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This report discusses the results of study, whichfocused on the assessment of thgerceptions of Moldovan
citizens on mass media The study estimated the extent to which ta media consumers understandnedia
content, if journalists and mass medialeliver professional content and thér level of knowledge m issueslike
propaganda and misinformationwithin different target groups.

To this end,the study included two parts: a qualitative study and a quantitativeone.

The qualitative study. For this part of the research there were 5 focus groupsrganised with participants
from the general population, representing both rural and urban areasThe group discussionparticipants
represented different age groups, e.g. youth, middlaged and elderly. Participants were selected according to
their level of information. The focus groups wereorganised in Chisinau, Balti, Cahul and Comrat, between
March 7z April 18 2018.

The quantitative study. A nationally representative surveywas conducted which included 1353 respondeats
aged 18+ from the general population Data were collectedusing the Faceto-Face, CAPIqomputer assisted
personal interviewing)method z on tablets. Interviews were conducted between June 1% July 16 2018.

Key indicators 2018

1. % of citizens, statingthey use independent sources ahformation 16%

% of citizens, stating it is very important for Moldovan citizens to be able to 24%
distinguish news aiming tomanipulate or misinform citizens

The level of information and satisfaction with the mass media from the Republic of Moldova

55% of the interviewees have mixed feelings about how well informed they are regarding the general

events from the Republic of Moldovad3% i £ OEA OAOPT T AAT OO0 OOAOAbaldfedd O OE
informed to a small extent regarding the events from the country. At the same time, 40% stated that they are
satisfied with the Republic of Moldova mass media.

The perception of the population on media manipulation in the Republic of Moldova and the
importance of differentiating manipulate d media content

A large percentage- 92% - of the respondentsOT OAT 1 U ACOAA T O Oi i1 AxEAO ACO
Moldovans to be able to distinguishhe news which intend tomanipulate AT A | EOET &£ O0i AEOEUA
time, when asked what type of sources they use for information, almost half (45%) mentioned that they follow

the news, but are not sure which sources are independent4% of the respondents believe that it would be
OMZEEAOI 06 10 OOAOU AEAZAZEAOQI 06 O markpll@dor cgddde e opmienAT |
of the citizens. At the same time51% of the interviewees believe that the population of Moldova could hardly

make a difference between fake andeal news.85% of the participants believe that news in the Republic of

Moldova areET £ OAT AAA AU DPi1 EOEAO OA 1106 10 OOAOU | OAEGS
The level of information regarding theterms OB OT PACAT AAd6 AT A OFAEA 1T Ax06

53% of the interviewees state that they know wha fake news are, and34% - are knowledgeable about the
Oi AAEA POl PACAT AAd OAOI 8 4EA [T AET OEOUh wm b T &£ OEA
journalists report false information on purpose, as if they were reaPropaganda news issociated by 88% of

The percentage of individuals who are aware of the possibility to report misinforming news

36% of the respondents stated thathey are aware of the possibility to report or to submit an official complaint
if they come across fake, offensive or infringing the rights of anyone news. Out of thek4% state that citizens



can report fake news to the media outlet, which has publishedftwadcasted the news andl3% stated that it
can be reported to the police41% of therespondentsOOA OAA OEAO OEAU AT 180 ETT x
reach out to.

Preferred information sources and frequency of use

Among the survey participants,68% watch daily TV for information purposesand every third one uses social
networks for information purposes. Over a half $9%) of the respondents have indicated TV to be their main
information source, and 43% stated that this represents the source they trushe most.44% of respondents

state OE AU tAut ithe @hedia to different extents. A share of79% AEOACOAA xEOE OEA C
ET £ Of AGET1T AOAEI AAT A OEA 46h OAAET h TAxOPADPAOO 10 |

The study revealsthat Romaniannative speakers read and watchmews to an equal extent irRomanian and
Russian languages, while Russian native speakers follow predominantly the Russian language news.

Almost half(47%) of respondents are accustomed to watch the entire newscast without engagiimgparallel in
other activities, and approximately one third of them alwaysswitched on the TV or changd the channel on
purpose to watch Moldovan news during the newscast. A share 055% of interviewees watch news on
PRIME/, ~ ‘at least once per week, 45%vatch Moldova 1, and31% watch the newscast onJurnal TV.The
same trend can be observed in relation to th&V channels respondents trust the mosB5% watch TV programs
produced in Russiaalmost each time they watch TV. The respondents indicated that wewgr forecast (84% of
respondents), films and TV serie$83%) and newsreporting on Moldovan events(82%) are very interesting
or somewhat interesting to them. The domestic political news represerg a subject of interest for77% of
respondents.

The most listened to radiobroadcasting stations in terms of news areRadio Moldova &elected by39% of
respondents), Radio Noroc (37%)and Radio Plai (23%),and these are also the top three radistations they
trust the most.

The most read newspapers among the persons using newspapers for information purposes
are6-> '~ T [Komsombliskdya Pravda]which was mentioned approximately by every fifth
respondent, Qurnal de Chisin® @&ndo _~ =~ * * ~ " ' _ [Argumhenty y Fakiy] (eachgetting 14%). Most
citizens have also stated that these are theewspapers they trust the most.

The majority of interviewees use internet at least once per month, and among social networkscebookis

visited daily by 61%. 94% use internet to communicate to friendsand relatives, while 90% - to visit social
networks. More than half of respondent457%) use internet for information purposes, visiting Moldovan news
websites. Among the persons who use newsebsites, the most visited onesA OA 6 * @ O0F Aid® IQA &1 O8 i
(25%) AT A6 001 O IPAS



Introduction

The study was conducted byhe companyMagenta Consultindor Internews in Moldova
i.1 The goal and objectives of the study

The main goal of the study was the assessment of the mass media perception among the citizens of the
Republic of Moldva. The study has estimatethe extent to which media consurers understand media content,
whether journalists and mass media provide professional contentand what is the level of knowledge on
propaganda and misinformation among different targetgroups.

The objectives of the study :

In order to gain an overview of the media consumers perceptions, the following survey objectives were
established:

A collecting data on how well media usersare informed about the current events;

A estimating the potential degree of misinformation;

A estimating the percentage of persons which pretend they can determine when mass medianipulates
the public and when it reports objective data;

A identifying the most popular and preferred information sourceg(TV/ radio/ internet/ newspapers etc.)
as rated by each respondent;

A identifying the most vulnerabletarget-groupsto fake and misleading information;

A determining the media sources considered the moseliable: domestic or international.

i.2 Methodology

The data presentedin this report were collected through both qualitative and quantitative methods, using a
mixed methodology study.

l. Qualitative research. At this stage five focus groups were organised with general population
representatives from rural and urban areas.

Group discussions wereorganised with youth, middle-aged persons and elderly persons. Moreover, the
discussion participants wereselected according to their level of information. The table below presents
data on population segments participating in the focus groups.

Focus Group distribution :

Language Segments Information level
1 Chisinau Romanian Youth18-30y. High
2 Chisinau Russian Elderly 41+y. Urban/Rural
3 Balti Russian Youth18-30y. Low
4 Cahul Romanian Elderly 41+y. Low
5 Comrat Russian Middle-aged 31-40y. Low

The qualitative data collection timeline: March7z April 18 2018.

e9e
HThe data collected during focus groups are presented in the report in grey boxes.

1. Quantitative research. A nationally representative surveyconducted as part of the quantitative study
included 1353 respondents aged 18+ from the general population. Intergivs were conducted between
June 15z July 16 2018.



i.2.1 Surveyz sample and data collection
Data were collected base@n a nationally representative sample, which included 1353 respondents aged 18
The survey margin of error represents+/ - 3.5%.

Data were collected using the CAPI methagd Computer Assisted Personal Interview(faceto-face interviews
supported by tablets).

Figurei.l: Total sample N=1353, %

e : Urban/Rur \[o}
District ( Raion) : .
al Questionnaires

. . . . . Urb 29

Group 1 Briceni, Edinet, Ocniaand Donduseni ban
Rural 70
. . Urban 30
Group 2 Soroca, Drochiaand Floredi Rural 6
. . . . Urb 82

Group 3 Balti mun. Falesti, Glodeni, Rag@arsand Sangerei rban
Rural 94
. . . . Urb 26

Group 4 Orhei, Rezina, Soldanestind Telenedi rban
Rural 85
. S Urban 301
Group 5 Chisinau Municipality Rural 28
. . . . . . Urban 21
Group 6 Anenii Noi, Criuleni, laloveni and Strasni Rural 109
. . . . Urban 27
Group 7 Ungheni, Calarasi andNisporeni Rural 68
. e Urban 26

Group 8 Basarabeasca, Hancesti, Leova and Cilias

Rural 76
. Urban 12
Group 9 Causeni, Stefan Voda Rural 8
. Urban 25
Group 10 UTA Gagazia Rural 34
. . Urb 25

Group 11  Taraclia, Cahul andCantemir rban
Rural 61

TOTAL 1353

i.2.1.1 Data collection

Selection of localities

In order to build a representative national sample, the entire country was divided into 1yeographicgroups,
each covering in average 4 districts. This procedure ensutldhe geographic uniformity of interviewing.

A list of urban settlements, andlarge, Urban/Rural and small rural settlements was compiled pereach
geographic group These settlements were randomized, and as a result a list of localities was selected to be
added to the sample.The number of localities was determined by théimited number of interviews conducted

in each settlement. Thusin large villages 15 interviews were conducted, inUrban/Rural villages 7z 13
interviews, and in small villagesz 10 interviews. Urban settlements were randomly selected from the list of
cities from within each geographiogroup.

The selection of household s

In the case ofcities, a list of streets wascompiled; the streets on which interviews were conducted were
randomly selected The interviewer started from an assigned household (a street number randomly selected
on that street). The interviewer divided by three the total number of apartments from this address and
conductedthe first interview in the respective household. Subsequently, thinterviewer observedthe +3 rule,
disregarding the next two apartments and knockedon the third apartment door for the next interview.



In rural areas and in bwns, the data collection startedat an assignedstarting point, e.g.the town hall. If there
was no town hall present,then the starting point was: the church, school, post office or, if all of the aboweere
missing, the community grocery shop/bar represengdthe starting point. The first interview was conducted at
the first household on the left side from the starting poihand the interviewer continued with the rule of three
households.

The selection of respondents

If there was someoneat home at one of the selected households, the interviewer would offer to interview ¢h
person who meets the criteriaand whose birthday was celebrated last. Ifhat person was not available for a
long period of time, e.g. working abroad, the interviewer would select the person who celebrated her birthday
before thelast one.

The methodology described above was the most fitting because:
A It has ensured the besgeographic coverage;

A Interviews were conducted face to face, following the systematic samplingethodology.

Data collection wasorganised according to a certain statistical rule. The person from the household was
selected according to the lasbirthday method which implies that the person who has celebrated their birthday
last was interviewed. If the respective personwas not at home, the interviewer returned at a later point (the
total number of admissible corrections was three;after the third failed attempt, the interviewer would desist).

At the same time each attempt was registered in the route sheet, where the interviewer had to provide the
address, the outcome of the attempt (conducted intervieywefusal and the cause of refusdhot at home, to
return back). This allowedto determine theresponse rate.

i.2.3 Questionnaire structure

The questionnaireincluded 44 questions and the following chapters general aspects, current behavioug
stations and websites visited, TV, news websitesdio stations, newspapers, oline behaviour, confusion/fake
news/misinformation, demographic data.

i.2.5 Interviewing
Data were collectedusing face to face interviews, and the CAPI method (supported by tablets).
The data collection process for the quaitiative part of the study included the following stages:

Questionnaire pretesting

The questionnaire was developed and adapted by Magenta Consulting in cooperation with tbgganisation
which has commissioned the study, and all comments and requiremenstared by it were implemented. The
questionnaires were translated intoRomanianand Russian languags. Our experience demonstratethe need

to pre-test questionnaires, therefore this represented a mandatory stag&he applicationof this approach was
usefu in identifying questions which could have been incorrectly understood or interpreted by the
respondents. Following the pretesting, the questionnaire was refined and adapted to the research goal. For this
study the questionnaire was pretested on 10 respastents (6 for theRomanianlanguage and 4 for the Russian
language).

Selection and training of interviewers

Ateam of 20 interviewers, with rich face-to-face surveyexperience, was selected and trainedur experience
has demonstrated thatit is absolutely mandatory to ensurethat interviewers understand the goal of the
project, the type of answers which should be expected from the respondentsow to document the answers
and follow the questionnaire instructions, etc. In parallel, at this stag the interviewer routes were defined.



Data collection

Magenta Consultinchas employed the CAPI data collection method. Also, a responsible person for the projects
logistics was assigned for the data collection process. This person has kept the recofdall questionnaires
which were used in the field, verifying simultaneously the quality of work and monitoring the remaining
activities. All interviews were conducted inRomanianand Russiananguages according to the preferences of
the respondent. Appraimatively 40%-50% of respondents were telephoned: the person telephoning them
verified how long the interview lasted,information which was then compared to the data documented on the
tablet. Also, keyz questions from the questionnaire were addressed to the respondent and demographic data
were verified. Theroute sheet was verified in the fieldz the Magenta employee has verifiedccuratenessof the
sheet ensuring it reflects the reality in the field, and if the persons who refused to part take in the survey were
invited to participate.

Data entering

As data are collected through theCAPImethod, surveys supported by tablets have a crucial advantge, as
gquestionnaire data areautomatically inserted in the data base. As soon as the interviewanserted the
responses, data were transferred to the data base through VFi connection, eliminating the costs of double
data entering and reducing the numbeof errors.

Quality control and elimination of potential risks

In the following subchapter the potential survey risks and solutions of eliminating the risk effects are
presented.

1. Unrepresentative data.ln parallel to interviewing, the number of the submitted questionnaires was
monitored in real time, to ensure that the collected data correspond tthe proposed sample. All questionnaire
submitted to the research company have been verified for consistencyndthe questionnaires which had some
missed answers to key questions were not included in the sample and additional interviews were conducted
instead.

2. The incorrect understanding of some questions by the interviewers or/and respondéntsrvie wers were
carefully trained at the beginning of the project on the goal of the project and how data will be analysed.
Additionally, each questionnaire item was explainedio ensure interviewers clearly understand the questions
and could explain them to the respondnts if needed. All interviews were conducted in the mother tongue of
the respondent.

3. Interviewer falsification of primary data.Interviews were conducted by the Magenta Consulting team of
interviewers, who have patrticipated in numerous similar projects, who have experience and enjoy a high
degree of confidence from Magenta Consulting. However, in order to eliminate any risk related to fhatential
falsification of questionnaires,40%-50% of respondents were telephonedo confirm they have participated in
the study. Respondents were addressed a few questions from the respondent profiling sectioof the
questionnaire, and additionally, a few questions from the questionnaire. Thideads toa much higher rate of
questionnaire verification, compared to the verification approach of Moldovan research agencies: interviewers
are aware of the existence ahe verification processand, thus, casewhen interviewer s falsify questionnaires
are extremely rare.

i.2.6 Data analysis

For the survey data analysis, Magenta Consulting uses tBRSOOAOEOOEAAI O1 £O0x AOA AT A
general results for each question of interest, but also crogab with demographic data and other questions
analysis, showing correlations/ associations with the questions of interest. Each result is graphically presented

and commented on. Relevant statistical tests are applied to interpret the results and make statistily
significant conclusions.
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Thisintroductory chapter includes datsOA CAOAET C BveIOEniformAtin, ©garding events from the
Republic of Moldova and thievel ofsatisfaction with the mass media from this country.

Figure 1.1: The self assessedevel of information regarding events from the Republic of Moldov& Q36How
well informed do you feel regardinthe general events from thRepublic of Moldova®X=1353

Total, N=1353 [JFE0 36%
< Male, N=639 [JEXZ 37%
)
Female, N=714 |FRZE 35%
187 25 years, N=200 30% u Very well informed
267 35 years, N=219 33% @ To alarge extent informed
g,, 367 45 years, N=189 45% M To a small extent informed
467 65 years, N=482 38% = Not at all/To a very small exten
Over 65 years, N=262 34% I don't know/No Answer
c s Urban, N=605 [IEZ0 43% 7%
o S
=@ Rural, N=748 |20 31%

A little more than half of respondents(55%) OOAOAA OEAO OEAU Ai 1 OEAAO QGEAI OA
A 1T AOCA AgOAT O ET &£ Oi AA6 dACABARepublic @ BdidovAh,O#ntl €8% ofx EE A
respondents believe they are€ T &£l Qb abshall @xtenbor dnot at all informedd 8

The majority of respondents (61%) with primary/secondary education backgrounds have indicated they
believe to be informed to a small extent or not at allregarding events from Moldova (Annex 1.1). Half of
respondents residing in the rural area and 52% of the residents from the Nor#drn region have statel the same
thing.

During the focus groups, participants confirmed knowing about current events (whicliook place while the
qualitative study was conducted. Respondents were asked about several events and were invited to share the
information they heard about the news.

The arrest of the Chisinau mayor Dorin Chirtoaca . The majority of persons participating in the discussion
have heard about the arrest of mayor Dorin Chirtoaca.

The respondents mentioned that the following are familiar to themregarding the news about the arrest of
mayor Dorin Chirtoaca:

A former Chisinau mayorrplaced under housarresto I

A former mayor wasrgharged with public money laundering N

A arespondent mentioned that few details wersharedET OEA | AAEAR AT A AeadewAl O
no details [available]dT | AEA EO Al AAO O OEA DOAI EAG S

The opinions of the respondents about the news or the arrest of mayor Dorin Chirtoaca were

A it has political grounds: O Gclaim the mayor chairfor 2018) OEET E OEEO xAO OEI OCE
politicians are involved and each time a problem arises, they choose someguresecut® I O éolintry, O O
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no one is independenEveryone iscontrolled by someone, none can take decisions indepeA AT O1 U6 h
AAOCETT EO DPAOO T &£ A PIT10d6N

arrestgrounds: OEA ET OAT OEIT T iQd tim&t&léaveth& dbdir [hi® poditdnpd) O OT | AT 1T A
xEOE EEion OEEO OT AT A POT AAAT U xAlT OAA O1 Al Athdd OT i
O1 Al Adn OOEAU d&iEhAlost the GonfidldndedthddounikyAIAA A A A Oviha Gtinfipugew
old,andcannoA T OOOA EEO DPOI OAAOGEIT T AT UIT OA6N

it is correlated with the resignation of other membersfrom the Liberal Party, as theMinister of Ecology,

OEA -ETEOOAOD 1T £ %A Ol thephsitibnsocclipie®ty Tib€ralne® Gear®iBA O O
DAOOEAEDAT OO0 A&£O0Ti1 #1711 OAO Al 1 OEAARAO OEA AAAEOEEDGS Ol
good thatthey arrestec ET h ) AT 180 O1 AAOOOAT A xEU OEAU OAlI AAO/
rthere were always only good comments made about Chirtaacayhy was a negative attitudedeveloped
towards himin the last 23 years N

this is the outcome of some ongoing eventsd, Thére were demonstrations peoplewere out in the streets

They wanted a new mayor, but he still held the position of mayor, there were complaints from cifizéns

court hearings behind closed doors during the examination of the Dorin Chirtoada®  Anfit &dite acess

i £ OEA pi pOI AGEI 1T O1 Hsuab Kiddeh @ferindtionllehds tummeuda OOAEAA O,

Changing the electoral system. Generally, most focus group participants have heard about the change of the
electoral system, however the level of informtion on this varies.

Participants reported hearing the following about theswitch to a mixed electoral system:

A

A

A

this action is meantto reduce the number of MPs in the Parliamentio reduce the number of MPs to &5,

instead of 100 and one men to vote, a smaller number of MBgldOT OA ET 1T OAAO O1 011 06
the amendment of the electoral system impliealegislative body based 1 50% citizens and 50% MPs from

DAOOULHEODES- 00 11 wBA@MOETIAR®AG ARITAO GAT AEAAOGAO xEO
OEEO EOBAEAGT OxEI 1l AA Al AAGAA EOI tommkdtd the dreicd® O Al

approach whenonly the party lists were voted for: Gor example, 19% was PD, out of 101 this means 19
PDAOOI T 068

Focus group participants believe that

A

OEAU EAOA EAAOA OEEO EIl £ Ol ABBKXIOI A hkak ioAngpacOoif thdlives C 1

I £ AEAE A &ctrordl system does notreprOAT 6 A OOAEAAO 1T £ ET1 OAOAOGO r
is elected does not play any role in the daily life of a citiaef

among the Comrat participants, one person heard about the electoral system change, and the other
respondents stated thattheA T AAOT OAD O AUWNOAGE IO OAT Ad

they have superficial knowledge about thisopicd, wetheard about it, bunothing in depthz 1 T #hd)goal of
OEEO DPOI EAAO E Qhelgdals nét tldari ahd Wihen th@ igdalAsgnot Glear you can do whatever
because there is no clarity;

@ither from the Parliamentstand, or as common citizers, in any casethey all makefalsepromisesasonce

they are in thergParliament] they focus ortheirownET OAOA OO O6 N

the new electoral system will disadvantage théarge political parties and there is a probability that the new

0AOI EAT AT O xEI1l ETAI OAMIBICEGOGJO OFFARMAE UA A 1A 20 EAMVAAGE 11
And one person can be easily persuadesimpared toAT AT OEOA DA Oipbésipas€@iohU O
compromise, and when it disappeamdiscrediingO A E A O  Eréspect®dly Atifodedavho will be elected in

OEA O0AOKERKI ARD O1I AAO OEA EIT & OAT AR 1T £ OETI OA xEOE E
in the case of majority voteapproach, the leaders of the pety were known, and once the new voting method

xEl' 1 AA AbDDbDI Edthim disiridtsQréon) wil Bk beWdpresdnted by common peopleut again
PAOOI T O xi OE Ekhesard contelt/n 2Epbrlightm@ntioned th® E £ OT | A &lsideC E O
ET AAOGAEI EO 1 0600 i AAT OEAO xA AOA AAEI C 1 EAA Ol or

OACAOAT AOGO T £ EI they WiE@Egge®i O xEI 1 O1 6AR O
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A there shouldbeOA D OAOAT OA O Htb impldmant] @riel Af th® tkabuée$ df tBaew electoral system,

using an easy to undstand language for the populatiod N
A in reality what was promised from the beginning was not yet accomplisheg that each region will have a

certain number of mandates@i OEAO AAAE AEOOOEAO Ai OI A EAOA A OF
A someparticipants from Balti mentioned that the population accepted this system and that they consider it

an advantageous one because it gives the opportunity of directly electing a candidétey know, compared

to the electionbased onparty lists.
The dairy p roducts scandal. The majority of the study participantshave heard about the dairy scandal.

The respondentssharedthe following facts:

A AAEOU DPOI AOGAOGO A&EOIT 1T -1 1 ATODE AN TxaB&riingfhd GdrmS, Ehlre WeeeA 1 A A
i T OA OACAOAAI A EA@®EAOBATOOCENOOABA IThaE cish@dd\spddtAnEdUA OE T
verification action at grocery shops, sale locations, dairy products distributors and concluded that certain
products were notmeeti C OEA OOAT AAOAOSN OAT ET OAOT AGEI T Al coOIi
allegedly in our country more vegetable fat is used, an investigation was conducted and was already
published, and the Food Safety National Agency initiated a generalzeni 1 AAOET 1T 6 N
the JLCcompany was one of the sbjects involved in thisscandal;

“0EAI 1T U OEA TAxO AAI 66 OEA ZEAAO OEAO AAOOAET A/

substanceswere disseminated subsequently a second one was published, A0 A1 | ttfe @radudtstbf O

only one producerandnotallAT 1 8 O | AAO OEA OOAT AAOAOG 8

> >
m
—_
m
O
m
>

The opinions of the focus group participants covered the following

A about the position of the dairy producer regarding the malfunction of the processing equipment, which
lead to this incident, rendering them not ready for this type of controlOOE AU OEI DI U AEA 11
f AOEAAY OEA ET OPAAOI 006N
A support for this type of verifications as consumers should pay the same for a product which only partially
AT 1T OAET O O1 60 AOAAI AiT i DPAOAA OI xE A Omakhd sobddefer thEl O A
01 00 AOAAI DOI AOAO OAOEAO OEAT OEA O1 OO AOAAI EOO!
A that the initial analysis confirmed the presence of vegetable fat in products, and after oneek, after the
repeated analysis, the error which occurred during the first analysis wadisclosed: Gow could there be
AOOTI OO0 ET AlAlpartidiagt addddO DIOEBOAIA xEI EAO 11 0A 111TAU
A 01 AAO OEA A OO Wlahy&ompany dbidbE ldénidiéd di€orders because some mix water and
AT AT 1606 TEI O AOAAOGA A TAx POl ABGAOGAN
A AAEOU DPOI AOA OOin datybrodudtsihere i todOBRA GOOAT h OEAOA EO 11 i
A OEAO OEA AEAI EAAI AT AT UOGEO 1 £ OEwhs pibidhedtbe tadl® bf A@ A O O
imported products of theseompanie® 8

The news about caritate.md. Less respondents knew about this newen caritate.md.
Among the details known by the respondents were the following

A one person fromCahulmentioned that she knows about the websitearitate.md,and another person heard
AAT OO0 OEA AEEI AOAT xEEAE xAOA AdkdeiegwhiorovkwrOdalty nBti 4
DA O &l @ad wklkas &ibout the money transfesfor these surgeries;

A these were actions of publishing and promoting certain casgsushed bySvetlana Sainsusrad the founder
of this platform, aiming to win more donations;

A the respondents fran Chisinau, Russian languagspeakers referred initially to information about the
humanitarian aid, public money, church, the detained bus with 10 persons at the Palanca border crossing.
Subsequently, after given some clues, explanations about this news, the respondents remembered the
news aboutcaritate.md.

