21% 24% 19% 15% 16% 7% 9% 
Rural 360 24% 16% 18% 19% 15% 15% 12% 

Region 

North 195 18% 13% 13% 11% 15% 13% 10% 
Centre 158 25% 16% 25% 25% 16% 13% 15% 
Chisinau 218 24% 30% 18% 16% 12% 7% 11% 
South 131 25% 19% 19% 20% 21% 13% 7% 

Studies 

Elementary studies 2* 0% 0% 100% 0% 0% 71% 0% 
Gymnasium 70 22% 13% 21% 16% 13% 13% 8% 
Lyceum/General secondary 83 22% 24% 19% 8% 11% 14% 14% 
Sec. Vocational, proff. school 175 18% 10% 15% 10% 18% 11% 7% 
Specialty college  121 23% 20% 14% 24% 16% 12% 9% 
Higher education  248 27% 28% 21% 23% 16% 9% 14% 

Occupati
on 

Public servant 25* 22% 17% 11% 21% 30% 11% 8% 
Director/ Manager 19* 28% 27% 20% 22% 10% 15% 0% 
Qualified specialist 136 33% 30% 21% 23% 16% 10% 18% 
Qualified worker  136 26% 21% 18% 18% 14% 14% 14% 
Unqualified worker  59 12% 21% 13% 19% 23% 16% 7% 
Farmer in private household 24* 20% 0% 16% 20% 7% 28% 9% 
Entrepreneur  10* 52% 28% 12% 31% 27% 19% 46% 
Student 34 29% 18% 14% 19% 20% 7% 25% 
Maternity leave 35 13% 40% 17% 20% 21% 9% 7% 
Retired 139 16% 11% 19% 10% 11% 6% 4% 
Unemployed/ Jobless 97 16% 7% 20% 9% 11% 10% 4% 

Househo
ld 

income 

Less than MDL 3 thousand 109 20% 8% 15% 9% 10% 11% 4% 
3 – 5 thousand MDL 138 19% 13% 13% 15% 19% 9% 8% 
5 – 10 thousand MDL 178 21% 22% 22% 18% 19% 14% 12% 
10 – 15 thousand MDL 83 40% 28% 25% 21% 23% 17% 22% 
15 – 20 thousand MDL 33 19% 40% 15% 28% 11% 3% 8% 
20 – 25 thousand MDL 9* 28% 8% 53% 23% 31% 0% 21% 
Over 25 thousand MDL 10* 39% 19% 50% 17% 7% 32% 23% 
DK/NA 142 19% 23% 13% 19% 9% 7% 9% 

Car 
I drive 291 23% 21% 21% 17% 17% 12% 9% 
Another member drives 160 25% 18% 16% 20% 16% 8% 10% 
We do not have a car 249 20% 20% 17% 16% 14% 12% 14% 

Languag
e 

Romanian/Moldovan 545 26% 17% 22% 22% 19% 13% 13% 
Russian 111 10% 33% 2% 2% 3% 3% 4% 
Ukrainian 12* 0% 0% 9% 0% 0% 17% 17% 
Gagauz 9* 0% 19% 0% 0% 9% 0% 0% 
Other 18* 15% 34% 14% 6% 0% 0% 0% 
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Annex 3.5.4: News websites that citizens use for information purposes. ”Q14. Which websites do you use for news at least 
once a week?” part 2 

%, per row N 
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Total 702 11% 10% 7% 6% 5% 5% 5% 

Gender Male 339 11% 7% 7% 6% 8% 6% 4% 
Female 363 10% 12% 8% 6% 3% 5% 6% 

Age 

18 – 25 y.o. 77 18% 8% 5% 10% 16% 7% 5% 
26 – 35 y.o. 152 14% 11% 9% 7% 4% 8% 5% 
36 – 45 y.o. 150 7% 11% 6% 6% 5% 4% 5% 
46 – 65 y.o. 241 7% 10% 8% 4% 2% 3% 5% 
Over 65 y.o. 82 2% 3% 10% 1% 4% 0% 5% 

Environ
ment 

Urban 342 11% 8% 7% 3% 6% 3% 4% 
Rural 360 11% 11% 8% 8% 5% 7% 5% 

Region 

North 195 9% 7% 5% 9% 3% 5% 4% 
Centre 158 12% 10% 10% 8% 6% 6% 7% 
Chisinau 218 10% 8% 6% 3% 6% 5% 7% 
South 131 12% 14% 10% 4% 7% 5% 1% 

Studies 

Elementary studies 2* 0% 29% 29% 0% 0% 0% 0% 
Gymnasium 70 6% 11% 8% 3% 4% 8% 1% 
Lyceum/General secondary 83 8% 7% 8% 5% 9% 6% 4% 
Sec. Vocational, proff. school 175 10% 7% 9% 4% 3% 4% 2% 
Specialty college  121 14% 12% 7% 6% 3% 5% 6% 
Higher education  248 12% 11% 6% 8% 7% 5% 8% 

Occupati
on 

Public servant 25* 14% 26% 2% 18% 0% 9% 6% 
Director/ Manager 19* 9% 15% 15% 5% 5% 4% 12% 
Qualified specialist 136 15% 7% 5% 8% 11% 5% 10% 
Qualified worker  136 11% 8% 10% 7% 5% 9% 4% 
Unqualified worker  59 6% 8% 6% 6% 1% 10% 5% 
Farmer in private household 24* 4% 24% 17% 5% 4% 10% 0% 
Entrepreneur  10* 30% 19% 20% 0% 0% 12% 10% 
Student 34 17% 12% 4% 4% 19% 2% 4% 
Maternity leave 35 11% 4% 12% 10% 0% 0% 11% 
Retired 139 2% 9% 5% 1% 1% 3% 4% 
Unemployed/ Jobless 97 9% 10% 2% 5% 2% 1% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 109 8% 6% 5% 4% 0% 0% 2% 
3 – 5 thousand MDL 138 4% 12% 8% 5% 5% 6% 1% 
5 – 10 thousand MDL 178 15% 10% 10% 8% 9% 6% 5% 
10 – 15 thousand MDL 83 16% 12% 7% 7% 9% 12% 7% 
15 – 20 thousand MDL 33 19% 5% 8% 11% 0% 2% 20% 
20 – 25 thousand MDL 9* 0% 9% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 10* 9% 51% 0% 9% 0% 0% 0% 
DK/NA 142 9% 6% 7% 3% 4% 6% 6% 

Car 
I drive 291 10% 10% 7% 4% 4% 4% 3% 
Another member drives 160 9% 10% 7% 5% 4% 5% 7% 
We do not have a car 249 13% 9% 8% 9% 8% 8% 6% 

Languag
e 

Romanian/Moldovan 545 13% 12% 9% 7% 5% 6% 5% 
Russian 111 1% 1% 3% 0% 7% 1% 5% 
Ukrainian 12* 17% 0% 0% 9% 0% 0% 0% 
Gagauz 9* 9% 9% 0% 0% 0% 9% 0% 
Other 18* 0% 0% 0% 0% 0% 0% 0% 
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Annex 3.5.4: News websites that citizens use for information purposes. ”Q14. Which websites do you use for news at least 
once a week?” part 3 

%, per row N 
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Total 702 5% 5% 4% 4% 3% 2% 2% 

Gender Male 339 4% 6% 5% 4% 3% 2% 2% 
Female 363 5% 3% 3% 3% 4% 2% 2% 

Age 

18 – 25 y.o. 77 7% 7% 10% 8% 6% 4% 2% 
26 – 35 y.o. 152 5% 5% 2% 3% 3% 2% 1% 
36 – 45 y.o. 150 5% 8% 5% 2% 5% 2% 3% 
46 – 65 y.o. 241 3% 1% 3% 4% 2% 1% 2% 
Over 65 y.o. 82 1% 1% 2% 1% 1% 2% 0% 

Environ
ment 

Urban 342 1% 5% 3% 5% 2% 3% 3% 
Rural 360 8% 4% 5% 2% 4% 2% 1% 

Region 

North 195 6% 3% 3% 3% 3% 1% 1% 
Centre 158 6% 8% 4% 3% 6% 1% 0% 
Chisinau 218 3% 6% 4% 5% 2% 5% 5% 
South 131 4% 1% 7% 4% 3% 1% 1% 

Studies 

Elementary studies 2* 0% 0% 0% 0% 0% 0% 0% 
Gymnasium 70 2% 0% 0% 6% 3% 0% 2% 
Lyceum/General secondary 83 5% 5% 4% 6% 6% 2% 2% 
Sec. Vocational, proff. school 175 3% 3% 4% 2% 1% 1% 1% 
Specialty college  121 8% 4% 4% 1% 5% 2% 2% 
Higher education  248 5% 7% 5% 5% 3% 3% 3% 

Occupati
on 

Public servant 25* 11% 0% 0% 3% 6% 0% 0% 
Director/ Manager 19* 4% 9% 0% 5% 5% 5% 0% 
Qualified specialist 136 3% 7% 6% 6% 2% 4% 3% 
Qualified worker  136 5% 4% 5% 1% 4% 0% 3% 
Unqualified worker  59 4% 4% 3% 3% 3% 1% 0% 
Farmer in private household 24* 9% 0% 0% 4% 4% 10% 0% 
Entrepreneur  10* 12% 0% 8% 0% 8% 0% 0% 
Student 34 2% 4% 8% 7% 9% 4% 0% 
Maternity leave 35 0% 5% 0% 4% 0% 3% 2% 
Retired 139 2% 1% 2% 2% 2% 2% 3% 
Unemployed/ Jobless 97 7% 7% 5% 2% 3% 1% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 109 2% 2% 4% 2% 2% 0% 0% 
3 – 5 thousand MDL 138 4% 0% 4% 4% 3% 1% 1% 
5 – 10 thousand MDL 178 5% 5% 4% 4% 2% 4% 2% 
10 – 15 thousand MDL 83 8% 7% 9% 4% 6% 4% 4% 
15 – 20 thousand MDL 33 5% 2% 0% 3% 0% 3% 0% 
20 – 25 thousand MDL 9* 12% 21% 0% 0% 12% 0% 0% 
Over 25 thousand MDL 10* 0% 16% 0% 0% 0% 0% 0% 
DK/NA 142 6% 6% 4% 4% 5% 1% 4% 

