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35--!29 

This report discusses the results of a study, which focused on the assessment of the perceptions of Moldovan 

citizens on mass media. The study estimated the extent to which the media consumers understand media 

content, if journalists and mass media deliver professional content and their  level of knowledge on issues like 

propaganda and misinformation within different target groups.  

To this end, the study included two parts: a qualitative study and a quantitative one.  

The qualitative study. For this part of the research there were 5 focus groups organised with participants 

from the general population, representing both rural and urban areas. The group discussion participants 

represented different age groups, e.g. youth, middle-aged and elderly. Participants were selected according to 

their level of information. The focus groups were organised in Chisinau, Balti, Cahul and Comrat, between 

March 7 ɀ April 18 2018.  

The quantitative study. A nationally representative survey was conducted, which included 1353 respondents 

aged 18+ from the general population. Data were collected using the Face-to-Face, CAPI (computer assisted 

personal interviewing) method ɀ on tablets. Interviews were conducted between June 15 ɀ July 16 2018.  

Key indicators  2018  

1. % of citizens, stating they use independent sources of information  16% 

2. 
% of citizens, stating it is very important for Moldovan citizens to be able to 

distinguish news aiming to manipulate or misinform citizens 
74% 

The level of information and satisfaction with the mass media from the Republic of Moldova  

55% of the interviewees have mixed feelings about how well informed they are regarding the general 

events from the Republic of Moldova. 43% ÏÆ ÔÈÅ ÒÅÓÐÏÎÄÅÎÔÓ ÓÔÁÔÅÄ ÔÈÁÔ ÔÈÅÙ ÄÏÎȭÔ ÆÅÅÌ ÉÎÆÏÒÍÅÄ at all or feel 

informed to a small extent regarding the events from the country. At the same time, 40% stated that they are 

satisfied with  the Republic of Moldova mass media.  

The perception of the population  on media manipulation  in the Republic of Moldova and the 

importance of differentiating manipulate d media content  

A large percentage - 92% - of the respondents ÔÏÔÁÌÌÙ ÁÇÒÅÅ ÏÒ ÓÏÍÅ×ÈÁÔ ÁÇÒÅÅ ÔÈÁÔ ȰÉÔ ÉÓ ÉÍÐÏÒÔÁÎÔ ÆÏÒ 

Moldovans to be able to distinguish the news which intend to manipulate ÁÎÄ ÍÉÓÉÎÆÏÒÍ ÃÉÔÉÚÅÎÓȱȢ !Ô ÔÈÅ ÓÁÍÅ 

time, when asked what type of sources they use for information, almost half (45%) mentioned that they follow 

the news, but are not sure which sources are independent. 44% of the respondents believe that it would be 

ȰÄÉÆÆÉÃÕÌÔȱ ÏÒ ȰÖÅÒÙ ÄÉÆÆÉÃÕÌÔȱ ÔÏ ÄÉÓÔÉÎÇÕÉÓÈ ×ÈÅÎ ÍÁÓÓ ÍÅÄÉÁȭÓ ÉÎÔÅÎÔÉÏÎ ÉÓ ÔÏ manipulate or change the opinion 

of the citizens. At the same time, 61% of the interviewees believe that the population of Moldova could hardly 

make a difference between fake and real news. 85% of the participants believe that news in the Republic of 

Moldova are ÉÎÆÌÕÅÎÃÅÄ ÂÙ ÐÏÌÉÔÉÃÓ ȰÁ ÌÏÔȱ ÏÒ ȰÖÅÒÙ ÍÕÃÈȱȢ  

The level of information regarding  the terms  ȰÐÒÏÐÁÇÁÎÄÁȱ ÁÎÄ ȰÆÁËÅ ÎÅ×Óȱ  

53% of the interviewees state that they know what fake news are, and 34% - are knowledgeable about the 

ȰÍÅÄÉÁ ÐÒÏÐÁÇÁÎÄÁȱ ÔÅÒÍȢ 4ÈÅ ÍÁÊÏÒÉÔÙȟ ωπ Ϸ ÏÆ ÔÈÅ ÒÅÓÐÏÎÄÅÎÔÓȟ ÁÓÓÏÃÉÁÔÅ ÆÁËÅ ÎÅ×Ó ×ÉÔÈ ÔÈÅ ÓÉÔÕÁÔÉÏÎ ×ÈÅÎ 

journalists report false information on purpose, as if they were real. Propaganda news is associated by 88% of 

respondents with the following statement: ȰÐÏÌÉÔÉÃÁÌ ÎÅ×Ó ÁÉÍs to change opinions, attitudes and behavioursȱȢ  

The percentage of individuals who are aware of the possibility to report misinforming news  

36% of the respondents stated that they are aware of the possibility to report or to submit an official complaint 

if they come across fake, offensive or infringing the rights of anyone news. Out of these, 14% state that citizens 
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can report fake news to the media outlet, which has published/broadcasted the news and 13% stated that it 

can be reported to the police. 41% of the respondents ÓÔÁÔÅÄ ÔÈÁÔ ÔÈÅÙ ÄÏÎȭÔ ËÎÏ× ×ÈÉÃÈ ÉÎÓÔÉÔÕÔÉÏÎ ÔÈÅÙ ×ÏÕÌÄ 

reach out to.  

Preferred information sources and frequency of use  

Among the survey participants, 68% watch daily TV for information purposes and every third one uses social 

networks for information purposes. Over a half (59%) of the respondents have indicated TV to be their main 

information source, and 43% stated that this represents the source they trust the most. 44% of respondents 

state ÔÈÅÙ ÄÏÎȭÔ trust the media to different extents. A share of 79% ÄÉÓÁÇÒÅÅ ×ÉÔÈ ÔÈÅ ÓÔÁÔÅÍÅÎÔ ȰÁÎÙ 

ÉÎÆÏÒÍÁÔÉÏÎ ÁÖÁÉÌÁÂÌÅ ÖÉÁ 46ȟ ÒÁÄÉÏȟ ÎÅ×ÓÐÁÐÅÒÓ ÏÒ ÏÖÅÒ ÔÈÅ ÉÎÔÅÒÎÅÔ ÉÓ ÒÅÁÌȱȢ 

The study reveals that Romanian native speakers read and watch news to an equal extent in Romanian, and 

Russian languages, while Russian native speakers follow predominantly the Russian language news. 

Almost half (47%) of respondents are accustomed to watch the entire newscast without engaging in parallel in 

other activities, and approximately one third of them always switched on the TV or changed the channel on 

purpose to watch Moldovan news during the newscast. A share of 55% of interviewees watch news on 

PRIME/̨ ˝˟ at least once per week, 45% watch Moldova 1, and 31% watch the newscast on Jurnal TV. The 

same trend can be observed in relation to the TV channels respondents trust the most. 35% watch TV programs 

produced in Russia almost each time they watch TV. The respondents indicated that weather forecast (84% of 

respondents), films and TV series (83%) and news reporting on Moldovan events (82%) are very interesting 

or somewhat interesting to them. The domestic political news represents a subject of interest for 77% of 

respondents.  

The most listened to radio broadcasting stations in terms of news are Radio Moldova (selected by 39% of 

respondents), Radio Noroc (37%) and Radio Plai (23%), and these are also the top three radio stations they 

trust the most.  

The most read newspapers among the persons using newspapers for information purposes 

are:ȱ˗̝̠̏̍̒̏̍̏̌̒̋́ ˜̑́̃̅́ȱ [Komsomoliskaya Pravda], which was mentioned approximately by every fifth 

respondent, ȰJurnal de ChisinaÕȱ and ȱˍ̜̑̄̔̍̆̎̓ ̉ ˡ̜́̋̓ȱ [Argumenty y Fakty] (each getting 14%). Most 

citizens have also stated that these are the newspapers they trust the most.  

The majority of interviewees use internet at least once per month, and among social networks, Facebook is 

visited daily by 61%. 94% use internet to communicate to friends and relatives, while 90% - to visit social 

networks. More than half of respondents (57%) use internet for information purposes, visiting Moldovan news 

websites. Among the persons who use news websites, the most visited ones ÁÒÅȱ *ÕÒÎÁÌȢÍÄȱ ɉςωϷɊȟȱ 0ÏÉÎÔȢÍÄȱ 

(25%) ÁÎÄȱ 0ÒÏÔÖȢÍÄȱ ɉςςϷɊȢ  
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Introduction  

The study was conducted by the company Magenta Consulting for Internews in Moldova.  

i.1 The goal and objectives of the study  

The main goal of the study was the assessment of the mass media perception among the citizens of the 

Republic of Moldova. The study has estimated the extent to which media consumers understand media content, 

whether journalists and mass media provide professional content, and what is the level of knowledge on 

propaganda and misinformation among different target-groups.  

The objectives of the study : 

In order to gain an overview of the media consumers perceptions, the following survey objectives were 

established:  

Á collecting data on how well media users are informed about the current events; 

Á estimating the potential degree of misinformation; 

Á estimating the percentage of persons which pretend they can determine when mass media manipulates 

the public and when it reports objective data; 

Á identifying the most popular and preferred information sources (TV/ radio/ internet/ newspapers, etc.) 

as rated by each respondent; 

Á identifying the most vulnerable target-groups to fake and misleading information; 

Á determining the media sources considered the most reliable: domestic or international.  

i.2 Methodology  

The data presented in this report were collected through both qualitative and quantitative methods, using a 
mixed methodology study.  

I. Qualitative research.  At this stage, five focus groups were organised with general population 

representatives from rural and urban areas.  

 

Group discussions were organised with youth, middle-aged persons and elderly persons. Moreover, the 

discussion participants were selected according to their level of information. The table below presents 

data on population segments participating in the focus groups.  

Focus Group distribution : 

No.  City Language Segments Information  level 

1 Chisinau Romanian Youth 18-30 y. High  

2 Chisinau Russian Elderly 41+ y. Urban/ Rural 

3 Balti Russian Youth 18-30 y. Low 

4 Cahul Romanian Elderly 41+ y. Low 

5 Comrat Russian Middle-aged, 31-40 y. Low 

The qualitative data collection timeline: March 7ɀ April 18 2018. 

The data collected during focus groups are presented in the report in grey boxes.  

II. Quantitative research.  A nationally representative survey conducted as part of the quantitative study 

included 1353 respondents aged 18+ from the general population. Interviews were conducted between 

June 15 ɀ July 16 2018. 
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i.2.1 Surveyɀ sample and data collection  

Data were collected based on a nationally representative sample, which included 1353 respondents aged 18+. 
The survey margin of error represents +/ - 3.5%. 

Data were collected using the CAPI method ɀ Computer Assisted Personal Interview (face-to-face interviews 

supported by tablets).  

Figure i.1: Total sample, N=1353, % 

i.2.1.1 Data collection  

Selection of localities  

In order to build a representative national sample, the entire country was divided into 11 geographic groups, 

each covering in average 4 districts. This procedure ensured the geographic uniformity of interviewing.   

A list of urban settlements, and large, Urban/ Rural and small rural settlements was compiled per each 

geographic group. These settlements were randomized, and as a result a list of localities was selected to be 

added to the sample.  The number of localities was determined by the limited number of interviews conducted 

in each settlement. Thus, in large villages 15 interviews were conducted, in Urban/ Rural villages ɀ 13 

interviews, and in small villages ɀ 10 interviews. Urban settlements were randomly selected from the list of 

cities from within each geographic group. 

The selection of household s 

In the case of cities, a list of streets was compiled; the streets on which interviews were conducted were 

randomly selected. The interviewer started from an assigned household (a street number randomly selected 

on that street). The interviewer divided by three the total number of apartments from this address and 

conducted the first interview in the respective household. Subsequently, the interviewer observed the +3 rule, 

disregarding the next two apartments and knocked on the third apartment door for the next interview.  

Group District ( Raion) 
Urban/Rur

al 

No. 

Questionnaires  

Group 1  Briceni, Edinet, Ocnita and Donduseni 
Urban 29 

Rural 70 

Group 2  Soroca, Drochia and Floresti  
Urban 30 

Rural 76 

Group 3 Balti mun. Falesti, Glodeni, Rascyears and Sangerei 
Urban 82 

Rural 94 

Group 4  Orhei, Rezina, Soldanesti and Telenesti  
Urban 26 

Rural 85 

Group 5  Chisinau Municipality  
Urban 301 

Rural 28 

Group 6  Anenii Noi, Criuleni, Ialoveni and Straseni 
Urban 21 

Rural 109 

Group 7  Ungheni, Calarasi and Nisporeni 
Urban 27 

Rural 68 

Group 8  Basarabeasca, Hancesti, Leova and Cimislia 
Urban 26 

Rural 76 

Group 9  Causeni, Stefan Voda 
Urban 12 

Rural 48 

Group 10  UTA Gagauzia 
Urban 25 

Rural 34 

Group 11 Taraclia, Cahul and Cantemir 
Urban 25 

Rural 61 

TOTAL     1353  
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In rural areas and in towns, the data collection started at an assigned starting point, e.g. the town hall. If there 

was no town hall present, then the starting point was: the church, school, post office or, if all of the above were 

missing, the community grocery shop/bar represented the starting point. The first interview was conducted at 

the first household on the left side from the starting point and the interviewer continued with the rule of three 

households.  

The selection of respondents  

If there was someone at home at one of the selected households, the interviewer would offer to interview the 

person who meets the criteria, and whose birthday was celebrated last. If that person was not available for a 

long period of time, e.g. working abroad, the interviewer would select the person who celebrated her birthday 

before the last one.  

The methodology described above was the most fitting because: 

Á It has ensured the best geographic coverage; 

Á Interviews were conducted face to face, following the systematic sampling methodology. 

Data collection was organised according to a certain statistical rule. The person from the household was 

selected according to the last-birthday method which implies that the person who has celebrated their birthday 

last was interviewed. If the respective person was not at home, the interviewer returned at a later point (the 

total number of admissible corrections was three; after the third failed attempt, the interviewer would desist). 

At the same time each attempt was registered in the route sheet, where the interviewer had to provide the 

address, the outcome of the attempt (conducted interview/refusal and the cause of refusal/not at home, to 

return back). This allowed to determine the response rate.  

i.2.3 Questionnaire structure  

The questionnaire included 44 questions and the following chapters ɀ general aspects, current behaviour ɀ 

stations and websites visited, TV, news websites, radio stations, newspapers, online behaviour, confusion/fake 

news/misinformation, demographic data. 

i.2.5 Interviewing  

Data were collected using face to face interviews, and the CAPI method (supported by tablets). 

The data collection process for the quantitative part of the study included the following stages: 

Questionnaire pretesting  

The questionnaire was developed and adapted by Magenta Consulting in cooperation with the organisation 

which has commissioned the study, and all comments and requirements shared by it were implemented. The 

questionnaires were translated into Romanian and Russian languages. Our experience demonstrates the need 

to pre-test questionnaires, therefore this represented a mandatory stage. The application of this approach was 

useful in identifying questions which could have been incorrectly understood or interpreted by the 

respondents. Following the pretesting, the questionnaire was refined and adapted to the research goal. For this 

study the questionnaire was pretested on 10 respondents (6 for the Romanian language and 4 ɀ for the Russian 

language). 

Selection and training of interviewers  

A team of 20 interviewers, with rich face-to-face survey experience, was selected and trained. Our experience 

has demonstrated that it is absolutely mandatory to ensure that interviewers understand the goal of the 

project, the type of answers which should be expected from the respondents, how to document the answers 

and follow the questionnaire instructions, etc. In parallel, at this stage, the interviewer routes were defined.  
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Data collection  

Magenta Consulting has employed the CAPI data collection method. Also, a responsible person for the projects 

logistics was assigned for the data collection process. This person has kept the record of all questionnaires 

which were used in the field, verifying simultaneously the quality of work and monitoring the remaining 

activities. All interviews were conducted in Romanian and Russian languages, according to the preferences of 

the respondent. Approximatively 40%-50% of respondents were telephoned: the person telephoning them 

verified how long the interview lasted, information which was then compared to the data documented on the 

tablet. Also, key ɀ questions from the questionnaire were addressed to the respondent and demographic data 

were verified. The route sheet was verified in the field ɀ the Magenta employee has verified accurateness of the 

sheet ensuring it reflects the reality in the field, and if the persons who refused to part take in the survey were 

invited to participate.  

Data entering  

As data are collected through the CAPI method, surveys supported by tablets have a crucial advantage, as 

questionnaire data are automatically inserted in the data base. As soon as the interviewer inserted the 

responses, data were transferred to the data base through Wi-Fi connection, eliminating the costs of double 

data entering and reducing the number of errors.  

Quality control and elimination of potential risks  

In the following subchapter the potential survey risks and solutions of eliminating the risk effects are 

presented. 

1. Unrepresentative data. In parallel to interviewing, the number of the submitted questionnaires was 

monitored in real time, to ensure that the collected data correspond to the proposed sample. All questionnaires 

submitted to the research company have been verified for consistency, and the questionnaires which had some 

missed answers to key questions were not included in the sample and additional interviews were conducted 

instead. 

2. The incorrect understanding of some questions by the interviewers or/and respondents. Interviewers were 

carefully trained at the beginning of the project on the goal of the project and how data will be analysed. 

Additionally, each questionnaire item was explained, to ensure interviewers clearly understand the questions 

and could explain them to the respondents if needed. All interviews were conducted in the mother tongue of 

the respondent. 

3. Interviewer falsification of primary data. Intervi ews were conducted by the Magenta Consulting team of 

interviewers, who have participated in numerous similar projects, who have experience and enjoy a high 

degree of confidence from Magenta Consulting. However, in order to eliminate any risk related to the potential 

falsification of questionnaires, 40%-50% of respondents were telephoned to confirm they have participated in 

the study. Respondents were addressed a few questions from the respondent profiling section of the 

questionnaire, and additionally, a few questions from the questionnaire. This leads to a much higher rate of 

questionnaire verification, compared to the verification approach of Moldovan research agencies: interviewers 

are aware of the existence of the verification process and, thus, cases when interviewers falsify questionnaires 

are extremely rare.  

i.2.6 Data analysis  

For the survey data analysis, Magenta Consulting uses the SPSS ÓÔÁÔÉÓÔÉÃÁÌ ÓÏÆÔ×ÁÒÅ ÁÎÄ ÄÏÅÓÎȭÔ ÐÒÏÄÕÃÅ ÏÎÌÙ 

general results for each question of interest, but also cross-tab with demographic data and other questions 

analysis, showing correlations/ associations with the questions of interest. Each result is graphically presented 

and commented on. Relevant statistical tests are applied to interpret the results and make statistically 

significant conclusions. 
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This introductory chapter includes data ÒÅÇÁÒÄÉÎÇ ÒÅÓÐÏÎÄÅÎÔÓȭ level of information, regarding events from the 
Republic of Moldova and the level of satisfaction with the mass media from this country.  

Figure  1.1: The self assessed level of information regarding events from the Republic of MoldovaȢ ȱQ3. How 

well informed do you feel regarding the general events from the Republic of Moldova?ȱȟ N=1353 

 

A little more than half of respondents (55%) ÓÔÁÔÅÄ ÔÈÁÔ ÔÈÅÙ ÃÏÎÓÉÄÅÒ ÔÈÅÍÓÅÌÖÅÓ ȰÖÅÒÙ ÉÎÆÏÒÍÅÄȱ ÏÒ Ȱto 

Á ÌÁÒÇÅ ÅØÔÅÎÔ ÉÎÆÏÒÍÅÄȱ ÒÅÇÁÒÄÉÎÇ ÔÈÅ ÅÖÅÎÔÓ ×ÈÉÃÈ occur in the Republic of Moldova, and 43% of 

respondents believe they are ÉÎÆÏÒÍÅÄ Ȱto a small extentȱ or ȱnot at all informedȱȢ  

The majority of respondents (61%) with primary/secondary education  backgrounds have indicated they 

believe to be informed to a small extent or not at all, regarding events from Moldova (Annex 1.1). Half of 

respondents residing in the rural area and 52% of the residents from the Northern region have stated the same 

thing. 

During the focus groups, participants confirmed knowing about current events (which took place while the 

qualitative study was conducted). Respondents were asked about several events and were invited to share the 

information they heard about the news.  

The arrest of the Chisinau mayor Dorin Chirtoaca . The majority of persons participating in the discussion 

have heard about the arrest of mayor Dorin Chirtoaca. 

The respondents mentioned that the following are familiar to them, regarding the news about the arrest of 

mayor Dorin Chirtoaca: 

Á former Chisinau mayor ȵplaced under house arrestȱȠ 
Á former mayor was ȵcharged with public money launderingȱȠ  

Á a respondent mentioned that few details were shared ÉÎ ÔÈÅ ÍÅÄÉÁȟ ÁÎÄ ÃÉÔÉÚÅÎÓ ×ÅÒÅ ÃÏÎÆÕÓÅÄȡ Ȱthere were 

no details [available] ÔÏ ÍÁËÅ ÉÔ ÃÌÅÁÒ ÔÏ ÔÈÅ ÐÕÂÌÉÃȱȢ 

The opinions of the respondents about the news or the arrest of mayor Dorin Chirtoaca were: 

Á it has political grounds: ȰÔÏ claim the mayor chair for 2018, ) ÔÈÉÎË ÔÈÉÓ ×ÁÓ ÔÈÏÕÇÈÔ ÏÎÅ ÓÔÅÐ ÁÈÅÁÄȱȠ ȰÁÌÌ 

politicians are involved and each time a problem arises, they choose someone to prosecuteȱȠ ȰÉÎ ÏÕÒ country, 
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no one is independent. Everyone is controlled by someone, no one can take decisions indepeÎÄÅÎÔÌÙȱȟ ȰÔÈÉÓ 

ÁÃÔÉÏÎ ÉÓ ÐÁÒÔ ÏÆ Á ÐÌÏÔȱȠ 

Á arrest grounds: ÔÈÅ ÉÎÔÅÎÔÉÏÎ ÔÏ ÓÈÏ× ÈÉÍ ÔÈÁÔ Ȱit is time to leave the chair [his position]ȱȠ ȰÓÏÍÅÏÎÅ ÈÁÄ ÉÔ 

×ÉÔÈ ÈÉÍȱȠ ȰÈÉÓ ÕÎÃÌÅ ÐÒÏÂÁÂÌÙ ×ÁÎÔÅÄ ÔÏ ÁÍÅÎÄ ÓÏÍÅÔÈÉÎÇ ÉÎ ÔÈÅ 0ÁÒÌÉÁÍÅÎÔ ÁÎÄ ÔÈÒÏÕÇÈ ÈÉÍ ÔÈÅÙ ÇÏÔ ÔÏ the 

ÕÎÃÌÅȱȠ ȰÔÈÅÙ ÄÉÄ ÎÏÔ ÒÅÁÃÈ Á ÄÅÁÌȱȟ or he lost the confidence of the [country] ÌÅÁÄÅÒÓÈÉÐȠ ȰMihai Ghimpu grew 

old, and cannot ÅÎÓÕÒÅ ÈÉÓ ÐÒÏÔÅÃÔÉÏÎ ÁÎÙÍÏÒÅȱȠ 

Á it is correlated with the resignation of other members from the Liberal Party, as the Minister of Ecology, 

ÔÈÅ -ÉÎÉÓÔÅÒ ÏÆ %ÄÕÃÁÔÉÏÎȟ ÎÏÔÉÎÇ ÔÈÕÓ ÔÈÁÔ Ȱall the positions occupied by liberals were clearedȱȢ  

Á ÐÁÒÔÉÃÉÐÁÎÔÓ ÆÒÏÍ #ÏÍÒÁÔ ÃÏÎÓÉÄÅÒ ÔÈÅ ÄÅÃÉÓÉÏÎ ÔÏ ÐÌÁÃÅ ÕÎÄÅÒ ÁÒÒÅÓÔ ÍÁÙÏÒ $ÏÒÉÎ #ÈÉÒÔÏÁÃÁ ÔÏ ÂÅ ÆÁÉÒ ȰÉÔȭÓ 

good that they arrested ÈÉÍȟ ) ÄÏÎȭÔ ÕÎÄÅÒÓÔÁÎÄ ×ÈÙ ÔÈÅÙ ÒÅÌÅÁÓÅÄ ÈÉÍȩȦȱȢ 

Á ȵthere were always only good comments made about Chirtoacaȱ ,  ȵwhy was a negative attitude developed 

towards him in the last 2-3 yearsȱȠ 

Á this is the outcome of some ongoing eventsȡ ȰThere were  demonstrations, people were out in the streets. 

They wanted a new mayor, but he still held the position of mayor, there were complaints from citizensȱȢ  

Á court hearings behind closed doors during the examination of the Dorin ChirtoacaȭÓ ÃÁÓÅȟ limit ed the access 

ÏÆ ÔÈÅ ÐÏÐÕÌÁÔÉÏÎ ÔÏ ÉÎÆÏÒÍÁÔÉÏÎ ÏÎ ÔÈÉÓ ÓÕÂÊÅÃÔȡ Ȱusually, hidden information leads to rumoursȱ. 

Changing the electoral system. Generally, most focus group participants have heard about the change of the 

electoral system, however the level of information on this varies.  

Participants reported hearing the following about the switch to a mixed electoral system: 

Á this action is meant to reduce the number of MPs in the Parliament: Ȱto reduce the number of MPs to 60-55, 

instead of 100 and one men to vote, a smaller number of MPs would ÖÏÔÅ ÉÎ ÏÒÄÅÒ ÔÏ ÓÏÌÖÅ Á ÐÒÏÂÌÅÍȱȢ 

Á the amendment of the electoral system implies a legislative body based ÏÎ Ȱ50% citizens and 50% MPs from 

ÐÁÒÔÙ ÌÉÓÔÓȱ, υπϷ ÏÆ -0Ó ÏÎ ÐÁÒÔÙ ÌÉÓÔÓ ÁÎÄ Ȱωτ ϻ ÉÎÄÅÐÅÎÄÅÎÔ ÃÁÎÄÉÄÁÔÅÓ ×ÉÔÈ ÔÈÅÉÒ Ï×Î ÁÃÈÉÅÖÅÍÅÎÔÓȱȢ 

Á ÔÈÉÓ ÉÍÐÌÉÅÓ ȰÔÈÁÔ ωτ ×ÉÌÌ ÂÅ ÅÌÅÃÔÅÄ ÆÒÏÍ ÐÁÒÔÙ ÌÉÓÔÓ ÁÎÄ ωυ ÆÒÏÍ ÐÒÅÃÉÎÃÔÓȱȟ compared to the previous 

approach when only the party lists were voted for: Ȱfor example, 19% was PD, out of 101 this means 19 

ÐÅÒÓÏÎÓȱȢ 

Focus group participants believe that:  

Á ÔÈÅÙ ÈÁÖÅ ÈÅÁÒÄ ÔÈÉÓ ÉÎÆÏÒÍÁÔÉÏÎ Á ÌÏÎÇ ÔÉÍÅ ÁÇÏȟ ÔÈÉÓ ÂÅÉÎÇ ȰÏÌÄȱ ÎÅ×Óȟ ×ÈÉÃÈ Ȱhas no impact on the lives 

ÏÆ ÃÉÔÉÚÅÎÓȱȟ ÁÎÄ Ȱthe electoral system does not reprÅÓÅÎÔ Á ÓÕÂÊÅÃÔ ÏÆ ÉÎÔÅÒÅÓÔȱȠ ȰÃÈÁÎÇÉÎÇ ÈÏ× ÔÈÅ 0ÁÒÌÉÁÍÅÎÔ 

is elected does not play any role in the daily life of a citizenȱȠ 

Á among the Comrat participants, one person heard about the electoral system change, and the other 

respondents stated that the ÅÌÅÃÔÏÒÁÌ ÓÙÓÔÅÍ ȰÓÔÁÙÅÄ ÔÈÅ ÓÁÍÅȱ 

Á they have superficial knowledge about this topicȡ Ȱwe heard about it, but nothing in depth ɀ ÎÏȱȠ the goal of 

ÔÈÉÓ ÐÒÏÊÅÃÔ ÉÓ ÎÏÔ ÃÌÅÁÒ ÔÏ ÓÏÍÅȡ Ȱthe goal is not clear, and when the goal is not clear you can do whatever 

because there is no clarity; 

Á Ȱeither from the Parliament stand, or as common citizens, in any case, they all make false promises, as once 

they are in there [Parliament] they focus on their own ÉÎÔÅÒÅÓÔÓȱȠ 

Á the new electoral system will disadvantage the large political parties and there is a probability that the new 

0ÁÒÌÉÁÍÅÎÔ ×ÉÌÌ ÉÎÃÌÕÄÅ ÐÅÒÓÏÎÓ ×ÈÉÃÈ ÃÁÎ ÂÅ ÅÁÓÉÌÙ ȰÂÏÕÇÈÔȱȡ ȰÈÁÖÅ ÙÏÕ ÎÏÔÉÃÅÄ ÈÏ× ÔÈÅÙ ȰÂÕÙȱ υτ ÁÔ Á ÔÉÍÅȩ 

And one person can be easily persuaded compared to ÁÎ ÅÎÔÉÒÅ ÐÁÒÔÙȱȠ ȰÁÎÙ ÒÅÌÁÔÉÏÎÓhip is based on 

compromise, and when it disappears, discrediting ÔÁËÅÓ ÉÔÓ ÐÌÁÃÅȱȟ respectively, those who will be elected in 

ÔÈÅ 0ÁÒÌÉÁÍÅÎÔ Ȱ×ÉÌÌ ÂÅ ÕÎÄÅÒ ÔÈÅ ÉÎÆÌÕÅÎÃÅ ÏÆ ÔÈÏÓÅ ×ÉÔÈ ÉÎÔÅÒÅÓÔÓȱȠ 

Á in the case of majority vote approach, the leaders of the party were known, and once the new voting method 

×ÉÌÌ ÂÅ ÁÐÐÌÉÅÄȟ ÍÏÓÔ ÌÉËÅÌÙȟ Ȱcertain districts (raion)  will not be represented by common people, but again 

ÐÅÒÓÏÎÓ ×ÏÒËÉÎÇ ÆÏÒ ÐÁÒÔÉÅÓȱȢ In the same context, a respondent mentioned that ȰÉÆ ÓÏÍÅÔÈÉÎÇ ÉÓ ÎÏÔ explained 

ÉÎ ÄÅÔÁÉÌ ÉÔ ÍÕÓÔ ÍÅÁÎ ÔÈÁÔ ×Å ÁÒÅ ÂÅÉÎÇ ÌÉÅÄ ÔÏȱȠ 

Á ÒÅÇÁÒÄÌÅÓÓ ÏÆ ÈÏ× ÃÉÔÉÚÅÎÓ ×ÉÌÌ ÖÏÔÅȟ Ȱthey will be riggedȱȠ 
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Á there should be ȰÁ ÐÒÅÓÅÎÔÁÔÉÏÎ ÏÆ ÔÈÅ ÒÅÁÓÏÎÓ [to implement], and of the features of the new electoral system, 

using an easy to understand language for the populationȱȠ 

Á in reality what was promised from the beginning was not yet accomplished ɀ that each region will have a 

certain number of mandates, ȰÓÏ ÔÈÁÔ ÅÁÃÈ ÄÉÓÔÒÉÃÔ ÃÏÕÌÄ ÈÁÖÅ Á ÒÅÐÒÅÓÅÎÔÁÔÉÖÅ ÉÎ ÔÈÅ ÌÅÇÉÓÌÁÔÉÖÅ ÂÏÄÙȱȢ 

Á some participants from Balti mentioned that the population accepted this system and that they consider it 

an advantageous one because it gives the opportunity of directly electing a candidate they know, compared 

to the election based on party lists. 

The dairy p roducts scandal. The majority of the study participants have heard about the dairy scandal. 

The respondents shared the following facts: 

Á ÄÁÉÒÙ ÐÒÏÄÕÃÔÓ ÆÒÏÍ -ÏÌÄÏÖÁ ÄÏÎȭÔ ÍÅÅÔ ÔÈÅ ÓÔÁÎÄÁÒÄÓȡ ȰÔÈÅÙ ×ÅÒÅ ÎÏÔ observing the norms, there were 

ÍÏÒÅ ÖÅÇÅÔÁÂÌÅ ÆÁÔÓ ÔÈÁÎ ÎÁÔÕÒÁÌ ÏÎÅÓȱȠ ÔÈÅ )ÎÓÔÉÔÕÔÅ ÏÆ 3ÔÁÎÄÁÒÄÉÚÁÔÉÏÎ Ȱhas conducted a spontaneous 

verification action at grocery shops, sale locations, dairy products distributors and concluded that certain 

products were not meetiÎÇ ÔÈÅ ÓÔÁÎÄÁÒÄÓȱȠ ȰÁÎ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÇÒÏÕÐ ÓÔÁÔÅÄ ÔÈÁÔ ÔÈÅÙ ÒÅÃÅÉÖÅÄ ÉÎÆÏÒÍÁÔÉÏÎ ÔÈÁÔ 

allegedly in our country more vegetable fat is used, an investigation was conducted and was already 

published, and the Food Safety National Agency initiated a general conÔÒÏÌ ÁÃÔÉÏÎȱȠ 

Á the JLC company was one of the subjects involved in this scandal; 

Á ÉÎÉÔÉÁÌÌÙ ÔÈÅ ÎÅ×Ó ÁÂÏÕÔ ÔÈÅ ÆÁÃÔ ÔÈÁÔ ÃÅÒÔÁÉÎ ÄÁÉÒÙ ÐÒÏÄÕÃÔÓ ÆÒÏÍ -ÏÌÄÏÖÁ ÄÏÎȭÔ ÃÏÎÔÁÉÎ ÔÈÅ ÎÅÃÅÓÓÁÒÙ 

substances were disseminated, subsequently a second one was published, thÁÔ ÁÌÌÅÇÅÄÌÙ Ȱthe products of 

only one producer, and not all, ÄÏÎȭÔ ÍÅÅÔ ÔÈÅ ÓÔÁÎÄÁÒÄÓȱȢ 

The opinions of the focus group participants covered the following: 

Á about the position of the dairy producer regarding the malfunction of the processing equipment, which 

lead to this incident, rendering them not ready for this type of control: ȰÔÈÅÙ ÓÉÍÐÌÙ ÄÉÄ ÎÏÔ ÍÁÎÁÇÅ ÔÏ ÐÁÙ 

ɍÂÒÉÂÅɎ ÔÈÅ ÉÎÓÐÅÃÔÏÒÓȱȠ 

Á support for this type of verifications as consumers should pay the same for a product which only partially 

ÃÏÎÔÁÉÎÓ ÓÏÕÒ ÃÒÅÁÍ ÃÏÍÐÁÒÅÄ ÔÏ ×ÈÁÔ ÉÓ ÐÁÉÄ ÆÏÒ Á ρππϷ ÓÏÕÒ ÃÒÅÁÍ ÐÒÏÄÕÃÔ ÁÎÄ Ȱmaybe some prefer the 

ÓÏÕÒ ÃÒÅÁÍ ÐÒÏÄÕÃÔ ÒÁÔÈÅÒ ÔÈÁÎ ÔÈÅ ÓÏÕÒ ÃÒÅÁÍ ÉÔÓÅÌÆȱȠ 

Á that the initial analysis confirmed the presence of vegetable fat in products, and after one week, after the 

repeated analysis, the error which occurred during the first analysis was disclosed-: Ȱhow could there be 

ÅÒÒÏÒÓ ÉÎ ÁÌÌ ÓÉØ ÓÁÍÐÌÅÓȩȦȱȢ A participant added ÔÈÁÔ ȰÔÈÅ ÏÎÅ ×ÈÏ ÈÁÓ ÍÏÒÅ ÍÏÎÅÙ ÉÓ ÒÉÇÈÔȱȠ 

Á ÕÎÄÅÒ ÔÈÅ ÃÕÒÒÅÎÔ ÃÏÎÄÉÔÉÏÎÓȟ Ȱin any company could be identified disorders because some mix water and 

ÃÏÃÏÎÕÔ ÏÉÌ ÔÏ ÃÒÅÁÔÅ Á ÎÅ× ÐÒÏÄÕÃÔȱȠ 

Á ÄÁÉÒÙ ÐÒÏÄÕÃÔÓ ÁÒÅ ÎÏÔ ÎÁÔÕÒÁÌȡ Ȱin dairy products there is nothing ÎÁÔÕÒÁÌȟ ÔÈÅÒÅ ÉÓ ÎÏ ÍÉÌËȱȠ 

Á ÔÈÁÔ ÔÈÅ ÃÈÅÍÉÃÁÌ ÁÎÁÌÙÓÉÓ ÏÆ ÔÈÅ ÄÁÉÒÙ ÐÒÏÄÕÃÔÓ ×ÁÓ ÎÏÔ ÐÕÂÌÉÓÈÅÄȟ ÂÕÔ Ȱwas published the table of the 

imported products of these companiesȱȢ 

The news about caritate.md. Less respondents knew about this news on caritate.md.  

Among the details known by the respondents were the following: 

Á one person from Cahul mentioned that she knows about the website caritate.md, and another person heard 

ÁÂÏÕÔ ÔÈÅ ÃÈÉÌÄÒÅÎ ×ÈÉÃÈ ×ÅÒÅ ÂÅÉÎÇ ÔÒÅÁÔÅÄ ÉÎ 4ÕÒËÅÙ ÁÎÄ ÁÂÏÕÔ ÔÈÅ Ȱsurgeries which were in reality not 

ÐÅÒÆÏÒÍÅÄȱȟ as well as about the money transfers for these surgeries; 

Á these were actions of publishing and promoting certain cases pushed by Svetlana Sainsus and the founder 

of this platform, aiming to win more donations; 

Á the respondents from Chisinau, Russian language speakers, referred initially to information about the 

humanitarian aid, public money, church, the detained bus with 10 persons at the Palanca border crossing. 