(@}
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Regarding news, they have shared the folwing opinions:

A those from caritate.md Qvere striking deals withthe doctors from Turkey and, in reality, were transferring
the money somewhere elge

A those from caritate.md A O A grddip oforganisedcriminals who for several years wergoing this and not

only through caritate.mdd &he participant calledcaritate.md @ political organisationdh AT A AT B OEAO

cCOi O0p 1T £ AOEI ET Al 66 n
A OEA -ETEOOOU 1 £ (AAIl Gy tiehéalhisituatidnAf childred LgotBek returA fo the O

AT 01 ouon OAAOEOAOA8I A EAA CGhinkEA OB OE &E BrithsisénieE B OR |

other respondents added that the doctors treating these children in the Republic of Moldova should also
conductverificatonsi £ OEA BAOBEROAYAOI O EO 110 Al AAAT I PI

A referring to the charity actions of president Igor$ | AT 180 xE&ZA AT A 1T £ 61 AA 01 A
that the intense promotion of these campaigns is intentionallgonducted, beca®W A E 06 O AT Al AA«

Figure 1.2: The level of satisfaction with the mass media from the Republic of Moldo8#4dn general, how
happy or unhappy are you with mass media from the Republic of Moldd@¥4 press radio,online news portals
etc.)d N=1353

Total, N=1353 Jf  34% | 18% 1)
x Male, N=639 )  32% | 21% <
» Female, N=714 @ 35% 6%
18 7 25 years, N=200 [ 46% T7W5% ®Very happy
26 735 years, N=219 [ 34% PAN4%  Rather happy
(0]
2 362745 years, N=189 38% E12% = Rather unhappy
46 765 years, N=482 ]  31% N7 4%  m very unhappy
Over 65 years, N=262 @ 27% WETM 9% I don't know/No answer
§T§ Urban, N=605 B 32% | 20% IO
S Rural, N=748 36% L 16% [0

During the survey, the study participants were asked to asse#s general their level of satisfaction with the
mass media from the Republic of Moldov&6% of respondents mentioned they are not happy with the mass
media, out of whichz 18% stated OEAU A OA O O Al (hnaksis idl@abiiom the demographic
perspective (Annex 1.2) revealedthat 62% of respondents with higher education have indicatedhat they are
rather or very unhappy with the domestic mass media Registering two percent less, the age group 4665 has
the sameperception. 14% of respondents on maternity leave indicated they are very happy with the mass
media from the country.Less by 9 percent, th@articipating pensioners indicateda similar level of satisfaction.
35% of the Romaniannative speakers and thregpercent less of the Russian speakers stated to be quite happy
with the mass media from Moldova. At the same time, 17% Bfomanianlanguage native speakers and 19% of
the Russian language nativ speakers noted that they are rather unhappy with the mass media from the
Republic of Moldova.

Similarly to the data presented in the survey, during the focus groups, the majority of participants to the study
criticised the level of professionalism of thenedia outlets from the Republic of Moldova.

The persons attending the discussion stated that they determine the level of professionalism of a source

starting with the following factors: OB O1T £AAOOET T Al EOI Al Aandifie @6urcA of in@dingN O A |

OEA OOA®EINT A8 PAOOEAEDAT O OOAOAA OEAO OOEA xOiITCiU A

the difference between a professional outlet and a less professional on®:0 E A (this &idl fof expressions,
Russian wordsx EEAE AOA 11 O EI B\Aoihé pdrson sGedtiatthe FinadcialAes@irces foa
news media outlet determinethe level of professionalism. The respondent has supported its opinion Isyating
that G he [the journalist] is well paid then he il turn everything upside down andind you that information. But

another ongwhois notpaidextrax E1 1 OADT OO0 11 x RAANG samdtimk Aré@spandedt Ackcedd O

that this type of information also helps him determine the level of profgsionalism of a source. Thus, according
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to him, an outletb OT OEAA O EdniyEbdut tragedids,land @ther stations report on tHiso], whileone is

truly interested inpolitical, socialnewsd Bo this subject, a participant stated that the level gfrofessionalism of

A O1 OOAA AAPAT AO 11 ET Odiheybre e, addad forQre Ao wdldtg kndwe D1 A
the truth, they will reveal E Odnghe other hand, the same person acknowledges the fact that there is the
possibility for a journalist to want to be professional and fa, but, due tothe pressure exerted by the leadership

01 A£EABI ABRBTEGHE A EO A CiT A AT AT A xAlT 60 O j OAPI O
leadership, hewill be scaredandOE AT EA  x BEA phrticibant@tatédithatfhi® épiion about the level of
professionalism of a source is formed when he watches the newscast and can observe the levebpéctivity

AEATT Al T OOAOEI T o6h OEA OEI OI A AA 11 OA T AEAAGCEOAGS

In this context, more opinions regardingth€d EC1T E£ZEAAT AA 1T £ OEA AGPOAOOEI T OP
were shared. Respectively, a participant explaed that this feature is linked to practice and work experience.

And another respondent distinguished a journalist from a reporter. According to his opinion, the reportes

sent by the outlet to the field to collect information. While a journalist, whilealso collecting data in the field,

later on performs the analysisand verifies it. At the same time, a journalist is always in theentre of things,

knows the information sources and what information he will obtain.

Factors determining the trust in the professionalism of a journalist

Respondents mentioned the followingactors:

A rior work experiencé N

A the analysed subjects selected by the journalist are considered a factor determining the trust in his/her

_ professionalism;

A (he objectivity and truthfuned O | £ OE A sHared®Bl Qjbufdisi 1 &

A ®EA Ai OOACA O OADPIi 06 AAI 66 OEA OOOOESN

A Involvement in broadcasting from the field;

A A few persons stated that reporting the truth implies a certain risk for some journalists, who are not

_ protected, butontheAT T OOAOBAOR ZFOBFEADOAA A O OADI OOET ¢ AT OO0A;
A The case of the Russian journalist D. Gubernev waught as an example he reports on sports news for

over 10 years and knows thdield, the sportsmen and the situatiorof this field;

Another participant referred to the journalists who receive the news already structured in press releasésom
different institutions, organisations,and presentthem during the newscast without analysingthem or adding
information. The respondent believesthat the journalist cannot intervene in such cases, leading to the
publication of unverified information in the media. And another person added that the level of knowledge a
journalist has on a certain subject, before taking an intervievis alsosensedby the public.

Participants were unable to list the features of a professional journalisindicating that the population does not
OEETE ET OAOI O T &£ OPOI ZAOCOEI T Al EOGIi 6h OO0O1 AEAOGAA6h AC
appreciated at the journalists consideredprofessionals, the facilitator asked for examples of respected
journalists, and then asked the participants to explain what makes them different from other journalists.

Among thejournalists admired by the participants were: Andrei Bolocan, Anatol Melnic, Angela Gonta, Natalia
Morari, Gheorghe Gord, Lorena Bogza, Constantin Cheianu, Natalia Chepteed among the foreign
journalists, respondents follow Vladimir Pozner, Ksenia Sobchak.

In this sense, a few persons mentioned they likdatalia Morari and Lorena Bogzabecause

they areconsideredO E Wiédgeabledin formulating questions the viewers are interested in

@EAU AOE NOAOOGEI T O Ol xEEAE AEOEUAT O xAT O Al OxAO0O
OOEAU AOE xEAO Ui O xi OI A 1T EEA O AOES6N

on the showsmoderated by Natalia Morari and Lorena Bogza there is political diversity;

the way they go straight to the subject and address [guests] directly asenongthe factors which determine

the preference of respondents for these two journalistg, thee are different opinions presentmeaningthat

> > > >
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there are leaders, and even Dodon, siaa invite the socialists, from all parties, of all cologyou are invited
O OEAOA Ui 60 PIETO T &£ OEAxo6N
A A OAOPITAAT O DEROGEI ARAA GEAOT A1 EOOO OEAO AOO OI OE/
A the admiration for Dan Negru,according toseveral respondents, igustified by the style of the moderator
Oif Aii1 01 EAAOA EXAEGRD HAE WECAAROAGJATY OPAAEO AO A OEI
speaks the same way to ridnd poor mem 8

Regarding the journalists mentioned above, participants have listed thgqualities they appreciate in them :

A the ability to address relevant questions, which will generate necessary and searched for by the journalist
information ;

A personality/uniqueness of their professional activity and the ability to create synergies between the
expectations of the population and the informationthey learn from the intervieweegy, a lidguistically
correctly formulated questioris important, also from the perspective of tlewntent, information[answer] it
will lead to. Questionscan be addressed differently, but a good journalist knows how to formulate
linguistically a question in order to retrieve from the interviewee the information they need. This is the goal
of a jounaE 0068 O( AT 3 EA 7 thdy Gre Aighlp iAtdlligeht, Whiclh allows them to manage
information from different sources and to efficiently disseminate it to the public;

A emotional intelligence:O¢+ OEAUY £ Oi 61 AOGA POAAEOAK OETI RADGNOAOOET 1

A they are actively engaging with their guests;

A their personality is a value added to the prograrmme.

At the same time, participants believe that the programmes of the journalists listed above have good ratirg
due to the following:

A passion forjournalism, which guarantees their success and feeds them energy to continuously develop;

A the relevance of the progracme C O A GGEOMU OAT 1 6 O OEI i U ET OEOGA Oi i A OA’
heard of, and see for the first time. They invite serigeople that have engaged in real research, who have

AT AT UOAA ET OAOAOOET ¢ OEEIT ¢cO6N

A action independence and the freedom to select the guests of the show.

Regarding other factors, which influence the impression of a person regarding the professionalism of ews

source, the respondents have noted the dress code of journalists. Thus, one of the participants emphasized that

in the Republic of Moldovajournalists AAOA AAT 0O OGEEANE A 181 AGKYA O\ Odorfparddi A E

to Romaniaz where journalists embracea more casual faston style. Another participantemphasized that the

way a person looks on the news sends a message before the journalist starts the newscast and it is obvious that

AAADOOU A OO O AHoO&er, nBsh peddbsApreBeAt@iBte discussion stated that the wayan anchor

man/ anchor-woman dresses does not impact their decision to follow the newscast or not. A respondent

mentioned thatin the case of the TV channelghich are better equipped, where the news presentes are more

stylish and the set more modern@EA 11 A0 £O01T 1 AAIT OA ¢ Cli OAvdiedérge DAU

respondents have stated that what counts for them is for the journalist to be passionate about what they do, to

provide current and correct information.! T A A PAOOEAEPDAI A1 AGRAA DEAOGAO OE.

the outsidewhat matters isto see that the [journalist] is very well informed indeed and wishes to provide a good

DOl AGAOh AT A OEAT EIi x OEAU AOA AOAOGOAA AT AOG1 80 i AOGO.

Regardng the level of professionalism of an onlin@ews source, a person mentioned that they build an opinion

about a news portal based on the involvement of the journalist in thdiscussions fromthe comments section,

demonstrating his/her engagement, but alsalefending his / her position. Also, another person added that the

existenceof certain sourceswhich exist exclusively online, reveals théact that TV stations are controlled by

persons which focus on their own interests to the detriment of truthful infemation the population expects [to

hear].

In this context,a respondent stated that he appreciates the neutrality of the ProTV Chisinau station, however

OADPDPI AO A isdverdl €dnipl€sAvéré movided to support this idea. So, one person mentioned that news
AAT OO OEA &£ O0f AO 00KGE ORIAG .OEAI IODA AAEbnineinEiEdwQichA O OF
according to the respondent, is obvios and does not represent any news. Also, it was stated that the reporters
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of ProTV Bucharest are better trained compared to the Chisinau ongswhich was demonstrated bytheir
OPAAAGRORO OOADT OOAOO EAOA AE E£A Odd, Bore@AivitiEd, you cgngrasp thé E O
AOGAT 0O 1T AAOOOET I thiE isens@ Ehkre WdreOdxdnplesia®ided when, according to the
respondent, sending the ProTV Chisinau and Prime stations reporters in the field was not necessary:
Gournalists are sent in the field, in front of the Government: today a meeting was held at the Government and |
ATT1T860 ETTx xEAOe 7EAO AEA Ui O OEIT xAt thg Jude tib& A PehsonA  AE
mentioned the feature about a poor family by journalistSorina Obrejafrom ProTV,who went in the field
xAAOBT CAOGPAhOKGEAEGBOAT T OEAAOO OEA )OARODHIBIOA DEER EE @ EIAI
that woman with childrenfet EAOET C 1 1T SAverdl PeéponBehtE ialkic8mpared ProT@hisinau and

ProtTV Bucharest stations and reached the conclusion that ProTV Chisinau news are not reported in a
professional manner. To support thisideaE O xAO | AT OET 1 AA OEAO 00146 #EEO
well the subjects, and some of the OO OEAU AXDMD 1000 1A Qaif theBéqieOchdft Qefvs
AAOGACIT OEAO Hddal heiveofidtihedrationadfdr ex@mple political, social, external news, and then
AAAE O -11 AT OA ACAET 68

Contrary to what was reported earlier, a paticipant has emphasized the courage of the ProTV channethich

sends its reportersin dangerous situationsz as for exampleto the events of April 7 2009, whenOOEAEO AAO
006001 61 AAA ET OEA ibt thdyiwdre rotArald EolepoR anithis &v@rd ds@ @ds lunfolding

in reality.

To this subject, the respondents have shared their opinions on theeaknessesof news sources from the
Republic of Moldova. A person noted that news portals should hire news editors, who could verify theecision
of the written information. Other persons mentioned that good journalists aremissing and there is more
@lamour, especiallyon perfece8 | A 6 8

Also, participants to the discussion have stated that journalists from this country lack freedom of thght,
xEEAE x1 O1 A All11x OEAI O xI OE 11 AT U OOAEmpaé&mtAdD
tranedh ET 1T OO0 Al 01 OOU OEAU Ai160 OOAET OAAI EIT OOT Al E
ET 001 Al the@G&n@ dirBe, may participants emphasized the fact that theywere witnesses of situations

when even if it was reported from the accident site, the information was cut and only the one the TV channel is

ET OAOAOOAA ET Itoflddherdad Enkird dedtedce folEdA IO OAT AAOAA xEAOAOGAO C
The idea that in the past journalist professionalism and ethics were strongewas emphasized, in the past
journalism was an art and implied hign AOAT DOT AAOOET 1T Al EOI h A Gmikhdredid, | U E
especially the international one, was analysing the information before broadcasting it and was aware of the

risk of being judged for fake news. Howevemowadays®ne sometimes watchsan interview featuring a state

official or an artist, and purnalists cannot even formulate the questioni it happens that a journalist presents
economicnews without knowing the terms. According to this respondent, these are the main causes of the lack

i £ 00600 ET 1 AO0OO | AAEA ndwaayA thebrdrrd frofdssinaljdtichalish doesdot &GE | 1 «
4EAOA EO 11 DOI £AODkis toAtexE Odarticihhnistaied thale@ds thdughon8wadays the

qualities a professional journalist should have are known, there are no journalists who tia them, compared
to the Soviet times, when excellent journalists were popular, as well as their field of activity and the activities
they participate in.

The majority of the respondents were criticising how reporters produced the news and have listed senz
moments they are bothered by. Amogthese are the following

A OEA OOAEAAOQOEOEOU 1 £ OEédkendifisaney@rifeddijedt, & rEdor@r abywdy sHards< O g
OEAEO THawelerEdcdomlisg to this respondent, a reporter has to be n#al;

A 1T AAE 1T £ OOAET ETI ch OBGAAAERBDC OEAD heABdiE) §OdBandidiretd
xEOE OEA OOAE A Atk thaEoné kad to reddoiz&d @ Awite tiie same information and then
present it, but actually read ifrom the paper in frati £ UT 08 6 N

A poor oratorical skills of some journalists; o

A OEA AEAT OEA AAEOEI ¢ AT A BEOERO PAHA GOAUTEDUAATA @ EAT 14/
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A lack of confidence of the reporter doing the coverage in the field and éhlack of knowledge on how to
approach the respondents;

A OTi A ET 60T Al EOOO AiI 160 EIT &£ Oi OEAI OA1 6AO AAT OO OE
OEOO AOE E OOAIithdjouinkliét is Bviade 6fEhE intérdedy witich will follow budoes not prepare
NOAOOET T Oh AT AO 110 OOOAU OEA OOAEAAOGGN

A grammar errors identified in features, in articles, in tte translation of the broadcastE T &£l Ol Al@Ed 1 ¢ ¢
person speaks in a foreign language and you see the translation in subtitles | am reatlyeted by id h
including at TV stations which have sufficient financial resources.

4EA OAODPI T AAT OO &£OT i #11 OAO OOAOAA OEAO OEAU AiI1680
ATT1T860 PAU AOOAT OET T O1 1 ET 1 OmeAtidndditiat tt@pidentify GrEnin@r@EorsO1 1 A
in the information they read, they are not used teomment this fact, but just make fun of the journalist.

I OAODPITAAT O 1 AT OET 1068 tha BeXritiGzed haw tme Qorkalists présénfing théitchen

OACIi AT O th&madedpdriicAODOAOOET 1 Oh 2000EAT x1 OAO AT Andihér x EE
DAOOEAEDAT O OAZEAOOAA Ol/ O@EEeda))mAdstatedithat the jouknAlistvhoAlid thé T E O
ET OA OO Eshcking® A O O Oanditbivhsdbvious what questions he will ask. The same participantadded

that even though he thought the above mentioned journalist waan intelligent person, after thatinterview with

Vlad Plahotniuc hestopped watchinghim: 0) A AT 8ndthefsigit bfE DIOAOET AA OEAT 68

I OAOPITI T AAT O OOAOCAA OEAO EIT obEdhpradedspiadutbdistsiwie work onA T O /
AT 1 | E OdftBrid thdt he monitors the same reports for some time. At the same time, it was mentioned that
probably professors who could train/teach future journalists aremissing.
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This chapter presents data on the perception of the population about the existenceaniipulative news in the

media from the Republic of Moldova and the opinion regarding the importance of distinguishing fake news from
real ones. Also, in subchapter 2 data on the level of knowleslg@ A Oi O AO OAAEA 1 Awilhd AT A
presented The chapte will end with a presentation of data on the percentage of citizens who are aware of the
possibility to report fake news and the institution they believe they could report them to.

2.1. The perception of the population on the existence of manipulative

news in the mass media from the Republic of Moldova and the importance

of distinguishing them

Figure 2.1.1: The gpinion on the importance of distinguishing news manipulating or misinforming citizens.
@23.01 AAGA OAI1 1T A O1 xEAO A@OAT O Ai Ui O ACOAA 10 AE

Moldovans to be able tdistinguishthe news aiming tomanipulatei O | EOET AIN3i353A EOEUAT 06 h

92% B Totally agree
Rather agree

| ® Neither/Nor
Il u Totally disagree

| don't know/ No answer

The respondents were asked to what extent they agreer disagree with the statementOEO EO EI BT O
Moldovans to be able tadistinguish news aiming tomanipulate or misinform citizens? 8 largefndjority of
participants to the study (92%) believe that it is important for citizens to be able to distinguishthese, 5%

AT OxAOAA O1 AECEAOTT T 06 AT A 111U pb 1T £ OEA ET OAOOEAX.
the respondents with secondary / primary educationbackgroundbelieve that itis important for Moldovans to

be able to distinguish fake news(Annex 2.1.1). The same opinionhas 98% of respondents with higher
educationbackground, 97% ofRomanianrespondents,and 91% of the Russian respondds.

Figure 2.1.2:4 EA DAOAAT OACA 1T £ AEOEUAT O xEIT  @»4] To ivhat ektéhtxd® £O
Uir 6 ACOAA T O 110 xEOE OEA I 111xETC OOAOGAI A1 Oq 0O) £
AT Ox AN&n@ssn

| watch news only from independent sources - 16%
| watch news from independent and other sources- 28%

| watch news, but | don't know which sources are independent_ 45%
| don't know/ No answer 11%
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Table 2.1.2: ThepercerDACA 1T £ AEQEUAT O xET A&Al 11T x OEA 1T Ax@1.£0T i
Please tell me which TV channels do you watch the newson atteastb AO x AAEedh Ol1oou8 41
ACOAA T O AEOACOAA xEOE Orevs exdisivélyifrentihdeper@ehtisQuicéaRadtedtiyl O)
Al Ox NEIGEB h

TV Channels | watch at least once per week , I.follow news exclusively from
N=1155 independent sources , N=180
PRIME 55% 50%
Moldova 1 45% 38%
Jurnal TV 31% 31%
PRO TV 27% 30%
Publika TV 25% 23%
Canal 3 18% 21%
NTV/HTB 20% 21%
RTR MOLDOVA 21% 20%
Canal 2 16% 20%
THT Exclusiv 9% 11%
CTC Mega 8% 10%
Ren TV Moldova 5% 8%
N4 6% 7%
TV 8 6% 7%

Most of the respondents(45%) stated that they are not sure which of the news they follow are from
independent sources, and 28% mentioned that they inform themselves from independent, but also other
sources. Onlyl6% stated that they inform themselves from independent sources.  More persons aged 26
36 (20%) than persors over 65 yearsof age(13%) believe to watch news only from independent sources.
(Annex2.1.2)

Figure 2.1.3: The percentage of persons declaring they can identify situations when mass media wants to
manipulate the opinion of citizens.6 1 ¢Dw gou think yolwcould identify situations when mass media (TV, press,
radio, online news portals, etc.) wants toanipulate or change the opinion of citizens, for example: disseminates
FAEA T AxOh DPOI DPACAFIBIBh | EOET &£ Oi Oh AOA8eo

51%

m Very easy
Rather easy
30% 27% 6% Rather difficult
H Very difficult
44% | don't know/No answer

51% of interviewees state they could identify situations when mass media wants tmanipulate or change the
opinion of citizens. On the other hand, 27% of respondentselieve that it wouldbe OOT | AET x AE A&E
EAAT OEAZU OOAE T AxOh AT A pxb 1T &£ OAOPTTAAT 6O 1 AT OET T A,

57% of men and respectivelyd6% of interviewed women believe they could easily identify when mass media
intends tomanipulate the opinion of citizens(Annex2.1.3). 56% of persons with secondary/primary education
background believe that it wouldbe quite difficult to identify situations when mass media tries tomanipulate

or change the opinion of citizens, and the same opinion is shared by 35% of respondents with higher education
15% of persons holding director/manager positions and53% of unemployed respondents stated that it would
be very difficult to identify mass mediamanipulation.
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Figure 2.1.4: The opinion of respondents regarding the capability of the population from the Republic of
Moldova to identify fake newsd 1 But&ow easy or difficli is it for the population from the Republic of Moldova

Ol AEOOE|T COEOE AAOxN:#3B63 FAEA AT A OAAIl 1 AxOedh
29% H Very easy
Rather easy
% 21% 32% Rather difficult
H Very difficult
61% H | don't know/ No answer

Figure 2.1.4.1: The opinion of respondents regarding the capability of the population from the Republic of

Moldova to identify fake news perdemographic criteria6 1 ¢i 8 " OO0 ET x AAOU 1 O AE EEE

AOT I OEA 2APOATEA T &£ -11AT OA Ol NABOOET COEOE AAOxAAT
18 225 years 63% 9%

26 735 years 61% 7%

E o qr w A A QT
T@euwAA o b ub

65+ v PR
g Male 62% %

3 Female 59% 13%

North o p &
é Center 60% 12%
b Chisinau 64% 8%

South v R 90

g % % '% Almost each time | watch TV m (O] wp
S = g,é é Sometimes o xP
= &8¢ | don't watch [P 63% 12%
g gm Romanian/Moldovan 61% 10%
o Russian o b ub

B Very easy / rather easy

Very difficult/rather difficult

I don't know/NA
Although51%i £ OAODPT T AAT 00 OOAOAA OEAU Al 01 A O OGkediawhidhOUS
intends to manipulate, to the question of whether the population of the Republic of Moldova could differentiate
between fake and real newsz only 29% have provided a positive answer. Depending on the age of the
respondents, it is revealed that 34% of the persons aged 3% years believe that the population from the
Republic of Moldova can differentiate fake from real news. The same opinion have 27% of respondents aged
18-25 and a similar share of respondents from the age group 65(Annex?2.1.4)
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Figure 2.1.5: The share of respondents which consider that news from the Republic of Moldova are influenced
by politics. @27 .What is your opinion, are news from the Republic of Moldova influenced by politis2353

85% ® Very much influenced

Very influenced
23% 70/%5% Little influenced
—_ ® Not at all influenced
11% I don't know/ No answer

85% of study participants believe that news in the Republic of Moldova are influenced very mud62%) or
greatly (23%) by politics.

More the urban area respondentg71%) than the ones from the rural areag54%) consider that news in the
Republic of Moldova aregreatly influenced by politics (Annex 2.1.5), and the population of the Chisinau
municipality weight the most, as 98% believe that the news from the country are influenced by politics.
Approximately one in five respondents from the Southern region stated that the news from Moldova are
influenced a little or not at all by politics. 78% of respondents with higher education believe that the domestic
newsis greatly influenced by politics. Among the respondents with primary or secondary education 30% less
share the same opinion.

The majority of persons pesent at the focus group stated it is easy to be an informed citizen, because the
plurality of sourcesz internet, library, telephone, archives z allows a citizen find the informationhe/she needs:
(Ghere are many sources and if you have a question youfoahthe answer online, if you are not sure about the

Al OxAOh UI O EAAD 11T EEICqg Ul O AAIDAADIAID EA dorfdtde @diedd0d q
to be informed, they will anyway use the TV, internet and all the other informatio® $dA Ardihed person
i AT OETTAA AAT 0O OEA Al 1 OOEAOOEIT 1T &£ O1l AEAOU ElveMEOO/

xEAT U1 & AOA 1606 AO OEA AOO OOCADEOPARDOBOAAUNI iByBOKk ADI
wantto,UT & AAT A And EdrnEbodtithd Aedrs.