Car 
I drive 291 5% 5% 2% 3% 3% 2% 1% 
Another member drives 160 5% 5% 6% 3% 3% 2% 2% 
We do not have a car 249 4% 3% 5% 5% 4% 3% 4% 

Languag
e 

Romanian/Moldovan 545 6% 5% 5% 5% 4% 2% 1% 
Russian 111 1% 1% 0% 0% 0% 3% 8% 
Ukrainian 12* 0% 9% 0% 0% 0% 0% 0% 
Gagauz 9* 0% 0% 0% 0% 0% 9% 0% 
Other 18* 0% 0% 0% 0% 0% 6% 6% 
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Annex 3.5.4: News websites that citizens use for information purposes . ”Q14. Which websites do you use for news at least 
once a week?” part 4 

%, per row N 
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Total 702 2% 1% 1% 1% 1% 1% 1% 

Gender Male 339 1% 1% 2% 0% 1% 1% 1% 
Female 363 3% 2% 1% 1% 1% 1% 0% 

Age 

18 – 25 y.o. 77 0% 0% 2% 2% 0% 0% 0% 
26 – 35 y.o. 152 4% 2% 1% 1% 1% 1% 1% 
36 – 45 y.o. 150 1% 1% 3% 2% 1% 1% 1% 
46 – 65 y.o. 241 1% 2% 1% 0% 0% 0% 1% 
Over 65 y.o. 82 0% 0% 2% 0% 0% 0% 0% 

Environ
ment 

Urban 342 1% 1% 2% 1% 1% 0% 1% 
Rural 360 3% 2% 1% 0% 1% 1% 0% 

Region 

North 195 4% 1% 2% 0% 2% 0% 0% 
Centre 158 1% 1% 1% 0% 1% 2% 0% 
Chisinau 218 1% 1% 2% 1% 1% 0% 0% 
South 131 1% 2% 0% 2% 0% 1% 3% 

Studies 

Elementary studies 2* 0% 0% 0% 0% 0% 0% 0% 
Gymnasium 70 4% 4% 0% 0% 1% 2% 2% 
Lyceum/General secondary 83 0% 0% 2% 0% 0% 0% 0% 
Sec. Vocational, proff. school 175 0% 1% 2% 0% 2% 1% 1% 
Specialty college  121 1% 1% 0% 0% 0% 0% 1% 
Higher education  248 3% 2% 2% 2% 0% 1% 0% 

Occupati
on 

Public servant 25* 0% 0% 3% 6% 7% 3% 0% 
Director/ Manager 19* 0% 0% 10% 5% 5% 0% 0% 
Qualified specialist 136 3% 3% 2% 2% 0% 1% 1% 
Qualified worker  136 3% 1% 1% 0% 0% 1% 0% 
Unqualified worker  59 0% 0% 0% 0% 2% 0% 1% 
Farmer in private household 24* 0% 9% 0% 0% 0% 0% 0% 
Entrepreneur  10* 7% 0% 0% 0% 0% 0% 0% 
Student 34 0% 0% 4% 0% 0% 0% 0% 
Maternity leave 35 4% 0% 0% 0% 0% 0% 0% 
Retired 139 2% 2% 1% 0% 0% 0% 0% 
Unemployed/ Jobless 97 1% 0% 0% 0% 1% 1% 3% 

Househo
ld 

income 

Less than MDL 3 thousand 109 2% 0% 1% 0% 0% 1% 2% 
3 – 5 thousand MDL 138 3% 1% 1% 0% 0% 1% 0% 
5 – 10 thousand MDL 178 3% 2% 1% 1% 1% 0% 1% 
10 – 15 thousand MDL 83 2% 2% 0% 4% 2% 1% 0% 
15 – 20 thousand MDL 33 0% 3% 2% 0% 0% 0% 0% 
20 – 25 thousand MDL 9* 0% 0% 0% 0% 12% 0% 0% 
Over 25 thousand MDL 10* 0% 0% 0% 0% 0% 0% 0% 
DK/NA 142 0% 1% 3% 1% 0% 1% 1% 

Car 
I drive 291 2% 0% 2% 1% 1% 1% 1% 
Another member drives 160 0% 3% 1% 0% 0% 0% 1% 
We do not have a car 249 3% 2% 0% 1% 1% 1% 1% 

Languag
e 

Romanian/Moldovan 545 2% 1% 1% 1% 1% 1% 0% 
Russian 111 0% 1% 2% 0% 1% 0% 1% 
Ukrainian 12* 8% 0% 0% 0% 0% 0% 0% 
Gagauz 9* 0% 9% 0% 0% 0% 0% 19% 
Other 18* 0% 0% 0% 0% 0% 0% 0% 
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Annex 3.5.4: News websites that citizens use for information purposes. ”Q14. Which websites do you use for news at least 
once a week?” part 5 
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Total 702 1% 0% 0% 0% 0% 7% 22% 

Gender Male 339 0% 0% 0% 0% 0% 8% 25% 
Female 363 1% 0% 0% 0% 0% 7% 19% 

Age 

18 – 25 y.o. 77 0% 1% 0% 0% 0% 6% 15% 
26 – 35 y.o. 152 2% 1% 0% 0% 0% 6% 18% 
36 – 45 y.o. 150 0% 1% 1% 0% 1% 10% 13% 
46 – 65 y.o. 241 0% 0% 0% 1% 0% 8% 30% 
Over 65 y.o. 82 0% 0% 0% 0% 0% 6% 45% 

Environ
ment 

Urban 342 0% 0% 0% 0% 0% 9% 22% 
Rural 360 1% 0% 0% 0% 0% 6% 22% 

Region 

North 195 0% 0% 0% 0% 0% 5% 23% 
Centre 158 0% 1% 0% 0% 0% 2% 18% 
Chisinau 218 0% 0% 0% 0% 0% 11% 20% 
South 131 2% 1% 1% 1% 1% 11% 26% 

Studies 

Elementary studies 2* 0% 0% 0% 0% 0% 0% 0% 
Gymnasium 70 5% 0% 0% 0% 0% 7% 23% 
Lyceum/General secondary 83 0% 2% 0% 0% 0% 3% 30% 
Sec. Vocational, proff. school 175 0% 0% 0% 1% 0% 7% 29% 
Specialty college  121 0% 0% 1% 0% 0% 8% 19% 
Higher education  248 0% 0% 0% 0% 0% 9% 15% 

Occupati
on 

Public servant 25* 0% 0% 0% 0% 0% 0% 7% 
Director/ Manager 19* 0% 0% 0% 0% 0% 5% 14% 
Qualified specialist 136 0% 1% 1% 1% 0% 11% 13% 
Qualified worker  136 1% 0% 1% 1% 0% 8% 21% 
Unqualified worker  59 0% 1% 1% 0% 0% 11% 23% 
Farmer in private household 24* 0% 0% 0% 0% 4% 4% 23% 
Entrepreneur  10* 0% 0% 0% 0% 0% 11% 0% 
Student 34 0% 2% 0% 0% 0% 9% 20% 
Maternity leave 35 0% 0% 0% 0% 0% 0% 8% 
Retired 139 0% 0% 0% 0% 0% 7% 38% 
Unemployed/ Jobless 97 2% 0% 0% 0% 0% 4% 36% 

Househo
ld 

income 

Less than MDL 3 thousand 109 4% 0% 0% 0% 0% 3% 44% 
3 – 5 thousand MDL 138 0% 0% 0% 0% 1% 6% 22% 
5 – 10 thousand MDL 178 0% 2% 0% 1% 0% 5% 15% 
10 – 15 thousand MDL 83 0% 0% 1% 0% 0% 5% 13% 
15 – 20 thousand MDL 33 0% 0% 0% 0% 0% 19% 7% 
20 – 25 thousand MDL 9* 0% 0% 0% 0% 0% 20% 8% 
Over 25 thousand MDL 10* 0% 0% 0% 0% 0% 9% 7% 
DK/NA 142 0% 0% 1% 0% 0% 13% 27% 

Car 
I drive 291 0% 1% 0% 0% 0% 9% 20% 
Another member drives 160 0% 1% 0% 1% 0% 6% 23% 
We do not have a car 249 1% 0% 1% 0% 0% 7% 23% 

Languag
e 

Romanian/Moldovan 545 0% 1% 0% 0% 0% 5% 17% 
Russian 111 1% 0% 1% 0% 0% 14% 35% 
Ukrainian 12* 0% 0% 0% 0% 0% 26% 49% 
Gagauz 9* 0% 0% 0% 19% 0% 40% 32% 
Other 18* 0% 0% 0% 0% 0% 10% 44% 
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Annex 3.5.5: Level of people’ confidence in news websites. ”Q15. Which of the news websites do you trust most for political 
news and events in the country?” part 1 

%, per row N 
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Total 702 9% 8% 7% 7% 6% 4% 3% 

Gender Male 339 9% 7% 9% 7% 6% 4% 4% 
Female 363 9% 8% 6% 7% 7% 4% 2% 

Age 

18 – 25 y.o. 77 6% 7% 6% 10% 7% 11% 6% 
26 – 35 y.o. 152 12% 10% 8% 4% 9% 4% 4% 
36 – 45 y.o. 150 7% 8% 8% 9% 4% 4% 3% 
46 – 65 y.o. 241 9% 5% 8% 8% 4% 1% 2% 
Over 65 y.o. 82 2% 5% 6% 5% 7% 7% 0% 

Environ
ment 

Urban 342 6% 5% 12% 7% 7% 3% 4% 
Rural 360 11% 9% 4% 7% 6% 5% 2% 

Region 

North 195 9% 5% 4% 6% 4% 8% 4% 
Centre 158 9% 11% 3% 9% 11% 6% 3% 
Chisinau 218 5% 7% 14% 7% 5% 2% 1% 
South 131 14% 8% 6% 5% 6% 1% 6% 

Studies 

Elementary studies 2* 71% 0% 0% 0% 0% 0% 0% 
Gymnasium 70 12% 4% 2% 3% 9% 7% 2% 
Lyceum/General secondary 83 4% 0% 10% 7% 4% 8% 2% 
Sec. Vocational, proff. school 175 11% 4% 4% 7% 8% 4% 4% 
Specialty college  121 7% 13% 5% 8% 4% 3% 6% 
Higher education  248 8% 11% 12% 7% 6% 3% 2% 