Subsequently, after given some clues, explanations about this news, the respondents remembered the 

news about caritate.md. 
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Regarding news, they have shared the following opinions: 

Á those from caritate.md Ȱwere striking deals with the doctors from Turkey and, in reality, were transferring 

the money somewhere elseȱ; 

Á those from caritate.md ÁÒÅ Ȱa group of organised criminals who for several years were doing this and not 

only through caritate.mdȱȠ one participant called caritate.md Ȱa political organisationȱȟ ÁÎÄ ÁÎÏÔÈÅÒ ÏÎÅ Ȱa 

ÇÒÏÕÐ ÏÆ ÃÒÉÍÉÎÁÌÓȱȠ 

Á ÔÈÅ -ÉÎÉÓÔÒÙ ÏÆ (ÅÁÌÔÈ ÓÈÏÕÌÄ ÂÅ ÉÎÖÏÌÖÅÄ ÁÎÄ Ȱverify the health situation of children upon their return to the 

ÃÏÕÎÔÒÙȱȠ ȰÃÁÒÉÔÁÔÅȢÍÄ ÈÁÄ ÔÏ ÂÅ ÖÅÒÉÆÉÅÄȟ ÓÏ ÐÒÏÂÁÂÌÙ ÔÈÅÙ ÄÉÄ ÎÏÔ think ÉÔ ÔÈÒÏÕÇÈ ÉÎ ÔÈÅ ÅÎÄȱȢ In this sense, 

other respondents added that the doctors treating these children in the Republic of Moldova should also 

conduct verifications ÏÆ ÔÈÅ ÐÁÔÉÅÎÔÓȡ ȰÉÆ ÔÈÅ ÄÏÃÔÏÒ ÉÓ ÎÏÔ ÁÎ ÁÃÃÏÍÐÌÉÃÅ ÔÏ ÔÈÉÓ ÁÃÔÉÏÎȱȠ 

Á referring to the charity actions of president Igor $ÏÄÏÎȭÓ ×ÉÆÅ ÁÎÄ ÏÆ 6ÌÁÄ 0ÌÁÈÏÔÎÉÕÃȟ ÉÔ ×ÁÓ ÅÍÐÈÁÓÉÚÅÄ 

that the intense promotion of these campaigns is intentionally conducted, becauÓÅ ÉÔȭÓ ÁÎ ÅÌÅÃÔÏÒÁÌ ÙÅÁÒȠ 

Figure  1.2: The level of satisfaction with the mass media from the Republic of MoldovaȢ ȱQ4. In general, how 
happy or unhappy are you with mass media from the Republic of Moldova (TV, press, radio, online news portals 
etc.)?ȱȟ N=1353 

 

During the survey, the study participants were asked to assess in general their  level of satisfaction with the 

mass media from the Republic of Moldova. 56% of respondents mentioned they are not happy with the mass 

media, out of which ɀ 18% stated ÔÈÅÙ ÁÒÅ ȰÖÅÒÙ ÕÎÈÁÐÐÙȱȢ The analysis of data from the demographic 

perspective (Annex 1.2) revealed that 62% of respondents with higher education have indicated that they are 

rather or very unhappy with the domestic mass media. Registering two percent less, the age group 46-65 has 

the same perception. 14% of respondents on maternity leave indicated they are very happy with the mass 

media from the country. Less by 9 percent, the participating pensioners indicated a similar level of satisfaction. 

35% of the Romanian native speakers and three percent less of the Russian speakers stated to be quite happy 

with the mass media from Moldova. At the same time, 17% of Romanian language native speakers and 19% of 

the Russian language native speakers noted that they are rather unhappy with the mass media from the 

Republic of Moldova. 

Similarly to the data presented in the survey, during the focus groups, the majority of participants to the study 

criticised the level of professionalism of the media outlets from the Republic of Moldova. 

The persons attending the discussion stated that they determine the level of professionalism of a source 

starting with the following factors: ȰÐÒÏÆÅÓÓÉÏÎÁÌÉÓÍ ÁÎÄ ÊÏÕÒÎÁÌÉÓÔ ÑÕÁÌÉÆÉÃÁÔÉÏÎÓȱ and the Ȱsource of financing 

ÔÈÅ ÓÔÁÔÉÏÎȱȢ !ÌÓÏȟ Á ÐÁÒÔÉÃÉÐÁÎÔ ÓÔÁÔÅÄ ÔÈÁÔ ȰÔÈÅ ×ÒÏÎÇÌÙ ÆÏÒÍÕÌÁÔÅÄ ÑÕÅÓÔÉÏÎÓ ÁÄÄÒÅÓÓÅÄȱ ÂÙ Á ÊÏÕÒÎÁÌÉÓÔ ÍÁËÅ 

the difference between a professional outlet and a less professional one: ȰÔÈÅÙ ÕÓÅ this kind of expressions, 

Russian words, ×ÈÉÃÈ ÁÒÅ ÎÏÔ ÉÍÐÒÏÖÉÎÇ ÔÈÅÉÒ ÉÍÁÇÅȱȢ Another person stated that the financial resources of a 

news media outlet determine the level of professionalism. The respondent has supported its opinion by stating 

that Ȱif he [the journalist] is well paid then he will turn everything upside down and find you that information. But 

another one, who is not paid extra, ×ÉÌÌ ÒÅÐÏÒÔ ÏÎ ×ÈÁÔ ÈÅ ÈÁÓ ɍÁÃÃÅÓÓ ÔÏɎȱȢ At the same time, a respondent noticed 

that this type of information also helps him determine the level of professionalism of a source. Thus, according 
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to him, an outlet ÐÒÏÖÉÄÅÓ ÉÎÆÏÒÍÁÔÉÏÎ Ȱonly about tragedies, and other stations report on this [too], while one is 

truly interested in political, social newsȱȢ To this subject, a participant stated that the level of professionalism of 

Á ÓÏÕÒÃÅ ÄÅÐÅÎÄÓ ÏÎ ÊÏÕÒÎÁÌÉÓÔÓ ÁÎÄ ÔÈÅÉÒ ÐÒÉÎÃÉÐÌÅÓȡ Ȱif they are honest, and want for the whole world to know 

the truth, they will reveal ÉÔȱȢ On the other hand, the same person acknowledges the fact that there is the 

possibility for a journalist to want to be professional and fair, but, due to the pressure exerted by the leadership,  

ÔÏ ÆÁÉÌ ÁÔ ÉÔȡ Ȱȣ ÅÖÅÎ ÉÆ ÈÅ ÉÓ Á ÇÏÏÄ ÍÁÎ ÁÎÄ ×ÁÎÔÓ ÔÏ ɉÒÅÐÏÒÔ ÃÏÒÒÅÃÔÌÙ ÏÎ ÆÁÃÔÓɊȟ ÂÕÔ ÐÒÅÓÓÕÒÅ ÉÓ ÐÕÔ ÏÎ ÈÉÍ ÂÙ ÔÈÅ 

leadership, he will be scared, and ÔÈÅÎ ÈÅ ×ÉÌÌ ÎÏÔ ÄÏ ÉÔȱȢ A participant stated that his opinion about the level of 

professionalism of a source is formed when he watches the newscast and can observe the level of objectivity  

ÁÎÄ ÉÍÐÁÒÔÉÁÌÉÔÙ ÏÆ ÔÈÅ ÒÅÐÏÒÔÅÄ ÆÁÃÔÓȟ ÉÆ Ȱhe (the journalist) shares his opinion too or only the position of the 

ÃÈÁÎÎÅÌȾ ÓÔÁÔÉÏÎȱȟ ȰÈÅ ÓÈÏÕÌÄ ÂÅ ÍÏÒÅ ÏÂÊÅÃÔÉÖÅȱȢ 

In this context, more opinions regarding the ÓÉÇÎÉÆÉÃÁÎÃÅ ÏÆ ÔÈÅ ÅØÐÒÅÓÓÉÏÎ ȰÐÒÏÆÅÓÓÉÏÎÁÌÉÓÍ ÏÆ Á ÊÏÕÒÎÁÌÉÓÔȱ 

were shared. Respectively, a participant explained that this feature is linked to practice and work experience. 

And another respondent distinguished a journalist from a reporter. According to his opinion, the reporter is 

sent by the outlet to the field to collect information. While a journalist, while also collecting data in the field, 

later on performs the analysis and verifies it. At the same time, a journalist is always in the centre of things, 

knows the information sources and what information he will obtain.  

Factors determining the trust in the professionalism of a journalist  

Respondents mentioned the following factors: 

Á Ȱprior work experienceȱȠ 
Á the analysed subjects selected by the journalist are considered a factor determining the trust in his/her 

professionalism; 
Á Ȱthe objectivity and truthfulneÓÓ ÏÆ ÔÈÅ ÉÎÆÏÒÍÁÔÉÏÎȱ shared by a journalist; 
Á ȰÔÈÅ ÃÏÕÒÁÇÅ ÔÏ ÒÅÐÏÒÔ ÁÂÏÕÔ ÔÈÅ ÔÒÕÔÈȱȠ 
Á Involvement in broadcasting from the field; 
Á A few persons stated that reporting the truth implies a certain risk for some journalists, who are not 

protected, but on the ÃÏÎÔÒÁÒÙȟ ÏÆÔÅÎ ȰÈÁÖÅ ÓÕÆÆÅÒÅÄ ÆÏÒ ÒÅÐÏÒÔÉÎÇ ÃÏÒÒÅÃÔ ÉÎÆÏÒÍÁÔÉÏÎȱȢ 
Á The case of the Russian journalist D. Gubernev was brought as an example ɀ he reports on sports news for 

over 10 years and knows the field, the sportsmen and the situation of this field; 

Another participant referred to the journalists who receive the news already structured in press releases from 

different institutions, organisations, and present them during the newscast without analysing them or adding 

information. The respondent believes that the journalist cannot intervene in such cases, leading to the 

publication of unverified information in the media. And another person added that the level of knowledge a 

journalist has on a certain subject, before taking an interview, is also sensed by the public.  

Participants were unable to list the features of a professional journalist, indicating that the population does not 

ÔÈÉÎË ÉÎ ÔÅÒÍÓ ÏÆ ȰÐÒÏÆÅÓÓÉÏÎÁÌÉÓÍȱȟ ȰÕÎÂÉÁÓÅÄȱȟ ÅÔÃȢ .ÏÎÅÔÈÅÌÅÓÓȟ ÉÎ ÏÒÄÅÒ ÔÏ ÕÎÄÅÒÓÔÁÎÄ ×ÈÁÔ ÑÕÁÌÉÔÉÅÓ ÁÒÅ 

appreciated at the journalists considered professionals, the facilitator asked for examples of respected 

journalists, and then asked the participants to explain what makes them different from other journalists.  

Among the journalists  admired by the participants were: Andrei Bolocan, Anatol Melnic, Angela Gonta, Natalia 

Morari, Gheorghe Gonta, Lorena Bogza, Constantin Cheianu, Natalia Cheptene. And among the foreign 

journalists, respondents follow Vladimir Pozner, Ksenia Sobchak. 

In this sense, a few persons mentioned they like Natalia Morari and Lorena Bogza because: 

Á they are considered ȰËÎÏwledgeableȱ in formulating questions the viewers are interested in 
Á ȰÔÈÅÙ ÁÓË ÑÕÅÓÔÉÏÎÓ ÔÏ ×ÈÉÃÈ ÃÉÔÉÚÅÎÓ ×ÁÎÔ ÁÎÓ×ÅÒÓȟ ÆÏÒ ÒÅÁÌȱ 
Á ȰÔÈÅÙ ÁÓË ×ÈÁÔ ÙÏÕ ×ÏÕÌÄ ÌÉËÅ ÔÏ ÁÓËȱȠ 
Á on the shows moderated by Natalia Morari and Lorena Bogza there is political diversity; 
Á the way they go straight to the subject and address [guests] directly are among the factors which determine 

the preference of respondents for these two journalistsȡ Ȱthere are different opinions present, meaning that 
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there are leaders, and even Dodon, she can invite the socialists, from all parties, of all colours ɀ you are invited 
ÔÏ ÓÈÁÒÅ ÙÏÕÒ ÐÏÉÎÔ ÏÆ ÖÉÅ×ȱȠ  

Á Á ÒÅÓÐÏÎÄÅÎÔ ÍÅÎÔÉÏÎÅÄ ÔÈÁÔ ȰÔÈÅÒÅ ÁÒÅ ÊÏÕÒÎÁÌÉÓÔÓ ÔÈÁÔ ÃÕÔ ÔÏ ÔÈÅ ÃÈÁÓÅȟ ÔÈÅÙ ÁÒÅ ÆÏÃÕÓÅÄ ÁÎÄ ÄÉÒÅÃÔȱȢ 
Á the admiration for Dan Negru, according to several respondents, is justified by the style of the moderator 
ÔÏ ÃÏÍÍÕÎÉÃÁÔÅ ×ÉÔÈ ÈÉÓ ÇÕÅÓÔÓȡ ȰÈÅ ÉÓ Á ÓÉÍÐÌÅ ÍÁÎȟ ÓÐÅÁËÓ ÁÓ Á ÓÉÍÐÌÅ ÍÁÎȢ (Å ÄÏÅÓÎȭÔ ÏÖÅÒÄÏ ÔÈÉÎÇÓȣ ÈÅ 
speaks the same way to rich and poor menȱȢ 

Regarding the journalists mentioned above, participants have listed the qualities they appreciate  in them : 

Á the ability to address relevant questions, which will generate necessary and searched for by the journalist 
information ; 

Á personality/uniqueness of their professional activity and the ability to create synergies between the 
expectations of the population and the information they learn from the intervieweesȡ Ȱa linguistically 
correctly formulated question is important, also from the perspective of the content, information [answer] it 
will lead to. Questions can be addressed differently, but a good journalist knows how to formulate 
linguistically a question in order to retrieve from the interviewee the information they need. This is the goal 
of a journalÉÓÔȱȢ Ȱ(ÅȾ3ÈÅ ÈÁÓ Á ÂÁÃËÂÏÎÅȱ ɀ they are highly intelligent, which allows them to manage 
information from different sources and to efficiently disseminate it to the public;  

Á emotional intelligence: ȰɍÔÈÅÙɎÆÏÒÍÕÌÁÔÅ ÐÒÅÃÉÓÅȟ ÃÌÅÁÒ ÑÕÅÓÔÉÏÎÓ ÁÎÄ ÄÏÎȭÔ ÇÅÔ ÅÍÏÔÉÏÎÁÌȱȠ 
Á they are actively engaging with their guests; 
Á their personality is a value added to the programme. 

At the same time, participants believe that the programmes of the journalists listed above have good ratings 

due to the following: 

Á passion for journalism, which guarantees their success and feeds them energy to continuously develop; 
Á the relevance of the programme ÇÕÅÓÔÓȡ ȰÔÈÅÙ ÄÏÎȭÔ ÓÉÍÐÌÙ ÉÎÖÉÔÅ ÓÏÍÅ ÒÁÎÄÏÍ ÐÏÌÉÔÉÃÁÌ ÁÎÁÌÙÓÔ ÐÅÏÐÌÅ ÎÅÖÅÒ 

heard of, and see for the first time. They invite serious people that have engaged in real research, who have 
ÁÎÁÌÙÓÅÄ ÉÎÔÅÒÅÓÔÉÎÇ ÔÈÉÎÇÓȱȠ 

Á action independence and the freedom to select the guests of the show. 

Regarding other factors, which influence the impression of a person regarding the professionalism of a news 

source, the respondents have noted the dress code of journalists. Thus, one of the participants emphasized that 

in the Republic of Moldova, journalists ÃÁÒÅ ÁÂÏÕÔ ÔÈÅÉÒ ÉÍÁÇÅȡ ȰÔÈÅÙ ÁÌÌ ÈÁÖÅ ÂÕÎÓ ÁÎÄ ÈÁÖÅ ÈÁÉÒÄÏÓȱȟ compared 

to Romania ɀ where journalists embrace a more casual fashion style. Another participant emphasized that the 

way a person looks on the news sends a message before the journalist starts the newscast and it is obvious that 

ȰÂÅÁÕÔÙ ÁÔÔÒÁÃÔÓ ÔÈÅ ÐÕÂÌÉÃȱȢ However, most persons present at the discussion stated that the way an anchor 

man/ anchor-woman dresses does not impact their decision to follow the newscast or not. A respondent 

mentioned that in the case of the TV channels, which are better equipped, where the news presenters are more 

stylish and the set more modern, ȰÔÈÅ ÏÎÅÓ ÆÒÏÍ ÁÂÏÖÅ ɍÇÏÖÅÒÎÉÎÇɎ ÐÁÙ ÇÏÏÄ ÍÏÎÅÙ ÆÏÒ ÉÔȱȢ Moreover, the 

respondents have stated that what counts for them is for the journalist to be passionate about what they do, to 

provide current and correct information. !ÎÄ Á ÐÁÒÔÉÃÉÐÁÎÔ ÁÄÄÅÄ ÔÈÁÔ ȰÉÔ ÄÏÅÓÎȭÔ ÍÁÔÔÅÒ ÔÈÅ ÈÏ× ÔÈÅÙ ÌÏÏË ÏÎ 

the outside, what matters is to see that the [journalist] is very well informed indeed and wishes to provide a good 

ÐÒÏÄÕÃÔȟ ÁÎÄ ÔÈÅÎ ÈÏ× ÔÈÅÙ ÁÒÅ ÄÒÅÓÓÅÄ ÄÏÅÓÎȭÔ ÍÁÔÔÅÒ ÁÎÙÍÏÒÅȱȢ 

Regarding the level of professionalism of an online news source, a person mentioned that they build an opinion 

about a news portal based on the involvement of the journalist in the discussions from the comments section, 

demonstrating his/her engagement, but also defending his / her position. Also, another person added that the 

existence of certain sources which exist exclusively online, reveals the fact that TV stations are controlled by 

persons which focus on their own interests to the detriment of truthful information the population expects [to 

hear]. 

In this context, a respondent stated that he appreciates the neutrality of the ProTV Chisinau station, however 

it happens that the news they broadcast are ȰÒÕÂÂÉÓÈȱȟ and that ProTV Chisinau and ProTV Bucharest are 

ȰÁÐÐÌÅÓ ÁÎÄ ÏÒÁÎÇÅÓȱȢ Several examples were provided to support this idea. So, one person mentioned that news 

ÁÂÏÕÔ ÔÈÅ ÆÏÒÍÅÒ 0ÒÅÓÉÄÅÎÔ .ÉÃÏÌÁÅ 4ÉÍÏÆÔÉ ȰÈÅ ÒÅÁÄ ÔÈÅ ÓÐÅÅÃÈ ÌÏÏËÉÎÇ ÁÔ ÔÈÅ ÐÁÐÅÒȱɀ an information which, 

according to the respondent, is obvious and does not represent any news. Also, it was stated that the reporters 
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of ProTV Bucharest are better trained compared to the Chisinau ones ɀ which was demonstrated by their  

ÓÐÅÅÃÈÅÓȟ ȰÔÈÅÉÒ ÒÅÐÏÒÔÅÒÓ ÈÁÖÅ ÄÉÆÆÅÒÅÎÔ ÔÒÁÉÎÉÎÇȱ ȡ ȰÉÔ ÉÓ ÍÏÒÅ ÉÎÔÅÒÅÓÔÉÎÇ ÔÈere, more activities, you can grasp the 

ÅÖÅÎÔÓ ÏÃÃÕÒÒÉÎÇ ÉÎ ÔÈÅ ÃÏÕÎÔÒÙȱȢ In this sense, there were examples provided when, according to the 

respondent, sending the ProTV Chisinau and Prime stations reporters in the field was not necessary: 

Ȱjournalists are sent in the field, in front of the Government: today a meeting was held at the Government and I 

ÄÏÎȭÔ ËÎÏ× ×ÈÁÔȩ 7ÈÁÔ ÄÉÄ ÙÏÕ ÓÈÏ×ȩ 7ÁÓ ÔÈÅÒÅ Á ÆÉÒÅȟ Á ÆÌÏÏÄÉÎÇ ÏÒ ×ÈÁÔȩȱȢ At the same time, a person 

mentioned the feature about a poor family by journalist Sorina Obreja from ProTV, who went in the field 

×ÅÁÒÉÎÇ ȰÁÎ ÅØÐÅÎÓÉÖÅ ÆÕÒȱȟ ×ÈÉÃÈȟ ÃÏÎÓÉÄÅÒÓ ÔÈÅ ÒÅÓÐÏÎÄÅÎÔȟ ÉÓ ÎÏÔ ÅÍÐÁÔÈÉÃȡ Ȱ) ÄÏÎȭÔ ÔÈÉÎË ÓÈÅ ÒÅÁÌÌÙ ÆÅÌÔ ×ÈÁÔ 

that woman with children felt ÈÁÖÉÎÇ ÎÏ ÅÌÅÃÔÒÉÃÉÔÙȱȢ Several respondents have compared ProTV Chisinau and 

ProtTV Bucharest stations and reached the conclusion that ProTV Chisinau news are not reported in a 

professional manner. To support this idea, ÉÔ ×ÁÓ ÍÅÎÔÉÏÎÅÄ ÔÈÁÔ 0ÒÏ46 #ÈÉÓÉÎÁÕ ÃÈÁÎÎÅÌ ÄÏÅÓÎȭÔ ÁÐÐÒÏÁÃÈ 

well the subjects, and some of the faÃÔÓ ÔÈÅÙ ÒÅÐÏÒÔ ÏÎ ȰÁÒÅ ÎÏÔ ÁÓ ÉÍÐÏÒÔÁÎÔȱ, and the sequence of news 

ÃÁÔÅÇÏÒÉÅÓ ÉÓ ÎÏÔ ÒÅÌÅÖÁÎÔȡ Ȱlocal news go first, then national, for example political, social, external news, and then 

ÂÁÃË ÔÏ -ÏÌÄÏÖÁ ÁÇÁÉÎȱȢ  

Contrary to what was reported earlier, a participant has emphasized the courage of the ProTV channel, which 

sends its reporters in dangerous situations ɀ as for example to the events of April 7 2009, when: ȰÔÈÅÉÒ ÃÁÒ ×ÁÓ 

ÓÕÒÒÏÕÎÄÅÄ ÉÎ ÔÈÅ ÍÉÄÄÌÅ ÏÆ ÔÈÅ ÐÒÏÔÅÓÔÅÒÓȱȟ but they were not afraid to report on this event as it was unfolding 

in reality. 

To this subject, the respondents have shared their opinions on the weaknesses of news sources from the 

Republic of Moldova. A person noted that news portals should hire news editors, who could verify the precision 

of the written information. Other persons mentioned that good journalists are missing and there is more 

Ȱglamour, especially on perfecteȢÍÄȱȢ 

Also, participants to the discussion have stated that journalists from this country lack freedom of thought, 

×ÈÉÃÈ ×ÏÕÌÄ ÁÌÌÏ× ÔÈÅÍ ÔÏ ×ÏÒË ÏÎ ÁÎÙ ÓÕÂÊÅÃÔȟ ÂÕÔ ÁÌÓÏ ÁÎ ÁÐÐÒÏÐÒÉÁÔÅ ÐÒÏÆÅÓÓÉÏÎÁÌ ÔÒÁÉÎÉÎÇȡ Ȱthey are not 

trainedȟ ÉÎ ÏÕÒ ÃÏÕÎÔÒÙ ÔÈÅÙ ÄÏÎȭÔ ÔÒÁÉÎ ÒÅÁÌ ÊÏÕÒÎÁÌÉÓÔÓȢ )Î ÇÅÎÅÒÁÌȟ ÅÖÅÒÙÏÎÅ ÉÓ ÎÏ× ÈÕÎÇÒÙ ÆÏÒ ÖÅÒÙ ÇÏÏÄ 

ÊÏÕÒÎÁÌÉÓÔÓȱȢ At the same time, many participants emphasized the fact that they were witnesses of situations 

when even if it was reported from the accident site, the information was cut and only the one the TV channel is 

ÉÎÔÅÒÅÓÔÅÄ ÉÎ ×ÁÓ ÂÒÏÁÄÃÁÓÔÅÄȡ ȰI told them an entire sentence, but tÈÅÙ ÓÅÌÅÃÔÅÄ ×ÈÁÔÅÖÅÒ ÔÈÅÙ ÓÁ× ÆÉÔ ÆÒÏÍ ÉÔȱȢ 

The idea that in the past journalist professionalism and ethics were stronger was emphasizedȡ Ȱin the past 

journalism was an art and implied high- ÌÅÖÅÌ ÐÒÏÆÅÓÓÉÏÎÁÌÉÓÍȟ ÅÓÐÅÃÉÁÌÌÙ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÊÏÕÒÎÁÌÉÓÍȱȟ and the media, 

especially the international one, was analysing the information before broadcasting it and was aware of the 

risk of being judged for fake news. However, nowadays Ȱone sometimes watches an interview featuring a state 

official or an artist, and journalists cannot even formulate the questionsȱȠ or it happens that a journalist presents 

economic news without knowing the terms. According to this respondent, these are the main causes of the lack 

ÏÆ ÔÒÕÓÔ ÉÎ ÍÁÓÓ ÍÅÄÉÁ ÏÆ Á ÐÁÒÔ ÏÆ ÔÈÅ ÐÏÐÕÌÁÔÉÏÎȡ Ȱnowadays the term professional journalist does not exist. 

4ÈÅÒÅ ÉÓ ÎÏ ÐÒÏÆÅÓÓÉÏÎÁÌÉÓÍ ÁÎÄ ÎÏ ÅÔÈÉÃÓȱȢ In this context, a participant stated that even though nowadays the 

qualities a professional journalist should have are known, there are no journalists who have them, compared 

to the Soviet times, when excellent journalists were popular, as well as their field of activity and the activities 

they participate in. 

The majority  of the respondents were criticising how reporters produced the news and have listed several 

moments they are bothered by. Among these are the following: 

Á ÔÈÅ ÓÕÂÊÅÃÔÉÖÉÔÙ ÏÆ ÔÈÅ ÒÅÐÏÒÔÅÒÓ ÍÁËÉÎÇ ÔÈÅ ÎÅ×Óȡ Ȱeven if it is a negative subject, the reporter anyway shares 
ÔÈÅÉÒ ÏÐÉÎÉÏÎȱȢ However, according to this respondent, a reporter has to be neutral;  

Á ÌÁÃË ÏÆ ÔÒÁÉÎÉÎÇȟ ÔÈÅ ÒÅÐÏÒÔÅÒÓ ÅÎÄÉÎÇ ÕÐ ÉÎ ȰÒÅÁÄÉÎÇ ÆÒÏÍ ÔÈÅÉÒ ÐÁÐÅÒÓȱȟ because they are not familiarized 
×ÉÔÈ ÔÈÅ ÓÕÂÊÅÃÔ ÏÆ ÔÈÅ ÆÅÁÔÕÒÅȡ ȰI think that one has to read once or twice the same information and then 
present it, but actually read it from the paper in front ÏÆ ÙÏÕȣȱȠ 

Á poor oratorical skills of some journalists; 
Á ÔÈÅ ÃÈÁÏÔÉÃ ÅÄÉÔÉÎÇ ÁÎÄ ÔÈÅ ÐÏÏÒ ÑÕÁÌÉÔÙ ÏÆ ÔÈÅ ÆÅÁÔÕÒÅȡ ȰÉÔȭÓ ÃÈÁÏÓȟ ÙÏÕ ÃÁÎȭÔ ÆÏÌÌÏ× ÔÈÅ ËÅÙ ÍÅÓÓÁÇÅȱȠ 
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Á lack of confidence of the reporter doing the coverage in the field and the lack of knowledge on how to 
approach the respondents;  

Á ÓÏÍÅ ÊÏÕÒÎÁÌÉÓÔÓ ÄÏÎȭÔ ÉÎÆÏÒÍ ÔÈÅÍÓÅÌÖÅÓ ÁÂÏÕÔ ÔÈÅ ÓÕÂÊÅÃÔ ÔÈÅÙ ×ÉÌÌ ÔÁÌË ÁÂÏÕÔ ÄÕÒÉÎÇ ÁÎ ÉÎÔÅÒÖÉÅ× ÁÎÄ 
ÔÈÕÓ ÁÓË ÉÒÒÅÌÅÖÁÎÔ ÑÕÅÓÔÉÏÎÓȡ Ȱthe journalist is aware of the interview which will follow but does not prepare 
ÑÕÅÓÔÉÏÎÓȟ ÄÏÅÓ ÎÏÔ ÓÔÕÄÙ ÔÈÅ ÓÕÂÊÅÃÔȱȠ 

Á grammar errors identified in features, in articles, in the translation of the broadcast ÉÎÆÏÒÍÁÔÉÏÎȡ Ȱwhen a 
person speaks in a foreign language and you see the translation in subtitles I am really bothered by itȱȟ 
including at TV stations which have sufficient financial resources. 

4ÈÅ ÒÅÓÐÏÎÄÅÎÔÓ ÆÒÏÍ #ÏÍÒÁÔ ÓÔÁÔÅÄ ÔÈÁÔ ÔÈÅÙ ÄÏÎȭÔ ÃÒÉÔÉÃÉÓÅ ÈÏ× ÔÈÅ ÒÅÐÏÒÔÅÒ ÍÁËÅÓ ÔÈÅ ÎÅ×Óȟ ÂÅÃÁÕÓÅ ÔÈÅÙ 

ÄÏÎȭÔ ÐÁÙ ÁÔÔÅÎÔÉÏÎ ÔÏ ÍÉÎÏÒ ÄÅÔÁÉÌÓȢ !ÌÔÈÏÕÇÈ ÓÏÍÅ ÐÁÒÔÉÃÉÐÁÎÔÓ mentioned that they identify grammar errors 

in the information they read, they are not used to comment this fact, but just make fun of the journalist. 

! ÒÅÓÐÏÎÄÅÎÔ ÍÅÎÔÉÏÎÅÄ ÔÈÅ ÓÈÏ× ȵ0ÒÉÍÁ /ÒÁȱ and that he criticizes how the journalists presenting the kitchen 

ÓÅÇÍÅÎÔ ÓÐÅÁËȡ Ȱthey use specific ÅØÐÒÅÓÓÉÏÎÓȟ 2ÕÓÓÉÁÎ ×ÏÒÄÓ ÁÎÄ ȣȢ ×ÈÉÃÈ ÁÒÅ ÎÏÔ ÇÏÏÄ ÆÏÒ ÔÈÅÉÒ ÉÍÁÇÅȱȢ Another 

ÐÁÒÔÉÃÉÐÁÎÔ ÒÅÆÅÒÒÅÄ ÔÏ ÔÈÅ ÖÉÄÅÏ ÏÎ 6ÌÁÄ 0ÌÁÈÏÔÎÉÕÃ Ȱ/ ÚÉȱ (one day) and stated that the journalist who did the 

ÉÎÔÅÒÖÉÅ× ×ÁÓ Ȱsucking ÕÐ ÔÏ ÈÉÍȱ and it was obvious what questions he will ask. The same participant added 

that even though he thought the above mentioned journalist was an intelligent person, after that interview with 

Vlad Plahotniuc he stopped watching him: Ȱ) ÃÁÎȭÔ ÅÖÅÎ ÓÔÁnd the sight of ÈÉÍ ÓÉÎÃÅ ÔÈÅÎȱȢ 

! ÒÅÓÐÏÎÄÅÎÔ ÓÔÁÔÅÄ ÔÈÁÔ ÉÎ ÔÈÅ 2ÅÐÕÂÌÉÃ ÏÆ -ÏÌÄÏÖÁ ÔÈÅÒÅ ÁÒÅ Ȱonly unprofessional journalists who work on 

ÃÏÍÍÉÓÓÉÏÎȱ left and that he monitors the same reports for some time. At the same time, it was mentioned that 

probably professors who could train/teach future journalists are missing.  
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This chapter presents data on the perception of the population about the existence of manipulative news in the 
media from the Republic of Moldova and the opinion regarding the importance of distinguishing fake news from 
real ones. Also, in subchapter 2 data on the level of knowledge on ÔÅÒÍÓ ÁÓ ȰÆÁËÅ ÎÅ×Óȱ ÁÎÄ ȰÐÒÏÐÁÇÁÎÄÁȱ will be 
presented. The chapter will end with a presentation of data on the percentage of citizens who are aware of the 
possibility to report fake news and the institution they believe they could report them to. 

2.1. The perception of the population on the existence of manipulative  

news in the mass media from the Republic of Moldova and the importance 

of distinguishing them  

Figure 2.1.1: The opinion on the importance of distinguishing news manipulating or misinforming citizens. 

ȰQ23. 0ÌÅÁÓÅ ÔÅÌÌ ÍÅ ÔÏ ×ÈÁÔ ÅØÔÅÎÔ ÄÏ ÙÏÕ ÁÇÒÅÅ ÏÒ ÄÉÓÁÇÒÅÅ ×ÉÔÈ ÔÈÅ ÆÏÌÌÏ×ÉÎÇ ÓÔÁÔÅÍÅÎÔȡ ȰÉÓ ÉÔ ÉÍÐÏÒÔÁÎÔ ÆÏÒ 

Moldovans to be able to distinguish the news aiming to manipulate ÏÒ ÍÉÓÉÎÆÏÒÍ ÃÉÔÉÚÅÎÓȱȟ N=1353 

 

The respondents were asked to what extent they agree or disagree with the statement: ȰÉÓ ÉÔ ÉÍÐÏÒÔÁÎÔ ÆÏÒ 

Moldovans to be able to distinguish news aiming to manipulate or misinform citizens?ȱȢ  4ÈÅ large majority of 

participants to the study (92%) believe that it is important for citizens to be able to distinguish these, 5% 

ÁÎÓ×ÅÒÅÄ ȰÎÅÉÔÈÅÒȾÎÏÒȱ ÁÎÄ ÏÎÌÙ ρϷ ÏÆ ÔÈÅ ÉÎÔÅÒÖÉÅ×ÅÅÓ ÓÔÁÔÅÄ ÔÈÁÔ ÔÈÅÙ ÄÉÓÁÇÒÅÅ ×ÉÔÈ ÔÈÅ ÓÔÁÔÅÍÅÎÔȢ ψτϷ ÏÆ 

the respondents with secondary / primary education background believe that it is important for Moldovans to 

be able to distinguish fake news (Annex 2.1.1). The same opinion has 98% of respondents with higher 

education background, 97% of Romanian respondents, and 91% of the Russian respondents.  

Figure 2.1.2: 4ÈÅ ÐÅÒÃÅÎÔÁÇÅ ÏÆ ÃÉÔÉÚÅÎÓ ×ÈÏ ÆÏÌÌÏ× ÎÅ×Ó ÆÒÏÍ ÉÎÄÅÐÅÎÄÅÎÔ ÓÏÕÒÃÅÓȢ ȰQ24. To what extent do 

ÙÏÕ ÁÇÒÅÅ ÏÒ ÎÏÔ ×ÉÔÈ ÔÈÅ ÆÏÌÌÏ×ÉÎÇ ÓÔÁÔÅÍÅÎÔȡ Ȱ) ÆÏÌÌÏ× ÎÅ×Ó ÅØÃÌÕÓÉÖÅÌÙ ÆÒÏÍ ÉÎÄÅÐÅÎÄÅÎÔ ÓÏÕÒÃÅÓȩ ɉÁ ÐÏÔÅÎÔÉÁÌ 

ÁÎÓ×ÅÒɊȱȠ N=1353 

  

74% 18% 5112

Totally agree
Rather agree
Neither/Nor
Rather disagree
Totally disagree
I don't know/ No answer

92%

16%

28%

45%

11%

I watch news only from independent sources

I watch news from independent and other sources

I watch news, but I don't know which sources are independent

I don't know/ No answer
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Table 2.1.2: The percenÔÁÇÅ ÏÆ ÃÉÔÉÚÅÎÓ ×ÈÏ ÆÏÌÌÏ× ÔÈÅ ÎÅ×Ó ÆÒÏÍ ÉÎÄÅÐÅÎÄÅÎÔ ÓÏÕÒÃÅÓ ÐÅÒ 46 ÃÈÁÎÎÅÌÓȢ ȰQ11. 
Please tell me which TV channels do you watch the news on at least once ÐÅÒ ×ÅÅËȩȱȟ Ȱ1φψȢ 4Ï ×ÈÁÔ ÅØÔÅÎÔ ÄÏ ÙÏÕ 
ÁÇÒÅÅ ÏÒ ÄÉÓÁÇÒÅÅ ×ÉÔÈ ÔÈÅ ÆÏÌÌÏ×ÉÎÇ ÓÔÁÔÅÍÅÎÔȡ Ȱ) ÆÏÌÌÏ× news exclusively from independent sources? (a potential 
ÁÎÓ×ÅÒɊȱȟ N=1353 

TV Channels 
I watch at least once per week , 

N=1155 

I follow news exclusively from 

independent sources , N=180 

PRIME 55% 50% 

Moldova 1 45% 38% 

Jurnal TV 31% 31% 

PRO TV 27% 30% 

Publika TV 25% 23% 

Canal 3 18% 21% 

NTV/HTB 20% 21% 

RTR MOLDOVA 21% 20% 

Canal 2 16% 20% 

THT Exclusiv 9% 11% 

CTC Mega 8% 10% 

Ren TV Moldova 5% 8% 

N4 6% 7% 

TV 8 6% 7% 

Most of the respondents (45%) stated that they are not sure which of the news they follow are from 

independent sources, and 28% mentioned that they inform themselves from independent, but also other 

sources. Only 16%  stated that they inform themselves from independent sources. More persons aged 26-

36 (20%) than persons over 65 years of age (13%) believe to watch news only from independent sources. 

(Annex 2.1.2) 

Figure  2.1.3: The percentage of persons declaring they can identify situations when mass media wants to 

manipulate the opinion of citizens. ȱ1φωȢ Do you think you could identify situations when mass media (TV, press, 

radio, online news portals, etc.) wants to manipulate or change the opinion of citizens, for example: disseminates 

ÆÁËÅ ÎÅ×Óȟ ÐÒÏÐÁÇÁÎÄÁȟ ÍÉÓÉÎÆÏÒÍÓȟ ÅÔÃȢȩȱN=1353 

 

51% of interviewees state they could identify situations when mass media wants to manipulate or change the 

opinion of citizens. On the other hand, 27% of respondents believe that it would be ȰÓÏÍÅÈÏ× ÄÉÆÆÉÃÕÌÔȱ ÔÏ 

ÉÄÅÎÔÉÆÙ ÓÕÃÈ ÎÅ×Óȟ ÁÎÄ ρχϷ ÏÆ ÒÅÓÐÏÎÄÅÎÔÓ ÍÅÎÔÉÏÎÅÄ ÔÈÁÔ ÉÔ ×ÏÕÌÄ ÂÅ ȰÖÅÒÙ ÄÉÆÆÉÃÕÌÔȱ ÔÏ ÉÄÅÎÔÉÆÙ ÔÈÅÍȢ  

57% of men and respectively 46% of interviewed women believe they could easily identify when mass media 

intends to manipulate the opinion of citizens (Annex 2.1.3). 56% of persons with secondary/primary education 

background believe that it would be quite difficult to identify situations when mass media tries to manipulate 

or change the opinion of citizens, and the same opinion is shared by 35% of respondents with higher education. 

15% of persons holding director/manager positions and 53% of unemployed respondents stated that it would 

be very difficult to identify mass media manipulation. 

  

21% 30% 27% 17% 6%

Very easy

Rather easy

Rather difficult

Very difficult

I don't know/No answer

51%

44%
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Figure  2.1.4: The opinion of respondents regarding the capability of the population from the Republic of 

Moldova to identify fake news.ȱ1φϊȢ But how easy or difficult is it for the population from the Republic of Moldova 

ÔÏ ÄÉÓÔÉÎÇÕÉÓÈ ÂÅÔ×ÅÅÎ ÆÁËÅ ÁÎÄ ÒÅÁÌ ÎÅ×Óȩȱȟ N=1353 

 

Figure  2.1.4.1: The opinion of respondents regarding the capability of the population from the Republic of 

Moldova to identify fake news per demographic criteria.ȱ1φϊȢ "ÕÔ ÈÏ× ÅÁÓÙ ÏÒ ÄÉÆÆÉÃÕÌÔ ÉÓ ÉÔ ÆÏÒ ÔÈÅ ÐÏÐÕÌÁÔÉÏÎ 

ÆÒÏÍ ÔÈÅ 2ÅÐÕÂÌÉÃ ÏÆ -ÏÌÄÏÖÁ ÔÏ ÄÉÓÔÉÎÇÕÉÓÈ ÂÅÔ×ÅÅÎ ÆÁËÅ ÁÎÄ ÒÅÁÌ ÎÅ×Óȩȱȟ N=1353 

 

Although 51% ÏÆ ÒÅÓÐÏÎÄÅÎÔÓ ÓÔÁÔÅÄ ÔÈÅÙ ÃÏÕÌÄ ȰÖÅÒÙ ÅÁÓÙȱ ÏÒ ȰÒÁÔÈÅÒ ÅÁÓÙȱ ÄÉÆÆÅÒÅÎÔÉÁÔÅ ÂÅÔ×ÅÅn media which 

intends to manipulate, to the question of whether the population of the Republic of Moldova could differentiate 

between fake and real news ɀ only 29% have provided a positive answer. Depending on the age of the 

respondents, it is revealed that 34% of the persons aged 36-45 years believe that the population from the 

Republic of Moldova can differentiate fake from real news. The same opinion have 27% of respondents aged 

18-25 and a similar share of respondents from the age group 65+. (Annex 2.1.4) 
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Figure  2.1.5: The share of respondents which consider that news from the Republic of Moldova are influenced 

by politics. ȰQ27. What is your opinion, are news from the Republic of Moldova influenced by politics?ȱȟ N=1353 

 

85% of study participants believe that news in the Republic of Moldova are influenced very much (62%) or 

greatly (23%) by politics.  