(T xAOAOh OI i A AAIl EAOGA OEAO OEA 1 AOGAT 1 £ EthosEwadwadET 1
O AET A Al E1 AlHowedet Edepends dnAhk are&idu Are ift€dast8d in, becausesome areas

there are many news and in otherg less. At the same time, it was mentioned that although a variety of sousce
exists, the lack of time represents a barrier in keeping a citizek 1 &I Odoelies Kmanage to read the news
ITTU ET OEA AOAT AidGdmeockd dddddthalrite latkbfiritekest e @ddsents another cause of
why citizens are not up to date with the news and will not engage in an in depth analysis. O thther hand, it

xAO OOAOAA OEAO OAAAAOOS OECEO O1 ET & Oi AGETT EBEO EI
and therefore one respondenA A1 EAOEKEO 6BADI O AO AAOGU AO EO OAAI O Oi

Also, it was mentioned thatcurrently the public is less focused on information and information sources are
focused on attracting the attention of the public, including the aggressive promotion of newW® OEAOA A OA
information sources and | think that news nowadaygantsto reachusand 1 O OEA 1 OE Ai®thix AU A
sense, it was stated that online there are many links and sources which haaa aggressive approach in

dissd ET AOET ¢ ET & Of AOET T hinitilly hé réahngsis disGeinihate® sibdequbnlyoter O
soulh O OOA AT A AT AT A OEAI O OAOOA OEAEO EI OAOAOOOG 8

To this subject, a respondent referred to the positions of the Republic of Moldova in the rankiog internet

speed (third place) and the open access Wi-Fi sources (first place)z which implies an increased freedom of

EET AET C AT U ET & Oi AGEI T ET Abutaniread apyinigohime frebenti, En@agA O A
1 AT cOACA AT A Adinithe dtietUhandl,l ofhér Qadtidipadtsemphasizedthat there is a lot of

&1 &£l O AOEIohliAd andxQERO AioTl OO0 AEEAEEAOI O EO Odach Eharkél,GBcEEU O
journalist disseminateE T &1 O1 AOET Tfromitieicsmh gefspebivelAdcbrding to some respondents, the
informational sUOOATI DHPAO OA EO AOEI O O1 AliliTx AAAEOEI T wd AEAC
have access to the informatiotiney want us to have, but it is hard and even impossible to assess the truthfulness
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I £/ OEEO ERelabdad tAiOchritekt dotheone provided as example the briefings case, when officials

leave the room, avoiding to address the direct questions of journalists. Moreover, according to the opinion of

the respondents, it is difficult to assess the truthfulness of news, as behind el source there is an influential

DA OOT T surelfwill ndd share information damaging himself/herself, even if there is a probability for his/her

bl OEOQEIT T OlIn thiskconkekt, Somd f2dpdn@eit8 stated they read only the news they are intested

in and consider themtruthful only when the informationAT | ET ¢ AOT I AEAEAOAKIséthdl OOA
same news on -3 websites, | know that the news teuthful 6 8nd if they notice that each source interprets
differently the same newstheyAT 1 8 O AT 1T OEAAO OEA 1T AxO OAAI 8

The majority of focus groupparticipants stated they know about the fact that somenews aims to manipulate
the public opinion. Moreover, participants stated that largeamounts of this type of news are intentionally
AOAABRBEODAAA OEA DI pOI AOET 1Somekdspbittlents Atdde thai nevissideZéldpddA O E |

ET " Al foofn fall © Gpuin th® same video was broadcastAl OO OEA AOIimhnipdet2A@ E A AT
population. The consequence is theain AOAAOAA ET O1 AE A O Uiatchinkews franidavidBol T A O
A O Qgodo thecity hall AT A AAT AT A Agbl AT AAET RO B A &EAdkabuEhErexardp@ @ds6 8

the rise of terrorism after 9/11 2001 in the USA. One of the respondents believes that the subsequent active
promotion of the idea that the Muslim population is involved in terrorism actions has facilitated the
involvement of some citizensfrom Arab states in spreading this phenomenonthus more terrorism actions

occur. In this context, a person statkthat the information shared on the news does not reflecthe reality and

that often times, news about promises launched by politicianand which are noti A O A O E Adlfofihksk d O
DOT I EOAO Axddther hartifadtoadded that news about politiciarO @promises is disseminated

O A O b Adirind\dlettibhs, they show how theveCE £0O06h OOEAU bi Al AOO ET OEA
Also, many respondents mentioned the cases when a TV channel broadcasts news about the achievements of
prim e minister Pavel Filip, and other stationsreport OEAO OEAOA AAEE A érAvheh MORaveA T 1 6
Filip always brags about achievements, and indeed he achieved a lot, but then on another channel you hear about
OEA 1 b Rdgaddh® e abovethe persons present at the discussiorstated they take into consideration

AT OE T PETEITTOh AOO Aii6060 EITx xEI EO OAI1EIC OEA 0O«
manipulate public opinion, news about the crisis and problems occurring in Ukraie which focused on
negatively depicting the Russian Federation anftightened the population by potential,similar scenarios to be
repeated in the Republic of Moldova. Another example ofianipulative news was provided by respondents

from Comrat, and namey, the fact that in the context ofhe reunification with Romaniadeclarations, signed by

some localities from the Republic of Moldova, the Gagauz government has convened a council which expressed

its position against the reunification process. As a consegnce, a Moldovan news websiteised this news,

OEADADAOAD ATHDA OOT 006 8

A respondent has identified this information to bemanipulatve AU T AOAOOET ¢ EIOhaicedihdt OAN O
many people become the product afanipulationd &nd another person added that he/she is aware of the
manipulation intention of some news, because media sources are not independent and promote the image of

their owners: Gnassmedia can raise to the stars, arttien let you fall dowid &t the same time, a respondent
OEAOAA EEOTE AniassimPdiaisduiicds refrdstAh@ fodrth power in a state and that media sources

can be used tonanipulateD AT D1 A ET  AMofedA&rOhk btdled that d Medsan can be unaware of the

fact that is beingmanipulated, and in the end each person is the outcome of the informatiddE AU AT if OO1 A
you consume something it means this is whatyou gree U1 O AT 1T OO A 1 AOO | hAEAh U
sense another participant compared society t@® Apong@dx EEAE AABA OADI OOy ithe maaih OO A A
Also, another person mentioned that he identifies news manipulating the public opinion when reading
information which is@1 1 OOOOAAI AT A O1 1 Ai AAi 1 EOEAAGS

Participants to the discussions have listed various factors which make them believe that most news from
Moldova aim tomanipulate8 2 AODPAAOEOAI Uh OEA @iy hdws$ shauid Qforiihe Aublic,x A O
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AOGO ET EAAOh EO 1 EOET &£ Oi O E ftlihe fahdtin® @ bartibigarkt Btatedl thaEl O 1 /
manipulating news are focused orcertain categories A Oper€bns without higher education and with a more

1 EIl EOAA EI OEUAD kAl ET A®l AAT D & hobtdlgiz @nd edsier tokabigulatedidwa O
respondent emphasized the factthatth® | DO1 AOET 1T QAR @BIODI OBRA EDALarcEad Al 1
aresultmedia sources focus on dticizing OP AAE £EA DIl A EGEAE AAAOGHh CET x OEAU 1 A
Respectively, on one hanahe information about that politician is clarified, and on the other it generates more

hatred and frustration in the population.

Several respondents consider that identifying information whichmanipulates or misinforms represents an
Ei bl OOAT O OEEI T & O - 111AG OQIl Otb bedoroAnaie Bhodidy BIEt, iA@dE T T O
O AOT EA Al AT ERCT AEBEDD O&£DE A OE Rcvdver, Atie ajdhith of PdrticipaisOA  E |
believe that Moldovans havebuilt capacitiesin determining news which will manipulate.

The participants to the discussion understand the t& 1 O E OE 1 Ain@dnigbeirigipdshed ito the

wrong direction; the practice of disseminating succinctlyinformation through a single source, about a fact

which did not occur, to lieto the population; OET AT OOAAO ET A&l O AtGhEé bamé tine, QIvdsE 1 C 6
OOAOGAA OEAO 1 EOET & Oi ACET 1T IEBOIMAAAEN EOAA madagd éf OOIALD
participants from Comrat have the same understanding of misinformatiog fake news and propaganda. They
believe that these three phenmena are correlated, and the goal of misinformation is to mislead.

4EA OAODPI T AAT 00O AAOGAOEAAS G EARO M AIE T 0 AttedR0rAM D@EDIERA ADAEA |
AOGAT 60 AU AOT AAAAOOGET ey AisracA duEaktdntiot witl bttienews Afdk A@mjpléd
somethingoccurs they distract our attention by [broadcasting information] about thgfts they allegedly gaver

a home for elderly they DAT AA6 N OOOPPOAOOET ¢ Ei bidadykdsiGeprdmtioroof OE O
another less significant news to distract the putfiedtention fromthe OO O1 U E | BT OfxiAelotBer FaddA T O O
the stakeholders engage in moreeriousAAQOET 1 Oh AAT OO xEEAE OAOU Thi€saaOAA
OAEOOOAADET ¢ wasehdodafkd Witk Ardnotdi dndl éxaggeration dfrelevant news; spreading

fake news; disseminatingthe same] information for a long period of time. And a person stated that, often times,

46 Al OAOACAQAT OADBABAIOO T & AEOOOAAOQEIT ¢ AOwkh &&dnly £OI
mentioned in the line running at the bottom of the screen.

A participant 0T OEA AEOAOOOEI 1T AAI EAOA Grgadi&ny D1 P A hoeQdtdhe DA O
b O A ki # actually distract the attention from real poblems the population is confrated with, the solution
of which should be the task of the eleed officials in power.

Severalpersons mentionedduring the discussionthat the goal ofthe misinformation phenomena and public

same time, a respondent added that banks, too, use fake information when thieform about the fact that they
made several donations.

Participants have provided afew example of news meant to distract public attention

A information about the theft of the billion;
A news about theSyrian conflict broadcasted by Russian news reports order to divert attention from the
conflict in Ukraine;
A more severe crisesfrom Syria and other African countries broadcasted during the Moldovamewscast to
divert attention from local problemsh weQorget that we live in Moldova and focus other issueé N
concertsorganisedby politicians, asVlad Plahotniuc, featuring artists from Russia, e.g. Filip Kirkorov, while
parts of the population weredemonstrating in Chisinau;
OAOAATET ¢ A £EI T AAT OQyor@E AT A\Bsth@h, Orthelda¥ wheh thefma@bifori T ¢
reunification was organised;
the practice of the Parliament to take decisionsgluring the nightd &nd on the following morning the

> > >

>

the reports of the Ukrainian conflict stakeholders about the fact that military forces were evacuated, but,
in reality, they were present at the border.
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At the same time, participants from Comrat ha& encountered difficulties in providing examples about cases of
distracting public attention in the Gagauz region or from the Republic of Moldova.

A person stated that the rural area population is facing morenisinformation as they have access only to a
handful of TV stations, e.g. Prime, Moldoval and are unaware they are beimgnipulated through these
Ol OOREAY AAI EAOA OEAO OEEI ¢O AOA ET AAAA CIiETC xAlls8

2.2. The level of information regarding the terms rpropaganda 6and rfake
newso

Figure 2.2.1: 4 EA PAOAAT OACA T £ PAOOI T O O00AEB OEIAQ NI O
ised6h . € uvxwX

HYes
53% 45% 2% mNo

NA

Generally,53% of respondents state they know whafake news is. 66% of respondents aged 3€l5 indicated

OEAO OEA OAOI OEFAEA TAx06 EO ElTI xT OI OEAIi8 'O OEA
OAAT T AAOUTDOEI AOU AAOAAOETT OOAOAA OESAWNNeA?.2.15 Ohe ET T x
population from the Southregion, by less than 10 %56%), AT OT AT AO 11 O ET TlisxMoxeEA O
respondents from the urban areg61%) and theRomanianspeaking population(72%) compared to rural area
respondents (46%) and the Russian speaking populatior{48%) believe that they know what fake news
represents.

Figure 2.2.2: 4EA DPAOAADPOEITT 1T &£ OEA OAODI 1 AQRYd.TodvhalektbnDdd yaDE A /
ACOAA 1T O AEOACOAA OEAO OEA A& INEM4ET ¢ OOAOAI AT OO AAOG.

Journalists intentionally present fake information pretending it is real 16% !1
Mass media influences the information to promote a certain point of vieW 25% !4

Journalists present news without verifying if all information is real 25% il !2

Presenting only partial information 30% ES
Supefficially reported news are fake news 24% 56

H Totally agree
Rather agree

H Neither/Nor
Rather disagree

H Totally disagree
Don't know NA

yl 1T OAAO O AT Al UOGA OEA 1 AOGAT T &£ ET &£ Oi ACETT OACAO#
were offered a list of statements and they were invited to assess the extent to which they consider the
respective statements to describe fake newsMost of them, 90% of respondents, associate fake news with the
situations in which journalists pass untrue information fortruthful on purpose.

$O00ET ¢ OEA &£ AOO cOi 6pOh PAOOEAEDAILOO OOAOAA OEAU O
A lie @nuntruepiece of A xAi6A EGBAE EO 1 paitoffhe tuth & kedoht and dround it amajor
lie is developed, asnefindsEO EAOA O O1 AAOOOAT A xEAO EO A 1 EAR x

01 OOOA ET Al BEDABREKEOEOOBA O00O00EGN

new information;



Chapter II. The perception of the popuwtion regarding the misinformation and propaganda news in the media 24

anET AT OOABRODADOOEAOOET &£ O AGET T 6N
simulation;
lack of arguments;

lack of originality;

A

A

A

A

A the presence of the fact, but a false interpretation;
A the use of data for misinformation;

A making news on demand with enidden aim;

A (e falsification of certainA ZOAOT Al T AxO 10 OEA ET OAT 61 OU 1T £ ETAQ
A OAEOOI OOAA 1T Ax0Odh

A Senseless informationpased only onlimited facts.

47 OEEO OOAEAAOR 11 A I ke GeludsinBehnvéed twb éxbeinésubfedtivie Arfobjedtivd O  (
If news tm subjedive, thesds fake newsit reports aboutOT | AOEET ¢ AOAET 006 8

Respondents believe that the goals of fake news are:

A isleading the publié N

A AEOOOAAOQET ¢ OEAEQOABPOADAEOET ODEABPAARGOABOET T A£OI
A rjnducing feald N

A rgaining powe 8

At the same time, some respondents believe that fake news are created to boost the PR of celebrities or
politicians and is quickly disseminated through all possible channels. A person noted that information sources

disseminate a big share of negative newsabout accidents, homicids, etc. tofrighten the population, and the
real problems the republic is confronted with remain unreported.

Among the features of fake news were listed the following:

A TAxO OAi i AGA EO OOAA O xOEOA OEA 1T AxOon

A attractive title ;

A superficiality and subjectivity of the news

A Gel AOOAO 11 OEA A@OOAiI AOh EECEI U bi OEOGEOGA 10 1ACAO
A factsandreported ET £ O AOET T Ai180 1 AOGAEN

A

A

words are eliminated or changed to crate a new sense.

To detect fake newsparticipants pay attention to theauthor of the article and to the primary source, because
OOAE 1 Ax GEl ® & A® andAHen theyvanid At the same time, respondents pay attention to the
authority of the source and the suspicions it generates.

However, several respondents have met difficulties in listing the criteria they use to detect fake news,

Ol AEOOET COEOE EAEA 1t AalyddachQRAAIDOAT A A x AT RrerGh sAdkhé&O Al
OAODBI 1T AAT O 1 Avk dight think & red, bt Ky th®end of theyeahw EAAO OEAO AAOODAI
The persons present at the discussion stated that they often come across fake news in the mass media from the
Republic of Moldova,0 4EA x B A Q\Isos Fedpéndedits mentioned they know about specialized websites
which focus on creating and disseminating fake news. In this sense, the following fake news sources were
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mentioned: moldovanews.md, moldovadream.mand Facebookz as a platform of spreading this type of news.
At the same time, respondents believe that more bloggemland internet users are involved in the creation and
dissemination of fake information. Thus, the assessment of the respondents is that fake news amaunt50%
of all news they come across.

Respondents provided several news examples they consider to fake:

A the case of schools being closed down in rural areas, where children are forced to walk 4 km to school:
@EAU A1 1T OAA Al x1 A OAEIT 11 landAdthdritied &dle tHathh@r@® areénd nancidl E O
OAOTI BOAAOG O1 O GAd sholy ithéx Gherdsiad hohed foi tdansyidrtation, and where could
parent, earning only 1000 MDltake moneyfromO1T DOOAEAOA OAOAOAI PAEOO 1 £

A OEA AAOA T &£ OEA EOOOEAA OAwaatédito the jdstide FEOMnItherds oftbrthévs A A O
[broadcasts] they say they did thiand that, butthenAT OOOET OOAO AOA |1 AOCAA ACAE
the promise of president Igor Dodon@odon promisedd AOT U Al AAGET T 08 T A xA 00
OEA AAAOGE 1 £ Iyehliked Bhdd Bidwad rof treg butd still thoughito myselfl:i AOS O OAAA
the accusation of the American president, D. Trummgainst the Russian Fedeation regarding shooting

down a plane over Donbassnly half an hair after the plane crash, without any investigation being carried
through;

the accusation against president V. Putin for poisoning citizens from the United Kingdom;
information about an asteroid fall;

the apocalypse of 2000;

news about the average salary of 4000 MDL;

news about the 30.000 Syrians;

therumour AAT OO 2 AT AOT 5 Qi@GaaduO | AOOEACA Oi

news about the death oSylvester Stallone;

> > > > > > > >

news about the plane crashwhere each information sourcehad its own view about the cause of the crash

and who the culpritisd, sofle werd AUET ¢ OEAO EO EO OEA 2000EAT &AAAC
To this topic, someone mentionedhe news regarding the Kemorovo fire, when fake newabout the number of
victims were disseminated. Another respondent stated that news about this fire were distorted and had a
propagandistic flavour. Also, it was stated that in case of some tragedies, though most sources share the same
information, the details of theincidents are falsified, to avoid creatingpain in society.

Asked about the news on 30.000 Syrians, respondents replied that they did not believe this information to start

with, because they believed that this is an impossible mission and dodetached frd OAAIt w&Ud O
Ei il AAEAGAT U Al AAO OEAO EO EO! EDNEAS8 OEAA A Ao et AA A iC
O E AtO Be@redible. Moreover, a participant mentioned that through this news the counterparts were trying

to slander Maia Sadu and put her in a bad light.

I AAT OAET ¢ O1 11 A TV smtiddEwhrk © Aranidiie their Anfage @rid oft@n times are quick to post
information which is not verified to get moreiewer®d 81 x A OJAIOhT 1TOA EAADPO OEAI AAAT O
because they are protected by some politicians which use them sometimes for their own purposes. Participants

OOAOAA OEAO OEAU EiTiTx ITOA TO 1AGO xEEAE OlteaAsd AOA
they have emphasized the fact that regardless of whether a sourgeowned or not by a politician, one can
AT UxAU 11 OEARA EZ OEAO Oi OOAA OODPDPI 000 OHnklie entllberddOT | T (

alot of propaganda in magy casesMaybe officially they are not owned by a politician, but somehow they are still
ET £ OA1T AET C The eépdnbent®statedthahity suah cases, knowing the reality and having news from
other sources, they can identify the political affilision of a media source. At the same time, most persons
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DOAOCGAT O AO OEA AEOAOOOEIT OOAOAA OEAO OEA iivgwén AT 1
someone dies or jumps out of the window, they repeat such information word by vildrd.majorty of political
newsis/EAE A6 8

At the same time, more persons stated that it is easy for them to identify fake news and provided more
AOCOi AT 6O Oi OEEO8 4 E OOhfrodihis perspedtiGeOthelem® Mbrdsourc@Dwebdvd O
the optionof verifyingg AT A I T OA DPAOOI 1 OEQA | PEABEDRAOBEAIAD A& O Al
Another respondent stated that critical thinking helps him detect fake news and provided an example:

d11 Al OAlzAvErQHINg is funny onthiswebdt AT A UT O ET T x EO OROEEGaméx AU
OEi Ah A OEEOA OAOPITAAT O 1 AT OET 1T AA OE A OThdy hinklyse thikga A |
very well at Ora de Ras. At the first sight you might think this is just news on Td/ya think it is something
positive, but when they show it [on this programme] | understand that in realityjadl about] how they present

E CsdrBe persons emphasized that any news has to be verified and the reputation of the journalist plays an
important role in identifying EAE A E 1 /Eif Bel is\ptofessiorgl aidl has a good image in society, he will
AARAZEET EOAI U | A Edhpa@edt®&n&heddurndlishaccdmpaniesA UADAET OO0 AAsh kA OAO
idea that the ability to identify fake news comes with experiencevas mentioned once you understand the

Ei BT OOAT AA 1T £ OAOEEUET ¢ ET £l Odehd&Elbatnedivdady toErity AewOdnd D O
to identifyits DOE I A OU Hwe@OitAva also emphasized that a citizen is motivated to look for more
AAOCGAETI O 111U xEAT 1T AxO OA&£AOOvyodwill Idok for Aforkdtiondf ol re tAlp A A E
il OAOAOOAA TodeteCt i & i2ws/EHaké ok B08 several persons pay attention to the websites which
promote it. Also, respondents mentioned the practice of discussing the news amofrgends to verify if it is

truth ful or not. More participants emphasized the role of social networks in distributing fake news.

Those who believe that detecting fake news is difficultientified several reasons. One of the participants stated
OEAED® O EAOA O OAU E £ efpedhlly6EER DT BIOGT AT EDOORRI x 1 BAA
or was intentionally set up. In thissense he added that he is not 100% sure of any news @amses the method

of comparing sources to determine thetruthful character of information. More respondents justifed their

position by stating that currently, information needs to be verified,analysed because some sources are
changing daily their news® EO EAOAh UT O AI 160 ElTix ELZ OEA TAxO EO
thinkit OE OT OCE AnbteO&pohd@i/BAAAA O OEEO OEAOh OEI EI AOI Uh |
reads, and for this reason he checks several sources, including blogs and forums where the community
discusses the news and thisis how he manageso E A O A ovihBphiofA AT OO OE AAt hssbn@AeE | 1 6 ¢
was mentioned the practice of some sources to disseminated shortened information on a certain subject. To
OEEO OI PEA xAO 1 AT OEITAA OEA xEOE OfinpeddyecabsAbik dete0 OI
DOAI EOEET ¢ ET OAOOECAOEIT 1T AOOEAI AOh AOO 11 x OEAAt AOA
the same time, several persons have mentioned the lack of time as B A O1T 1 x E Uché&EdferenA | T & C
news sources. Also, some 20T 1 O AT 180 PAOAAEOA A OO Ot néeessaly¥ddsomed Al
OEIi A OI DPAOGO &£ O I A O O1 AA GO Adspondéntd belezelthatl itAischard to A O
differentiate between fake and real messages, because therésardot ofinformation shared from other sources

than the media news sources. Additionally, a person noted that considering the widespread corruption in Moldova,
AlG A& |t aanforndgtianidtd bied StafE@d RY &8 22 dzNY | £ A & (i dhe prifessidrilisr® &f MINHzLJ
journalistcan blind[mislead]S @Sy (G KS Y2 &l kyhis Sdntexi, 8 @spondentiisteR BeNfblidwing

S E | Y LiheRa@s¥®pa@nedagainst R. Usatii and Dorin Chirtoaca, and others or even the billion theft, and especially
gKFEG Aa tfAY1SR G2 02 NNUzLE8 actoysivhich e Ndartbe suidfdeBekhér théyzre LIS
real or fabricated by a political order. On the other hangs mentionedhe idea that the difference of opinions
regarding a certain relevaisubject for societgonfuses the public in the decision making process, and the example
LINE OA RSR KBYWBdzg i &l il K Bywhighds sippokted ByNsEmé sources and rejected by others.

Respondents believe that the most difficult thing is tochoose the source which informs objectively and
correctly. Respectively, the majority of respondents mentioned they are used to go to the primary source to
determine the truthfulness of news. In this sense, Publika and Jurnal TV stations weneminated and it was

Ai PEAOGEUAA OEAOitdarthe TAIA@DARO0 AE AGE® OCE ZAAOO xEAO (
I AAT OAET ¢ O TTA T £ OEA DRAODOEAGIA Isedbhiwde dtintdel, AIEHeT E (
reader can understand howthe politics of the muntry work O AT A E OO ET OA idié@&ibniit wand CA OA
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to guide thepopulation ind Bhus, it was stated that knowing the type of relationshipvhich exists between
countries, as for example the political conflict between USA and the Russian Fedina, facilitates the
differentiation a citizen makes betweennews which is real and which are intentionally fabricated. Also, a
OAODI 1T AAT each dobiminAaldieadh news chanetn OEET CO O O HnkHis@ontexAteiarO A C A
in Syria was mettioned, which is analysed by the media in the context of the USARussian Federation conflict,

and there is no source presenting the position of Syrian citizens or domestic information [from Syria]. Thus, it

EO 11 GERIOAADEA x Aabd whiA ER® MAHsGiB«SENGe USOandRussjar Syria andthe

53! 08

Figure 2.2.3: The percentage of persons who state they know th@ A O1 O B O In ihds§ rAddid &28Do
youknovx EAO88h EOE v X w)

HYes

34% 64% o0, ®NO
NA

According to the survey results, it can be observed that 34% of interviewees state they know whmabpaganda

in the mass media is. 43% of respordents aged 26 to35 yearsand the same percentage from the 385 age

COi 6p OOAOAA OEAO OEA DAOOD OAPEABCEDAET HeksbnO@iwind E AT 8
about this term is ascending and is directly proportional with the level of education: 85% of the interviewees
xEOE OAATTAAOUTDPOEI AOU AAOAAOQEIT T AAAECOIireSdontlents withd O E
higher education (Annex2.2.3). Approximately OE OAA 1T 606 1T £ £ 60 OAOPT T AAT 6O
OPOiI PACAT AA ET OEA 1 AOGO 1 AAEAG6h xnb T £ OAODPI 1 Atdel OO
OAOiI OPOI PACAT AA tkansOTB sarheANG wads Andidatdd by 57% of the urban area
respondents.