Occupati
on 

Public servant 25* 10% 12% 7% 15% 5% 2% 4% 
Director/ Manager 19* 0% 13% 13% 4% 5% 3% 0% 
Qualified specialist 136 6% 10% 12% 8% 6% 4% 3% 
Qualified worker  136 17% 6% 5% 5% 7% 6% 3% 
Unqualified worker  59 8% 10% 9% 4% 4% 3% 3% 
Farmer in private household 24* 14% 3% 0% 13% 3% 0% 0% 
Entrepreneur  10* 0% 11% 7% 15% 0% 31% 7% 
Student 34 0% 3% 4% 15% 3% 13% 8% 
Maternity leave 35 5% 9% 11% 4% 12% 3% 2% 
Retired 139 8% 4% 4% 8% 6% 3% 0% 
Unemployed/ Jobless 97 8% 6% 4% 6% 7% 2% 5% 

Househo
ld 

income 

Less than MDL 3 thousand 109 5% 3% 1% 6% 6% 5% 2% 
3 – 5 thousand MDL 138 16% 7% 4% 6% 4% 3% 3% 
5 – 10 thousand MDL 178 10% 7% 9% 8% 7% 3% 5% 
10 – 15 thousand MDL 83 12% 7% 15% 12% 4% 4% 3% 
15 – 20 thousand MDL 33 9% 10% 16% 8% 7% 6% 0% 
20 – 25 thousand MDL 9* 9% 11% 0% 0% 11% 21% 8% 
Over 25 thousand MDL 10* 0% 26% 0% 0% 17% 23% 9% 
DK/NA 142 2% 10% 8% 5% 8% 2% 2% 

Car 
I drive 291 10% 7% 9% 8% 7% 3% 3% 
Another member drives 160 8% 9% 6% 8% 5% 5% 4% 
We do not have a car 249 7% 7% 6% 5% 6% 5% 3% 

Languag
e 

Romanian/Moldovan 545 11% 10% 4% 8% 8% 5% 4% 
Russian 111 2% 0% 21% 5% 0% 2% 0% 
Ukrainian 12* 0% 0% 0% 0% 0% 9% 8% 
Gagauz 9* 0% 0% 9% 0% 0% 0% 9% 
Other 18* 0% 0% 19% 9% 6% 0% 0% 
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Annex 3.5.5: Level of people’ confidence in news websites . ”Q15. Which of the news websites do you trust most for political 
news and events in the country?” part 2 

%, per row N 
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Total 702 2% 2% 2% 1% 1% 1% 1% 

Gender Male 339 1% 1% 1% 1% 2% 1% 1% 
Female 363 4% 3% 3% 2% 1% 2% 1% 

Age 

18 – 25 y.o. 77 2% 2% 4% 0% 1% 2% 2% 
26 – 35 y.o. 152 1% 1% 1% 3% 1% 0% 2% 
36 – 45 y.o. 150 3% 1% 2% 2% 1% 2% 1% 
46 – 65 y.o. 241 3% 3% 1% 1% 2% 1% 0% 
Over 65 y.o. 82 4% 0% 1% 0% 0% 2% 0% 

Environ
ment 

Urban 342 2% 2% 1% 0% 1% 2% 1% 
Rural 360 3% 2% 2% 3% 1% 1% 1% 

Region 

North 195 2% 1% 1% 5% 1% 1% 0% 
Centre 158 4% 2% 3% 0% 3% 1% 0% 
Chisinau 218 1% 2% 1% 0% 1% 2% 0% 
South 131 3% 2% 2% 0% 0% 0% 4% 

Studies 

Elementary studies 2* 0% 0% 0% 29% 0% 0% 0% 
Gymnasium 70 5% 2% 7% 3% 1% 1% 2% 
Lyceum/General secondary 83 2% 2% 2% 0% 2% 1% 2% 
Sec. Vocational, proff. school 175 2% 3% 1% 2% 0% 1% 1% 
Specialty college  121 3% 1% 0% 1% 3% 2% 0% 
Higher education  248 2% 1% 1% 1% 1% 1% 1% 

Occupati
on 

Public servant 25* 6% 0% 3% 16% 3% 0% 0% 
Director/ Manager 19* 0% 5% 5% 0% 0% 0% 0% 
Qualified specialist 136 2% 2% 1% 2% 1% 2% 0% 
Qualified worker  136 1% 1% 1% 2% 1% 1% 1% 
Unqualified worker  59 1% 0% 0% 1% 4% 0% 0% 
Farmer in private household 24* 0% 3% 0% 0% 0% 0% 10% 
Entrepreneur  10* 0% 0% 0% 0% 10% 0% 0% 
Student 34 0% 0% 4% 0% 2% 4% 0% 
Maternity leave 35 0% 7% 5% 0% 2% 0% 0% 
Retired 139 7% 1% 1% 0% 2% 2% 0% 
Unemployed/ Jobless 97 5% 4% 1% 1% 0% 0% 3% 

Househo
ld 

income 

Less than MDL 3 thousand 109 5% 4% 3% 0% 1% 1% 2% 
3 – 5 thousand MDL 138 3% 1% 2% 2% 1% 2% 1% 
5 – 10 thousand MDL 178 3% 4% 1% 4% 2% 2% 1% 
10 – 15 thousand MDL 83 2% 3% 2% 0% 0% 0% 2% 
15 – 20 thousand MDL 33 3% 0% 0% 0% 5% 0% 0% 
20 – 25 thousand MDL 9* 0% 0% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 10* 0% 0% 0% 0% 0% 0% 0% 
DK/NA 142 1% 0% 1% 0% 1% 1% 0% 

Car 
I drive 291 2% 2% 1% 1% 1% 0% 0% 
Another member drives 160 3% 3% 1% 2% 1% 1% 2% 
We do not have a car 249 3% 1% 3% 1% 1% 2% 2% 

Languag
e 

Romanian/Moldovan 545 3% 2% 2% 2% 1% 1% 0% 
Russian 111 0% 2% 0% 0% 1% 0% 1% 
Ukrainian 12* 0% 0% 0% 0% 0% 0% 0% 
Gagauz 9* 0% 0% 0% 0% 0% 0% 27% 
Other 18* 0% 0% 0% 0% 0% 0% 0% 
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Annex 3.5.5: Level of people’ confidence in news websites. ”Q15. Which of the news websites do you trust most for political 
news and events in the country?” part 3 

%, per row N 
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Total 702 1% 1% 1% 1% 1% 1% 0% 0% 0% 

Gender Male 339 0% 1% 1% 1% 1% 0% 1% 1% 0% 
Female 363 1% 1% 1% 1% 1% 1% 0% 0% 1% 

Age 

18 – 25 y.o. 77 3% 0% 0% 0% 0% 0% 0% 0% 1% 
26 – 35 y.o. 152 0% 1% 1% 2% 0% 1% 0% 0% 0% 
36 – 45 y.o. 150 0% 2% 1% 1% 1% 0% 0% 1% 0% 
46 – 65 y.o. 241 1% 0% 0% 0% 1% 1% 1% 0% 1% 
Over 65 y.o. 82 1% 0% 1% 0% 0% 0% 1% 0% 0% 

Environ
ment 

Urban 342 1% 1% 1% 0% 1% 0% 0% 0% 0% 
Rural 360 1% 0% 1% 1% 0% 1% 0% 0% 0% 

Region 

North 195 0% 1% 0% 2% 1% 2% 0% 1% 0% 
Centre 158 3% 0% 0% 0% 1% 0% 0% 0% 0% 
Chisinau 218 1% 2% 1% 0% 1% 0% 0% 0% 1% 
South 131 0% 0% 2% 0% 0% 0% 1% 0% 0% 

Studies 

Elementary studies 2* 0% 0% 0% 0% 0% 0% 0% 0% 0% 
Gymnasium 70 0% 0% 0% 0% 1% 0% 1% 0% 0% 
Lyceum/General secondary 83 1% 0% 1% 0% 0% 0% 0% 0% 0% 
Sec. Vocational, proff. school 175 1% 1% 0% 1% 2% 1% 0% 1% 0% 
Specialty college  121 0% 0% 0% 2% 0% 1% 0% 0% 0% 
Higher education  248 2% 2% 2% 0% 0% 1% 0% 0% 1% 

Occupati
on 

Public servant 25* 0% 0% 0% 0% 3% 0% 0% 3% 0% 
Director/ Manager 19* 0% 5% 5% 0% 0% 0% 0% 0% 5% 
Qualified specialist 136 1% 1% 1% 0% 0% 0% 1% 1% 1% 
Qualified worker  136 0% 1% 0% 1% 1% 1% 0% 0% 0% 
Unqualified worker  59 0% 0% 0% 0% 0% 0% 0% 0% 0% 
Farmer in private household 24* 0% 0% 4% 0% 4% 0% 0% 0% 0% 
Entrepreneur  10* 0% 0% 0% 0% 0% 0% 0% 0% 0% 
Student 34 4% 0% 0% 0% 0% 0% 0% 0% 0% 
Maternity leave 35 0% 3% 0% 0% 0% 4% 0% 0% 0% 
Retired 139 1% 0% 1% 0% 1% 1% 2% 0% 0% 
Unemployed/ Jobless 97 2% 1% 0% 1% 0% 0% 0% 0% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 109 1% 0% 0% 0% 0% 1% 2% 1% 0% 
3 – 5 thousand MDL 138 2% 0% 1% 1% 1% 2% 0% 0% 0% 
5 – 10 thousand MDL 178 1% 0% 1% 1% 0% 0% 0% 1% 0% 
10 – 15 thousand MDL 83 0% 3% 0% 0% 1% 0% 1% 0% 2% 
15 – 20 thousand MDL 33 0% 0% 0% 0% 0% 0% 0% 0% 0% 
20 – 25 thousand MDL 9* 0% 0% 0% 0% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 10* 0% 9% 0% 0% 0% 0% 0% 0% 0% 
DK/NA 142 1% 1% 1% 1% 1% 0% 0% 0% 0% 

Car 
I drive 291 1% 1% 0% 2% 0% 1% 1% 1% 0% 
Another member drives 160 0% 1% 1% 0% 1% 1% 0% 0% 0% 
We do not have a car 249 1% 0% 1% 0% 1% 0% 0% 0% 0% 