More the urban area respondents (71%) than the ones from the rural areas (54%) consider that news in the 

Republic of Moldova are greatly influenced by politics (Annex 2.1.5), and the population of the Chisinau 

municipality weight the most, as 98% believe that the news from the country are influenced by politics. 

Approximately one in five respondents from the Southern region stated that the news from Moldova are 

influenced a little or not at all by politics. 78% of respondents with higher education believe that the domestic 

news is greatly influenced by politics. Among the respondents with primary or secondary education 30% less 

share the same opinion.  

The majority of persons present at the focus group stated it is easy to be an informed citizen, because the 

plurality of sources ɀ internet, library, telephone, archives ɀ allows a citizen find the information he/she needs: 

Ȱthere are many sources and if you have a question you can find the answer online, if you are not sure about the 

ÁÎÓ×ÅÒȟ ÙÏÕ ËÅÅÐ ÌÏÏËÉÎÇȡ ÙÏÕ ÃÁÎ ÔÅÌÅÐÈÏÎÅȟ ÇÏ ÔÏ ÔÈÅ ÌÉÂÒÁÒÙ ÏÒ ÁÒÃÈÉÖÅȱȢ ! ÐÅÒÓÏÎ ÁÄÄÅÄ ÔÈÁÔ Ȱif someone wishes 

to be informed, they will anyway use the TV, internet and all the other information soÕÒÃÅÓȱȢ Another person 

ÍÅÎÔÉÏÎÅÄ ÁÂÏÕÔ ÔÈÅ ÃÏÎÔÒÉÂÕÔÉÏÎ ÏÆ ÓÏÃÉÅÔÙ ÉÎ ÄÉÓÓÅÍÉÎÁÔÉÎÇ ÎÅ×Ó ÔÈÒÏÕÇÈ ÃÏÎÖÅÒÓÁÔÉÏÎÓȟ ÅØÅÍÐÌÉÆÙÉÎÇȡ Ȱeven 

×ÈÅÎ ÙÏÕ ÁÒÅ ÏÕÔ ÁÔ ÔÈÅ ÂÕÓ ÓÔÁÔÉÏÎ ÙÏÕ ÃÁÎ ÌÅÁÒÎ ÍÏÒÅ ÎÅ×Ó ÔÈÁÎ ÏÎÌÉÎÅȱȢ 2ÅÓÐÅÃÔÉÖÅÌÙȟ ÉÔ ×ÁÓ ÓÔÁÔÅÄ ÔÈÁÔ Ȱif you 

want to, ÙÏÕ ÃÁÎ ÂÅ ÉÎÆÏÒÍÅÄȱ and learn about the news.  

(Ï×ÅÖÅÒȟ ÓÏÍÅ ÂÅÌÉÅÖÅ ÔÈÁÔ ÔÈÅ ÌÅÖÅÌ ÏÆ ÉÎÆÏÒÍÁÔÉÏÎ ÄÅÐÅÎÄÓ ÏÎ ÔÈÅ ÍÏÔÉÖÁÔÉÏÎ ÏÆ ÅÁÃÈ ÐÅÒÓÏÎȡ Ȱthose who want 

ÔÏ ÆÉÎÄ ÁÎ ÉÎÆÏÒÍÁÔÉÏÎȟ ÃÁÎ ÆÉÎÄ ÉÔȱȢ However, it depends on the area you are interested in, because in some areas 

there are many news and in others ɀ less. At the same time, it was mentioned that although a variety of sources 

exists, the lack of time represents a barrier in keeping a citizen ÉÎÆÏÒÍÅÄȡ Ȱsometimes I manage to read the news 

ÏÎÌÙ ÉÎ ÔÈÅ ÅÖÅÎÉÎÇȟ ÃÌÏÓÅ ÔÏ ÍÉÄÎÉÇÈÔȱȢ And someone added that the lack of interest represents another cause of 

why citizens are not up to date with the news and will not engage in an in depth analysis. On the other hand, it 

×ÁÓ ÓÔÁÔÅÄ ÔÈÁÔ ÒÅÁÄÅÒÓȭ ÒÉÇÈÔ ÔÏ ÉÎÆÏÒÍÁÔÉÏÎ ÉÓ ÉÎÆÒÉÎÇÅÄ ×ÈÅÎ ÔÈÅ ÉÎÆÏÒÍÁÔÉÏÎ ÉÓ ÎÏÔ ÔÒÁÎÓÌÁÔÅÄ ÉÎÔÏ 2ÕÓÓÉÁn, 

and therefore one respondent ÂÅÌÉÅÖÅÓ ÔÈÁÔ ȰÉÔ ÉÓ ÎÏÔ ÁÓ ÅÁÓÙ ÁÓ ÉÔ ÓÅÅÍÓ ÔÏ ÂÅ ÉÎÆÏÒÍÅÄȱȢ 

Also, it was mentioned that currentl y the public is less focused on information and information sources are 

focused on attracting the attention of the public, including the aggressive promotion of news: ȰÔÈÅÒÅ ÁÒÅ ÍÁÎÙ 

information sources and I think that news nowadays wants to reach us and ÎÏÔ ÔÈÅ ÏÔÈÅÒ ×ÁÙ ÁÒÏÕÎÄȱȢ In this 

sense, it was stated that online there are many links and sources which have an aggressive approach in 

disseÍÉÎÁÔÉÎÇ ÉÎÆÏÒÍÁÔÉÏÎȟ ÉÎÃÌÕÄÉÎÇ ÔÈÅ ÆÁËÅ ÎÅ×Óȡ Ȱinitially the real news is disseminated, subsequently other 

sourcÅÓ ÕÓÅ ÁÎÄ ÁÍÅÎÄ ÔÈÅÍ ÔÏ ÓÅÒÖÅ ÔÈÅÉÒ ÉÎÔÅÒÅÓÔÓȱȢ 

To this subject, a respondent referred to the positions of the Republic of Moldova in the ranking on internet 

speed (third place) and the open access to Wi-Fi sources (first place) ɀ which implies an increased freedom of 

ÆÉÎÄÉÎÇ ÁÎÙ ÉÎÆÏÒÍÁÔÉÏÎ ÉÎ ÁÎÙ ÌÁÎÇÕÁÇÅȟ ÏÎ ÄÉÆÆÅÒÅÎÔ ×ÅÂÓÉÔÅÓȡ Ȱyou can read anything online presently, in any 

ÌÁÎÇÕÁÇÅ ÁÎÄ ÆÒÏÍ ÁÎÙ ÃÏÕÎÔÒÙȱȢ On the other hand, other participants emphasized that there is a lot of 

ȰÉÎÆÏÒÍÁÔÉÏÎÁÌ ×ÁÓÔÅȱ online and ÔÈÅ ÍÏÓÔ ÄÉÆÆÉÃÕÌÔ ÉÓ ÔÏ ÉÄÅÎÔÉÆÙ ÒÅÁÌ ÎÅ×Óȟ ÂÅÃÁÕÓÅ Ȱeach channel, each 

journalist disseminate ÉÎÆÏÒÍÁÔÉÏÎ ÄÉÆÆÅÒÅÎÔÌÙȱȟ from their own perspective. According to some respondents, the 

informational sÙÓÔÅÍ ÐÅÒ ÓÅ ÉÓ ÂÕÉÌÔ ÔÏ ÁÌÌÏ× ÄÅÃÉÓÉÏÎ ÍÁËÅÒÓ ÔÏ ÃÏÎÔÒÏÌ ÔÈÅ ÎÅ×Ó ×ÈÉÃÈ ÒÅÁÃÈ ÔÈÅ ÐÕÂÌÉÃȡ Ȱwe 

have access to the information they want us to have, but it is hard and even impossible to assess the truthfulness 
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ÏÆ ÔÈÉÓ ÉÎÆÏÒÍÁÔÉÏÎȱȢ Related to this context, someone provided as example the briefings case, when officials 

leave the room, avoiding to address the direct questions of journalists. Moreover, according to the opinion of 

the respondents, it is difficult to assess the truthfulness of news, as behind each source there is an influential 

ÐÅÒÓÏÎ ×ÈÏ Ȱsurely will not share information damaging himself/herself, even if there is a probability for his/her 

ÐÏÓÉÔÉÏÎ ÔÏ ÂÅ ÉÎÃÏÒÒÅÃÔȱȢ In this context, some respondents stated they read only the news they are interested 

in and consider them truthful  only when the information ÃÏÍÉÎÇ ÆÒÏÍ ÄÉÆÆÅÒÅÎÔ ÓÏÕÒÃÅÓ ÃÏÉÎÃÉÄÅÓȡ Ȱif I see the 

same news on 2-3 websites, I know that the news is truthful ȱȢ And if they notice that each source interprets 

differently the same news they ÄÏÎȭÔ ÃÏÎÓÉÄÅÒ ÔÈÅ ÎÅ×Ó ÒÅÁÌȢ 

The majority of focus group participants stated they know about the fact that some news aims to manipulate  

the public opinion. Moreover, participants stated that large amounts of this type of news are intentionally 

ÃÒÅÁÔÅÄ Ȱto ÍÉÓÌÅÁÄ ÔÈÅ ÐÏÐÕÌÁÔÉÏÎ ×ÈÉÃÈ ÈÁÓ ÎÏ ÉÎÆÏÒÍÁÔÉÏÎȱȢ Some respondents state that news is developed 

from the get-go to manipulate ÁÎÄ ÔÈÕÓ Ȱthey (the sources) win in this ÓÉÔÕÁÔÉÏÎȱȢ 

In this sense, several examples were provided. A person referred to the intense promotion of the waste issue 

ÉÎ "ÁÌÔÉ ÃÉÔÙȡ Ȱfrom fall to spring the same video was broadcast ÁÂÏÕÔ ÔÈÅ ÆÕÌÌ ÔÒÁÓÈÃÁÎÓȱȟ to manipulate the 

population. The consequence is the pain ÃÒÅÁÔÅÄ ÉÎ ÓÏÃÉÅÔÙȟ ÁÎÄ ÐÅÎÓÉÏÎÅÒÓ ×ÈÏ Ȱwatch news from dawn to 

ÄÕÓËȱ, go to the city hall ÁÎÄ ÄÅÍÁÎÄ ÅØÐÌÁÎÁÔÉÏÎÓȟ ÆÅÁÒÉÎÇ ȰÔÏ ÂÅ ÃÏÖÅÒÅÄ ÂÙ ×ÁÓÔÅȱȢ Also, another example was 

the rise of terrorism after 9/11 2001 in the USA. One of the respondents believes that the subsequent active 

promotion of the idea that the Muslim population is involved in terrorism actions has facilitated the 

involvement of some citizens from Arab states in spreading this phenomenon, thus more terrorism actions 

occur. In this context, a person stated that the information shared on the news does not reflect the reality and 

that often times, news about promises launched by politicians and which are not ÍÁÔÅÒÉÁÌÉÚÅÄȡ Ȱhalf of these 

ÐÒÏÍÉÓÅÓ ÁÒÅ ÅÍÐÔÙȱȢ Another participant added that news about politicianÓȭ promises is disseminated 

ȰÅÓÐÅÃÉÁÌÌÙ during elections, they show how they give ÇÉÆÔÓȱȟ ȰÔÈÅÙ ÐÌÁÎ ÂÕÔ ÉÎ ÔÈÅ ÅÎÄ ÔÈÅÒÅ ÁÒÅ ÎÏ ÒÅÓÕÌÔÓȟ ÎÏÔÈÉÎÇȱȢ 

Also, many respondents mentioned the cases when a TV channel broadcasts news about the achievements of 

prim e minister Pavel Filip, and other stations report ÔÈÁÔ ÔÈÅÓÅ ÁÃÈÉÅÖÅÍÅÎÔÓ ÄÏÎȭÔ ÅØÉÓÔȡ Ȱor when Mr. Pavel 

Filip always brags about achievements, and indeed he achieved a lot, but then on another channel you hear about 

ÔÈÅ ÏÐÐÏÓÉÔÅȱȢ Regarding the above, the persons present at the discussion stated they take into consideration 

ÂÏÔÈ ÏÐÉÎÉÏÎÓȟ ÂÕÔ ÄÏÎȭÔ ËÎÏ× ×ÈÏ ÉÓ ÔÅÌÌÉÎÇ ÔÈÅ ÔÒÕÔÈȢ 3ÏÍÅ ÐÅÒÓÏÎÓ ÐÒÏÖÉÄÅÄ ÅØÁÍÐÌÅÓ ÏÆ ÎÅ×Ó ÁÉÍÉÎÇ ÔÏ 

manipulate public opinion, news about the crisis and problems occurring in Ukraine which focused on 

negatively depicting the Russian Federation and frightened the population by potential, similar scenarios to be 

repeated in the Republic of Moldova. Another example of manipulative news was provided by respondents 

from Comrat, and namely, the fact that in the context of the reunification with Romania declarations, signed by 

some localities from the Republic of Moldova, the Gagauz government has convened a council which expressed 

its position against the reunification process. As a consequence, a Moldovan news website used this news, 

ÓÔÁÔÉÎÇ ÔÈÁÔ ÔÈÅ ÐÏÐÕÌÁÔÉÏÎ ÏÆ 54! 'ÁÇÁÕÚÉÁ Ȱare ready to bear ÁÒÍÓ ÁÎÄ ÆÉÇÈÔ ×ÉÔÈ ÔÈÅ -ÏÌÄÏÖÁÎÓȱ and called 

ÔÈÅÍ ȰÓÅÐÁÒÁÔÉÓÔÓȱ ÁÎÄ ȰÁÇÇÒÅÓÓÏÒÓȱȢ  

A respondent has identified this information to be manipulative ÂÙ ÏÂÓÅÒÖÉÎÇ ÉÔÓ ÃÏÎÓÅÑÕÅÎÃÅÓȡ ȰI noticed that 

many people become the product of manipulationȱȢ And another person added that he/she is aware of the 

manipulation intention of some news, because media sources are not independent and promote the image of 

their owners: Ȱmass media can raise to the stars, and then let you fall downȱȢ At the same time, a respondent 

ÓÈÁÒÅÄ ÈÉÓȾÈÅÒ ÏÐÉÎÉÏÎ ÔÈÁÔ Ȱmass media sources represent the fourth power in a state and that media sources 

can be used to manipulate ÐÅÏÐÌÅ ÉÎ ÄÉÆÆÅÒÅÎÔ ×ÁÙÓȱȢ Moreover, he stated that a person can be unaware of the 

fact that is being manipulated, and in the end each person is the outcome of the information ÔÈÅÙ ÃÏÎÓÕÍÅȡ Ȱif 

you consume something it means this is what you are. )Æ ÙÏÕ ÃÏÎÓÕÍÅ ÍÁÓÓ ÍÅÄÉÁȟ ÙÏÕ ÁÒÅ ÍÁÓÓ ÍÅÄÉÁȱȢ In this 

sense another participant compared society to ȰÁ spongeȱ ×ÈÉÃÈ ÁÂÓÏÒÂÓ ȰÔÈÅ ÓÏÌÕÔÉÏÎ ÐÏÕÒÅÄȱ by the media. 

Also, another person mentioned that he identifies news manipulating the public opinion when reading 

information which is ȰÔÏÏ ÓÕÒÒÅÁÌ ÁÎÄ ÔÏÏ ÅÍÂÅÌÌÉÓÈÅÄȱȢ   

Participants to the discussions have listed various factors which make them believe that most news from 

Moldova aim to manipulateȢ 2ÅÓÐÅÃÔÉÖÅÌÙȟ ÔÈÅ ÆÏÌÌÏ×ÉÎÇ ÉÄÅÁ ×ÁÓ ÓÈÁÒÅÄȡ Ȱany news should inform the public, 
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ÂÕÔ ÉÎ ÆÁÃÔȟ ÉÔ ÍÉÓÉÎÆÏÒÍÓ ÉÔȟ ÂÅÃÁÕÓÅ ÅÁÃÈ ÉÎÆÏÒÍÁÔÉÏÎ ÉÓ ÐÁÉÄ ÆÏÒȱȢ At the same time, a participant stated that 

manipulating news are focused on certain categories ÁÓ Ȱpersons without higher education and with a more 

ÌÉÍÉÔÅÄ ÈÏÒÉÚÏÎ ÏÆ ËÎÏ×ÌÅÄÇÅȱȟ ÁÓ ×ÅÌÌ ÁÓ ÐÅÎÓÉÏÎÅÒÓ ×ÈÏ ÁÒÅ ÍÏÒÅ Ȱnostalgic and easier to manipulateȱȢ And a 

respondent emphasized the fact that the ÐÏÐÕÌÁÔÉÏÎ ×ÁÎÔÓ ÔÏ ÓÅÅ ȰÖÉÃÔÉÍÓȱȟ ÔÏ ÓÅÅ ÈÏ× ȰÊÕÓÔÉÃÅ ÉÓ ÄÏÎÅȱ and, as 

a result media sources focus on criticizing ÓÐÅÃÉÆÉÃ ÐÏÌÉÔÉÃÉÁÎÓȡ ȰÈÏ× ÔÈÅÙ ÁÃÔȟ ÈÏ× ÔÈÅÙ ÌÅÁÄȟ ×ÈÅÒÅ ÔÈÅÙ ÖÁÃÁÔÉÏÎȱȢ 

Respectively, on one hand, the information about that politician is clarified, and on the other it generates more 

hatred and frustration in the population. 

Several respondents consider that identifying information which manipulates or misinforms represents an 

ÉÍÐÏÒÔÁÎÔ ÓËÉÌÌ ÆÏÒ -ÏÌÄÏÖÁÎÓȟ ÆÏÒ ÔÈÅ ÐÏÐÕÌÁÔÉÏÎ ȰÎÏÔ ÔÏ ÌÉÖÅ Á ÌÉÅȱȟ to be more aware who they elect, in order 

ÔÏ ÁÖÏÉÄ ÂÌÁÍÉÎÇ ÏÔÈÅÒÓ ÆÏÒ ÔÈÅ ȰÃÏÎÄÉÔÉÏÎÓ ÔÈÅÙ ÁÒÅ ÆÏÒÃÅÄ ÔÏ ÌÉÖÅ ÉÎȱȢ However, the majority of participants 

believe that Moldovans have built capacities in determining news which will manipulate.  

The participants to the discussion understand the teÒÍ ȰÍÉÓÉÎÆÏÒÍÁÔÉÏÎȱ ÁÓ meaning being pushed into the 

wrong direction; the practice of disseminating succinctly information through a single source, about a fact 

which did not occur, to lie to the population; ȰÉÎÃÏÒÒÅÃÔ ÉÎÆÏÒÍÁÔÉÏÎȱȠ ȰÌÙÉÎÇȱȠ ȰÅÒÒÏÒȱȢ At the same time, it was 

ÓÔÁÔÅÄ ÔÈÁÔ ÍÉÓÉÎÆÏÒÍÁÔÉÏÎ ÉÓ Á ÍÉÌÉÔÁÒÙ ÔÅÒÍ ÁÎÄ ÁÉÍÓ ÁÔ ȰÍÉÓÌÅÁÄÉÎÇ ÔÈÅ ÁÄÖÅÒÓÁÒÙȱȢ The majority of 

participants from Comrat have the same understanding of misinformation ɀ fake news and propaganda. They 

believe that these three phenomena are correlated, and the goal of misinformation is to mislead. 

4ÈÅ ÒÅÓÐÏÎÄÅÎÔÓ ÄÅÓÃÒÉÂÅ ÔÈÅ ÔÅÒÍ ȰÄÉÓÔÒÁÃÔÉÎÇ ÐÕÂÌÉÃȭÓ ÁÔÔÅÎÔÉÏÎȱ ÁÓ ÄÉÓÔÒÁÃÔÉÎÇ attention from important 

ÅÖÅÎÔÓ ÂÙ ÂÒÏÁÄÃÁÓÔÉÎÇ ÅÓÐÅÃÉÁÌÌÙ ÇÏÏÄ ÄÅÅÄÓȡ Ȱthey distract our attention with other news, for example, if 

something occurs they distract our attention by [broadcasting information] about the gifts they allegedly gave or 

a home for elderly they ÏÐÅÎÅÄȱȠ ȰÓÕÐÐÒÅÓÓÉÎÇ ÉÍÐÏÒÔÁÎÔ ÎÅ×Ó ÔÈÒÏÕÇÈ ÁÇÉÔÁÔÉÏÎ ÁÎd aggressive promotion of 

another less significant news to distract the publicȭÓ attention from the ÔÒÕÌÙ ÉÍÐÏÒÔÁÎÔ ÅÖÅÎÔÓȱȢ On the other hand, 

the stakeholders engage in more serious ÁÃÔÉÏÎÓȟ ÁÂÏÕÔ ×ÈÉÃÈ ÖÅÒÙ ÌÉÍÉÔÅÄ ÉÎÆÏÒÍÁÔÉÏÎ ÉÓ ÄÉÓÃÌÏÓÅÄȢ ȰThis is an 

ÉÍÐÏÒÔÁÎÔ ÅÖÅÎÔ ÁÎÄ ÓÏÍÅÔÈÉÎÇ ÅÌÓÅ ÉÓ ÕÓÅÄ ÔÏ ÄÉÓÔÒÁÃÔ ɍÏÕÒɎ ÁÔÔÅÎÔÉÏÎȟ ×ÉÔÈ Á ÄÉÆÆÅÒÅÎÔ ÅÖÅÎÔȱȢ Also, the notion 

ȰÄÉÓÔÒÁÃÔÉÎÇ ÐÕÂÌÉÃ ÁÔÔÅÎÔÉÏÎȱ was associated with: promotion and exaggeration of irrelevant news; spreading 

fake news; disseminating [the same] information for a long period of time. And a person stated that, often times, 

46 ÃÏÖÅÒÁÇÅÓ ÒÅÐÒÅÓÅÎÔ ȰÁÎ ÅÌÅÍÅÎÔ ÏÆ ÄÉÓÔÒÁÃÔÉÎÇ ÁÔÔÅÎÔÉÏÎ ÆÒÏÍ ÍÏÒÅ ÉÍÐÏÒÔÁÎÔ ÎÅ×Óȱȟ which are only 

mentioned in the line running at the bottom of the screen.  

A participant ÔÏ ÔÈÅ ÄÉÓÃÕÓÓÉÏÎ ÂÅÌÉÅÖÅÓ ÔÈÁÔ ÐÏÌÉÔÉÃÁÌ ÐÁÒÔÉÅÓȭ ÐÒÁÃÔÉÃÅ ÏÆ organising ÃÏÎÃÅÒÔÓ Ȱto entertain the 

ÐÕÂÌÉÃȱ aim to actually distract the attention from real problems the population is confronted with, the solution 

of which should be the task of the elected officials in power.  

Several persons mentioned during the discussion that the goal of the misinformation phenomena and public 

attention distractions ÉÓ ÔÏ ȰÈÉÄÅ ÔÈÅ ÔÒÕÔÈȱȢ This is the focus of the government and of political parties. At the 

same time, a respondent added that banks, too, use fake information when they inform about the fact that they 

made several donations. 

Participants have provided a few example of news meant to distract public attention:  

Á information about the theft of the billion; 
Á news about the Syrian conflict broadcasted by Russian news reports in order to divert attention from the 

conflict in Ukraine; 
Á more severe crises from Syria and other African countries broadcasted during the Moldovan newscast to 

divert attention from local problemsȟ Ȱwe forget that we live in Moldova and focus on other issuesȱȠ 
Á concerts organised by politicians, as Vlad Plahotniuc, featuring artists from Russia, e.g. Filip Kirkorov, while 

parts of the population were demonstrating in Chisinau; 
Á ÓÃÒÅÅÎÉÎÇ Á ÆÉÌÍ ÁÂÏÕÔ ÔÈÅ ÈÉÓÔÏÒÙ ÏÆ -ÏÌÄÏÖÁ ÏÎ ȰIgor $ÏÄÏÎȭÓȱ TV station, on the day when the march for 

reunification was organised; 
Á the practice of the Parliament to take decisions ȵduring the nightȱȟ and on the following morning the 

newscasts ×ÅÒÅ ÂÒÏÁÄÃÁÓÔÉÎÇ ÎÅ×Ó ÁÂÏÕÔ ȰÆÉÒÅÓȟ ÁÃÃÉÄÅÎÔÓȱ, etc.; 
Á the reports of the Ukrainian conflict stakeholders about the fact that military forces were evacuated, but, 

in reality, they were present at the border.  
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At the same time, participants from Comrat have encountered difficulties in providing examples about cases of 

distracting public attention in the Gagauz region or from the Republic of Moldova. 

A person stated that the rural area population is facing more misinformation  as they have access only to a 

handful of TV stations, e.g. Prime, Moldova1 and are unaware they are being manipulated through these 

ÓÏÕÒÃÅÓȡ ȰÔÈÅÙ ÂÅÌÉÅÖÅ ÔÈÁÔ ÔÈÉÎÇÓ ÁÒÅ ÉÎÄÅÅÄ ÇÏÉÎÇ ×ÅÌÌȣ ÔÈÁÔ ÔÈÅÙ ×ÉÌÌ ÇÅÔ ÔÈÅÉÒ ÐÅÎÓÉÏÎ ÁÎÄ ÓÏ ÆÏÒÔÈȱȢ 

2.2. The level of information regarding the  terms ȵpropagandaȱ and ȵfake 
newsȱ  

Figure  2.2.1: 4ÈÅ ÐÅÒÃÅÎÔÁÇÅ ÏÆ ÐÅÒÓÏÎÓ ÓÔÁÔÉÎÇ ÔÈÅÙ ËÎÏ× ÔÈÅ ÔÅÒÍ ȰÆÁËÅ ÎÅ×ÓȱȢ ȱQ28. $Ï ÙÏÕ ËÎÏ× ×ÈÁÔ ȣȢ 

isȩȱȟ .Є υχωχ 

 

Generally, 53% of respondents state they know what fake news  is. 66% of respondents aged 36-45 indicated 

ÔÈÁÔ ÔÈÅ ÔÅÒÍ ȰÆÁËÅ ÎÅ×Óȱ ÉÓ ËÎÏ×Î ÔÏ ÔÈÅÍȢ !Ô ÔÈÅ ÓÁÍÅ ÔÉÍÅȟ ÔÈÅ ÓÁÍÅ ÐÅÒÃÅÎÔÁÇÅ ÏÆ ÒÅÓÐÏÎÄÅÎÔÓ ×ÉÔÈ 

ÓÅÃÏÎÄÁÒÙȾÐÒÉÍÁÒÙ ÅÄÕÃÁÔÉÏÎ ÓÔÁÔÅÄ ÔÈÅÙ ÄÏÎȭÔ ËÎÏ× ×ÈÁÔ ȰÆÁËÅ ÎÅ×Óȱ ÒÅÐÒÅÓÅÎÔs (Annex 2.2.1). The 

population from the South region, by less than 10 % (56%), ÁÌÓÏ ÄÏÅÓ ÎÏÔ ËÎÏ× ×ÈÁÔ ȰÆÁËÅ ÎÅ×Óȱ is. More 

respondents from the urban area (61%) and the Romanian speaking population (72%) compared to rural area 

respondents (46%) and the Russian speaking population (48%) believe that they know what fake news 

represents. 

Figure 2.2.2: 4ÈÅ ÐÅÒÃÅÐÔÉÏÎ ÏÆ ÔÈÅ ÒÅÓÐÏÎÄÅÎÔÓ ÁÂÏÕÔ ÔÈÅ ÆÁËÅ ÎÅ×Ó ÃÏÎÃÅÐÔȡ ȰQ29. To what extent do you 

ÁÇÒÅÅ ÏÒ ÄÉÓÁÇÒÅÅ ÔÈÁÔ ÔÈÅ ÆÏÌÌÏ×ÉÎÇ ÓÔÁÔÅÍÅÎÔÓ ÄÅÓÃÒÉÂÅ ÆÁËÅ ÎÅ×Óȩ Ȱ, N=714 

 

)Î ÏÒÄÅÒ ÔÏ ÁÎÁÌÙÓÅ ÔÈÅ ÌÅÖÅÌ ÏÆ ÉÎÆÏÒÍÁÔÉÏÎ ÒÅÇÁÒÄÉÎÇ ÔÈÅ ÓÉÇÎÉÆÉÃÁÎÃÅ ÏÆ ÔÈÅ ÔÅÒÍ ȰÆÁËÅ ÎÅ×Óȱȟ ÒÅÓÐÏÎÄÅÎÔÓ 

were offered a list of statements and they were invited to assess the extent to which they consider the 

respective statements to describe fake news. Most of them, 90% of respondents, associate fake news with the 

situations in which journalists pass untrue information for truthful  on purpose.  

$ÕÒÉÎÇ ÔÈÅ ÆÏÃÕÓ ÇÒÏÕÐÓȟ ÐÁÒÔÉÃÉÐÁÎÔÓ ÓÔÁÔÅÄ ÔÈÅÙ ÕÎÄÅÒÓÔÁÎÄ ȰÆÁËÅ ÎÅ×Óȱ ÔÏ ÂÅ Á: 

Á lie Ȱan untrue piece of ÎÅ×Óȱ ÁÎÄ Ȱ×ÈÉÃÈ ÉÓ ÎÏÔ ÃÏÒÒÅÃÔȱȟ ȰÁ part of the truth is taken out and around it a major 
lie is developed, as one finds ÉÔ ÈÁÒÄ ÔÏ ÕÎÄÅÒÓÔÁÎÄ ×ÈÁÔ ÉÓ Á ÌÉÅȟ ×ÈÁÔ ÉÓ ÆÁËÅ ÁÎÄ ×ÈÁÔ ÉÓ ÔÒÕÅȱȠ 

Á ÕÎÔÒÕÅ ÉÎÆÏÒÍÁÔÉÏÎ ÏÒ ȰÍÉØÅÄ ×ÉÔÈ ÔÈÅ ÔÒÕÔÈȱȠ 

Á new information; 
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Á an ÉÎÃÏÒÒÅÃÔ ÔÏÐÉÃ ȰÉÎÃÏÒÒÅÃÔ ÉÎÆÏÒÍÁÔÉÏÎȱȠ 

Á simulation; 

Á lack of arguments; 

Á lack of originality; 

Á the presence of the fact, but a false interpretation; 

Á the use of data for misinformation; 

Á making news on demand with a hidden aim; 

Á Ȱthe falsification of certain ÅØÔÅÒÎÁÌ ÎÅ×Ó ÏÒ ÔÈÅ ÉÎÖÅÎÔÏÒÙ ÏÆ ÉÎÅØÉÓÔÅÎÔ ÎÅ×ÓȱȠ 

Á ȰÄÉÓÔÏÒÔÅÄ ÎÅ×Óȱȟ  

Á Senseless information, based only on limited facts. 

4Ï ÔÈÉÓ ÓÕÂÊÅÃÔȟ ÏÎÅ ÏÆ ÔÈÅ ÒÅÓÐÏÎÄÅÎÔÓ ÁÄÄÅÄ ÔÈÁÔ Ȱfake news is in between two extremes, subjective or objective. 

If news too subjective, these is fake news, it reports about ÓÏÍÅÔÈÉÎÇ ÄÕÂÉÏÕÓȱȢ 

Respondents believe that the goals of fake news are: 

Á ȵmisleading the publicȱȠ 

Á ȵÄÉÓÔÒÁÃÔÉÎÇ ÔÈÅÉÒ ÁÔÔÅÎÔÉÏÎ ÆÒÏÍ ÒÅÁÌÉÔÙȱ, ȰÄÉÓÔÒÁÃÔÉÎÇ ÔÈÅÉÒ ÁÔÔÅÎÔÉÏÎ ÆÒÏÍ Á ÇÌÏÂÁÌȟ ÍÏÒÅ ÉÍÐÏÒÔÁÎÔ ÉÓÓÕÅȱȠ 

Á ȵinducing fearȱȠ  

Á ȵgaining powerȱȢ 

At the same time, some respondents believe that fake news are created to boost the PR of celebrities or 

politicians and is quickly disseminated through all possible channels. A person noted that information sources 

disseminate a big share of negative news ɀ about accidents, homicides, etc. to frighten the population, and the 

real problems the republic is confronted with remain unreported.  

Among the features of fake news were listed the following:  

Á attractive title ; 

Á superficiality and subjectivity of the news; 

Á ȰÆÏÃÕÓÅÓ ÏÎ ÔÈÅ ÅØÔÒÅÍÅÓȟ ÈÉÇÈÌÙ ÐÏÓÉÔÉÖÅ ÏÒ ÎÅÇÁÔÉÖÅȟ ÂÏÔÈ ÁÒÅ ÎÅÖÅÒ ÒÅÐÏÒÔÅÄ ÏÎȱȠ 

Á facts and reported ÉÎÆÏÒÍÁÔÉÏÎ ÄÏÎȭÔ ÍÁÔÃÈȠ 

Á ȰÁ ÎÅ×Ó ÔÅÍÐÌÁÔÅ ÉÓ ÕÓÅÄ ÔÏ ×ÒÉÔÅ ÔÈÅ ÎÅ×ÓȱȠ 

Á words are eliminated or changed to create a new sense. 

To detect fake news, participants pay attention to the author of the article and to the primary source, because 

ÓÕÃÈ ÎÅ×Ó ÐÏÐ ÕÐ ȰÆÏÒ ÈÁÌÆ ÁÎ ÈÏÕÒȱȟ and then they vanish. At the same time, respondents pay attention to the 

authority of the source and the suspicions it generates.  

However, several respondents have met difficulties in listing the criteria they use to detect fake news, 

ÅÍÐÈÁÓÉÚÉÎÇ ÔÈÁÔ ÔÈÅÙ ÓÔÉÌÌ ÄÏÎȭÔ ËÎÏ× ÈÏ× ÔÏ ÄÉÓÔÉÎÇÕÉÓÈ ÆÁËÅ ÎÅ×Ó ÆÒÏÍ ÒÅÁÌ ÎÅ×Óȡ Ȱ×Å ÄÏÎȭÔ ÒÅÁÌÌÙ ËÎÏ× ÈÏ× 

ÔÏ ÄÉÓÔÉÎÇÕÉÓÈ ÆÁËÅ ÎÅ×Óȟ ÂÅÃÁÕÓÅ ×Å ÄÏÎȭÔ ÓÅÅ it daily, each ÔÉÍÅȟ ÁÎÄ ×Å ÃÏÕÌÄÎȭÔ ÃÏÍÐÁÒÅ themȱȢ Another 

ÒÅÓÐÏÎÄÅÎÔ ÍÅÎÔÉÏÎÅÄ ÔÈÁÔ Ȱwe might think is real, but by the end of the year wÅ ÈÅÁÒ ÔÈÁÔ ÁÃÔÕÁÌÌÙ ÉÔ ÉÓ ÆÁËÅȱȢ 

The persons present at the discussion stated that they often come across fake news in the mass media from the 

Republic of Moldova, ȰÁ ÆÅ× ÐÅÒ ×ÅÅËȱȢ Also, respondents mentioned they know about specialized websites 

which focus on creating and disseminating fake news. In this sense, the following fake news sources were 
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mentioned: moldovanews.md, moldovadream.md and Facebook ɀ as a platform of spreading this type of news. 

At the same time, respondents believe that more bloggers and internet users are involved in the creation and 

dissemination of fake information. Thus, the assessment of the respondents is that fake news amounts to 50% 

of all news they come across.  

Respondents provided several news examples they consider to be fake: 

Á the case of schools being closed down in rural areas, where children are forced to walk 4 km to school: 

ȰÔÈÅÙ ÃÌÏÓÅÄ ÄÏ×Î Á ÓÃÈÏÏÌȟ ÁÎÄ ÔÈÅ ÎÅØÔ ÓÃÈÏÏÌ ÉÓ ψ ËÍ Á×ÁÙȱȟ and authorities state that there are no financial 

ÒÅÓÏÕÒÃÅÓ ÔÏ ÔÒÁÎÓÐÏÒÔ ÃÈÉÌÄÒÅÎȡ Ȱand show that there is no money for transportation, and where could a 

parent, earning only 1000 MDL, take money from ÔÏ ÐÕÒÃÈÁÓÅ ÓÅÖÅÒÁÌ ÐÁÉÒÓ ÏÆ ÓÈÏÅÓ ÆÏÒ ÔÈÉÓ ÐÕÒÐÏÓÅȩȱȠ 

Á ÔÈÅ ÃÁÓÅ ÏÆ ÔÈÅ ÊÕÓÔÉÃÅ ÒÅÆÏÒÍ ÉÓ ÏÆÔÅÎ Á ÓÕÂÊÅÃÔ ÏÆ ÆÁËÅ ÎÅ×Óȡ Ȱrelated to the justice reform there is often news 

[broadcasts], they say they did this and that, but then ÃÏÕÒÔÈÏÕÓÅÓ ÁÒÅ ÍÅÒÇÅÄ ÁÇÁÉÎȱȠ 

Á the promise of president Igor Dodon: ȰDodon promised ÅÁÒÌÙ ÅÌÅÃÔÉÏÎÓȢ !ÎÄ ×Å ÓÔÉÌÌ ÄÏÎȭÔ ÈÁÖÅ ÔÈÅÍȱȠ 

Á ÔÈÅ ÄÅÁÔÈ ÏÆ )ÏÎ 3ÕÒÕÃÅÁÎÕȡ Ȱ I realized that this was not true, but I still thought [to myself]: ÌÅÔȭÓ ÒÅÁÄ ÉÔȱȠ 

Á the accusation of the American president, D. Trump, against the Russian Federation regarding shooting 

down a plane over Donbass only half an hour after the plane crash, without any investigation being carried 

through; 

Á the accusation against president V. Putin for poisoning citizens from the United Kingdom; 

Á information about an asteroid fall; 

Á the apocalypse of 2000; 

Á news about the average salary of 4000 MDL; 

Á news about the 30.000 Syrians;  

Á the rumour ÁÂÏÕÔ 2ÅÎÁÔÏ 5ÓÁÔÉÉȭÓ ÍÁÒÒÉÁÇÅ ÔÏ Maia Sandu; 

Á news about the death of Sylvester Stallone; 

Á news about the plane crash, where each information source had its own view about the cause of the crash 

and who the culprit isȡ Ȱsome were ÓÁÙÉÎÇ ÔÈÁÔ ÉÔ ÉÓ ÔÈÅ 2ÕÓÓÉÁÎ &ÅÄÅÒÁÔÉÏÎȟ ÏÔÈÅÒÓ ÔÈÁÔ 5ËÒÁÉÎÅ ÉÓ ÉÎÖÏÌÖÅÄȱȢ 

To this topic, someone mentioned the news regarding the Kemorovo fire, when fake news about the number of 

victims were disseminated. Another respondent stated that news about this fire were distorted and had a 

propagandistic flavour.  Also, it was stated that in case of some tragedies, though most sources share the same 

information, the details of the incidents are falsified, to avoid creating pain in society.  