Figure 2.2.4: The perception of respondentsabout the concept ofnews propaganda3 Q30.To what extent do
you agree or disagree with the lowing statements which describe the newsopagandaZ£OT I - T ,N4610Ae 6

Political news, promoting a single point of view 21% E":s%
Political news aiming at changing opinions, attitudes and behaviour 26% EE{'Z

News which report only on the achievements of a single party or political Ieader 22% 5'p
Church involvement in the promotion of parties/political ideas 22% 6E3

News which criticises only some political parties 23% E4JE4

News on which some celebrities promote certain political ideas 23% 7.?

News which praises the government 25% @
News which is frequently repeated over a long period of time 28% EGE3
News which promotes the advantages of neighbouring other countries 19% pkelZ) 90/52

News which frightens the population 22% 140 3
News which is broadcast on channels you don't trust 24% 13‘@3

News which praises the president of the country 19% [Rs1YZ99%%5
News which criticises the government B 14 27% EZ

B Totally agree
Rather agree

¥ Neither/Nor
Rather disagree

® Totally disagree
Don't knowNA
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Similarly, to the question on fake news, in order to be able to assess the level of information on what the
OECT EEZEAAT AA 1T £ OEA OAOI OPOI DACAT AA & off@ddd A list €00 |
statements and they were asked to assess the extent which these statements describe propaganda. The

i AET OEOU 1T £ OAOPI T AAT 00 jyubpbq AT OxAOAA OOO6OI T CI U AC
propaganda is associae OT ODPi 1 EOEAAT 1 AxO AEI ET ¢ (Géhaviduesd8 CAECDH
peOAAT OACAO xAOA @dwg mdpaydndaligiolitibal névis whitih Prondte only a single point of

OE A@®8536) AT Aew® propaganda isnews which report only on the achievement of one single party or

During the focus grouph DAOOEAEDAT 0O OI OEA OOOAU OOAOAA OEA 0
A Al AAOGEIT 1T A& AOGOOAAOET ¢ OEA i abréxl, dothatipdoplelbilieve yehd O E A A
TTO OIiTATTAI AODABART B®IOA ICROOEAEO OEAA6h OO61 AA 11 i

A TTOA PAOOGI T Oh ETAI OAET ¢ | A UIwbadthey Bidrécénflysn th® Belnoctakci T A O
Party (PD): a lot of people decided to join the party. Mayors too, they left it [something else] beduiad
ET ET AAdN

A Gpreadinginformation to manipulated N

A TUET ¢ AT A OPOAAAEIT CwinahdoMA + ET &£ O AGET T vyh Ol EAONR

A &1 £ Oi AGET 1T OADPAAOGAA OAOGAOAT OEI Adon

A OPOI 11T OET ¢ Al EAAAG@mcoodédni | OET ¢ AT ET OAOAOOG R

A Oi EOI AAAET con

A A OOAEAAOEOA AOOAOOI Al 6o n

A OA OEIOE xEEAE £ 111 x0 OEA EI OAOAOGO T £ A Oi All coOi ¢

A OA xAUh A 1 AOGEI A OOAA o1 AOAAOGA T PETEIT Oh xEEAE AI

A O AOGO AE O Oifdrraatioh thridugh all tha@Bnel$ disseminating posters, newspapers on thstreet,
AOPDAAEAT T U O DOTIiT OA ANIDIOI EORE M 10 BDA O AU 1TA0 EA A TDADKY

A creating the opinion of masses through pressure;

orienting the opinion to a certain direction, and the example providedere ,Was(?bropagand,a relatedtoa
heatlthy life style the fight againstAT OOOPOEI 1T xEEAE EO OAOU AAOQOEOA 11 x
A propaganda is advertising, there is pdsive, as well asnegative propaganda, it is unilateral andepresents
OT T ATTA60 ET OAOAOOS
Most respondents associated propaganda with politicahdvertising. Contradicting this view, a person stated
OEAO DOI DA Cdiskehihatiigh AATOA OEO OET O1 A 11 6 AA AT 1T £AOOAA xE
DOl PACAT AA ET OBA NG PE GEARA | (h MAldbwarad sibksily(progaganda of political
E A A A gadigdpant from Comratgavean example in this sense, referring to the attempt® slanderthe current
Bashcan [leader] olUTAGagauzia Irina Vlah, by promoting her inability to manage the region and the need to
replace her by another candidate.

Respondents differentiate between several types qfropaganda:political, religious, social, ideological, image
propaganda. In ths context, a person stated that in the Republic of Moldova there are two categories of news:
@i 1 EOEAAT AT A Ol AE Mbweverithere ard fio@dvs ot Bthel ake@sh a8 Ehétdobrdlogical
or scientific ones. Respondents cataloguetie broadcasting of information about the official visits opoliticians

as political propaganda actios. And a respondent stated that even cultural newlsasa propagandistic flavair

to them and provided as example the case of the intense promotion of thational shirt z Gach AXA EAE 108 O

ETT x 1T 00 111 C IInAhGodatexg anbtiieApkrEod méniiofed Battidepends on the termwhich
EO OOAAR AAAAOOAR E 100 DM CAAIARA GEAOO hb AGEAAA BraiA@\dynOdymsA A A
®@OT I 1T OAh AOMOEIOJEE énlldyald Begarding religious propaganda, it was noticed that believers

DOl i1 OA POAAAEET ¢8 !'T A AlJehbaRk EDI A OOA OBHE G EEGBIAEE A OAA G |
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on disseminating information, attAAO 1T Ax | AIxAIA@OA x/EA O GiclordifpEtd dhe dk thé 8
respondents, there is also an image propaganda, which was exemplified thye case of personswith different

racial backgrounds, AT A OEA DAOAT AOGAOO 1T £ A x1 ibdibvesGhaticirrarilysthed E O O
image of personshelonging to a different race igoromoted too much, their participation at different summits,

AT 1 ZAOAT AAOh AAAAOGhUd EBO@EAAT £1 ACi AAOBRBROAOAERA @EA b,
barriers tovanishd, OAT Ux AU OEAOA EO 11 bebiybdtoeAEAEMAD AL O IORARB §i
'TA OACAOAEI ¢ OEA PAOAI AGAOO 1T &# A xI 1 AT80 Al AUh AOD
shapes, compared to previous yearsyhen preference was given toslenderer AT A EHa@dyoudoticed, even
Barbie dolls are more voluptuous now. In order to exclude the intimidation of persafriarge sizes, and make
them feel good next telendererx 1 | A Anélging political propaganda, a respondent stated that he notices it
more in the promises made by the government and by the political candidagebefore elections, for example
referring to subjectsasE ECEAO DAT OET 1 Oh wDHepplobte diftireOt Ae@mnd, O WHerg, O
they cometopower OEAU AT 160 &OI £ZEI OEAI 68

A respondent stated that prop@anda is neither positive nor negative. The negative one aims to spread lies and
is associated with the political field, and the positive one promotes s@d causes, charity actions, positive
changes.

Concerning the goals of propaganda, it was stated that, although we live in a democratic society, which expects

bi OOAI EOI thefovierbirtg miidr is thefsant®, and is unilater@lhidoes not want togive in and creates

OEA T PETEITO 1 £ OEahil Al pB1T @ldgdreBsin@dingér, de@arEandiatred. Arother
respondent stated that the propaganda of western values and principles, bbmosexuality, of promoting the
EuropeanvectorandpADAOET ¢ O1 AEAOU A& O %001 thefpkdmot&thed vaQes Avlidhi T F
AOA 11 Orhu&laczording t ghe opinion of the participants, the government tries to create the opinion
OEA® & EI 1 withiAthe’E&rGpdah Ordion.

According to the respondents, political propaganda has the following goals:

A reach political goals, mislead the population;

A win voters;

A AEOEAA OI AEAOGU AT A OEP OEAREDPOPARADOEI UonNELE T £ OEA
A QistractAOOAT OETT »mEOT T AATTTIEA DPOT Al Al Oo68

More persons stated that through newgropagandaa certain opinion is imposed, issues are approached from

A OEI CiA PAOOPAAOEOAh OAOPAAOEOAI Uh OEA OAAAM@Ry AT A
report only from one perspective, fro@EA [ 1T OO0 AT it £IAO @A A0k A0l OADDDE AR T i 1AE
CEOA OO OEA OECEO O1 AETT OAos

All respondents emphasized that in the Republic of Moldova there is a lot of propaganda and provided the
following examples

A promoting the uninominal and mixed voting systems by most nationatelebrities;

A information about placii ¢ OT AAO A OOA O Othey triedEdbEbAdEaktioDas mani channel® as
Pl OOEAI Ao n

A news about the 30.00 SyriansMaia Sanduallegedlywas aboutto bring. In this sense, participants stated
that this influenced the decision ofpeople to vote for another candidate, because they were fearing the
bl OAT OEAI %5 ET OACOAOQEIT T AT A xAl AT ET ¢ bemdsmofthis 3 UOF
TAxO )8 $TAT1T x11 ¢+ OEA Al AAGEI T Oyon

A OEA ET Al Oi AO Hnifitatio ¢ th@ Republie Af MAldova with motherlanRomaniad process )
OAOAOAT DPAOOI T O OOAOAA OKIAICAEDEA stditingviititiedEdn@al divérsity A x O
of the population and especially in an election year;

A the electoral campaign before the presidential elections, when church representativespriests, were
AT CACEI ¢ EI PO i ADEEGEQEAG® $1 AT 18 !the @rdt @&don Ahb

TO 1
congratulated Igor Dodon on winningthd 1 AAOET 1 O xAO, OEA - UOGEOI Pi 1 EOS
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A A PAOOEAEDAT O OAAEAOOAA Oi diradeletiontieizedydne agRaboutkhbirEl O A

party, what it has achieved, how many roads it has buittat they did this and the other, but in reality they
AEA 110 AAEEAOA AT UOEET Con

A two respondents provided examples related to the situation when political parties haverganised the
transportation of persons from different communities to support the mixed voting system ata

demonstration in the Great National Assembly Square, and some of the attendees were not even aware of

the goal of that action;

rghasingDEA 2 O0O0O0EAT O 11 OEA 1T OEAO AATE T &£ . EOOO0O OEOAC

Customs Union;

another example of propaganda was the participation of Conchité/urst at the Eurovision contest Thus,
some respondents believe thathe activity had a political interest[attached to it] and they tried to promote

transsexuality AGA O 1T Ol Al Opel Waltbirdy EWdvisiod &fierithis event, it is clear that this is a
DOOAT U Pi 1 EOGEAAT AT AAAOGI 606N

A the signing of the unification with Romaniadeclarations by some communities, theorganisation of the
GreatCentennialAssemblyz activities promoting the pro-unification movement. In this sense, it was stated
that although the media has intensively broadcasinformation on this topic, there is no realinformation of
whether these declarations were signed or not.

A A participant referred to the Russian Federatioras a clear example of propaganda, because they promote
the situation in that country as being a very good one, compared to Europe, where everything is bad,
Eil xAOAO BEOEEGAAGEQU AAT 111 ET A OOAOEGS

The participants emphasized the fact that it is difficult to distinguish a newgropagandafrom real news,

becausea lot of information is falsified. And another person added that the differences betweepropaganda

AT A OA Adre elidknt and teztter disti COEOEAAT A A dnQtisicahtexd, la fedpénBentipOvddéd

as example the conclusion of the Europeag@ommissionon the implementation of reforms by the government.

2AODAACE WDOUBDABEA#DI 1 EOOEIT EAO Howaved hé Extt Viad Aitferer@iyfe A O/
interpreted by the domestic media sources: the government focused on the fact that they were congratulated,
and Jurnal TV added that, in reality, the government did not do much to amend the laws.
The respondents listed the followingcriteria, which help them dete¢ news propaganda
A When the news is too far from reality;
A When the same information is interpreted differently by several news channels;
A When the information is repeated too often and too aggressively;
A When the subjectreported on is exaggerated or too glorious;
A (Excess of information, imbalancd. EA  OAT OA denerated bpthebbohdCadhews;
A ninvolving authorities todisseminateOE A ET &£ Of AOET 1 é N
A O2APAAOGET ¢ OEA GéneBEIEAM) O AGEI T &I O
A ThenewsisOT T D1 OEAGEAGRA 1 Akh@kaddledBsupport this commentvasthe visit to Chisinau
I £ OEA +ET Gheyiwde promotihd\ii adot, &s if we were going to become soon a state similar to
-1 1T AAT 6N
A Predominant positive or negative opinions inthe coverage of a news channel, which creates the perception
OEAEGE @1 OA PAT DI A OOAOGAA EOh ERelatdddiiis ciitehidh] a reSgordént ) O
emphasized the example of th&omanianAudiovisual Code, whereit is stipulated that there has to be a
balance between the share of negaté and positive news broadcasby a source;
A The continuous supportprovided by a media sourceto a politiciand, on@/\‘/at’ctles Accent T\gwned by Igor
Dodon, and they are praising him, that he didsbAT U C1 1T A OEET ¢c08d N
Exaggerated information, the lack o&logical train of thought in the broadcastiews;
&i AGOET C 11 xAAET AOOAO 1 £ DAIT rdiyidh, chillirdn, niairiag hdse BT T A

themost88 x EEAE AT O1T O A1 O 1100 1T &£ 6064dn
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The involvement of OET £l OAT OEAT OAIl EQdid Ochigiobsiaddi td iddimativi; A

When new news, which uses the same formabppearson several channelsand for along period of time,
this is an indicator of the fact that this ispropagandal A x @dertén information is forcedon the
Pl pOI AGET 1 theaBtApddy,iydh will EeAriit &ithin a week, you will manade go onholidays and
upon returnyou will still find the information about the trashcanen the news 8

The answers regarding the capacity of identifying propagandistic news were different. Thus, a part of them
have confidently answered they can distinguish propagandistic news, while other persons were unsure of their
ability to detect such news.

MostOAODT T AAT OO newAbrdadkasiA outcBuktqisO 1 B A C Aldo Ahkréspondentshave listed
a few TV stations which they believe broadcast propagandistic news, among whidbublika, Canal 2, Canal 3,
Prime, TVC 21.

2.3. The percentage of persons aware of the possibility to report
misinforming news

Figure 2.3.1: The share of persons stating they know about the possibility to report or to submit an official
AT i1 bl AET O EAZA OE AJ33.M faGd yodknomdEhdardiofd areOvdldoDdtizens able to report or
submit an official complaint if they comacrossEAEAh 1T £FAT OEOA 1T AxOh xNEBB3E EI &£
EYes
36% 53% 11% ™ No
Don't know/NA

36% of participants mentioned that they heard of or know about the possibility to report or submit an official
complaint if they identify fake news, and3% z do not.

48% of respondents with higher educationbackgroundand 44% ofparticipants residing in Chishau are aware

of the possibility to report fake or offensive news(Annex 2.3.1). 67% of the interviewed citizens from the
Southern region are not aware of the possibility to report or submit an official complaint about fakeenws. As

the age increases, the share of respondents aware of the possibility to report fake news decreases (45% of
respondents of 1825 years of age compared to 28% of respondents aged 65+).

Figure 2.3.2: The opinion of respondents about the institutionsthey can reach out to when detecting fake
T A x Q84.ASfar as you know or heard, where could citizens report or submit an official complairit toey
xI 01 A AT T A AAN=-4BD OOAE 1 Ax0Oeobh

Media outlet | 14%
Police Il 13%
Broadcasting Council [l 10%
Press Council Il 10%
Court of law 1l 7%
Media NGOs Wl 4%
Stop Fals (portal, application, FB page)ll 3%
Other 11%
Don't know 41%

The persons who mentioned having heard or knowing about the psiility to report fake news were asked if

they know which institutions they can reach out to in such cases. Thus, 41%respondentsAT 1 6 O ET 1 x x
they could reach out to, and the rest mentioned that they could report fake or offensive newo the media

institu tion which published/broadcast the news (14%), to the police (13%), to the Press Council (10%) and

the Broadcasting Council (10%).(Annex2.3.2).
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#(104)92) d ). &/ 252#4%8&2 %BI%. #9
53% ! .$ ,%B3%34/ &

This chapter contains data about the information sources preferred by the respondents, the frequency of use and
the level oftrust in the sourcesvhich are used Data are provided for each of the following sources: TV, radio,
newspapers and online portals.

3.1. Information sources and frequency of use

Figure 3.1.1: &8 OANOAT AU 1T £ | AQsBEHhw dién@dydliube 1 vy solrces for information
purposeg NO1853
v 17%
Social Networks N 7%  48% 4%
Radio Broadcasting 14% [0 52%% 3y, ™ Daily
. At least k
News Websites '8 7% 58% 5% east ohce per wee
B [ ess than once per week
YouTube Channel JiPZ3 14% [ 63% 5%  m|dont use it/No account
Blogs §MEZL 11%% 72% b% | don't know/No answer
Newspapers [ 8 P 66% 5%

Journals ﬂlS% 3 81% %

For the majority of participants, the most frequently used source ofnformation is television: 68% of
respondents use it daily and 17% at least once per week. The other sources which are frequently used are:
social networks, radio and news portals.

81 percentof respondents aged 4655 use television daily for information purposes. Approximately three out
of four persons aged 185 use social networks for information purposes on a daily basis. Pensioners (35%)
useradio more than students (5%)for daily information. 28 percent of Romaniannative speakersrespondents
and 14% of Russian native speakersespondents mentioned they use radio daily for information purposes
(Annex3.1.1).
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Figure 3.1.2: The main information source citizens used in the last month anthe source they trust the most.
6.1 shall read a list of information sources, could yoplease tell me, in the last month, what was the main
domestic information sourcéor political news andevents | © EAOA OOAA6h O108 7EEAE |

OEA 1100 ET OAOI O 1T /&£ AINSBEAO EIT &£ Ol ACET 1T EO DPOI OEAA
iy, N 50
Television 43%
- Bl 16%
Social Networks 13%
<o I 11%
News Websites 13%
- W 5%
Radio Broadcasting 6%
- - - I 2%
Discussions with people 6%
| 1%
Newspapers 204
Journals | cl)(;f’ _ ) o
| 0 B The main source of information in the last month
1%
Other 6% .
| 29 The source they trust the most to provide correct
| don't know/ No answers 010% information

59 percentfrom the analysed samplestate that television represents the main information sourcehey used in
the last month and itwas observed that this is the sourcenterviewees trust the most. Television is followed
by the online information sources, which represent the main information channel for about 27% of
respondents. 16%- usefor information most of the time social networks and 11%- news portals.

78% of respondents aged 4665 and the same percentage of respondents aged 65+ state that television
represents the main information source(Annex3.1.2). At the same time, the majotly (60%) of those aged 65+
trust television the most. Each second interviewee aged 125 stated that social networks represent their main
information source on domestic events, and approximately each third respondent states that it represents the
source they trust the most in terms of correct information.

During the focus groups, when discussing about the sources participants trust, the attendees have divided into
two camps. Most respondents from Cahul and Balti believe that television is a trustworthy same, while the
majority of participants from Chisinau trust the news portals more.

The personstrusting television have usedvarious arguments to support their positiorn

A One participant states that news on TV are safe, compared to social networks, where someone writes a
piece ofnews, and the second day the opposite, OAT A OEBAT 8 O1 &1 whichhonexsscdrn@di: the
AEOOO 1 O OEA OAATTA 1T1AdnN

A Another participant OOAOAA OEAO OEA EEAI A AAOEOEOU Twkendhe OAE
journalist goesinto OEA AEAT A AT A OAl EO AE OA A &impareddtd neBshieBitedA h 1
and social networks where anyone could write anything they wat and be commissioned by politicians;

A 111 0EAO OAODPI T AAT O AAAAA ORE MG Adi 6D 1ET AT A8 CAUOICRUAE A GDAE
they are presenting live and there is an editor who manages the inflow of news;

A On TV information is filtered,compared to the news websites where anyone could write anything;

A More respondents stated that the trust in television is due to how the population was educated to use TV
as the main source of information, but also due to the opportunity of watching the iafmation on TV, which
strengthens the level otrust ET  OEA AOT MARAAADOA ARY*ERLAOB xEAO OEAU OA

A Another person added that, according to his opinion, television represents a popular source of information,
especially among elderly oldovans préer TV, especially derly, compared to yourgfers.The majority
watches TV and it feels that TV journalists knamore;OEAU OADOAOGAT & A 11 OA bi bOI

A Also, the role of the BroadcastingCouncil inoverseeing the activity of TV stations andthus ensuring the
OOOOEAOI T AGO T £ OEA AOI Al Fedpértvelyriorddr @ds Mé&yolsérve fthe @iled] T O /
AT A Pi 00 OAI EAAT A ET £ Oi AGET T 06N
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A Radio and television represent the main state information channels, which inform the population before
O AEAT 1T AOxT OEO Abéws shbvhup on pertal©dddnisddial Aetwarks@fter we learn about it
/Ol 460N
A Some persons believe that TV journalists are far, because it is easier to sanction the TV channel for fake
news, and a person mentone®EA® @6 ET £ Oi AOEI 1 E OcotfatedsBicfndwsA A £l
x AAOEOAO xEEAE AT1680 £EI OAO ET &1 O AOCET T h AAAAOOA (
The persons who stated thattheyA T T 6 0 00000 OI i A 4 supphriedithe®d goditior wittdtdeA OE T 1
fact that some politicians are also owners of media outlets and transform political information into
manipulation: @ few comments are provided by stating thate® i | EOEAAI OOAEAET 1 ARO EO
this OAT OAh AT 1T OEAO b A OOHEARHMaD! dhd rAdiossihtibns Ovihddby olkicaldeaders
promote a certain way of thinking. Also, another participant emphasized the fact that each TV station
represents the position of its management. Respe@iA | yolthwatéh same news on different Teiannelsand
each of them present their point of view, and you haventake your own conclusions on how much the news
OAEl AAOYI OBREEGOOABOAR Al 1 D\EcAadnel® &miinatidnAl [s@-owhdd}\ they dre O
All DPOEOAOGA AT A E AGHe sdne Ante(a rdspomdenEsta@dtind TV @stosented towards a
broader population segment,and this is why they broadcast content relevant for the majority, and so thes
interested in certain news, can find more detailed information online. Some respondents have mentioned the
fact that information broadcast on TWill be dubious as long as the owners of TV channels are politicians who

have personal interess, and who dicate which news should be broadcast.

Another argument of the respondents who AT T 6§ O O 0O 0 O GuasGhk iexadyErddds | pfocessing of
information.

Study participants who trust news portalsthe mostprovided the following arguments:

A Onwebsitesthe inform®OET I EO i1 OA AAOAEI AA Althepta@Ainiteddiine ahdd A E
OEA TAxO EO OEIT OOAT AAh AOGO 11 OEA xAAOEOA Ui &6 AAI
A . AxO DPi OOAT O EAOGA 11 OA AEOAAAT I OACHedbEite G ©BohilteA T T O/

as you have on TV, video materials are posted which are not foreseen by the Bromdgast A A 8 6 N

A O he can read comments, assumptions, opinions of other people, and from all of this you can reach your own
conclusion; there are differert DPET ET T 08 /1 46 Ul O ATl 1 BeGheyshid ssmethiigA O |1
differentd N

A O/ 1IEEI RAGEAO O1 OOCkedh ikl Ré4&T O1T 1 AxEAOA

A AaEAOA EO bPi OOEAEI EOU O Al xAUuO AAAAOO ElamicampateOET 1
T AxoOon

A A respondentstated that internet replaced television, which is oriented towards anarrower segment of
the population, compared to the news websites which give you the opportunity to compare information:
Qelevision pertains to the last ce@@ O U 6 N

A A more in depth content is available online, a website can redirect you to another one and this ensures
access to both positive and negative news;

A On the news websites there is critical thinking and the information which is debated becomes public

opinion;

MNAxO 11T OEA xAAOEOAO Al 110 Ai xAUuO Al ET AEAA xEOE (

ORAAOCEOAOG AOA IihdsBembalingmWOOET 1T Al 6

CAxO xARDGEBACOBAO AAOA fedhectDdlyA ed haGely@aied fedpansibilieyh

compared to TV or radiostations;

> >

)yl OEEO Al 1T OA@Oh AT T OEAO b A OOibecaudeloAliAel aftéd wakobing End ner) A /A
everyone can share their opinion. Some watch a channel, others another one and there is a discussion taking place
between them, fightingvho is right. Reading all the opinions you can form your own opinion, without checking
AAAE A BFdthid shibjedtsa respondent referred to bloggers as news portals and noted that in their case

OA A O E hdwd the) Blfo give their personal opinion&n AAAAOOA 1T £ OEEO OMadther 1 A x ¢
OAOPI 1T AAT O | AuhénEibloghek shérésisd@methiing they say it as they see it, without filtering or
manipulatingE O 6 8



Chapter lll. Information Sourceg frequencey of use and level of confidence 36

A participant stated that even if he follows the news on TV, he believesathon news portals information is

more reliable compared to thebroadcast information on TV. The respondent has supported his opinion with

the fact that politicians arel T OA ET OAOAOOAA ET AEOOAI ET AObédcauseGie AE O
population [watching TV] is older and easier tmanipulated 8nd news websites are targeting more the young
public, who has access to a variety of information sources atisus harder to mislead them.