Languag
e 

Romanian/Moldovan 545 1% 1% 0% 1% 1% 1% 0% 0% 0% 
Russian 111 1% 0% 2% 0% 1% 1% 1% 1% 0% 
Ukrainian 12* 0% 0% 0% 0% 0% 0% 0% 0% 0% 
Gagauz 9* 0% 0% 0% 0% 0% 0% 0% 0% 0% 
Other 18* 0% 0% 0% 0% 0% 0% 0% 0% 0% 
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Annex 3.5.5: Level of people’ confidence in news websites . ”Q15. Which of the news websites do you trust most for political 
news and events in the country?” part 4 

%, per row N 
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Total 702 0% 0% 0% 0% 0% 0% 0% 3% 23% 13% 

Gender Male 339 0% 0% 0% 0% 0% 0% 0% 2% 26% 14% 
Female 363 1% 0% 0% 0% 0% 0% 0% 3% 20% 13% 

Age 

18 – 25 y.o. 77 1% 0% 0% 0% 0% 0% 0% 5% 15% 12% 
26 – 35 y.o. 152 0% 0% 0% 1% 0% 0% 0% 2% 25% 8% 
36 – 45 y.o. 150 0% 1% 1% 0% 1% 0% 0% 3% 24% 11% 
46 – 65 y.o. 241 1% 0% 0% 0% 0% 0% 0% 2% 23% 20% 
Over 65 y.o. 82 0% 1% 1% 0% 0% 0% 0% 1% 32% 21% 

Environ
ment 

Urban 342 0% 0% 0% 1% 0% 0% 0% 4% 22% 16% 
Rural 360 0% 1% 0% 0% 0% 0% 0% 1% 25% 11% 

Region 

North 195 0% 1% 1% 0% 0% 0% 0% 1% 22% 16% 
Centre 158 0% 0% 0% 0% 0% 0% 0% 0% 20% 10% 
Chisinau 218 1% 0% 0% 0% 0% 0% 0% 5% 25% 18% 
South 131 0% 0% 0% 1% 1% 1% 0% 4% 26% 7% 

Studies 

Elementary studies 2* 0% 0% 0% 0% 0% 0% 0% 0% 0% 0% 
Gymnasium 70 0% 1% 0% 0% 0% 0% 0% 3% 22% 13% 
Lyceum/General secondary 83 0% 0% 0% 0% 0% 0% 1% 1% 32% 18% 
Sec. Vocational, proff. school 175 0% 0% 0% 0% 0% 1% 0% 2% 28% 13% 
Specialty college  121 0% 1% 1% 0% 0% 0% 0% 0% 25% 14% 
Higher education  248 1% 0% 0% 1% 0% 0% 0% 5% 18% 11% 

Occupati
on 

Public servant 25* 0% 0% 0% 0% 0% 0% 0% 0% 10% 0% 
Director/ Manager 19* 5% 0% 0% 0% 0% 0% 0% 0% 33% 5% 
Qualified specialist 136 1% 0% 0% 0% 1% 1% 0% 4% 20% 12% 
Qualified worker  136 0% 1% 0% 0% 0% 0% 0% 2% 29% 8% 
Unqualified worker  59 0% 0% 2% 0% 0% 0% 1% 0% 28% 21% 
Farmer in private household 24* 0% 0% 0% 0% 0% 0% 0% 4% 20% 21% 
Entrepreneur  10* 0% 0% 0% 0% 0% 0% 0% 0% 10% 8% 
Student 34 0% 0% 0% 0% 0% 0% 0% 9% 20% 12% 
Maternity leave 35 0% 0% 0% 0% 0% 0% 0% 3% 22% 9% 
Retired 139 0% 1% 1% 0% 0% 0% 0% 2% 28% 19% 
Unemployed/ Jobless 97 0% 0% 0% 0% 0% 0% 0% 2% 21% 21% 

Househo
ld 

income 

Less than MDL 3 thousand 109 0% 1% 0% 0% 0% 0% 0% 1% 32% 19% 
3 – 5 thousand MDL 138 0% 1% 0% 1% 0% 0% 0% 1% 23% 12% 
5 – 10 thousand MDL 178 0% 0% 1% 0% 1% 1% 0% 1% 21% 8% 
10 – 15 thousand MDL 83 2% 0% 0% 0% 0% 0% 0% 1% 18% 9% 
15 – 20 thousand MDL 33 0% 0% 0% 0% 0% 0% 0% 6% 15% 15% 
20 – 25 thousand MDL 9* 0% 0% 0% 0% 0% 0% 0% 0% 40% 0% 
Over 25 thousand MDL 10* 0% 0% 0% 0% 0% 0% 0% 0% 9% 7% 
DK/NA 142 0% 0% 0% 0% 0% 0% 0% 7% 26% 21% 

Car 
I drive 291 0% 1% 0% 0% 0% 0% 0% 2% 21% 14% 
Another member drives 160 0% 0% 0% 1% 0% 1% 0% 4% 20% 13% 
We do not have a car 249 0% 0% 0% 0% 0% 0% 0% 2% 28% 14% 

Languag
e 

Romanian/Moldovan 545 0% 0% 0% 0% 0% 0% 0% 2% 20% 12% 
Russian 111 0% 0% 0% 1% 0% 0% 1% 5% 37% 15% 
Ukrainian 12* 0% 0% 0% 0% 0% 0% 0% 20% 55% 9% 
Gagauz 9* 0% 0% 0% 0% 0% 9% 0% 0% 36% 9% 
Other 18* 0% 0% 0% 0% 0% 0% 0% 0% 26% 34% 
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Annex 4.1.1: Respondents opinion about real and fake news.” Q35. I am going to read excerpts of some news stories. Please 
indicate which ones are fake and which ones are true?” part 1 

%, per row N 
The volume of Moldovan exports to European Union 

countries is 61%, and to Russia 5% (True) 
True Fake Hard to say 

Total Total 1374 35% 43% 23% 

Gender Male 657 36% 45% 19% 
Female 717 33% 41% 26% 

Age 

18 – 25 y.o. 112 41% 39% 21% 
26 – 35 y.o. 216 28% 42% 30% 
36 – 45 y.o. 231 36% 38% 25% 
46 – 65 y.o. 496 35% 46% 19% 
Over 65 y.o. 319 38% 43% 19% 

Environme
nt 

Urban 608 35% 47% 18% 
Rural 766 34% 39% 26% 

Region 

North 389 35% 43% 22% 
Centre 365 35% 36% 29% 
Chisinau 326 42% 40% 18% 
South 294 25% 53% 22% 

Studies 

Elementary studies 7* 46% 42% 12% 
Gymnasium 230 27% 42% 31% 
Lyceum/General secondary 206 34% 44% 23% 
Sec. Vocational, proff. school 379 37% 44% 19% 
Specialty college  199 40% 40% 20% 
Higher education  346 35% 42% 23% 

Occupatio
n 

Public servant 31 40% 35% 25% 
Director/ Manager 23* 45% 46% 8% 
Qualified specialist 174 31% 46% 23% 
Qualified worker  229 32% 44% 24% 
Unqualified worker  126 34% 38% 28% 
Farmer in private household 38 35% 51% 13% 
Entrepreneur  15* 42% 24% 34% 
Student 50 52% 30% 18% 
Maternity leave 52 27% 46% 27% 
Retired 467 35% 45% 21% 
Unemployed/ Jobless 191 30% 43% 26% 

Household 
income 

Less than MDL 3 thousand 317 33% 43% 24% 
3 – 5 thousand MDL 314 33% 44% 23% 
5 – 10 thousand MDL 331 29% 47% 23% 
10 – 15 thousand MDL 119 40% 41% 18% 
15 – 20 thousand MDL 53 38% 41% 21% 
20 – 25 thousand MDL 10* 65% 25% 10% 
Over 25 thousand MDL 11* 25% 51% 25% 
DK/NA 219 40% 36% 24% 

Car 
I drive 444 38% 42% 20% 
Another member drives 258 36% 40% 24% 
We do not have a car 664 31% 44% 25% 

Language 

Romanian/Moldovan 1051 38% 39% 24% 
Russian 224 26% 57% 17% 
Ukrainian 23* 33% 46% 21% 
Gagauz 34 6% 74% 20% 
Other 26* 23% 56% 21% 
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Annex 4.1.1: Respondents opinion about real and fake news.” Q35. I am going to read excerpts of some news stories. Please 
indicate which ones are fake and which ones are true?” part 2 

%, per row N 

Russia has started the special operation in Ukraine to 
de-nazify and demilitarize the neighboring country, 
bombing only military installations and not civilians 

(False) 
True Fake Hard to say 

 Total 1374 27% 56% 17% 

Gender Male 657 28% 57% 15% 
Female 717 26% 55% 19% 

Age 

18 – 25 y.o. 112 23% 59% 19% 
26 – 35 y.o. 216 23% 57% 19% 
36 – 45 y.o. 231 28% 53% 19% 
46 – 65 y.o. 496 29% 56% 14% 
Over 65 y.o. 319 32% 52% 16% 

Environm
ent 

Urban 608 27% 58% 14% 
Rural 766 27% 54% 19% 

Region 

North 389 34% 47% 19% 
Centre 365 23% 61% 16% 
Chisinau 326 26% 61% 13% 
South 294 26% 55% 20% 

Studies 

Elementary studies 7* 31% 61% 8% 
Gymnasium 230 30% 46% 24% 
Lyceum/General secondary 206 24% 57% 18% 
Sec. Vocational, proff. school 379 29% 53% 18% 
Specialty college  199 28% 59% 13% 
Higher education  346 25% 62% 14% 

Occupatio
n 

Public servant 31 26% 57% 16% 
Director/ Manager 23* 52% 44% 4% 
Qualified specialist 174 25% 60% 15% 
Qualified worker  229 25% 60% 16% 
Unqualified worker  126 20% 56% 24% 
Farmer in private household 38 42% 54% 5% 
Entrepreneur  15* 30% 65% 5% 
Student 50 27% 62% 12% 
Maternity leave 52 18% 57% 24% 
Retired 467 30% 55% 15% 
Unemployed/ Jobless 191 29% 49% 22% 