Asked about the news on 30.000 Syrians, respondents replied that they did not believe this information to start 

with, because they believed that this is an impossible mission and too detached froÍ ÒÅÁÌÉÔÙȡ ȰIt was 

ÉÍÍÅÄÉÁÔÅÌÙ ÃÌÅÁÒ ÔÈÁÔ ÉÔ ÉÓ ÆÁËÅȢ "ÅÃÁÕÓÅ ÔÈÅÙ ÃÁÎÎÏÔ ÂÒÉÎÇ ÔÈÅÍȱȢ !ÌÓÏȟ ÔÈÅ ÎÅ×Ó ÓÅÅÍÅÄ ÔÏ ÂÅ Ȱtoo much out 

ÔÈÅÒÅȱ to be credible. Moreover, a participant mentioned that through this news the counterparts were trying 

to slander Maia Sandu and put her in a bad light.  

!ÃÃÏÒÄÉÎÇ ÔÏ ÏÎÅ ÏÆ ÔÈÅ ÒÅÓÐÏÎÄÅÎÔÓȟ ȰTV stations work to promote their image and often times are quick to post 

information which is not verified to get more viewersȱȢ (Ï×ÅÖÅÒȟ ȰÎÏ ÏÎÅ ËÅÅÐÓ ÔÈÅÍ ÁÃÃÏÕÎÔÁÂÌÅ ÆÏÒ ÄÅÆÁÍÁÔÉÏÎȱȟ 

because they are protected by some politicians which use them sometimes for their own purposes. Participants 

ÓÔÁÔÅÄ ÔÈÁÔ ÔÈÅÙ ËÎÏ× ÍÏÒÅ ÏÒ ÌÅÓÓ ×ÈÉÃÈ ÓÏÕÒÃÅÓ ÁÒÅ Ï×ÎÅÄ ÂÙ ÐÏÌÉÔÉÃÉÁÎÓ ÁÎÄ ÔÈÅÒÅÆÏÒÅ ÄÏÎȭÔ ÔÒÕÓÔ them. Also, 

they have emphasized the fact that regardless of whether a source is owned or not by a politician, one can 

ÁÎÙ×ÁÙ ÎÏÔÉÃÅ ÉÆ ÔÈÁÔ ÓÏÕÒÃÅ ÓÕÐÐÏÒÔÓ ÔÈÅÍ ÂÙ ÐÒÏÍÏÔÉÎÇ ÐÏÓÉÔÉÖÅ ÉÎÆÏÒÍÁÔÉÏÎ ÁÂÏÕÔ ÔÈÅÍȡ ȰIn the end, there is 

a lot of propaganda in many cases. Maybe officially they are not owned by a politician, but somehow they are still 

ÉÎÆÌÕÅÎÃÉÎÇ ɍÔÈÁÔ ÓÏÕÒÃÅɎȱȢ The respondents stated that in such cases, knowing the reality and having news from 

other sources, they can identify the political affiliation of a media source. At the same time, most persons 
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ÐÒÅÓÅÎÔ ÁÔ ÔÈÅ ÄÉÓÃÕÓÓÉÏÎ ÓÔÁÔÅÄ ÔÈÁÔ ÔÈÅ ÍÏÓÔ ÃÏÎÔÒÁÄÉÃÔÏÒÙ ÎÅ×Ó ÁÒÅ ÒÅÌÁÔÅÄ ÔÏ ÔÈÅ ÐÏÌÉÔÉÃÁÌ ÆÉÅÌÄȡ ȰWhen 

someone dies or jumps out of the window, they repeat such information word by word. The majority of political 

news is ÆÁËÅȱȢ 

At the same time, more persons stated that it is easy for them to identify fake news and provided more 

ÁÒÇÕÍÅÎÔÓ ÔÏ ÔÈÉÓȢ 4ÈÕÓȟ ÓÏÍÅ ÐÁÒÔÉÃÉÐÁÎÔÓ ÓÔÁÔÅÄ ÔÈÁÔ Ȱfrom this perspective, there are more sources, we have 

the option of verifyingȱȟ ÁÎÄ ÍÏÒÅ ÐÅÒÓÏÎÓ ÅÍÐÈÁÓÉÚÅÄ ÔÈÁÔ ȰÉÔ ÉÓ ÉÍÐÏÓÓÉÂÌÅ ÆÏÒ ÁÌÌ ÍÅÄÉÁ ÓÏÕÒÃÅÓ ÔÏ ÂÅ ÌÙÉÎÇȱȢ 

Another respondent stated that critical thinking helps him detect fake news and provided an example: 

ȰÍÏÌÄÏÖÅÎÅĦÔÉȢÍÄ ɀ everything is funny on this websitÅ ÁÎÄ ÙÏÕ ËÎÏ× ÉÔ ÒÉÇÈÔ Á×ÁÙ ÉÔ ÉÓ ÆÁËÅ ÎÅ×ÓȱȢ  At the same 

ÔÉÍÅȟ Á ÔÈÉÒÄ ÒÅÓÐÏÎÄÅÎÔ ÍÅÎÔÉÏÎÅÄ ÔÈÁÔ ÁÎÁÌÙÔÉÃÁÌ ÐÒÏÇÒÁÍÓ ÈÅÌÐ ÈÅÒ ÉÄÅÎÔÉÆÙ ÆÁËÅ ÎÅ×ÓȢ ȰThey analyse things 

very well at Ora de Ras. At the first sight you might think this is just news on TV and you think it is something 

positive, but when they show it [on this programme] I understand that in reality is [all about] how they present 

ÉÔȱȢ Some persons emphasized that any news has to be verified and the reputation of the journalist plays an 

important role in identifying ÆÁËÅ ÉÎÆÏÒÍÁÔÉÏÎȡ Ȱif he is professional and has a good image in society, he will 

ÄÅÆÉÎÉÔÅÌÙ ÍÁËÅ ÔÒÕÔÈÆÕÌ ÎÅ×Óȱȟ compared to another journalist accompanies ÂÙ ȰÄÕÂÉÏÕÓ ÃÈÁÒÁÃÔÅÒÓȱȢ Also, the 

idea that the ability to identify fake news comes with experience was mentioned, once you understand the 

ÉÍÐÏÒÔÁÎÃÅ ÏÆ ÖÅÒÉÆÙÉÎÇ ÉÎÆÏÒÍÁÔÉÏÎ ÁÎÄ ÆÉÎÄ ÔÈÅ ÐÒÉÍÁÒÙ ÓÏÕÒÃÅȡ Ȱwe have learned already to verify news and 

to identify its ÐÒÉÍÁÒÙ ÓÏÕÒÃÅȱȢ However, it was also emphasized that a citizen is motivated to look for more 

ÄÅÔÁÉÌÓ ÏÎÌÙ ×ÈÅÎ ÎÅ×Ó ÒÅÆÅÒÓ ÔÏ ÁÎ ÁÒÅÁ ÔÈÅÙ ÁÒÅ ÄÉÒÅÃÔÌÙ ÌÉÎËÅÄ ÔÏȡ Ȱyou will look for information if you are truly 

iÎÔÅÒÅÓÔÅÄ ÉÎ ÔÈÉÓ ÆÉÅÌÄȱȢ To detect if a news is fake or not, several persons pay attention to the websites which 

promote it. Also, respondents mentioned the practice of discussing the news among friends to verify if it is 

truth ful or not. More participants emphasized the role of social networks in distributing fake news.  

Those who believe that detecting fake news is difficult identified several reasons. One of the participants stated 

ÔÈÁÔ ȰÉÔ ÉÓ ÈÁÒÄ ÔÏ ÓÁÙ ÉÆ ÔÈÅ ÉÎÆÏÒÍÁÔÉÏÎ ÉÓ ÒÅÁÌ ÏÒ ÆÁËÅȱȟ especially ÓÉÎÃÅ ÙÏÕ ÄÏÎȭÔ ËÎÏ× ÉÆ ÔÈÉÓ ÈÁÓ ÒÅÁÌÌÙ ÏÃÃÕÒÒÅÄ 

or was intentionally set up. In this sense, he added that he is not 100% sure of any news and uses the method 

of comparing sources to determine the truthful  character of information. More respondents justified their 

position by stating that currently, information needs to be verified, analysed, because some sources are 

changing daily their news: ȰIt  ÉÓ ÈÁÒÄȟ ÙÏÕ ÄÏÎȭÔ ËÎÏ× ÉÆ ÔÈÅ ÎÅ×Ó ÉÓ ÆÁËÅ ÏÒ ÒÅÁÌȢ 9ÏÕ ÈÁÖÅ ÔÏ ÖÅÒÉÆÙȟ ÄÅÄÕÃÔ ÁÎÄ 

think it  ÔÈÒÏÕÇÈ ÙÏÕÒÓÅÌÆȱȢ Another respondent ÁÄÄÅÄ ÔÏ ÔÈÉÓ ÔÈÁÔȟ ÓÉÍÉÌÁÒÌÙȟ ÈÅ ÄÏÅÓÎȭÔ ÔÒÕÓÔ ÔÈÅ ÉÎÆÏÒÍÁÔÉÏÎ ÈÅ 

reads, and for this reason he checks several sources, including blogs and forums where the community 

discusses the news - and this is how he manages to ÈÁÖÅ ÈÉÓ Ȱown opinion ÁÂÏÕÔ ÔÈÅ ÓÉÔÕÁÔÉÏÎȱȢ At the same time, 

was mentioned the practice of some sources to disseminated shortened information on a certain subject. To 

ÔÈÉÓ ÔÏÐÉÃ ×ÁÓ ÍÅÎÔÉÏÎÅÄ ÔÈÅ ×ÉÓÈ ÔÏ ÈÁÖÅ ÁÃÃÅÓÓ ÔÏ ÒÅÁÌ ÁÎÄ ÍÏÒÅ ÄÅÔÁÉÌÅÄ ÎÅ×Óȡ Ȱin previous years they were 

ÐÕÂÌÉÓÈÉÎÇ ÉÎÖÅÓÔÉÇÁÔÉÏÎ ÁÒÔÉÃÌÅÓȟ ÂÕÔ ÎÏ× ÔÈÅÙ ÁÒÅ ÐÕÂÌÉÓÈÉÎÇ ÏÎÌÙ ÒÕÍÏÕÒÓȟ ×ÉÔÈÏÕÔ ÁÎÙ ÉÎÆÏÒÍÁÔÉÏÎÁÌ ÂÁÓÅȱȢ At 

the same time, several persons have mentioned the lack of time as the ÒÅÁÓÏÎ ×ÈÙ ÔÈÅÙ ÄÏÎȭÔ check different 

news sources. Also, some peÒÓÏÎÓ ÄÏÎȭÔ ÐÅÒÃÅÉÖÅ ÃÕÒÒÅÎÔ ÎÅ×Ó ÁÓ ÁÎ ÁÂÓÏÌÕÔÅ ÔÒÕÔÈȡ Ȱit is necessary for some 

ÔÉÍÅ ÔÏ ÐÁÓÓ ÆÏÒ ÍÅ ÔÏ ÕÎÄÅÒÓÔÁÎÄ ÉÆ ÔÈÅ ÎÅ×Ó ×ÁÓ ÒÅÁÌ ÏÒ ÎÏÔȱȢ Some respondents believe that it is hard to 

differentiate between fake and real messages, because there are is a lot of information shared from other sources 

than the media news sources. Additionally, a person noted that considering the widespread corruption in Moldova, 

ƛǘ ƛǎ ŀƭǎƻ ǇƻǎǎƛōƭŜ ŦƻǊ άinformation to be ǎƻƭŘέ and ǎƻƳŜ ƧƻǳǊƴŀƭƛǎǘǎ ǘƻ ōŜ ŎƻǊǊǳǇǘ ŀƴŘ άthe professionalism of a 

journalist can blind [mislead] ŜǾŜƴ ǘƘŜ Ƴƻǎǘ ƛƴǘŜƭƭƛƎŜƴǘ ǊŜŀŘŜǊέΦ In this context, a respondent listed the following 

ŜȄŀƳǇƭŜǎΥ άthe cases opened against R. Usatii and Dorin Chirtoaca, and others or even the billion theft, and especially 

ǿƘŀǘ ƛǎ ƭƛƴƪŜŘ ǘƻ ŎƻǊǊǳǇǘƛƻƴΣ ŎƘŀǊƎŜǎ ōǊƻǳƎƘǘ ǘƻ ǇŜǊǎƻƴǎέ as actions which one cannot be sure of whether they are 

real or fabricated by a political order. On the other hand, was mentioned the idea that the difference of opinions 

regarding a certain relevant subject for society confuses the public in the decision making process, and the example 

ǇǊƻǾƛŘŜŘ ƘŜǊŜ ǿŀǎ ǘƘŜ άƛƳƳǳƴƛȊŀǘƛƻƴ ƻŦ ŎƘƛƭŘǊŜƴέ ς which is supported by some sources and rejected by others.  

Respondents believe that the most difficult thing is to choose the source which informs objectively and 

correctly. Respectively, the majority of respondents mentioned they are used to go to the primary source to 

determine the truthfulness of news. In this sense, Publika and Jurnal TV stations were nominated and it was 

ÅÍÐÈÁÓÉÚÅÄ ÔÈÁÔ ÉÔ ÉÓ ÂÅÔÔÅÒ ×ÈÅÎ Ȱit can be ÄÅÍÏÎÓÔÒÁÔÅÄ ÔÈÒÏÕÇÈ ÆÁÃÔÓ ×ÈÁÔ ÔÈÅÙ ÓÁÙ ÏÎ 46ȱȢ 

!ÃÃÏÒÄÉÎÇ ÔÏ ÏÎÅ ÏÆ ÔÈÅ ÒÅÓÐÏÎÄÅÎÔÓȟ ÉÎÆÏÒÍÁÔÉÏÎ ÉÓ Á ȰÐÏ×ÅÒÆÕÌ ×ÅÁÐÏÎȱ used between countries, and the 

reader can understand how the politics of the country workÓ ÁÎÄ ÉÔÓ ÉÎÔÅÎÔÉÏÎ ÒÅÇÁÒÄÉÎÇ ÔÈÅ Ȱdirection it wants 
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to guide the population inȱȢ Thus, it was stated that knowing the type of relationship which exists between 

countries, as for example the political conflict between USA and the Russian Federation, facilitates the 

differentiation a citizen makes between news which is real and which are intentionally  fabricated. Also, a 

ÒÅÓÐÏÎÄÅÎÔ ÁÄÄÅÄȡ Ȱeach country and each news channel turn ÔÈÉÎÇÓ ÔÏ ÔÈÅÉÒ ÁÄÖÁÎÔÁÇÅȱȢ In this context the war 

in Syria was mentioned, which is analysed by the media in the context of the USA ɀ Russian Federation conflict, 

and there is no source presenting the position of Syrian citizens or domestic information [from Syria]. Thus, it 

ÉÓ ÎÏÔ ÃÌÅÁÒ Ȱ×ÈÅÒÅ ÔÈÅ ×ÁÒ ÔÁËÅÓ ÐÌÁÃÅȱ and whÏ ÉÓ ÆÉÇÈÔÉÎÇ ÉÔ Ȱis it between the USA and Russia, or Syria and the 

53!ȱȢ  

Figure 2.2.3: The percentage of persons who state they know the ÔÅÒÍ ȰÐÒÏÐÁÇÁÎÄÁ in mass mediaȱȢ ȱQ28. Do 

you know ×ÈÁÔȣȢ ÉÓȩȱȟ .Є υχωχ 

 

According to the survey results, it can be observed that 34% of interviewees state they know what propaganda 

in the mass media is. 43% of respondents aged 26 to 35 years and the same percentage from the 36-45 age 

ÇÒÏÕÐ ÓÔÁÔÅÄ ÔÈÁÔ ÔÈÅ ÔÅÒÍ ȰÐÒÏÐÁÇÁÎÄÁ ÉÎ ÔÈÅ ÍÁÓÓ ÍÅÄÉÁȱ ÉÓ ËÎÏ×Î ÔÏ ÔÈÅÍȢ 4ÈÅ ÒÁÔÅ ÏÆ persons knowing 

about this term is ascending and is directly proportional with the level of education: 85% of the interviewees 

×ÉÔÈ ÓÅÃÏÎÄÁÒÙȾÐÒÉÍÁÒÙ ÅÄÕÃÁÔÉÏÎ ÂÁÃËÇÒÏÕÎÄ ÄÏÎȭÔ ËÎÏ× ÔÈÉÓ ÔÅÒÍȟ ÃÏÍÐÁÒÅÄ ÔÏ σψϷ ÏÆ respondents with 

higher education (Annex 2.2.3). Approximately ÔÈÒÅÅ ÏÕÔ ÏÆ ÆÏÕÒ ÒÅÓÐÏÎÄÅÎÔÓ ÁÇÅÄ φυϹ ÄÏÎȭÔ ËÎÏ× ÔÈÅ ÔÅÒÍ 
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ÔÅÒÍ ȰÐÒÏÐÁÇÁÎÄÁ ÉÎ ÔÈÅ ÍÁÓÓ ÍÅÄÉÁȱ means. The same thing was indicated by 57% of the urban area 

respondents.  

Figure  2.2.4: The perception of respondents about the concept of news propagandaȢ ȰQ30. To what extent do 

you agree or disagree with the following statements which describe the news propaganda ÆÒÏÍ -ÏÌÄÏÖÁȩȱ, N=461 
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Similarly, to the question on fake news, in order to be able to assess the level of information on what the 

ÓÉÇÎÉÆÉÃÁÎÃÅ ÏÆ ÔÈÅ ÔÅÒÍ ȰÐÒÏÐÁÇÁÎÄÁ ÉÎ ÔÈÅ ÍÁÓÓ ÍÅÄÉÁȱ ÒÅÐÒÅÓÅÎÔÓȟ ÒÅÓÐÏÎÄÅÎÔÓ ×ere offered a list of 

statements and they were asked to assess the extent to which these statements describe propaganda. The 

ÍÁÊÏÒÉÔÙ ÏÆ ÒÅÓÐÏÎÄÅÎÔÓ ɉψψϷɊ ÁÎÓ×ÅÒÅÄ ȰÓÔÒÏÎÇÌÙ ÁÇÒÅÅȱ ÏÒ ȰÒÁÔÈÅÒ ÁÇÒÅÅȱ ÔÏ ÔÈÅ ÓÔÁÔÅÍÅÎÔ ×ÈÅÒÅ ÍÅÄÉÁ 

propaganda is associated ÔÏ ȰÐÏÌÉÔÉÃÁÌ ÎÅ×Ó ÁÉÍÉÎÇ ÔÏ ÃÈÁÎÇÅ ÏÐÉÎÉÏÎÓȟ ÁÔÔÉÔÕÄÅÓ ÁÎÄ behavioursȱȢ (ÉÇÈ 

peÒÃÅÎÔÁÇÅÓ ×ÅÒÅ ÒÅÇÉÓÔÅÒÅÄ ÁÌÓÏ ÆÏÒ Ȱnews propaganda is political news which promote only a single point of 

ÖÉÅ×ȱ (85%) ÁÎÄ Ȱnews propaganda is news which report only on the achievement of one single party or 

ÐÏÌÉÔÉÃÁÌ ÌÅÁÄÅÒȱ (82%). 

During the focus groupsȟ ÐÁÒÔÉÃÉÐÁÎÔÓ ÔÏ ÔÈÅ ÓÔÕÄÙ ÓÔÁÔÅÄ ÔÈÁÔ ÔÏ ÔÈÅÍ ÔÈÅ ÔÅÒÍ ȰÐÒÏÐÁÇÁÎÄÁȱ ÍÅÁÎÓȡ  

Á ÁÎ ÁÃÔÉÏÎ ÏÆ ÁÔÔÒÁÃÔÉÎÇ ÔÈÅ ÐÏÐÕÌÁÔÉÏÎ ÏÎ ÔÈÅ ÓÉÄÅ ÏÆ Á ÓÔÁËÅÈÏÌÄÅÒȡ Ȱto attract, so that people believe you and 
ÎÏÔ ÓÏÍÅÏÎÅ ÅÌÓÅȱȟ ȰÔÏ ÇÅÔ ÍÏÒÅ ÐÅÏÐÌÅ ÏÎ ÔÈÅÉÒ ÓÉÄÅȱȟ ȰÔÏ ÂÅ ÏÎ ÍÙ ÓÉÄÅȱȠ 

Á ÍÏÒÅ ÐÅÒÓÏÎÓȟ ÉÎÃÌÕÄÉÎÇ ÍÁÙÏÒÓȟ ÊÏÉÎÅÄ ÔÈÅ $ÅÍÏÃÒÁÔÉÃ 0ÁÒÔÙȡ Ȱwhat they did recently in the Democratic 
Party (PD): a lot of people decided to join the party. Mayors too, they left it [something else] behind and 
ÊÏÉÎÅÄȱȠ 

Á Ȱspreading information to manipulateȱȠ 

Á ÌÙÉÎÇ ÁÎÄ ÓÐÒÅÁÄÉÎÇ ÆÁÌÓÅ ɍÉÎÆÏÒÍÁÔÉÏÎɎȟ ȰÌÉÅÓȟ winningȱȠ 

Á ȰÉÎÆÏÒÍÁÔÉÏÎ ÒÅÐÅÁÔÅÄ ÓÅÖÅÒÁÌ ÔÉÍÅÓȱȠ 

Á ȰÐÒÏÍÏÔÉÎÇ ÁÎ ÉÄÅÁȱȟ ȰÐÒÏÍÏÔÉÎÇ ÁÎ ÉÎÔÅÒÅÓÔȱȟ a conclusion; 

Á ȰÍÉÓÌÅÁÄÉÎÇȱȠ 

Á ȰÁ ÓÕÂÊÅÃÔÉÖÅ ÁÓÓÅÓÓÍÅÎÔȱȠ 

Á ȰÁ ÐÏÓÉÔÉÏÎ ×ÈÉÃÈ ÆÏÌÌÏ×Ó ÔÈÅ ÉÎÔÅÒÅÓÔ ÏÆ Á ÓÍÁÌÌ ÇÒÏÕÐȱȠ 

Á ȰÁ ×ÁÙȟ Á ÍÅÔÈÏÄ ÕÓÅÄ ÔÏ ÃÒÅÁÔÅ ÏÐÉÎÉÏÎÓȟ ×ÈÉÃÈ ÃÏÕÌÄ ÈÁÖÅ Á ÐÏÓÉÔÉÖÅȟ ÁÓ ×ÅÌÌ ÁÓ Á ÎÅÇÁÔÉÖÅ ÓÉÄÅȱȠ 

Á ȰÍÁÓÓ ÄÉÓÓÅÍÉÎÁÔÉÏÎ ÏÆ information through all channelsȱȟ disseminating posters, newspapers on the street, 
ÅÓÐÅÃÉÁÌÌÙ ÔÏ ÐÒÏÍÏÔÅ Á ÐÏÌÉÔÉÃÁÌ ÐÁÒÔÙ ÏÒ ÃÁÎÄÉÄÁÔÅ ȰÔÏ ÖÏÔÅ ÆÏÒ ÓÏÍÅÏÎÅ ÉÎ ÐÁÒÔÉÃÕÌÁÒȱȠ 

Á creating the opinion of masses through pressure; 

Á orienting the opinion to a certain direction, and the example provided here was Ȱpropaganda related to a 
healthy life style, the fight against ÃÏÒÒÕÐÔÉÏÎ ×ÈÉÃÈ ÉÓ ÖÅÒÙ ÁÃÔÉÖÅ ÎÏ×ȱȠ 

Á propaganda is advertising, there is positive, as well as negative propaganda, it is unilateral and represents 
ÓÏÍÅÏÎÅȭÓ ÉÎÔÅÒÅÓÔȢ 

Most respondents associated propaganda with political advertising. Contradicting this view, a person stated 

ÔÈÁÔ ÐÒÏÐÁÇÁÎÄÁ ÍÅÁÎÓ Ȱdisseminatingȱ ÁÎÄ ÉÔ ÓÈÏÕÌÄ ÎÏÔ ÂÅ ÃÏÎÆÕÓÅÄ ×ÉÔÈ ÐÏÌÉÔÉÃÁÌ ÁÄÖÅÒÔÉÓÉÎÇȢ !ÎÄ ÁÎÏÔÈÅÒ 

ÐÁÒÔÉÃÉÐÁÎÔ ÓÔÁÔÅÄ ÔÈÁÔ ÁÄÖÅÒÔÉÓÉÎÇ ÏÒ ÐÒÏÍÏÔÉÎÇ Á ÃÁÍÐÁÉÇÎ ÉÓ ÁÌÓÏ ÐÒÏÐÁÇÁÎÄÁȡ Ȱwe are used to the term 

ÐÒÏÐÁÇÁÎÄÁ ÉÎ ÔÈÅ ÐÏÌÉÔÉÃÁÌ ÃÏÎÔÅØÔȱȢ ! ÒÅÓÐÏÎÄÅÎÔ ÁÄÄÅÄ ÔÈÁÔ Ȱin Moldova we have only propaganda of political 

ÉÄÅÁÓȱȢ A participant from Comrat gave an example in this sense, referring to the attempts to slander the current 

Bashcan [leader] of UTA Gagauzia - Irina Vlah, by promoting her inability to manage the region and the need to 

replace her by another candidate.  

Respondents differentiate between several types of propaganda: political, religious, social, ideological, image 

propaganda. In this context, a person stated that in the Republic of Moldova there are two categories of news: 

ȰÐÏÌÉÔÉÃÁÌ ÁÎÄ ÓÏÃÉÁÌȟ ÁÎÄ ÂÏÔÈ ÁÒÅ ÎÅÇÁÔÉÖÅȱȢ However, there are no news from other areas, as the technological 

or scientific ones. Respondents catalogued the broadcasting of information about the official visits of politicians 

as political propaganda actions. And a respondent stated that even cultural news has a propagandistic flavour 

to them and provided as example the case of the intense promotion of the national shirt ɀ Ȱiaȱȟ ÁÓ ÉÆ Ȱ×Å ÄÏÎȭÔ 

ËÎÏ× ÏÕÒ ÌÏÎÇ ÌÁÓÔÉÎÇ ÔÒÁÄÉÔÉÏÎÓȱȢ In this context, another person mentioned that it depends on the term which 

ÉÓ ÕÓÅÄȟ ÂÅÃÁÕÓÅȟ ÈÅȾÓÈÅ ÂÅÌÉÅÖÅÓȟ ÔÈÅ ×ÏÒÄ ȰÐÒÏÐÁÇÁÎÄÁ ÉÓ ÐÅÒÃÅÉÖÅÄ ÔÏ ÂÅ Á ÈÁÒÓÈ ÏÎÅȱȟ and its synonyms 

ȰÐÒÏÍÏÔÅȟ ÁÄÖÅÒÔÉÓÅȱ ÁÒÅ Ȱmore logical and loyalȱȢ Regarding religious propaganda, it was noticed that believers 

ÐÒÏÍÏÔÅ ÐÒÅÁÃÈÉÎÇȢ !ÎÄ ÁÎ ÅØÁÍÐÌÅ ÔÏ ÔÈÉÓ ÔÏÐÉÃ ×ÁÓ ÔÈÅ ȰJehovah 7ÉÔÎÅÓÓÅÓȱȟ ×ÈÉÃÈ ÁÒÅ ×ÉÄÅ ÓÐÒÅÁÄ ÁÎÄ ÆÏÃÕÓ 
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on disseminating information, attrÁÃÔ ÎÅ× ÍÅÍÂÅÒÓ ×ÈÏ Ȱ×ÏÕÌÄ ÁÃÔ ÁÓ ÔÈÅÙ ÄÏȱȢ According to one of the 

respondents, there is also an image propaganda, which was exemplified by the case of persons with different 

racial backgrounds, ÁÎÄ ÔÈÅ ÐÁÒÁÍÅÔÅÒÓ ÏÆ Á ×ÏÍÁÎȭÓ ÂÏÄÙȢ 4ÈÕÓȟ ÔÈÅ ÐÁÒÔÉÃÉÐÁÎÔ believes that currently the 

image of persons belonging to a different race is promoted too much, their participation at different summits, 

ÃÏÎÆÅÒÅÎÃÅÓȟ ÂÅÃÁÕÓÅȟ ÆÉÒÓÔ ÏÆ ÁÌÌȟ ÔÈÉÓ ÒÁÃÅ Ȱshould ÎÏÔ ÆÅÅÌ ÎÅÇÌÅÃÔÅÄ ÁÓ ÉÎ ÔÈÅ ÐÁÓÔȱȟ ÁÎÄ ÓÅÃÏÎÄÌÙȟ ÆÏÒ ÔÈÅ ÃÕÌÔÕral 

barriers to vanishȡ ȰÁÎÙ×ÁÙ ÔÈÅÒÅ ÉÓ ÎÏ ÓÕÒÐÒÉÓÅ ÉÆ ×Å ÍÅÅÔ ÓÏÍÅÏÎÅ belonging to a ÄÉÆÆÅÒÅÎÔ ÒÁÃÅ ÏÎ ÔÈÅ ÓÔÒÅÅÔȱȢ 

!ÎÄ ÒÅÇÁÒÄÉÎÇ ÔÈÅ ÐÁÒÁÍÅÔÅÒÓ ÏÆ Á ×ÏÍÁÎȭÓ ÂÏÄÙȟ ÃÕÒÒÅÎÔÌÙȟ ÔÈÅÒÅ ÉÓ ÁÎ ÉÎÔÅÎÓÅ ÐÒÏÍÏÔÉÏÎ ÏÆ ÖÏÌÕÐÔÕÏÕÓ 

shapes, compared to previous years, when preference was given to slenderer ÂÏÄÉÅÓȡ ȰHave you noticed, even 

Barbie dolls are more voluptuous now. In order to exclude the intimidation of persons of large sizes, and make 

them feel good next to slenderer ×ÏÍÅÎȱȢ Analysing political propaganda, a respondent stated that he notices it 

more in the promises made by the government and by the political candidates before elections, for example, 

referring to subjects as ÈÉÇÈÅÒ ÐÅÎÓÉÏÎÓȟ %ÕÒÏÐÅÁÎ ÉÎÔÅÇÒÁÔÉÏÎȡ Ȱthus they promote different reforms, but when 

they come to power ɀ ÔÈÅÙ ÄÏÎȭÔ ÆÕÌÆÉÌ ÔÈÅÍȱȢ  

A respondent stated that propaganda is neither positive, nor negative. The negative one aims to spread lies and 

is associated with the political field, and the positive one promotes social causes, charity actions, positive 

changes.  

Concerning the goals of propaganda, it was stated that, although we live in a democratic society, which expects 

ÐÌÕÒÁÌÉÓÍ ÏÆ ÏÐÉÎÉÏÎÓȟ Ȱthe governing power is the same, and is unilateralȱȟ it does not want to give in and creates 

ÔÈÅ ÏÐÉÎÉÏÎÓ ÏÆ ÔÈÅ ÐÏÐÕÌÁÔÉÏÎ ÔÈÒÏÕÇÈ ȰaniÍÁÌ ÉÎÓÔÉÎÃÔÓȱ as aggression, hunger, fear and hatred. Another 

respondent stated that the propaganda of western values and principles, of homosexuality, of promoting the 

European vector and prÅÐÁÒÉÎÇ ÓÏÃÉÅÔÙ ÆÏÒ %ÕÒÏÐÅÁÎ ÉÎÔÅÇÒÁÔÉÏÎ ÉÓ ÏÆÔÅÎ ÕÓÅÄȡ Ȱthey promote their values, which 

ÁÒÅ ÎÏÔ ÆÏÒ ÕÓȱȢ Thus, according to the opinion of the participants, the government tries to create the opinion 

ÔÈÁÔ ȰÉÔ ×ÉÌÌ ÂÅ ÂÅÔÔÅÒȱ within the European Union. 

According to the respondents, political propaganda has the following goals:  

Á reach political goals, mislead the population; 

Á win voters; 

Á ÄÉÖÉÄÅ ÓÏÃÉÅÔÙ ÁÎÄ ÒÉÐ ÔÈÅ ÐÏÐÕÌÁÔÉÏÎ ÏÆÆ ÏÆ ÔÈÅ ÉÄÅÁ ÏÆ Á ȰÊÏÉÎÔ ÄÅÓÔÉÎÙȱȠ 

Á Ȱdistract ÁÔÔÅÎÔÉÏÎ ÆÒÏÍ ÅÃÏÎÏÍÉÃ ÐÒÏÂÌÅÍÓȱȢ 

More persons stated that through news propaganda a certain opinion is imposed, issues are approached from 

Á ÓÉÎÇÌÅ ÐÅÒÓÐÅÃÔÉÖÅȟ ÒÅÓÐÅÃÔÉÖÅÌÙȟ ÔÈÅ ÒÅÁÄÅÒ ÄÏÅÓÎȭÔ ÈÁÖÅ ÔÈÅ ÒÉÇÈÔ ÔÏ ÃÈÏÏÓÅ ÆÒÏÍ ÄÉÆÆÅÒÅÎÔ ÏÐÔÉÏÎÓȡ Ȱthey 

report only from one perspective, from ÔÈÅ ÍÏÓÔ ÃÏÍÆÏÒÔÁÂÌÅ ÏÎÅȱȢ !ÎÄ ÁÎÏÔÈÅÒ ÒÅÓÐÏÎÄÅÎÔ ÁÄÄÅÄ ÔÈÁÔ ȰÔÈÅÙ ÄÏÎȭÔ 

ÇÉÖÅ ÕÓ ÔÈÅ ÒÉÇÈÔ ÔÏ ÃÈÏÏÓÅȱȢ 

All respondents emphasized that in the Republic of Moldova there is a lot of propaganda and provided the 

following examples: 

Á promoting the uninominal and mixed voting systems by most national celebrities; 

Á information about placiÎÇ ÕÎÄÅÒ ÁÒÒÅÓÔ ÐÏÌÉÔÉÃÉÁÎÓ ×ÈÉÃÈ Ȱthey tried to broadcast on as many channels as 
ÐÏÓÓÉÂÌÅȱȠ 

Á news about the 30.000 Syrians Maia Sandu allegedly was about to bring. In this sense, participants stated 
that this influenced the decision of people to vote for another candidate, because they were fearing the 
ÐÏÔÅÎÔÉÁÌ %5 ÉÎÔÅÇÒÁÔÉÏÎ ÁÎÄ ×ÅÌÃÏÍÉÎÇ σπȢπππ 3ÙÒÉÁÎ ÒÅÆÕÇÅÅÓȢ !ÎÄ Á ÒÅÓÐÏÎÄÅÎÔ ÁÄÄÅÄȡ Ȱbecause of this 
ÎÅ×Ó )Ȣ $ÏÄÏÎ ×ÏÎ ɍÔÈÅ ÅÌÅÃÔÉÏÎÓɎȱȠ 

Á ÔÈÅ ÉÎÆÏÒÍÁÔÉÏÎ ÁÂÏÕÔ ÔÈÅ Ȱunification of the Republic of Moldova with motherland Romaniaȱ process ɀ 
ÓÅÖÅÒÁÌ ÐÅÒÓÏÎÓ ÓÔÁÔÅÄ ÔÈÁÔ ÔÈÅ ÇÏÁÌ ÏÆ ÔÈÉÓ ÎÅ×Ó ×ÁÓ ÔÏ ȰÃÏÎÆÕÓÅ ÓÏÃÉÅÔÙȱ, starting with the ethnical diversity 
of the population and especially in an election year; 

Á the electoral campaign before the presidential elections, when church representatives ɀ priests, were 
ȰÅÎÇÁÇÉÎÇ ÉÎ 02 ÁÃÔÉÖÉÔÉÅÓȱ ÐÒÏÍÏÔÉÎÇ )ÇÏÒ $ÏÄÏÎȢ ! ÒÅÓÐÏÎÄÅÎÔ ÎÏÔÅÄ ÔÈÁÔȡ Ȱthe first person who 
congratulated Igor Dodon on winning the ÅÌÅÃÔÉÏÎÓ ×ÁÓ ÔÈÅ -ÙÔÈÒÏÐÏÌÉÔȱ; 
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Á Á ÐÁÒÔÉÃÉÐÁÎÔ ÒÅÆÅÒÒÅÄ ÔÏ ÔÈÅ ÐÒÁÃÔÉÃÅ ÕÓÅÄ ÂÅÆÏÒÅ ÅÌÅÃÔÉÏÎÓȟ Ȱduring election time everyone brags about their 
party, what it has achieved, how many roads it has built; that they did this and the other, but in reality they 
ÄÉÄ ÎÏÔ ÁÃÈÉÅÖÅ ÁÎÙÔÈÉÎÇȱȠ 

Á two respondents provided examples related to the situation when political parties have organised the 
transportation of persons from different communities to support the mixed voting system at a 
demonstration in the Great National Assembly Square, and some of the attendees were not even aware of 
the goal of that action; 

Á ȵchasing ÔÈÅ 2ÕÓÓÉÁÎÓ ÏÎ ÔÈÅ ÏÔÈÅÒ ÂÁÎË ÏÆ .ÉÓÔÒÕ ÒÉÖÅÒȱȠ 

Á Customs Union; 

Á another example of propaganda was the participation of Conchita Wurst at the Eurovision contest. Thus, 
some respondents believe that the activity  had a political interest [attached to it] and they tried to promote 
transsexuality ÁÓ ȰÁ ÎÏÒÍÁÌ ÔÈÉÎÇȱȡ Ȱ) ÓÔÏÐped watching Eurovision after this event, it is clear that this is a 
ÐÕÒÅÌÙ ÐÏÌÉÔÉÃÁÌ ÅÎÄÅÁÖÏÕÒȱȠ 

Á the signing of the unification with Romania declarations by some communities, the organisation of the 
Great Centennial Assembly ɀ activities promoting the pro-unification movement. In this sense, it was stated 
that although the media has intensively broadcast information on this topic, there is no real information of 
whether these declarations were signed or not.  

Á A participant referred to the Russian Federation as a clear example of propaganda, because they promote 
the situation in that country as being a very good one, compared to Europe, where everything is bad, 
ÈÏ×ÅÖÅÒ ÉÎ ÒÅÁÌÉÔÙ ȰÔÈÉÓ ÉÓ ÌÏÃÁÌ ÏÎÌÉÎÅ ÔÒÁÓÈȱȢ 

The participants emphasized the fact that it is difficult to distinguish a news propaganda from real news, 

because a lot of information is falsified. And another person added that the differences between propaganda 

ÁÎÄ ÒÅÁÌ ÎÅ×Ó Ȱare evident and better distiÎÇÕÉÓÈÁÂÌÅ ÄÕÒÉÎÇ ÅÌÅÃÔÉÏÎÓȱȢ In this context, a respondent provided 

as example the conclusion of the European Commission on the implementation of reforms by the government. 