47 OEEO OOAEAAOh OEA PAOOIGOA OAEN AGMAGAD OOXT Or@Ralithdiid O
posted information can be edited by order of astakeholder: @here are people posting on them and that
ET £ Of AGETT AAT A1 01 AA AAEOAAh AT A AT i1 EOOEITAA AU

Only one focus goup participant stated that he trusts social networks as a source of information, because he

can arrive at news related conclusions independently based on the comments of the persons which were
directly affected or involved in the activity they are reporting about:Ghere are real comments from people

ET OT1 OAA ET OEAO AOAT O OEAU OADPI OO0 11 Allkthiskcanbext, aOE A O
OAOPTTAAT O 1 AT OET T AA OEAO bhthis dery hahddddindOnfoAnAton amendE AiT d d AT
Several respondents stated thaDEAU AT 180 00O O @ndGdve iokitled mdkelaxglinizftOto
O00DDPI OO OEEO EAAA8 4EOOh A bDAOGQGIAIDAINEEGE dan fhdandsBaked O
ET £ Ol AGET T h AOO EARAADDADEEDG® ANNGOM OOBAATA A O OmleA Al
respondentsstated that social networks represent an aggregator of information users are subscribed to.

According to the level oftrust in local media sources vs. international ones ,respondentsseparatedinto two
camps. Respectively, half of them stated that they trust local sourcesre, and the other halfz international
sources.

Respondents who trust international media sourcesnore provided the following arguments to support their
position:
A The capacity of international sources to edit information to make it precise, succinct and clear;

A 4EA AAOT AATAA 1T &£ ET £ O AGETT AAT OO Pil EOEAOGhouDAOOE
country thereistoomuchET £ Of AGET T 11 Di1 EOEAOh DPDAOOEAORh AEAOE
A The mismatch of the information on the foreign situation broadcast by domestic sources with the
information broadcastAU ET OA O1 A O Hnl UkrAine théré i©achahiizcallél Channel 1+1 and one
day ljustAEAAEAA O OAA xEAO EO CIiEIC 11 ET OEAEO Al Of ¢
A The methods of producing programmes used by international stations, which are different from the
techniques used by domestisources, arepreferred by the respondents;

xA EAOA AEEOA T ETOOAO T &£ 1Ax0 AT A OEAT ¢t 1 ET OOAO 1

To this topic, a participant provided examples of news broadcsts from Germany, Austria, andRomania
regarding the evolution of humanity, history and technology. But he mentioned also about the et&nce of
sources from other countries which broadcast international news from the following source88BC, Euronews,
Youtube. In addition to Romanianand Russian language news, a few participanteentioned that they also
follow news in French, English and Italian languages.

At the same time, participantsshared their opinions about the factors differentiating domesticsources from

ET OAOT AGET 1 Al OEA AICROAECIOE AEAAICI I AT O 1 £ wéasEantichdédOT OO
the professionalism of the international sources compared to the domestic ones, which admit grammar errors,

Qise silly title® bhal CA  OEA ET &£ Oi AGEIT OEAU AiT11AAO AT A AITS
respondent provided an example of a situation when he was interviewed by a reporter, in the evenirand

when he read the article, he was horrified by how the information & O | | A e BBkfgads frém here and
theree AT A EAO AOAAOAA A TAx 1 AOOACAGS

In this context areference was made toRTVI- as being an impartial station, broadcasting the opinions of all
O O A E A E TeveA duing yeprésidential elections from th&®ussian Federation, they have interviewed persons
xET EAOA OI OAA &I O 61 AAEI EO 0OOET hThud QartisifantdhadAl@adP E A 1
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madeup their minds about how many persons have voted, whom have they voted for and what gte reasons
of their choice. Compared to the stations which present a single view, as if there are no other views, an approach
AT 1 OE EA QA Anypdhekasgondents.

Respondents who prefer local media sources have justified their choice by the facttithey live in Moldova

AT A OEAO EO EO Ei bi OOAT 6 O1 AA EITIkEkioVokidva;thidis vl rE A O
OEA 1T Ax O AEOAt the sarheltiid, faiidipants to the study mentioned that local news are easier to

verify compared to international news.

Regarding advertising, more participants to the discussion seemed to be bothered by the amount of advertising

on social sites. Thus, respondents emphasized that the majority of TV stations screelvertisements, and their
fOANOAT AU AT A 1 Al COE eépkdcialy riPtoA\) a dhdinpidnaxvedtiSefnendd Bespectively,

it happens that individuals give up watching a good TV station because of advertising, especially since
according to the opinion of a participant @ood D OT AOAOO AT A OEET CO A Aebporiiént 1 AA .
what will follow in that advertisemend @t the same time, a participant reported O E Atle cli2apest
advertisementscan be seen on the channeisthe Democratic Partymeaning# A1 Al @lecats©ffrithdse
channels package deals aravailableand discounts.

Figure 3.1.3: TheA E O Elevdl bf st in the mediad 3231 UI & ACOAA 1T O 110 xEOE O
N=1353
| verify how news are presented by different media outlets 28% E
| don't trust any media source pAEZ] 23% E
| trust a few news sources and | don't check other sourceﬂ 33% E
I trust the media sources recommended by trustworthy persons 29% E
Any information on TV, on the radio, written in the paper or online is real 8% 5
H Fully agree Agree Disagree H Fully disagree H Don't know NA

In order to understand the information behaviour of the respondents, several statements were read tbe
participants during the survey,and they were asked to assess them on a scale rangi | i OOOOI T Ci1 U
OO0O0O0I 1 Cl U thd &@ri © OcA these statemert represent them. It was observed that the majority,

79% of participants to the study are doubting the fact that none of the information in the media is real, and

44% - A1 Ttrdsbany media channel. At the saméme, it was shown that 41% of the interviewees mentioned
OEAU AZEil11ix A EAx 1TAxO OI OOAAOG xEEAE OEAU 06006006 AT A
63 percentof persons with secondary / primary education do notverify how news are presented in different

media sourceq Annex3.1.3). Half (51%) of those with vocational education background trust few news sources
ATA AT180 OAOCEAU 1T OEAO OI1 O0OAA G Sduih éndd A1% ofpasponddits B0 DT 1
the rural area consider that any information on TV, radio,in the press or online is real. 13% of respondents

living in the North have the same opinion, as well as 14% of the persons from the urban area.
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Figure 3.1.4: The share of citizens who follow news irRomaniath 2 OOOE AT ATQ8Y.ih @hat%l CI
1 AT COACAOG AT UT O xAOAE OEA 1T AxO8N=03B3AAOA AOOAOO AAAE

B Romanian language B Russian language English language
211 AT EAT X ®
T AOGEOA
OPDAAEADON
.Pprog
X ¢ 14p 12p
p mm 0%
B Romanian language P B Russian language English language
®
x @
29b . cP
» " -
| read news | watch videos/listen  Usually | don't watch | don't speak this
to the radio news in this language language

During the survey, participants to the study were asked if they are used to watch newsRomanian Russian
and English languages. It is observed th&omanian language native speakers read and watch news to the
same extent in bothRomanianand Russian laguages, whileRussian language native speakers follow mainly
the Russian language news.

68% of the Romanianlanguage speakers mention that they usually read news Romanian and 50%- read

Russian langage news as well. Among th&ussian language native speakers, there is a bigger difference in
terms of the share of persons who follow only Russian language news and those who watch bBithmanian

and Russian languages news. Thus, 75% of the Russian language speakers mentioned tla@ymews in Russian
only, and 19%- read news inRomanianas well.

A similar situation was observed among the persons wheatch or listen news z 73% of theRomaniannative
speakers watch/listen news in both languages and only 41%fohe Russian native spekers watch/listen news
in both languages.

During the focus groups, among the respondents from Comrat, the majority of the Russian native speakers
stated theyprefer Russianlanguagel A x Oh ARG AB@® AA DHOEA O 100 RO GERpeaREAD E
Romanian Some participants noted the fact that the Russian version of the point.md website contains different
information compared to the Romanianversion of the same site and it happens for the news from ornversion

of the site to the other to beDT OOAA xEOE AAlI AU8 )1 OERGV efidn 6rdadcash D A C
certain information, and other Moldovan stationd 1 | D1 AOAT U A EhdsEAWRA hofed thak }h© 6 8
OAODAAOEOA bpOi Al ATl EO AAOOAA Awm. Drhouh dorAeARiissianBpeakingd O1 A
participants stated they read news inRomanianas well, this happens however when there is no Russian

1 AT COACA OOAT O1 AGET T AOAEI AAI A8 ifjhd nexdisordy iloman@dl @eéch A
it in Romaniand A the same time, the practicef readingRomaniani AT COACA 1 A xeépediallyidi] A QGE
OET OA 1T ET EAA O1I OEA AAT DOAA 1 ACEOI AGEI 168

A Russian speaking responderA AAAA OEAO EA AT AOGI 806 OO Oi1 1 OAE Al
newsin, because websites have language optien
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3.2. Television zthe preferred information channel

Below are presented the responses of the persons who watch TV at least once per week. The proportion of
these individuals represents 85% from the total sam.

Figure 3.2.1: The TV news watchingbehaviour8 Q9®How do you usuallx AOAE 1T AxNx1159 46e6

I usually watch the full newscast without engaging in other parallel activities _ 47%
Half of the time | watch TV, and the other half I do other things- 28%
Most of the time the TV setis on, but | do other thing- 23%
None I 3%

The respondents who watch TV at least once per week were asked abthgir habits to watch TV news. Almost
half of respondents (47%) state that usuallythey watch the newscast without doing other things in paralle At
the same time, 28% of participants to the study prefer watching TV news while engaging in other activities,
and 23% are most of the time busy with other things while the TV is gand they listen carefully to the news
only when a certain information they are interested in is on.

Among the persons over 65, the majority (65%) usually watches the full newscast without doing anything else
simultaneously. 25% of the persons aged 185 years statd the sameA share of 37% of those aged 285
usually watch TV news, whileengaging in other activities(Annex 3.2.1).

Regardinginformation practices, the majority stated that it happensfor them to do other things during the
newscast, and if they heaany information of interest they would then focus on the newscast to learn more

A A O Advén@ tturdthe TV on and keep using the phone, if | hear something which interests me, | would focus

i T OEAAnbtfexr€spoadd T O Al AcateAEafhérghor®s when | hear something which is relevant to

i A 8w& some persons mentioned that they dedicate time texclusively watch the news, without engaging in

parallel activities. At the same time, a participanstated thatbecause ohisx T OE AT A 1 AAE 1T £ OF
manage to watch the news.

A respondent who listens to the radio on the job mentioned that he is informed throughout the day and in the
evening, when watching the news on TV, he can also engage in other parallel activities.

Among the news whichdetermined respondents focus their attention only on the TV are: the Eastern
Partnership Summit andsocial tragedies (the case of the dentist who killed his wife). The news respondents

are mostly interested in are related to employment,hobbies, daily needs, economy, wages, pensions,
transportation prices, freetime AAOEOEQOEA O j AA AXGE A0 o i11HT tRBBAcriddaandGARE 1 G
xAAOEAO &I OAAAOO8 ' O OEA OAI A OEi Ah A PAOO 1T £ OAODI
Bolocan, and two persons stated #y watch the new show of Andrei Bolocan and Nata AlbgtO) T Ol OT A O
COaEAHROAG j EI.OAOT AO EO OAI EET CQ

News which bore the most the participants to the discussion are those about: sportse ceremony ofawarding
medalsconducted by Nicdae Timofti, the corgratulatory speeches giverby the current president Igor Dodon,
@EET CO xEOET O @lsoAdewdral pdkdorks Gtatéd Ahkydasde not interested ipolitical news. Some
participants mentioned they usuallyswitch the channelor stop watchingthe newscast if news are about Mihai
Ghimplu, Andrei Nastaseand llan Sor because they are not interested in their activity; or ven foreign news

which are not linked to the Republic of Moldovaare broadcast And news which participantsAT T 8 0 OAAA
about plastic surgery, the income of other persons (a girl from Chisinau won three million in three week),
OAlT ECEIT 1T AJEAh ATATAIEARO AAOxAAT OEA -11 AT OAT RAdardingOE A

news about religion, a participant stated tlat news about church, showing how church representatives meet or
how they approach the work they do with the population, makesE E IOE@ E 6
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Figure 3.2.2: Frequency of intentional news watching by the respondents@10.During the news hour, for
example at19:00 or 21:00, how often do you switch on the TV or change the channel intentionally to watch news
AOT I - T,NAiSBAe o

H Always
In the majority of cases
32% oR CP Less often
H Never

Generally, approximately one third of respondents mention that duringhe news hour they always swtch on
the TV or change theehamnel intentionally to watch news from Moldova, and 37% in most cases.

Figure 3.2.2.1: Frequency of intentional news watching by respondentsaccording to demographic criteria.
During the news hour, for example at 19:00 or 21:00, how pftéo you switclhon the TV orchange the channel
ET OATOETTAITU O xANA®BLS T AxO A£011 -11A1T OAedh

18 725 years WWAKZM 22%
c@owAA o
o@t WAA TO
46 7 65 years 40%
65+ o®
Male 37%
Female 38%
North o b
Center 40%
Chisinau (o7}
South oR

Almost each time | watch TV 36% 37%

Sometimes oRr

| don't watch 33% 38%

Romanian/Moldovan 37%
Russian o

H Always
In most cases
Less often

B Never
Other

Age

Gender

Region

Watching
TV
in Russia

e

H
H

spoken programme
languags produced

The

More persons over 65 year®f age (46%) compared to youngsteraged 2635 (16%) switch on the TV to watch
news from Moldova, 37% of respondents live in the Northern regiorand 10% less respondentdrom the
Central region have stated the same thinfAnnex3.2.2).

During the focusgroups, more respondents statedhey know the exact time when they can watch news on TV

and so they try to be in front othe TV at that time or change the TV channel to watch the news. However, some
participants stated that it happens to give upwvatching the newscast when 23 channels broadcast the same

T AxOh OEAU Al BAABUOxADAERAQA OA OA DN thebihdk BandtEekpradideio T A
watching news daily on different channelsvas shared®ecause it happens that on different Bannels different

news or the same nevase broadcash A OO A E £/£&A OAus, herdis tRe@dssibllity 6 dom@asng news
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Figure 3.2.3: TV channels used to watchnews at channels@12.Which TV channelsalyou trust the

1 AAOCO 11 ADlipkae tellibiwhichd rpgst |nAte‘rms of~p9lltlc§1l news andT events occurring
channels do you watchewsat least once per ET OEA A#108500U¢ 6
week?d M=1155
pRIVE I 559 PRIME IEEREE 32%
Moldova 1 NN  » Moldova 1 I P
Jurnal TV [ © o Jurnal TV 24%
PRO TV I 27% PRO TV 18%
PublikaTv [ o L ’
RTR MOLDOVA I 21% RTRMOLDOVAMEE o &
NTV/HTE [ 20% Publika TV [ 12%
canal 3 I - ¢ NTV/HTB p®
canal 2 I 16% Canal 3 o W First place
THT Exclusiv [l op P Second place
CTC Mega Il b Canal 2 8% Third place
N4 [ 6% Tve [l 1
ve Ml o Another channel 22%

Ren TV Moldova [l 5%
AccentTV B 4% None D _®
Moldova2 W tp Dk/ DA [Jop
TVR MOLDOVA I 3%
24 " ach&UEA
1 AA dacp
EuroNews | 1%
Tvc21 | pp
Another channel [l 9%

In the top of thepreferred TV channels for nevg watching (Figure 3.2.3)are the following: PRIMEz watched
once per week by55% of respondents,Moldova 17 45%, Jurnal TVZ 31%, Pro TVZ 27% and Publika TVZ
25%.

A majority of 69% of respondents from the Southern region of the country watch news on PRIME, and 60% of
those with secondary / primary education watch Moldova 1. The TV station Moldova 1 is watched by more
persons from the rural area (52%) than the urbanarea (37%). Jurnal TV station was mentned as the
preferred channel for news watching by 42% of persons aged 185 years. At the same time, Jurnal TV is
watched more by urban area respondents (34%) compared to the rural area respondents (29%Annex3.2.3).

A share 0f43% of respondents with higher educationbackgroundmentioned Pro TV. 18%of respondents with
secondary / primary educationbackgroundstated the same thing.

After naming the channels they watch at least ae per week, respondents were asked to name three TV
channels they trust the most in terms of political and socialews: on the first, second and third places. In figure
3.2.4 are presentedn dark to light blue colours the percentageof personsper eachTV channeltrusted by the
respondents, and the total percentage of respondents is indicated next to each channel. Thus, it can be observed
that the majority of OAODT T AAT OO0 00000 OEA 46 AEATT Al zQ0wa&d Ao
O* OOT -R4%. MitBoaigh there is a difference of 8 percenbetween the total weightedd A OA AT OACA A&l
AT A O* 00T Al 4606 OOAOEI T Oh EO xAO 11 OEAAA OEAO Al OE
respondents: 17% for one station and respeotely 16 % for the other one.

i
0
o

Approximately each second respondent from the South trustPRIME TV channel for news from Moldova
(Annex 3.2.4). A share 0f35% among thepersons aged18-25 indicated that they believe Jurnal TVto be a
trustworthy channel regarding national news and events. Among those with secondary/primary education
background, 41% stated they trust political news andevents broadcast by Moldova 1
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Participants from Cahul shared thei opinions about the TV stations they like to watch . A respondentreplied
that he prefers Russian news channels, eRTR Rusia, because he considertheir programmes to be more in
depth, interesting and accessible. The same respondent stated that he feels the difference between the local

AT A OEA 2 00OO0E Awherd Mokldan©rhefeOwhth TR R@sia [programniigiou can immediately
DAOAAEOA OBl enpliagealtiafRudsiAngdurnalists are more professional and report about news

AOT 1 AOI 6T A OEA x1 0l Ah Ai 1 DAOAA Othey@goktedion Dodoh antheéhA OET
repeated theD O O Br_sGppditibgsthis opinion, another participant to the discussion has justifiedhe choice
O xAOAE TAxO 11 2000EAT 46 AEATTAI O AU OEAarembtAd OE,
x Al 1 Oddd &é roipdofessionally approaching theirwork d, thedway they analyse, answerugstions,

address questios) their AOEOEAAT O Riothét pdrsgn a@dedE that (e iaterest for Russian news
AEATTAI O EO Aobl AET AA AWAOCBATETI AABRBPEEUODL OOABEEUIT AK
And a third person talked about the fact that news from Russian Federation are not directhimed at him, this

EO xEU EA DPOAZEAOO O1 xAOAE OEAI Al AIOADA GhdafeBtiGimGED | 61 .
emotionally. Equally so, another respondnt has associatd the preferenceof watching news in Russian with

the ability of the brain to easily assimilate the information provided in Russian, as this is alreadyveell-
developedhabit. While the development olRomaniannews implies the use of som@eologisms which are not

known by some partsof the population.

A respondent stated that he prefers TV instead dhe E T O A ®écduefi kn@w the exact times when the news

will be on and Iwatch [the newscast) I8 the samecontext, another participant reported that for information

D OOD T A Ob (klerkiandrbre, and usesthe internet only seldom, only when he has time. Another

person mentioned he listens to the radidd OAOU AAU AO x1 OEh AT A Al AQsudllp) x AO
@ @ Gtbol much. Some participants stated they choose the TV station they want to watch depending on the
popularity of the invited guests.While some respondents watch TV only in the evening, after work, individuals

who spend more time at home have their T\n almost all the time, which runs in the background while other

ET OOAET 1T A AEIT OAthe AQalwayd angbd @t the Aght mOod, and then you listen to what is on,
xE1 1 ET CIAlsb, woeniwiio@@erd a lot of time in the kitchen have their Toh while cooking.

Asked about thenews sources they trusth OEA | AET OEOU 1T £ OAOPI 1T AAT 60 1 Al
news source.

However, respondentsmentioned a few stations theytrust. Several respondents mentioned the TV stations
Jurnal TV, Prine TV, Pro TVand Publika TVto be trustworthy, however none of them fully trusts the news
broadcast by these stations. Two participants from Comrat stated they fully trust point.md, gaggainfo.md
and the news sourceRia Novosti.

A respondent statedthat he trustsmore the TV station Jurnal T\because the information on this station reflect

OAAT EOU AAOOAO Afthdir] nEvdA T R @rBisedridnd, As@ BEaPplenp with the [TV station] of the
Democratic Party (PD), or Edeveiss [foundaE | 1A¥idih@r respondent prefers this TV station and namely the

OEi x O/ OA AA 2A06h xEEAE EAI PO EEI A AOdbthénlise DADOAE T
other hand, another person stated that he is not convired that all news on JurnallV isreal, because when he

ET £ Ol O EEI OA1l £ AAT 00O OEA OAI A E 0O0é&dnonelispioteding théA OE |
ET OA it Gainé @me, another respondent reported that he watched ProTv Chisinau, as well as Jurnal TV,

and has naiced that compared to other stations, Jurnal TV has a more direct approach and broadcasts news

Ui &6 AAT 60 AET A )i 11 11GEMO GAEAG T*AOAIJATO 46 AOT AAAAOOO 1 A
4EAU AOA ITwogdersohErmeAtidr@dit@y watch ProTV news, because they trust more this station

and they like how they approach the news. Also, there is more trust in ProTV because it is considered an
apolitical source, which critically reports information. Another respondent stated that haisually watched

news onPrime and Jurnal TV, buthas nD OA EA OAT AA £l 0 ARO®RAAO OEL GHAMAI 9 & A
EAOA O 1 [AddiHer p@doh alid=dhat she, also, watched the TV station Prime, but does not compare

news broadcast byit with news ofi OEAO OOAOET 1 O AAAAOOA OEA AAT 60 EI A&
OEA EAO Al OAAAU £ AOAA)ERAOROI AT DPABAhRGAAAAOOA EO A
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And a third person added that she also prefers Prime because of thigow which follows immediately after the
news (Moldova) and which addresgstopics which are interesting to her.

not produced by them but picked up[from other sources]. At the same time, it was mentioned that a certain
political control over media outlets exsts, and the type of news to be broadcag dictated. Participants believe
that this phenomenon existsthroughout the world, and not only in he Republic of Moldova.

For another respondent, the lack of trust in media sources was built up on his own experience with the TV
station Publika, as he reached out tthis station six years ago, aiming to pass some information on Transnistria.
Even if initially the station seemed interested in the message, theyibsequently refused the publistthe content
which was sent to themand did notexplain their decision to the respondent.

Discussion participants from Balti $ated that they trust Euronews;compared to other sources which shorten
information, this station broadcasts detailed news. Also, the live reports on Euronews are considered more
trustworthy by the respondents because they have the opportunity to follow the events. And a person stated

that even if Euronews also provides its opinion on events, they mainly focus on reporting the facts, the

AT T T AT OG0 T £ GEA 1 6061 A6 ARAET ¢ EADPO AO A OIETEI Oi 68 I (
named among the trustworthy sources, becausthey broadcast both visual and textual information which

cannot be found in other sources. Additionally, personalities from different fields use this source to share their
positions. Respectivelyanalysing their opinions and the information from official sources, the respondent

forms his own opinion about the events.

! PDPAOO T £/ OEA PAOOEAEDPAT OO O OEA AEOAOOOEIT OOAOAA
rather a journalist than an outlet. One respondent stated that she has a friend who is a journalist, ashae to

their personal relationshiph OEA OO0OOOO EAO AO A EI OO1 AT EOGO AOO OEE
for. Another person stated that she follows th Facebook pages of a few jourfiats z analysts she trusts,
however, based on the fact that each human being is subjeajvher level oftrust in these journalists varies

AAGAA 11 OEA OI PEAT VEAUOABAOAGOGEMOXEAO OEAU OAUR A

OOAEAAOEOAR ) AAT 00000 Oii A Oi PEAO AT A 1T OEAOO 11 0Oh

Figure 3.25:4 EA OEAOA 1T £ OAOPI 1 AAT 60 xAOAEEITQ3DRogoumadh TVOAT |
POl COAI T AO POT AGAAA ET 2,0éis6Ah A8C8 .46h 242 271 OOEU.
X ® B Yes, almost each time | watch T

Yes, sometimes
) 9 9
35% T 6 ZON1%  w ) don't watch

B | don't know/ No answer

The surveyfound that a little over one third of respondents(35%) watch almost each time they turn on the TV
programmes produced in Russia, e. TV, RTR Rossiyand 42% z watch them sometimes.
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Figure 3.2.5.1: The share of respondents watching TV programmes produced in Russia per demographic

AOEOCAKBMAgUWAAE 46 DOI COAI T AO POT AGAAA BH41158 DOOEAh As8C
NSTIVY . .
cowis SIETEN o

% 36 745 years TP
46 7 65 years TP

65 + 350 [N

g Male 45%
3 Female 39%
North 38%

IS Centre
dg:) Chisinau TR

South

o
Romanian/Moldovan TP
Russian 2% [

B Yes, almost each time | watch TV
Yes, sometimes
H | don't watch

Spoken
languag
e

68% of the Russian speaking population and 24% of theomanianMoldovan speaking population watch TV
programmes produced in Russia almost each time they watch TV. Depending on the reg&i®6 of respondents

AOT T OEA #A1 OOAI OACEIT AT1680 xAOAE 46 DPOI GCOAI T AO B(
of respondents from the Northern region.Approximately a half (49%) of respondents with higher education
backgrounds mentioned they sometimes watch TV programmes from Russia, while 39% of them, vocational
education colleges graduates, watch programmes from Ruasalmost each time they watch T Annex 3.2.5)

During the focus groups, respondents were asked if they know about the law which bans the broadcast of news

from other countries. Respectively, the majority of respondents heard about this law. Almost all participants

made a connectionwith the banning of Russian broadcastersmentioning that several channels were shut

Ai xTh ETAI OAET C OEA E4ls EDDA O REIEARD AT DO GE O] ODEAGE ) O
two persons explained that this is aimed at countries which are not membexsf the European Convention or

of the European Broadcasting Code, Russ@A ET C 1 1 Astatioss frédrEcAriaid, contries which did not
OECT OEA %001 PAAT " OI AAAAOOET ¢ #1 AA AOA 1 1A adothdr T x A A
participAT O D OIPEIAGEOEET ¢ OEA 1 EOO 1 £ Al 01 OOEAO xEEWAE AO
make the law clearer; another personOOA OAA OEAO EA OA Add cah find aniy Bfbrdatidal  OF
I T 1 EAl tAeds@me time, respondets from Comrat mentioned the founding of a regional Gagauz station for
re-broadcasting news from the Russian Federation.