Househol
d income 

Less than MDL 3 thousand 317 32% 50% 18% 
3 – 5 thousand MDL 314 29% 54% 17% 
5 – 10 thousand MDL 331 28% 56% 17% 
10 – 15 thousand MDL 119 25% 61% 14% 
15 – 20 thousand MDL 53 30% 56% 14% 
20 – 25 thousand MDL 10* 21% 69% 10% 
Over 25 thousand MDL 11* 0% 62% 38% 
DK/NA 219 21% 60% 19% 

Car 
I drive 444 27% 58% 15% 
Another member drives 258 24% 59% 17% 
We do not have a car 664 29% 53% 18% 

Language 

Romanian/Moldovan 1051 23% 61% 16% 
Russian 224 40% 41% 19% 
Ukrainian 23* 59% 27% 13% 
Gagauz 34 35% 29% 36% 
Other 26* 34% 46% 20% 
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Annex 4.1.1: Respondents opinion about real and fake news.” Q35. I am going to read excerpts of some news stories. Please 
indicate which ones are fake and which ones are true?” part 3 

%, per row N 

The Republic of Moldova received the status of a 
candidate for joining the European Union, and this 
means more European funds and support for the 
development and reform of our country (True) 

True Fake Hard to say 
Total Total 1374 62% 23% 15% 

Gender Male 657 60% 25% 16% 
Female 717 64% 22% 14% 

Age 

18 – 25 y.o. 112 66% 22% 12% 
26 – 35 y.o. 216 64% 20% 16% 
36 – 45 y.o. 231 61% 22% 17% 
46 – 65 y.o. 496 62% 24% 14% 
Over 65 y.o. 319 57% 27% 16% 

Environ
ment 

Urban 608 64% 24% 12% 
Rural 766 61% 22% 18% 

Region 

North 389 55% 29% 16% 
Centre 365 69% 18% 13% 
Chisinau 326 69% 20% 10% 
South 294 55% 25% 21% 

Studies 

Elementary studies 7* 39% 46% 15% 
Gymnasium 230 54% 22% 25% 
Lyceum/General secondary 206 60% 27% 13% 
Sec. Vocational, proff. school 379 56% 26% 18% 
Specialty college  199 67% 25% 8% 
Higher education  346 72% 18% 10% 

Occupati
on 

Public servant 31 81% 7% 12% 
Director/ Manager 23* 58% 32% 10% 
Qualified specialist 174 68% 21% 11% 
Qualified worker  229 70% 19% 11% 
Unqualified worker  126 52% 23% 25% 
Farmer in private household 38 69% 14% 17% 
Entrepreneur  15* 80% 7% 12% 
Student 50 66% 23% 12% 
Maternity leave 52 64% 21% 16% 
Retired 467 56% 28% 16% 
Unemployed/ Jobless 191 56% 26% 18% 

Househo
ld 

income 

Less than MDL 3 thousand 317 53% 28% 19% 
3 – 5 thousand MDL 314 61% 24% 16% 
5 – 10 thousand MDL 331 62% 25% 13% 
10 – 15 thousand MDL 119 67% 17% 16% 
15 – 20 thousand MDL 53 76% 15% 9% 
20 – 25 thousand MDL 10* 83% 7% 10% 
Over 25 thousand MDL 11* 84% 0% 16% 
DK/NA 219 65% 21% 14% 

Car 
I drive 444 67% 22% 11% 
Another member drives 258 66% 21% 13% 
We do not have a car 664 56% 25% 19% 

Languag
e 

Romanian/Moldovan 1051 70% 17% 12% 
Russian 224 34% 47% 19% 
Ukrainian 23* 48% 27% 26% 
Gagauz 34 14% 38% 48% 
Other 26* 54% 25% 21% 
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Annex 4.1.1: Respondents opinion about real and fake news.” Q35. I am going to read excerpts of some news stories. Please 
indicate which ones are fake and which ones are true?” part 4 

%, per row N 

Moldova has sufficient energy resources, but prefers to 
buy electricity at high prices from Romania because 

that would be part of a criminal scheme (False) 
True Fake Hard to say 

Total Total 1374 30% 55% 15% 

Gender Male 657 31% 55% 14% 
Female 717 29% 54% 17% 

Age 

18 – 25 y.o. 112 22% 66% 12% 
26 – 35 y.o. 216 31% 52% 17% 
36 – 45 y.o. 231 35% 50% 15% 
46 – 65 y.o. 496 30% 56% 14% 
Over 65 y.o. 319 28% 52% 20% 

Environm
ent 

Urban 608 32% 57% 11% 
Rural 766 28% 53% 19% 

Region 

North 389 26% 55% 19% 
Centre 365 28% 53% 19% 
Chisinau 326 32% 57% 11% 
South 294 34% 55% 12% 

Studies 

Elementary studies 7* 47% 46% 7% 
Gymnasium 230 32% 45% 23% 
Lyceum/General secondary 206 25% 59% 16% 
Sec. Vocational, proff. school 379 35% 50% 15% 
Specialty college  199 25% 63% 12% 
Higher education  346 28% 60% 13% 

Occupatio
n 

Public servant 31 25% 58% 17% 
Director/ Manager 23* 40% 50% 10% 
Qualified specialist 174 25% 62% 13% 
Qualified worker  229 30% 56% 14% 
Unqualified worker  126 30% 52% 18% 
Farmer in private household 38 12% 72% 17% 
Entrepreneur  15* 27% 43% 30% 
Student 50 18% 72% 10% 
Maternity leave 52 43% 49% 8% 
Retired 467 30% 54% 17% 
Unemployed/ Jobless 191 35% 44% 21% 

Househol
d income 

Less than MDL 3 thousand 317 28% 52% 20% 
3 – 5 thousand MDL 314 36% 51% 13% 
5 – 10 thousand MDL 331 31% 54% 15% 
10 – 15 thousand MDL 119 26% 61% 12% 
15 – 20 thousand MDL 53 21% 69% 10% 
20 – 25 thousand MDL 10* 11% 73% 17% 
Over 25 thousand MDL 11* 0% 91% 9% 
DK/NA 219 29% 54% 17% 

Car 
I drive 444 29% 59% 12% 
Another member drives 258 28% 55% 17% 
We do not have a car 664 31% 51% 18% 

Language 

Romanian/Moldovan 1051 24% 60% 16% 
Russian 224 50% 38% 11% 
Ukrainian 23* 52% 32% 16% 
Gagauz 34 43% 45% 12% 
Other 26* 31% 53% 16% 
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Annex 4.1.1: Respondents opinion about real and fake news.” Q35. I am going to read excerpts of some news stories. Please 
indicate which ones are fake and which ones are true?” part 5 

%, per row N 
Four biological laboratories were opened in Moldova 

for testing dangerous viruses (False) 
True Fake Hard to say 

Total Total 1374 9% 52% 39% 

Gender Male 657 8% 53% 39% 
Female 717 10% 52% 39% 

Age 

18 – 25 y.o. 112 8% 69% 23% 
26 – 35 y.o. 216 9% 51% 39% 
36 – 45 y.o. 231 8% 56% 36% 
46 – 65 y.o. 496 8% 53% 39% 
Over 65 y.o. 319 13% 35% 53% 

Environme
nt 

Urban 608 8% 54% 38% 
Rural 766 10% 51% 39% 

Region 

North 389 14% 41% 44% 
Centre 365 6% 59% 35% 
Chisinau 326 8% 59% 34% 
South 294 7% 52% 41% 

Studies 

Elementary studies 7* 58% 27% 15% 
Gymnasium 230 12% 45% 43% 
Lyceum/General secondary 206 9% 53% 38% 
Sec. Vocational, proff. school 379 7% 46% 47% 
Specialty college  199 11% 59% 30% 
Higher education  346 7% 59% 34% 

Occupatio
n 

Public servant 31 9% 57% 33% 
Director/ Manager 23* 6% 59% 35% 
Qualified specialist 174 5% 63% 32% 
Qualified worker  229 9% 59% 32% 
Unqualified worker  126 13% 40% 47% 
Farmer in private household 38 0% 67% 33% 
Entrepreneur  15* 0% 58% 42% 
Student 50 7% 67% 25% 
Maternity leave 52 12% 58% 30% 
Retired 467 11% 42% 47% 
Unemployed/ Jobless 191 8% 47% 46% 

Household 
income 

Less than MDL 3 thousand 317 11% 40% 49% 
3 – 5 thousand MDL 314 11% 51% 39% 
5 – 10 thousand MDL 331 9% 55% 36% 
10 – 15 thousand MDL 119 7% 62% 32% 
15 – 20 thousand MDL 53 8% 71% 21% 
20 – 25 thousand MDL 10* 7% 76% 17% 
Over 25 thousand MDL 11* 0% 68% 32% 
DK/NA 219 6% 52% 42% 

Car 
I drive 444 10% 55% 36% 
Another member drives 258 6% 58% 36% 
We do not have a car 664 9% 48% 43% 

Language 

Romanian/Moldovan 1051 7% 57% 35% 
Russian 224 14% 38% 48% 
Ukrainian 23* 24% 19% 57% 
Gagauz 34 3% 41% 56% 
Other 26* 20% 27% 53% 
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Annex 4.2.1: Devices in the respondents’ households. ”Q8. Do you have in your household…? (multiple answer)” part 1 

%, per row N 
TV which works Internet connection Wi-Fi 

or landline 
Yes No DK/NA Yes No DK/NA 

Total 1374 93% 7% 0% 77% 22% 1% 

Gender Male 657 94% 6% 0% 78% 21% 1% 
Female 717 93% 7% 0% 76% 23% 1% 

Age 

18 – 25 y.o. 112 93% 7% 0% 90% 10% 0% 
26 – 35 y.o. 216 90% 10% 0% 87% 12% 1% 
36 – 45 y.o. 231 92% 8% 0% 80% 20% 0% 
46 – 65 y.o. 496 95% 5% 0% 74% 25% 1% 
Over 65 y.o. 319 96% 4% 0% 52% 47% 1% 

Environ
ment 

Urban 608 93% 7% 0% 82% 17% 1% 
Rural 766 94% 6% 0% 73% 26% 1% 

Region 

North 389 93% 7% 0% 74% 25% 1% 
Centre 365 97% 3% 0% 75% 24% 0% 
Chisinau 326 91% 9% 0% 86% 13% 1% 
South 294 93% 7% 0% 73% 26% 1% 