2ÅÓÐÅÃÔÉÖÅÌÙȟ ÔÈÅ Ȱ%ÕÒÏÐÅÁÎ #ÏÍÍÉÓÓÉÏÎ ÈÁÓ ÄÉÓÓÅÍÉÎÁÔÅÄ ÔÈÅ ÓÁÍÅ ÔÅØÔȱȟ however the text was differently 

interpreted by the domestic media sources: the government focused on the fact that they were congratulated, 

and Jurnal TV added that, in reality, the government did not do much to amend the laws.  

The respondents listed the following criteria, which help them detect news propaganda: 

Á When the news is too far from reality; 

Á When the same information is interpreted differently by several news channels; 

Á When the information is repeated too often and too aggressively; 

Á When the subject reported on is exaggerated or too glorious; 

Á ȰExcess of information, imbalance. 4ÈÅ ÓÅÎÓÅ ÏÆ ÉÍÐÏÓÉÎÇȱ generated by the broadcast news; 

Á ȵInvolving authorities to disseminate ÔÈÅ ÉÎÆÏÒÍÁÔÉÏÎȱȠ 

Á Ȱ2ÅÐÅÁÔÉÎÇ ÔÈÅ ÓÁÍÅ ÉÎÆÏÒÍÁÔÉÏÎ ÆÏÒ some ÔÉÍÅȱȠ 

Á The news is ÔÏÏ ÐÏÓÉÔÉÖÅ ÁÎÄ ȰÅÍÂÅÌÌÉÓÈÅÄȱȢ An example to support this comment was the visit to Chisinau 
ÏÆ ÔÈÅ +ÉÎÇ ÏÆ -ÏÎÁÃÏȡ Ȱthey were promoting it a lot, as if we were going to become soon a state similar to 
-ÏÎÁÃÏȱȠ 

Á Predominant positive or negative opinions in the coverage of a news channel, which creates the perception 
ÔÈÁÔ ȰÉÆ ÍÏÒÅ ÐÅÏÐÌÅ ÓÔÁÔÅÄ ÉÔȟ ÉÔ ÍÕÓÔ ÍÅÁÎ ÔÈÁÔ ) ÓÈÏÕÌÄ ÁÌÓÏ ÓÔÁÔÅ ÉÔȱȢ Related to this criterion, a respondent 
emphasized the example of the Romanian Audiovisual Code, where it is stipulated that there has to be a 
balance between the share of negative and positive news broadcast by a source; 

Á The continuous support provided by a media source to a politicianȡ Ȱone watches Accent TV, owned by Igor 
Dodon, and they are praising him, that he did so ÍÁÎÙ ÇÏÏÄ ÔÈÉÎÇÓȢȱȠ 

Á Exaggerated information, the lack of a logical train of thought in the broadcast news; 

Á &ÏÃÕÓÉÎÇ ÏÎ ×ÅÁËÎÅÓÓÅÓ ÏÆ ÐÅÏÐÌÅ ÁÎÄ ÏÎ ÔÈÅ ÖÕÌÎÅÒÁÂÌÅ ÁÒÅÁÓ ÁÓ Ȱreligion, children, marriage ɀ these are 
the most, ȣȢ×ÈÉÃÈ ÃÏÕÎÔ ÆÏÒ ÍÏÓÔ ÏÆ ÕÓȱȠ 
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Á The involvement of ȰÉÎÆÌÕÅÎÔÉÁÌ ÒÅÌÉÇÉÏÕÓ ÐÅÒÓÏÎÓȟ ÔÈÅ ÃÌÅÒËȱ to add a religious flavour to information;  

Á When new news, which uses the same format, appears on several channels and for a long period of time, 
this is an indicator of the fact that this is propaganda ÎÅ×Óȡ Ȱa certain information is forced on the 
ÐÏÐÕÌÁÔÉÏÎȟ ÉÆ ÙÏÕ ÄÉÄÎȭÔ hear it today, you will hear it within a week, you will manage to go on holidays and 
upon return you will still find the information about the trashcans on the newsȱȢ  

The answers regarding the capacity of identifying propagandistic news were different. Thus, a part of them 

have confidently answered they can distinguish propagandistic news, while other persons were unsure of their 

ability to detect such news.  

Most ÒÅÓÐÏÎÄÅÎÔÓ ÂÅÌÉÅÖÅ ÔÈÁÔ Ȱnews broadcast in our country is ÐÒÏÐÁÇÁÎÄÁȱȢ Also, the respondents have listed 

a few TV stations which they believe broadcast propagandistic news, among which: Publika, Canal 2, Canal 3, 

Prime, TVC 21. 

2.3. The percentage of pers ons aware of the possibility to report 

misinforming news  

Figure  2.3.1: The share of persons stating they know about the possibility to report or to submit an official 

ÃÏÍÐÌÁÉÎÔ ÉÆ ÔÈÅÙ ÄÅÔÅÃÔ ÆÁËÅ ÎÅ×ÓȢ ȰQ33. As far as you know or heard of, are Moldovan citizens able to report or 

submit an official complaint if they come across ÆÁËÅȟ ÏÆÆÅÎÓÉÖÅ ÎÅ×Óȟ ×ÈÉÃÈ ÉÎÆÒÉÎÇÅ ÓÏÍÅÏÎÅȭÓ ÒÉÇÈÔÓȱȟ N=1353 

 

36% of participants mentioned that they heard of or know about the possibility to report or submit an official 

complaint if they identify fake news, and 53% ɀ do not. 

48% of respondents with higher education background and 44% of participants residing in Chisinau are aware 

of the possibility to report fake or offensive news (Annex 2.3.1). 67% of the interviewed citizens from the 

Southern region are not aware of the possibility to report or submit an official complaint about fake news. As 

the age increases, the share of respondents aware of the possibility to report fake news decreases (45% of 

respondents of 18-25 years of age compared to 28% of respondents aged 65+). 

Figure 2.3.2: The opinion of respondents about the institutions they can reach out to when detecting fake 

ÎÅ×ÓȢ ȰQ34. As far as you know or heard, where could citizens report or submit an official complaint to if they 

×ÏÕÌÄ ÃÏÍÅ ÁÃÒÏÓÓ ÓÕÃÈ ÎÅ×Óȩȱȟ N=487 

 

The persons who mentioned having heard or knowing about the possibility to report fake news were asked if 

they know which institutions they can reach out to in such cases. Thus, 41% of respondents ÄÏÎȭÔ ËÎÏ× ×ÈÅÒÅ 

they could reach out to, and the rest mentioned that they could report fake or offensive news to the media 

institu tion which published/broadcast the news (14%), to the police (13%), to the Press Council (10%) and 

the Broadcasting Council (10%).  (Annex 2.3.2).  
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This chapter contains data about the information sources preferred by the respondents, the frequency of use and 
the level of trust in the sources which are used. Data are provided for each of the following sources: TV, radio, 
newspapers and online portals. 

3.1. Information sources and frequency of use  

Figure  3.1.1: &ÒÅÑÕÅÎÃÙ ÏÆ ÍÅÄÉÁ ÓÏÕÒÃÅÓ ÕÓÅȢ ȰQ5. How often do you use the following sources for information 

purposesȩ Ȱȟ N=1353 

 

For the majority of participants, the most frequently used source of information is television: 68% of 

respondents use it daily and 17% - at least once per week. The other sources which are frequently used are: 

social networks, radio and news portals. 

81 percent of respondents aged 46-65 use television daily for information purposes. Approximately three out 

of four persons aged 18-25 use social networks for information purposes on a daily basis. Pensioners (35%) 

use radio more than students (5%) for daily information. 28 percent of Romanian native speakers respondents 

and 14% of Russian native speakers respondents mentioned they use radio daily for information purposes 

(Annex 3.1.1).                                                                                                                                                                               
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Figure  3.1.2: The main information source citizens used in the last month and the source they trust the most. 

ȰQ6. I shall read a list of information sources, could you please tell me, in the last month, what was the main 

domestic information source for political news and events ÙÏÕ ÈÁÖÅ ÕÓÅÄȱȟ Ȱ1ϋȢ 7ÈÉÃÈ ÏÆ ÔÈÅÓÅ ÓÏÕÒÃÅÓ ÄÏ ÙÏÕ ÔÒÕÓÔ 

ÔÈÅ ÍÏÓÔ ÉÎ ÔÅÒÍÓ ÏÆ ÃÏÒÒÅÃÔ ÉÎÆÏÒÍÁÔÉÏÎ ÉÔ ÐÒÏÖÉÄÅÓȩȱȟ N=1353 

 

59 percent from the analysed sample state that television represents the main information source they used in 

the last month and it was observed that this is the source interviewees trust the most. Television is followed 

by the online information sources, which represent the main information channel for about 27% of 

respondents. 16% - use for information most of the time social networks and 11% - news portals.  

78% of respondents aged 46-65 and the same percentage of respondents aged 65+ state that television 

represents the main information source (Annex 3.1.2). At the same time, the majority (60%) of those aged 65+ 

trust television the most. Each second interviewee aged 18-25 stated that social networks represent their main 

information source on domestic events, and approximately each third respondent states that it represents the 

source they trust the most in terms of correct information.  

During the focus groups, when discussing about the sources participants trust, the attendees have divided into 

two camps. Most respondents from Cahul and Balti believe that television is a trustworthy source, while the 

majority of participants from Chisinau trust the news portals more. 

The persons trusting  television have used various arguments to support their position: 

Á One participant states that news on TV are safe, compared to social networks, where someone writes a 
piece of news, and the second day ɀ the opposite, ȰÁÎÄ ÔÈÅÎ ÙÏÕ ÄÏÎȭÔ ËÎÏ×ȟ ×ÈÁÔȟ which one is correct: the 
ÆÉÒÓÔ ÏÒ ÔÈÅ ÓÅÃÏÎÄ ÏÎÅȱȠ 

Á Another participant ÓÔÁÔÅÄ ÔÈÁÔ ÔÈÅ ÆÉÅÌÄ ÁÃÔÉÖÉÔÙ ÏÆ 46 ÒÅÐÏÒÔÅÒÓ ÍÁËÅÓ ÎÅ×Ó ÍÏÒÅ ÒÅÌÉÁÂÌÅȡ Ȱwhen the 
journalist goes into ÔÈÅ ÆÉÅÌÄ ÁÎÄ ÔÁÌËÓ ÄÉÒÅÃÔÌÙ ÔÏ ÐÅÏÐÌÅȟ ÎÅ×Ó ÉÓ ÍÏÒÅ ÒÅÌÉÁÂÌÅȱȟ compared to news websites 
and social networks where anyone could write anything they want, and be commissioned by politicians; 

Á !ÎÏÔÈÅÒ ÒÅÓÐÏÎÄÅÎÔ ÁÄÄÅÄ ÔÈÁÔ 46 ÊÏÕÒÎÁÌÉÓÔÓ ÈÁÖÅ ȰÍÏÒÅ ÁÃÃÏÕÎÔÁÂÉÌÉÔÙ ×ÈÅÎ ÔÈÅÙ ÁÐÐÅÁÒ ÏÎ 46ȱȟ because 
they are presenting live and there is an editor who manages the inflow of news; 

Á On TV information is filtered, compared to the news websites where anyone could write anything; 
Á More respondents stated that the trust in television is due to how the population was educated to use TV 

as the main source of information, but also due to the opportunity of watching the information on TV, which 
strengthens the level of trust ÉÎ ÔÈÅ ÂÒÏÁÄÃÁÓÔ ÎÅ×Óȡ ȰÐÅÏÐÌÅ ÂÅÌÉÅÖÅ ×ÈÁÔ ÔÈÅÙ ÓÅÅȱȠ 

Á Another person added that, according to his opinion, television represents a popular source of information, 
especially among elderly: ȰMoldovans prefer TV, especially elderly, compared to youngsters. The majority 
watches TV and it feels that TV journalists know more; ÔÈÅÙ ÒÅÐÒÅÓÅÎÔ Á ÍÏÒÅ ÐÏÐÕÌÁÒ ÓÏÕÒÃÅȱȠ 

Á Also, the role of the Broadcasting Council in overseeing the activity of TV stations and thus ensuring the 
ÔÒÕÔÈÆÕÌÎÅÓÓ ÏÆ ÔÈÅ ÂÒÏÁÄÃÁÓÔ ÉÎÆÏÒÍÁÔÉÏÎ ×ÁÓ ÎÏÔÅÄȟ Ȱand respectively, more or less they observe [the rules] 
ÁÎÄ ÐÏÓÔ ÒÅÌÉÁÂÌÅ ÉÎÆÏÒÍÁÔÉÏÎȱȠ 

59%

16%

11%

5%

4%

1%

0%

1%

2%

43%

13%

13%

6%

6%

2%

1%

6%

10%

Television

Social Networks

News Websites

Radio Broadcasting

Discussions with people

Newspapers

Journals

Other

I don't know/ No answers

 The main source of information in the last month

The source they trust the most to provide correct
information



Chapter III. Information Sources ɀ frequencey of use and level of confidence  35 

Á Radio and television represent the main state information channels, which inform the population before 
ÓÏÃÉÁÌ ÎÅÔ×ÏÒËÓ ÁÎÄ ÎÅ×Ó ÐÏÒÔÁÌÓ ÄÏȡ Ȱnews show up on portals or on social networks after we learn about it 
ÆÒÏÍ 46ȱȠ 

Á Some persons believe that TV journalists are fairer, because it is easier to sanction the TV channel for fake 
news, and a person mentioned ÔÈÁÔ ȰÏÎ 46 ÉÎÆÏÒÍÁÔÉÏÎ ÉÓ ÖÅÒÉÆÉÅÄ ÂÅÆÏÒÅ ÂÒÏÁÄÃÁÓÔȱȟ compared to the news 
×ÅÂÓÉÔÅÓ ×ÈÉÃÈ ÄÏÎȭÔ ÆÉÌÔÅÒ ÉÎÆÏÒÍÁÔÉÏÎȟ ÂÅÃÁÕÓÅ ÔÈÅÙ ÁÌ×ÁÙÓ ÈÁÖÅ ÔÈÅ ÐÏÓÓÉÂÉÌÉÔÙ ÔÏ ÄÅÌÅÔÅ ÁÎÙ ÆÁËÅ ÎÅ×ÓȢ  

The persons who stated that they ÄÏÎȭÔ ÔÒÕÓÔ ÓÏÍÅ 46 ÁÎÄ ÒÁÄÉÏ ÓÔÁÔÉÏÎÓ supported their position with the 

fact that some politicians are also owners of media outlets and transform political information into 

manipulation: Ȱa few comments are provided by stating that one ÐÏÌÉÔÉÃÁÌ ÓÔÁËÅÈÏÌÄÅÒ ÉÓ ÂÅÔÔÅÒ ÔÈÁÎ ÔÈÅ ÏÔÈÅÒȱȢ In 

this ÓÅÎÓÅȟ ÁÎÏÔÈÅÒ ÐÁÒÔÉÃÉÐÁÎÔ ÁÄÄÅÄ ÔÈÁÔ ÈÅ ȰÆÅÅÌÓȱ that TV and radio stations owned by political leaders 

promote a certain way of thinking. Also, another participant emphasized the fact that each TV station 

represents the position of its management. RespectiÖÅÌÙȟ Ȱyou watch same news on different TV channels, and 

each of them present their point of view, and you have to make your own conclusions on how much the news 

ÒÅÆÌÅÃÔÓ ÒÅÁÌÉÔÙȱȢ )Î ÔÈÉÓ ÓÅÎÓÅȟ ÁÎÏÔÈÅÒ ÒÅÓÐÏÎÄÅÎÔ ÁÄÄÅÄȡ ȰTV channels are not national [state-owned], they are 

ÁÌÌ ÐÒÉÖÁÔÅ ÁÎÄ ÈÁÖÅ ÔÈÅÉÒ Ï×Î ÉÎÔÅÒÅÓÔȱȢ  At the same time, a respondent stated that TV is oriented towards a 

broader population segment, and this is why they broadcast content relevant for the majority, and so those 

interested in certain news, can find more detailed information online. Some respondents have mentioned the 

fact that information broadcast on TV will be dubious as long as the owners of TV channels are politicians who 

have personal interests, and who dictate which news should be broadcast.  

Another argument of the respondents who ÄÏÎȭÔ ÔÒÕÓÔ ÔÅÌÅÖÉÓÉÏÎ was the exaggerated processing of 

information.  

Study participants who trust news portals the most provided the following arguments:  

Á On websites the informaÔÉÏÎ ÉÓ ÍÏÒÅ ÄÅÔÁÉÌÅÄ ÃÏÍÐÁÒÅÄ ÔÏ 46 ÃÈÁÎÎÅÌÓȟ ×ÈÅÒÅ Ȱthey have limited time and 
ÔÈÅ ÎÅ×Ó ÉÓ ÓÈÏÒÔÅÎÅÄȟ ÂÕÔ ÏÎ ÔÈÅ ×ÅÂÓÉÔÅ ÙÏÕ ÃÁÎ ÁÃÃÅÓÓ ÔÈÅ ÅÎÔÉÒÅȟ ÔÙÐÅÄ ÉÎ ÎÅ×ÓȱȠ 

Á .Å×Ó ÐÏÒÔÁÌÓ ÈÁÖÅ ÍÏÒÅ ÆÒÅÅÄÏÍ ÒÅÇÁÒÄÉÎÇ ÔÈÅ ÃÏÎÔÅÎÔ ÔÈÅÙ ÄÉÓÓÅÍÉÎÁÔÅȡ Ȱon the website there is no filter 
as you have on TV, video materials are posted which are not foreseen by the Broadcasting #ÏÄÅȣȱȠ 

Á Ȱ/ne can read comments, assumptions, opinions of other people, and from all of this you can reach your own 
conclusion; there are different ÏÐÉÎÉÏÎÓȢ /Î 46 ÙÏÕ ÄÏÎȭÔ ËÎÏ× ×ÈÁÔ ÏÔÈÅÒÓ ÔÈÉÎËȟ ÍÁÙbe they said something 
differentȱȠ 

Á Ȱ/ÎÌÉÎÅ ÉÓ ÅÁÓÉÅÒ ÔÏ ȰÓÔÏÐȟ ÁÎÄ ÇÏ ÓÏÍÅ×ÈÅÒÅ elseȱȟ ÏÎ 46 ɀ ÎÏȱȠ 
Á 4ÈÅÒÅ ÉÓ ÐÏÓÓÉÂÉÌÉÔÙ ÔÏ ÁÌ×ÁÙÓ ÁÃÃÅÓÓ ÉÎÆÏÒÍÁÔÉÏÎ ÏÎ Á ÃÅÒÔÁÉÎ ÔÏÐÉÃȟ ÆÒÏÍ ÄÉÆÆÅÒÅÎÔ ÓÏÕÒÃÅÓ Ȱand compare 
ÎÅ×ÓȱȠ 

Á A respondent stated that internet replaced television, which is oriented towards a narrower  segment of 
the population, compared to the news websites which give you the opportunity to compare information: 
Ȱtelevision pertains to the last centÕÒÙȱȠ 

Á A more in depth content is available online, a website can redirect you to another one and this ensures 
access to both positive and negative news; 

Á On the news websites there is critical thinking and the information which is debated becomes public 
opinion; 

Á ȰNÅ×Ó ÏÎ ÔÈÅ ×ÅÂÓÉÔÅÓ ÄÏ ÎÏÔ ÁÌ×ÁÙÓ ÃÏÉÎÃÉÄÅ ×ÉÔÈ ÔÈÅ ÏÎÅÓ ÏÎ 46ȱȠ 
Á Ȱ7ÅÂÓÉÔÅÓ ÁÒÅ ÍÏÒÅ ÐÒÏÆÅÓÓÉÏÎÁÌȱ in disseminating news; 
Á .Å×Ó ×ÅÂÓÉÔÅÓ ȰÔÁËÅ ÇÒÅÁÔ ÃÁÒÅ ÏÆ ÔÈÅÉÒ ÒÅÐÕÔÁÔÉÏÎȱȟ respectively, they have greater responsibility, 

compared to TV or radio stations; 

)Î ÔÈÉÓ ÃÏÎÔÅØÔȟ ÁÎÏÔÈÅÒ ÐÅÒÓÏÎ ÁÄÄÅÄ ÔÈÁÔ ÈÅ ÐÒÅÆÅÒÓ ÎÅ×Ó ÐÏÒÔÁÌÓ Ȱbecause online, after watching the news, 

everyone can share their opinion. Some watch a channel, others another one and there is a discussion taking place 

between them, fighting who is right. Reading all the opinions you can form your own opinion, without checking 

ÅÁÃÈ ÃÈÁÎÎÅÌȱȢ To this subject, a respondent referred to bloggers as news portals and noted that in their case 

ȰÂÅÓÉÄÅÓ ÔÈÅ news they also give their personal opinion anÄ ÂÅÃÁÕÓÅ ÏÆ ÔÈÉÓ ÔÈÁÔ ÎÅ×Ó ÉÓ Á ÂÉÔ ÈÁÃËÅÄȱȢ Another 

ÒÅÓÐÏÎÄÅÎÔ ÍÅÎÔÉÏÎÅÄ ÔÈÁÔ Ȱwhen a blogger shares something they say it as they see it, without filtering or 

manipulating ÉÔȱȢ  
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A participant stated that even if he follows the news on TV, he believes that on news portals information is 

more reliable compared to the broadcast information on TV. The respondent has supported his opinion with 

the fact that politicians are ÍÏÒÅ ÉÎÔÅÒÅÓÔÅÄ ÉÎ ÄÉÓÓÅÍÉÎÁÔÉÎÇ ÔÈÅÉÒ ÉÎÆÏÒÍÁÔÉÏÎ ÖÉÁ ÔÅÌÅÖÉÓÉÏÎȡ Ȱbecause the 

population [watching TV] is older and easier to manipulateȱȢ  And news websites are targeting more the young 

public, who has access to a variety of information sources and thus harder to mislead them.  

4Ï ÔÈÉÓ ÓÕÂÊÅÃÔȟ ÔÈÅ ÐÅÒÓÏÎÓ ×ÈÏ ÄÏÎȭÔ ÔÒÕÓÔ ÎÅ×Ó ×ÅÂÓÉÔÅÓ ÓÔÁÔÅÄ ÔÈÁÔ Ȱ×ÅÂÓÉÔÅÓ ÃÁÎ ÂÅ ÃÏÎÔÒÏÌÌÅÄȱ or that the 

posted information can be edited by order of a stakeholder: Ȱthere are people posting on them and that 

ÉÎÆÏÒÍÁÔÉÏÎ ÃÁÎ ÁÌÓÏ ÂÅ ÅÄÉÔÅÄȟ ÁÎÄ ÃÏÍÍÉÓÓÉÏÎÅÄ ÂÙ ÓÏÍÅÏÎÅȟ ÏÆ ÃÏÕÒÓÅȱȢ 

Only one focus group participant stated that he trusts social networks as a source of information, because he 

can arrive at news related conclusions independently based on the comments of the persons which were 

directly affected or involved in the activity they are reporting about: Ȱthere are real comments from people 

ÉÎÖÏÌÖÅÄ ÉÎ ÔÈÁÔ ÅÖÅÎÔ ÔÈÅÙ ÒÅÐÏÒÔ ÏÎ ÁÎÄ ÔÈÅÙ ÓÈÁÒÅ ÔÈÅÉÒ ÏÐÉÎÉÏÎÓȟ ÁÎÄ ) ÔÒÕÓÔ ×ÈÁÔ ÔÈÅÙ ÓÁÙȱȢ In this context, a 

ÒÅÓÐÏÎÄÅÎÔ ÍÅÎÔÉÏÎÅÄ ÔÈÁÔ ÈÅ ÁÌ×ÁÙÓ ÒÅÁÄÓ ÔÈÅ ÃÏÍÍÅÎÔÓ Ȱbut it is very hard to find information among tÈÅÍȱȢ  

Several respondents stated that ÔÈÅÙ ÄÏÎȭÔ ÔÒÕÓÔ ÓÏÃÉÁÌ ÎÅÔ×ÏÒËÓ and have provided more arguments to 

ÓÕÐÐÏÒÔ ÔÈÉÓ ÉÄÅÁȢ 4ÈÕÓȟ Á ÐÅÒÓÏÎ ÍÅÎÔÉÏÎÅÄ ÔÈÁÔ ÓÏÃÉÁÌ ÎÅÔ×ÏÒËÓ ÁÒÅ ȰÇÁÒÂÁÇÅȱ where he can find and share 

ÉÎÆÏÒÍÁÔÉÏÎȟ ÂÕÔ ÈÅ ÄÏÅÓÎȭÔ ÔÒÕÓÔ ÔÈÅÍ ÂÅÃÁÕÓÅ Ȱno one ÉÓ ÁÃÃÏÕÎÔÁÂÌÅ ÆÏÒ ÔÈÅ ÃÏÎÔÅÎÔ ÏÆ ÔÈÅ ÎÅ×ÓȱȢ Other 

respondents stated that social networks represent an aggregator of information users are subscribed to. 

According to the level of trust  in local media sources vs. international ones , respondents separated into two 

camps. Respectively, half of them stated that they trust local sources more, and the other half ɀ international 

sources. 

Respondents who trust international media sources more provided the following arguments to support their 

position: 

Á The capacity of international sources to edit information to make it precise, succinct and clear; 
Á 4ÈÅ ÁÂÕÎÄÁÎÃÅ ÏÆ ÉÎÆÏÒÍÁÔÉÏÎ ÁÂÏÕÔ ÐÏÌÉÔÉÃÓȟ ÐÁÒÔÉÅÓȟ ÃÈÁÒÉÔÙ ÁÃÔÉÖÉÔÉÅÓ ÏÆ ÐÁÒÔÉÅÓ ÉÎ ÔÈÅ ÌÏÃÁÌ ÍÅÄÉÁȡ Ȱin our 

country there is too much ÉÎÆÏÒÍÁÔÉÏÎ ÏÎ ÐÏÌÉÔÉÃÓȟ ÐÁÒÔÉÅÓȟ ÃÈÁÒÉÔÙȱȠ 
Á The mismatch of the information on the foreign situation broadcast by domestic sources with the 

information broadcast ÂÙ ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÓÏÕÒÃÅÓȡ ȰIn Ukraine there is a channel called Channel 1+1 and one 
day I just ÃÈÅÃËÅÄ ÔÏ ÓÅÅ ×ÈÁÔ ÉÓ ÇÏÉÎÇ ÏÎ ÉÎ ÔÈÅÉÒ ÃÏÕÎÔÒÙȟ ÁÎÄ ×ÈÁÔ ×Å ËÎÏ× ɍÆÒÏÍ ÏÕÒ ÓÏÕÒÃÅÓɎ ÉÓ ÄÉÆÆÅÒÅÎÔȱȠ 

Á The methods of producing programmes used by international stations, which are different from the 
techniques used by domestic sources, are preferred by the respondents; 

Á 4ÈÅ ÐÒÁÃÔÉÃÅ ÏÆ ÁÄÖÅÒÔÉÓÉÎÇȡ Ȱon the foreign website, first run the news and then advertising, but in our country 
×Å ÈÁÖÅ ÆÉÖÅ ÍÉÎÕÔÅÓ ÏÆ ÎÅ×Ó ÁÎÄ ÔÈÅÎ φτ ÍÉÎÕÔÅÓ ÏÆ ÁÄÖÅÒÔÉÓÉÎÇȱȢ 

To this topic, a participant provided examples of news broadcasts from Germany, Austria, and Romania 

regarding the evolution of humanity, history and technology. But he mentioned also about the existence of 

sources from other countries which broadcast international news from the following sources: BBC, Euronews, 

Youtube. In addition to Romanian and Russian language news, a few participants mentioned that they also 

follow news in French, English and Italian languages. 

At the same time, participants shared their opinions about the factors differentiating domestic sources from 

ÉÎÔÅÒÎÁÔÉÏÎÁÌ ÏÎÅÓȢ 4ÈÕÓȟ ÔÈÅ ȰÔÈÅ ÌÅÖÅÌ ÏÆ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ ÔÈÅ ÃÏÕÎÔÒÙ ÁÎÄ ÔÈÅ ÉÓÓÕÅÓ ÁÄÄÒÅÓÓÅÄȱ was mentioned, 

the professionalism of the international sources compared to the domestic ones, which admit grammar errors, 

Ȱuse silly titlesȱȟ chaÎÇÅ ÔÈÅ ÉÎÆÏÒÍÁÔÉÏÎ ÔÈÅÙ ÃÏÌÌÅÃÔ ÁÎÄ ÄÏÎȭÔ ÅÄÉÔ ÔÈÅ ÔÅØÔÓ ÂÅÆÏÒÅ ÐÕÂÌÉÃÁÔÉÏÎȢ !ÎÄ Á 

respondent provided an example of a situation when he was interviewed by a reporter, in the evening, and 

when he read the article, he was horrified by how the information wÁÓ ÍÏÄÉÆÉÅÄȡ Ȱhe took a parts from here and 

there, ÁÎÄ ÈÁÓ ÃÒÅÁÔÅÄ Á ÎÅ× ÍÅÓÓÁÇÅȱȢ 

In this context a reference was made to RTVI - as being an impartial station, broadcasting the opinions of all 

ÓÔÁËÅÈÏÌÄÅÒÓȡ Ȱeven during the presidential elections from the Russian Federation, they have interviewed persons 

×ÈÏ ÈÁÖÅ ÖÏÔÅÄ ÆÏÒ 6ÌÁÄÉÍÉÒ 0ÕÔÉÎȟ ÁÓ ×ÅÌÌ ÁÓ ÔÈÅ ÏÎÅÓ ×ÈÏ ÖÏÔÅÄ ÁÇÁÉÎÓÔ ÈÉÍȱȢ Thus, participants had already 
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made up their minds about how many persons have voted, whom have they voted for and what are the reasons 

of their choice. Compared to the stations which present a single view, as if there are no other views, an approach 

ÃÏÎÓÉÄÅÒÅÄ ȰÉÎÃÏÒÒÅÃÔȱ by the respondents.  

Respondents who prefer local media sources have justified their choice by the fact that they live in Moldova 

ÁÎÄ ÔÈÁÔ ÉÔ ÉÓ ÉÍÐÏÒÔÁÎÔ ÔÏ ÂÅ ÉÎÆÏÒÍÅÄ ÁÂÏÕÔ ÔÈÅ ÓÉÔÕÁÔÉÏÎ ÉÎ ÔÈÅÉÒ ÃÏÕÎÔÒÙȡ ȰI live in Moldova; this is why I trust 

ÔÈÅ ÎÅ×Ó ÆÒÏÍ -ÏÌÄÏÖÁȱȢ At the same time, participants to the study mentioned that local news are easier to 

verify  compared to international news. 

Regarding advertising, more participants to the discussion seemed to be bothered by the amount of advertising 

on social sites. Thus, respondents emphasized that the majority of TV stations screen advertisements, and their 

fÒÅÑÕÅÎÃÙ ÁÎÄ ÌÅÎÇÔÈ ÓÏÍÅÔÉÍÅÓ ÂÏÒÅÓ ÔÈÅÍȡ Ȱespecially on Pro TV, a champion of advertisementsȱȢ Respectively, 

it happens that individuals give up watching a good TV station because of advertising, especially since 

according to the opinion of a participant Ȱgood ÐÒÏÄÕÃÔÓ ÁÎÄ ÔÈÉÎÇÓ ÄÏÎȭÔ ÎÅÅÄ ÁÄÖÅÒÔÉÓÉÎÇȱȢ A respondent 

mentioned that advertisements are ÒÅÐÅÔÉÔÉÖÅ ÁÎÄ Ȱoften times when a child watches TV it can already tell you 

what will follow in that advertisementȱȢ At the same time, a participant reported ÔÈÁÔ Ȱthe cheapest 

advertisements can be seen on the channels of the Democratic Party, meaning #ÁÎÁÌ φȟ 0ÒÉÍÅȱ because for these 

channels package deals are available and discounts. 

Figure  3.1.3: The ÃÉÔÉÚÅÎÓȭ level of trust  in the media.ȱ 132. $Ï ÙÏÕ ÁÇÒÅÅ ÏÒ ÎÏÔ ×ÉÔÈ ÔÈÅ ÆÏÌÌÏ×ÉÎÇ ÓÔÁÔÅÍÅÎÔÓȩȱȟ 

N=1353 

 

In order to understand the information behaviour of the respondents, several statements were read to the 

participants during the survey, and they were asked to assess them on a scale ranging ÆÒÏÍ ȰÓÔÒÏÎÇÌÙ ÁÇÒÅÅȱ ÔÏ 

ȰÓÔÒÏÎÇÌÙ ÄÉÓÁÇÒÅÅȱ ɀ the extent to which these statements represent them. It was observed that the majority, 

79% of participants to the study are doubting the fact that none of the information in the media is real, and 

44% - ÄÏÎȭÔ trust any media channel. At the same time, it was shown that 41% of the interviewees mentioned 

ÔÈÅÙ ÆÏÌÌÏ× Á ÆÅ× ÎÅ×Ó ÓÏÕÒÃÅÓ ×ÈÉÃÈ ÔÈÅÙ ÔÒÕÓÔ ÁÎÄ ÄÏÎȭÔ ÖÅÒÉÆÙ ×ÈÁÔ ÏÔÈÅÒ ÓÏÕÒÃÅÓ ÂÒÏÁÄÃÁÓÔȢ 

63 percent of persons with secondary / primary education do not verify how news are presented in different 

media sources (Annex 3.1.3). Half (51%) of those with vocational education background trust few news sources 

ÁÎÄ ÄÏÎȭÔ ÖÅÒÉÆÙ ÏÔÈÅÒ ÓÏÕÒÃÅÓȢ !ÌÓÏȟ ςψϷ ÏÆ ÒÅÓÐÏÎÄÅÎÔÓ ×ÈÏ ÌÉÖÅ ÉÎ the South, and 21% of respondents from 

the rural area consider that any information on TV, radio, in the press or online is real. 13% of respondents 

living in the North have the same opinion, as well as 14% of the persons from the urban area.  
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Figure  3.1.4: The share of citizens who follow news in Romanianȟ 2ÕÓÓÉÁÎ ÁÎÄȾÏÒ %ÎÇÌÉÓÈȢ ȰQ31. In what 

ÌÁÎÇÕÁÇÅÓ ÄÏ ÙÏÕ ×ÁÔÃÈ ÔÈÅ ÎÅ×ÓȢ 0ÌÅÁÓÅ ÁÓÓÅÓÓ ÅÁÃÈ ÌÁÎÇÕÁÇÅ ÓÅÐÁÒÁÔÅÌÙȢȱȟ N=1353 

 

During the survey, participants to the study were asked if they are used to watch news in Romanian, Russian 

and English languages. It is observed that Romanian  language native speakers read and watch news to the 

same extent in both Romanian and Russian languages, while Russian language native speakers  follow mainly 

the Russian language news.  

68% of the Romanian language speakers mention that they usually read news in Romanian, and 50% - read 

Russian language news as well. Among the Russian language native speakers, there is a bigger difference in 

terms of the share of persons who follow only Russian language news and those who watch both Romanian 

and Russian languages news. Thus, 75% of the Russian language speakers mentioned they read news in Russian 

only, and 19% - read news in Romanian as well.  

A similar situation was observed among the persons who watch  or listen news  ɀ 73% of the Romanian native 

speakers watch/listen news in both languages and only 41% of the Russian native speakers watch/listen news 

in both languages.  

During the focus groups, among the respondents from Comrat, the majority of the Russian native speakers 

stated they prefer Russian language ÎÅ×Óȟ ÂÅÃÁÕÓÅ ȰÉÔ ÉÓ ÅÁÓÉÅÒ ÔÏ ÒÅÁÄ ÉÎ 2ÕÓÓÉÁÎȱ ÏÒ ÂÅÃÁÕÓÅ ÔÈÅÙ ÄÏÎȭÔ speak 

Romanian. Some participants noted the fact that the Russian version of the point.md website contains different 

information compared to the Romanian version of the same site and it happens for the news from one version 

of the site to the other to be ÐÏÓÔÅÄ ×ÉÔÈ ÄÅÌÁÙȢ )Î ÔÈÉÓ ÓÅÎÓÅȟ Á ÐÅÒÓÏÎ ÎÏÔÉÃÅÄ ÔÈÁÔ ȰProTV station broadcasts 

certain information, and other Moldovan stations ÃÏÍÐÌÅÔÅÌÙ ÄÉÆÆÅÒÅÎÔ ÎÅ×ÓȱȢ Thus it was noted that the 

ÒÅÓÐÅÃÔÉÖÅ ÐÒÏÂÌÅÍ ÉÓ ÃÁÕÓÅÄ ÂÙ ÔÈÅ ÌÁÃË ÏÆ ÊÏÕÒÎÁÌÉÓÔÓȭ ÐÒÏÆÅÓÓÉÏÎÁÌÉsm. Though some Russian speaking 

participants stated they read news in Romanian as well, this happens however when there is no Russian 

ÌÁÎÇÕÁÇÅ ÔÒÁÎÓÌÁÔÉÏÎ ÁÖÁÉÌÁÂÌÅȢ )Î ÔÈÉÓ ÃÏÎÔÅØÔȟ Á ÒÅÓÐÏÎÄÅÎÔ ÍÅÎÔÉÏÎÅÄȡ Ȱif the news is only in Romanian, I read 

it in RomanianȱȢ At the same time, the practice of reading Romanian ÌÁÎÇÕÁÇÅ ÎÅ×Ó ÁÌÓÏ ÅØÉÓÔÓ Ȱespecially [for] 

ÔÈÏÓÅ ÌÉÎËÅÄ ÔÏ ÔÈÅ ÁÄÏÐÔÅÄ ÌÅÇÉÓÌÁÔÉÏÎȱȢ  

A Russian speaking respondent ÁÄÄÅÄ ÔÈÁÔ ÈÅ ÄÏÅÓÎȭÔ ÐÕÔ ÔÏÏ ÍÕÃÈ ÅÍÐÈÁÓÉÓ ÏÎ ÔÈÅ ÌÁÎÇÕÁÇÅ ÈÅ ÒÅÁÄÓ ÔÈÅ 

news in, because websites have language options.  
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3.2. Television ɀ the preferred information channel  

Below are presented the responses of the persons who watch TV at least once per week. The proportion of 

these individuals represents 85% from the total sample. 

Figure 3.2.1: The TV news watching behaviourȢ ȰQ9. How do you usually ×ÁÔÃÈ ÎÅ×Ó ÏÎ 46ȩȱ, N=1155 

 

The respondents who watch TV at least once per week were asked about their habits to watch TV news. Almost 

half of respondents (47%) state that usually they watch the newscast without doing other things in parallel. At 

the same time, 28% of participants to the study prefer watching TV news while engaging in other activities, 

and 23% are most of the time busy with other things while the TV is on, and they listen carefully to the news 

only when a certain information they are interested in is on.  