At the same time, a person stated that the law does not imply closing down foreign TV station, from Russia, but
replacing news from different foreign stations: Ghey are replacing news even on THTNT), the socialists
AOT AAAAOO OEAEO 1 ARefpectivelf: Be@erabpérsoGsthdticed tbd dispady betdeen foreign
news from certain TV statiors. Also, a respondent mentioned the traveldn of certain Russian journaliss to

- 1 1 ATtiiede dyerdsome news on which some Russian journalists were banned the entry on the territory of the

2APOAT EA T A& -1T1 AT OA AO OEA AEODI OO0 AT A OEAU OAOOGOT A,

Some participants stated thatE E O wad\notsufiicientlyD O A1 E and ididwihythey have only superficial
information about it.
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During the discussion, several opinions about the aim of this lawere shared For some this law aims at
Federation stations have a diverse content, which attracts the population and creates a certain dependency,
determining it to follow the news, and thusjocal chanrels become less interesting tahe public. In this sense,

the opinion that the lawrepresentsthe outcome of agovernmental conceptwas also sharegdand namely,that,
allegedly, the news from the Russian Federation hasegative influence on thepublic from the Republic of
Moldova, and this is why only the entertainment programmes were kept: | believe that Moldowmgpoliticians

Al 01T xAOAE 2000EAT 46 OO A Wil négatikdly Ampdzetie IMBIdowah poguiathm, O A 1
1 A0S Grttied Anfy Pate Ciudes [RussiantertainmentD OT COAI | Ay o 8

At the same time, some persons believe that if the government has intentionally passed this law to facilitate a
greater access to local oRomanianstations, then this will not happen, because #y have noticed that on these

channels there is more active antt OOOEAT DBOI DACAT AA /hy/lattedtion ok ihatAhky A OO

switched them for. If they banned them due to pRussian propaganda, now we have a@iO OOE AT B OT DAC

Among the popOEAT A AAOOAO &I O DA O &épig th® Bubld busyAwith extdr@idmerit E O O
DOl COARODAOBEO EO 11 OA AT 1 OAGEEAATAA OEHOA GEA GAGROA L AG OON
respondents stating that when one compares news froiffiecent sources they notice that none of them are
LINBASYyGAy3a (GKS H\tlienediaNitht<orsomeS@kerdesNR f ST i ¢ @

4EA [ AET OEOU 1 £ bAOOE Apdpdghn@edaw/Aridiordy®wo Odbsbrid btaded th&d thdly doA T O E
Respondents who support the antipropaganda law justified their position through the following arguments:

A The respective law will improve the ability of society to analyse information;

A The local sources broadcast objective and subjective information, whilRussian sources present rather
politicized information, which lacks objectivity and focuses mainly on the political asgct and the political
influence.

4EA AOCOI AT OGO 1T £ OEIT OA -propabanda lalv webe cardladd iwithGhe ghtfof eAdl O E
citizen to choose the media sources they want. Also, in supporting this opinion, a respondent referred to his
ability to analyse information and to resist being easily influenced by any side. Tmespondentsstated that it

is important forthemtobeabA O1T AET T OA xEAO 1 theyWerdriot omypdlifical ftheywkrd A O O
AAAOAOOET ¢ AMAdai@dallyAakcbrdir @hé dpdidreof the majority, the population is interested

ET ET & OI AGETT A&£01T 1T OEA apadd Buk bopukatoA Aaké MEré. IEverohdlid O O A
ET OAOAOOAAG S

According to the opinion of some respondents, this law is oriented towards theiral area population, whois
1 AOO EIT Al Oavk Adcessitd idtetnet&r@ mainly useTV to follow the news.
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Figure 3.2.6: The type of programmes which are interesting to the population@22.What type of news and
programmes are interesting to you and which programmes are rather boring, linked to the TV stations you

x A O AN=43BH
3/ #) 1,
News about domestic events 33% ypiLE:
News about accidents, crimes, fires, etc. IIIEZZM < & p &EZ%
Features and documentaries ot 19% FIEB%
0/ .,) 4) #
Domestic political news or 12%H:
Political news from Russia INEE 31% ¢ & FCZE:
Political news from Europe IR 31% | 22% NS
Political news from Romania ¢t | 26% BEEIEY

DIVERTISMENT
Weather forecast 20% uET=2%
Films and TV series 26% b i
Shows on health, medical related topics [ INIGEEGSM c © p & B2%

Entertainement - competitions ¢ b 16% 5%
sports I ¢ = 20% WEEIZNE:

Celebrity news INIEE 28% ¢ b B

Talk shows INIEE 27% | 23% Na@E:
News about events - theatre, concerts|Z0l o p  21% B
Horoscope R 17% p o RIS

Shows and cartoons for children m 19% p @
High Tech and IT news P ¢gb Pl 13%

B Very interesting
Rather interesting
Rather not interesting
H Not interesting
| don't know what this is all about
I don't know/ No answer

During the surveyrespondents were presented a list containinglifferent types of news and programmes. They
were asked to assess each item, and the extent to which they are interested in each category. Ire@nt can
be observed that the greatest interest is for newsral entertainment programmes z 84% of respondents

AT OxAOAA OEAU AOA OOAOU ET OAOAOCOAAG 1T O OOAOEAO ET OA
series. There is an interest for news from the Republic of Moldowa82% of respondents have asse®d this

AAOGACI OU xEOE DOAOBOBAOAOABDED 8 ald ladsdsed #s Anteredtinyy oOthe
majority of respondents (77%). Contrary to these outcomes, lesaterest was observed for the news from the
neighbouring countries.39% of participants mentioned they are interested innews from Romania



Chapter lll. Information Sourceg frequencey of use and level of confidence 47

Figure 3.2.6.1: The types of programmes which are interesting to the population, according to the gender
criterion. 01 998 7EAO OUPA 1T &£ TAxO AT A POI COAI T AO AOA ET O,
AT OET ¢ch 1ETEAA O ORA3336 OOAOEITO UI O xAOAEedh
" AT AAOh P
Masculin Feminin

News about domestic events [l 2% I v »

'§ News about accidents, crimes, fires, etc. Il « ¢ Il o o
@ Features and documentaries- ¢ ® - 25%
_ Domestic political news [l v » I 45%
,§ Political news from Russia [l 29% W (]
E Political news from Europe [} 25% [l 17%
Political news from Romania [l p » B 1%
Weather forecast -61%_ oR
Films and TV series | 56> I o ©
Shows on health, medical related topicsll c ¢ M v &
£ Entertainement - competitions [l o [l 43%
£ Sports I « » B 11%
'E Celebrity news . 18% - ¢ b
g Talk shows [l 18% W 23%
w News about events - theatre, concertsill p M 23%

Horoscope M 13% Mo
Shows and cartoons for children l 12% . C P
High Tech and IT news B ¢ P | up

During the qualitative study, respondents were asked how do they usually inform themselves and search for
news, as well as about what they pay attention to in news.

Focus group participants mentioned that in order to access information it is important for the news title to be
OAZEAO O1 OEA OOAEAAO 1 AOBEAI REK OE AR AsofitiEas@iEphaif0 Dd O A A
the public pays attention to interesting images.

At the same time, it was mentioned theractice of clicking or not on political news, which dependson the
politician targeted by the article. Thus, several respondents emphasized the fact that they check news about

Igor Dodon, when the information was not published before and more details are providdd addition to the

news related to the visits or the meetings he had. Also, they referred to news about Mihai Ghimpu and Vladimir

61 OTTETh AO 1TAxO OEAU AR AE ORARD DEAD E O IEO@E\#Hal BEBO 6 A 1
lonly openitifA OEAAT [ AOAOEAINT &£ OOAIl Ob A ADIAIEOD AGOAGABA OEAO O
Pi 1l EOEAAT AAOI OCORME A|J AITGIGAOBIHE AE G & (pBnbchtBiatedGhatin® E O
follows the live streaming of Parliamentary sesions when he has more free time. @erwise, he watches short

video broadcast by other sources. A person emphasized that the inability to change the domestic political
situation determines him to refrain from watching political news, and that he is bored écause many politicians

tend to speak a lotand not act for the benefit of the communityln the same context, some respondents added

that [the same]political scenarios are repeated each year, only the actors change.

Some respondentamentioned they donot look intentionally for news, excepting the cases when: they missed
the news; the news is interesting and is debated within the community; have watched only parts of a TV feature;
have greater interest for the area the news focuses on.
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Participants staed they choose the news they read based on their personal interests and they are not used to
read news which are not from their interest areas, even if such news would pop up on their social networks.
Thus, the areas which are mostly followed by the pawtipants are: social, political, scientific (inventions,
discoveries), economic, engineeringgnd medical (discoveries, health and safety tips/advice). Among the areas
which are not very often looked into by the participantsare: sports and gossip/celebrity news.

Regarding the intentional practice of searching for news, respondents mentioned that they usually either turn

on the TV and wait for the newscast, or go online and browse on social networkSdnoklassniki, Facebook),

news websites or search enginesWhen they wish to find information about some political news, some
respondents usually go online, and use the search engin&oogle. A person emphasized the habit of accessing
OEA xAAOEOA 1 &£ OEA | AAEA fbrie@ropkfe@en GnEhk PrETA Avébdite iOisehsiel td x O
OAAOAE O1T1EEA "11clAh AAAAOGOA Mbreover, hrioter rdspdndent &obiell bdt A O /
OEA 1T O06AT T AO 11 OE Acoulisifow ok ned fronk d fédw yealsiadgd lordal bvestigations

O OEA OAtithA safd timg A Budsian speaking respondent statétht in the last 25 years he hado

interest in political news from the Republic of Moldova and that he would be willing to read them only if the

first political T Ax O x1 O1 Al ABETAGT OBA 02 000EAT 1 Al COACA Omid 1 £A
position was supported by another person who believes the domestic political situaton @ OT OOA AT A

At the same time a respondent noticedthat each person hascertain interests and it is important for the
AT Al UOE A Ad broaddasthext td the irformation about what has occurred, explanations regarding the
AAOOA O 1 £ IbtEidsersé, dnbtiieAper€od 8dded that media sources should not focusaeveloping
@ E 1 A Hitle$, §sdhese are subjective, but on the contrary, to make sure they provide accurate information,
e.g. date, place of the action. Such negselated to, for example, the disappearance of a chitdsuch an article
is actively shared on social media. Howevervhen subsequentlythe respondent looks more into itproves that

this event occurred several years ago.
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3.3 Radio broadcasting z stations preferred for information purposes

Next are presentedthe responses of grsons who usually listen toradio broadcastingat least once per week.
They represent39% of the total sample.

Figure 3.3.1: Radiobroadcasting stations listened Figure3.3.2: The radio broadcasting stations
to at least once per week@16 What radio stations citizens trust the most in terms of political and
do youlisten tonews onAO 1 AAOGO T 1, AA  B&Dnevis®AEENEN radio stationsdo you trust
N=509 the most in terms of political news and domestic

events® N=509

Radio Moldova [N o Radio Moldova 28%

Ras;c;il;lolzr)lc::i m R Radio Noroc 2 6
HitFm [l 12% Radio Plai m pw
SRR X HitFm [ 8%
Jurnal FM B 0% SRR 500 T
Vocea B;sI:jaEgi = Qe’mn Jurnal FM WP
Muz FM [l o Kiss Fm 7%
GRTFM [l ob Vocea Basarabiei 79 B First place
Retro FM B % GRTFM I8 5% _?ﬁf:gn? place
”Ffulzhlfa“FM =vj;A) Muz EM b ird place
Europa Plus I 3% PublikaFM 3 ob
2AARET 3al @OAOAA cT B a%
o % Retro FM 1l ¢p
Albena I cp Europa Plus ﬂ q=

Micul samaritean | 4=
Megapolis Fm | 1%
Albena | 1%
Radio 7 | pb

Other radio stations - 18%

Respondentswere asked what radio broadcasting stations they listen news on at least once per week. Thus,
the most listened to stations, in terms of news, ardRadio Moldova (39%), Radio Noroc (37%gand Radio Plai
(23%). The same stations are named among the most trusted ones. Thus, 28% of interviewees mentioned that

theytrusto 2 AAETAT OAh 2AAIlaa7%z0 2 AARIEOG 8
44% of women mentioned they listen newson Radio Moldova weekly, compared t84% of men(Annex3.3.7).
47% of respondents with vocational education background mentione®adio Norocand in the Northern region

1 percentage less of respondents mentioned the same radio broadcasting station. Almost each third respondent
aged26-35 listens the news on Hit FM42% of the Russan speaking population listenweeklyto” * * * = >~ 7~

[Russkoe Rdio].
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3.4. Newspapers z preferred publications for information purposes

50

Further are presented the responses provided by the persons who usually read newspapers at least once in
two weeks. Their share from the total sampleepresents 21%

Figure 3.4.1: Newspapers citizens use to inform
themselves at least once in two week€®18.Which

printed newspapers do you read news in at least once

ET Oxi N=B®EOeoh
ST " I 9%
* 501 Al AA-HEI a0
N
CEAOOI AN sAOAa
Makler [ xp

Cuvantul [l xp

-1 1 AT OA 3EDBOAT a
Observatorul de Nord [l 4%
B 3%
Capitala W cp
Unghlul | 9>

Timpul

NIZ%.

Est Curier | ¢p
Literatura si Arta | cp
Meleag Natal l 2%
Znamea l 2%
S0, 50 2%

x ~

‘X | pp

Sud-Est | pp

~ “I 1070 "

ECOnomist (ECO) | pb
Cahul Expres | [o]=}

Other newspapers PN 31%

| don't know/No answer

9%

i~ a

Figure 3.4.2: The printed newspapers citizens

the most in terms of political news and domestic

eventsd =289
* 001 ﬁ#i?ﬂ’ii@&

fob &

Np—lp
p P
o'

- EA0OIA Y op

# O0 0 6fYup

Makler ﬂub

-1 A 0akoflitp
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, EOAOHO & B&rA
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o e

~ !-. c—p“ '

H First place
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Third place

19% of respondents who read newspapers inform themselves at least once in two weeks by reading

N v~ oA N

percentage, 14%, OAAA

newspapers they trust,15% of respondents mentioned-O- ™
13%-1 AxOPAPAO O* 001 Al

OEA

TKontsomoliskaia Pravda] 14%z the newspaperQurnal de Chisin® &nd a similar

TAXOPAPDAO O[Argumehty y Bakty]. Asked about the

OB~ # EEOCET

~ v ¢ ez

¢}

Abo

F+TT101T

1
AT A o@b ¢! OCOI AT OU

EOEAE

Among this group of personspf respondentsaged 65+, each fourtlperson mentioned that the newspaper

A=t 0 e o w Ty oy

O

29%-6 * OOT Al

; 0

F1 0COI AT OU

GoAnexB.EMNET A

U &AEOUY

3.5. Online behaviour z preferred web portals for information purposes

EO @&fof theAChigmalA B A O
OEAI OA1 OAOG AU OAAAET C

Figure 3.5.1: The share of citizens who use internet at least once per montf20ADo you use internet at least

once per mont® h

@ 1

Epouvo

T 1P

B Yes

= No



Capitolul IlI. Sursele de informareg EOAAOAT T A AA OOmciedeteAOA HE 1 EOAiIsDI AA

60% of participants use internet at least once per montt98% of respondents with ages rangindl.8 z 25 years
of age an®5% of those with ages betweer?6 7 35 years of age use internet once per month and more. 44% of
the persons aged 4465 and 14% of those age 65+ use internet monthly. A percentage dt8% of respondents
with secondary/primary education background use internet regularly, while the majority (85%) of the persons
with higher education background have the same behaviolAnnex 3.5.1).

Figure 3.5.2: Frequencyof social networksused 2a( I x | AOAT ddhs1tli 6 OOA 8

— T A few times per month orless
e

| £ OEA O1 AEAT 1 AOx1 OBAQ 1G4 AMAKEGE@sEddiéduinilyl b 61% dntl lespeatively
by 53% of personsAt least once per weekThe least visited social network is allegedly Twitterz only 11% of
participants mentioned having accouns on this platform. Young people aged 125 visit Facebook (74%)the
mostand persons from the urban areag51%) z visit it a few times per day(Annex3.5.2.1).The social network
Odnoklassnikiis acessed a few times per day bpersons from rural aress (48%), and bypersons from urban
areas (32%) (Annexe3.5.2).

Figure 3.5.3: The reasons internet is used for@21.Doyou use internet for the following purposesdN=811

To communicate with friends and relatives _ wPb
To visit social networks _ 90%
To search for information _ gb

To watch films/TV series/online video _ X P
For information purposes on Moldovan news websites - LR
Email [l 52%
For work - o®
To watch Moldovan TV stations online . ¢b

To listen to Moldovan radio stations online I po

Most internet users(94%) use internet to communicate with their friends and relatives and / or to visit social
networks (90%). A smaller share57% z uses internet for information purposes,and for domestic news.



Capitolul Ill. Sursele de informareg EOAAOAT T A AA OOmciedeteAOA HE 1 EOAISDI AA

Next are presented the responses of the persons, visiting news websites at least once per week. Their share
represents 36% of the total sample.

Figure 3.5.4: News websites used by citizens for Figure 3.5.5: The level oftrust of citizens in news
information purposes. 6 1 uWhigh websites do you websites Q15 .Which news websites do you truste
visit to check the news at least once per wegk? most in terms of political news and domestic
N=490 eventsd N=490
Jurnal.md Jurnal.md m )
Eg?\::ﬂqg Point.md c¢ ®
Publika.md Protv.md 16%
diez.md Publikamd A p @
Agora.md
Prime.md op diezmd p e
Unimedia.md yp Agora.md ﬂ wp
Moldova.org [} _
Realitatea.md [l 5% Prime.md E S%
Noi.md . up Unimedia.md E ub
Timpuljlmd =Z; Realitatea.md ! P W First place
;:;'r;ud ] Tpo Noi.md Tb Se_cond place
Third place
Kp.md M tp Moldova.org !3%
Stirilocale.md . Pk . ]
Euronews.com [l ¢p Timpul.md i ob
Newsmaker.md I 2% Stirilocale.md ! ob
Rtrmd | ¢p
sputnik.md | c¢h
Privesc.eu l 2%
Deschide.md | 4=
Gagauziinfo.md | pp
Yandex | pb
Facebook | pp
Other websites [N 29%
4EA 11T 00 OEOEOAA TAxO bPi 0O0AT OiditAdibp29% bf pekslreg who vish Gewd 1 8 1
x AAOEOAOG AO 1 AAOCO T1TAA PADEX MBESGH O OwWiEmiei® Médhtioned byD 1 A A

25% and respectivelyz 22% of respondents.

cc b T &£ OAOPI T AAT GOMSdGein®d ofGivni@€id phliticli aAddsocial news. A similar
xEAECEOh ¢pPbP 1T £ PAOOEAEDAT OOET OBRODABGACEOOAOAA AU OEA
The majority of participants to the focus groups stated that they use internet for information purposes do

access certaimews websites or social networks.

One part of respondents searcbsfor news on search engines a§oogle or Yandex. In this sensthe idea that
checking news online is part ottheir life style was sharedj, chéxkingi AxO EO 11 0 E1T OAT OEI 1
regardless ofwhether you are lookingup information for some friends oryou receive it involuntarily.

Among the news websites used the most arepoint.md, diez.md, unimedia.md.Other websites are:

i 71 AT OAT AGOESBET £ih bDPOi 0081 Ah E OO helvsntikednid, tv8.Ad AgmdA A 8 i
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watched online, lenta.ru, and mail.ru. Also, the respondents from Balti follow the independent news portal
esp.mdand the portal baltionline.md. The majority of respondents fromComrat stated they visit local news
websites (Gagauz), e,g. gagzinfo.md. At the same time, lhey also visit the Russian news sourcRia-Novosti.

Simultaneously, it was shared that news are also followed vigeb links which pop up online, without paying
much attention to the name of the website. On the other hand, some respondents stated that they visit
intentionally news websites when they are online, and a person stated that she consumes more information on
the verified news portals and informs herself about the topics she is interested in.

The respondents mentioned that theyuse social networks as information sources. Respectively, the majority
of respondents state they are connected to facebook.com, and otkerre mnnected to theodnoklassniki.ru
network . Some persons mentioned that on social networks theris a lot ofuseful information and they usually
click on the sharedweb linksi T 1 U AZOAO OE A W ainiinferedied iR thédbblect e logijf O
notz) E CT AllGh& peEs@né fdom Comrat, participating in the study, stated that social networks represent
their main sourceof information.

One part of respondents state that they are following different personalitieg anchor-men/women, politicians
Zon social networks and learn this wayabout the news about them or posted by them. Another practice which
was shared was the usef Facebookgroups for information purposes, especially by the respondents from Balti
municipality, who haveonline groups related to their city.

At the same time, other respondents have revealed that they use social networks more for entertainment,
rather than for information on domestic events, emphasizing that sharing news is a secondary function of social
networks.

4EA OAODPITAAT OO 1 AT OEITAA OEAO OEAU AT 160ADDAEMA OARAR
the same time, several persons stated they pay attention to theseb links when they read the title of the news,
andanddEAO DPAOOEAEDAT O AT AOT 60 OAAAO O1 OTETT xT xAAOEO
OEOI ABEAAADAOBAEOAT OEI AO OEAU Ai180 OAEI AAO OEAf AT T (
| am interested in the subject,* ET1 1 T DAT EOh ORQisOdyard thedpersois peseht atGhg O1 A
discussion have listed theentertainment websites from the Republic of Moldova: Moldova Dream and
Muligambia.



Annexes

54

.. %8603

Annex1.1: O 1 y@v well informed do you feel regardinthe general events from the Republic of Mold&vé
potential answe)d h . E pigune 1) j

Toalarge | To asmall Nevatell ) A
Very well / Toa know
N informed , | . extent . AL very / No
% informed , | informed , small answe
% %

extent, % r

Total 1353 19 36 34 9 1

Gender Male 639 21 37 32 9 1

Female 714 17 35 36 10 1

18 z 25 years 200 20 30 37 11 2

26 z 35 years 219 19 33 40 7 1

Age 36 z 45 years 189 20 45 29 5 0

46 7 65 years 482 20 38 33 8 2

Over65 years 262 18 34 32 13 2

Urban/R | Urban 605 22 43 27 7 1

ural Rural 748 18 31 39 11 2

North 380 13 32 40 12 2

Region Ce_nt_re 337 19 35 38 7 2

Chisinau 329 21 46 27 5 1

South 307 26 32 30 11 1

Botanica 59 40 36 22 2 0

Buiucani 75 19 41 25 15 0

Borough | Centre 54 14 62 22 2 0

Ciocana 56 19 41 37 3 0

Riscani 57 11 69 20 0 0

Primary/Secondary School 248 9 27 42 18 3

High schoolSecondary 246 16 31 44 8 1

Educatio | Vocational 386 23 36 32 8 1

n Upper . secondary vocational 169 15 47 30 6 5

education

Higher education 294 29 42 23 5 1

Civil servant 17 34 40 11 14 0

Director/ Manager 15 67 13 20 0 0

Qualified specialist 161 29 47 21 3 1

Qualified worker 192 14 42 36 7 1

Unqualified worker 107 20 32 42 5 1

Occupati | Farmer in an individual farm 59 11 23 51 16 0

on Entrepreneur 13 16 31 46 7 0

Student 83 20 37 33 6 4

Maternity leave 66 17 33 43 7 0

Pensioner 450 18 37 33 11 2

Unemployed 191 18 29 38 13 2

Other 18 18 18 29 35 0

Less than 3000 MDL 511 18 31 36 13 2

Income 3000-5000 MDL 345 22 36 36 5 1

5000 - 10000 MDL 248 20 41 30 8 1

Over 10000 MDL 72 19 39 33 8 1

| drive the vehicle 338 22 39 28 10 1

Vehicle Another member of the family drives 314 20 a1 33 5 5
the vehicle

7A AT180 1T xI A OA 692 17 33 38 11 2

Languag Romgnian/MoIdovan 1032 17 36 37 8 2

o Russian 235 24 40 26 11 0

Other 84 34 30 18 16 2
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Annex 1.2 O 1 Ip 8eneral, how happy or unhappy are you with mass media from the Republic of Moldova (TV, press, radio,

ITTTETA 1T AxO,N\i3esEaural?) AOA8qed
Rather Very $1T1 8¢
N ha\;:S;y % hgs;gero % unhappy, | unhappy, | know/NA ,
' ' % % %
Total 1353 6 34 38 18 5
Gender Male 639 7 32 37 21 3
Female 714 5 35 39 15 6
18z 25 years 200 6 46 26 18 5
26 z 35years 219 8 34 39 16 4
Age 36 z 45 years 189 5 38 42 13 2
46 7 65 years 482 6 31 39 20 4
Over65 years 262 6 27 39 18 9
Urban/R | Urban 605 4 32 41 20 4
ural Rural 748 8 36 35 16 6
North 380 3 33 37 19 8
Region Ce.nt.re 337 7 36 38 14 4
Chisinau 329 3 34 41 17 4
South 307 11 32 35 20 2
Botanica 59 7 37 30 18 9
Buiucani 75 4 32 34 25 5
Borough | Centre 54 2 38 46 14 0
Ciocana 56 2 28 45 24 2
Riscani 57 2 36 56 3 3
Primary/Secondary School 248 5 39 30 15 11
Educatio High §choo!Secondary 246 6 36 37 18 4
n Vocational 386 9 33 35 19 3
Upper secondary vocational education 169 4 31 44 17 4
Higher education 294 5 31 42 20 3
Civil servant 17 7 29 19 40 5
Director/ Manager 15 8 22 41 29 0
Qualified specialist 161 5 37 43 13 3
Qualified worker 192 5 30 46 15 4
Unqualified worker 107 6 35 41 16 2
Occupati | Farmer in an individual farm 59 2 29 47 20 2
on Entrepreneur 13 8 29 24 31 9
Student 83 9 47 26 12 6
Maternity leave 66 14 42 32 8 4
Pensioner 450 5 29 39 20 6
Unemployed 191 5 39 30 21 5
Other 18 12 41 23 24 0
Less than 3000 MDL 511 6 32 36 21 5
Income 3000-5000 MDL 345 5 34 38 19 5
5000 - 10000 MDL 248 6 31 43 15 5
Over 10000 MDL 72 7 42 36 14 1
| drive the vehicle 338 7 32 40 17 4
Vehicle Another member of the family drives 314 7 37 38 15 2
the vehicle