Studies 

Elementary studies 7* 65% 35% 0% 38% 62% 0% 
Gymnasium 230 94% 6% 0% 60% 39% 1% 
Lyceum/General secondary 206 91% 9% 0% 74% 25% 1% 
Sec. Vocational, proff. school 379 94% 6% 0% 72% 27% 1% 
Specialty college  199 95% 4% 0% 85% 15% 0% 
Higher education  346 93% 7% 0% 91% 9% 0% 

Occupati
on 

Public servant 31 92% 8% 0% 93% 7% 0% 
Director/ Manager 23* 96% 4% 0% 94% 6% 0% 
Qualified specialist 174 93% 7% 0% 94% 5% 2% 
Qualified worker  229 93% 7% 0% 83% 16% 1% 
Unqualified worker  126 93% 7% 0% 74% 26% 0% 
Farmer in private household 38 89% 11% 0% 74% 26% 0% 
Entrepreneur  15* 79% 21% 0% 100% 0% 0% 
Student 50 91% 7% 1% 85% 15% 0% 
Maternity leave 52 94% 6% 0% 78% 22% 0% 
Retired 467 96% 4% 0% 59% 40% 1% 
Unemployed/ Jobless 191 92% 8% 0% 75% 25% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 317 91% 9% 0% 56% 42% 2% 
3 – 5 thousand MDL 314 95% 5% 0% 68% 32% 0% 
5 – 10 thousand MDL 331 93% 7% 0% 81% 18% 1% 
10 – 15 thousand MDL 119 96% 4% 0% 91% 9% 0% 
15 – 20 thousand MDL 53 94% 6% 0% 95% 5% 0% 
20 – 25 thousand MDL 10* 93% 7% 0% 100% 0% 0% 
Over 25 thousand MDL 11* 100% 0% 0% 100% 0% 0% 
DK/NA 219 93% 7% 0% 91% 9% 0% 

Car 
I drive 444 95% 5% 0% 89% 11% 0% 
Another member drives 258 94% 6% 0% 87% 12% 1% 
We do not have a car 664 92% 8% 0% 64% 35% 1% 

Languag
e 

Romanian/Moldovan 1051 93% 7% 0% 77% 22% 0% 
Russian 224 93% 7% 0% 75% 23% 2% 
Ukrainian 23* 84% 16% 0% 59% 37% 3% 
Gagauz 34 100% 0% 0% 77% 23% 0% 
Other 26* 96% 4% 0% 93% 7% 0% 
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Annex 4.2.1: Devices in the respondents’ households. ”Q8. Do you have in your household…? (multiple answer)” part 2 

%, per row N 
TV connected to cable 

television 
TV connected to the 

internet/ IPTV 
Yes No DK/NA Yes No DK/NA 

Total 1374 69% 30% 1% 52% 46% 2% 

Gender Male 657 68% 31% 1% 54% 44% 2% 
Female 717 69% 30% 1% 50% 49% 1% 

Age 

18 – 25 y.o. 112 77% 21% 2% 70% 30% 0% 
26 – 35 y.o. 216 67% 32% 1% 65% 35% 1% 
36 – 45 y.o. 231 72% 28% 0% 57% 42% 0% 
46 – 65 y.o. 496 67% 32% 1% 43% 55% 2% 
Over 65 y.o. 319 65% 33% 2% 31% 65% 4% 

Environ
ment 

Urban 608 70% 29% 1% 61% 37% 2% 
Rural 766 67% 31% 1% 45% 54% 2% 

Region 

North 389 65% 34% 2% 50% 49% 1% 
Centre 365 75% 24% 1% 46% 53% 1% 
Chisinau 326 71% 28% 1% 61% 37% 2% 
South 294 64% 35% 1% 53% 45% 2% 

Studies 

Elementary studies 7* 80% 20% 0% 38% 62% 0% 
Gymnasium 230 63% 36% 1% 41% 57% 2% 
Lyceum/General secondary 206 68% 30% 2% 51% 47% 2% 
Sec. Vocational, proff. school 379 68% 31% 1% 47% 51% 2% 
Specialty college  199 72% 28% 0% 59% 40% 1% 
Higher education  346 71% 27% 2% 61% 38% 1% 

Occupati
on 

Public servant 31 80% 20% 0% 66% 34% 0% 
Director/ Manager 23* 79% 21% 0% 76% 24% 0% 
Qualified specialist 174 69% 29% 2% 63% 36% 2% 
Qualified worker  229 70% 28% 2% 60% 39% 2% 
Unqualified worker  126 73% 27% 0% 48% 52% 0% 
Farmer in private household 38 68% 27% 5% 49% 49% 3% 
Entrepreneur  15* 79% 15% 6% 64% 30% 6% 
Student 50 73% 27% 0% 72% 28% 0% 
Maternity leave 52 73% 27% 0% 65% 35% 0% 
Retired 467 62% 36% 1% 34% 63% 3% 
Unemployed/ Jobless 191 66% 33% 0% 47% 52% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 317 59% 39% 2% 29% 68% 3% 
3 – 5 thousand MDL 314 68% 30% 2% 48% 51% 1% 
5 – 10 thousand MDL 331 68% 32% 1% 58% 41% 1% 
10 – 15 thousand MDL 119 72% 28% 0% 61% 39% 0% 
15 – 20 thousand MDL 53 73% 27% 0% 66% 34% 0% 
20 – 25 thousand MDL 10* 86% 14% 0% 75% 25% 0% 
Over 25 thousand MDL 11* 70% 30% 0% 100% 0% 0% 
DK/NA 219 78% 21% 1% 63% 36% 1% 

Car 
I drive 444 75% 25% 0% 66% 33% 1% 
Another member drives 258 71% 26% 2% 54% 46% 1% 
We do not have a car 664 63% 36% 1% 41% 57% 2% 

Languag
e 

Romanian/Moldovan 1051 70% 29% 1% 53% 46% 1% 
Russian 224 65% 34% 2% 47% 49% 3% 
Ukrainian 23* 38% 62% 0% 22% 75% 3% 
Gagauz 34 79% 21% 0% 61% 39% 0% 
Other 26* 61% 37% 2% 68% 32% 0% 
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Annex 4.2.1: Devices in the respondents’ households. ”Q8. Do you have in your household…? (multiple answer?” part 3 

%, per row N Computer Tablet connected to the 
internet 

Yes No DK/NA Yes No DK/NA 
Total 1374 55% 45% 1% 24% 74% 1% 

Gender Male 657 56% 44% 1% 26% 73% 1% 
Female 717 54% 45% 1% 23% 76% 2% 

Age 

18 – 25 y.o. 112 71% 28% 1% 35% 63% 2% 
26 – 35 y.o. 216 66% 34% 0% 24% 75% 1% 
36 – 45 y.o. 231 65% 35% 0% 35% 65% 0% 
46 – 65 y.o. 496 45% 54% 1% 20% 79% 1% 
Over 65 y.o. 319 32% 66% 2% 13% 84% 3% 

Environ
ment 

Urban 608 66% 34% 1% 31% 67% 2% 
Rural 766 46% 53% 1% 19% 80% 1% 

Region 

North 389 49% 50% 1% 22% 77% 1% 
Centre 365 47% 52% 1% 16% 81% 3% 
Chisinau 326 72% 27% 1% 34% 65% 1% 
South 294 51% 48% 0% 26% 73% 1% 

Studies 

Elementary studies 7* 27% 73% 0% 27% 73% 0% 
Gymnasium 230 28% 71% 1% 15% 84% 1% 
Lyceum/General secondary 206 50% 49% 1% 21% 76% 2% 
Sec. Vocational, proff. school 379 47% 52% 1% 20% 78% 2% 
Specialty college  199 60% 40% 0% 27% 73% 0% 
Higher education  346 79% 20% 1% 34% 65% 1% 

Occupati
on 

Public servant 31 88% 12% 0% 30% 70% 0% 
Director/ Manager 23* 76% 24% 0% 48% 52% 0% 
Qualified specialist 174 80% 19% 1% 37% 62% 1% 
Qualified worker  229 56% 43% 1% 26% 72% 2% 
Unqualified worker  126 47% 53% 0% 18% 82% 0% 
Farmer in private household 38 51% 49% 0% 28% 72% 0% 
Entrepreneur  15* 78% 22% 0% 39% 61% 0% 
Student 50 86% 14% 0% 31% 67% 2% 
Maternity leave 52 55% 45% 0% 22% 78% 0% 
Retired 467 35% 64% 1% 12% 85% 2% 
Unemployed/ Jobless 191 45% 54% 0% 28% 72% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 317 31% 68% 1% 13% 87% 1% 
3 – 5 thousand MDL 314 40% 59% 1% 16% 82% 2% 
5 – 10 thousand MDL 331 58% 41% 1% 23% 75% 2% 
10 – 15 thousand MDL 119 76% 24% 0% 46% 53% 2% 
15 – 20 thousand MDL 53 79% 21% 0% 26% 74% 0% 
20 – 25 thousand MDL 10* 86% 14% 0% 47% 53% 0% 
Over 25 thousand MDL 11* 100% 0% 0% 59% 41% 0% 
DK/NA 219 71% 28% 0% 33% 66% 1% 

Car 
I drive 444 69% 31% 0% 33% 66% 1% 
Another member drives 258 64% 35% 2% 23% 74% 3% 
We do not have a car 664 40% 60% 1% 18% 81% 1% 

Languag
e 

Romanian/Moldovan 1051 55% 44% 1% 23% 75% 1% 
Russian 224 54% 45% 1% 24% 74% 2% 
Ukrainian 23* 45% 51% 3% 22% 75% 3% 
Gagauz 34 53% 47% 0% 37% 63% 0% 
Other 26* 61% 39% 0% 37% 63% 0% 
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Annex 4.2.1: Devices in the respondents’ households. ”Q8. Do you have in your household…? (multiple answer)” part 4 