Among the persons over 65, the majority (65%) usually watches the full newscast without doing anything else 

simultaneously. 25% of the persons aged 18-25 years stated the same. A share of 37% of those aged 26-35 

usually watch TV news, while engaging in other activities (Annex 3.2.1).  

Regarding information practices, the majority stated that it happens for them to do other things during the 

newscast, and if they hear any information of interest they would then focus on the newscast to learn more 

ÄÅÔÁÉÌÓȡ Ȱeven if I turn the TV on and keep using the phone, if I hear something which interests me, I would focus 

ÏÎ ÔÈÅ ÎÅ×ÓȱȢ Another respondÅÎÔ ÃÌÁÒÉÆÉÅÄȡ ȰI leave all other chores when I hear something which is relevant to 

ÍÅȱȢ But some persons mentioned that they dedicate time to exclusively watch the news, without engaging in 

parallel activities. At the same time, a participant stated that because of his ×ÏÒË ÁÎÄ ÌÁÃË ÏÆ ÔÉÍÅȟ ÈÅ ÄÏÅÓÎȭÔ 

manage to watch the news.  

A respondent who listens to the radio on the job mentioned that he is informed throughout the day and in the 

evening, when watching the news on TV, he can also engage in other parallel activities.  

Among the news which determined respondents focus their attention only on the TV are: the Eastern 

Partnership Summit and social tragedies (the case of the dentist who killed his wife). The news respondents 

are mostly interested in are related to employment, hobbies, daily needs, economy, wages, pensions, 

transportation prices, free time ÁÃÔÉÖÉÔÉÅÓ ɉÁÃÃÅÓÓ ÔÏ ÐÏÏÌÓɊȟ ÔÒÉÐÓȟ ȰÓÕÂÊÅÃÔÓ ÌÉÎËÅÄ ÔÏ ÄÁÉÌÙ ÌÉÆÅȱȟ taxes, crime, and 

×ÅÁÔÈÅÒ ÆÏÒÅÃÁÓÔȢ !Ô ÔÈÅ ÓÁÍÅ ÔÉÍÅȟ Á ÐÁÒÔ ÏÆ ÒÅÓÐÏÎÄÅÎÔÓ ÓÔÁÔÅÄ ÔÈÅÙ ÆÏÌÌÏ× ÔÈÅ Ȱ,ÕÍÉÎÁȱ ÓÈÏ× ×ÉÔÈ !ÎÄÒÅÉ 

Bolocan, and two persons stated they watch the new show of Andrei Bolocan and Nata Albot ɀ Ȱ)ÎÔÅÒÎÅÔul 

ÇÒáÉÅĦÔÅȱ ɉÉÎÔÅÒÎÅÔ ÉÓ ÔÁÌËÉÎÇɊ. 

News which bore the most the participants to the discussion are those about: sports, the ceremony of awarding 

medals conducted by Nicolae Timofti, the congratulatory speeches given by the current president Igor Dodon, 

ȰÔÈÉÎÇÓ ×ÉÔÈÏÕÔ ÁÎÙ ÒÅÌÅÖÁÎÃÅȱȢ Also, several persons stated they are not interested in political news. Some 

participants mentioned they usually switch the channel or stop watching the newscast if news are about Mihai 

Ghimplu, Andrei Nastase, and Ilan Sor because they are not interested in their activity; or when foreign news 

which are not linked to the Republic of Moldova are broadcast. And news which participants ÄÏÎȭÔ ÒÅÁÄ ÁÒÅ 

about plastic surgery, the income of other persons (a girl from Chisinau won three million in three week), 

ÒÅÌÉÇÉÏÎ ÁÎÄȟ ÎÁÍÅÌÙȟ ȰÔÈÅ ÃÏÎÆÌÉÃÔ ÂÅÔ×ÅÅÎ ÔÈÅ -ÏÌÄÏÖÁÎ ÁÎÄ ÔÈÅ "ÅÓÓÁÒÁÂÉÁÎ -ÅÔÒÏÐÏÌÉÔÁÎ #ÈÕÒÃÈÅÓȱȢ Regarding 

news about religion, a participant stated that news about church, showing how church representatives meet or 

how they approach the work they do with the population, makes ÈÉÍ ȰÓÉÃËȱ.  
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Figure 3.2.2: Frequency of intentional news watching by the respondents. ȰQ10. During the news hour, for 

example at 19:00 or 21:00, how often do you switch on the TV or change the channel intentionally to watch news 

ÆÒÏÍ -ÏÌÄÏÖÁȩȱ, N=1155 

 

Generally, approximately one third of respondents mention that during the news hour they always switch on 

the TV or change the channel intentionally to watch news from Moldova, and 37% - in most cases.  

Figure  3.2.2.1: Frequency of intentional news watching by respondents, according to demographic criteria.  

During the news hour, for example at 19:00 or 21:00, how often do you switch on the TV or change the channel 

ÉÎÔÅÎÔÉÏÎÁÌÌÙ ÔÏ ×ÁÔÃÈ ÎÅ×Ó ÆÒÏÍ -ÏÌÄÏÖÁȩȱȟ N=1155 

 

More persons over 65 years of age (46%) compared to youngsters aged 26-35 (16%) switch on the TV to watch 

news from Moldova, 37% of respondents live in the Northern region and 10% less respondents from the 

Central region have stated the same thing (Annex 3.2.2). 

During the focus groups, more respondents stated they know the exact time when they can watch news on TV 

and so they try to be in front of the TV at that time or change the TV channel to watch the news. However, some 

participants stated that it happens to give up watching the newscast when 2-3 channels broadcast the same 

ÎÅ×Óȟ ÔÈÅÙ ÁÌÒÅÁÄÙ ×ÁÔÃÈÅÄȡ ȰÉÆ ÙÏÕ ×ÁÔÃÈ ÓÅÖÅÒÁÌ ÔÉÍÅÓ ÔÈÅ ÓÁÍÅ ÎÅ×ÓȣȢȱȢ On the other hand, the practice of 

watching news daily on different channels was shared Ȱbecause it happens that on different TV channels different 

news or the same news are broadcastȟ ÂÕÔ ÄÉÆÆÅÒÅÎÔÌÙ ÐÒÅÓÅÎÔÅÄȱȢ Thus, there is the possibility of comparing news.
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Figure  3.2.3: TV channels used to watch news at 
ÌÅÁÓÔ ÏÎÃÅ ÐÅÒ ×ÅÅËȢ ȰQ11. Please tell me on which 
channels do you watch news at least once per 
week?ȱȟ N=1155 

Figure  3.2.4: The level of ÃÉÔÉÚÅÎÓȭ trust in TV 

channels ȰQ12. Which TV channels do you trust the 

most in terms of political news and events occurring 

ÉÎ ÔÈÅ ÃÏÕÎÔÒÙȩȱ, N=1155

                           

In the top of the preferred TV channels for news watching (Figure 3.2.3) are the following: PRIME ɀ watched 

once per week by 55% of respondents, Moldova 1 ɀ 45%, Jurnal TV ɀ 31%, Pro TV ɀ 27% and Publika TV ɀ 

25%.  

A majority of 69% of respondents from the Southern region of the country watch news on PRIME, and 60% of 

those with secondary / primary education watch Moldova 1. The TV station Moldova 1 is watched by more 

persons from the rural area (52%) than the urban area (37%). Jurnal TV station was mentioned as the 

preferred channel for news watching by 42% of persons aged 18-25 years. At the same time, Jurnal TV is 

watched more by urban area respondents (34%) compared to the rural area respondents (29%).  (Annex 3.2.3). 

A share of 43% of respondents with higher education background mentioned Pro TV. 18% of respondents with 

secondary / primary education background stated the same thing.  

After naming the channels they watch at least once per week, respondents were asked to name three TV 

channels they trust the most in terms of political and social news: on the first, second and third places. In figure 

3.2.4 are presented in dark to light blue colours the percentage of persons per each TV channel trust ed by the 

respondents, and the total percentage of respondents is indicated next to each channel. Thus, it can be observed 

that the majority of ÒÅÓÐÏÎÄÅÎÔÓ ÔÒÕÓÔ ÔÈÅ 46 ÃÈÁÎÎÅÌ Ȱ0ÒÉÍÅȱ ɉσςϷɊȟ ÆÏÌÌÏ×ÅÄ ÂÙ Ȱ-ÏÌÄÏÖÁ ρȱ ɀ 27% and 

Ȱ*ÕÒÎÁÌ 46ȱ- 24%. Although there is a difference of 8 percent between the total weighted ÐÅÒÃÅÎÔÁÇÅ ÆÏÒ Ȱ0ÒÉÍÅȱ 

ÁÎÄ Ȱ*ÕÒÎÁÌ46ȱ ÓÔÁÔÉÏÎÓȟ ÉÔ ×ÁÓ ÎÏÔÉÃÅÄ ÔÈÁÔ ÂÏÔÈ ÓÔÁÔÉÏÎÓ ×ÅÒÅ ÐÕÔ ÏÎ ÔÈÅ ȰÆÉÒÓÔ ÐÌÁÃÅȱ ÂÙ Á ÓÉÍÉÌÁÒ ÎÕÍÂÅÒ ÏÆ 

respondents:  17% for one station and respectively 16 % for the other one. 

Approximately each second respondent from the South trusts PRIME TV channel for news from Moldova 

(Annex 3.2.4). A share of 35% among the persons aged 18-25 indicated that they believe Jurnal TV to be a 

trustworthy channel regarding national news and events. Among those with secondary/primary education 

background, 41% stated they trust political news and events broadcast by Moldova 1. 
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Participants from Cahul shared their opinions about the TV stations  they  like to watch . A respondent replied 

that he prefers Russian news channels, e.g. RTR Russia, because he considers their programmes to be more in 

depth, interesting and accessible. The same respondent stated that he feels the difference between the local 

ÁÎÄ ÔÈÅ 2ÕÓÓÉÁÎ ÎÅ×Ó ÓÏÕÒÃÅÓȡ Ȱwhen Moldovans meddle with RTR Russia [programme] you can immediately 

ÐÅÒÃÅÉÖÅ ÔÈÅ ÄÉÆÆÅÒÅÎÃÅȱȟ and emphasized that Russian journalists are more professional and report about news 

ÆÒÏÍ ÁÒÏÕÎÄ ÔÈÅ ×ÏÒÌÄȟ ÃÏÍÐÁÒÅÄ ÔÏ ÔÈÅ ÌÏÃÁÌ ÓÔÁÔÉÏÎÓȟ ×ÈÉÃÈ ÁÒÅ ÒÅÐÅÔÉÔÉÖÅȡ Ȱthey reported on Dodon and then 

repeated the ÓÔÏÒÉÅÓ ȣȱȢ In supporting this opinion, another participant to the discussion has justified the choice 

ÔÏ ×ÁÔÃÈ ÎÅ×Ó ÏÎ 2ÕÓÓÉÁÎ 46 ÃÈÁÎÎÅÌÓ ÂÙ ÔÈÅ ÆÁÃÔ ÔÈÁÔ ÒÅÐÏÒÔÅÒÓ ÁÎÄ ÊÏÕÒÎÁÌÉÓÔÓ ÆÒÏÍ ÌÏÃÁÌ ÓÔÁÔÉÏÎÓ Ȱare not as 

×ÅÌÌ ÔÒÁÉÎÅÄȱ and are not professionally approaching their workȡ Ȱthe way they analyse, answer questions, 

address questions, their ÃÒÉÔÉÃÁÌ ÔÈÉÎËÉÎÇ ÓËÉÌÌÓȱȢ Another person added that the interest for Russian news 

ÃÈÁÎÎÅÌÓ ÉÓ ÅØÐÌÁÉÎÅÄ ÂÙ ÔÈÅ ÉÎÁÂÉÌÉÔÙ ÔÏ ÖÅÒÉÆÙ ÔÈÅÍȡ Ȱ×Å ÃÁÎÎÏÔ ÖÅÒÉÆÙ 2ÕÓÓÉÁÎ ÎÅ×Óȟ ÔÈÉÓ ÉÓ ×ÈÙ ×Å ÌÉËÅ ÔÈÅÍȱȢ 

And a third person talked about the fact that news from Russian Federation are not directly aimed at him, this 

ÉÓ ×ÈÙ ÈÅ ÐÒÅÆÅÒÓ ÔÏ ×ÁÔÃÈ ÔÈÅÍȟ ÃÏÍÐÁÒÅÄ ÔÏ ÔÈÅ ÌÏÃÁÌ ÎÅ×Óȟ ×ÈÉÃÈ ÁÒÅ ȰÃÌÏÓÅÒ ÔÏ ÈÉÓ ÓÏÕÌȱ and affect him, also 

emotionally. Equally so, another respondent has associated the preference of watching news in Russian with 

the ability of the brain to easily assimilate the information provided in Russian, as this is already a well-

developed habit. While the development of Romanian news implies the use of some neologisms, which are not 

known by some parts of the population.  

A respondent stated that he prefers TV instead of the ÉÎÔÅÒÎÅÔȟ Ȱbecause I know the exact times when the news 

will be on and I watch [the newscast]ȱȢ In the same context, another participant reported that for information 

ÐÕÒÐÏÓÅÓ ȰÈÅ ÐÒÅÆÅÒÓȱ television more, and uses the internet only seldom, only when he has time. Another 

person mentioned he listens to the radio ÅÖÅÒÙ ÄÁÙ ÁÔ ×ÏÒËȟ ÁÎÄ ÄÏÅÓÎȭÔ ×ÁÔÃÈ 46ȟ ÂÅÃÁÕÓÅ 46 ÓÔÁÔÉÏÎÓ usually 

ȰÅØÔÏÌȱ too much. Some participants stated they choose the TV station they want to watch depending on the 

popularity of the invited guests. While some respondents watch TV only in the evening, after work, individuals 

who spend more time at home have their TV on almost all the time, which runs in the background while other 

ÈÏÕÓÅÈÏÌÄ ÃÈÏÒÅÓ ÁÒÅ ÐÅÒÆÏÒÍÅÄȡ ȰThe TV is always on, to set the right mood, and then you listen to what is on, 

×ÉÌÌÉÎÇÌÙ ÏÒ ÎÏÔȱȢ Also, women who spend a lot of time in the kitchen have their TV on while cooking. 

Asked about the news sources they trust ȟ ÔÈÅ ÍÁÊÏÒÉÔÙ ÏÆ ÒÅÓÐÏÎÄÅÎÔÓ ÍÅÎÔÉÏÎÅÄ ÔÈÅÙ ÄÏÎȭÔ ÆÕÌÌÙ ÔÒÕÓÔ ÁÎÙ 

news source. 

However, respondents mentioned a few stations they trust. Several respondents mentioned the TV stations 

Jurnal TV, Prime TV, Pro TV, and Publika TV to be trustworthy, however none of them fully trusts the news 

broadcast by these stations. Two participants from Comrat stated they fully trust point.md, gagauziainfo.md 

and the news source Ria Novosti.  

A respondent stated that he trusts more the TV station Jurnal TV because the information on this station reflects 

ÒÅÁÌÉÔÙ ÂÅÔÔÅÒ ÁÎÄ ÉÓ ÍÏÒÅ ÏÂÊÅÃÔÉÖÅȡ Ȱ[their] news ÄÏÅÓÎȭÔ praise anyone, as it happens with the [TV station] of the 

Democratic Party (PD), or Edelweiss [foundatÉÏÎɎȱȢ Another respondent prefers this TV station and namely the 

ÓÈÏ× Ȱ/ÒÁ ÄÅ 2ÁÓȱȟ ×ÈÉÃÈ ÈÅÌÐÓ ÈÉÍ ÆÏÃÕÓ ÏÎ ÃÅÒÔÁÉÎ ÄÅÔÁÉÌÓ ×ÈÉÃÈ ÈÅ ×ÏÕÌÄÎȭÔ ÈÁÖÅ ÎÏÔÉÃÅd otherwise. On the 

other hand, another person stated that he is not convinced that all news on Jurnal TV is real, because when he 

ÉÎÆÏÒÍÓ ÈÉÍÓÅÌÆ ÁÂÏÕÔ ÔÈÅ ÓÁÍÅ ÉÓÓÕÅȟ ÏÔÈÅÒ ÓÔÁÔÉÏÎÓ ÁÄÄ ÍÏÒÅ ÉÎÆÏÒÍÁÔÉÏÎȡ Ȱeveryone is protecting their 

ÉÎÔÅÒÅÓÔÓȱȢ At the same time, another respondent reported that he watched ProTv Chisinau, as well as Jurnal TV, 

and has noticed that compared to other stations, Jurnal TV has a more direct approach and broadcasts news 

ÙÏÕ ÃÁÎȭÔ ÆÉÎÄ ÏÎ ÏÔÈÅÒ ÃÈÁÎÎÅÌÓȡ Ȱ) ÎÏÔÉÃÅ ÔÈÁÔ *ÕÒÎÁÌ 46 ÂÒÏÁÄÃÁÓÔÓ ÎÅ×Ó ) ÄÏÎȭÔ ÓÅÅ ÏÒ ÈÅÁÒ ÆÒÏÍ ÏÔÈÅÒ ÓÏÕÒÃÅÓȢ 

4ÈÅÙ ÁÒÅ ÍÏÒÅ ÄÉÒÅÃÔȱȢ Two persons mentioned they watch ProTV news, because they trust more this station 

and they like how they approach the news. Also, there is more trust in ProTV because it is considered an 

apolitical source, which critically reports information.  Another respondent stated that he usually watched 

news on Prime and Jurnal TV, but has no ÐÒÅÆÅÒÅÎÃÅ ÆÏÒ ÅÉÔÈÅÒ ÏÆ ÔÈÅÍȡ Ȱ) ×ÁÔÃÈ ÔÈÅ ÏÎÅ ) ÍÁÎÁÇÅ ÔÏȟ ÁÓ ) ÄÏÎȭÔ 

ÈÁÖÅ ÔÏÏ ÍÕÃÈ ÔÉÍÅȣȱȢ Another person added that she, also, watched the TV station Prime, but does not compare 

news broadcast by it with news of ÏÔÈÅÒ ÓÔÁÔÉÏÎÓ ÂÅÃÁÕÓÅ ÓÈÅ ÃÁÎȭÔ ÉÎÆÌÕÅÎÃÅ ÔÈÅ ÂÒÏÁÄÃÁÓÔ ÎÅ×Ó ÁÎÙ×ÁÙ ÁÎÄ 

ÓÈÅ ÈÁÓ ÁÌÒÅÁÄÙ ÆÏÒÍÅÄ ÈÅÒ Ï×Î ÏÐÉÎÉÏÎȡ ȰÂÕÔ ) ÎÅÖÅÒ ÃÏÍÐÁÒÅȟ ÂÅÃÁÕÓÅ ÉÔ ÄÏÅÓÎȭÔ ÄÅÐÅÎÄ ÏÎ ÍÅȱȢ 
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And a third person added that she also prefers Prime because of the show which follows immediately after the 

news (Moldova) and which addresses topics which are interesting to her.  

3ÏÍÅ ÐÅÒÓÏÎÓ ÄÏÎȭÔ ÔÒÕÓÔ the news sources because they lack professionalism and the news they broadcast are 

not produced by them but picked up [from other sources]. At the same time, it was mentioned that a certain 

political control over media outlets exists, and the type of news to be broadcast is dictated. Participants believe 

that this phenomenon exists throughout the world, and not only in the Republic of Moldova. 

For another respondent, the lack of trust in media sources was built up on his own experience with the TV 

station Publika, as he reached out to this station six years ago, aiming to pass some information on Transnistria. 

Even if initially the station seemed interested in the message, they subsequently refused the publish the content 

which was sent to them, and did not explain their decision to the respondent. 

Discussion participants from Balti stated that they trust Euronews; compared to other sources which shorten 

information, this station broadcasts detailed news. Also, the live reports on Euronews are considered more 

trustworthy by the respondents because they have the opportunity to follow the events. And a person stated 

that even if Euronews also provides its opinion on events, they mainly focus on reporting the facts, the 

ÃÏÍÍÅÎÔÓ ÏÆ ÔÈÅ ÏÕÔÌÅÔ ÂÅÉÎÇ ËÅÐÔ ÁÔ Á ȰÍÉÎÉÍÕÍȱȢ !Ô ÔÈÅ ÓÁÍÅ ÔÉÍÅȟ ÔÈÅ 2ÕÓÓÉÁÎ ÓÏÕÒÃÅ Ȱ%ÈÏ -ÏÓËÖÉȱ ×ÁÓ ÁÌÓÏ 

named among the trustworthy sources, because they broadcast both visual and textual information, which 

cannot be found in other sources. Additionally, personalities from different fields use this source to share their 

positions. Respectively, analysing their opinions and the information from official sources, the respondent 

forms his own opinion about the events.  

! ÐÁÒÔ ÏÆ ÔÈÅ ÐÁÒÔÉÃÉÐÁÎÔÓ ÔÏ ÔÈÅ ÄÉÓÃÕÓÓÉÏÎ ÓÔÁÔÅÄ ÔÈÅÙ ÄÏÎȭÔ ÆÕÌÌÙ ÔÒÕÓÔ ÁÎÙ ÎÅ×Ó ÓÏÕÒÃÅȟ ÂÕÔ ÔÈÅÙ ÐÒÅÆÅÒ ÔÏ ÔÒÕÓÔ 

rather a journalist than an outlet. One respondent stated that she has a friend who is a journalist, and due to 

their personal relationshipȟ ÓÈÅ ÔÒÕÓÔÓ ÈÅÒ ÁÓ Á ÊÏÕÒÎÁÌÉÓÔ ÂÕÔ ÔÈÉÓ ÄÏÅÓÎȭÔ ÍÅÁÎ ÓÈÅ ÔÒÕÓÔÓ ÔÈÅ ÓÔÁÔÉÏÎ ÓÈÅ ×ÏÒËÓ 

for. Another person stated that she follows the Facebook pages of a few journalists ɀ analysts she trusts, 

however, based on the fact that each human being is subjective, her level of trust in these journalists varies 

ÂÁÓÅÄ ÏÎ ÔÈÅ ÔÏÐÉÃ ÔÈÅÙ ÁÄÄÒÅÓÓȡ Ȱ) ÄÏÎȭÔ ÔÒÕÓÔ υττϻ ×ÈÁÔ ÔÈÅÙ ÓÁÙȟ ÂÅÃÁÕÓÅ ÔÈÅÙ ÁÒÅ ÁÌÓÏ ÐÅÏÐÌÅ ÁÎÄ ÁÒÅ 

ÓÕÂÊÅÃÔÉÖÅȟ ) ÃÁÎ ÔÒÕÓÔ ÓÏÍÅ ÔÏÐÉÃÓ ÁÎÄ ÏÔÈÅÒÓ ÎÏÔȟ ÁÓ ÔÈÅÙ ÍÉÇÈÔ ÈÁÖÅ ÓÏÍÅ ÐÅÒÓÏÎÁÌ ÓÔÁËÅ ÉÎ ÉÔȱȢ 

Figure 3.2.5: 4ÈÅ ÓÈÁÒÅ ÏÆ ÒÅÓÐÏÎÄÅÎÔÓ ×ÁÔÃÈÉÎÇ 46 ÐÒÏÇÒÁÍÍÅÓ ÐÒÏÄÕÃÅÄ ÉÎ 2ÕÓÓÉÁȢ ȰQ13. Do you watch TV 

ÐÒÏÇÒÁÍÍÅÓ ÐÒÏÄÕÃÅÄ ÉÎ 2ÕÓÓÉÁȟ ÅȢÇȢ .46ȟ 242 2ÏÓÓÉÙÁȩȱ, N=1155 

 

The survey found that a little over one third of respondents (35%) watch almost each time they turn on the TV 

programmes produced in Russia, e.g. NTV, RTR Rossiya, and 42% ɀ watch them sometimes.  
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Figure  3.2.5.1: The share of respondents watching TV programmes produced in Russia per demographic 

ÃÒÉÔÅÒÉÁȢ ȰQ13. Do you waÔÃÈ 46 ÐÒÏÇÒÁÍÍÅÓ ÐÒÏÄÕÃÅÄ ÉÎ 2ÕÓÓÉÁȟ ÅȢÇȢ .46ȟ 242 2ÏÓÓÉÙÁȩȱ, N=1155 

 

68% of the Russian speaking population and 24% of the Romanian/Moldovan speaking population watch TV 

programmes produced in Russia almost each time they watch TV. Depending on the region, 31% of respondents 

ÆÒÏÍ ÔÈÅ #ÅÎÔÒÁÌ ÒÅÇÉÏÎ ÄÏÎȭÔ ×ÁÔÃÈ 46 ÐÒÏÇÒÁÍÍÅÓ ÐÒÏÄÕÃÅÄ ÉÎ 2ÕÓÓÉÁȢ 4ÈÅ ÓÁÍÅ ÔÈÉÎÇ ×ÁÓ ÉÎÄÉÃÁÔÅÄ ÂÙ ςπϷ 

of respondents from the Northern region. Approximately a half (49%) of respondents with higher education 

backgrounds mentioned they sometimes watch TV programmes from Russia, while 39% of them, vocational 

education colleges graduates, watch programmes from Russia almost each time they watch TV. (Annex 3.2.5) 

During the focus groups, respondents were asked if they know about the law which bans the broadcast of news 

from other countries. Respectively, the majority of respondents heard about this law. Almost all participants 

made a connection with the banning of Russian broadcasters, mentioning that several channels were shut 

ÄÏ×Îȟ ÉÎÃÌÕÄÉÎÇ ÔÈÅ 46 ÓÔÁÔÉÏÎ 46 2ÕÓÓÉÁȡ Ȱ×ÈÙ ÆÒÏÍ ÄÉÆÆÅÒÅÎÔ ÃÏÕÎÔÒÉÅÓȩ ) ÔÈÉÎË ÉÔ ÉÓ ÏÎÌÙ ÆÒÏÍ ÏÎÅ ÃÏÕÎÔÒÙȱȢ And 

two persons explained that this is aimed at countries which are not members of the European Convention or 

of the European Broadcasting Code, Russia ÂÅÉÎÇ ÏÎÅ ÏÆ ÔÈÅÍȡ Ȱstations from certain countries which did not 

ÓÉÇÎ ÔÈÅ %ÕÒÏÐÅÁÎ "ÒÏÁÄÃÁÓÔÉÎÇ #ÏÄÅ ÁÒÅ ÎÏÔ ÁÌÌÏ×ÅÄ ÉÎ ÏÕÒ ÃÏÕÎÔÒÙȢ )Ô ÉÓ ÎÏÔ ÏÎÌÙ ÁÂÏÕÔ 2ÕÓÓÉÁȱȢ And another 

participÁÎÔ ÐÒÏÐÏÓÅÄ ȰÐÕÂÌÉÓÈÉÎÇ ÔÈÅ ÌÉÓÔ ÏÆ ÃÏÕÎÔÒÉÅÓ ×ÈÉÃÈ ÁÒÅ ÎÏÔ ÍÅÍÂÅÒÓ ÏÆ ÔÈÅ %ÕÒÏÐÅÁÎ #ÏÎÖÅÎÔÉÏÎȱȟ to 

make the law clearer; another person ÓÔÁÔÅÄ ÔÈÁÔ ÈÅ ÓÅÅÓ ÎÏ ÐÏÉÎÔ ÉÎ ÔÈÁÔ ÁÓ Ȱyou can find any information 

ÏÎÌÉÎÅȱȢ At the same time, respondents from Comrat mentioned the founding of a regional Gagauz station for 

re-broadcasting news from the Russian Federation. 

At the same time, a person stated that the law does not imply closing down foreign TV station, from Russia, but 

replacing news from different foreign stations: Ȱthey are replacing news even on THT (TNT), the socialists 

ÂÒÏÁÄÃÁÓÔ ÔÈÅÉÒ ÎÅ×Óȟ ÔÈÉÓ ÉÓ ÔÈÅ ÐÒÏÂÌÅÍȱȢ Respectively, several persons noticed the disparity between foreign 

news from certain TV stations. Also, a respondent mentioned the travel ban of certain Russian journalists to 

-ÏÌÄÏÖÁȡ Ȱthere were some news on which some Russian journalists were banned the entry on the territory of the 

2ÅÐÕÂÌÉÃ ÏÆ -ÏÌÄÏÖÁ ÁÔ ÔÈÅ ÁÉÒÐÏÒÔ ÁÎÄ ÔÈÅÙ ÒÅÔÕÒÎÅÄ ÂÁÃË ÔÏ ÔÈÅÉÒ ÃÏÕÎÔÒÙȱȢ 

Some participants stated that tÈÉÓ ÌÁ× Ȱwas not sufficiently ÐÕÂÌÉÃÉÓÅÄȱȟ and this is why they have only superficial 

information  about it. 
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During the discussion, several opinions about the aim of this law were shared. For some this law aims at 

ȰÉÍÐÒÏÖÉÎÇ ÆÒÉÅÎÄÓÈÉÐ ÒÅÌÁÔÉÏÎÓ ×ÉÔÈ 2ÕÓÓÉÁȱȢ For others the reason is propaganda ɀ because the Russian 

Federation stations have a diverse content, which attracts the population and creates a certain dependency, 

determining it to follow the news, and thus, local channels become less interesting to the public. In this sense, 

the opinion that the law represents the outcome of a governmental concept was also shared, and namely, that, 

allegedly, the news from the Russian Federation has negative influence on the public from the Republic of 

Moldova, and this is why only the entertainment programmes were kept: I believe that Moldovan politicians 

ÁÌÓÏ ×ÁÔÃÈ 2ÕÓÓÉÁÎ 46 ÓÔÁÔÉÏÎÓ ÁÎÄ ÔÈÉÎË ÔÏ ÔÈÅÍÓÅÌÖÅÓȡ Ȱthey will negatively impact the Moldovan population, 

ÌÅÔȭÓ ËÅÅÐ Æor them only Pole Ciudes [Russian entertainment ÐÒÏÇÒÁÍÍÅɎȱȢ 

At the same time, some persons believe that if the government has intentionally passed this law to facilitate a 

greater access to local or Romanian stations, then this will not happen, because they have noticed that on these 

channels there is more active anti-2ÕÓÓÉÁÎ ÐÒÏÐÁÇÁÎÄÁ ÁÎÄ Á ÂÉÁÓÅÄ ÁÔÔÉÔÕÄÅȡ Ȱpay attention on what they 

switched them for. If they banned them due to pro-Russian propaganda, now we have anti-2ÕÓÓÉÁÎ ÐÒÏÐÁÇÁÎÄÁȱȢ 

Among the posÓÉÂÌÅ ÃÁÕÓÅÓ ÆÏÒ ÐÁÓÓÉÎÇ ÔÈÉÓ ÌÁ× ×ÅÒÅ ÌÉÓÔÅÄȡ Ȱkeeping the public busy with entertainment 

ÐÒÏÇÒÁÍÍÅÓȱ ÁÓ ÔÈÉÓ ÉÓ ÍÏÒÅ ÃÏÎÖÅÎÉÅÎÔ ÆÏÒ ÔÈÅ ÇÏÖÅÒÎÍÅÎÔȠ ȰÔÈÅ ÄÅÓÉÒÅ ÏÆ ÓÅÖÅÒÁÌ ÓÔÁËÅÈÏÌÄÅÒÓ ÔÏ ÅÁÒÎ ÍÏÒÅȱ ς 

respondents stating that when one compares news from different sources they notice that none of them are 

ǇǊŜǎŜƴǘƛƴƎ ǘƘŜ ǿƘƻƭŜ ǘǊǳǘƘΣ ōŜŎŀǳǎŜ αonly the media outlets of some stakeholders ŀǊŜ ƭŜŦǘέΦ 

4ÈÅ ÍÁÊÏÒÉÔÙ ÏÆ ÐÁÒÔÉÃÉÐÁÎÔÓ ÄÏÎȭÔ ÓÕÐÐÏÒÔ ÔÈÅ ÁÎÔÉ-propaganda law and only two persons stated that they do. 

Respondents who support the anti-propaganda law justified their position through the following arguments: 

Á The respective law will improve the ability of society to analyse information; 

Á The local sources broadcast objective and subjective information, while Russian sources present rather 

politicized information, which lacks objectivity and focuses mainly on the political aspect and the political 

influence.  

4ÈÅ ÁÒÇÕÍÅÎÔÓ ÏÆ ÔÈÏÓÅ ×ÈÏ ÄÏÎȭÔ ÓÕÐÐÏÒÔ ÔÈÅ ÁÎÔÉ-propaganda law were correlated with the right of each 

citizen to choose the media sources they want. Also, in supporting this opinion, a respondent referred to his 

ability to analyse information and to resist being easily influenced by any side. The respondents stated that it 

is important for them to be ablÅ ÔÏ ÃÈÏÏÓÅ ×ÈÁÔ ÎÅ×Ó ÔÏ ×ÁÔÃÈȟ ÂÅÃÁÕÓÅ Ȱthey were not only political, they were 

ÁÄÄÒÅÓÓÉÎÇ ÄÉÆÆÅÒÅÎÔ ÉÓÓÕÅÓȱȢ Additionally, according to the opinion of the majority, the population is interested 

ÉÎ ÉÎÆÏÒÍÁÔÉÏÎ ÆÒÏÍ ÔÈÅ 2ÕÓÓÉÁÎ &ÅÄÅÒÁÔÉÏÎ ÂÅÃÁÕÓÅ Ȱa part of our population works there. Everyone is 

ÉÎÔÅÒÅÓÔÅÄȱȢ 

According to the opinion of some respondents, this law is oriented towards the rural area population, who is 

ÌÅÓÓ ÉÎÆÏÒÍÅÄȟ ÄÏÅÓÎȭÔ have access to internet and mainly uses TV to follow the news. 
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Figure  3.2.6: The type of programmes which are interesting to the population. ȰQ22. What type of news and 

programmes are interesting to you and which programmes are rather boring, linked to the TV stations you 

×ÁÔÃÈȩȱȟ N=1353 

 

During the survey respondents were presented a list containing different  types of news and programmes. They 

were asked to assess each item, and the extent to which they are interested in each category. In general, it can 

be observed that the greatest interest is for news and entertainment programmes ɀ 84% of respondents 

ÁÎÓ×ÅÒÅÄ ÔÈÅÙ ÁÒÅ ȰÖÅÒÙ ÉÎÔÅÒÅÓÔÅÄȱ ÏÒ ȰÒÁÔÈÅÒ ÉÎÔÅÒÅÓÔÅÄȱ ÉÎ ÔÈÅ ×ÅÁÔÈÅÒ ÆÏÒÅÃÁÓÔȟ ÁÎÄ ψσϷ ÉÎ ÆÉÌÍÓ ÁÎÄ 46 

series.  There is an interest for news from the Republic of Moldova ɀ 82% of respondents have assessed this 

ÃÁÔÅÇÏÒÙ ×ÉÔÈ ȰÖÅÒÙ ÉÎÔÅÒÅÓÔÉÎÇȱȾȱ ÒÁÔÈÅÒ ÉÎÔÅÒÅÓÔÉÎÇȱȢ 0ÏÌÉÔÉÃÁÌ ÎÅ×Ó is also assessed as interesting for the 

majority of respondents (77%). Contrary to these outcomes, less interest was observed for the news from the 

neighbouring countries. 39% of participants mentioned they are interested in news from Romania.  
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Figure  3.2.6.1: The types of programmes which are interesting to the population, according to the gender 

criterion. Ȱ1φφȢ 7ÈÁÔ ÔÙÐÅ ÏÆ ÎÅ×Ó ÁÎÄ ÐÒÏÇÒÁÍÍÅÓ ÁÒÅ ÉÎÔÅÒÅÓÔÉÎÇ ÔÏ ÙÏÕ ÁÎÄ ×ÈÉÃÈ ÐÒÏÇÒÁÍÍÅÓ ÁÒÅ ÒÁÔÈÅÒ 

ÂÏÒÉÎÇȟ ÌÉÎËÅÄ ÔÏ ÔÈÅ 46 ÓÔÁÔÉÏÎÓ ÙÏÕ ×ÁÔÃÈȩȱȟ N=1353 

 

During the qualitative study, respondents were asked how do they usually inform themselves and search for 

news, as well as about what they pay attention to in news.  

Focus group participants mentioned that in order to access information it is important for the news title to be 

ÃÁÔÃÈÙȡ ÔÏ ÂÅ ÉÎ ȰÃÁÐÉÔÁÌ ÌÅÔÔÅÒÓȱȠ to contain key-×ÏÒÄÓ ÁÓ ȰÁÔÔÅÎÔÉÏÎȱȟ ȰÂÒÅÁËÉÎÇ ÎÅ×Óȱȟ ȰÉÍÐÏÒÔÁÎÔ ÎÅ×Óȱ or to 

ÒÅÆÅÒ ÔÏ ÔÈÅ ÓÕÂÊÅÃÔ ÏÆ ÔÈÅ ÎÅ×Ó ÁÎÄ ÔÏ ÓÈÏÒÔÌÙ ÒÅÆÌÅÃÔ ȰÔÈÅ ÍÁÉÎ ÉÄÅÁ ÏÆ ÔÈÅ ÁÒÔÉÃÌÅȱȢ Also, it was emphasized that 

the public pays attention to interesting images.  

At the same time, it was mentioned the practice of clicking or not on political news, which depends on the 

politician targeted by the article. Thus, several respondents emphasized the fact that they check news about 

Igor Dodon, when the information was not published before and more details are provided in addition to the 

news related to the visits or the meetings he had. Also, they referred to news about Mihai Ghimpu and Vladimir 

6ÏÒÏÎÉÎȟ ÁÓ ÎÅ×Ó ÔÈÅÙ ÃÈÅÃË ÄÅÐÅÎÄÉÎÇ ÏÎ ÔÈÅ ÔÉÔÌÅȡ ȰÉÆ ) ÓÅÅ ÔÈÁÔ ÉÔ ÉÓ ÁÂÏÕÔ 6ÏÒÏÎÉÎȟ ) ÄÏÎȭÔ ÏÐÅÎ [click] that news, 

I only open it if Á ÖÉÄÅÏ ÍÁÔÅÒÉÁÌ ÉÓ ÁÌÓÏ ÁÖÁÉÌÁÂÌÅȱȢ !ÎÄ Ô×Ï ÐÅÒÓÏÎÓ ÓÔÁÔÅÄ ÔÈÁÔ ÔÈÅÙ ÄÏÎȭÔ ÃÈÅÃË ÎÅ×Ó ÁÂÏÕÔ 

ÐÏÌÉÔÉÃÁÌ ÁÃÔÏÒÓ ÔÈÅÙ ÄÏÎȭÔ ÌÉËÅ ÏÒ ÉÆ ȰÔÈÅ ÉÎÆÏÒÍÁÔÉÏÎ ÉÓ ÉÒÒÅÌÅÖÁÎÔ ÏÒ ÉÓ ÔÏÏ ÐÏÏÒȱȢ  A respondent stated that he 

follows the live streaming of Parliamentary sessions when he has more free time. Otherwise, he watches short 

video broadcast by other sources. A person emphasized that the inability to change the domestic political 

situation determines him to refrain from watching political news, and that he is bored because many politicians 

tend to speak a lot, and not act for the benefit of the community. In the same context, some respondents added 

that [the same] political scenarios are repeated each year, only the actors change.  