7A AT180 1T x1 A OA| 692 5 34 36 19 6
Languag Romqnian/MoIdovan 1032 5 35 39 17 5
o Russian 235 5 32 39 19 6
Other 84 17 30 22 26 5
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Annex 2.1.1:6 1 @Pfe8se tell me to what extent dd1 O ACOAA 10 AEOACOAA xEOE O
important for Moldovans to be able to distinguish the news aiming to manipulate or misinform cititehs . € v X ®)
(Figure 2.1.7)

. : y AT
N Agree, % Nelt:e(%No Dlsaozree, know / No
answer
Total 1353 92 5 2 2
Gender Male 639 94 4 1 1
Female 714 90 5 2 3
18 7 25 years 200 94 3 3 1
26 7 35years 219 92 4 4 1
Age 36 745 years 189 96 3 1 0
46 7 65 years 482 91 6 1 2
Over65 years 262 88 5 2 4
Urban/R | Urban 605 94 4 1 1
ural Rural 748 90 5 2 2
North 380 94 3 1 2
Region Ce-nt.re 337 90 6 1 3
Chisinau 329 94 4 1 1
South 307 88 6 5 1
Botanica 59 95 5 0 0
Buiucani 75 87 10 1 2
Borough | Centre 54 91 5 2 2
Ciocana 56 97 2 0 2
Riscani 57 100 0 0 0
Primary/Secondary School 248 84 9 2 5
High schoolSecondary 246 91 5 2 1
Educatio | Vocational 386 92 4 2 1
n Upper §econdary vocational 169 93 5 1 1
education
Higher education 294 98 1 1 0.3
Civil servant 17 100 0 0 0
Director/ Manager 15 100 0 0 0
Qualified specialist 161 97 3 1 0
Qualified worker 192 92 4 2 2
Unqualified worker 107 94 3 3 1
Occupati | Farmer in an individual farm 59 91 7 0 2
on Entrepreneur 13 100 0 0 0
Student 83 94 4 1 1
Maternity leave 66 86 6 7 1
Pensioner 450 89 6 1 3
Unemployed 191 91 4 4 1
Other 18 77 18 6 0
Less than 3000 MDL 511 90 5 1 4
Income 3000-5000 MDL 345 90 6 3 1
5000 - 10000 MDL 248 95 3 1 0
Over 10000 MDL 72 94 4 1 0
| drive the vehicle 338 94 4 2 0.3
Vehicle Another_ member of thefamily drives 314 91 5 5 1
the vehicle
7A AT1T680 1T xI A OA 692 91 5 2 3
Languag Romr?mian/MoIdovan 1032 92 5 1 2
o Russian 235 91 5 3 1
Other 84 86 5 9 0
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Amnex2.1.2:6 1 oiisa xEAO AGOAT O Ai Ui O ACOAA ifidlowinb@ exclisiody OF /

from independent sourcega potential answef] 6 h . (Eigure@.%.2)
| watch news 1T7EEl) e,
| watch news but | don't oo
from : ) Al
N : Eily e independent EIBEy TS know /
independent sources are %
sources, % and Otheg independent , NA, %
sources, % %
Total 1353 16 28 45 11
Gender Male 639 17 31 43 9
Female 714 16 25 46 14
18 z 25 years 200 18 33 36 13
26 z 35 years 219 20 32 41 7
Age 36 z 45 years 189 17 29 48 7
46 z 65 years 482 16 26 47 10
Over65 years 262 13 22 48 18
Urban/R | Urban 605 16 33 43 8
ural Rural 748 16 23 46 14
North 380 17 21 45 17
Region Ce_nt_re 337 17 24 47 12
Chisinau 329 15 38 38 9
South 307 17 28 48 6
Botanica 59 19 44 32 5
Buiucani 75 19 38 26 17
Borough | Centre 54 10 47 38 5
Ciocana 56 21 30 48 2
Riscani 57 8 34 53 5
Primary/Secondary School 248 15 14 48 23
High schoolSecondary 246 17 21 50 12
Educatio | Vocational 386 14 33 44 9
n Upper §econdary vocational 169 14 33 a1 12
education
Higher education 294 21 36 40 4
Civil servant 17 25 27 48 0
Director/ Manager 15 21 55 23 0
Qualified specialist 161 18 37 42 3
Qualified worker 192 17 32 43 8
Unqualified worker 107 14 27 48 12
Occupati | Farmer in an individual farm 59 37 16 38 9
on Entrepreneur 13 43 8 43 6
Student 83 14 33 35 19
Maternity leave 66 21 35 40 4
Pensioner 450 13 22 51 14
Unemployed 191 17 27 40 16
Other 18 12 29 55 5
Less than 3000 MDL 511 13 21 53 13
Income 3000-5000 MDL 345 20 31 39 10
5000 - 10000 MDL 248 20 33 41 7
Over 10000 MDL 72 15 45 31 9
| drive the vehicle 338 22 33 40 5
Vehicle Another member of the family drives 314 19 30 38 13
the vehicle
7A AT 180 1 x1 692 12 24 50 14
Languag Romgnian/MoIdovan 1032 16 27 44 13
o Russian 235 16 31 46 6
Other 84 19 26 44 11
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Annex2.1.3:5 1 @Dwo §ou think you could identify situationwhen the media (TV, press, radio, online news portals, etc.)
want to manipulate or change the opinion of citizens, for example: disseminake hews, propaganda, misinforgretc.® h

N=1353(Figure 2.1.3

Very easy or Very or $116¢C
N rather easy , rather know / No
% difficult , % answer, %
Total 1353 51 43 6
Gender Male 639 57 39 4
Female 714 46 47 7
18 z 25 years 200 51 42 7
26 735 years 219 58 38 4
Age 36 745 years 189 57 41 2
46 7 65 years 482 49 46 5
Over65 years 262 44 45 10
Urban/R | Urban 605 56 40 4
ural Rural 748 47 46 7
North 380 49 43 8
Region Ce-nt.re 337 50 43 7
Chisinau 329 58 38 4
South 307 47 49 4
Botanica 59 56 41 3
Buiucani 75 54 40 6
Borough | Centre 54 67 32 2
Ciocana 56 54 46 0
Riscani 57 75 21 3
Primary/Secondary School 248 31 56 13
Educatio High s_,choolSecondary 246 50 44 6
n Vocational 386 51 44 5
Upper secondary vocational education 169 58 38 5
Higher education 294 63 35 1
Civil servant 17 50 50 0
Director/ Manager 15 85 15 0
Qualified specialist 161 64 34 2
Qualified worker 192 60 36 4
Unqualified worker 107 49 49 2
Occupati | Farmer in anindividual farm 59 52 48 0
on Entrepreneur 13 55 45 0
Student 83 63 27 10
Maternity leave 66 46 52 3
Pensioner 450 46 46 9
Unemployed 191 39 53 7
Other 18 36 60 5
Less than 3000 MDL 511 44 48 8
3000-5000 MDL 345 52 43 5
Income

5000 - 10000 MDL 248 58 39 3
Over 10000 MDL 72 46 52 2
| drive the vehicle 338 58 38 3
Vehicle Another_ member of the family drives 314 54 40 5

the vehicle
7A AT1806 1T x1 A OAIl 692 45 48 7
Languag Romgnian/MoIdovan 1032 51 43 6
o Russian 235 49 47 4
Other 84 48 44 8
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Annex2.1.4:0 1 @Butghow easy or difficult is it for the population from the Republic of Moldova to distinguish between

fakeandOA AT | NE1GEBEFiure 2.1.4)

e Al |
Very easy or VER ClITE kn)ow / No
N or rather
rather easy, % | . o answer,
ifficult , % %
Total 1353 29 61 10
Gender Male 639 31 62 7
Female 714 28 59 13
18 7 25 years 200 27 63 9
26 z 35 years 219 32 61 7
6
Age 36 7 45 years 189 34 60
46 z 65 years 482 28 63 9
Over65 years 262 27 55 17
Urban/R | Urban 605 28 64 8
ural Rural 748 30 58 12
North 380 24 63 13
Region Ce_nt_re 337 28 60 12
Chisinau 329 28 64 8
South 307 38 57 6
Botanica 59 43 51 6
Buiucani 75 16 72 12
Borough | Centre 54 35 55 10
Ciocana 56 29 71 0
Riscani 57 29 62 10
Primary/Secondary School 248 20 60 21
High schoolSecondary 246 33 59 8
Educatio | Vocational 386 36 56 9
n Upper ;econdary vocational 169 31 61 8
education
Higher education 294 24 70 6
Civil servant 17 29 65 7
Director/ Manager 15 28 65 7
Qualified specialist 161 30 64 6
Quialified worker 192 37 58 5
Ungualified worker 107 31 63 5
Occupati | Farmer in an individual farm 59 38 55 7
on Entrepreneur 13 30 70 0
Student 83 20 67 13
Maternity leave 66 28 66 6
Pensioner 450 27 58 15
Unemployed 191 28 62 11
Other 18 29 71 0
Less than 3000 MDL 511 29 59 12
3000-5000 MDL 345 31 61 8
Income
5000 - 10000 MDL 248 29 65 6
Over 10000 MDL 72 24 66 10
| drive the vehicle 338 30 65 5
Vehicle Another member ofthe family drives 314 o9 61 10
the vehicle
7A AT180 1T x1 A OA 692 29 59 13
Languag Romgnian/MoIdovan 1032 29 61 10
e Russian 235 26 65 9
Other 84 38 47 15
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Annex2.1.5:6 1 @Vihat is your opinion, are news from the Republic of Moldaviiuenced by politicg 6 h . (Eigugew X
2.1.5

Very . J oA
much _ Very ' Little 'Not atall | know/
N influence influen | influence | influence No
d. o ced, % d, % d, % answe
, 70
r, %
Total 1353 62 23 7 4 5
Gender Male 639 62 24 6 4 4
Female 714 61 21 7 3 7
18 z 25 years 200 61 25 6 5 3
26 z 35 years 219 62 22 8 4 4
Age 36 z 45 years 189 60 26 7 5 3
46 z 65 years 482 61 22 7 4 6
Over65 years 262 64 20 6 1 9
Urban/R | Urban 605 71 20 4 2 3
ural Rural 748 54 25 8 5 8
North 380 63 22 7 2 7
Region Ce_nt_re 337 59 28 6 1 6
Chisinau 329 68 25 4 2 2
South 307 57 15 10 11 7
Botanica 59 72 22 7 0 0
Buiucani 75 62 23 6 7 2
Borough | Centre 54 65 33 0 0 2
Ciocana 56 90 7 2 0 2
Riscani 57 58 33 6 0 3
Primary/Secondary School 248 48 24 8 4 15
Educatio High s_choolSecondary 246 64 22 6 4 5
n Vocational 386 60 24 8 4 4
Upper secondary vocational education | 169 59 29 7 3 1
Higher education 294 78 14 5 2 2
Civil servant 17 69 19 6 0 7
Director/ Manager 15 78 22 0 0 0
Qualified specialist 161 67 24 7 1 1
Quialified worker 192 60 27 6 4 2
Ungualified worker 107 59 27 9 4 2
Occupati | Farmer in an individual farm 59 64 22 7 4 4
on Entrepreneur 13 52 24 8 8 8
Student 83 68 20 3 3 6
Maternity leave 66 62 15 10 6 7
Pensioner 450 64 20 5 3 8
Unemployed 191 55 22 10 6 7
Other 18 53 23 7 17 0
Less than 3000 MDL 511 60 21 7 4 8
Income 3000-5000 MDL 345 60 21 8 6 5
5000 - 10000 MDL 248 71 19 6 2 3
Over 10000 MDL 72 62 29 4 3 1
| drive the vehicle 338 66 23 6 3 2
Vehicle Another member of the family drives 314 60 23 9 3 5
the vehicle
7A AT180 1T x1 A OAE 692 61 22 6 4 7
Languag Romgnian/MoIdovan 1032 63 24 6 2 5
o Russian 235 62 18 9 5 6
Other 84 46 16 9 24 5

Annex2.2.1:6 1 @oBI O ET 1 xe & EAOGEQERDA.L)
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Fake news
N $116
Yes, % No, % know / NA
, %

Total 1353 53 45 2

Gender Male 639 53 46 1

Female 714 53 45 3

18 z 25 years 200 63 34 3

26 z 35years 219 57 42 1

Age 36 z 45 years 189 66 33 1

46 z 65 years 482 47 51 2

Over65 years 262 42 55 2

Urban/R | Urban 605 61 38 1

ural Rural 748 46 52 2

North 380 49 49 2

Region Ce_nt_re 337 57 41 2

Chisinau 329 62 36 2

South 307 44 56 1

Botanica 59 52 47 2

Buiucani 75 57 43 0

Borough | Centre 54 86 11 4

Ciocana 56 68 32 0

Riscani 57 61 39 0

Primary/Secondary School 248 30 66 4

Educatio High ;choolSecondary 246 50 48 2

n Vocational 386 49 50 1

Upper secondary vocational education| 169 62 37 2

Higher education 294 75 24 1

Civil servant 17 59 36 5

Director/ Manager 15 68 32 0

Qualified specialist 161 76 24 0

Qualified worker 192 61 38 1

Ungualified worker 107 44 56 0

Occupati | Farmer in an individual farm 59 48 52 0

on Entrepreneur 13 76 24 0

Student 83 74 22 3

Maternity leave 66 61 39 0

Pensioner 450 43 55 2

Unemployed 191 40 56 4

Other 18 47 46 6

Less than 3000 MDL 511 43 55 2

Income 3000-5000 MDL 345 49 50 1

5000 - 10000 MDL 248 67 32 1

Over 10000 MDL 72 70 28 1

| drive the vehicle 338 62 38 1

Vehicle Another member of the family drives 314 56 42 5
the vehicle

7A ATT80 1T x1 A OAl 692 47 51 2

Languag Romgnian/MoIdovan 1032 55 43 2

e Russian 235 48 50 2

Other 84 33 65 2
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Annex2.2.2.1d & Topwha extentdo you agree or disagree with the fact that the following statements describe fake
news 6 h (FRire2lp.?
Journalists intentionally present fake information
pretending it is real
N Agree, % Neitheor/no Disagree, knivllll\lloo ¢
r,% %
answer, %

Total 714 90 4 4 1

Gender Male 339 90 4 4 1

Female 376 90 4 4 1

18 z 25 years 127 83 9 6 2

26 z 35 years 125 88 5 7 0

Age 36 z 45 years 125 93 3 3 2

46 7 65 years 227 93 4 3 1

Over65 years 111 92 1 4 3

Urban/R | Urban 370 90 6 3 1

ural Rural 344 89 2 6 2

North 186 91 2 5 1

Region Ce_nt_re 191 91 3 3 3

Chisinau 204 90 8 1 0

South 134 85 4 9 2

Botanica 30 94 0 3 3

Buiucani 43 93 7 0 0

Borough | Centre 47 80 20 0 0

Ciocana 38 95 2 3 0

Riscani 35 97 3 0 0

Primary/Secondary School 74 89 5 4 1

.| High schoolSecondary 123 91 2 6 1

Ed“r‘]’a“o Vocational 187 87 5 6 2

Upper secondary vocational education| 104 89 6 3 2

Higher education 221 92 4 3 1

Civil servant 10 100 0 0 0

Director/ Manager 10 100 0 0 0

Qualified specialist 122 93 4 3 0

Quialified worker 117 89 5 5 2

Ungualified worker 47 93 5 3 0

Occupati | Farmer in an individual farm 28 88 4 8 0

on Entrepreneur 10 100 0 0 0

Student 62 81 10 6 4

Maternity leave 40 86 4 9 0

Pensioner 194 91 2 5 3

Unemployed 77 90 6 4 0

Other 8 87 0 13 0

Less than 3000 MDL 217 91 3 3 2

Income 3000-5000 MDL 169 88 5 6 1

5000 - 10000 MDL 166 91 4 5 0

Over 10000 MDL 51 89 9 2 0

| drive the vehicle 208 90 4 5 1

Vehicle Another member of the familydrives 176 88 4 6 >
the vehicle

7A AT180 1 x1 A OAl 323 91 4 3 2

Languag Romgnian/MoIdovan 571 92 3 4 1

e Russian 113 85 6 8 2

Other 28 74 18 4 4
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Annex2.222:61 @08 41

dcEyAutagrde@Odkshglee with the fact that the followirsgatements describe fake

news 6 h (FRire 2.9
Journalists present news without verifying if all
information is real
N Agree, % Neitheor/no Disagree, knivllll\lloo ¢
r,% %
answer, %
Total 714 80 12 6 2
Gender Male 339 80 12 6 1
Female 376 80 11 6 3
18 z 25 years 127 70 17 11 3
26 z 35 years 125 78 14 8 0
Age 36 z 45 years 125 79 13 6 2
46 7 65 years 227 87 9 3 2
Over65 years 111 80 9 6 5
Urban/R | Urban 370 78 14 7 1
ural Rural 344 82 9 6 3
North 186 79 11 6 3
Region Ce_nt_re 191 84 9 4 3
Chisinau 204 76 16 8 0
South 134 81 9 7 3
Botanica 30 76 12 12 0
Buiucani 43 77 16 7 0
Borough | Centre 47 64 27 9 0
Ciocana 38 76 13 11 0
Riscani 35 81 14 6 0
Primary/Secondary School 74 73 14 8 5
Educatio High s_choolSecondary 123 83 9 6 1
n Vocational 187 83 10 5 2
Upper secondary vocational education| 104 79 13 3 4
Higher education 221 78 13 8 1
Civil servant 10 82 18 0 0
Director/ Manager 10 37 31 33 0
Qualified specialist 122 82 12 6 0
Quialified worker 117 79 13 6 2
Unqualified worker 47 86 12 2 0
Occupati | Farmer in an individual farm 28 79 17 4 0
on Entrepreneur 10 87 13 0 0
Student 62 72 14 10 4
Maternity leave 40 79 11 9 0
Pensioner 194 79 10 6 5
Unemployed 77 83 6 10 1
Other 8 88 12 0 0
Less than 3000 MDL 217 79 12 5 5
Income 3000-5000 MDL 169 80 13 6 1
5000 - 10000 MDL 166 81 10 9 0
Over 10000 MDL 51 82 14 4 0
| drive the vehicle 208 80 13 7 1
Vehicle Another member of the family drives 176 79 12 8 >
the vehicle
7A AT180 1 x1 A OAl 323 81 10 6 3
Languag Romgnian/MoIdovan 571 82 11 5 2
e Russian 113 73 13 13 2
Other 28 75 14 4 7
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Annex2.223:01 908 41

dcEyAulagrde@Odkshglee with the fact that the following statements descifiee

news 6 h (FRiire 2.
Fake news this is when media (TV stations, radio,
news portals, etc.) influence the information to
promote a certain point of view
N . . $116¢
Agree, % Neltheor/no Disagree, Kknow/No
r,% %
answer, %
Total 714 83 7 6 4
Gender Male 339 84 7 6 3
Female 376 83 7 6 4
18 z 25 years 127 79 9 7 5
26 z 35 years 125 84 10 5 2
Age 36 z 45 years 125 84 7 8 2
46 z 65 years 227 87 5 5 2
Over65 years 111 81 6 5 8
Urban/R | Urban 370 84 9 6 1
ural Rural 344 83 5 6 6
North 186 82 6 5 6
Region Ce_nt_re 191 86 6 3 5
Chisinau 204 85 10 5 1
South 134 79 6 13 2
Botanica 30 82 9 9 0
Buiucani 43 77 14 7 2
Borough | Centre 47 85 9 6 0
Ciocana 38 87 8 2 2
Riscani 35 88 12 0 0
Primary/Secondary School 74 77 4 8 11
Educatio High schoolSecondary 123 80 9 7 4
n Vocational 187 81 7 8 4
Upper secondary vocational education, 104 89 7 2 2
Higher education 221 86 7 5 1
Civil servant 10 89 0 11 0
Director/ Manager 10 69 19 12 0
Qualified specialist 122 83 11 7 0
Quialified worker 117 86 6 6 3
Unqualified worker 47 83 6 9 2
Occupati | Farmer in an individual farm 28 73 15 8 4
on Entrepreneur 10 77 23 0 0
Student 62 83 9 3 5
Maternity leave 40 82 2 14 2
Pensioner 194 84 5 4 6
Unemployed 77 86 5 4 5
Other 8 76 0 24 0
Less than 3000 MDL 217 82 5 5 7
Income 3000-5000 MDL 169 84 7 7 2
5000 - 10000 MDL 166 83 8 8 2
Over 10000 MDL 51 82 10 8 0
| drive the vehicle 208 85 9 5 1
Vehicle Another member of the family drives 176 85 5 7 3
the vehicle
7A AT180 1 x1 A OAl 323 82 7 6 5
Languag Romgnian/MoIdovan 571 84 7 5 4
e Russian 113 80 8 11 1
Other 28 81 4 7 7
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Annex2.224:01 @08 41

dcEyAutagrde@Odkshglee with the fact that the followirsgatements describe fake

news 6 h (FRire 2.9
Superficially reported news are fake news
N Agree, % Neitheor/no Disagree, knivl//l\lloo ¢
r, % %
answer, %
Total 714 61 18 15 6
Gender Male 339 64 17 13 6
Female 376 59 19 16 7
18 7 25 years 127 59 19 15 7
26 z 35 years 125 54 25 17 4
Age 36 745 years 125 59 20 18 3
46 7 65 years 227 67 14 11 7
Over65 years 111 64 14 14 8
Urban/R | Urban 370 54 24 19 3
ural Rural 344 69 12 10 9
North 186 65 17 10 9
Region Ce-nt.re 191 67 13 10 9
Chisinau 204 51 25 22 3
South 134 64 15 16 4
Botanica 30 47 19 34 0
Buiucani 43 35 29 27 9
Borough | Centre 47 55 31 13 2
Ciocana 38 55 16 27 2
Riscani 35 46 35 19 0
Primary/Secondary School 74 67 11 10 12
Educatio High s_,chOOISecondary 123 65 14 13 8
n Vocational 187 58 18 15 9
Upper secondary vocational education, 104 63 25 7 5
Higher education 221 59 19 20 2
Civil servant 10 71 18 11 0
Director/ Manager 10 39 10 51 0
Qualified specialist 122 60 19 17 4
Qualified worker 117 66 20 11 3
Unqualified worker 47 58 22 16 4
Occupati | Farmer in an individual farm 28 71 4 14 11
on Entrepreneur 10 89 11 0 0
Student 62 69 17 9 5
Maternity leave 40 46 32 20 2
Pensioner 194 62 16 13 9
Unemployed 77 61 17 14 8
Other 8 39 36 12 12
Less than 3000 MDL 217 64 14 10 12
Income 3000-5000 MDL 169 64 17 14 5
5000 - 10000 MDL 166 63 17 18 3
Over 10000 MDL 51 53 27 18 2
| drive the vehicle 208 63 16 17 4
Vehicle Anothe_r member of the family drives 176 64 19 14 4
the vehicle
7A AT1680 1T x1 A OAl 323 59 18 14 9
Languag Romgnian/MoIdovan 571 63 19 12 6
o Russian 113 55 14 26 5
Other 28 62 14 17 7

Annex2.2.2501¢08 41

news 6 h

(Fyire 212.9

ddEyAutngrde@Odishgf@e with the fact that the followirsiatements describe fake
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Fake news are news which present only partial
information
N Agree, % Neitheor/no Disagree, kntvllll\lloo !
r, % % o
answer, %

Total 714 74 10 13 3

Gender Male 339 76 8 14 2

Female 376 73 11 13 3

18 z 25 years 127 62 15 18 5

26 z 35 years 125 71 13 16 0

Age 36 745 years 125 83 5 12 0

46 7 65 years 227 79 9 10 3

Over65 years 111 73 6 13 8

Urban/R | Urban 370 68 14 17 1

ural Rural 344 81 5 9 5

North 186 75 7 13 5

Region Ce_nt_re 191 77 9 8 5

Chisinau 204 70 13 16 1

South 134 74 9 15 1

Botanica 30 65 10 25 0

Buiucani 43 66 11 23 0

Borough | Centre 47 73 16 11 0

Ciocana 38 67 15 18 0

Riscani 35 70 14 13 3

Primary/Secondary School 74 73 9 13 5

High schoolSecondary 123 76 7 13 4

Educatio | Vocational 187 74 9 14 3

n Upper §econdary vocational 104 80 12 5 5

education

Higher education 221 71 11 16 2

Civil servant 10 67 22 11 0

Director/ Manager 10 39 19 42 0

Qualified specialist 122 78 9 13 0

Qualified worker 117 74 15 11 0

Unqualified worker 47 66 18 16 0

Occupati | Farmer in an individual farm 28 89 3 0 8

on Entrepreneur 10 91 9 0 0

Student 62 68 8 19 5

Maternity leave 40 71 11 16 2

Pensioner 194 73 6 14 7

Unemployed 77 79 6 12 2

Other 8 88 12 0 0

Less than 3000 MDL 217 77 6 12 5

Income 3000-5000 MDL 169 76 8 13 3

5000 - 10000 MDL 166 69 12 19 1

Over 10000 MDL 51 78 12 10 0

| drive the vehicle 208 77 10 12 1

Vehicle Another' member of the family drives 176 74 10 13 3
the vehicle

7A ATT80 1 x1 323 72 10 14 4

Languag Romgnian/MoIdovan 571 76 10 12 3

o Russian 113 66 10 23 2

Other 28 80 13 4 3

Annex2.23:01 ¢d 8 UT O ET T xN=ABZRp8r8a220)e 6

|

N

Propaganda through media |
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$1186
Yes, % No, % know / No
answer ,