%, per row N 

Mobile phone with internet 
used only via Wi-fi, without 

internet included in 
subscription 

Mobile phone with internet 
included in 

subscription/package 

Yes No DK/NA Yes No DK/NA 
Total 1374 68% 32% 1% 70% 30% 1% 

Gender Male 657 68% 31% 1% 69% 30% 1% 
Female 717 67% 32% 1% 70% 29% 1% 

Age 

18 – 25 y.o. 112 78% 22% 0% 83% 17% 0% 
26 – 35 y.o. 216 76% 23% 0% 83% 17% 0% 
36 – 45 y.o. 231 74% 26% 0% 75% 25% 0% 
46 – 65 y.o. 496 65% 35% 1% 66% 34% 1% 
Over 65 y.o. 319 44% 54% 2% 39% 59% 2% 

Environ
ment 

Urban 608 69% 30% 1% 76% 23% 1% 
Rural 766 66% 33% 0% 65% 35% 0% 

Region 

North 389 64% 35% 1% 69% 31% 1% 
Centre 365 59% 41% 1% 66% 33% 0% 
Chisinau 326 77% 23% 0% 79% 21% 1% 
South 294 72% 27% 1% 66% 34% 1% 

Studies 

Elementary studies 7* 66% 34% 0% 66% 34% 0% 
Gymnasium 230 53% 46% 1% 54% 45% 1% 
Lyceum/General secondary 206 66% 33% 1% 63% 36% 1% 
Sec. Vocational, proff. school 379 64% 35% 1% 72% 28% 0% 
Specialty college  199 77% 23% 0% 74% 26% 0% 
Higher education  346 77% 23% 1% 80% 20% 0% 

Occupati
on 

Public servant 31 87% 13% 0% 86% 14% 0% 
Director/ Manager 23* 85% 15% 0% 96% 4% 0% 
Qualified specialist 174 75% 24% 1% 79% 21% 1% 
Qualified worker  229 73% 27% 0% 79% 20% 0% 
Unqualified worker  126 65% 35% 0% 68% 32% 0% 
Farmer in private household 38 56% 44% 0% 63% 37% 0% 
Entrepreneur  15* 62% 38% 0% 78% 22% 0% 
Student 50 83% 17% 0% 81% 19% 0% 
Maternity leave 52 74% 25% 1% 85% 15% 0% 
Retired 467 51% 48% 2% 50% 49% 2% 
Unemployed/ Jobless 191 69% 31% 0% 67% 32% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 317 48% 51% 1% 53% 46% 1% 
3 – 5 thousand MDL 314 65% 34% 1% 65% 35% 1% 
5 – 10 thousand MDL 331 72% 27% 0% 76% 23% 1% 
10 – 15 thousand MDL 119 77% 23% 1% 77% 23% 0% 
15 – 20 thousand MDL 53 71% 29% 0% 85% 15% 0% 
20 – 25 thousand MDL 10* 39% 61% 0% 100% 0% 0% 
Over 25 thousand MDL 11* 76% 24% 0% 75% 25% 0% 
DK/NA 219 80% 19% 1% 76% 23% 1% 

Car 
I drive 444 79% 20% 1% 78% 22% 0% 
Another member drives 258 76% 23% 1% 77% 22% 1% 
We do not have a car 664 55% 44% 0% 60% 39% 1% 

Languag
e 

Romanian/Moldovan 1051 68% 31% 1% 70% 30% 0% 
Russian 224 66% 33% 1% 73% 26% 1% 
Ukrainian 23* 61% 36% 3% 63% 33% 3% 
Gagauz 34 69% 31% 0% 53% 47% 0% 
Other 26* 72% 28% 0% 83% 17% 0% 
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Annex 4.2.1: Devices in the respondents’ households. ”Q8. Do you have in your household…? (multiple answer)” part 5 

%, per row N Newspaper subscription 
Subscription to a 

magazine from RM or 
from abroad 

Yes No DK/NA Yes No DK/NA 
Total 1374 10% 88% 2% 5% 94% 2% 

Gender Male 657 10% 89% 1% 5% 94% 1% 
Female 717 10% 88% 3% 4% 94% 2% 

Age 

18 – 25 y.o. 112 9% 89% 2% 8% 90% 2% 
26 – 35 y.o. 216 5% 92% 4% 4% 94% 2% 
36 – 45 y.o. 231 9% 90% 1% 7% 93% 0% 
46 – 65 y.o. 496 11% 87% 1% 3% 95% 2% 
Over 65 y.o. 319 15% 82% 2% 3% 94% 3% 

Environ
ment 

Urban 608 9% 89% 2% 6% 92% 2% 
Rural 766 11% 88% 2% 3% 95% 1% 

Region 

North 389 13% 84% 4% 4% 94% 2% 
Centre 365 6% 92% 3% 2% 96% 3% 
Chisinau 326 4% 96% 1% 1% 98% 1% 
South 294 18% 82% 0% 11% 88% 1% 

Studies 

Elementary studies 7* 0% 73% 27% 0% 100% 0% 
Gymnasium 230 9% 90% 1% 3% 96% 1% 
Lyceum/General secondary 206 12% 86% 2% 4% 94% 2% 
Sec. Vocational, proff. school 379 11% 87% 2% 5% 94% 2% 
Specialty college  199 11% 87% 2% 7% 92% 1% 
Higher education  346 8% 90% 2% 4% 94% 2% 

Occupati
on 

Public servant 31 12% 83% 6% 0% 100% 0% 
Director/ Manager 23* 9% 91% 0% 6% 94% 0% 
Qualified specialist 174 8% 90% 2% 7% 92% 2% 
Qualified worker  229 8% 89% 3% 5% 92% 3% 
Unqualified worker  126 5% 95% 0% 3% 97% 0% 
Farmer in private household 38 5% 95% 0% 2% 95% 3% 
Entrepreneur  15* 0% 88% 12% 0% 100% 0% 
Student 50 10% 88% 2% 7% 92% 1% 
Maternity leave 52 4% 96% 0% 3% 97% 0% 
Retired 467 15% 83% 2% 3% 94% 2% 
Unemployed/ Jobless 191 11% 86% 2% 5% 94% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 317 12% 87% 1% 4% 94% 2% 
3 – 5 thousand MDL 314 11% 87% 2% 5% 93% 2% 
5 – 10 thousand MDL 331 13% 84% 3% 5% 93% 2% 
10 – 15 thousand MDL 119 4% 93% 3% 5% 95% 1% 
15 – 20 thousand MDL 53 11% 89% 0% 9% 91% 0% 
20 – 25 thousand MDL 10* 0% 100% 0% 0% 100% 0% 
Over 25 thousand MDL 11* 0% 100% 0% 15% 85% 0% 
DK/NA 219 6% 93% 2% 2% 97% 1% 

Car 
I drive 444 9% 90% 1% 6% 94% 1% 
Another member drives 258 10% 86% 4% 4% 93% 3% 
We do not have a car 664 10% 88% 2% 4% 95% 1% 

Languag
e 

Romanian/Moldovan 1051 11% 87% 2% 5% 93% 1% 
Russian 224 5% 93% 2% 2% 96% 2% 
Ukrainian 23* 8% 85% 8% 0% 94% 6% 
Gagauz 34 12% 88% 0% 3% 97% 0% 
Other 26* 5% 95% 0% 3% 97% 0% 
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Annex 4.2.1: Devices in the respondents’ households. ”Q8. Do you have in your household…? (multiple answer)” part 6 

%, per row N Radio – at home Radio – in the car 
Yes No DK/NA Yes No DK/NA 

Total 1374 29% 69% 1% 37% 62% 1% 

Gender Male 657 31% 68% 1% 44% 55% 1% 
Female 717 28% 70% 2% 31% 68% 1% 

Age 

18 – 25 y.o. 112 16% 82% 2% 41% 59% 0% 
26 – 35 y.o. 216 19% 79% 2% 46% 53% 2% 
36 – 45 y.o. 231 32% 68% 0% 46% 54% 0% 
46 – 65 y.o. 496 37% 62% 1% 33% 66% 1% 
Over 65 y.o. 319 39% 59% 2% 17% 81% 2% 

Environ
ment 

Urban 608 23% 75% 2% 44% 54% 2% 
Rural 766 34% 65% 1% 31% 68% 1% 

Region 

North 389 34% 64% 2% 33% 66% 2% 
Centre 365 31% 67% 2% 33% 65% 1% 
Chisinau 326 16% 83% 1% 46% 53% 1% 
South 294 37% 63% 0% 37% 63% 0% 

Studies 

Elementary studies 7* 0% 100% 0% 0% 100% 0% 
Gymnasium 230 37% 62% 0% 17% 83% 1% 
Lyceum/General secondary 206 25% 74% 1% 33% 66% 1% 
Sec. Vocational, proff. school 379 33% 65% 2% 33% 65% 2% 
Specialty college  199 34% 65% 1% 42% 57% 1% 
Higher education  346 22% 76% 2% 53% 46% 1% 

Occupati
on 

Public servant 31 31% 69% 0% 53% 47% 0% 
Director/ Manager 23* 24% 76% 0% 71% 29% 0% 
Qualified specialist 174 22% 76% 2% 53% 46% 1% 
Qualified worker  229 28% 69% 3% 47% 51% 2% 
Unqualified worker  126 27% 72% 1% 26% 74% 0% 
Farmer in private household 38 50% 50% 0% 41% 59% 0% 
Entrepreneur  15* 11% 89% 0% 27% 73% 0% 
Student 50 17% 82% 1% 41% 59% 0% 
Maternity leave 52 10% 90% 0% 42% 58% 0% 
Retired 467 39% 59% 2% 18% 80% 2% 
Unemployed/ Jobless 191 32% 67% 1% 37% 63% 1% 

Househo
ld 

income 

Less than MDL 3 thousand 317 40% 59% 1% 18% 81% 1% 
3 – 5 thousand MDL 314 34% 64% 2% 24% 75% 1% 
5 – 10 thousand MDL 331 29% 69% 3% 41% 56% 2% 
10 – 15 thousand MDL 119 23% 76% 1% 49% 51% 0% 
15 – 20 thousand MDL 53 22% 77% 1% 49% 50% 1% 
20 – 25 thousand MDL 10* 25% 75% 0% 75% 25% 0% 
Over 25 thousand MDL 11* 22% 78% 0% 63% 37% 0% 
DK/NA 219 20% 79% 1% 54% 45% 1% 

Car 
I drive 444 27% 72% 1% 68% 31% 0% 
Another member drives 258 28% 69% 3% 50% 49% 2% 
We do not have a car 664 32% 67% 1% 7% 91% 1% 