Some respondents mentioned they do not look intentionally for news, excepting the cases when: they missed 

the news; the news is interesting and is debated within the community; have watched only parts of a TV feature; 

have greater interest for the area the news focuses on. 
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Participants stated they choose the news they read based on their personal interests and they are not used to 

read news which are not from their interest areas, even if such news would pop up on their social networks. 

Thus, the areas which are mostly followed by the participants are: social, political, scientific (inventions, 

discoveries), economic, engineering, and medical (discoveries, health and safety tips/advice). Among the areas 

which are not very often looked into by the participants are: sports and gossip/celebrity news. 

Regarding the intentional practice of searching for news, respondents mentioned that they usually either turn 

on the TV and wait for the newscast, or go online and browse on social networks (Odnoklassniki, Facebook), 

news websites or search engines. When they wish to find information about some political news, some 

respondents usually go online, and use the search engine ɀ Google. A person emphasized the habit of accessing 

ÔÈÅ ×ÅÂÓÉÔÅ ÏÆ ÔÈÅ ÍÅÄÉÁ ÓÏÕÒÃÅÓ ÓÈÅ ÈÅÁÒÄ ÔÈÅ ÎÅ×Ó ÏÎȡ Ȱfor example, even on the ProTV website it is easier to        

ÓÅÁÒÃÈ ÕÎÌÉËÅ 'ÏÏÇÌÅȟ ÂÅÃÁÕÓÅ ÏÎ 'ÏÏÇÌÅȢÍÄ ÔÈÅÒÅ ÁÒÅ ÓÏ ÍÁÎÙ ÔÈÉÎÇÓȱȢ Moreover, another respondent added that 

ÔÈÅ ÏÕÔÃÏÍÅÓ ÏÎ ÔÈÅ ÓÅÁÒÃÈ ÅÎÇÉÎÅ 'ÏÏÇÌÅ Ȱcould show you news from a few years ago or several investigations 

ÔÏ ÔÈÅ ÓÁÍÅ ÔÏÐÉÃȱȢ At the same time, a Russian speaking respondent stated that in the last 25 years he had no 

interest in political news from the Republic of Moldova and that he would be willing to read them only if the 

first political  ÎÅ×Ó ×ÏÕÌÄ ÂÅ ÁÂÏÕÔ ȰÍÁËÉÎÇ ÔÈÅ 2ÕÓÓÉÁÎ ÌÁÎÇÕÁÇÅ ÔÈÅ ÏÆÆÉÃÉÁÌ ÌÁÎÇÕÁÇÅ ÏÆ ÔÈÅ ÃÏÕÎÔÒÙȱȢ This 

position was supported by another person who believes the domestic political situation is ȰÕÎÓÔÁÂÌÅȱ. 

At the same time, a respondent noticed that each person has certain interests and it is important for the 

ÁÎÁÌÙÔÉÃÁÌ ÓÔÁÔÉÏÎÓ Ȱto broadcast next to the information about what has occurred, explanations regarding the 

ÃÁÕÓÅÓ ÏÆ ÔÈÅ ÉÎÃÉÄÅÎÔȱȢ In this sense, another person added that media sources should not focus on developing 

ȰÓÈÏÃËÉÎÇȱ titles, as these are subjective, but on the contrary, to make sure they provide accurate information, 

e.g. date, place of the action. Such news is related to, for example, the disappearance of a child -  such an article 

is actively shared on social media. However, when subsequently the respondent looks more into it proves that 

this event occurred several years ago. 
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3.3 Radio broadcasting  ɀ stations preferred for information purposes  

Next are presented the responses of persons who usually listen to radio broadcasting at least once per week. 

They represent 39% of the total sample.

Figure  3.3.1: Radio broadcasting stations listened 
to at least once per week.  ȰQ16. What radio stations 
do you listen to news on ÁÔ ÌÅÁÓÔ ÏÎÃÅ ÐÅÒ ×ÅÅËȩȱ, 
N=509 

Figure 3.3.2: The radio broadcasting stations 

citizens trust the most in terms of political and 

social news. Ȱ117. Which radio stations do you trust 

the most in terms of political news and domestic 

events?ȱ, N=509 

                                 

Respondents were asked what radio broadcasting stations they listen news on at least once per week. Thus, 

the most listened to stations, in terms of news, are: Radio Moldova (39%), Radio Noroc (37%) and Radio Plai 

(23%). The same stations are named among the most trusted ones. Thus, 28% of interviewees mentioned that 

they trustȱ 2ÁÄÉÏ -ÏÌÄÏÖÁȱȟ ςφϷ ɀȱ 2ÁÄÉÏ .ÏÒÏÃȱ and 17% ɀȱ 2ÁÄÉÏ 0ÌÁÉȱȢ 

44% of women mentioned they listen news on Radio Moldova weekly, compared to 34% of men (Annex 3.3.1). 

47% of respondents with vocational education background mentioned Radio Noroc, and in the Northern region 

1 percentage less of respondents mentioned the same radio broadcasting station. Almost each third respondent 

aged 26-35 listens the news on Hit FM. 42% of the Russian speaking population listen weekly to ̋ ̔̒̒̋̏̆ ˝́̅̉̏ 

[Russkoe Radio] . 
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3.4. Newspapers ɀ preferred publications for information purposes  

Further are presented the responses provided by the persons who usually read newspapers at least once in 

two weeks. Their share from the total sample represents 21%.

Figure 3.4.1: Newspapers citizens use to inform 
themselves at least once in two weeks. ȰQ18. Which 
printed newspapers do you read news in at least once 
ÉÎ Ô×Ï ×ÅÅËÓȩȱȟ  N=289 

Figure  3.4.2: The printed newspapers citizens 

ÔÒÕÓÔ ÔÈÅ ÍÏÓÔȢ ȰQ19. Which newspapers do you trust 

the most in terms of political news and domestic 

events?ȱȟ N=289

                

19% of respondents who read newspapers inform themselves at least once in two weeks by reading 

Ȱ̠ ̝̠̏̍̒̏̍̏̌̒̋́ ˜̑́̃̅́ȱ [Komsomoliskaia Pravda], 14% ɀ the newspaper ȰJurnal de ChisinaÕȱ and a similar 

percentage, 14%, ÒÅÁÄ ÔÈÅ ÎÅ×ÓÐÁÐÅÒ Ȱˍ̜̑̄̔̍̆̎̓ ̉ ̜́̋̓̕ȱ [Argumenty y Fakty]. Asked about the 

newspapers they trust, 15% of respondents mentioned - Ȱ˗̝̠̏̍̒̏̍̏̌̒̋́ ˜̑́̃̅́ȱ ɍ+ÏÍÓÏÍÏÌÉÓËÁÉÁ 0ÒÁÖÄÁɎȟ 

13% - ÎÅ×ÓÐÁÐÅÒ Ȱ*ÕÒÎÁÌ ÄÅ #ÈÉÓÉÎÁÕȱ ÁÎÄ ρρϷ - Ȱˍ̜̑̄̔̍̆̎̓ ̉ ̜́̋̓̕ȱ ɍ!ÒÇÕÍÅÎÔÙ Ù &ÁËÔÙɎȢ 

Among this group of persons, of respondents aged 65+, each fourth person mentioned that the newspaper 

Ȱˍ̜̑̄̔̍̆̎̓ ̉ ̜́̋̓̕ȱ ɍ!ÒÇÕÍÅÎÔÙ Ù &ÁËÔÙɎ ÉÓ ÔÈÅ ÎÅ×ÓÐÁÐÅÒ ÔÈÅÙ ÇÏ ÔÏ ÆÏÒ ÎÅ×ÓȢ 34% of the Chisinau 

ÉÎÈÁÂÉÔÁÎÔÓ ÒÅÇÕÌÁÒÌÙ ÉÎÆÏÒÍ ÔÈÅÍÓÅÌÖÅÓ ÂÙ ÒÅÁÄÉÎÇ Ȱ˗̝̠̏̍̒̏̍̏̌̒̋́ ˜̑́̃̅́ȱ ɍ+ÏÍÓÏÍÏÌÉÓËÁÉÁ 0ÒÁÖÄÁɎȟ ÁÎÄ 

29% -ȱ*ÕÒÎÁÌ ÄÅ #ÈÉÓÉÎÁÕȱ ɉAnnex 3.4.1).

3.5. Online behaviour ɀ preferred  web portals for information purposes  

Figure  3.5.1: The share of citizens who use internet at least once per month. ȰQ20A. Do you use internet at least 

once per month?ȱȟ .Ѐρσυσ 
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60% of participants use internet at least once per month. 98% of respondents with ages ranging 18 ɀ 25 years 

of age and 95% of those with ages between 26 ɀ 35 years of age use internet once per month and more. 44% of 

the persons aged 44-65 and 14% of those aged 65+ use internet monthly. A percentage of 28% of respondents 

with secondary/primary education background use internet regularly, while the majority (85%) of the persons 

with higher education background have the same behaviour (Annex 3.5.1).  

Figure  3.5.2: Frequency of social networks use.ȱ 120. (Ï× ÏÆÔÅÎ ÄÏ ÙÏÕ ÕÓÅ ȣȩȱȟ N=811 

 

/Æ ÔÈÅ ÓÏÃÉÁÌ ÎÅÔ×ÏÒËÓ ÕÓÅÄȟ Ȱ&ÁÃÅÂÏÏËȱ ÁÎÄ Ȱ/ÄÎÏËÌÁÓÓÎÉËÉȱ are accessed frequently by 61% and respectively 

by 53% of persons At least once per week. The least visited social network is allegedly Twitter ɀ only 11% of 

participants mentioned having accounts on this platform. Young people aged 18-25 visit Facebook (74%) the 

most and persons from the urban areas (51%) ɀ visit it a few times per day (Annex 3.5.2.1). The social network 

Odnoklassniki is accessed a few times per day by persons from rural areas (48%), and by persons from urban 

areas (32%) (Annexe 3.5.2).  

Figure  3.5.3: The reasons internet is used for. ȰQ21. Do you use internet for the following purposesȩȱ, N=811 

 

Most internet users (94%) use internet to communicate with their friends and relatives and / or to visit social 

networks (90%). A smaller share, 57% ɀ uses internet for information purposes, and for domestic news.  
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Next are presented the responses of the persons, visiting news websites at least once per week. Their share 

represents 36% of the total sample.  

Figure 3.5.4: News websites used by citizens for 

information purposes. ȱ1υψȢ Which websites do you 

visit to check the news at least once per week?ȱ, 

N=490  

Figure  3.5.5: The level of trust of citizens in news 

websites.ȱQ15. Which news websites do you trust the 

most in terms of political news and domestic 

events?ȱ, N=490 
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25% and respectively ɀ 22% of respondents. 

ςς Ϸ ÏÆ ÒÅÓÐÏÎÄÅÎÔÓ ÔÒÕÓÔ Ȱ*ÕÒÎÁÌȢÍÄȱ the most in terms of domestic political and social news. A similar 

×ÈÅÉÇÈÔȟ ςρϷ ÏÆ ÐÁÒÔÉÃÉÐÁÎÔÓȟ ×ÁÓ ÒÅÇÉÓÔÅÒÅÄ ÂÙ ÔÈÅ ×ÅÂÓÉÔÅ Ȱ0ÏÉÎÔȢÍÄȱ.  

The majority of participants to the focus groups stated that they use internet for information purposes or to 

access certain news websites or social networks.  

One part of respondents searches for news on search engines as Google or Yandex. In this sense, the idea that 

checking news online is part of their life style was sharedȡ Ȱchecking ÎÅ×Ó ÉÓ ÎÏÔ ÉÎÔÅÎÔÉÏÎÁÌȟ ÉÓ Á ÌÉÆÅ ÓÔÙÌÅȱȟ 

regardless of whether you are looking up information for some friends or you receive it involuntarily.  

Among the news websites used the most are: point.md, diez.md, unimedia.md. Other websites are: 

ÍÏÌÄÏÖÅÎÅÓÔÉȢÉÎÆÏȟ ÐÒÏÔÖȢÍÄȟ ÊÕÒÎÁÌȢÍÄȟ ÄÅÓÃÈÉÄÅȢÍÄȟ ÚÉÁÒÕÌÄÅÇÁÒÄáȢÍÄ, newsmaker.md, tv8.md, kp.md 

(Komsomoliskaia Pravda), aif.md (arguments and facts), makler.md, stirilocale.md, agora.md. International 

news sources were also mentioned, e.g. BBC, ÔÈÅ 2ÕÓÓÉÁÎ ÐÏÒÔÁÌ Ȱˑ̝̏̇̅ȱ (Dojzdi) , Chinese TV station CCTV, 
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watched online, lenta.ru, and mail.ru. Also, the respondents from Balti follow the independent news portal 

esp.md and the portal baltionline.md. The majority of respondents from Comrat stated they visit local news 

websites (Gagauz), e,g. gagauzinfo.md. At the same time, they also visit the Russian news source Ria-Novosti.  

Simultaneously, it was shared that news are also followed via web links which pop up online, without paying 

much attention to the name of the website. On the other hand, some respondents stated that they visit 

intentionally news websites when they are online, and a person stated that she consumes more information on 

the verified news portals and informs herself about the topics she is interested in. 

The respondents mentioned that they use social networks as information sources. Respectively, the majority 

of respondents state they are connected to facebook.com, and others are connected to the odnoklassniki.ru 

network . Some persons mentioned that on social networks there is a lot of useful information and they usually 

click on the shared web links ÏÎÌÙ ÁÆÔÅÒ ÔÈÅÙ ÁÎÁÌÙÓÅ ÔÈÅ ÔÉÔÌÅȡ Ȱif I am interested in the subject, then I open it, if 

not ɀ ) ÉÇÎÏÒÅ ÉÔȱȢ All the persons from Comrat, participating in the study, stated that social networks represent 

their main source of information. 

One part of respondents state that they are following different personalities ɀ anchor-men/women, politicians 

ɀ on social networks and learn this way about the news about them or posted by them. Another practice which 

was shared was the use of Facebook groups for information purposes, especially by the respondents from Balti 

municipality, who have online groups related to their city. 

At the same time, other respondents have revealed that they use social networks more for entertainment, 

rather than for information on domestic events, emphasizing that sharing news is a secondary function of social 

networks. 

4ÈÅ ÒÅÓÐÏÎÄÅÎÔÓ ÍÅÎÔÉÏÎÅÄ ÔÈÁÔ ÔÈÅÙ ÄÏÎȭÔ ÖÉÓÉÔ ÔÈÅ ×ÅÂÓÉÔÅÓ ÃÏÎÔÁÉÎÉÎÇ ÆÁËÅ ÎÅ×Óȟ ÅȢÇȢ Ȱ-ÏÌÄÏÖÁ $ÒÅÁÍȱȢ At 

the same time, several persons stated they pay attention to these web links when they read the title of the news, 

and anoÔÈÅÒ ÐÁÒÔÉÃÉÐÁÎÔ ÄÏÅÓÎȭÔ ÒÅÁÃÔ ÔÏ ÕÎËÎÏ×Î ×ÅÂÓÉÔÅÓȢ 3ÅÖÅÒÁÌ ÐÁÒÔÉÃÉÐÁÎÔÓ ÎÏÔÅÄ ÔÈÅ ÆÁÃÔ ÔÈÁÔ ÓÏÍÅ ÎÅ×Ó 

ÔÉÔÌÅÓ ÁÒÅ Á ȰÄÉÓÁÓÔÅÒȱ ÁÎÄ ÏÆÔÅÎ ÔÉÍÅÓ ÔÈÅÙ ÄÏÎȭÔ ÒÅÆÌÅÃÔ ÔÈÅ ÃÏÎÔÅÎÔ ÏÆ ÔÈÅ ÁÒÔÉÃÌÅȢ ! ÒÅÓÐÏÎÄÅÎÔ ÁÄÄÅÄ ÔÏ ÔÈÉÓȡ Ȱif 

I am interested in the subject, I ×ÉÌÌ ÏÐÅÎ ÉÔȟ ÒÅÇÁÒÄÌÅÓÓ ÏÆ ÔÈÅ ÔÉÔÌÅȱȢ To this regard, the persons present at the 

discussion have listed the entertainment websites from the Republic of Moldova: Moldova Dream and 

Muligambia.
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Annex 1.1: Ȱ1χȢ How well informed do you feel regarding the general events from the Republic of Moldova? (a 

potential answer)ȱȟ .Ѐρσυσ ɉFigure 1.1) 

  N 
Very well 
informed , 

% 

To a large 
extent 

informed , 
% 

To a small 
extent 

informed , 
% 

Not at all 
/ To a 
very 
small 

extent , % 

) ÄÏÎȭÔ 
know
/ No 

answe
r  

Total  1353  19 36 34 9 1 

Gender 
Male 639 21 37 32 9 1 
Female 714 17 35 36 10 1 

Age 

18 ɀ 25 years 200 20 30 37 11 2 
26 ɀ 35 years 219 19 33 40 7 1 
36 ɀ 45 years 189 20 45 29 5 0 
46 ɀ 65 years 482 20 38 33 8 2 
Over 65 years 262 18 34 32 13 2 

Urban/R
ural 

Urban 605 22 43 27 7 1 
Rural 748 18 31 39 11 2 

Region 

North 380 13 32 40 12 2 
Centre 337 19 35 38 7 2 
Chisinau 329 21 46 27 5 1 
South 307 26 32 30 11 1 

Borough 

Botanica 59 40 36 22 2 0 
Buiucani 75 19 41 25 15 0 
Centre 54 14 62 22 2 0 
Ciocana 56 19 41 37 3 0 
Riscani 57 11 69 20 0 0 

Educatio
n 

Primary/Secondary School  248 9 27 42 18 3 
High school/Secondary  246 16 31 44 8 1 
Vocational 386 23 36 32 8 1 
Upper secondary vocational 
education 

169 15 47 30 6 2 

Higher education 294 29 42 23 5 1 

Occupati
on 

Civil servant 17 34 40 11 14 0 
Director/ Manager 15 67 13 20 0 0 
Qualified specialist 161 29 47 21 3 1 
Qualified worker  192 14 42 36 7 1 
Unqualified worker 107 20 32 42 5 1 
Farmer in an individual farm 59 11 23 51 16 0 
Entrepreneur  13 16 31 46 7 0 
Student 83 20 37 33 6 4 
Maternity leave 66 17 33 43 7 0 
Pensioner 450 18 37 33 11 2 
Unemployed 191 18 29 38 13 2 
Other 18 18 18 29 35 0 

Income 

Less than 3000 MDL 511 18 31 36 13 2 
3000-5000 MDL 345 22 36 36 5 1 
5000 - 10000 MDL 248 20 41 30 8 1 
Over 10000 MDL 72 19 39 33 8 1 

Vehicle 

I drive the vehicle 338 22 39 28 10 1 
Another member of the family drives 
the vehicle 

314 20 41 33 5 2 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 692 17 33 38 11 2 

Languag
e 

Romanian/Moldovan 1032  17 36 37 8 2 
Russian 235 24 40 26 11 0 
Other 84 34 30 18 16 2 
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Annex 1.2: Ȱ1ψȢ In general, how happy or unhappy are you with mass media from the Republic of Moldova (TV, press, radio, 

ÏÎÌÉÎÅ ÎÅ×Ó ÐÏÒÔÁÌÓȟ ÅÔÃȢɊȩȱ, N=1353 (Figure 1.2) 

 

  N 
Very 

happy , % 
Rather 

happy , % 

Rather 
unhappy , 

% 

Very 
unhappy , 

% 

$ÏÎȭÔ 
know/NA , 

% 
Total  1353  6 34 38 18 5 

Gender 
Male 639 7 32 37 21 3 
Female 714 5 35 39 15 6 

Age 

18 ɀ 25 years 200 6 46 26 18 5 
26 ɀ 35 years 219 8 34 39 16 4 
36 ɀ 45 years 189 5 38 42 13 2 
46 ɀ 65 years 482 6 31 39 20 4 
Over 65 years 262 6 27 39 18 9 

Urban/R
ural 

Urban 605 4 32 41 20 4 
Rural 748 8 36 35 16 6 

Region 

North 380 3 33 37 19 8 
Centre 337 7 36 38 14 4 
Chisinau 329 3 34 41 17 4 
South 307 11 32 35 20 2 

Borough 

Botanica 59 7 37 30 18 9 
Buiucani 75 4 32 34 25 5 
Centre 54 2 38 46 14 0 
Ciocana 56 2 28 45 24 2 
Riscani 57 2 36 56 3 3 

Educatio
n 

Primary/Secondary School 248 5 39 30 15 11 
High school/Secondary  246 6 36 37 18 4 
Vocational 386 9 33 35 19 3 
Upper secondary vocational education 169 4 31 44 17 4 
Higher education 294 5 31 42 20 3 

Occupati
on 

Civil servant 17 7 29 19 40 5 
Director/ Manager 15 8 22 41 29 0 
Qualified specialist 161 5 37 43 13 3 
Qualified worker  192 5 30 46 15 4 
Unqualified worker 107 6 35 41 16 2 
Farmer in an individual farm 59 2 29 47 20 2 
Entrepreneur  13 8 29 24 31 9 
Student 83 9 47 26 12 6 
Maternity leave 66 14 42 32 8 4 
Pensioner 450 5 29 39 20 6 
Unemployed 191 5 39 30 21 5 
Other 18 12 41 23 24 0 

Income 

Less than 3000 MDL 511 6 32 36 21 5 
3000-5000 MDL 345 5 34 38 19 5 
5000 - 10000 MDL 248 6 31 43 15 5 
Over 10000 MDL 72 7 42 36 14 1 

Vehicle 

I drive the vehicle 338 7 32 40 17 4 
Another member of the family drives 
the vehicle 

314 7 37 38 15 2 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 692 5 34 36 19 6 

Languag
e 

Romanian/Moldovan 1032  5 35 39 17 5 
Russian 235 5 32 39 19 6 
Other 84 17 30 22 26 5 

 
  



Annexes 56 

Annex  2.1.1: ȱ1φχȢ Please tell me to what extent do ÙÏÕ ÁÇÒÅÅ ÏÒ ÄÉÓÁÇÒÅÅ ×ÉÔÈ ÔÈÅ ÆÏÌÌÏ×ÉÎÇ ÓÔÁÔÅÍÅÎÔȡ ȰÉÓ ÉÔ 

important for Moldovans to be able to distinguish the news aiming to manipulate or misinform citizensȱȟ .Єυχωχ 

(Figure 2.1.1) 

  N Agree, % 
Neither/No

r , % 
Disagree, 

% 

) ÄÏÎȭÔ 
know / No 

answer  
Total  1353  92 5 2 2 

Gender 
Male 639 94 4 1 1 
Female 714 90 5 2 3 

Age 

18 ɀ 25 years 200 94 3 3 1 
26 ɀ 35 years 219 92 4 4 1 
36 ɀ 45 years 189 96 3 1 0 
46 ɀ 65 years 482 91 6 1 2 
Over 65 years 262 88 5 2 4 

Urban/R
ural 

Urban 605 94 4 1 1 
Rural 748 90 5 2 2 

Region 

North 380 94 3 1 2 
Centre 337 90 6 1 3 
Chisinau 329 94 4 1 1 
South 307 88 6 5 1 

Borough 

Botanica 59 95 5 0 0 
Buiucani 75 87 10 1 2 
Centre 54 91 5 2 2 
Ciocana 56 97 2 0 2 
Riscani 57 100 0 0 0 

Educatio
n 

Primary/Secondary School 248 84 9 2 5 
High school/Secondary  246 91 5 2 1 
Vocational 386 92 4 2 1 
Upper secondary vocational 
education 

169 93 5 1 1 

Higher education 294 98 1 1 0.3 

Occupati
on 

Civil servant 17 100 0 0 0 
Director/ Manager 15 100 0 0 0 
Qualified specialist 161 97 3 1 0 
Qualified worker  192 92 4 2 2 
Unqualified worker 107 94 3 3 1 
Farmer in an individual farm 59 91 7 0 2 
Entrepreneur  13 100 0 0 0 
Student 83 94 4 1 1 
Maternity leave 66 86 6 7 1 
Pensioner 450 89 6 1 3 
Unemployed 191 91 4 4 1 
Other 18 77 18 6 0 

Income 

Less than 3000 MDL 511 90 5 1 4 
3000-5000 MDL 345 90 6 3 1 
5000 - 10000 MDL 248 95 3 1 0 
Over 10000 MDL 72 94 4 1 0 

Vehicle 

I drive the vehicle 338 94 4 2 0.3 
Another member of the family drives 
the vehicle 

314 91 5 2 1 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 692 91 5 2 3 

Languag
e 

Romanian/Moldovan 1032  92 5 1 2 
Russian 235 91 5 3 1 
Other 84 86 5 9 0 
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Annex 2.1.2: ȱ1φψȢ 4Ï ×ÈÁÔ ÅØÔÅÎÔ ÄÏ ÙÏÕ ÁÇÒÅÅ ÏÒ ÎÏÔ ×ÉÔÈ ÔÈÅ ÆÏÌÌÏ×ÉÎÇ ÓÔÁÔÅÍÅÎÔȡ Ȱ) follow news exclusively 

from independent sources? (a potential answerɊȱȟ .Єυχωχ (Figure 2.1.2) 

  N 

I watch news 
only from 

independent 
sources, % 

I watch news 
from 

independent 
and other 
sources, % 

I watch news, 
but I don't 

know which 
sources are 

independent , 
% 

) ÄÏÎȭÔ 
know / 
NA, % 

Total  1353  16 28 45 11 

Gender 
Male 639 17 31 43 9 
Female 714 16 25 46 14 

Age 

18 ɀ 25 years 200 18 33 36 13 
26 ɀ 35 years 219 20 32 41 7 
36 ɀ 45 years 189 17 29 48 7 
46 ɀ 65 years 482 16 26 47 10 
Over 65 years 262 13 22 48 18 

Urban/R
ural 

Urban 605 16 33 43 8 
Rural 748 16 23 46 14 

Region 

North 380 17 21 45 17 
Centre 337 17 24 47 12 
Chisinau 329 15 38 38 9 
South 307 17 28 48 6 

Borough 

Botanica 59 19 44 32 5 
Buiucani 75 19 38 26 17 
Centre 54 10 47 38 5 
Ciocana 56 21 30 48 2 
Riscani 57 8 34 53 5 

Educatio
n 

Primary/Secondary School 248 15 14 48 23 
High school/Secondary  246 17 21 50 12 
Vocational 386 14 33 44 9 
Upper secondary vocational 
education 

169 14 33 41 12 

Higher education 294 21 36 40 4 

Occupati
on 

Civil servant 17 25 27 48 0 
Director/ Manager 15 21 55 23 0 
Qualified specialist 161 18 37 42 3 
Qualified worker  192 17 32 43 8 
Unqualified worker 107 14 27 48 12 
Farmer in an individual farm 59 37 16 38 9 
Entrepreneur  13 43 8 43 6 
Student 83 14 33 35 19 
Maternity leave 66 21 35 40 4 
Pensioner 450 13 22 51 14 
Unemployed 191 17 27 40 16 
Other 18 12 29 55 5 

Income 

Less than 3000 MDL 511 13 21 53 13 
3000-5000 MDL 345 20 31 39 10 
5000 - 10000 MDL 248 20 33 41 7 
Over 10000 MDL 72 15 45 31 9 

Vehicle 

I drive the vehicle 338 22 33 40 5 
Another member of the family drives 
the vehicle 

314 19 30 38 13 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 692 12 24 50 14 

Languag
e 

Romanian/Moldovan 1032  16 27 44 13 
Russian 235 16 31 46 6 
Other 84 19 26 44 11 
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Annex 2.1.3: ȱ1φωȢ Do you think you could identify situations when the media (TV, press, radio, online news portals, etc.) 

want to manipulate or change the opinion of citizens, for example: disseminate fake news, propaganda, misinform, etc.?ȱȟ 

N=1353 (Figure 2.1.3) 

 

  N 
Very easy or 
rather easy , 

% 

Very or 
rather 

difficult , % 

$ÏÎȭÔ 
know / No 
answer , % 

Total  1353  51 43 6 

Gender 
Male 639 57 39 4 
Female 714 46 47 7 

Age 

18 ɀ 25 years 200 51 42 7 
26 ɀ 35 years 219 58 38 4 
36 ɀ 45 years 189 57 41 2 
46 ɀ 65 years 482 49 46 5 
Over 65 years 262 44 45 10 

Urban/R
ural 

Urban 605 56 40 4 
Rural 748 47 46 7 

Region 

North 380 49 43 8 
Centre 337 50 43 7 
Chisinau 329 58 38 4 
South 307 47 49 4 

Borough 

Botanica 59 56 41 3 
Buiucani 75 54 40 6 
Centre 54 67 32 2 
Ciocana 56 54 46 0 
Riscani 57 75 21 3 

Educatio
n 

Primary/Secondary School 248 31 56 13 
High school/Secondary  246 50 44 6 
Vocational 386 51 44 5 
Upper secondary vocational education 169 58 38 5 
Higher education 294 63 35 1 

Occupati
on 

Civil servant 17 50 50 0 
Director/ Manager 15 85 15 0 
Qualified specialist 161 64 34 2 
Qualified worker  192 60 36 4 
Unqualified worker 107 49 49 2 
Farmer in an individual farm  59 52 48 0 
Entrepreneur  13 55 45 0 
Student 83 63 27 10 
Maternity leave 66 46 52 3 
Pensioner 450 46 46 9 
Unemployed 191 39 53 7 
Other 18 36 60 5 

Income 

Less than 3000 MDL 511 44 48 8 
3000-5000 MDL 345 52 43 5 
5000 - 10000 MDL 248 58 39 3 
Over 10000 MDL 72 46 52 2 

Vehicle 

I drive the vehicle 338 58 38 3 
Another member of the family drives 
the vehicle 

314 54 40 5 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 692 45 48 7 

Languag
e 

Romanian/Moldovan 1032  51 43 6 
Russian 235 49 47 4 
Other 84 48 44 8 
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Annex 2.1.4: ȱ1φϊȢ But how easy or difficult is it for the population from the Republic of Moldova to distinguish between 

fake and ÒÅÁÌ ÎÅ×Óȩȱ , N=1353 (Figure 2.1.4) 

  N 
Very easy or 

rather easy , % 

Very difficult 
or rather 

difficult , % 

) ÄÏÎȭÔ 
know /  No 

answer , 
% 

Total  1353  29 61 10 

Gender 
Male 639 31 62 7 
Female 714 28 59 13 

Age 

18 ɀ 25 years 200 27 63 9 
26 ɀ 35 years 219 32 61 7 

36 ɀ 45 years 
189 34 60 

6 
 

46 ɀ 65 years 482 28 63 9 
Over 65 years 262 27 55 17 

Urban/R
ural 

Urban 605 28 64 8 
Rural 748 30 58 12 

Region 

North 380 24 63 13 
Centre 337 28 60 12 
Chisinau 329 28 64 8 
South 307 38 57 6 

Borough 

Botanica 59 43 51 6 
Buiucani 75 16 72 12 
Centre 54 35 55 10 
Ciocana 56 29 71 0 
Riscani 57 29 62 10 

Educatio
n 

Primary/Secondary School 248 20 60 21 
High school/Secondary  246 33 59 8 
Vocational 386 36 56 9 
Upper secondary vocational 
education 

169 31 61 8 

Higher education 294 24 70 6 

Occupati
on 

Civil servant 17 29 65 7 
Director/ Manager 15 28 65 7 
Qualified specialist 161 30 64 6 
Qualified worker  192 37 58 5 
Unqualified worker 107 31 63 5 
Farmer in an individual farm 59 38 55 7 
Entrepreneur  13 30 70 0 
Student 83 20 67 13 
Maternity leave 66 28 66 6 
Pensioner 450 27 58 15 
Unemployed 191 28 62 11 
Other 18 29 71 0 

Income 

Less than 3000 MDL 511 29 59 12 
3000-5000 MDL 345 31 61 8 
5000 - 10000 MDL 248 29 65 6 
Over 10000 MDL 72 24 66 10 

Vehicle 

I drive the vehicle 338 30 65 5 
Another member of the family drives 
the vehicle 

314 29 61 10 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 692 29 59 13 

Languag
e 

Romanian/Moldovan 1032  29 61 10 
Russian 235 26 65 9 
Other 84 38 47 15 
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Annex 2.1.5: ȱ1φϋȢ What is your opinion, are news from the Republic of Moldova influenced by politicsȩȱȟ .Єυχωχ (Figure 

2.1.5) 

  N 

Very 
much 

influence
d, % 

Very 
influen
ced, % 

Little 
influence

d, % 

Not at all 
influence

d, % 

) ÄÏÎȭÔ 
know / 

No 
answe
r , % 

Total  1353  62 23 7 4 5 

Gender 
Male 639 62 24 6 4 4 
Female 714 61 21 7 3 7 

Age 

18 ɀ 25 years 200 61 25 6 5 3 
26 ɀ 35 years 219 62 22 8 4 4 
36 ɀ 45 years 189 60 26 7 5 3 
46 ɀ 65 years 482 61 22 7 4 6 
Over 65 years 262 64 20 6 1 9 

Urban/R
ural 

Urban 605 71 20 4 2 3 
Rural 748 54 25 8 5 8 

Region 

North 380 63 22 7 2 7 
Centre 337 59 28 6 1 6 
Chisinau 329 68 25 4 2 2 
South 307 57 15 10 11 7 

Borough 

Botanica 59 72 22 7 0 0 
Buiucani 75 62 23 6 7 2 
Centre 54 65 33 0 0 2 
Ciocana 56 90 7 2 0 2 
Riscani 57 58 33 6 0 3 

Educatio
n 

Primary/Secondary School 248 48 24 8 4 15 
High school/Secondary  246 64 22 6 4 5 
Vocational 386 60 24 8 4 4 
Upper secondary vocational education 169 59 29 7 3 1 
Higher education 294 78 14 5 2 2 

Occupati
on 

Civil servant 17 69 19 6 0 7 
Director/ Manager 15 78 22 0 0 0 
Qualified specialist 161 67 24 7 1 1 
Qualified worker  192 60 27 6 4 2 
Unqualified worker 107 59 27 9 4 2 
Farmer in an individual farm 59 64 22 7 4 4 
Entrepreneur  13 52 24 8 8 8 
Student 83 68 20 3 3 6 
Maternity leave 66 62 15 10 6 7 
Pensioner 450 64 20 5 3 8 
Unemployed 191 55 22 10 6 7 
Other 18 53 23 7 17 0 

Income 

Less than 3000 MDL 511 60 21 7 4 8 
3000-5000 MDL 345 60 21 8 6 5 
5000 - 10000 MDL 248 71 19 6 2 3 
Over 10000 MDL 72 62 29 4 3 1 

Vehicle 

I drive the vehicle 338 66 23 6 3 2 
Another member of the family drives 
the vehicle 

314 60 23 9 3 5 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 692 61 22 6 4 7 

Languag
e 

Romanian/Moldovan 1032  63 24 6 2 5 
Russian 235 62 18 9 5 6 
Other 84 46 16 9 24 5 

 

 

 

Annex 2.2.1: ȱ1φόȢDo ÙÏÕ ËÎÏ× ×ÈÁÔȣȢÉÓȩȱȟ .Є υχωχ (Figure 2.2.1) 
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  N 

Fake news 

Yes, % No, % 
$ÏÎȭÔ 

know / NA
, % 

Total  1353  53 45 2 

Gender 
Male 639 53 46 1 
Female 714 53 45 3 

Age 

18 ɀ 25 years 200 63 34 3 
26 ɀ 35 years 219 57 42 1 
36 ɀ 45 years 189 66 33 1 
46 ɀ 65 years 482 47 51 2 
Over 65 years 262 42 55 2 

Urban/R
ural 

Urban 605 61 38 1 
Rural 748 46 52 2 

Region 

North 380 49 49 2 
Centre 337 57 41 2 
Chisinau 329 62 36 2 
South 307 44 56 1 

Borough 

Botanica 59 52 47 2 
Buiucani 75 57 43 0 
Centre 54 86 11 4 
Ciocana 56 68 32 0 
Riscani 57 61 39 0 

Educatio
n 

Primary/Secondary School 248 30 66 4 
High school/Secondary  246 50 48 2 
Vocational 386 49 50 1 
Upper secondary vocational education 169 62 37 2 
Higher education 294 75 24 1 

Occupati
on 

Civil servant 17 59 36 5 
Director/ Manager 15 68 32 0 
Qualified specialist 161 76 24 0 
Qualified worker  192 61 38 1 
Unqualified worker 107 44 56 0 
Farmer in an individual farm 59 48 52 0 
Entrepreneur  13 76 24 0 
Student 83 74 22 3 
Maternity leave 66 61 39 0 
Pensioner 450 43 55 2 
Unemployed 191 40 56 4 
Other 18 47 46 6 

Income 

Less than 3000 MDL 511 43 55 2 
3000-5000 MDL 345 49 50 1 
5000 - 10000 MDL 248 67 32 1 
Over 10000 MDL 72 70 28 1 

Vehicle 

I drive the vehicle 338 62 38 1 
Another member of the family drives 
the vehicle 

314 56 42 2 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 692 47 51 2 

Languag
e 

Romanian/Moldovan 1032  55 43 2 
Russian 235 48 50 2 
Other 84 33 65 2 
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Annex 2.2.2.1ȡ ȱ1φύȢ To what extent do you agree or disagree with the fact that the following statements describe fake 

newsȩȱȟ .Єϋυψ (Figure 2.2.2)  

  N 

Journalists intentionally present fake information 
pretending it is real  

Agree, % 
Neither/no

r , % 
Disagree, 

% 

$ÏÎȭÔ 
know/No 
answer , % 

Total  714 90 4 4 1 

Gender 
Male 339 90 4 4 1 
Female 376 90 4 4 1 

Age 

18 ɀ 25 years 127 83 9 6 2 
26 ɀ 35 years 125 88 5 7 0 
36 ɀ 45 years 125 93 3 3 2 
46 ɀ 65 years 227 93 4 3 1 
Over 65 years 111 92 1 4 3 

Urban/R
ural 

Urban 370 90 6 3 1 
Rural 344 89 2 6 2 

Region 

North 186 91 2 5 1 
Centre 191 91 3 3 3 
Chisinau 204 90 8 1 0 
South 134 85 4 9 2 

Borough 

Botanica 30 94 0 3 3 
Buiucani 43 93 7 0 0 
Centre 47 80 20 0 0 
Ciocana 38 95 2 3 0 
Riscani 35 97 3 0 0 

Educatio
n 

Primary/Secondary School 74 89 5 4 1 
High school/Secondary  123 91 2 6 1 
Vocational 187 87 5 6 2 
Upper secondary vocational education 104 89 6 3 2 
Higher education 221 92 4 3 1 

Occupati
on 

Civil servant 10 100 0 0 0 
Director/ Manager 10 100 0 0 0 
Qualified specialist 122 93 4 3 0 
Qualified worker  117 89 5 5 2 
Unqualified worker 47 93 5 3 0 
Farmer in an individual farm 28 88 4 8 0 
Entrepreneur  10 100 0 0 0 
Student 62 81 10 6 4 
Maternity leave 40 86 4 9 0 
Pensioner 194 91 2 5 3 
Unemployed 77 90 6 4 0 
Other 8 87 0 13 0 