%

Total 1353 34 64 2

Gender Male 639 37 62 1

Female 714 31 66 2

18 z 25 years 200 41 55 5

26 z 35 years 219 43 56 1

Age 36 z 45 years 189 43 55 2

46 7 65 years 482 30 69 1

Over65 years 262 23 76 1

Urban/R | Urban 605 42 57 1

ural Rural 748 28 70 2

North 380 32 66 1

Region Ce_nt_re 337 32 65 3

Chisinau 329 44 55 1

South 307 28 71 1

Botanica 59 37 61 2

Buiucani 75 50 50 0

Borough | Centre 54 56 40 4

Ciocana 56 37 63 0

Riscani 57 49 51 0

Primary/Secondary School 248 12 85 3

Educatio High s_choolSecondary 246 24 74 1

n Vocational 386 28 70 2

Upper secondary vocational education 169 45 53 2

Higher education 294 61 38 1

Civil servant 17 55 40 5

Director/ Manager 15 75 25 0

Qualified specialist 161 59 41 0

Quialified worker 192 38 60 2

Unqualified worker 107 25 75 0

Occupati | Farmer in an individual farm 59 25 73 2

on Entrepreneur 13 64 36 0

Student 83 44 50 6

Maternity leave 66 35 65 0

Pensioner 450 25 74 1

Unemployed 191 25 72 3

Other 18 41 52 6

Less than 3000 MDL 511 24 75 2

Income 3000-5000 MDL 345 33 66 1

5000 - 10000 MDL 248 47 51 2

Over 10000 MDL 72 53 46 1

| drive the vehicle 338 49 50 1

Vehicle Another member of the family drives 314 35 63 5
the vehicle

7A ATT80 1T x1 A OA 692 26 72 2

Languag Romgnian/MoIdovan 1032 34 65 1

e Russian 235 37 61 2

Other 84 28 68 4
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Annex2.2.4.1:0 1 XTa what extent do you agree or disagree with the following statements, which describe the

news propaganda from Moldov@a 6 h  .(F&yré 202.4)
News propaganda are news which are
frequently repeated over a long period
of time
N A
Agree, | Neither | Disagre o
% /nor , % e, %
answer,
%
Total 461 79 11 8 3
Gender Male 237 78 13 6 2
Female 224 80 8 9 3
18z 25 years 81 67 18 11 4
26 z 35years 94 80 8 9 3
Age 36 745 years 81 79 11 9 1
46 7 65 years 145 86 8 5 2
Over65 years 59 77 10 8 5
Urban/R | Urban 252 80 10 9 1
ural Rural 208 78 11 5 5
North 123 82 9 6 2
Region Ce.nt.re 109 75 15 5 5
Chisinau 144 80 11 8 1
South 85 79 5 12 5
Botanica 22 86 9 5 0
Buiucani 37 69 16 15 0
Borough | Centre 31 72 15 13 0
Ciocana 21 86 5 5 4
Riscani 28 92 8 0 0
Primary/Secondary School 31 73 14 9 4
Educatio High sphoo!Secondary 60 77 14 4 5
n Vocational 109 75 14 7 4
Upper secondary vocational education 76 84 9 5 3
Higher education 180 81 7 10 1
Civil servant 10 86 14 0 0
Director/ Manager 11 62 10 27 0
Qualified specialist 95 89 6 5 0
Qualified worker 72 82 14 2 2
Unqualified worker 27 57 19 20 4
Occupati | Farmer in an individual farm 15 72 14 6 8
on Entrepreneur 8 78 12 10 0
Student 36 74 12 10 3
Maternity leave 23 72 4 16 8
Pensioner 112 80 10 6 4
Unemployed 47 79 11 6 4
Other 7 100 0 0 0
Less than 3000 MDL 122 79 11 7 3
Income 3000-5000 MDL 114 78 7 9 6
5000 - 10000 MDL 115 77 14 7 2
Over 10000 MDL 38 72 17 11 0
| drive the vehicle 164 84 8 6 2
Vehicle Another member of the family drives 110 77 10 10 3
the vehicle

7A AT180 1T x1 A OAE 182 76 13 8 4
Languag Romqnian/MoIdovan 349 81 12 5 3
o Russian 87 74 10 15 2
Other 24 73 0 18 9
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Annex 2.2.4.2:6 1 XTa What extent do you agree or disagree with the following statements, which describe the news

propaganda from Moldove 6 h (FRuré 22.9
News propaganda are news which are
broadcast on channels you don't trust
N , . $116¢C
Agree, | Neither | Disagree, K /N
% /nor , % % now 00
answer, %
Total 461 66 12 19 3
Gender Male 237 65 14 18 4
Female 224 66 11 20 3
18z 25 years 81 54 19 20 6
26 z 35years 94 59 10 31 0
Age 36 z 45 years 81 59 16 20 6
46 7 65 years 145 74 10 13 3
Over65 years 59 80 6 13 2
Urban/R | Urban 252 59 14 24 3
ural Rural 208 73 10 13 4
North 123 67 15 11 6
Region Ce.nt.re 109 69 14 14 3
Chisinau 144 60 11 28 1
South 85 68 8 20 4
Botanica 22 69 13 14 5
Buiucani 37 55 8 36 0
Borough | Centre 31 37 16 48 0
Ciocana 21 77 10 13 0
Riscani 28 69 11 21 0
Primary/Secondary School 31 70 0 23 7
Educatio High §choo!Secondary 60 69 14 13 5
n Vocational 109 61 15 18 6
Upper secondary vocational education 76 68 9 20 4
Higher education 180 65 14 21 0
Civil servant 10 64 24 12 0
Director/ Manager 11 73 9 18 0
Qualified specialist 95 66 10 24 0
Qualified worker 72 66 17 17 0
Unqualified worker 27 68 20 8 4
Occupati | Farmer in an individual farm 15 58 20 21 0
on Entrepreneur 8 60 0 24 16
Student 36 60 13 18 8
Maternity leave 23 61 8 27 4
Pensioner 112 71 9 15 5
Unemployed 47 54 12 27 7
Other 7 86 14 0 0
Less than 3000 MDL 122 71 10 14 4
Income 3000-5000 MDL 114 66 12 19 3
5000 - 10000 MDL 115 64 13 22 1
Over 10000 MDL 38 71 13 16 0
| drive the vehicle 164 65 16 17 1
Vehicle Anqther member of thefamily drives the 110 66 11 19 4
vehicle
7A AT180 1 x1 A OAE 182 65 9 21 5
Languag Romgnian/MoIdovan 349 68 12 17 3
e Russian 87 58 12 28 3
Other 24 61 14 17 9
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Annex 2.2.4.3 1 yTa Bhat extent do you agree or disagree with the followistatements, which describe the news

propaganda from Moldove 6 h (FRuré 22.9
Propaganda news is news which report
only on the achievements (good things
N about) of a single party or political Ieage[ |
Agree, | Neither | Disagree K 018
% /nor , % , % now/Noo
answer, %
Total 461 82 11 6 1
Gender Male 237 83 11 6 0
Female 224 82 11 7 1
18 z 25 years 81 74 14 10 1
26 z 35 years 94 74 15 10 0
Age 36 z 45 years 81 87 9 5 0
46 7 65 years 145 89 7 3 1
Over65 years 59 82 9 7 1
Urban/R | Urban 252 79 14 7 0
ural Rural 208 86 7 6 1
North 123 87 5 6 2
Region Ce_nt_re 109 87 8 5 0
Chisinau 144 72 19 9 0
South 85 85 9 4 1
Botanica 22 77 9 14 0
Buiucani 37 72 21 8 0
Borough | Centre 31 63 28 9 0
Ciocana 21 72 23 5 0
Riscani 28 89 0 11 0
Primary/Secondary School 31 84 16 0 0
Educatio High s_choolSecondary 60 85 7 8 0
n Vocational 109 82 12 6 0
Upper secondary vocational education 76 78 12 7 3
Higher education 180 83 10 7 0
Civil servant 10 100 0 0 0
Director/ Manager 11 83 8 9 0
Qualified specialist 95 81 12 6 0
Quialified worker 72 84 11 5 0
Ungualified worker 27 84 11 4 0
Occupati | Farmer in an individual farm 15 92 0 8 0
on Entrepreneur 8 77 0 23 0
Student 36 70 16 10 3
Maternity leave 23 72 8 20 0
Pensioner 112 85 8 5 2
Unemployed 47 75 20 4 0
Other 7 100 0 0 0
Less than 3000 MDL 122 84 8 6 1
Income 3000-5000 MDL 114 81 11 7 1
5000 - 10000 MDL 115 81 13 6 0
Over 10000 MDL 38 83 12 6 0
| drive the vehicle 164 86 11 3 0
Vehicle Anqther member of the family drives the 110 82 7 10 1
vehicle
7A AT180 1T x1 A OAE 182 78 14 8 1
Languag Romgnian/MoIdovan 349 85 9 5 1
e Russian 87 70 19 10 0
Other 24 81 7 12 0

Annex 2.2.4.4:6 1 XTa What extent do you agree afisagree with the following statements, which describe the news
propaganda from Moldove 6 h

(FRywré 22.9
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Propaganda news is news on which some
celebrities promote certain political ideas

N Agree, % Neithtir/n Disagree, kniv:/ll\lloo !
or, % % o
answer, %
Total 461 80 9 8 3
Gender Male 237 79 10 8 2
Female 224 82 7 8 3
18 z 25 years 81 74 14 8 4
26 z 35 years 94 77 7 15 1
Age 36 745 years 81 84 7 9 0
46 7 65 years 145 86 7 5 3
Over65 years 59 77 11 4 8
Urban/R | Urban 252 81 10 7 2
ural Rural 208 80 8 9 3
North 123 83 8 5 3
Region Ce_nt_re 109 80 9 7 5
Chisinau 144 83 10 5 2
South 85 73 7 19 1
Botanica 22 95 0 5 0
Buiucani 37 84 11 3 2
Borough | Centre 31 62 25 10 3
Ciocana 21 86 10 4 0
Riscani 28 92 0 4 4
Primary/Secondary School 31 84 6 7 3
High schoolSecondary 60 81 7 8 4
Educatio | Vocational 109 77 11 8 4
n Upper §econdary vocational 76 76 14 7 3
education
Higher education 180 84 6 9 2
Civil servant 10 88 0 12 0
Director/ Manager 11 73 19 9 0
Qualified specialist 95 89 4 6 1
Qualified worker 72 80 10 9 1
Unqualified worker 27 77 14 9 0
Occupati | Farmer in an individual farm 15 80 13 8 0
on Entrepreneur 8 76 24 0 0
Student 36 77 9 8 6
Maternity leave 23 72 0 28 0
Pensioner 112 77 10 6 7
Unemployed 47 86 7 4 2
Other 7 86 0 14 0
Less than 3000 MDL 122 78 8 8 6
3000-5000 MDL 114 83 8 7 2
Income

5000 - 10000 MDL 115 78 9 12 2
Over 10000 MDL 38 72 14 11 3
| drive the vehicle 164 83 8 8 1
Vehicle Another' member of the family drives 110 80 9 7 4

the vehicle
7A ATT80 1 x1 182 79 9 9 3
Languag Romgnian/MoIdovan 349 83 8 7 2
o Russian 87 73 12 9 6
Other 24 69 4 26 0
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Annex 2.2.4.5:0 1 XTa What extent do you agree or disagree with tti@llowing statements, which describe the news
propaganda from Moldova 6 h

(FRywré 22.9

Church involvement in the promotion of
parties/political ideas is propaganda

N Agree, | Neither | Disagree, K #0094
% /nor , % % RTINS
answer, %
Total 461 79 9 8 4
Gender Male 237 78 11 8 3
Female 224 80 8 7 5
18 z 25 years 81 72 11 9 8
26 z 35years 94 81 10 8 2
Age 36 z 45 years 81 77 8 10 5
46 7 65 years 145 82 9 7 2
Over65 years 59 79 8 7 6
Urban/R | Urban 252 79 10 9 2
ural Rural 208 79 9 7 6
North 123 80 11 6 3
Region Ce_nt_re 109 76 8 8 8
Chisinau 144 82 8 9 1
South 85 77 10 9 5
Botanica 22 77 9 10 4
Buiucani 37 82 16 2 0
Borough | Centre 31 72 3 21 3
Ciocana 21 100 0 0 0
Riscani 28 78 11 11 0
Primary/Secondary School 31 71 10 7 13
Educatio High s_choolSecondary 60 81 7 6 6
n Vocational 109 76 11 9 4
Upper secondary vocational education 76 79 12 5 4
Higher education 180 81 8 10 1
Civil servant 10 66 22 12 0
Director/ Manager 11 53 29 17 0
Qualified specialist 95 87 6 7 0
Quialified worker 72 83 8 7 2
Unqualified worker 27 61 15 20 4
Occupati | Farmer in an individual farm 15 78 8 6 8
on Entrepreneur 8 100 0 0 0
Student 36 75 11 6 8
Maternity leave 23 67 8 12 13
Pensioner 112 75 11 8 6
Unemployed 47 85 7 2 6
Other 7 86 0 14 0
Less than 3000 MDL 122 77 11 8 4
3000-5000 MDL 114 80 6 7 7
Income

5000 - 10000 MDL 115 75 14 6 4
Over 10000 MDL 38 78 6 16 0
| drive the vehicle 164 81 9 9 1
Vehicle Another member of the family drives 110 82 10 5 4

the vehicle
7A AT180 1T xI A OA| 182 75 9 8 7
Languag Romgnian/MoIdovan 349 81 10 6 4
e Russian 87 72 7 16 5
Other 24 78 9 9 5

Annex 2.2.4.6:0 1 XTa What extent do you agree or disagree with tli@llowing statements, which describe the news
propaganda from Moldove 6 h

(FRywré 22.9
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Propaganda news is news which frighten the
population
N Agree, Neither | Disagree knf)v://l\lloo G
% /nor , % , % e,

Total 461 66 12 19 3

Gender Male 237 62 17 18 3

Female 224 69 7 20 3

18 z 25 years 81 57 18 18 7

26 z 35 years 94 58 16 23 2

Age 36 745 years 81 68 13 16 3

46 7 65 years 145 71 7 19 3

Over65 years 59 70 8 18 3

Urban/R | Urban 252 59 16 23 1

ural Rural 208 73 7 14 6

North 123 69 17 9 4

Region Ce_nt_re 109 69 8 18 6

Chisinau 144 56 15 28 1

South 85 72 4 21 3

Botanica 22 60 27 14 0

Buiucani 37 58 14 28 0

Borough | Centre 31 37 7 52 3

Ciocana 21 62 24 13 0

Riscani 28 62 11 28 0

Primary/Secondary School 31 69 9 16 7

Educatio High s_choolSecondary 60 67 14 12 7

n Vocational 109 67 10 20 3

Upper secondary vocational education 76 71 8 18 3

Higher education 180 61 15 22 2

Civil servant 10 77 23 0 0

Director/ Manager 11 35 39 17 9

Qualified specialist 95 70 10 19 1

Qualified worker 72 62 16 22 0

Unqualified worker 27 67 17 16 0

Occupati | Farmer in an individual farm 15 60 6 14 20

on Entrepreneur 8 64 12 10 14

Student 36 58 22 13 6

Maternity leave 23 68 4 24 4

Pensioner 112 67 8 20 5

Unemployed 47 64 8 24 4

Other 7 100 0 0 0

Less than 3000 MDL 122 71 5 18 6

Income 3000-5000 MDL 114 68 10 19 3

5000 - 10000 MDL 115 63 18 15 4

Over 10000 MDL 38 65 20 15 0

| drive the vehicle 164 66 15 17 2

Vehicle Anqther member of the family drives the 110 67 9 19 5
vehicle

7A AT1T80 1 x1 A OAEE 182 63 11 22 3

Languag Romgnian/MoIdovan 349 69 12 16 3

e Russian 87 52 14 29 4

Other 24 60 4 36 0




Annexes 74

Annex 2.2.4.7:6 1 XTa What extent do you agree or disagree with tli@llowing statements, which describe the news
propaganda from Moldove 6 h (FRuré 22.9

Propaganda news is news which promote
the advantages of neighbouring other
countries
N $7 166
Agree, | Neither | Disagree Kknow/N
% /nor , % , % now, 00
answer, %

Total 461 67 15 14 5

Gender Male 237 67 17 12 4

Female 224 67 13 15 5

18 z 25 years 81 60 23 11 6

26 7 35 years 94 61 14 22 2

Age 36 745 years 81 69 17 10 5

46 7 65 years 145 69 12 14 6

Over65 years 59 79 11 9 2

Urban/R | Urban 252 66 15 17 2

ural Rural 208 68 14 10 8

North 123 74 13 6 6

Region Ce_nt_re 109 65 15 14 6

Chisinau 144 62 19 17 2

South 85 67 11 19 4

Botanica 22 87 8 5 0

Buiucani 37 48 26 26 0

Borough | Centre 31 51 15 28 6

Ciocana 21 85 15 0 0

Riscani 28 50 29 18 4

Primary/Secondary School 31 73 17 4 6

Educatio High schoolSecondary 60 75 12 5 9

n Vocational 109 65 18 14 4

Upper secondary vocational education 76 68 17 8 7

Higher education 180 64 13 21 3

Civil servant 10 74 14 12 0

Director/ Manager 11 53 29 17 0

Qualified specialist 95 69 11 16 5

Quialified worker 72 73 16 9 2

Unqualified worker 27 56 21 20 4

Occupati | Farmer in an individual farm 15 72 6 14 8

on Entrepreneur 8 64 12 10 14

Student 36 60 24 8 8

Maternity leave 23 51 8 36 4

Pensioner 112 69 13 12 5

Unemployed 47 67 22 8 4

Other 7 100 0 0 0

Less than 3000 MDL 122 70 16 9 6

Income 3000-5000 MDL 114 65 14 14 7

5000 - 10000 MDL 115 65 15 18 3

Over 10000 MDL 38 64 12 21 3

| drive the vehicle 164 74 11 12 3

Vehicle Anqther member of the family drives the 110 58 18 19 5
vehicle

7A AT180 1T x1I A OAEE| 182 66 16 12 6

Languag Romgnian/MoIdovan 349 68 16 11 5

e Russian 87 64 10 22 3

Other 24 57 17 21 5

0 1 yTa vhat extent do you agreer disagree with the following statements, which describe the news propaganda from

Moldovee 6 h .(Fywré 22.9
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Propaganda news is news which criticise
only some political parties

N Agree, | Neither | Disagree kniv:/ll\lloo !
% /nor , % , % &
answer, %

Total 461 76 13 9 2

Gender Male 237 77 12 8 2

Female 224 76 14 9 1

18 z 25 years 81 75 13 8 4

26 z 35 years 94 70 18 12 0

Age 36 745 years 81 78 9 11 3

46 7 65 years 145 81 11 6 2

Over65 years 59 76 16 7 1

Urban/R | Urban 252 70 16 13 1

ural Rural 208 85 9 4 3

North 123 84 6 6 3

Region Ce_nt_re 109 84 9 5 2

Chisinau 144 68 23 9 0

South 85 69 11 17 3

Botanica 22 65 17 18 0

Buiucani 37 64 31 5 0

Borough | Centre 31 61 33 6 0

Ciocana 21 72 18 10 0

Riscani 28 79 11 10 0

Primary/Secondary School 31 73 16 7 4

Educatio High s_choolSecondary 60 88 6 5 2

n Vocational 109 77 12 10 1

Upper secondary vocational education 76 72 19 5 4

Higher education 180 74 13 12 1

Civil servant 10 88 0 12 0

Director/ Manager 11 72 9 19 0

Qualified specialist 95 78 15 8 0

Qualified worker 72 74 14 10 2

Unqualified worker 27 88 12 0 0

Occupati | Farmer in an individual farm 15 94 0 6 0

on Entrepreneur 8 80 10 10 0

Student 36 73 19 3 6

Maternity leave 23 72 12 16 0

Pensioner 112 76 15 5 4

Unemployed 47 74 10 13 3

Other 7 100 0 0 0

Less than 3000 MDL 122 82 10 5 3

Income 3000-5000 MDL 114 72 16 11 2

5000 - 10000 MDL 115 81 12 7 0

Over 10000 MDL 38 66 14 17 4

| drive the vehicle 164 78 12 8 2

Vehicle Anqther member of the family drives the 110 76 11 10 3
vehicle

7A AT1T80 1 x1 A OAEE 182 75 15 8 2

Languag Romgnian/MoIdovan 349 81 12 5 2

e Russian 87 66 12 20 2

Other 24 53 25 17 5
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0 1 XTa@ vhat extent do you agree or disagree withe following statements, which describe the news propaganda from

Moldovee 6 h .(Fyuré 22.9

Propaganda news is political news,
promoting a single point of view
N . . 0
Agree, % Nelthe;r/ Disagree knivzlll\lloo q
nor, % , %
answer, %

Total 461 88 6 4 2

Gender Male 237 87 6 4 2

Female 224 89 5 4 2

18 z 25 years 81 82 11 4 3

26 z 35years 94 84 8 7 1

Age 36 z 45 years 81 90 6 2 2

46 7 65 years 145 93 2 3 2

Over65 years 59 91 3 4 2

Urban/R | Urban 252 88 7 4 1

ural Rural 208 88 4 4 4

North 123 89 6 3 2

Region Ce_nt_re 109 89 6 2 4

Chisinau 144 91 5 4 0

South 85 81 6 9 3

Botanica 22 95 0 5 0

Buiucani 37 84 10 6 0

Borough | Centre 31 91 9 0 0

Ciocana 21 91 5 4 0

Riscani 28 96 0 4 0

Primary/Secondary School 31 85 6 0 10

.| High schoolSecondary 60 86 6 5 4

Ed“r‘]’a“o Vocational 109 92 4 4 0

Upper secondary vocational education 76 89 6 4 2

Higher education 180 87 7 5 1

Civil servant 10 88 12 0 0

Director/ Manager 11 90 10 0 0

Qualified specialist 95 89 9 1 1

Quialified worker 72 94 3 3 0

Unqualified worker 27 72 8 16 4

Occupati | Farmer in an individual farm 15 92 0 0 8

on Entrepreneur 8 78 0 22 0

Student 36 81 13 3 3

Maternity leave 23 80 4 16 0

Pensioner 112 91 3 2 4

Unemployed 47 86 8 4 2

Other 7 100 0 0 0

Less than 3000 MDL 122 89 4 3 4

Income 3000-5000 MDL 114 87 5 5 3

5000 - 10000 MDL 115 87 7 6 1

Over 10000 MDL 38 84 13 3 0

| drive the vehicle 164 91 7 1 1

Vehicle Anqther member of the family drivesthe 110 87 5 7 5
vehicle

7A AT180 1T x1I A OAEE| 182 87 5 5 3

Languag Romgnian/MoIdovan 349 89 6 3 2

e Russian 87 87 7 4 2

Other 24 82 0 13 5
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Annex2.2.4.10:6 1 ¥Ta Bhat extent do you agree or disagree with the following statements, which desc¢hibenews
propaganda from Moldove 6 h (FRuré 22.9

Propaganda news is news which praise the
government
N Agree, | Neither | Disagree, K w00 5¢
% /nor , % % now/Noo
answer, %

Total 461 77 15 6 2

Gender Male 237 77 14 6 2

Female 224 77 15 5 2

18 z 25 years 81 71 17 7 5

26 z 35years 94 75 17 5 2

Age 36 z 45 years 81 77 14 9 0

46 7 65 years 145 80 14 3 3

Over65 years 59 84 9 5 1

Urban/R | Urban 252 77 17 4 2

ural Rural 208 78 11 7 3

North 123 85 8 4 4

Region Ce_nt_re 109 76 16 6 3

Chisinau 144 70 24 4 1

South 85 82 6 11 1

Botanica 22 77 8 14 0

Buiucani 37 69 28 2 0

Borough | Centre 31 47 43 3 7

Ciocana 21 86 14 0 0

Riscani 28 79 17 4 0

Primary/Secondary School 31 87 13 0 0

Educatio High s_choolSecondary 60 75 13 11 0

n Vocational 109 74 17 5 4

Upper secondary vocational education 76 74 17 5 4

Higher education 180 80 13 6 2

Civil servant 10 88 0 12 0

Director/ Manager 11 54 27 19 0

Qualified specialist 95 80 16 3 1

Quialified worker 72 80 12 7 0

Ungualified worker 27 79 12 9 0

Occupati | Farmer in an individual farm 15 52 21 19 8

on Entrepreneur 8 76 24 0 0

Student 36 71 13 10 6

Maternity leave 23 80 12 8 0

Pensioner 112 82 12 3 3

Unemployed 47 72 22 2 4

Other 7 86 0 0 14

Less than 3000 MDL 122 78 14 5 2

Income 3000-5000 MDL 114 78 14 4 4

5000 - 10000 MDL 115 80 14 6 0

Over 10000 MDL 38 68 16 13 3

| drive the vehicle 164 80 15 5 1

Vehicle Anqther member of the family drives the 110 81 11 5 4
vehicle

WeAT 180 1T x1I A OAEEAI| 182 73 17 6 3

Languag Romgnian/MoIdovan 349 79 13 5 3

e Russian 87 72 18 8 2

Other 24 67 20 13 0

Annex2.2.4.11 6 1 XTa@ What extent do you agree or disagree with the following statements, which describe the news
propaganda fromMoldovae 6 h  .(FRuré 22.9






















































































































































































































































































































