Languag
e 

Romanian/Moldovan 1051 32% 67% 1% 38% 61% 1% 
Russian 224 20% 79% 2% 32% 66% 2% 
Ukrainian 23* 17% 77% 6% 21% 76% 3% 
Gagauz 34 26% 74% 0% 20% 80% 0% 
Other 26* 18% 82% 0% 61% 39% 0% 
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Annex 4.2.1: Devices in the respondents’ households. ”Q8. Do you have in your household…? (multiple answer)” part 7 

%, per row N TV connected to satellite 
Yes No DK/NA 

Total 1374 5% 93% 3% 

Gender Male 657 4% 94% 2% 
Female 717 5% 92% 3% 

Age 

18 – 25 y.o. 112 1% 95% 4% 
26 – 35 y.o. 216 5% 91% 4% 
36 – 45 y.o. 231 4% 95% 1% 
46 – 65 y.o. 496 4% 94% 2% 
Over 65 y.o. 319 9% 87% 4% 

Environ
ment 

Urban 608 1% 96% 3% 
Rural 766 7% 91% 2% 

Region 

North 389 7% 92% 2% 
Centre 365 3% 93% 4% 
Chisinau 326 1% 97% 2% 
South 294 8% 89% 3% 

Studies 

Elementary studies 7* 0% 100% 0% 
Gymnasium 230 9% 88% 2% 
Lyceum/General secondary 206 4% 93% 3% 
Sec. Vocational, proff. school 379 5% 93% 2% 
Specialty college  199 5% 94% 1% 
Higher education  346 2% 95% 4% 

Occupati
on 

Public servant 31 8% 92% 0% 
Director/ Manager 23* 0% 100% 0% 
Qualified specialist 174 2% 93% 5% 
Qualified worker  229 3% 95% 2% 
Unqualified worker  126 5% 95% 0% 
Farmer in private household 38 7% 90% 3% 
Entrepreneur  15* 0% 94% 6% 
Student 50 5% 92% 3% 
Maternity leave 52 0% 99% 1% 
Retired 467 7% 89% 3% 
Unemployed/ Jobless 191 7% 92% 2% 

Househo
ld 

income 

Less than MDL 3 thousand 317 8% 89% 3% 
3 – 5 thousand MDL 314 6% 92% 2% 
5 – 10 thousand MDL 331 4% 93% 3% 
10 – 15 thousand MDL 119 2% 96% 2% 
15 – 20 thousand MDL 53 3% 97% 0% 
20 – 25 thousand MDL 10* 7% 82% 11% 
Over 25 thousand MDL 11* 15% 85% 0% 
DK/NA 219 1% 97% 2% 

Car 
I drive 444 3% 95% 2% 
Another member drives 258 4% 93% 4% 
We do not have a car 664 6% 91% 3% 

Languag
e 

Romanian/Moldovan 1051 4% 93% 3% 
Russian 224 5% 92% 3% 
Ukrainian 23* 10% 87% 3% 
Gagauz 34 8% 92% 0% 
Other 26* 3% 95% 2% 
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Annex 4.2.2: Share of respondents who listen to podcasts. ”Q22. Do you listen to/ watch podcasts (digital audio, where you 
can listen shows, interviews, etc.)? (one answer possible per line)”  

%, per row N 
Yes, I 

listen/watc
h 

No, I don’t 
listen 

I don’t 
know what 
a podcast is 

DK/NA 

Total 1374 18% 28% 52% 3% 

Gender Male 657 16% 29% 53% 3% 
Female 717 21% 26% 51% 2% 

Age 

18 – 25 y.o. 112 44% 36% 20% 0% 
26 – 35 y.o. 216 23% 33% 41% 3% 
36 – 45 y.o. 231 23% 31% 44% 2% 
46 – 65 y.o. 496 9% 24% 65% 2% 
Over 65 y.o. 319 6% 14% 76% 4% 

Environ
ment 

Urban 608 22% 26% 49% 2% 
Rural 766 15% 29% 54% 3% 

Region 

North 389 14% 26% 57% 3% 
Centre 365 17% 29% 52% 2% 
Chisinau 326 28% 26% 44% 2% 
South 294 15% 29% 53% 3% 

Studies 

Elementary studies 7* 0% 38% 54% 8% 
Gymnasium 230 11% 23% 62% 4% 
Lyceum/General secondary 206 15% 30% 51% 4% 
Sec. Vocational, proff. school 379 12% 30% 57% 1% 
Specialty college  199 20% 28% 51% 0% 
Higher education  346 30% 26% 41% 3% 

Occupati
on 

Public servant 31 35% 24% 34% 7% 
Director/ Manager 23* 44% 23% 33% 0% 
Qualified specialist 174 35% 32% 30% 3% 
Qualified worker  229 16% 32% 52% 0% 
Unqualified worker  126 15% 33% 50% 2% 
Farmer in private household 38 30% 25% 45% 0% 
Entrepreneur  15* 37% 22% 41% 0% 
Student 50 52% 37% 11% 0% 
Maternity leave 52 21% 34% 43% 2% 
Retired 467 6% 16% 75% 3% 
Unemployed/ Jobless 191 7% 29% 61% 4% 

Househo
ld 

income 

Less than MDL 3 thousand 317 9% 17% 69% 5% 
3 – 5 thousand MDL 314 13% 28% 58% 1% 
5 – 10 thousand MDL 331 16% 33% 49% 2% 
10 – 15 thousand MDL 119 25% 34% 39% 2% 
15 – 20 thousand MDL 53 33% 33% 32% 3% 
20 – 25 thousand MDL 10* 37% 32% 32% 0% 
Over 25 thousand MDL 11* 40% 28% 32% 0% 
DK/NA 219 28% 26% 43% 2% 

Car 
I drive 444 24% 29% 46% 2% 
Another member drives 258 21% 28% 47% 3% 
We do not have a car 664 13% 26% 58% 3% 

Languag
e 

Romanian/Moldovan 1051 20% 28% 50% 2% 
Russian 224 14% 30% 53% 3% 
Ukrainian 23* 11% 5% 68% 16% 
Gagauz 34 0% 33% 64% 2% 
Other 26* 31% 17% 48% 4% 
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Annex 4.2.3: The frequency of listening to podcasts. ”Q22.1 How often do you listen/watch podcasts? (one answer)” 

%, per row N 
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Total 213 13% 35% 16% 12% 12% 8% 3% 1% 

Gender Male 85 13% 29% 21% 10% 17% 6% 3% 1% 
Female 128 13% 38% 13% 13% 8% 10% 3% 1% 

Age 

18 – 25 y.o. 49 9% 45% 15% 6% 15% 8% 1% 0% 
26 – 35 y.o. 52 15% 33% 16% 11% 15% 7% 3% 0% 
36 – 45 y.o. 51 11% 35% 12% 23% 4% 10% 4% 2% 
46 – 65 y.o. 44 14% 22% 22% 14% 14% 7% 6% 3% 
Over 65 y.o. 17* 39% 23% 21% 0% 0% 16% 0% 0% 

Environ
ment 

Urban 122 11% 31% 21% 16% 9% 10% 2% 1% 
Rural 91 16% 39% 11% 8% 16% 6% 4% 1% 

Region 

North 55 24% 24% 13% 6% 19% 7% 5% 2% 
Centre 46 1% 32% 22% 10% 19% 11% 3% 1% 
Chisinau 81 15% 32% 18% 16% 8% 8% 3% 0% 
South 31 14% 54% 8% 13% 4% 6% 2% 0% 

Studies 

Gymnasium 21* 2% 41% 17% 8% 21% 3% 7% 0% 
Lyceum/General secondary 22* 12% 43% 12% 7% 7% 17% 0% 3% 
Sec. Vocational, proff. school 41 20% 25% 20% 11% 16% 6% 2% 0% 
Specialty college  34 5% 46% 17% 5% 21% 2% 0% 3% 
Higher education  93 16% 30% 16% 17% 6% 10% 4% 0% 

Occupati
on 

Public servant 9* 39% 7% 9% 13% 14% 18% 0% 0% 
Director/ Manager 11* 10% 43% 29% 19% 0% 0% 0% 0% 
Qualified specialist 58 18% 37% 12% 13% 7% 4% 7% 2% 
Qualified worker  34 6% 48% 15% 12% 9% 8% 0% 2% 
Unqualified worker  16* 4% 25% 6% 15% 37% 12% 0% 0% 
Farmer in private household 10* 8% 16% 36% 20% 20% 0% 0% 0% 
Entrepreneur  4* 0% 36% 44% 0% 0% 20% 0% 0% 
Student 25* 2% 46% 19% 9% 18% 7% 0% 0% 
Maternity leave 12* 17% 43% 0% 12% 5% 23% 0% 0% 
Retired 26* 22% 15% 23% 0% 8% 23% 9% 0% 
Unemployed/ Jobless 15* 32% 34% 6% 28% 0% 0% 0% 0% 

Househo
ld 

income 

Less than MDL 3 thousand 28* 31% 18% 13% 14% 8% 12% 4% 0% 
3 – 5 thousand MDL 36 10% 30% 22% 10% 14% 4% 5% 5% 
5 – 10 thousand MDL 45 9% 39% 11% 14% 13% 12% 1% 0% 
10 – 15 thousand MDL 26* 27% 28% 14% 7% 17% 6% 0% 0% 
15 – 20 thousand MDL 16* 14% 20% 14% 22% 15% 6% 10% 0% 
20 – 25 thousand MDL 3* 0% 71% 29% 0% 0% 0% 0% 0% 
Over 25 thousand MDL 4* 0% 58% 20% 0% 0% 22% 0% 0% 
DK/NA 55 6% 43% 19% 12% 10% 7% 3% 0% 

Car 
I drive 94 19% 32% 15% 10% 16% 5% 3% 1% 
Another member drives 50 12% 42% 22% 10% 1% 11% 2% 0% 
We do not have a car 69 6% 33% 14% 16% 15% 11% 4% 1% 

Languag
e 

Romanian/Moldovan 176 12% 34% 17% 12% 13% 8% 3% 0% 
Russian 25* 23% 35% 12% 10% 4% 8% 4% 4% 
Ukrainian 2* 0% 58% 0% 0% 0% 42% 0% 0% 
Other 8* 14% 35% 14% 14% 23% 0% 0% 0% 
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