Income 

Less than 3000 MDL 217 91 3 3 2 
3000-5000 MDL 169 88 5 6 1 
5000 - 10000 MDL 166 91 4 5 0 
Over 10000 MDL 51 89 9 2 0 

Vehicle 

I drive the vehicle 208 90 4 5 1 
Another member of the family drives 
the vehicle 

176 88 4 6 2 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 323 91 4 3 2 

Languag
e 

Romanian/Moldovan 571 92 3 4 1 
Russian 113 85 6 8 2 
Other 28 74 18 4 4 
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Annex 2.2.2.2: ȱ1φύȢ 4Ï ×ÈÁÔ ÅØÔÅÎÔ do you agree or disagree with the fact that the following statements describe fake 

newsȩȱȟ .Єϋυψ (Figure 2.2.2) 

  N 

Journalists present news without verifying if all 
information is real  

Agree, % 
Neither/no

r , % 
Disagree, 

% 

$ÏÎȭÔ 
know/No 
answer , % 

Total  714 80 12 6 2 

Gender 
Male 339 80 12 6 1 
Female 376 80 11 6 3 

Age 

18 ɀ 25 years 127 70 17 11 3 
26 ɀ 35 years 125 78 14 8 0 
36 ɀ 45 years 125 79 13 6 2 
46 ɀ 65 years 227 87 9 3 2 
Over 65 years 111 80 9 6 5 

Urban/R
ural 

Urban 370 78 14 7 1 
Rural 344 82 9 6 3 

Region 

North 186 79 11 6 3 
Centre 191 84 9 4 3 
Chisinau 204 76 16 8 0 
South 134 81 9 7 3 

Borough 

Botanica 30 76 12 12 0 
Buiucani 43 77 16 7 0 
Centre 47 64 27 9 0 
Ciocana 38 76 13 11 0 
Riscani 35 81 14 6 0 

Educatio
n 

Primary/Secondary School 74 73 14 8 5 
High school/Secondary  123 83 9 6 1 
Vocational 187 83 10 5 2 
Upper secondary vocational education 104 79 13 3 4 
Higher education 221 78 13 8 1 

Occupati
on 

Civil servant 10 82 18 0 0 
Director/ Manager 10 37 31 33 0 
Qualified specialist 122 82 12 6 0 
Qualified worker  117 79 13 6 2 
Unqualified worker 47 86 12 2 0 
Farmer in an individual farm 28 79 17 4 0 
Entrepreneur  10 87 13 0 0 
Student 62 72 14 10 4 
Maternity leave 40 79 11 9 0 
Pensioner 194 79 10 6 5 
Unemployed 77 83 6 10 1 
Other 8 88 12 0 0 

Income 

Less than 3000 MDL 217 79 12 5 5 
3000-5000 MDL 169 80 13 6 1 
5000 - 10000 MDL 166 81 10 9 0 
Over 10000 MDL 51 82 14 4 0 

Vehicle 

I drive the vehicle 208 80 13 7 1 
Another member of the family drives 
the vehicle 

176 79 12 8 2 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 323 81 10 6 3 

Languag
e 

Romanian/Moldovan 571 82 11 5 2 
Russian 113 73 13 13 2 
Other 28 75 14 4 7 
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Annex 2.2.2.3: Ȱ1φύȢ 4Ï ×ÈÁÔ ÅØÔÅÎÔ do you agree or disagree with the fact that the following statements describe fake 

newsȩȱȟ .Єϋυψ (Figure 2.2.2) 

 

  N 

Fake news this is when media (TV stations, radio , 
news portals, etc.) influence the information to 

promote a certain point of view  

Agree, % 
Neither/no

r , % 
Disagree, 

% 

$ÏÎȭÔ 
know/No 
answer , % 

Total  714 83 7 6 4 

Gender 
Male 339 84 7 6 3 
Female 376 83 7 6 4 

Age 

18 ɀ 25 years 127 79 9 7 5 
26 ɀ 35 years 125 84 10 5 2 
36 ɀ 45 years 125 84 7 8 2 
46 ɀ 65 years 227 87 5 5 2 
Over 65 years 111 81 6 5 8 

Urban/R
ural 

Urban 370 84 9 6 1 
Rural 344 83 5 6 6 

Region 

North 186 82 6 5 6 
Centre 191 86 6 3 5 
Chisinau 204 85 10 5 1 
South 134 79 6 13 2 

Borough 

Botanica 30 82 9 9 0 
Buiucani 43 77 14 7 2 
Centre 47 85 9 6 0 
Ciocana 38 87 8 2 2 
Riscani 35 88 12 0 0 

Educatio
n 

Primary/Secondary School 74 77 4 8 11 
High school/Secondary  123 80 9 7 4 
Vocational 187 81 7 8 4 
Upper secondary vocational education 104 89 7 2 2 
Higher education 221 86 7 5 1 

Occupati
on 

Civil servant 10 89 0 11 0 
Director/ Manager 10 69 19 12 0 
Qualified specialist 122 83 11 7 0 
Qualified worker  117 86 6 6 3 
Unqualified worker 47 83 6 9 2 
Farmer in an individual farm 28 73 15 8 4 
Entrepreneur  10 77 23 0 0 
Student 62 83 9 3 5 
Maternity leave 40 82 2 14 2 
Pensioner 194 84 5 4 6 
Unemployed 77 86 5 4 5 
Other 8 76 0 24 0 

Income 

Less than 3000 MDL 217 82 5 5 7 
3000-5000 MDL 169 84 7 7 2 
5000 - 10000 MDL 166 83 8 8 2 
Over 10000 MDL 51 82 10 8 0 

Vehicle 

I drive the vehicle 208 85 9 5 1 
Another member of the family drives 
the vehicle 

176 85 5 7 3 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 323 82 7 6 5 

Languag
e 

Romanian/Moldovan 571 84 7 5 4 
Russian 113 80 8 11 1 
Other 28 81 4 7 7 
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Annex 2.2.2.4: Ȱ1φύȢ 4Ï ×ÈÁÔ ÅØÔÅÎÔ do you agree or disagree with the fact that the following statements describe fake 

newsȩȱȟ .Єϋυψ (Figure 2.2.2) 

 

  N 

Superficially reported news are fake news  

Agree, % 
Neither/no

r , % 
Disagree, 

% 

$ÏÎȭÔ 
know/No 
answer , % 

Total  714 61 18 15 6 

Gender 
Male 339 64 17 13 6 
Female 376 59 19 16 7 

Age 

18 ɀ 25 years 127 59 19 15 7 
26 ɀ 35 years 125 54 25 17 4 
36 ɀ 45 years 125 59 20 18 3 
46 ɀ 65 years 227 67 14 11 7 
Over 65 years 111 64 14 14 8 

Urban/R
ural 

Urban 370 54 24 19 3 
Rural 344 69 12 10 9 

Region 

North 186 65 17 10 9 
Centre 191 67 13 10 9 
Chisinau 204 51 25 22 3 
South 134 64 15 16 4 

Borough 

Botanica 30 47 19 34 0 
Buiucani 43 35 29 27 9 
Centre 47 55 31 13 2 
Ciocana 38 55 16 27 2 
Riscani 35 46 35 19 0 

Educatio
n 

Primary/Secondary School 74 67 11 10 12 
High school/Secondary  123 65 14 13 8 
Vocational 187 58 18 15 9 
Upper secondary vocational education 104 63 25 7 5 
Higher education 221 59 19 20 2 

Occupati
on 

Civil servant 10 71 18 11 0 
Director/ Manager 10 39 10 51 0 
Qualified specialist 122 60 19 17 4 
Qualified worker  117 66 20 11 3 
Unqualified worker 47 58 22 16 4 
Farmer in an individual farm 28 71 4 14 11 
Entrepreneur  10 89 11 0 0 
Student 62 69 17 9 5 
Maternity leave 40 46 32 20 2 
Pensioner 194 62 16 13 9 
Unemployed 77 61 17 14 8 
Other 8 39 36 12 12 

Income 

Less than 3000 MDL 217 64 14 10 12 
3000-5000 MDL 169 64 17 14 5 
5000 - 10000 MDL 166 63 17 18 3 
Over 10000 MDL 51 53 27 18 2 

Vehicle 

I drive the vehicle 208 63 16 17 4 
Another member of the family drives 
the vehicle 

176 64 19 14 4 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 323 59 18 14 9 

Languag
e 

Romanian/Moldovan 571 63 19 12 6 
Russian 113 55 14 26 5 
Other 28 62 14 17 7 

 

Annex 2.2.2.5: Ȱ1φύȢ 4Ï ×ÈÁÔ ÅØÔÅÎÔ do you agree or disagree with the fact that the following statements describe fake 

newsȩȱȟ .Єϋυψ (Figure 2.2.2) 
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  N 

Fake news are news which present only partial 
information  

Agree, % 
Neither/no

r , % 
Disagree, 

% 

$ÏÎȭÔ 
know/No 
answer , % 

Total  714 74 10 13 3 

Gender 
Male 339 76 8 14 2 
Female 376 73 11 13 3 

Age 

18 ɀ 25 years 127 62 15 18 5 
26 ɀ 35 years 125 71 13 16 0 
36 ɀ 45 years 125 83 5 12 0 
46 ɀ 65 years 227 79 9 10 3 
Over 65 years 111 73 6 13 8 

Urban/R
ural 

Urban 370 68 14 17 1 
Rural 344 81 5 9 5 

Region 

North 186 75 7 13 5 
Centre 191 77 9 8 5 
Chisinau 204 70 13 16 1 
South 134 74 9 15 1 

Borough 

Botanica 30 65 10 25 0 
Buiucani 43 66 11 23 0 
Centre 47 73 16 11 0 
Ciocana 38 67 15 18 0 
Riscani 35 70 14 13 3 

Educatio
n 

Primary/Secondary School 74 73 9 13 5 
High school/Secondary  123 76 7 13 4 
Vocational 187 74 9 14 3 
Upper secondary vocational 
education 

104 80 12 5 2 

Higher education 221 71 11 16 2 

Occupati
on 

Civil servant 10 67 22 11 0 
Director/ Manager 10 39 19 42 0 
Qualified specialist 122 78 9 13 0 
Qualified worker  117 74 15 11 0 
Unqualified worker 47 66 18 16 0 
Farmer in an individual farm 28 89 3 0 8 
Entrepreneur  10 91 9 0 0 
Student 62 68 8 19 5 
Maternity leave 40 71 11 16 2 
Pensioner 194 73 6 14 7 
Unemployed 77 79 6 12 2 
Other 8 88 12 0 0 

Income 

Less than 3000 MDL 217 77 6 12 5 
3000-5000 MDL 169 76 8 13 3 
5000 - 10000 MDL 166 69 12 19 1 
Over 10000 MDL 51 78 12 10 0 

Vehicle 

I drive the vehicle 208 77 10 12 1 
Another member of the family drives 
the vehicle 

176 74 10 13 3 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 323 72 10 14 4 

Languag
e 

Romanian/Moldovan 571 76 10 12 3 
Russian 113 66 10 23 2 
Other 28 80 13 4 3 

 

 

Annex 2.2.3: ȱ1φόȢ$Ï ÙÏÕ ËÎÏ× ×ÈÁÔȣȢÉÓȩȱ, N= 1353 (Figure 2.2.3) 

  N Propaganda through media  
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Yes, % No, % 

$ÏÎȭÔ 
know / No 
answer , 

% 
Total  1353  34 64 2 

Gender 
Male 639 37 62 1 
Female 714 31 66 2 

Age 

18 ɀ 25 years 200 41 55 5 
26 ɀ 35 years 219 43 56 1 
36 ɀ 45 years 189 43 55 2 
46 ɀ 65 years 482 30 69 1 
Over 65 years 262 23 76 1 

Urban/R
ural 

Urban 605 42 57 1 
Rural 748 28 70 2 

Region 

North 380 32 66 1 
Centre 337 32 65 3 
Chisinau 329 44 55 1 
South 307 28 71 1 

Borough 

Botanica 59 37 61 2 
Buiucani 75 50 50 0 
Centre 54 56 40 4 
Ciocana 56 37 63 0 
Riscani 57 49 51 0 

Educatio
n 

Primary/Secondary School 248 12 85 3 
High school/Secondary  246 24 74 1 
Vocational 386 28 70 2 
Upper secondary vocational education 169 45 53 2 
Higher education 294 61 38 1 

Occupati
on 

Civil servant 17 55 40 5 
Director/ Manager 15 75 25 0 
Qualified specialist 161 59 41 0 
Qualified worker  192 38 60 2 
Unqualified worker 107 25 75 0 
Farmer in an individual farm 59 25 73 2 
Entrepreneur  13 64 36 0 
Student 83 44 50 6 
Maternity leave 66 35 65 0 
Pensioner 450 25 74 1 
Unemployed 191 25 72 3 
Other 18 41 52 6 

Income 

Less than 3000 MDL 511 24 75 2 
3000-5000 MDL 345 33 66 1 
5000 - 10000 MDL 248 47 51 2 
Over 10000 MDL 72 53 46 1 

Vehicle 

I drive the vehicle 338 49 50 1 
Another member of the family drives 
the vehicle 

314 35 63 2 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 692 26 72 2 

Languag
e 

Romanian/Moldovan 1032  34 65 1 
Russian 235 37 61 2 
Other 84 28 68 4 
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Annex 2.2.4.1: ȱ1χτ.To what extent do you agree or disagree with the following statements, which describe the 

news propaganda from Moldovaȩȱȟ .Єψϊυ (Figure 2.2.4) 

  N 

News propaganda are news which are 
frequently repeated over a long period 

of time  

Agree, 
% 

Neither
/nor , % 

Disagre
e, % 

$ÏÎȭÔ 
know/N

o 
answer , 

% 
Total  461 79 11 8 3 

Gender 
Male 237 78 13 6 2 
Female 224 80 8 9 3 

Age 

18 ɀ 25 years 81 67 18 11 4 
26 ɀ 35 years 94 80 8 9 3 
36 ɀ 45 years 81 79 11 9 1 
46 ɀ 65 years 145 86 8 5 2 
Over 65 years 59 77 10 8 5 

Urban/R
ural 

Urban 252 80 10 9 1 
Rural 208 78 11 5 5 

Region 

North 123 82 9 6 2 
Centre 109 75 15 5 5 
Chisinau 144 80 11 8 1 
South 85 79 5 12 5 

Borough 

Botanica 22 86 9 5 0 
Buiucani 37 69 16 15 0 
Centre 31 72 15 13 0 
Ciocana 21 86 5 5 4 
Riscani 28 92 8 0 0 

Educatio
n 

Primary/Secondary School 31 73 14 9 4 
High school/Secondary  60 77 14 4 5 
Vocational 109 75 14 7 4 
Upper secondary vocational education 76 84 9 5 3 
Higher education 180 81 7 10 1 

Occupati
on 

Civil servant 10 86 14 0 0 
Director/ Manager 11 62 10 27 0 
Qualified specialist 95 89 6 5 0 
Qualified worker  72 82 14 2 2 
Unqualified worker 27 57 19 20 4 
Farmer in an individual farm 15 72 14 6 8 
Entrepreneur  8 78 12 10 0 
Student 36 74 12 10 3 
Maternity leave 23 72 4 16 8 
Pensioner 112 80 10 6 4 
Unemployed 47 79 11 6 4 
Other 7 100 0 0 0 

Income 

Less than 3000 MDL 122 79 11 7 3 
3000-5000 MDL 114 78 7 9 6 
5000 - 10000 MDL 115 77 14 7 2 
Over 10000 MDL 38 72 17 11 0 

Vehicle 

I drive the vehicle 164 84 8 6 2 
Another member of the family drives 
the vehicle 

110 77 10 10 3 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 182 76 13 8 4 

Languag
e 

Romanian/Moldovan 349 81 12 5 3 
Russian 87 74 10 15 2 
Other 24 73 0 18 9 
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Annex 2.2.4.2: ȱ1χτȢTo what extent do you agree or disagree with the following statements, which describe the news 

propaganda from Moldovaȩȱȟ .Єψϊυ (Figure 2.2.4) 

  N 

News propaganda are news which are 
broadcast on channels you don't trust  

Agree, 
% 

Neither
/nor , % 

Disagree, 
% 

$ÏÎȭÔ 
know/No 
answer , % 

Total  461 66 12 19 3 

Gender 
Male 237 65 14 18 4 
Female 224 66 11 20 3 

Age 

18 ɀ 25 years 81 54 19 20 6 
26 ɀ 35 years 94 59 10 31 0 
36 ɀ 45 years 81 59 16 20 6 
46 ɀ 65 years 145 74 10 13 3 
Over 65 years 59 80 6 13 2 

Urban/R
ural 

Urban 252 59 14 24 3 
Rural 208 73 10 13 4 

Region 

North 123 67 15 11 6 
Centre 109 69 14 14 3 
Chisinau 144 60 11 28 1 
South 85 68 8 20 4 

Borough 

Botanica 22 69 13 14 5 
Buiucani 37 55 8 36 0 
Centre 31 37 16 48 0 
Ciocana 21 77 10 13 0 
Riscani 28 69 11 21 0 

Educatio
n 

Primary/Secondary School 31 70 0 23 7 
High school/Secondary  60 69 14 13 5 
Vocational 109 61 15 18 6 
Upper secondary vocational education 76 68 9 20 4 
Higher education 180 65 14 21 0 

Occupati
on 

Civil servant 10 64 24 12 0 
Director/ Manager 11 73 9 18 0 
Qualified specialist 95 66 10 24 0 
Qualified worker  72 66 17 17 0 
Unqualified worker 27 68 20 8 4 
Farmer in an individual farm 15 58 20 21 0 
Entrepreneur  8 60 0 24 16 
Student 36 60 13 18 8 
Maternity leave 23 61 8 27 4 
Pensioner 112 71 9 15 5 
Unemployed 47 54 12 27 7 
Other 7 86 14 0 0 

Income 

Less than 3000 MDL 122 71 10 14 4 
3000-5000 MDL 114 66 12 19 3 
5000 - 10000 MDL 115 64 13 22 1 
Over 10000 MDL 38 71 13 16 0 

Vehicle 

I drive the vehicle 164 65 16 17 1 
Another member of the family drives the 
vehicle 

110 66 11 19 4 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 182 65 9 21 5 

Languag
e 

Romanian/Moldovan 349 68 12 17 3 
Russian 87 58 12 28 3 
Other 24 61 14 17 9 

 
  



Annexes 70 

Annex 2.2.4.3ȱ1χτȢTo what extent do you agree or disagree with the following statements, which describe the news 

propaganda from Moldovaȩȱȟ .Єψϊυ (Figure 2.2.4) 

  N 

Propaganda news is  news which report 
only on the achievements (good things 

about) of a single party or political leader  

Agree, 
% 

Neither
/nor , % 

Disagree
, % 

$ÏÎȭÔ 
know/No 
answer , % 

Total  461 82 11 6 1 

Gender 
Male 237 83 11 6 0 
Female 224 82 11 7 1 

Age 

18 ɀ 25 years 81 74 14 10 1 
26 ɀ 35 years 94 74 15 10 0 
36 ɀ 45 years 81 87 9 5 0 
46 ɀ 65 years 145 89 7 3 1 
Over 65 years 59 82 9 7 1 

Urban/R
ural 

Urban 252 79 14 7 0 
Rural 208 86 7 6 1 

Region 

North 123 87 5 6 2 
Centre 109 87 8 5 0 
Chisinau 144 72 19 9 0 
South 85 85 9 4 1 

Borough 

Botanica 22 77 9 14 0 
Buiucani 37 72 21 8 0 
Centre 31 63 28 9 0 
Ciocana 21 72 23 5 0 
Riscani 28 89 0 11 0 

Educatio
n 

Primary/Secondary School 31 84 16 0 0 
High school/Secondary  60 85 7 8 0 
Vocational 109 82 12 6 0 
Upper secondary vocational education 76 78 12 7 3 
Higher education 180 83 10 7 0 

Occupati
on 

Civil servant 10 100 0 0 0 
Director/ Manager 11 83 8 9 0 
Qualified specialist 95 81 12 6 0 
Qualified worker  72 84 11 5 0 
Unqualified worker 27 84 11 4 0 
Farmer in an individual farm 15 92 0 8 0 
Entrepreneur  8 77 0 23 0 
Student 36 70 16 10 3 
Maternity leave 23 72 8 20 0 
Pensioner 112 85 8 5 2 
Unemployed 47 75 20 4 0 
Other 7 100 0 0 0 

Income 

Less than 3000 MDL 122 84 8 6 1 
3000-5000 MDL 114 81 11 7 1 
5000 - 10000 MDL 115 81 13 6 0 
Over 10000 MDL 38 83 12 6 0 

Vehicle 

I drive the vehicle 164 86 11 3 0 
Another member of the family drives the 
vehicle 

110 82 7 10 1 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 182 78 14 8 1 

Languag
e 

Romanian/Moldovan 349 85 9 5 1 
Russian 87 70 19 10 0 
Other 24 81 7 12 0 

 

Annex 2.2.4.4: ȱ1χτȢTo what extent do you agree or disagree with the following statements, which describe the news 

propaganda from Moldovaȩȱȟ .Єψϊυ (Figure 2.2.4) 
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  N 

Propaganda news is  news on which some 
celebrities promote certain political ideas  

Agree, % 
Neither/n

or , % 
Disagree, 

% 

$ÏÎȭÔ 
know/No 
answer , % 

Total  461 80 9 8 3 

Gender 
Male 237 79 10 8 2 
Female 224 82 7 8 3 

Age 

18 ɀ 25 years 81 74 14 8 4 
26 ɀ 35 years 94 77 7 15 1 
36 ɀ 45 years 81 84 7 9 0 
46 ɀ 65 years 145 86 7 5 3 
Over 65 years 59 77 11 4 8 

Urban/R
ural 

Urban 252 81 10 7 2 
Rural 208 80 8 9 3 

Region 

North 123 83 8 5 3 
Centre 109 80 9 7 5 
Chisinau 144 83 10 5 2 
South 85 73 7 19 1 

Borough 

Botanica 22 95 0 5 0 
Buiucani 37 84 11 3 2 
Centre 31 62 25 10 3 
Ciocana 21 86 10 4 0 
Riscani 28 92 0 4 4 

Educatio
n 

Primary/Secondary School 31 84 6 7 3 
High school/Secondary  60 81 7 8 4 
Vocational 109 77 11 8 4 
Upper secondary vocational 
education 

76 76 14 7 3 

Higher education 180 84 6 9 2 

Occupati
on 

Civil servant 10 88 0 12 0 
Director/ Manager 11 73 19 9 0 
Qualified specialist 95 89 4 6 1 
Qualified worker  72 80 10 9 1 
Unqualified worker 27 77 14 9 0 
Farmer in an individual farm 15 80 13 8 0 
Entrepreneur  8 76 24 0 0 
Student 36 77 9 8 6 
Maternity leave 23 72 0 28 0 
Pensioner 112 77 10 6 7 
Unemployed 47 86 7 4 2 
Other 7 86 0 14 0 

Income 

Less than 3000 MDL 122 78 8 8 6 
3000-5000 MDL 114 83 8 7 2 
5000 - 10000 MDL 115 78 9 12 2 
Over 10000 MDL 38 72 14 11 3 

Vehicle 

I drive the vehicle 164 83 8 8 1 
Another member of the family drives 
the vehicle 

110 80 9 7 4 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 182 79 9 9 3 

Languag
e 

Romanian/Moldovan 349 83 8 7 2 
Russian 87 73 12 9 6 
Other 24 69 4 26 0 
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Annex 2.2.4.5: ȱ1χτȢTo what extent do you agree or disagree with the following statements, which describe the news 

propaganda from Moldovaȩȱȟ .Єψϊυ (Figure 2.2.4) 

  N 

Church involvement in the promotion of 
parties/political ideas is propaganda  

Agree, 
% 

Neither
/nor , % 

Disagree, 
% 

$ÏÎȭÔ 
know/No 
answer , % 

Total  461 79 9 8 4 

Gender 
Male 237 78 11 8 3 
Female 224 80 8 7 5 

Age 

18 ɀ 25 years 81 72 11 9 8 
26 ɀ 35 years 94 81 10 8 2 
36 ɀ 45 years 81 77 8 10 5 
46 ɀ 65 years 145 82 9 7 2 
Over 65 years 59 79 8 7 6 

Urban/R
ural 

Urban 252 79 10 9 2 
Rural 208 79 9 7 6 

Region 

North 123 80 11 6 3 
Centre 109 76 8 8 8 
Chisinau 144 82 8 9 1 
South 85 77 10 9 5 

Borough 

Botanica 22 77 9 10 4 
Buiucani 37 82 16 2 0 
Centre 31 72 3 21 3 
Ciocana 21 100 0 0 0 
Riscani 28 78 11 11 0 

Educatio
n 

Primary/Secondary School 31 71 10 7 13 
High school/Secondary  60 81 7 6 6 
Vocational 109 76 11 9 4 
Upper secondary vocational education 76 79 12 5 4 
Higher education 180 81 8 10 1 

Occupati
on 

Civil servant 10 66 22 12 0 
Director/ Manager 11 53 29 17 0 
Qualified specialist 95 87 6 7 0 
Qualified worker  72 83 8 7 2 
Unqualified worker 27 61 15 20 4 
Farmer in an individual farm 15 78 8 6 8 
Entrepreneur  8 100 0 0 0 
Student 36 75 11 6 8 
Maternity leave 23 67 8 12 13 
Pensioner 112 75 11 8 6 
Unemployed 47 85 7 2 6 
Other 7 86 0 14 0 

Income 

Less than 3000 MDL 122 77 11 8 4 
3000-5000 MDL 114 80 6 7 7 
5000 - 10000 MDL 115 75 14 6 4 
Over 10000 MDL 38 78 6 16 0 

Vehicle 

I drive the vehicle 164 81 9 9 1 
Another member of the family drives 
the vehicle 

110 82 10 5 4 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 182 75 9 8 7 

Languag
e 

Romanian/Moldovan 349 81 10 6 4 
Russian 87 72 7 16 5 
Other 24 78 9 9 5 

 

Annex 2.2.4.6: ȱ1χτȢTo what extent do you agree or disagree with the following statements, which describe the news 

propaganda from Moldovaȩȱȟ .Єψϊυ (Figure 2.2.4) 
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  N 

Propaganda news is  news which frighten the 
population  

Agree, 
% 

Neither
/nor , % 

Disagree
, % 

$ÏÎȭÔ 
know/No 
answer , % 

Total  461 66 12 19 3 

Gender 
Male 237 62 17 18 3 
Female 224 69 7 20 3 

Age 

18 ɀ 25 years 81 57 18 18 7 
26 ɀ 35 years 94 58 16 23 2 
36 ɀ 45 years 81 68 13 16 3 
46 ɀ 65 years 145 71 7 19 3 
Over 65 years 59 70 8 18 3 

Urban/R
ural 

Urban 252 59 16 23 1 
Rural 208 73 7 14 6 

Region 

North 123 69 17 9 4 
Centre 109 69 8 18 6 
Chisinau 144 56 15 28 1 
South 85 72 4 21 3 

Borough 

Botanica 22 60 27 14 0 
Buiucani 37 58 14 28 0 
Centre 31 37 7 52 3 
Ciocana 21 62 24 13 0 
Riscani 28 62 11 28 0 

Educatio
n 

Primary/Secondary School 31 69 9 16 7 
High school/Secondary  60 67 14 12 7 
Vocational 109 67 10 20 3 
Upper secondary vocational education 76 71 8 18 3 
Higher education 180 61 15 22 2 

Occupati
on 

Civil servant 10 77 23 0 0 
Director/ Manager 11 35 39 17 9 
Qualified specialist 95 70 10 19 1 
Qualified worker  72 62 16 22 0 
Unqualified worker 27 67 17 16 0 
Farmer in an individual farm 15 60 6 14 20 
Entrepreneur  8 64 12 10 14 
Student 36 58 22 13 6 
Maternity leave 23 68 4 24 4 
Pensioner 112 67 8 20 5 
Unemployed 47 64 8 24 4 
Other 7 100 0 0 0 

Income 

Less than 3000 MDL 122 71 5 18 6 
3000-5000 MDL 114 68 10 19 3 
5000 - 10000 MDL 115 63 18 15 4 
Over 10000 MDL 38 65 20 15 0 

Vehicle 

I drive the vehicle 164 66 15 17 2 
Another member of the family drives the 
vehicle 

110 67 9 19 5 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 182 63 11 22 3 

Languag
e 

Romanian/Moldovan 349 69 12 16 3 
Russian 87 52 14 29 4 
Other 24 60 4 36 0 
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Annex 2.2.4.7: ȱ1χτȢTo what extent do you agree or disagree with the following statements, which describe the news 

propaganda from Moldovaȩȱȟ .Єψϊυ (Figure 2.2.4) 

  N 

Propaganda news is  news which promote 
the advantages of neighbouring other 

countries   

Agree, 
% 

Neither
/nor , % 

Disagree
, % 

$ÏÎȭÔ 
know/No 
answer , % 

Total  461 67 15 14 5 

Gender 
Male 237 67 17 12 4 
Female 224 67 13 15 5 

Age 

18 ɀ 25 years 81 60 23 11 6 
26 ɀ 35 years 94 61 14 22 2 
36 ɀ 45 years 81 69 17 10 5 
46 ɀ 65 years 145 69 12 14 6 
Over 65 years 59 79 11 9 2 

Urban/R
ural 

Urban 252 66 15 17 2 
Rural 208 68 14 10 8 

Region 

North 123 74 13 6 6 
Centre 109 65 15 14 6 
Chisinau 144 62 19 17 2 
South 85 67 11 19 4 

Borough 

Botanica 22 87 8 5 0 
Buiucani 37 48 26 26 0 
Centre 31 51 15 28 6 
Ciocana 21 85 15 0 0 
Riscani 28 50 29 18 4 

Educatio
n 

Primary/Secondary School 31 73 17 4 6 
High school/Secondary  60 75 12 5 9 
Vocational 109 65 18 14 4 
Upper secondary vocational education 76 68 17 8 7 
Higher education 180 64 13 21 3 

Occupati
on 

Civil servant 10 74 14 12 0 
Director/ Manager 11 53 29 17 0 
Qualified specialist 95 69 11 16 5 
Qualified worker  72 73 16 9 2 
Unqualified worker 27 56 21 20 4 
Farmer in an individual farm 15 72 6 14 8 
Entrepreneur  8 64 12 10 14 
Student 36 60 24 8 8 
Maternity leave 23 51 8 36 4 
Pensioner 112 69 13 12 5 
Unemployed 47 67 22 8 4 
Other 7 100 0 0 0 

Income 

Less than 3000 MDL 122 70 16 9 6 
3000-5000 MDL 114 65 14 14 7 
5000 - 10000 MDL 115 65 15 18 3 
Over 10000 MDL 38 64 12 21 3 

Vehicle 

I drive the vehicle 164 74 11 12 3 
Another member of the family drives the 
vehicle 

110 58 18 19 5 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 182 66 16 12 6 

Languag
e 

Romanian/Moldovan 349 68 16 11 5 
Russian 87 64 10 22 3 
Other 24 57 17 21 5 

 

ȱ1χτȢTo what extent do you agree or disagree with the following statements, which describe the news propaganda from 

Moldovaȩȱȟ .Єψϊυ (Figure 2.2.4) 
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  N 

Propaganda news is news which criticise 
only some political parties  

Agree, 
% 

Neither
/nor , % 

Disagree
, % 

$ÏÎȭÔ 
know/No 
answer , % 

Total  461 76 13 9 2 

Gender 
Male 237 77 12 8 2 
Female 224 76 14 9 1 

Age 

18 ɀ 25 years 81 75 13 8 4 
26 ɀ 35 years 94 70 18 12 0 
36 ɀ 45 years 81 78 9 11 3 
46 ɀ 65 years 145 81 11 6 2 
Over 65 years 59 76 16 7 1 

Urban/R
ural 

Urban 252 70 16 13 1 
Rural 208 85 9 4 3 

Region 

North 123 84 6 6 3 
Centre 109 84 9 5 2 
Chisinau 144 68 23 9 0 
South 85 69 11 17 3 

Borough 

Botanica 22 65 17 18 0 
Buiucani 37 64 31 5 0 
Centre 31 61 33 6 0 
Ciocana 21 72 18 10 0 
Riscani 28 79 11 10 0 

Educatio
n 

Primary/Secondary School 31 73 16 7 4 
High school/Secondary  60 88 6 5 2 
Vocational 109 77 12 10 1 
Upper secondary vocational education 76 72 19 5 4 
Higher education 180 74 13 12 1 

Occupati
on 

Civil servant 10 88 0 12 0 
Director/ Manager 11 72 9 19 0 
Qualified specialist 95 78 15 8 0 
Qualified worker  72 74 14 10 2 
Unqualified worker 27 88 12 0 0 
Farmer in an individual farm 15 94 0 6 0 
Entrepreneur  8 80 10 10 0 
Student 36 73 19 3 6 
Maternity leave 23 72 12 16 0 
Pensioner 112 76 15 5 4 
Unemployed 47 74 10 13 3 
Other 7 100 0 0 0 

Income 

Less than 3000 MDL 122 82 10 5 3 
3000-5000 MDL 114 72 16 11 2 
5000 - 10000 MDL 115 81 12 7 0 
Over 10000 MDL 38 66 14 17 4 

Vehicle 

I drive the vehicle 164 78 12 8 2 
Another member of the family drives the 
vehicle 

110 76 11 10 3 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 182 75 15 8 2 

Languag
e 

Romanian/Moldovan 349 81 12 5 2 
Russian 87 66 12 20 2 
Other 24 53 25 17 5 
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ȱ1χτȢTo what extent do you agree or disagree with the following statements, which describe the news propaganda from 

Moldovaȩȱȟ .Єψϊυ (Figure 2.2.4) 

  N 

Propaganda news is political news, 
promoting a single point of view  

Agree, % 
Neither/
nor , % 

Disagree
, % 

$ÏÎȭÔ 
know/No 
answer , % 

Total  461 88 6 4 2 

Gender 
Male 237 87 6 4 2 
Female 224 89 5 4 2 

Age 

18 ɀ 25 years 81 82 11 4 3 
26 ɀ 35 years 94 84 8 7 1 
36 ɀ 45 years 81 90 6 2 2 
46 ɀ 65 years 145 93 2 3 2 
Over 65 years 59 91 3 4 2 

Urban/R
ural 

Urban 252 88 7 4 1 
Rural 208 88 4 4 4 

Region 

North 123 89 6 3 2 
Centre 109 89 6 2 4 
Chisinau 144 91 5 4 0 
South 85 81 6 9 3 

Borough 

Botanica 22 95 0 5 0 
Buiucani 37 84 10 6 0 
Centre 31 91 9 0 0 
Ciocana 21 91 5 4 0 
Riscani 28 96 0 4 0 

Educatio
n 

Primary/Secondary School 31 85 6 0 10 
High school/Secondary  60 86 6 5 4 
Vocational 109 92 4 4 0 
Upper secondary vocational education 76 89 6 4 2 
Higher education 180 87 7 5 1 

Occupati
on 

Civil servant 10 88 12 0 0 
Director/ Manager 11 90 10 0 0 
Qualified specialist 95 89 9 1 1 
Qualified worker  72 94 3 3 0 
Unqualified worker 27 72 8 16 4 
Farmer in an individual farm 15 92 0 0 8 
Entrepreneur  8 78 0 22 0 
Student 36 81 13 3 3 
Maternity leave 23 80 4 16 0 
Pensioner 112 91 3 2 4 
Unemployed 47 86 8 4 2 
Other 7 100 0 0 0 

Income 

Less than 3000 MDL 122 89 4 3 4 
3000-5000 MDL 114 87 5 5 3 
5000 - 10000 MDL 115 87 7 6 1 
Over 10000 MDL 38 84 13 3 0 

Vehicle 

I drive the vehicle 164 91 7 1 1 
Another member of the family drives the 
vehicle 

110 87 5 7 2 

7Å ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 182 87 5 5 3 

Languag
e 

Romanian/Moldovan 349 89 6 3 2 
Russian 87 87 7 4 2 
Other 24 82 0 13 5 

 

 



Annexes 77 

Annex 2.2.4.10: ȱ1χτȢTo what extent do you agree or disagree with the following statements, which describe the news 

propaganda from Moldovaȩȱȟ .Єψϊυ (Figure 2.2.4) 

  N 

Propaganda news is news which praise the 
government  

Agree, 
% 

Neither
/nor , % 

Disagree, 
% 

$ÏÎȭÔ 
know/No 
answer , % 

Total  461 77 15 6 2 

Gender 
Male 237 77 14 6 2 
Female 224 77 15 5 2 

Age 

18 ɀ 25 years 81 71 17 7 5 
26 ɀ 35 years 94 75 17 5 2 
36 ɀ 45 years 81 77 14 9 0 
46 ɀ 65 years 145 80 14 3 3 
Over 65 years 59 84 9 5 1 

Urban/R
ural 

Urban 252 77 17 4 2 
Rural 208 78 11 7 3 

Region 

North 123 85 8 4 4 
Centre 109 76 16 6 3 
Chisinau 144 70 24 4 1 
South 85 82 6 11 1 

Borough 

Botanica 22 77 8 14 0 
Buiucani 37 69 28 2 0 
Centre 31 47 43 3 7 
Ciocana 21 86 14 0 0 
Riscani 28 79 17 4 0 

Educatio
n 

Primary/Secondary School 31 87 13 0 0 
High school/Secondary  60 75 13 11 0 
Vocational 109 74 17 5 4 
Upper secondary vocational education 76 74 17 5 4 
Higher education 180 80 13 6 2 

Occupati
on 

Civil servant 10 88 0 12 0 
Director/ Manager 11 54 27 19 0 
Qualified specialist 95 80 16 3 1 
Qualified worker  72 80 12 7 0 
Unqualified worker 27 79 12 9 0 
Farmer in an individual farm 15 52 21 19 8 
Entrepreneur  8 76 24 0 0 
Student 36 71 13 10 6 
Maternity leave 23 80 12 8 0 
Pensioner 112 82 12 3 3 
Unemployed 47 72 22 2 4 
Other 7 86 0 0 14 

Income 

Less than 3000 MDL 122 78 14 5 2 
3000-5000 MDL 114 78 14 4 4 
5000 - 10000 MDL 115 80 14 6 0 
Over 10000 MDL 38 68 16 13 3 

Vehicle 

I drive the vehicle 164 80 15 5 1 
Another member of the family drives the 
vehicle 

110 81 11 5 4 

We ÄÏÎȭÔ Ï×Î Á ÖÅÈÉÃÌÅ 182 73 17 6 3 

Languag
e 

Romanian/Moldovan 349 79 13 5 3 
Russian 87 72 18 8 2 
Other 24 67 20 13 0 

 

Annex 2.2.4.11: ȱ1χτȢTo what extent do you agree or disagree with the following statements, which describe the news 

propaganda from Moldovaȩȱȟ .Єψϊυ (Figure 2.2.4) 




































































































































































































































